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Answer ALL questions. Write your answers in the spaces provided.

Some questions must be answered with a cross in a box X. If you change your mind about an
answer, put a line through the box £¢ and then mark your new answer with a cross [X.

SECTION A

1 Which one of these project tools is used to manage and record interactions with
stakeholders?

[J A Customer relationship management software
[J B Digital project management software

[0 € Spreadsheet software

[ D Work breakdown structure software

(Total for Question 1 = 1 mark)

2 State what is meant by the term ‘specialised target audience'’

(Total for Question 2 = 1 mark)

Age, gender identity, sexual orientation and education level are all examples of
demographics.

3 Give two other demographics that media practitioners should consider to support
the diverse needs and interests of audiences.

(Total for Question 3 = 2 marks)
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One common ethical dilemma faced when developing a product in the creative
industries is the risk of including bias in the decision-making process.

4 Give two other common ethical dilemmas a company may face when developing a
product in the creative industries.

(Total for Question 4 = 2 marks)

5 Explain one way that a co-production between producers from different countries
can benefit the financing of a media product.

(Total for Question 5 = 2 marks)

6 Explain two ways that violating the regulatory standards on cultural appropriation
can negatively impact on a media practitioner.

(Total for Question 6 = 4 marks)
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7 Explain one way the Copyright, Designs and Patents Act 1988 benefits media
practitioners.

(Total for Question 7 = 2 marks)

8 Explain one way a media practitioner can use their market knowledge to support a
client to develop a new media product.

(Total for Question 8 = 2 marks)

9 Explain one way a media practitioner can establish that the work of an author is a
valid research source.

(Total for Question 9 = 2 marks)

One method used by media practitioners to understand the impact of media products
on audiences is by ‘reviewing critical responses!

10 Explain two ways that critical responses to a media product can be used by media
practitioners.

(Total for Question 10 = 4 marks)
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11 Discuss the factors media practitioners should consider when thinking about using
psychographics to develop media products that meet the diverse needs of audiences.

(Total for Question 11 = 9 marks)
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12 Discuss the factors media practitioners should consider when thinking about sharing
their own experiences and knowledge to self-market.

(Total for Question 12 = 9 marks)

TOTAL FOR SECTION A =40 MARKS
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SECTIONB
13 Which one of these media processes is part of the quality assurance role?
[J A Producing content —
[J B Managing logistics —
[J € Raising funding —
[ D Reporting bugs —

(Total for Question 13 = 1 mark)

14 Give two features of the Data Protection Act 2018 that govern the use of data and
information.

(Total for Question 14 = 2 marks)

Cultural bias is one form of bias found in the creative industries.

15 Give two other forms of bias that media practitioners should consider when working
in the creative industries.

(Total for Question 15 = 2 marks)
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Media content such as video should be made as accessible as possible to the range of
people who might view it.

16 Explain one reasonable adjustment a media practitioner can make to a media
product, performance or event to support users with impaired hearing.

(Total for Question 16 = 2 marks)

17 Explain one way an inappropriate workplace culture is a barrier to greater diversity in
the creative industries.

(Total for Question 17 = 2 marks)

The high cost of conducting primary research in the creative media industry is a potential
drawback.

18 Explain two other potential drawbacks to a media practitioner of using primary
research methods.

(Total for Question 18 = 4 marks)
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Your Turn Now is a primetime documentary programme. In the filming of an episode,
a person is being interviewed about their experiences in their job.

In the risk assessment process that took place before the filming of the interview, the
person was judged to be vulnerable.

19 Explain one way the vulnerable person can be protected by the producers of the
documentary following ethical practice when filming the interview.

(Total for Question 19 = 2 marks)

There are different effects that the ‘point of view’ technique can have on the way a story
is told in a media product.

20 (a) Explain one effect of using ‘first person point of view’ on the way a story is told in
a media product.

(b) Explain one effect of using ‘third person point of view’ on the way a story is told in
a media product.

(Total for Question 20 = 4 marks)
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21 Discuss the factors media practitioners should consider when thinking about
introducing digital project management software to manage creative media projects.

(Total for Question 21 = 9 marks)

S 82 9 7 0 A 0 1 0 1 9

 VIUY SIHLNIS

LM ioN Oa



DO NOTWRITE IN THIS AREA DO NOT WRITE IN THIS AREA

DO NOTWRITE INTHIS AREA

A scene from a TV drama is being edited and decisions need to be made about the
use of sound in the scene.

The scene features a character driving through their hometown. The character is
reflecting happily on their younger days growing up in the town.

Suddenly, the mood changes when a news report on the car radio announces some
bad news.

Different types of sound can help convey different moods.

22 Assess the suitability of diegetic sound, non-diegetic sound, and atmospherics for
conveying the intended moods of the scene to the audience.
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(Total for Question 22 = 12 marks)

TOTAL FOR SECTION B =40 MARKS
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SECTION C

23 State one purpose of the Independent Press Standards Organisation (IPSO).

(Total for Question 23 = 1 mark)

One benefit supported by National Insurance (NI) contributions is state pensions.

24 Give two other state benefits supported by National Insurance (NI) contributions.

(Total for Question 24 = 2 marks)

25 Give two responsibilities of the project leadership role in the creative industries.

(Total for Question 25 = 2 marks)
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26 Explain one benefit to a media practitioner of using a non-disclosure agreement (NDA)
when sharing an original concept for content.

(Total for Question 26 = 2 marks)

27 Explain one drawback to working as a freelancer in the creative industries.

(Total for Question 27 = 2 marks)

28 Explain two ways that conducting audience research can benefit a media product
or event.

(Total for Question 28 = 4 marks)
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29 Explain one way the Defamation Act 2013 protects freedom of expression for
media practitioners.

(Total for Question 29 = 2 marks)

Rzar is a video streaming service that delivers video content to subscribers in
real-time, such as live sport and news broadcasts.

30 Explain two benefits to Rzar of using cloud-based technology to deliver real-time
video content to its subscribers.

(Total for Question 30 = 4 marks)
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31 Discuss the factors media practitioners should consider when thinking about using
sponsorship to help fund a media product or event.

(Total for Question 31 = 9 marks)
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4 )
A media practitioner is exploring the use of artificial intelligence (Al) when editing
a promotional video for a holiday company. The holiday company has customers in
different countries around the world.
32 Evaluate the suitability of artificial intelligence (Al) to edit the promotional video.
(12)
. J
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(Total for Question 32 = 12 marks)

TOTAL FOR SECTION C =40 MARKS
TOTAL FOR PAPER = 120 MARKS
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