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Introduction

The Core Examination paper forms one of the two mandatory assessments which
form the Core Component of the T Level in Media Broadcast and Production. This
was the first examination for this unit. The level of demand was broadly similar to
the Sample Assessment Material (SAM) and Additional Sample Assessment Material
(AddSAM) available to centres

The examination assessed a breadth of content, with varying levels of demand. The
paper was divided into three sections with each section containing questions across
the breadth of the specification. Each section started with recall questions in
give/state/multiple choice style with difficulty ramping up in later questions
requiring students to analyse and discuss. Sections 2 and 3 some later questions also
required students to apply knowledge to scenarios and provide evaluation.

Centres are reminded that although the paper generally will have the same
structure, the nature of questions in each section will differ from one series to the
next. It is important therefore for centres to remember that, due to the nature of
the specification, they should continue to ensure that students are given the
opportunity to become familiar with all the topic areas covered by this paper, and
also the importance of providing contextualised answers for questions that require
explanations, analysis, discussions or evaluations.

A total of 480 students sat the paper. 218 students identified as being female, with
261 students identifying as male and one preferring not to say. Students were mostly
17 years old, with ninety-six 18-year-olds, thirty-eight 19-year-olds and three
students who were 20 or over. The number of marks available was 120. The lowest
mark achieved by students was 1 and the highest was 84. The average (mean) mark
was 32.41 with a standard deviation of 11.69.
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dividual questions

he following section considers each question on the paper, providing examples of
popular student responses and a brief commentary of why the responses gained
the marks they did. This section should be considered with the live external
assessment and corresponding mark scheme.

Question 1

This multiple choice question asked students to identify the option which best
described diegetic sound. Students typically found this question very easy as the
mean mark was 0.87 out of 1.

Students were awarded one mark for selecting answer A.

1 Which ane of these best describes diegetic sound?

¥ A Sound heard by the characters and audience
£1 B Sound that cannot be heard by the characters
£l € Sound thatis custom-made in post-production
& D Sound used in immersive environments
(Total for Question 1=1 mari
Question 2

This question asked students to give one characteristic of sector skills councils.
Students found this question very difficult as the mean mark was 0.21 out of 1.

This response was awarded one mark. The student has accurately stated that a
characteristic of sector skills councils is the bridge or reduce the skills gap.

2 Give one characteristic of sector skills councils.

. 'ﬁmwmy{..mfa ' 3 T Cranwe.
Mmmwwmm

(Total for Question 2= 1 mark) ~

This response was awarded no marks. Although sector skills councils do bridge or
reduce the skills gap, which is how they could have got the mark, they do not
provide training or teach skills.

/P M A& Addapre-defined arv @

2 Give one characteristic of sector skills councils.

Teat)  SkUlS  msodle  Crewte. Musmié«s

____ (Total for Question 2 =1 mark)
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uestion 3

This question asked students to give two ways (other than creating budgets) that
having financial acumen supports a creative practitioner. Students found this
guestion moderately difficult as the mean mark was 0.66 out of 2.

This response was awarded two marks. The student has accurately made points
relating to the forecasting of costs and monitoring of cash flow.
Financial acumen supports a creative practitioner to create accurate budgets.

3 Give two other ways that having financial acumen supports a creative practitioner
working in the creative industries.

Vo codd ol O o ousre un,ag-uamwl;’y
o ey b A 2 Wo\w\fw
2. thjzsf%-vv\ FO- FRA e LQSL\M.@w
kav% Grojctt

B (Total for Question3=2marks)

This response was awarded no marks. Financial acumen does not allow a creative
practitioner expenses (although it may allow them to be accurately budgeted for,

this is not expressed in the response). Financial acumen does not directly
demonstrate success to investors.

T e AW Batma . Kb LEPNSET. DI ..w.ar.l?i.wj...s!.!h.... T L T ——

2704 comn . Sindw. . inVESHOTD ..mﬁ...khtju. e SNESEATN. .

o (Total for Question 3 = 2 marks)
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uestion 4

This question asked students to give two ways a creative practitioner can establish
the expertise of an author. Students found this question moderately difficult as the
mean mark was 0.77 out of 2. Student responses often focussed on how to
establish the reliability and validity of content rather than the expertise of an
author.

This response was awarded two marks. The student has accurately made points
relating to checking the authors credentials and the use of citations by others to
support the author’s credibility.

A creative practitioner must consider the reliability and validity of sources,

4 Give two ways a creative practitioner can establish the expertise of an author.

| ety L oofling o 4 'S edmotion o See linfy
Wish the .

\ L liry b Sec i dher 4TS i hott spic regurm him.

(Total for Question 4 = 2 marks)
This response was awarded no marks, both responses relate to checking the
reliability and validity of content, not the establishing the expertise of the author
to get the two marks.
p

A creative practitioner must consider the reliability and validity of sources.

4 Give two ways a creative practitioner can establish the expertise of an author,

100 Lo dale 2 mame Suse. WDhak Ve ulres estaWisked \& S
Lo dole Qed b Sexr Soucce Coment A S S\l hageening Cussently
2 Adecorese Coealide. Orachlione. Conid. QM. S Atheruleds. Soe. Cerdn,

W\.C.....‘t....@..cm'q.m ADeeeoh oolMer. Soue (e .u.q\xéﬂ& S——
_(Total for Question 4 = 2 marks)
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Question 5

This question asked students to explain one way academic publications can be used
to support research. Students found this question moderately difficult as the mean
mark was 0.65 out of 2.

This response was awarded two marks. The student has accurately identified that
academic publications can be used as a reliable source (1) and explained that this is
because information has been verified by an expert (1).

5 Explain one way academic publications can be used to support research in the )
creative industries.

e 0sed as. Q. reuoRne (eseoscn.

LOEOC MNONON
xR Or  pROLESX. OF  ANAT. S:pemﬂc feld .

(Total for Question 5 = 2 marks)
This response was awarded no marks. To get two marks the response needs to be

clear in which way academic publications support research and provide a
justification for their use.

5 Explain one way academic publications can be used to support research in the
creative industries,

%cacondc»rn.i [esgardn Whidh (s touler - made
Yo We nfFonmakive ard coase
0

o u’ﬂc’«“m Yo Gody (¢ mtmded‘robe

(Total for Question 5 = 2 marks)
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Question 6

This question asked students to explain two ways that measuring increased demand

from audiences is important. Students found this question moderately difficult as
the mean mark was 1.34 out of 4.

This response was awarded two marks. The first point links to measure of
popularity (1) and allowing media products to be refined. (1) The second responses
reference to falling demand is not rewardable as it duplicates and inverts the point
relating to rise in popularity (failing in the industry) so its insufficiently clear that it
may link to judging future demands leading to decreasing production.

6 Explain two ways measuring increased demand for a media product from audiences
is important in the creative industries.

mem’ﬂ dewmavdl . wncpeese. Sows e . mmarrj ahar_ 1500 tue.. n3e..
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_(Total for Question 6 = 4 marks)

Question 7

This question asked students to explain one way that economic factors can

influence the emergence of trends. Students found this question very difficult as
the mean mark was 0.49 out of 2.

This response was awarded two marks. Although the answer is not well expressed

it relates to having more disposable income (1) leading to the emergence of a
specific trend (1).

7 Explain one way economic factors can influence the emergence of trends in the
creative industries.

T
WEMW PUOrS de Such a3 earive. .i 2oy ...
Ao mrﬂc ..... P::ru.n‘l‘ Of..OPIS... wexe. . ko ‘mp?cn . emenyence.. Ok people

Who . ouaYeh YO Syfcansy wouh Deotvac.. waofc

M Mﬂﬂ#’
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— (Total for Question 7 = 2 marks)
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This response was awarded no marks. A brand choosing to lower its pricing and
others following suit is not viewed as an economic factor resulting in a trend.
Changes in disposable income as this results in the increased spending power of
audiences for example would have gained two marks.

7 Explain one waWs can influence the emergence of trends in the
creative industriés

O VW & nemil E&dqs inflwrse hends h
he  Cealie, b,gawr@aﬁ e A e Brm
AR Yo beex v Prling  gnd

\Qﬁp_‘ﬂ ""'C[k' p r LQS_‘; o (Total for Question 7 = 2 marks)

Question 8

This question asked students to explain one way that cash flow can impact a
project. Students found this question moderately difficult as the mean mark was
0.84 out of 2.

This response was awarded two marks. The final sentence refers to uncertain cash
flow (1) making it harder to plan accordingly (1) which is a legitimate impact of
uneven cash flow.

8 Explain one way cash flow can impact a project in the creative industries.
Casn { Lowa-can uflpace oo Progek o
rﬂ e hacdenr o !r\.cu/\: Qe

4

A
..lf-e}rn

\
This response was awarded no marks. Although it may tentatively link to not
covering day-to-day expenses it is insufficiently clearly expressed which would have
gained those marks.

Cuﬁhfr‘»@m P‘"c‘ ol m e ?ﬁ:‘]‘
T‘ns __ Yhar.. Stm«.q.c:gp.,. ....... doez Cj Mk ?!4‘

~Reescdr %}'G@J&\Ztﬁ 2 lesahon. Yl sanng:
e . (Total for Question 8 =2 marks)
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Question 9

This question asked students to explain one benefit of using depth of field to tell a
story. Students found this question very difficult as the mean mark was 0.48 out of
2.

This response was awarded two marks for a correct benefit of using depth of field
in media content to help tell a story (1) and for a justification of that benefit (1).

9 Explain one benefit of using depth of field in media content to help tell a story.

A S ADUOM  dfty  OF 04 Sor0 S A SUbjlet
AR RO g roupd OF  tAR SADE.  plulrd EAE
buckgroum. TAIS COA deaw ot ¢Ong0A 40 £50

F=SU0RR € SAON D St MEOrEDace it ﬁ{ SCH?

(Total for Question 9 = 2 marks)

This response was awarded no marks as the response refers generically to
‘emotional appeal’ without clearly showing how this relates to depth of field which
would have gained the two marks.

9 Explain one benefit of using depth of field in media content to help tell a story.

One. kot af. using. depth 00 £ield i mect@
- thaod it allows You to fell a Sovy ﬁa
MUt Mot emohonod wcwg Wit Hal

oalows T Qtnmr o go dDePOr' Wi qlu‘tﬂj qF

a ense OF @'f‘ﬂ()(‘f(“ﬂtl O@P@Clﬂ (Total for Question 9 = 2 marks)
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Question 10

This question asked students to explain two ways that the protected characteristic
of pregnancy provide equality for an employed creative practitioner. Students
found this question moderately difficult as the mean mark was 1.36 out of 4.

This response was awarded two marks for accurately providing two ways in which
the protected characteristic provides equality. However, neither part of the
response provides sufficient justification for an additional mark. To gain additional
marks part 1 of the response could have expanded that this means that the creative
practitioner’s career progression will not be affected. To gain additional marks part
2 of the response could have expanded that this is because adjustments should be
made to the creative practitioner’s working conditions.

An employed creative practitioner is pregnant, which is a protected characteristic.

10 Explain two ways this protected characteristic provides equality for the employed
creative practitioner,

1 Oue. woss, daas osOkeored Chosolesishie

PO eona iy £o¢ Aas. 2Pl aued. tadhXions
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(Total for Question 10 =4 marks)
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Question 11

This question asked students to discuss the factors that a creative practitioner
should consider when thinking about creating revenue using a self-generated
model. Students found this question very difficult as the mean mark was 1.44 out
of 9. Several students misinterpreted the term ‘self-generated model’ and based
discussions around ‘Al generated content’.

This response was awarded five marks. It makes several points demonstrating good
understanding and some analysis and has been awarded in level band 2.

11 Discuss the factors a creative practitioner should consider when thinking about
creating revenue by using a self-generated model to develop products or services in
the creative industries.

oﬂ, op o o sy oeedol wd) o
Tho % b
Peoodn N




o (Total for Question 11 =9 marks)

This response has been awarded 1 mark. The points made do not generally relate
to creating revenue using a self-generated model which would have got the marks,

but a mark is awarded for the point relating to unique brand identity which relates

to the creative freedom inherent in self-generated models.
il

and Technical Education

T-LEVELS | 3 IfATE 52

11 Discuss the factors a creative practitioner should consider when thinking about

creating revenue by using a self-generated model to develop products or services in
the creative industries.
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Question 12

This question asked students to discuss the factors that a creative practitioner
should consider when accepting a project leadership role. Students found this
question difficult as the mean mark was 2.34 out of 9.

The response does demonstrate a near-comprehensive understanding of project
leadership roles in the creative sector and includes some good analysis. Although
there is less discussion of interdependencies the response is awarded a mark at the
top of level band 2. (6 marks)

(- ket Wi - Commmicady N (1135 - WhtrSgand Theoitly B gt

12 Discuss the factors a creative practitioner should consider when they accept a project
leadership role, its responsibilities and interdependencies.
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This response was awarded 1 mark. Although the responses discuss some personal
considerations when taking on a project leadership role these are not well
developed and, despite the mention of production processes, not clearly related to
the sector. A mark is awarded for reference to the responsibility of overseeing the
project. Therefore, further development and thorough analysis would have gained
more marks.

12 Discuss the factors a creative practitioner should consider when they accept a project
leadership role, its responsibilities and interdependencies.
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(Total for Question 12 = 9 marks)
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Question 13

This multiple choice question asked students to identify a geographic consideration.
Students typically found this question moderately difficult as the mean mark was
0.7 out of 1.

Students were awarded one mark for selecting answer B.

13 Which one of these is a geographic consideration to support the diverse needs and
interests of audiences?

B A Lifestyle
M B Population
El € Religion
1 D Values
(Total for Question 13 =1 marll
Question 14

This question asked students to give two reasonable adjustments to improve
accessibility of content for users with cognitive, learning, neurological and
neurodiverse conditions. Students found this question very difficult as the mean
mark was 0.36 out of 2. Responses often related to adjustments to improve
accessibility for users with visual or auditory impairments (such as closed captions
or audio descriptions) rather than the conditions referred to in the question.

This response was awarded 2 marks for accurately giving two appropriate
adjustments.

14 Give two reasonable adjustments to improve the accessibility of created content for
users with cognitive, learning, neurological and neurodiverse conditions.

1 Admﬂl—ﬁ& 5@%;%“ |
ot o sty st sk sty
r

This response was awarded 0 marks as mentioned above this relates to
improvements for users with visual or auditory impairments and needs to relate to
the conditions in the question to gain the 2 marks.

____(Total for Question 14=2 marks)
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14 Give two reasonable adjustments to improve the accessibility of created content for
users with cognitive, learning, neurological and neurodiverse conditions.
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(Total for Question 14 =2 marks)

Question 15
This question asked students to give two features of employment legislation.

Students found this question difficult as the mean mark was 0.54 out of 2.

This response was awarded 2 marks for accurately giving two appropriate features,

although the second point relating to ‘regulated working hours’ was not fully
expressed.

Employment legislation applies to the creative industries.

15 Give two features of employment legislation.

L Wamom,  wudd

s Werkine hers

This response was awarded no marks. The specification content is specific in listing
'Health and Safety legislation' and 'Safeguarding legislation' separately from
'Employment legislation' so answers referring to legislation were not awarded a
mark. Similarly, legislation relating to mandatory training typically relates to Heath

and Safety or Safeguarding so no marks are awarded for this response.
Employment legislation applies to the creative industries.

Ll Oma 5 whey i
15 Give two features of employment legislation. H grerer tm
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(Total for Question 15 = 2 marks)
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Question 16

This question asked students to give explain one benefit of a creative practitioner
enhancing their awareness of evolving developments. Students found this question
moderately difficult as the mean mark was 0.86 out of 2.

This response was awarded 2 marks for a correct benefit to a creative practitioner
of enhancing their awareness of evolving developments in the creative industries
(1), and for a justification for that benefit (1.

16 Explain one benefit to a creative practitioner of enhancing their awareness of
evolving developments in the creative industries.

(Total for Question 16 = 2 marks)

This response was awarded no marks. Although ‘learning new techniques’ would
be a rewardable response, ‘having a range of skills’ does not sufficiently relate to
this to be awarded a mark.

16 Explain one benefit to a creative practitioner of enhancing their awareness of
evolving developments in the creative industries.
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(Total for Question 16 = 2 marks)
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Question 17

This question asked students to explain one benefit of the Digital Millenium
Copyright Act 1998. Students found this question very difficult as the mean mark
was 0.41 out of 2. Most responses did not refer specifically to the ‘digital’ element
of this act and were generic to other acts such as Copyright, Designs and Patents
Act 1988, which was not rewarded.
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This response was awarded 2 marks for a correct benefit (1) and justification (1) of
that benefit.

17 Explain one benefit to a creative practitioner of the Digital Millennium Copyright
Act 1998.

One. benestk  oN ok anew  woerk s eveeseek
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-

(Total for Question 17 = 2 marks)

This response was awarded 1 mark. The first part of the response was insufficiently
clear that ‘the creator’s work’ referred only to digital and therefore a point was not
rewarded. However, the reference to the Act allowing the creator to ‘issue a
takedown request’ was accurate and awarded one mark.

17 Explain one benefit to a creative practitioner of the Digital Millennium Copyright
Act 1998,

Lot o bon, WstA MW{;, 0 Crestar (SWA B5ue &
‘bﬂmts W ~ [(Total for Question 17 =2 marks)

Question 18

This question asked students to explain two responsibilities of a venues technician.
Students found this question moderately difficult as the mean mark was 1.81 out of
4,

This response was awarded three marks. The first point was awarded two marks for
a correct responsibility of a venues technician (1) and a justification for that
responsibility (1). The second point correctly gave another responsibility (1) but no
justification was provided.

V1 18 @ Pearson
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18 Explain two key responsibilities of a venues technician,

1. A responsiboilehy 18 Lo . do . sl assesmendz. ..
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Gk oftr (Total for Question 18 = 4 marks)

This response was awarded 1 mark for identifying a key responsibility. There
needed to be another responsibility and justification for both points in order to
gain 3 more marks.

18 Explain two key responsibilities of a venues tecnniciar.
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(Total for Question 18 = 4 marks)

Question 19

This question asked students to explain one way a creative practitioner can follow
professional work etiquette to communicate an idea to a non-expert potential
investor without sharing detailed information. Students found this question difficult
as the mean mark was 0.57 out of 2.

This response was awarded two marks. The response relates to providing only
necessary details (1) and a justification that this would be sufficient to allow the
investor to make an informed decision (1).

" 13 @ Pearson
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J A creative practitioner wants to explain an idea for a live event to a non-expert
potential investor.

! The creative practitioner does not want to share detalled information about the idea with
| the potential investor.

19 Explain one way the creative practitioner can follow professional work etiquette to
communicate the idea appropriately to the potential investor.

TAC P (et ti0Afr COLLE  RXPLOJA EAC HONOIAL W
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£ mORO On AfOrARd d RCiSi0p, (Total for Question 19 = 2 marks)

-

This response was awarded no marks. A presentation is not necessarily a way of
limiting information and, although the response states that it will give the
practitioner control over what information they provide there is no reference to the
practitioner limiting this so no marks were awarded. To gain a mark, the student
could have mentioned that the control over information meant that the
information could be limited to what was necessary.

19 Explain one way the creative practitioner can follow professional work etiquette to
communicate the idea appropriately to the potential investor.
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(Total for Question 19 = 2 marks)

A | ‘ Institute for
FLEVELS | < IfATE 555 .

V1 20 @ Pearson



T-LEVELS | 3¢ HATES=: .

Question 20

This question asked students to explain two benefits of using psychographics to
support the needs and interests of audiences. Students found this question very
difficult as the mean mark was 0.81 out of 4.

This response was awarded two marks. Each part of the response relates to finding
information about audience preferences/hobbies (1) and a justification that this
could be used to target them more precisely (1). However, both parts of the
response make a similar point so only two marks are awarded in total.

20 Explain two benefits of using psychographics to support the diverse needs and
interests of audiences in the creative industries.
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(Total for Question 20 =4 marks)

Question 21

This question asked students to discuss the factors that a creative practitioner
should consider when thinking about accepting a fixed term contract. Students
found this question very difficult as the mean mark was 2.04 out of 9.

V1 21 @ Pearson



| A | ‘ Institute for
T-LEVELS | e IfATE 5o

his response was awarded 5 marks. The response includes several points
demonstrating a good understanding of the considerations of fixed term contracts
including using them to gain skills and network. However the response lacks the
analysis or comprehensive understanding typical of band level 3 and has been
awarded in band level 2.

21 Discuss the factors a creative practitioner should consider when thinking about
accepting a fixed-term contract.
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This response has been awarded 1 mark. The response demonstrates only a basic
understanding of fixed term contracts and only the point made about planning for
employment after contract completion is rewardable. The response needs the
analysis and comprehensive understanding to get into band level 3.

21 Discuss the factors a creative practitioner should consider when thinking about
accepting a fixed-term contract.
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Question 22

This question asked students to evaluate the suitability of a creative practitioner
using a country’s traditional dress as part of an advertising campaign. Students
found this question moderately difficult as the mean mark was 3.62 out of 12.
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his response is awarded 8 marks. The response makes a several relevant points
and demonstrates a near comprehensive understanding with good analysis and a
well drawn conclusion. Although it is not sufficiently developed to be awarded
marks in level band 3 marks are awarded at the top of level band 2.

A creative practitioner admires the traditional dress of a pantcular country. The creative
practitioner has visited the country and has a basic understanding of the origins of the

country's tradhlﬂnal dress. )
L ; —

22 Evaluate the suitability of the creative practitioner using the country’s traditional
dress as part of an advemsing cam paign
(12)
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(Total for Question 22 = 12 marks)
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This response was awarded 2 marks. It makes a couple of relevant points and
demonstrates a basic understanding. It is not sufficiently developed to be awarded
marks in level band 3 marks.
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Question 23

This question asked students to state what is meant by ‘capital allowance’. Students
found this question very difficult as the mean mark was 0.05 out of 1. Incorrect
answers referred to ‘grant from the government’ ‘budget allowed for a project’ and
‘the amount you can earn before paying tax’.

This response is awarded 1 mark. Although the response is not clearly expressed it
is sufficiently accurate for a mark to be awarded.
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23 State what is meant by the term ‘capital allowance!

(Total for Question 23 = 1 mark)

Question 24

This question asked students to give two reasons why it is important to maintain
professional development. Students found this question moderately difficult as the
mean mark was 0.63 out of 2.

This response was awarded 2 marks for two correct reasons why it is important for
a creative practitioner to maintain their professional development.

24 Give two reasons why it is important for a creative practitioner to maintain their
professional development.
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(Total for Question 24 = 2 marks)

Institute for
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and Technical Education

This response was awarded no marks. Neither ‘networking’ or ‘gaining clients’ is a
direct reason for maintaining professional development.

24 Give two reasons why it is important for a creative practitioner to maintain their
professional development.
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_ (Total for Question 24 = 2 marks)
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Question 25

This question asked students to give two reasons (other than influencing the
creative development process) why audience research is important. Students found
this question moderately difficult as the mean mark was 0.84 out of 2.

This response was awarded 2 marks, ‘highlight new trends’ (1) and ‘specify target
audience needs’ (1).

One reason audience research is important in the creative industries is because it
influences the creative process of development. A

25 Give two other reasons why audience research is important in the creative industries.
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(Total for Question 25 = 2 marks)

This response was awarded 1 mark. ‘Helping tailor content’ is part of the creative
development process and excluded within the question so receives no marks.
However the second point relating to identifying the target audience to influence
distribution has been awarded a mark.

One reason audience research is important in the creative industries is because it
influences the creative process of development.

25 Give two other reasons why audience research is important in the creative industries.
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(Total for Question 25 = 2 marks)

Question 26

This question asked students to explain one drawback of quantitative research
methods. Students found this question moderately difficult as the mean mark was
0.79 out of 2.

This response was awarded 2 marks. Though not well expressed it relates to
quantitative research not providing meaningful insights into opinions/attitudes (1)
because it is limited to numerical information (1).
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26 Explain one drawback to a creative practitioner of using quantitative
research methods.
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(Total for Question 26 = 2 marks)

This response was awarded 1 mark for identifying a drawback. However, to gain
another mark they needed to provide justification.

26 Explain one drawback to a creative practitioner of using quantitative
research methods,
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(Total for Question 26 = 2 marks)
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Question 27

This question asked students to explain one implication of not complying with the
Environmental protection Act 1990. Students found this question moderately
difficult as the mean mark was 0.91 out of 2.

This response was awarded 2 marks. The response correctly states a fine as being
an implication of not complying with the Environmental Protection Act 1990 (1) and
a justification for that implication (1).

27 Explain one implication for a creative practitioner of not complying with the
Environmental Protection Act 1990.
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(Total for Question 27 = 2 marks)
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This response was awarded no marks. Loss of audience or career is not a direct
implication of not complying with the Act, for a mark to be awarded the student
would need to identify that this is a result of the audience responding negatively,
or the practitioner’s loss of reputation, due to non-compliance.

27 Explain one implication for a creative practitioner of not complying with the
| Environmental Protection Act 1990,
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— (Total for Question 27 = 2 marks)

Question 28

This question asked students to explain two ways a creative practitioner can meet
professional standards for data management. Students found this question
moderately difficult as the mean mark was 1.27 out of 4.

This response was awarded 2 marks. The response gives two correct ways a creative
practitioner can meet the creative industry’s professional standards for data
management but neither point made provides sufficient justification for an
additional mark.

28 Explain two ways a creative practitioner can meet the creative industry’s professional
standards for data management.
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__(Total for Question 28 = 4 marks)
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This response was awarded 1 mark. The response one correct way a creative
practitioner can meet the creative industry’s professional standards for data

management but did not expand and no additional way and justification for those
additional marks.

28 Explain two ways a creative practitioner can meet the creative industry’s professional
standards for data management.
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_(Total for Question 28 = 4 marks)

Question 29

This question asked students to explain one way Ofcom fulfils its purpose. Students
found this question difficult as the mean mark was 0.53 out of 2. Incorrect answers

related to Ofcom censoring media content, setting age ratings for films and helping
companies communicate with each other.

This response was awarded 2 marks. The response relates to Ofcom protecting
viewers from harmful content (1) because they review complaints (1).

29 Explain one way the Office of Communications (Ofcom) fulfils its purpose.
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(Total for Ouestion 29 = 2 marks)
This response was awarded 1 mark. To gain full marks the response needed to
provide justification for the way.

V1 31 @ Pearson



29 Explain one way the Office of Communications (Ofcom) fulfils its purpose.
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(Total for Question 29 = 2marks)

Question 30

This question asked students to explain two ways physically moving a camera from
a fixed position can be used to tell the story of a joyous walk in the park. Students
found this question very difficult as the mean mark was 0.79 out of 4. Many
students did not refer to specific camera movement or the specific impact of them.

This response was awarded 2 marks. The first point relating to the quick movement
of the camera received no marks because this is not linked to a specific type of
camera movement. The second point in the response relates to the camera
movement towards the character (1) 'to show his joyous face' which was specific
enough to the character’s expression (rather than ‘joy’ in general) to award a
second mark (1)

p— —

A creative practitioner is shooting a scene for a film where the character is walking
through a park on a sunny day. The character is joyous.
A—————

The creative practitioner wants to use camera movement to shoot the scene by physically
moving the camera body away from a fixed position.

30 Explain two ways physically moving the camera body away from a fixed position can
be used to help tell the story of the scene.
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This response was awarded no marks. Both points are too generic and do not
relate specifically to the scenario, in order to gain full marks.
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Question 31

This question asked students to discuss factors a practitioner should consider when
identifying and researching a specialised target audience. Students found this
question very difficult as the mean mark was 1.32 out of 9. Responses were
typically generic and didn’t demonstrate understanding of ‘specialised target
audiences’ or were limited to a reference to these audience having ‘niche interests’.

This response was awarded 5 marks. It demonstrates some good understanding of
specialised audiences and the impact on researching but is insufficiently
comprehensive or analytical to be awarded a mark in band level 3.

V1 33 @ Pearson



. ‘ Institute for
T-LEVELS | e IfATE 5o

LT - 1 I T 3

) . N Mo oisy T S8t o

31 Discuss the key factors a creative practitioner should consider when idr_‘ntil%ying and n
researching a specialised target audience, et~ yptcifr e MaYres) fraess
T LN 7 et -

(__,Pm < Fenchar Fuseoe <lhaouleh Yoe

ent SNV _ers WY ol W won Soutackesh

(e VNN =508 C A CAR N o N craa oA el A% oA

WOSAD. V2. vnere. geople waksaronk gvieny Wikl
o
2 Pl oS ovahtanc 2 S eand Yo \eanlt.

G M devnooeane. 0vS. Nnenn  omea

N Fre oy fiae 2ok & woasave

Qreovs € AW e e Yo caker Voo wichR

Wovme e o \fL.-".-‘.T'..f..—.:\_e"k'f}‘-‘:‘:’.’}‘}...f}. W MIDIRAANAL, AAG Y

MR OO PV

BarSayou..covldh comdl et Dryvanew i eseonicM

B.Yo umdearstemath execklin winat your

AL AN, AN YL 'i\ Q@;c;r} WM ... Yo Ao

(Total for Question 31 = 9 marks)

This response was awarded 2 marks The specialist needs of an audience is
rewardable in this context and the response identifies specialist needs including
cultural sensitivities and makes suggestions on how to address these. However this
starts to address producing content for these audiences, rather than identifying
and researching them, which is not relevant to this question. The response shows
basic understanding and is partially relevant and is awarded in level band 1.
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31 Discuss the key factors a creative practitioner should consider when identifying and
researching a specialised target audience,
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Question 32

This question asked students to evaluate the suitability of using extended reality at
a food festival. Students found this question very difficult as the mean mark was
2.13 out of 12. Few responses referred to specific ways that extended reality could
be used.

This response has been awarded 5 marks. Although the response demonstrates
good understanding, for this question the response must demonstrate both
application of knowledge and analysis. The response begins to demonstrate some
good application of knowledge to the scenario with basic suggestions for how
extended reality could be used to draw a conclusion, but there is little analysis
evident. The response has been awarded a lower mark in Level band 2.
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(Total for Question 32 = 12 marks)

This response was awarded one mark. For this question the response must
demonstrate analysis and application of knowledge to get level band 3. The
response is largely generic and contains little rewardable material though the

comment relating to remote participation demonstrates basic application to the
scenario.
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Summary

Based on the performance on this paper centres should focus on:

V1

Paying particular attention to areas of the specification which students
found very difficult (questions 2,7,9,11,14,17,20,21,23,30,31,32). Many of
these relate to Core element content area 1: The creative economy, 2: The
individual in the creative industries and 3: Cultural context and vocabulary
Continue to develop students’ skills and knowledge in all other areas.
Continue to develop students’ abilities to provide justification for responses
to be gain the second mark for each point made in 2 and 4 mark ‘explain’
questions.

scenarios.

Developing examination techniques with a focus on how to answer open
response questions. This can be done by:

o Ensuring that students are familiar with the level of demand for
each of the command words used.

Developing skills in deconstructing question requirements.

Ensuring that students relate their response to the question context
and include specific information relating to this scenario in their
response (e.g. for question 32 specific ways that the use of extended
reality could be applied to the scenario).

o Continuing to develop students’ abilities to analyse and evaluate
Continuing to develop students’ abilities apply knowledge to specific
scenarios

o Providing balanced responses to questions by considering both
positive and negative factors

o Developing skills in forming conclusions for 12 mark questions,
which are supported by the points made in their answer.

40

T-LEVELS | 3¢ IfATE 55 .



»w ‘ Institute for
I-LEVELS ‘ e IfATE S

'T-LEVELS’ is a registered trade mark of the Department for Education.

‘T Level’ is a registered trade mark of the Institute for Apprenticeships and Technical Education.
The T Level Technical Qualification is a qualification approved and managed by the Institute for
Apprenticeships and Technical Education.

‘Institute for Apprenticeships & Technical Education’ and logo are registered trade marks of the
Institute for Apprenticeships and Technical Education.

Pearson Education Limited is authorised by the Institute for Apprenticeships and Technical
Education to develop and deliver this Technical Qualification.

All the material in this publication is copyright © Pearson Education Limited 2025.

Pearson and logo are registered trademarks of Pearson.

V1 41 @ Pearson



	Principal Examiner Report
	Introduction
	Individual questions
	Question 1
	Question 2


