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Key features of the Level 4 NVQ Diploma in Design 
Management (QCF) 

This qualification: 

• is nationally recognised 

• is based on the Design National Occupational Standards (NOS). The 
NOS, assessment requirements and qualification structure(s) are owned 
by Creative and Cultural Skills.  

The Edexcel Level 4 NVQ Diploma in Design Management (QCF) has been 
approved as a component required for the Creative Apprenticeship 
framework. 

What is the purpose of this qualification? 

The Edexcel Level 4 NVQ Diploma in Design Management (QCF) recognises 
the skills, knowledge and understanding of learners and allows them to gain 
a job-ready qualification in the workplace that relates to their job area and 
promotes good working practice. 

Who is this qualification for? 

This qualification is for all learners aged 16 and above who are capable of 
reaching the required standards. 

Edexcel’s policy is that the qualification should: 

• be free from any barriers that restrict access and progression 

• ensure equality of opportunity for all wishing to access the qualifications. 

What are the benefits of this qualification to the learner and employer? 

This qualification is work-based qualifications, which will allow learners to 
develop knowledge, understanding and skills essential for working in the 
design sector, including working with others and improving own 
performance.  

What are the potential job roles for those working towards this 
qualification?  

The National Occupational Standards cover a diverse range of job roles, for 
example: 

• Architect 

• Architectural Technician/Technologist 

• Art Exhibition Organiser 

• Body Artist/Tattooist 
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• CAD Draughtsperson 

• Cartoonist 

• Ceramic Decorator 

• Ceramic/Pottery maker 

• Computer Games Designer 

• Design Engineer 

• Display Designer/Visual Merchandiser 

• Exhibition Designer 

• Fashion/Clothing Designer 

• Fine Artist 

• Garden Designer 

• Glassmaker 

• Goldsmith/Silversmith 

• Hat Designer/Milliner 

• Interior Designer 

• Jeweller 

• Landscape Architect 

• Leather Craftworker 

• Model Maker 

• Product Designer 

• Sculptor 

• Stage/Set Designer 

• Toymaker 

• Upholsterer 

What progression opportunities are available to learners who achieve 
this qualification? 

This qualification offers various opportunities for progression to further 
learning. Learners may progress onto the Edexcel BTEC Level 5 Higher 
National Certificate and Diploma in Graphic Design or 3D Design. 

Further information is available in Annexe A.  
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What is the qualification structure for the Level 4 
NVQ Diploma in Design Management (QCF)? 

Individual units can be found in the Units section.  

 

This qualification requires achievement of a minimum of 50 credits. 26 
credits are to be achieved from the Mandatory units and a minimum of 24 
credits from the Optional units. 

 

Mandatory Units 

Unit Title Level Credit 

Assess design services 4 4 

Develop and extend design skills and practices 4 4 

Manage design realisation 4 5 

Market and sell design services 4 4 

Originate and develop concepts for products or 
services 

4 5 

Apply concepts and theories of creativity and 
innovation to design work 

4 3 

 

Optional Units 

Unit Title Level Credit 

Understand legislation and standards for the 
international market 

4 2 

Evaluate international marketing opportunities 4 5 

Manage effective workplace relationships 4 5 

Understand market research 3 3 

Manage market research 4 5 

Research and evaluate global design trends 4 3 

Strategic marketing planning skills within the 
design and creative industries  

4 6 

Negotiation and influencing  4 6 

Prepare specifications for contracts  4 5 

Invite tenders and select contractors  5 6 

Monitor and evaluate contracts 5 6 

Manage budgets 4 5 

Manage a project  5 10 
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Unit Title Level Credit 

Define, manage and implement the brand strategy 
for an organisation 

4 4 

Devise user testing of designs 3 2 

Conduct user testing of designs 3 1 

Evaluate user testing of designs 3 2 
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How is the qualification graded and assessed? 

The overall grade for each qualification is a ‘pass’. The learner must achieve 
all the required units within the specified qualification structure. 

To pass a unit the learner must: 

• achieve all the specified learning outcomes 

• satisfy all the assessment criteria by providing sufficient and valid 
evidence for each criterion 

• show that the evidence is their own. 

The qualifications are designed to be assessed: 

• in the workplace or 

• in conditions resembling the workplace, as specified in the assessment 
requirements/strategy for the sector, or 

• as part of a training programme. 

Assessment requirements/strategy 

The assessment requirements/strategy for this qualification have been 
included in Annexe D. They have been developed by Creative and Cultural 
Skills in partnership with employers, training providers, awarding 
organisations and the regulatory authorities. The assessment strategy 
includes details on: 

• criteria for defining realistic working environments 

• roles and occupational competence of assessors, expert witnesses, 
internal verifiers and standards verifiers 

• quality control of assessment 

• evidence requirements. 

Evidence of competence may come from: 

• current practice where evidence is generated from a current job role 

• a programme of development where evidence comes from 
assessment opportunities built into a learning/training programme 
whether at or away from the workplace 

• the Recognition of Prior Learning (RPL) where a learner can 
demonstrate that they can meet the assessment criteria within a unit 
through knowledge, understanding or skills they already possess without 
undertaking a course of learning. They must submit sufficient, reliable 
and valid evidence for internal and standards verification purposes. RPL 
is acceptable for accrediting a unit, several units or a whole qualification 

• a combination of these. 
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It is important that the evidence is: 

 

Valid relevant to the standards for which competence is claimed 

Authentic produced by the learner 

Current sufficiently recent to create confidence that the same skill, 
understanding or knowledge persist at the time of the claim 

Reliable indicates that the learner can consistently perform at this 
level 

Sufficient fully meets the requirements of the standards. 

 

Types of evidence 

To successfully achieve a unit the learner must gather evidence which 
shows that they have met the required standard in the assessment criteria. 
Evidence can take a variety of different forms including the following 
examples: 

• direct observation of the learner’s performance by their assessor 

• outcomes from oral or written questioning 

• products of the learner’s work  

• personal statements and/or reflective accounts 

• outcomes from simulation, where permitted by the assessment strategy 

• professional discussion 

• assignment, project/case studies 

• authentic statements/witness testimony 

• expert witness testimony 

• reflective accounts 

• evidence of Recognition of Prior Learning. 

Learners can use one piece of evidence to prove their knowledge, skills and 
understanding across different assessment criteria and/or across different 
units. It is, therefore, not necessary for learners to have each assessment 
criterion assessed separately. Learners should be encouraged to reference 
the assessment criteria to which the evidence relates. 

Evidence must be made available to the assessor, internal verifier and 
Edexcel standards verifier. A range of recording documents is available on 
the Edexcel website www.edexcel.com. Alternatively, centres may develop 
their own. 

 

http://www.edexcel.com/�
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What do you need to offer this qualification? 

Centre recognition 

Centres that have not previously offered Edexcel qualifications need to 
apply for and be granted centre recognition as part of the process for 
approval to offer individual qualifications. New centres must complete both 
a centre recognition approval application and a qualification approval 
application. 

Existing centres will be given ‘automatic approval’ for a new qualification if 
they are already approved for a qualification that is being replaced by the 
new qualification and the conditions for automatic approval are met. 
Centres already holding Edexcel approval are able to gain qualification 
approval for a different level or different sector via Edexcel online. 

Approvals agreement 

All centres are required to enter into an approvals agreement which is a 
formal commitment by the head or principal of a centre to meet all the 
requirements of the specification and any linked codes or regulations. 
Edexcel will act to protect the integrity of the awarding of qualifications, if 
centres do not comply with the agreement. This could result in the 
suspension of certification or withdrawal of approval.  

Quality assurance 

Detailed information on Edexcel’s quality assurance processes is given in 
Annexe B.  

What resources are required to deliver this 
qualification? 

Each qualification is designed to support learners working in the design 
sector. Physical resources need to support the delivery of the qualifications 
and the assessment of the learning outcomes and must be of industry 
standard. Centres must meet any specific resource requirements outlined in 
Annexe D: Assessment requirements. Staff assessing the learner must meet 
the requirements within the overarching assessment strategy for the sector. 
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Unit format 

Each unit in this specification contains the following sections. 

 
Unit title: 

 

Unit code: 

 

Unit reference number:  

 

QCF level: 

 

Credit value: 

 
 

Guided learning hours: 

 
 
 
 

Unit summary: 

 

Assessment requirements/evidence requirements: 

 

Assessment methodology:  

 

Learning outcomes: 

 

Assessment criteria: 

 

Evidence type: 
 

Portfolio 
reference: 

 

Date: 

 

 

 

 

The unit title is accredited on the QCF and this 
form of words will appear on the learner’s 
Notification of Performance (NOP). 

This is the unit owner’s reference number for the specified unit. 

This code is a unique reference number for the unit. 

All units and qualifications within the QCF have a level assigned to them, which 
represents the level of achievement. There are nine levels of achievement, from 
Entry level to level 8. The level of the unit has been informed by the QCF level 
descriptors and, where appropriate, the NOS and/or other sector/professional.

All units have a credit value. The minimum credit value is one, and credits can 
only be awarded in whole numbers. Learners will be awarded credits when they 
achieve the unit. 

A notional measure of the substance of a qualification. It includes an estimate of the 
time that might be allocated to direct teaching or instruction, together with other 
structured learning time, such as directed assignments, assessments on the job or 
supported individual study and practice. It excludes learner-initiated private study.

This provides a summary of the purpose of the unit. 

The assessment/evidence requirements are determined 
by the SSC. Learners must provide evidence for each 
of the requirements stated in this section. 

Learning outcomes state exactly 
what a learner should know, 
understand or be able to do as a 
result of completing a unit. 

The assessment criteria of a unit 
specify the standard a learner is 
expected to meet to demonstrate 
that a learning outcome, or a set of 
learning outcomes, has been 
achieved. 

Learners must reference the type of 
evidence they have and where it is 
available for quality assurance 
purposes. The learner can enter the 
relevant key and a reference. 
Alternatively, the learner and/or 
centre can devise their own 
referencing system. 

This provides a summary of the assessment methodology to be used for the unit. 

The learner 
should use this 
box to indicate 
where the 
evidence can 
be obtained eg 
portfolio page 
number. 

The learner 
should give the 
date when the 
evidence has 
been provided. 
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Units 
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Unit 1: Assess design services 

Unit reference number: Y/601/6525 

QCF level: 4 

Credit value: 4 

Guided learning hours: 20 

 

Unit summary 

This unit is about the process of using evaluation and monitoring skills to 
assess the effectiveness of the design service provided to clients. This 
involves judging the outcomes of the work and the performance of the 
team, using suitable criteria to make assessments and making 
recommendations for future practice. Assessment may relate ‘for example’ 
to fitness for purpose, quality, costs, time management and potential for 
improvement. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 2: Develop and extend design skills 
and practices 

Unit reference number: K/601/6531 

QCF level: 4 

Credit value: 4 

Guided learning hours: 20 

 

Unit summary 

This unit is about developing and extending your skills as a practising 
designer. It is about refining, developing and evaluating your own 
conceptual, technical skills, business and professional skills. Research, 
collaboration and experimentation are key factors of this process. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 3: Manage design realisation 

Unit reference number: R/601/6538 

QCF level: 4 

Credit value: 5 

Guided learning hours: 25 

 

Unit summary 

This unit is about the skills required to manage the process of taking a 
design from concept to final realisation or production. This is appropriate to 
individuals working in any design discipline who have responsibility for 
turning design concept into reality, a product or service of value to an end 
user. This may be an individual designer maker or a designer working as 
part of a larger design/production team. This unit has a strong focus on 
planning, implementation and monitoring skills, combined with a sound 
knowledge of design and production issues and challenges in a given 
context. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 4: Market and sell design services 

Unit reference number: T/601/6581 

QCF level: 4 

Credit value: 4 

Guided learning hours: 20 

 

Unit summary 

This unit is about marketing and selling your services to prospective design 
clients. It also covers cross-selling your services to current clients. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 5: Originate and develop concepts 
for products or services 

Unit reference number: F/601/6583 

QCF level: 4 

Credit value: 5 

Guided learning hours: 25 

 

Unit summary 

This unit is about originating and developing concepts for products or 
services of some complexity and progressing those concepts to the point 
where they can be implemented. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 6: Apply concepts and theories of 
creativity and innovation to 
design work 

Unit reference number: F/601/6521 

QCF level: 4 

Credit value: 3 

Guided learning hours: 15 

 

Unit summary 

This unit requires an understanding of the different concepts and theories of 
creativity. This unit applies to individuals who use sophisticated research 
and critical analysis skills in the exploration of creativity and application to 
work. The scope of the research will be significant both in depth and 
breadth. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 7: Understand legislation and 
standards for the international 
market 

Unit reference number: Y/601/6587 

QCF level: 4 

Credit value: 2 

Guided learning hours: 10 

 

Unit summary 

This unit is about understanding the relevant legislation and standards for 
operating in international markets. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 8: Evaluate international marketing 
opportunities 

Unit reference number: A/601/6534 

QCF level: 4 

Credit value: 5 

Guided learning hours: 25 

 

Unit summary 

This unit is about evaluating the international environment, to identify 
market factors and risks, and to assess the viability of global marketing 
opportunities. This unit is applicable to senior staff and includes the 
complexity of the global business environment, the cultural differences and 
international trade agreements to be addressed when conducting business 
internationally. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 9: Manage effective workplace 
relationships 

Unit reference number: R/601/6541 

QCF level: 4 

Credit value: 5 

Guided learning hours: 25 

 

Unit summary 

This unit is about the skills and knowledge required to develop and maintain 
positive relationships in internal and external environments, so that 
customers, suppliers and the organisation achieve planned outcomes. This 
unit is about Collecting, analysing and communicating information and using 
that information to develop and maintain effective working relationships and 
networks. This unit is appropriate to those people working in a management 
role. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 10: Understand market research 

Unit reference number: Y/601/6511 

QCF level: 3 

Credit value: 3 

Guided learning hours: 18 

 

Unit summary 

This unit is about understanding the different types of market research, the 
sources and methods of gathering market research information and 
techniques for market research analysis. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 11: Manage market research 

Unit reference number: D/601/6557 

QCF level: 4 

Credit value: 5 

Guided learning hours: 25 

 

Unit summary 

This unit is about managing and evaluating market research projects across 
an organisation. The unit involves preparing market research plans, 
engaging external consultants, managing market research activity and 
evaluating research processes and findings. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 12: Research and evaluate global 
design trends 

Unit reference number: J/601/6584 

QCF level: 4 

Credit value: 3 

Guided learning hours: 15 

 

Unit summary 

This unit is about researching and critically evaluating global design trends. 
This unit is applicable to all individuals who want to maintain a current and 
comprehensive knowledge of global design trends to inform their own 
professional practice. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 13: Strategic marketing planning 
skills within the design and 
creative industries 

Unit reference number: J/501/8387 

QCF level: 4 

Credit value: 6 

Guided learning hours: 40 

 

Unit summary 

This unit aims to provide learners with an understanding of the markets in 
which they operate and enables learners to gain a clear understanding of 
the marketing strategies required to implement a successful marketing 
plan. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 14: Negotiation and Influencing 

Unit reference number: A/502/4428 

QCF level: 4 

Credit value: 6 

Guided learning hours: 30 

 

Unit summary 

The unit aims to build high level negotiation and influencing skills through 
understanding of the principles and reflective practice. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 15: Prepare specifications for 
contracts 

Unit reference number: F/601/2565 

QCF level: 4 

Credit value: 5 

Guided learning hours: 30 

 

Unit summary 

This unit is about understanding and preparing the information that is 
needed to award a contract for work. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 16: Invite tenders and select 
contracts 

Unit reference number: R/601/2585 

QCF level: 5 

Credit value: 6 

Guided learning hours: 32 

 

Unit summary 

This unit is about handling the tendering process, identifying appropriate 
selection criteria to award the tender and agree a contractor. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 17: Monitor and evaluate contracts 

Unit reference number: Y/601/2586 

QCF level: 5 

Credit value: 6 

Guided learning hours: 35 

 

Unit summary 

This unit is about monitoring and evaluating a contractor’s performance and 
compliance against the requirements of a contract. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 18: Manage budgets 

Unit reference number: T/601/2580 

QCF level: 4 

Credit value: 5 

Guided learning hours: 29 

 

Unit summary 

This unit is about managing and monitoring a budget for a department or 
section within an organisation. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 19: Manage a project 

Unit reference number: A/601/2578 

QCF level: 5 

Credit value: 10 

Guided learning hours: 33 

 

Unit summary 

This unit is about the managing the setting up and running of a project, by 
monitoring and reviewing the work of other people who are running the 
project, to achieve agreed aims and objectives. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 20: Define, manage and implement 
the brand strategy for an 
organisation 

Unit reference number: M/601/6529 

QCF level: 4 

Credit value: 4 

Guided learning hours: 20 

 

Unit summary 

This unit is about knowing and understanding your own organisation’s brand 
strategy. You need to be able to clearly communicate your organisation’s 
brand vision and brand values. You also need to understand the key 
performance indicators that will monitor and evaluate the brand strategy. It 
is essential to understand who your competitors are. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 21: Devise user testing of designs 

Unit reference number: T/601/6466 

QCF level: 3 

Credit value: 2 

Guided learning hours: 12 

 

Unit summary 

This unit is about your ability to design user tests to ensure a product is fit 
for purpose, usable by its intended user, and of sufficient quality. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 22: Conduct user testing of designs 

Unit reference number: F/601/6454 

QCF level: 3 

Credit value: 1 

Guided learning hours: 6 

 

Unit summary 

This unit is about your ability to conduct user tests to ensure a product is fit 
for purpose, usable by its intended user, and of sufficient quality. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Unit 23: Evaluate user testing of designs 

Unit reference number: J/601/6469 

QCF level: 3 

Credit value: 2 

Guided learning hours: 12 

 

Unit summary 

This unit is about your ability to evaluate data obtained from user testing 
and make recommendations for how the product or product design might 
need to be changed as a result. 

Assessment methodology 

This unit is assessed in the workplace or in conditions resembling the 
workplace. Learners can enter the types of evidence they are presenting for 
assessment and the submission date against each assessment criterion. 
Alternatively, centre documentation should be used to record this 
information. 
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Further information 

Our customer service numbers are: 

BTEC and NVQ 0844 576 0026 

GCSE 0844 576 0027 

GCE 0844 576 0025 

The Diploma 0844 576 0028 

DIDA and other qualifications 0844 576 0031 

Calls may be recorded for training purposes. 

Useful publications 

Related information and publications include: 

• Centre Handbook for Edexcel QCF NVQs and Competence-based 
Qualifications published annually 

• functional skills publications – specifications, tutor support materials and 
question papers 

• Regulatory Arrangements for the Qualification and Credit Framework 
(published by Ofqual, August 2008) 

• the current Edexcel publications catalogue and update catalogue. 

Edexcel publications concerning the Quality Assurance System and the 
internal and standards verification of vocationally related programmes can 
be found on the Edexcel website. 

NB: Some of our publications are priced. There is also a charge for postage 
and packing. Please check the cost when you order. 

How to obtain National Occupational Standards 

Creative and Cultural Skills 
Lafone House 
The Leathermarket 
Weston Street 
London 
SE1 3HN 

Telephone: 020 7015 1800 
Fax: 020 7015 1847 
Email: info@ccskills.org.uk 
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Professional development and training 

Edexcel supports UK and international customers with training related to 
NVQ and BTEC qualifications. This support is available through a choice of 
training options offered in our published training directory or through 
customised training at your centre. 

The support we offer focuses on a range of issues including: 

• planning for the delivery of a new programme 

• planning for assessment and grading 

• developing effective assignments 

• building your team and teamwork skills 

• developing student-centred learning and teaching approaches 

• building functional skills into your programme 

• building effective and efficient quality assurance systems. 

The national programme of training we offer can be viewed on our website 
(www.edexcel.com/training). You can request customised training through 
the website or by contacting one of our advisers in the Training from 
Edexcel team via Customer Services to discuss your training needs. 

The training we provide: 

• is active 

• is designed to be supportive and thought provoking 

• builds on best practice 

• may be suitable for those seeking evidence for their continuing 
professional development. 
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Annexe B: Quality assurance 

Key principles of quality assurance 

• A centre delivering Edexcel qualifications must be an Edexcel recognised 
centre and must have approval for qualifications that it is offering. 

• The centre agrees as part of gaining recognition to abide by specific 
terms and conditions around the effective delivery and quality assurance 
of assessment; the centre must abide by these conditions throughout 
the period of delivery. 

• Edexcel makes available to approved centres a range of materials and 
opportunities to exemplify the processes required for effective 
assessment and provide examples of effective standards. Approved 
centres must use the guidance on assessment to ensure that staff who 
are delivering Edexcel qualifications are applying consistent standards. 

• An approved centre must follow agreed protocols for: standardisation of 
assessors; planning, monitoring and recording of assessment processes; 
internal verification and recording of internal verification processes; and 
for dealing with special circumstances, appeals and malpractice. 

Quality assurance processes 

The approach to quality assured assessment is made through a partnership 
between a recognised centre and Edexcel. Edexcel is committed to ensuring 
that it follows best practice and employs appropriate technology to support 
quality assurance process where practicable. Therefore, the specific 
arrangements for working with centres will vary. Edexcel seeks to ensure 
that the quality assurance processes that it uses do not place undue 
bureaucratic processes on centres and works to support centres in providing 
robust quality assurance processes. 

The learning outcomes and assessment criteria in each unit within this 
specification set out the standard to be achieved by each learner in order to 
gain each qualification. Edexcel operates a quality assurance process, which 
is designed to ensure that these standards are maintained by all assessors 
and verifiers. 

For the purposes of quality assurance all individual qualifications and units 
are considered as a whole. Centres offering these qualifications must be 
committed to ensuring the quality of the units and qualifications they offer, 
through effective standardisation of assessors and internal verification of 
assessor decisions. Centre quality assurance and assessment processes are 
monitored by Edexcel. 
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The Edexcel quality assurance processes will involve: 

• gaining centre recognition and qualification approval if a centre is not 
currently approved to offer Edexcel qualifications 

• annual visits to centres by Edexcel for quality review and development of 
overarching processes and quality standards. Quality review and 
development visits will be conducted by an Edexcel quality development 
reviewer 

• annual visits by occupationally competent and qualified Edexcel 
Standards Verifiers for sampling of internal verification and assessor 
decisions for the occupational sector 

• the provision of support, advice and guidance towards the achievement 
of National Occupational Standards. 

Centres are required to declare their commitment to ensuring quality and 
appropriate opportunities for learners that lead to valid and accurate 
assessment outcomes. In addition, centres will commit to undertaking 
defined training and online standardisation activities. 
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Annexe C: Centre certification and registration 

Edexcel Standards Verifiers will provide support, advice and guidance to 
centres to achieve Direct Claims Status (DCS). Edexcel will maintain the 
integrity of Edexcel QCF NVQs through ensuring that the awarding of these 
qualifications is secure. Where there are quality issues identified in the 
delivery of programmes, Edexcel will exercise the right to: 

• direct centres to take actions 

• limit or suspend certification 

• suspend registration. 

The approach of Edexcel in such circumstances is to work with the centre to 
overcome the problems identified. If additional training is required, Edexcel 
will aim to secure the appropriate expertise to provide this. 

What are the access arrangements and special considerations for the 
qualifications in this specification? 

Centres are required to recruit learners to Edexcel qualifications with 
integrity. 

Appropriate steps should be taken to assess each applicant’s potential and a 
professional judgement made about their ability to successfully complete 
the programme of study and achieve the qualification. This assessment will 
need to take account of the support available to the learner within the 
centre during their programme of study and any specific support that might 
be necessary to allow the learner to access the assessment for the 
qualification. Centres should consult Edexcel’s policy on learners with 
particular requirements. 

Edexcel’s policy on access arrangements and special considerations for 
Edexcel qualifications aims to enhance access to the qualifications for 
learners with disabilities and other difficulties (as defined by the 1995 
Disability Discrimination Act and the amendments to the Act) without 
compromising the assessment of skills, knowledge, understanding or 
competence. Please refer to Access Arrangements and Special 
Considerations for BTEC and Edexcel NVQ Qualifications for further details. 
www.edexcel.com. 
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Annexe D: Assessment requirements/strategy 

Creative and Cultural Skills 

Overarching Assessment Principles For 

Occupational Qualifications 

July 2010 

 

1 Introduction 

This Assessment Strategy is applicable to all QCF occupational qualifications 
at all levels within the Creative and Cultural footprint unless otherwise 
specified.  

These Assessment Principles are designed to supplement the guidance 
issued by the Regulatory Authorities, including the Additional Regulatory 
Requirements for Qualifications of the Type NVQ within the QCF, and 
guidance issued by Awarding Organisations.  

2 Simulation 

Any simulation allowed must: 

• provide an environment which replicates the key characteristics of the 
workplace in which the skill to be assessed is normally employed 

• Unless otherwise indicated, it is a general principle that evidence from 
simulations should only be employed under the following circumstances: 

• where for the learner to be assessed performing this task in a real 
working environment could be deemed to pose risks to the themselves 
or others  

• where the situation or task to be assessed arises so infrequently that it 
would be impractical to wait for an opportunity to assess it solely when it 
occurred for real 

• at the discretion of the Awarding Organisation where it is considered the 
environment provided fully reflects a commercial working environment 
and that the demands on the learner during simulation are neither more 
or less than they would be in a real work environment/situation 

• Any simulation must be approved in advance by the External Verifier, 
and clear reasons must be given for its intended use. If approval is 
given, all Awarding Organisation guidance and requirements must be 
observed. 

3 Evidence 

Workplace performance evidence should form the greatest proportion of 
each learner’s evidence, attesting to the fact that for an occupational 
qualification the learner has demonstrated competence across the full range 
of performance requirements and that they are able to apply relevant 
knowledge and skills.  
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Other types of acceptable evidence include, but are not limited to: 

• Witness Testimony (Details of acceptable witnesses are found in 
‘Section 4: Expertise of assessors, verifiers and witnesses’) 

• Logs/Diaries kept by Learners 

• Recorded answers to questions posed by the Assessor 

• Recorded/Transcribed Interviews with the Learner 

• Recorded use of up-to-date commercial/industrial equipment 

• E-portfolios and other forms of digital media 

• Works documentation attributable to the learner 

• Both interim and final internal verification. 

4 Expertise of assessors, verifiers and expert witnesses 

Assessors must: 

• Be competent to make qualitative judgements about the QCF units they 
are assessing. Illustrations of competence could include the assessor: 

− Having achieved the award/units themselves 

− Having substantial demonstrable experience in the job roles they are 
assessing 

• Hold appropriate assessor qualifications, as currently required by the 
regulatory authorities 

• Carry out their duties in accordance with current guidance on 
assessment practice issued by the regulatory authorities and the 
appropriate Awarding Organisation 

• Maintain appropriate evidence of development activities to ensure their 
assessment skills and occupational understanding are current (CPD) 

• Have a working knowledge of the NOS and the awards and a full 
understanding of that part of the award for which they have 
responsibility. The Awarding Organisation will confirm this through 
examination of relevant CVs supported by relevant references 

• Meet any additional requirements as specified by the Awarding 
Organisation. 
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Internal verifiers must: 

• Hold appropriate verifier qualifications, as currently required by the 
regulatory authorities 

• Carry out their duties in accordance with current guidance on verification 
practice issued by the regulatory authorities and the appropriate 
Awarding Organisation 

• Maintain appropriate evidence of development activities to ensure their 
assessment skills and occupational understanding are current (CPD) 

• Have relevant experience within the sector, a working knowledge of the 
QCF units/award and a full understanding of that part of the units/award 
for which they have responsibility. The Awarding Organisation will 
confirm this through examination of relevant CVs supported by relevant 
references 

• Meet any additional requirements as specified by the Awarding 
Organisation 

External verifiers must: 

• Be familiar with and/or experienced in the relevant sector and/or context 
to be able to verify that learner evidence has met the requirements of 
the award and the requirements of the appropriate Awarding 
Organisation 

• Be in possession of or be working towards the V2 or hold the D35 
External Verifier Award. To be achieved within 12 months of registration 
in England, Wales and Northern Ireland 

• Carry out their duties in accordance with the current guidance on 
verification practice issued by the regulatory authorities and appropriate 
Awarding Organisation 

• Maintain appropriate evidence of development activities to ensure their 
verification skills and occupational awareness are current (CPD) 

• Not work with any centre in which they have a personal or financial 
interest 

• Meet any additional requirements as specified by the Awarding 
Organisation 

• Take part in continuing professional development activities offered by 
the Awarding Organisation or other relevant providers in the sector to 
keep up-to-date with developments relating to the award and changes 
taking place in the industry 

Expert Witnesses must: 

Be competent to make judgements about the activity for which they are 
providing the testimony. As the assessment decision lies with the Assessor, 
it is their responsibility to verify this and, where challenged, to justify their 
acceptance of third party 'witness testimony' to the Internal Verifier. 
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