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INTRODUCTION
The annual qualification review provides qualification–specific support and guidance to centres.
This information is designed to help teachers preparing to teach the subject and to help candidates
preparing to take the examination.
The reviews are published in September and take into account candidate performance,
demonstrated in both on demand and series examinations, over the preceding 12 months. Global
pass rates are published so you can measure the performance of your centre against these.
The review identifies candidate strengths and weaknesses by syllabus topic area and provides
examples of good and poorer candidate responses. It should therefore be read in conjunction with
details of the structure and learning objectives contained within the syllabus for this qualification
found on the website.
The review also identifies any actual or proposed changes to the syllabus or question types
together with their implications.

PASS RATE STATISTICS
The following statistics are based on the performance of candidates who took this qualification
between 1 October 2010 and 31 August 2011.
Global pass rate

65%

Grade distributions
Pass
Credit
Distinction

43%
45%
11%
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GENERAL STRENGTHS AND WEAKNESSES
Strengths




the majority of candidates are now presenting their answers in the format required by
the question
distinct improvement of the information offered by candidates in their answers
the compulsory question relating to a news release continues to see improvement in
respect of layout for a press release and the quality of information presented, written in
the appropriate style.

Weaknesses







some centres are giving insufficient attention to the compulsory question relating to the
6-point public relations plan. Whole batches of students from such centres produce
very poor answers, scoring low marks.
candidates are failing to read the question set.
candidates are failing to produce a report or memo format when asked for.
candidates are offering answers totally disproportionate to the marks available.
candidates are failing to provide relevant examples or offering marketing examples
instead of PR.
poor handwriting is resulting in sections (sometimes all) of a paper not being marked
and zero marks being awarded.
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TEACHING POINTS BY SYLLABUS TOPIC
General Note applicable to all Syllabus Topics:
Many questions in an examination paper ask for suitable examples to be provided to illustrate a
candidate's full understanding of the topic being examined. In numerous cases, examples offered
frequently are not connected to the subject of the question or examples are completely ignored.
Tutors must ensure that candidates are given relevant examples or are made to provide their own
examples to highlight the relevant topics as required during the course of their studies.
Syllabus Topic 1 The Nature of Public Relations
Candidates can offer a suitable definition of public relations but have difficulty with what the
definition means when asked to explain how it is applied. When asked to explain the differences
between advertising, marketing and public relations, many candidates fail to realise that in fact all
three are connected and integrated. A clear understanding of each is required, especially when
candidates may already be studying all three subjects.
Candidates should be able to draw relevant diagrams to illustrate an "in-house" and an "external"
Public Relations department and be able to offer suitable explanations of the roles for each
member of the relevant department. Candidates should be able to establish a basic PR department
within an organisation, identifying key roles needed, within a limited budget.
Candidates frequently are confused between the "advantages" and the "roles" of in-house or
external Public Relations departments and it is essential they know the difference.
Candidates should be able to evaluate the merits of a PR consultancy and make relevant
recommendations. Questions to ask, elements to consider or evidence to seek, are important as
are the methods used to pay external consultancies.
Candidates need to be aware of the difference between a crisis, crisis management and crisis
public relations. Candidates need to fully understand and be able to apply the relevant crisis
procedures with the PR function for given scenarios.
Candidates should be able to demonstrate the role of public relations in respect of financial,
international and parliamentary public relations.
Syllabus Topic 2

The Publics of Public Relations

Candidates must understand the difference between "generic publics” and examples of publics and
be able to supply relevant examples of each for given scenarios or organisations. Candidates will
also need to demonstrate identification of relevant target audiences from within the publics.
Candidates need to be able to offer a correctly labelled diagram to illustrate the communication
process and to explain what is meant by noise in the communication process with suitable
examples of such. The importance of feedback in the communication process must also be
explained. Application of the communication process, identifying the correct medium to use for a
given scenario.
Candidates should fully understand the analytical tools of STEEPLE and SWOT and be able to
apply them to a given scenario. Students have to be able to apply the tools as indeed they would
have to in the professional working environment.
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Syllabus Topic 3

Law and Voluntary Codes

Owing to the fact that legislation can vary significantly across the many nations that EDI serves,
this syllabus topic invariably seeks general answers to generic elements such as copyright,
trademarks, patents, plagiarism, codes of conduct, statutory legislation and defamations such as
slander and libel. All such topics have a universal interpretation.
Syllabus Topics 4 International Public Relations
Research in international markets can present numerous difficulties for public relations. Candidates
need to be able to identify and explain such difficulties and offer various methods available to
overcome them.
Candidates need to consider the implications of a developing nation (or a specific region of a
developing nation) for public relations. It cannot be automatically assumed that electricity is in
ample supply, that all publics are educated and literate, that everyone speaks the same language
and have the same culture and beliefs. Nor can it be assumed that there is a large variety of
media, that all media are free from any form of state interference and the media has national
distribution. All of these elements will have considerable influence on the ability to carry out a
public relations campaign and the methods that will have to be employed. Candidates must be able
to demonstrate appropriate methods that could be used to carry out a public relations campaign in
such a scenario.
Candidates should be able to identify and apply suitable methods for evaluating a public relations
campaign carried out in ANY international scenario.
Syllabus Topic 5

Community Relations

Candidates need to understand and explain that community relations relates to the "local"
community and not the community per se. Only the largest of organisations can have a national
community relations policy and this comes under the heading of Corporate Social Responsibility
and not community relations.
Candidates need to understand the reasons for an organisation having a community relations
policy and the objectives of such a policy.
Candidates must be able to offer a suitable range of economically viable activities that an
organisation might engage in to develop and promote community relations.
Syllabus Topic 6

A Public Relations Campaign

This topic is now a compulsory question in every examination paper, and requires that a
student prepares a public relations campaign - using the 6-point planning model.
It is essential that candidates use the correct 6-point plan format and layout. Answers
offered in essay format will not be marked.
The major fault that many candidates make is that they forget that they should be planning a public
relations campaign but frequently produce a plan to rectify the problems within the region or area.
A correct assessment of the situation is vital (always given in the question) as the remainder of the
plan should seek to rectify this situation.
Candidates frequently supply a list of one-word answers for publics instead of stating who they are
and why they are important - scoring minimal marks.
Page 4 of 19

Single word lists of media techniques are another feature - instead of explaining the technique and
who it would be directed at - again scoring minimal marks.
If the correct situation has been identified initially, then evaluation methods should be obvious.
Syllabus Topic 7 Working with the Media
EDI publishes on the Internet an excellent podcast for writing the perfect news release. It is
strongly recommended that students (and tutors) access this podcast.
A compulsory question is always set from this syllabus topic - namely the press release.
It is a fact that many candidates either present a press release in the correct layout and score very
good marks or have no real idea of the layout and score minimal marks - it is rare that a candidate
gets it partly right.
Candidates need plenty of practice at preparing a news release for many different scenarios. The
cardinal rules being that the 5 W's and the 1 H of a news release should appear in the first two
paragraphs of the release. The remainder of the release should consist of qualifying information
relevant to the question set.
Candidates need to fully understand the differences between a press conference, a press
reception, a facility visit and an open day and be able to demonstrate their ability to arrange the
appropriate event for a given situation or scenario.
Candidates are required to explain the use of a press pack and demonstrate the likely contents of
such for a given situation or event.
Candidates should be able to explain what is meant by media relations and be able to devise a
suitable media relations plan or strategy.

Syllabus Topic 8 Exhibitions
Candidates need to identify and describe various types of exhibitions and their uses as well as the
importance and objectives of exhibitions.
Candidates should be able to explain and demonstrate the role of public relations in an exhibition
from the original idea through to final evaluation.
Syllabus 9 Sponsorship
Candidates should be able to offer an accurate definition of sponsorship and to be able to supply at
least six different types of sponsorship in the modern commercial world.
Candidates need to explain the objectives in carrying out a sponsorship activity and be able to
devise a sponsorship campaign using the 7-step model.
Syllabus Topic 10 Research
Candidates need to identify and explain the various types of research and when they are likely to
be used in a public relations setting or context.
Candidates should be able to identify and demonstrate the usage of an appropriate research
method for given situations and scenarios using the 5-step research process and explaining the
importance of CATS as a research requirement.
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Syllabus Topics 11 Technology and the Internet
This syllabus topic is covered extensively in the Teacher’s Toolkit for Public Relations –
available from www.lcci.org.uk.
Candidates need to be able to identify and explain how modern technology has had an impact on
public relations. It is important that students remember it is the impact on public relations that is
required, not the impact on marketing, advertising, retailing or society in general.
Candidates need to explain desk top publishing (DTP) and be able to apply relevant examples of
DTP in use whether it is used for internal or external purposes.
Candidates need to fully understand Internet terms and definitions such as the World Wide Web
(WWW), a website and a webpage. Candidates should be able to show a variety of uses of the
Internet for public relations and apply the relevant uses for given scenarios.
Candidates will never be asked to design a public relations website/webpage(s), however, a
candidate will be able to demonstrate the likely content that would or should be included in such a
website/webpage(s).
Candidates should be able to prepare a news release for Internet distribution showing the
differences from a conventional news release issued to the media.

Syllabus Topic 12 Public Relations Miscellaneous
Candidates need to fully understand and explain what is meant by a house journal, a corporate
brochure, an annual report and educational literature and the probable target audiences for each.
Candidates should be able to apply theory to the practical steps of preparing various types of
internal media.
Candidates should be able to identify, explain and select the most relevant means of
communication within an organisation for a specific scenario.
Candidates need to be familiar with all aspects of working with and selecting photographers for
public relations purposes:





identifying and explaining categories of photographers
identifying and explaining photographic opportunities or events
explaining the various elements required when briefing a photographer
explaining a photo-caption.
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Syllabus Topic 13 Professional Development
This is a relatively new topic in the syllabus and accordingly extensive teaching notes,
information and guidance is available in the tutors’ resource pack available from EDI free of
charge.
13.1 Making a presentation
Candidates have to know the different types of presentation that might be carried out such as
informative, instructional, persuasive, etc.
Candidates should be able to explain and apply the five major steps involved in preparing for a
presentation or speech.
Candidates should demonstrate their ability to prepare the context of a presentation for a variety of
scenarios.
The importance of, and what is meant by, the following when making a presentation:






body language
personal appearance
mannerisms
voice, tone, jargon, language
the use (or misuse) of humour

13.2 Organising and managing effective meetings
Candidates need to understand and be able to explain the entire process relating to meetings,
beginning with the selection of participants for the meeting right through to preparing a written
report summarising the meeting and its outcomes.
Candidates should be able to prepare a detailed agenda for a meeting relating to various topics or
scenarios.

13.3 Problem solving, decision making and negotiation
Candidates should be able to draw a relevant diagram showing the decision making process
(DMP) and explain the relevance and characteristics of each step.
Students need to understand and explain what is meant by negotiation and its purpose and
possible roles in public relations. What is meant by hard, soft and principles negotiation and
identify some of the elements that can influence the negotiation process.
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FURTHER GUIDANCE
The most common mistakes that repeatedly appear in every examination series are:
1.

EXAMINATION RUBRIC
Many students do not read the examination rubric (the instructions on the front of the
paper).

2.



students must put the question numbers of the questions they have answered on the
front cover of their paper.



students must begin the answer to each new numbered question on a fresh page.
Indeed in some instances they do not even leave a blank line between successive
answers.



Students sometimes fail to number the questions they have answered within the script.



answering more questions than required by the paper – examiners will only mark the
required number of answers.

READING THE PAPER
This is undoubtedly the biggest cause of failure in examinations.


failing to read the question properly.



not analysing what the question is asking and what is required for the answer. Many
students glance at the question and simply write everything they know about the topic
whether it is relevant to the answer or not.



failing to answer in the format stated in the question, such as a report or a memo.
Depending on student choice of questions this could lose a student up to 8 marks
across their paper – the difference between a pass and fail or a pass and credit.



when required to answer in bullet point format students frequently write essays or
extended paragraphs – once more this is a failure to read the question and comply with
the instructions given.



failing to give relevant examples when asked for in the question. In many papers there
can be as many as 8 to 12 marks awarded for relevant examples. Many students fail
the examination simply by not providing examples when asked for them.
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offering more answers than required by the question. If a question states:
“ Give 4 elements of ....................?” or “ Explain five characteristics of ............?
The examiner will only mark the first four/five answers given and cross through
any additional answers. This is particularly sad when the first four/five answers may
be wrong – but additional answers correct.



3.

not answering questions in sufficient depth. If a question is worth three marks then a
student should supply three different, and relevant, facts or elements to be awarded
three marks. Similarly if a question is worth five marks the examiner expects to see five
elements or facts to award the full marks. One or two word answers will always attract
the minimum of marks, or in many cases zero marks.

TIME MANAGEMENT
Every examination room should/must have a visible clock available during an
examination.
Questions should be allocated the correct amount of time in direct relation to the marks
awarded for the answer.

4.



frequently a student can write two or three pages for an answer that is worth only two
or three marks and yet towards the end of the paper simply offer ¼ or ½ a page, or
sometimes just a list of words, for an answer that is worth 15 to 20 marks.



Students should deduct 10 minutes from the total minutes allowed for the examination
to read the paper through properly.



Students should then deduct a further 10 minutes for checking through their answers at
the end. For example a 3-hour paper has 180 minutes allowed. Deduct two periods of
10 minutes – this leaves 160 minutes to answer the paper.



Accordingly in a paper requiring five answers this means a student should be allocating
32 minutes to each answer. A more accurate method is to allocate approximately 1.6
minutes for every mark available. As a result a question that is worth two marks should
be allocated a little over three minutes. A question worth 10 marks should be allocated
16 minutes.



It should be impressed on students that keeping to this time allocation for questions is
essential to ensure all required questions are at least attempted. An extra 10 or 15
minutes spent on any question is only ever likely to score an additional one or two
marks at the most. Whereas trying to answer a 20 mark question in 10 or 12 minutes
will invariably result in at least 10, perhaps more, lost marks.

HANDWRITING
Candidates must write with legible handwriting.


If an examiner cannot read part or all of an answer, they cannot mark it and will award
zero marks for that part or indeed all of the answer concerned.
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students frequently cross out parts of their answers and write their corrections in
minute handwriting above the crossing out, making it difficult to read. For the time it
takes, a student should cross out the relevant section completely and write it again
legibly.



as tutors you will, or should, have many instances to see a student’s handwriting when
submitting homework or class exercises. If there is a problem, you must bring this to
the attention of the student.

In conclusion
In the real world of vocational public relations (and business in general) the only form of written
internal communication is the report or memo format. It is therefore important for students for
examination purposes, and their future career prospects, to ensure they are familiar with, and can
effectively use such communication formats.
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EXAMPLES OF CANDIDATE RESPONSES
Section A: Compulsory. Candidates should attempt all questions in this section:
QUESTION 1 (Compulsory)
The World Health Organisation (WHO) is to carry out a campaign to reduce the fatalities caused by
malaria in a remote region of a developing nation. The region has no electricity or any form of
printed or electronic media. The WHO will be distributing mosquito nets, anti-malaria drugs and
providing medical treatment to those people affected by malaria.
You have been appointed the Public Relations officer to promote this campaign and must now
prepare a suitable public relations action plan to achieve the stated objective.
You must give your answer using a correctly labelled 6-point plan, and giving your answers in
bullet point format.
(Total 20 marks)
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Answer A – Fail response
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Fail Paper:








Candidate correctly identified the current situation
Only identified one correct objective of THE PR CAMPAIGN
Did not identify any relevant publics for THE PR CAMPAIGN
Only identified one correct media technique for the current situation and objectives
Budget expenses irrelevant to THE PR CAMPAIGN
Only provided one relevant method of evaluation
Candidate provided numerous answers but lost sight of the purpose of the PR campaign
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Answer B – Pass response
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Pass Paper:








Candidate only identified one correct assessment of the current situation
Candidate only identified one correct objective of THE PR CAMPAIGN
Candidate did identify 3 relevant publics for THE PR CAMPAIGN
Candidate identified 2 correct media techniques to be used that were relevant to the publics
they had identified
Candidate identified 1 correct budget expense that related to the media chosen
Candidate gave 2 relevant evaluation methods relevant to the PR campaign and stated
objectives
Candidate needed to focus more on the question set and the purpose of the PR campaign
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Answer C – Credit response
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Credit Paper:








Candidate correctly identified the current situation
Candidate failed to correctly identify the objectives of THE PR CAMPAIGN
Candidate identified 2 relevant publics for THE PR CAMPAIGN and its correct objectives
Candidate identified 5 relevant media techniques
Candidate identified 2 relevant budget expenses relevant to the media techniques chosen
Candidate identified 2 relevant evaluation techniques for the objectives of THE PR
CAMPAIGN
Incorrect identification of the objectives unfortunately let this candidate down
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Answer D – Distinction response
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Distinction Paper:
Candidate provided very good answers:



Correctly identifying the current situation, 2 out of 3 objectives and all relevant publics
Candidate identified 6 relevant media techniques, budget expenses and 3 relevant
evaluation techniques

An excellent answer worthy of a very good distinction mark
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