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Examiner comments:
The candidate produces both a digital and physical 
submission of work. From the start it is clear to see
how they have engaged with their brief to develop 
and refine their ideas culminating in accomplished 
editorial outcomes (AO4). The candidate has taken 
inspiration from Ernst Keller and Jacqueline Casey, 
showing a perceptive understanding of the 
designer’s work, through an insightful development
of Typography (AO3). Work demonstrates inspired 
reflections as the ideas are further explored 
through intuitive experimentation, in both the 
development, designing and planning for 
considered and inspired outcomes (AO2). 
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Intuitive
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To organise my basic 
composition I created 
sketches to illustrate 
placement of my 
models, I wanted to 
roughly articulate a 
balanced design where 
the focal point was the 
centre of the piece. 

I took this further by 
expanding on two of my 
initial sketches, using tape 
to illustrate what type of 
rugged textures I want to 
use, and cut out models 
from my inspiration to 
represent my own 
photography. 





To create a rough idea of 
what layout I wanted for my 
sweatshirt design created a 
variety of rough and refined 
concepts. 
Ultimately I decided to not 
use the designs I created on 
the sleeves because it 
distracted from the frontal 
design and would be very 
complex to print properly. 

I created collages from my 
post concert images and 
asked for peer feedback, 
most liked the composition I 
had chosen but felt that I 
could incorporate more 
colour and more structure 
into the collages. 











FINAL OUTCOMES



FINAL REFLECTION
Overall I think that all four designs work together coherently to communicate the launch of a 
new clothing line, certain elements such as the handwritten text with arrows and the tape 
textures are used in every design, making for a consistent collection of posters. 

Whilst all posters have constants that tie them together, each design has something that sets it apart from the rest. In the first design it is 
the use of jagged textures, in the second it is the denim colour scheme, in the third it is the use of a variety of type mediums with the 
ink type, the handwritten type, and the digital text. In the last both the chocolate brown colour scheme and the use of hand drawn 
graphics makes for a distinctive poster that communicates the album’s aesthetic well.  
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Final Outcome 

Type Specimen 
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Final Outcome
Type Specimen Booklet



Final Outcome
Type Specimen Booklet



Video Reflection

https://docs.google.com/file/d/1LyDYG9ozj3Z_oAzT1s_jTEYJkEXDbZ8u/preview






With this design I set out to experiment with hierarchy through contrast. I did this by using black and white to 
make text stand out amongst colours. I also showed contrast through variations of fonts, by changing some of 
the text to a stroke outline, experimenting with the thickness of the stroke before settling on one. I could take this 
further by balancing out the text, as most of it is in the lower half of the poster. A piece of the design that i really 
like is the shadow on the white half. It gives the text a 3d effect and makes it stand out more, making it look 
closer to the person looking at it. I did this by duplicating the text, displacing the duplicated layer, using gaussian 
blur and reducing the outline. The placement of the shadow was something i experimented with a lot, as it would 
change the perspective entirely. A common piece of feedback given was changing the opacity and contrast of the 
names, as they weren’t very readable. So I enlarge the font, changed the kerning, rasterized the text and made 
some of it white.  To begin my poster had a dark grey background, it didn't work well because it made black text 
less readable and white text stood out more.

In this design I set out to 
integrate colour, this was 
effective as it gave hierarchy to 
the title ‘Graphic Dialogue’. 
Upon further reflection, I don’t 
like the composition of this 
design, the text is not aligned 
well with the background, and 
the type in the right bottom 
corner is unreadable. 
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Colour Variants

Whilst the title ‘Graphic 
Dialogue’ is readable, the 
rest of the design isn’t, the 
fine text is illegible as it 
blends into the dark grey 
background.

The red variant is too 
saturated and incredibly 
high intensity, making it 
very harsh. The white type 
against this red 
background is illegible, 
making it ineffective.

Similar to the red variant, the 
harshness and intensity of the 
blue background makes both 
the white and the black type 
unreadable. 

Outcome



https://docs.google.com/file/d/1ImQ3lHtojbVUuNim3rDzSDvyE8JQyQSQ/preview


Final Outcome
Graphic Dialogue 
Poster



Out of all the collages this was my favourite as it was the most 
sporadic and conveyed my creativity as an ‘outburst’ of excitement. 
There is a clear focus towards the centre of the shoe and the yellow 
of ‘NIKE’ contrasts well with the rest of the design. 

https://docs.google.com/file/d/1aR0IUQgLjH9XgfUgTu2rGG1ruPTKTaAX/preview


INSPIRATION BOARD



Grunge - Poster
I like the grid 
composition of 
this design, the 
text reads well 
and the jagged 
artwork and 
textures 
contribute to the 
grunge 
aesthetic. 

NIKE - Advertisements 
I like the overall simplicity of the design, the composition is well balanced and the 
photography is eye catching. I also really like the muted colour scheme chosen, and the 
red nike logo contrasts well with the design and communicates the brand as ‘stand out 
ish’. 

Modern Grunge - Poster 
The strongest part of this design is its photography and type, the typeface is blocky and draws 
attention to the design, it also gives a futuristic look. The photography is divided into two parts of the 
design, which makes for a flowing composition. I also like the use of logos and icons, such as the 
globe in the right bottom corner. It adds extra detail to the design and gives purpose to empty 
spaces. 



Photography used 
(stock image)

For this design I set out to use the stock image I found to 
make a commentary on how NIKE was using child labour 
to produce its shoes. In hindsight, the title ‘Just Do It’ has 
too much hierarchy, and draws focus away from the 
children, fine type could have also been used to add more 
information and communicate some statistics about child 
labour . On the other hand, I think that texture was 
effectively used in this design, the halftoning is well 
distributed and the brush strokes over the childrens eyes 
are representative of a oppressive factory dynamic. 

I was inspired by the design on the left, 
and wanted to experiment with 
overlaying text in an advertisement. 
To practice overlaying text, I got a 
sample image of a shoe off behance 
and used a gradient map over it to 
change the colour scheme to something 
warmer. Using Futura Outline, I overlaid 
the text. 
I feel like this is an effective way to 
communicate not only a slogan, but also 
the product as it gives hierarchy to the 
spaced that isn’t ‘filled’ with text.

Outcomes



To start, over 
the stock image 
I found I added 
an overlay layer 
with the text 
‘NIKE’ repeated 
continuously 
then lowered 
the opacity of 
the layer. 

In order to fit the design 
with the nike aesthetic, I 
changed the 
photography to have a 
gradient map of ‘Noir’ on 
it, this created a vibrant 
combination of red 
midtones and purple 
shadows which 
contrasted well with the 
white type.

I then changed the 
overlay layer from 
white to black, as I 
felt that the white 
washed out the 
saturation of the 
design. 

As final touches, I added the 
handwritten type and graphics, this 
contrasts well with the digital text 
and enhances the fluidity of the 
design. 
In the end I decided to remove the 
nike tick as it drew attention away 
from the top half of the design, and 
was unnecessary as the quote 
‘JUST DO IT’ already showed the 
relation to nike. 





Final Outcome 
NIKE Sports Project 





https://docs.google.com/file/d/1ZhnjOoj2_frUYKiy0uSwBX4floLl2cYo/preview









