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Standard Mark - 61
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Mark

Level 5 6 5 6
Mostly Just Fully Just
confident  exceptional confident  exceptional
and ability and ability
assured assured
ability ability

Keyword descriptors from the taxonomy:

Accomplished
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Examiner comments

This Graphic Communication Component 1 submission consists of two A3 poly-folders: one project on designing a book cover, and another project
designing packaging for chocolate. Images of the work selected here reflect the characteristics of work that falls between Performance level 5,
Confident and Assured and Performance Level 6, Exceptional, and a mark of 61/72.

In response to a book cover design brief, the candidate explores the physical collage work of artist Peter Blake, before embarking upon a series of

convincing digital, surreal collage responses. Across both projects, experiments are underpinned by looking at relevant artists’ and designers' work in
a focused and comprehensive way.

The candidate explores a range of physical processes before embarking upon initial ideas and responses to the briefs. These include traditional
approaches including lino printing and gouache painting, as well as using digital applications in an accomplished way. Maquettes are convincingly
analysed and evaluated for their construction and design and refined accordingly.

Annotation moves beyond the descriptive and begins to consider more complex issues that inform the candidate’s own visual journey. The
candidate uses the digital platforms of Sketchup, Blender and lllustrator to record their observations and insights, reflecting advanced and refined
technical competencies.

The final 80cm square stand for the chocolate packaging design is an accomplished piece of design work, that brings together the vision of a young
designer using new technologies to realise their design intentions. Each of the chests on the top are removeable, fitting precisely into the cut-out

map shape in yellow. The candidate has kept the integrity of the Cadbury house style and has taken risks in their focused approach and response to
the original design brief.

For the submission to move more securely within Performance Level 6 the candidate could demonstrate greater evidence of risk-taking within the
recording of observations and insights to develop a more unexpected submission of work.
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Book Cover Research

A Visual
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CALLS

First Hand Visual

Pen And Ink lllustration
Research

The use of stippling is suitable for this drawing instead of
cross hatching because of the round, organic forms in the
image. The artist has captured the slow, controlled gradient
and fine detail of the berries. The condensed dots
represent the darker tones, and the highlights are
emphasised by leaving the paper white. The subtle
contrast in tone also creates depth. The scale and density of
the dots show the spherical form of the berries and the
smooth texture. With the leaves and stalk, the artist uses
an outline and very sparse dots to show the contrast in
tween leaves.
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Quotes From A Monster

Calls

e glanced over at th clock his mum had bordered on three sides by a dark

Pen and Ink lllustration

From a Quote

Ho glanced over at the

put on hi bedside table. 12:07.Seven
o Vdlght. the fourth side, a clff, fiying off nto
b i further blackness.

And then the fre ate the world, wiping

nocked
down every wall ofhis house with my
Therewas oncean nvisile man, whohad "5
grown tired of being unseen.
His floor was covored n poisonous

he
could clearly see the church tower up on
The

with the train tracks curving beside It two anBInE

ter

‘opposite horizons
“The sttee was shattered into pleces
broken,

deep, deep
frown climbing the hill towards them.)

uma’-h::'ummu
AN And its mouth opened impossibly wide,
‘wide enough to eat the whole world:

~ Themonster was standing in his back
~ arden, big as the setting sun.
=

hisbedsido table, 12:07.
Soven minutes past
midnight

Collage Research and
Analysis

Thisis a physical collage by Peter Biake. The image.
{5 surres!doe to the uxtaposition of a modern bus
people from many different time

ool G
s s gmemn o e (A8
e e s s e
e s i ek

The background image has a pasel colour palet,
contrastng with the people.

This digital colage is very surreal. The.
collage represent business through the.

picture of the man also contrasts with the
bestof the image asit i i black and white
whereas therest of the composition s In

v The combination of the vector and
the bitmap s effective in drawing the viewers
eyes to the focal point.

‘mouth opened

impossibly wide, wide

enough to eat the whole

world
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Lino Print Analysis

., Typography for Title

A MONSTER CALLS
A MONSTER CALL
A MPNSTER CALL
A MONSTER CALLS
A Monster Calls

A Monster calls
A Moyster Calls

hsn ot st Crom o 100 e o

| A MONSTER CALLS

Typography For Author &
Synopsis

Patrick Ness
PATRICK NESs
PATRICK NESS
Patrick Ness
Patrick Ness
Fatrigk Ness
Patrick Ness
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Patrick Ness
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{ Initial Ideas
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Cover

Bl ropmec

Evaluation Of Chosen Book
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Initial Gouache Paintin

Book Cover Fittings & Final

' Adjustments

T Final Narrative Painting
= 3 »..'v'

- IMustrator Analysis
" David Hockney

Book Cover Template

i
i

A Monster Calls
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Hlustration Development

© Pearson Education 2023

TITTIEAT

TTTTTI SN e

[y



Point Of Sale Research and
Analy

This is my favourite point of sale display
because it uses imagery of associated with the
brand and product which brings out
information without using lots of text, The
design effectively attracts the attention o the
target audience (children) by using different
textures, The contrast between the 20 patten
and the 3D decoration and the cows head
creates a good sense of visual continuity. The
cows head also attracts attention as it is the
prominent, central focal point of the.
2D display. The colour pallet of white and
purple, fits with the brand and the white
highlights the bright purple. The ttle of the
brand is shadowed by the cow’s head but stil
plays a prominent part as it contrasts with the
‘purple background and s in a bold font. The
display is very large and contains lots of
products.

e

Final Piece Evaluation

s — == S ydluation

>

Patrick Ness
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Research and Anal

Chocolate Packa

Jis
T

This bax ciearly stands out from the rest of the boxes on the
shelfas it uses bold complementary colours creating
contrast. The main colour is 3 gradient of bold to dark blue
giving movement and interest 1o the box. The typography
2 seri talic font
Iuxury and subtly gring it value. The product name i 3 boid
‘orange gradient creating a 30 flusion to the text, It uses 3
script font giving it personality. The ‘0" s reminiscent of the
product which mimics an orange. The bex s 2 simple
geomtric shape, but it uses a ircular cutout 1o show the.
product nside, it i easily stackable for transporiation. The
productis wrapped in orange and gold and is also circular
creating visual continuity within the packaging, The cutout
has a gold dotted outline with a disintegrated effect which
insic

of the bo, the target audience s beoad in terms of gender
and age.

The purple colouring has a watercolour effect
creating a feel of ightness. The colour also
widens the consumer demographic due 1o its
versatiity of interpretation (strong colours to
attract a young audience while simultanecusty
connoting haxury 1o an older target audience).
The gold and brown Bubbles’ outiine the title
and get increasingly bigger making 2 sense of
them rising, reinforcing the feeling of fightnoss,
a boy theme of the brand. There is information
and imagery on every side meaning 1 1s essy
10 display. The bos i geometric but to break
away from the traditional cube format and
Create more complenty 1 1 elongated
outwards. The brand Logo s bolder and mare
pronounced with a white outine. 1t sho
IS the packaging with the “bubbles”. The
Product name uses & thin,sans ser font in
R0l possIblY SUEREStINg the focus on the
brand rathec than the prodhst

Chocolate
Packaging
"Project

1% |nitial Idea: Solar
lomideas:

, selar

254 hand s0u1ce for Colour and sz o lane

B sides open revesing stant
shaped chocclates i order

2" Initial Idea: Hexes
ogo ldeas:

Packagio de:
Grean " e cevest product

Shosolate idaas:

Il.&l.ibbd. L 000 20 0 330 0 M 0 0 30 e s
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@ iniial Idea: Mu

5" nitial Idea: Neptunes

6% Initial Idea: Ahoy!

0

Name Development:

Ivpography:

TREASIRES

U038 98 N

Looking at food brands assoclated with pirates, the brand
above ‘Pirate’s Booty' inferred the productis the pirates
“reasure’

00
R

Possible names:

Chosen Name:

-Treasures

-Adventure Treasures

-Loot
Afer looking at diferent products assaciated with
-Captain’s LOOt icyes, decided on Treasures'as it opens the
theme to things such as uxury and exploraton.
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effect on the lines 1o create mare texture
and variety.
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iked the idea of blue for textas It reflects the
2, but | wanted to add a gradient for more

packaging based on 4 prate .
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C P% PR D% SCICSCIL 3L B3 36 38

PRI I T . .3

Packaging Development
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e e o OO IOy aSCEd it e These

hocolates could e usedinthe same packag!
Could be indnidual

Adapting my Final

Design to Fit the

Cadburys Brand

that responds to the full-size box.

Of Final gil

Combined together o create a cohesve fna prodict
hocolate Development

‘whitechocoiate, bronis - darkchocolate

wasisa
LB, JUBC 6 G 10 6 4 00 90 B

000
PR

P . 30 . . 2 . . 2 3

|

Cadbury’s Design Brief

p They are
Interested in your final design proposal and would like to see how
your design could be adapted to reflect the Cadbury’s brand
identity, and how this could develop into a marketing campaign.

s
Lt

Working metho

Undertake first-hand research (Museurn of Brands) to
understand how the Cadbury’s brand identity has changed over
the last 100 years by creating a timeline. Highlight the key visual
elements associated i

have changed throughout its evolution.

What are the key visual elements of the Cadbury's brand today?

support your written observations.

v

assoclated with the brand.

your

[ T TR LR L 0BG % 6 20 B T T B 3 8 IR

your promotional products could be arranged.

\E

l

At deveion the map magery ased
ocate £ wih the srate theme oty

“This hinge wil be copied on the
Ieft and ight side o reveal the
product inside.

Cadburys Brand Evolution Timeline

Vicoran i = Edwardan i

‘Cadburys was founded, seling cocod
owder i wooden an taboxes, which
e cheap, reable and relabe. The
raphics are svple, g screen

dertiy;  conotes hxury and gves 3.
| ok background for fght ext obe
| tegitie

(181

Final Design Opened and Closed

<hocast,

the consistency of the colour.

e o]
e
sophistiated. |
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Sarpt orts e

ed (and
the ogo)
Tocrente s sense
ot imacy and
Ty,

Colour

DAIRY MILK'

Caduurys uses swirts toreflect
smoothness of milk and the.
making of the chocolate

Promotional Packaging Research

PLATINUM §
JUBILEE

Logo Development

Cadburys brand:

promotional Packaging Analysis

A W 0 o e mng b

Tt G s 5 oo il
ks of s (heongh 11

A nsl packagion, N e
gl grwghs and g oA,

et an Asian tsvsawey bin 11 1
8 eries, encauisging peile o

cofloc (e ol . There spess
1000 00y # el wmcnt of e
sed, making CONIction wAck and
cheap, The bypowrsphy s fun and
changes colour dependig on the
ackground for vty

N = T R WL B DL G L UK. 36 I D B

e R AR R A R RN

Packaging Development
he cogr st Or e, brand, { wanted o use lustration that e an
s wheh s ky voval clementof Codburys and change the

g
oot et the e enty.

Colour

DAIRY/* © W
MILK

purpl, goid and whit, it

e doieg more research |
relled that the main
ockagingof Codourys
o with gold decorations
Whreas (i design woi
make the gold the mn
colowr

ko lusration of the

used pirate themed imagery.

Promotional Packaging \deas & Development
m

poxhere to tr gh, it doesn't
e ape ' awhward and doesn' . rula produt

| used the ides of a ring b0
ularity use the theme of P

1 simiar contest, | used atreasurechest 0 packaging which fits better with the pirate there, et

& needs further development to it 3 el it e

e

bt do not have space or the logo ss 3 resuit of the cutout.

the fring box'
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1% Artwork Development

¥

Here,  printed the artwork onto card
and manually cut and assembled the.
box. However, this design needsa
high amount of accuracy to hold
itself together. Therefore, a5
development | need to laser cut the
main design on purple card and a5
for the artwork, | wilstick the
graphic designs on afterward.
Although  fiked the gold lines to
emphasize the design of  treasure
chest, they are unnecessary, and |
won't add them into the final desig™

apart due to the tension.

2 Artwork Development

‘The image on the left shows an inital maquette of the.
improved design, however a couple measurements were

putthe tab into the sit without damaging the box.

Point of Sale Display 1st and 2" Hand Research

3" Artwork Development

those tabs bigger,

Point of Sale Analysis

the design
pickit up. This Includes

S SURL AT U 36 0 O 0 8 28 5K

The

continuity,

product na

|

PRI I % 8. . % I )

standing which enable versatile placement in the shop.
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Point of Sale Display Ideas

point of Sale display Development

| combined the frst ides of & map and the third idea o
ofanstand o
they fitwed

ontination of the promotionsl paciaging of a treasur
Sramotional packaging makes it dffcult 1o have 1t sus
&

o
from all ides

Wiall Mounted Idea Wiall Mounted Idea:

cwwevy e Ll LIl

dwwreyy Y EREL

Final Point of Sale Display Development Initial Cutouts and Model

Initial Cutouts anc viodel

Final Cutouts

e the shapesof the snd and the waves’ more orgaric. | bought up
s 't separated and thre s more continuly. | 50 separated

together. The design will be the same on all
g 0 they sren't close together. The design willbe the same

After finding the dimensions of the clear acrylic bos | wil usefor the main frame, { adjusted my
design.

Py roveie Promotional

rap around te ides @ B
Biuecod tosickonth top and 18
aound onthe sdes (i card stuk
nderneath o bring vt he waves)

Marketing Brainstorm

3 mm yellow acrylic (purple. 1
plasdipniovist Al = I
| B g/ ADVERTISING
‘ > — Display

X +

B
+
+
+
2

Modelorpeleof s i and Seasonal
1 cut and engraved two pieces of

S and pted the cogrming Eh

purple.

PRI . )
B = & = Ui SO
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ution analysis and response

Final Piece

are 30 which creates depth and interest

The distrbution truck is lmost completely

the truckto 2dd to the design

Here, | imitated a treasure

This design can also be
carried around the back
and other side of the truck
creating continulty.

Advertising Analysis and Response

DAIRY
MILK

Kground whichcreates depth
and interest. The two milk glassesfling i the
Cadburyslogo on the chocolate cre

0go creating continuity. The logos are centralat
the top of the page, leaving room for the focal
point.

1 ensured the logo was the focal pot
through the size and placement on the
top center ofthe page. | included the
product as well as imagery rom the
brands theme (the map). Smiarly, |

‘add a gradient to reate a 30 effect.
There s also space for a slogan f
needed.

T D e e o B

e

Evaluation

Evaluation

My concept for this final piece was the create a point.of.

. -of-sa
a pirate themed Cadbury's brand that | developed caled, ‘m‘ri:;‘:‘ay' 5
Through this, | developed promotional packaging of a “e'mm m“‘
contain the product (2 gold coin). Then, my idea was to c est, to

: reatea treasure
sland while simultaneously exploring the ic
e l ring the idea of a treasure map through

Iexplored many different point of sale displays and promotional packin
25 was developing this piece. For instance, | drew inspiration from the.
Ferrero Roche promotional packaging in order to employ a sense of
luxury in my packaging. | also investigated Cadburys own point of sale
displays, specifically ones that attract a young target audience. | explored
their use of contrasting, primary colours to stand out and subsequently
the use of the colour purpl n order to reflect the Cadbury's brand. |

I i that Cadbury's use to
employ it in my own marketing campaign for instance, the use of large
logos and distinct colours.

1 think that final piece does satisfy my original intent as it reflects the

lEladkmry's brand using the colour purple but also employing a gradient of
lue to break away from the consistency of purple and to reflect an

fpeel of the pirate theme, the ocean. | created continuity by reflecting

e Waves on the box onto the advertising display. Another particularly

g continiity land's o

€rosses and the marketing display’s reference to a map. | lso created
<ontinuity between the two objects by reflecting the waves on the box
Onto the advertising display.

i

A A A A A A A A A
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Items Analysis and

Cadburys uses clothing to promote this event on various items. The base colour is just
the distinet purple of the Cadbury's brand making the items versatile, and therefore
The boid d

ching text d uses.
for legibiity, It 2150 has an image of the product they are promoting adding visual
Information for any passers by.

1had a similar approach by using one
plain colour as the background
behind designs of the product.
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