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--mmm ExarTnHZiLf)OmrT£|ir;1th work is sequential, and

Mark the candidate shows a just confident and
assured ability to develop their ideas within
Level 5 5 5 5 their sketchbook.

« The submission is refined, driven by

Just Just Just Just insights gained through exploration of
confident confident confident confident ideas and reflection.
and and and and assured * Thereis evidence of hand drawn illustration
assured assured assured ability plus digital packaging and logo design.
ability ability ability « Recording is relevant to intentions
throughout the submission of work.
« Annotation is used in a confident manner
Keyword descriptors from the taxonomy: whilst the candidate develops their ideas.
« The candidate produces a final outcome
Resolved which is resolved and shows a confident
and assured understanding of visual
language.

« Both three-dimensional models and digital
drawings are produced as outcomes.
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Evaluation: the final piece does satisfy the original aim of

Final
outcome

my statement of intent. Here are my

response and given examples of specific elements within my work which | think T
particularly successful.

The social media in the picture on the
left-hand side is one of the element |
think is successful. This is because the
design of the social media fits with my
topic creating visual continuity. This can
be shown as comparing the logo on the
left of the social media bag. One of the
main reason is that the colour of purple
fits with Cadbury’s and the colour red
fits with the Chinese New Year Festival.

The point of sale design is another specific

Idea or Concept: this is a design for creating a new marketing campaign for Cadbury’s chocolate element that I’m satisfied with. The
design. My initial idea starts with the name of my design — Spring. This is the reason why | put design of the chocolate box cover is an ox
cherry blossom branches as the background. | changed the colour of those flowers from pink to . The ox is combined with fireworks,
purple in order to relate to the Cadbury’s design. In this piece | was exploring how the season flowers and Chinese knot. There are six

closed box below and two opening box
above in the bag. Both of them are
opened with one opening in the front and
another one in the back.

Spring can be related to chocolate designs.
This is because Spring emphasises peace and
warmth and | want to relate this idea to my
chocolate design creating a sense of harmony.

The merchandise is the another
design | think its particularly
successful. After | finished printing,
| cut out the rest of the paper and
left only the object. | arranged
these merchandises not
horizontally so that it looked more
imaginative and attractive.

Inspiration: the Sakura cosmetics advertisement is the main design | referred to when
developing my piece. The way the designer combined the branch and the product inspired me.
That’s why | put all my marketing campaign design above the background. The branch
background idea came from it and | also referred to its structure.

Pearson Standard Mark - 52



LIFE OF PI . Eife 4f B}

\

Book cover analysis

The top ight book cover is my favourit book covr.f contains two

main characters. One s the protagonist in this book - Pi. He s a fearless

hope. The iger, called

Richard Parker. This tger could possibly be a metaphor of fear and survived

" desolat
death and danger.

The structure of this book i very simple, including Pi and the tiger,with

highlight

atthe

writer the name and author of the book, reflecting theirloneliness and

despair

Visual Research

First Hand

Pen & Ink
The painter painted a portrait of a tiger with a
pencil. He uses thin hatches to draw the outline so
that viewers will concentrate on the tiger's eyes at
first sight. As the outline becomes clearer. He.
changes the style hatching into cross hatching to
make lines more condense. From dense to sparse
lines of the tiger are reflected by the density of
cross-hatching. The cross-hatching from thin to
dense reflects the gradation, making the tiger in

the painting more prominent.
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This Lino Print shows a
boating drfting in the sea.
The artist uses both positive
and negative space and line
t0show the contrast of the
huge wave and the boat.
They also use both straight

been simpliied to show the
flowing ines of the water
and to exaggerate the
grandeur of the sea

This block print shows a sea
turte swimming s the sea. The

element that placed in the

giving afeeling of perspecive

Pearson

Collage

s inones
Tircloe o e e s ko, Marin e s o

e oferrchy while phicl collge can .

Thiscllge shows 3 persen who s surfingan g wave. The b

Digital

sl cannt

House of lllustration

Solidaridad Mundial Con Foreign Debt

World Sohdanly th Rafael Enriquez Vega,

Solidarité Mondi c o=

LosS & aJ'U'*-“L“‘[ J This picture shows a
person holding a gun
while the barrel of the
gun was bent.
There are two obvious
national flags that

* showed in this drawing.

It shows the American
is being strict to Cuba.
It shows that they are
not only attacking Cuba
but also themselves.
Also shows that the
world is against the
idea of the American’s.

We went to the House of llustration for an art trip. It was a really good
place for getting ideas about llustrations and also a place for learning
history. Those drawing are mainly about bad things that happened in the
world, such as Cuba revolution. We took a lot of pictures of the drawing
and we choose one of them and draw it. It was really a good visit.

Physical

fo it o s

— Yonn Marte Ufe

Tolose your someone, wel tha s ke 05ing the sun above you. i ke losng-—1 m sorry. | would rather not g0 on”
— Yann Martel fe of Bi

Block Printing Designs

ﬁ
)
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Gouache Drawing

simple combination of shapes and lines

in the painting.

Developing My Main Illustration

Pearson

Key Features of A Book Cover

My Illustration Design 7

These are some initial
ideas of illustration
design for my book
cover. | did several
pieces of drawing so
that | can choose
which one is best fitin
my book cover.

Template of My Book Cover

Initial Ideas For My Book Cover

sLife of Pi n

Life of Pi !

Life of Pi YanMareel ¢

en Id JO 9JI'T

Typographic Development

IIFE OF PR

YANN MARTEL Z
s M?

LR OF DI

YAWN AMARTEL

YANN MARTEL
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This enormously
svable novel is
dffused with wonder"
Suardian)

Aterrific book
resh, original, smar,
evious, and crammed
iith absorbing fore"
VIARGARET ATWOOD)

Zvery page offers
mething of tension,
umanity, surprise, or
ven ecstasy” (The
imes)

Vivid and entrancing”
sunday Telegraph)

Sxtraordinary ... Life
£Pi could renew your
sith in the ability of
ovelists to invest
ven the most
rageous scenario
Jith plausible lfe”
New York Times Book
eview)

“ull of clever tricks,
musing asides and
rand originality”
aily Telegraph)

There is

Point of Sale Display Stand Research

After the tragic sinking of a cargo ship, a solitary
lifeboat remains bobbing on the wild, blue Pacific.
The only survivors from the wreck are a
sixteen-year-old boy named Pi, a hyena, a zebra
(with a broken leg), a female orang-utan - and a
450-pound Royal Bengal tiger. The scene is set for
one of the most extraordinary and best-loved works

thot hoort been gonted
1 need % vaore rohtwnds

Pearson

Book Cover Development

Yann Martel was born in
Spainin 1963. After
studying philosophyat
university,he worked at
odd jobs and travelled
before turning to writing at
the age of twenty-six.

30 9]

4

=

Heisthe authorof the.
intenationaly acclimed
2002 Man Booker

) Piominriognord e of

=)

=)

) Bestseller List His collection

3 of shortstories, The Facts.

(0]

itcalacclaim. Yann Martel
lives in Saskatchewan,
Canade.

THECANONS

T neel 1o chag e fot

T ned & woke fhe priee s ol
becamse M Stems oo simpk

e fods smalier benusse s o full

Analysis: Fanta Point of Sale

The corners of the point of sale
display are rounded, it makes us
feel more comfortable than a
normal sharp shape. The intricately
distributed arrangement of the
boxes gives the costumer a visual
dislocation that some of the boxes.
were in the front and some of them
were behind.

I like this sale display stand because
the colour, feature and the box. The
colour of this sale display stand is
attractive. The combination of
orange, white and yellow gives us a
sense of energy which possibly
stands out among all of the stands.
To be more specific, the colour of
orange suggests the orange fruit
and most of the orange is juicy.

The feature of the water wave implies that the drink is pouring out.
Suggesting that there are a lot of gas in the drink. The orange on the
water wave and the green on the leaves makes the user feel that
they are in the tropics.

1 need fo oiabe it
Pl e

“This enormously
lovable novel i sullused.
with wonder”
(Guardian)

“A terrific book. . Fresl,
original, smat, devious,
and crammed with
absorbing lore”
(MARGARET
ATWOOD)

something of tension,
humanity, surpr
or even ecstasy”

(e Times)

“Vivid and entrancing”
(Sunday Telegraph)

ary... Life of
il

“Extraordi
Picould
in the abily of novelisis
1 inest even the most

outrageous scenario wilh
plasible
(New Y

Review)

& Times Book

1 need to dedete #is
et Yewer its b fl

1 oneed ke
the  font swaller

After the tragic sinking of a cargo ship, a solitary
lifeboat remains bobbing on the wild, blue Pacif
The only survivors from the wreck arc a six-
teen-year-old boy named P, a hyena, a zcbra (with
abroken leg), a female orang-utan - and a

450-pound Royal Bengal tiger. The scenc is set for
ry and best-loved works

one of the most extraordina

" Simaller

of fiction in recent years.

o I §0 TALE

e can shil see —
ords whea we

dosed the ook

Point of Sale Design

I like this display stand best. Different organic layers on the
cuboid emphasises the shape of the sea wave which s one of
the main features in the book.

I decided to put books between the layers. The different
colours can suggest the depth of the sea and create a feeling
of perspective.
er saw this display stand, the blue gradient of the

ight and shape of the sea
ks was floating on them
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Final Book Cover

“This enormously

Afier the tragic sinking of a cargo ship, a soli
boat remains bobbing on the wild, blue P
only survivors from the wreck are a sixteen-year-old
Doy named Pi, a hyena, a zcbra (with a broken leg), a
nale orang-utan - and a 450-pound Royal Bengal
is sct for onc of the most extraordi-
loved works of fiction in re

nary and be: ent years.

(e Times)

“Vivid and
centrancing”
(Sunday Telegraph)

“Extordinary...
Life of Pi could
renew your faly

Card Maquette Models of
My Point of Sale Display

Ball HO HAEE

|oeW uuex

Yann Martelwas born
in'Spain n 1963, After
studying philosophy at
unversiy, he worked at
odd jobs and tavelled
before tuming o

My Final Point of Sale Display

1 am very pleased with my final point of sale display. | like the use of pen
and ink with the clouds, sea waves, tiger and Pi. Also the layer of the sea
wave give depth and has visual continuity between the design of my book
and the sale display. Overall | think the book design and the point of display

compliment each other and ie_i_@_mches the book well.



Chocolate Forms

: < Chocolate Forms
Theseare
v I ¢ ‘E : ©®
; 5 ] areconte
L = e Fichemphassed
l LN e caane, % b8 1 ‘ e
5 e v
§ Q)

Packaging Research anq . ) - dea 1: Rich Ch0CO
Ch‘ i St ; Analysis Exemplar Favourite Packaging e Initial Idea 2: The Planet

The secondproject s the
aben. v hinking bout
ntherdesgnand hink
Slen can it withth topicof

This i my second des, it s not the planets, ts mu onthe
. the middle of each package. In my chocoate frm bt e ouloak el oo Abenar
opinion,the design of the patern s brillant. The pattern represents the taste of eac

chocolstebar.For other packages, the

sign of the frui taste would just be a name of the.

taste or a significant colour which represent the taste while in this package, the designer Chocolatelogos

designed the taste with patterns the have been simpliified but we can still justify the taste of
the i

i Lookng s can

. ey
e o - h * * ® .
g e et . Q \“{ s x @ st
e ek e s el o e el = oo e
I opinion, | like the. =3 ok recogns
R =i FL I e St
focuson. forms. e
; = P & - o YO

Chocolate Box Chocolate Box

o,
o i topone,made the vt
s aron s
s brand hich mses e
o i possbl 5
more m; cod e
% 3 2 boofthem st miatcdin
The Fist thing you notice i thispackage I the use o th paintng T o ety Z . bl
technique which is called the lino printing. The benefit of using lino printing instead of using Sy A
block printing s y The designer k e esond chacte oot
iee i eve but typically wm,amm.wmm
e package i a rectangle
which i similar with the chocolate bar. The texts are in awhne e e rionie
feeling of the

solaryste.
s areon the secor
minimalist design. card

Initial Idea 3: Paris

Initial Idea 4: Pharaoh
Chocolate Forms

Initial Idea 5: Tik-Tok
cl
ecsorlectd o

is choccate Theses are my chocolate Chocolate Forms

Initial Idea 6: Spring

Chocolate Forms

: e 9 Development
R has e sane en en o i :
et " © :?:ma::;:"glm Packaging Form
et ot om . i ot mrame it ) T pacage
iy s o iyl
Chocolate Logos oot Logos o e B

idea theme but
y Chocolate Logos

The fstiogo madeisa 3

i

Chosen Initial Idea

itisthe

Chocolate Logos

—— Both of my logo are round. The firstlogocn thelef s the
Tower instead the a which s e stepest .

projct
G
4 \ mbine e e hand e
e " (g g, e e .
- iK- olowedThe
i s e . 3 A s G Sl
s periodat the endtomake i —A cuaple @

e logo more nterestng.

e e
Chocolate Box ofthis chocolatestright

ahead

e proga
e a%e"
box, and the colour s h wher 3 relatively i ° L
einant 33 wel
Chocolate Box s ines n | I
Thacka el Chocolate Box Chocolate Box
g These e
e

ey The width is a bit wide. | can

realylkei

| developed alof hese ideas
on lustrator in 30.

chocalateforms. - :

he colourofchocolate and he colourof sl
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Inside of box

Inmy opinion, this s a very
peculiar way of opening.
The lid of the box unfolds
from both sides and the.
chocolate inside siowly.
appears. | think this
further presents a idea of
luxury and fits with my
target audience. And this
could intrigue buyers.

This s another package as it is
better than the one on the left
the boxand
the way is better. But

“This s quite simple packaging design. The way

the box design | will develop further as | cannot more noble.
see much potential beyond this basic design.

I3dded 3 paper

may

Chocolate Forms

This is my flavour
indicator as | put
my chocolate logo
in the middle of
the paper, and |
put the chocolate
forms in the
corner and on the
side with names
and description
on the paper.

These are my possible chocolate
logos. The top left corner one is base
ona form of currency made of gold
that used in ancient China with a very
large denomination. Nowadays,
people see this form of currency s a
symbol of lucky that they usually buy
them in the Spring Festival. The
second form is a firecracker that
people will set off them during the
Spring Festival. The third one on the
top right s another form of currency
normally made of copper. It is more:
common in ancient China. Similarly, it
is also a symbol of lucky that people
will have during spring festival.

Pearson

Typography

)
| add a leave on the
Jetter “i” which is a
very significant feature
of spring.

The connection
between words are
more chic than
other fonts and it is.
rich in the design.

Script, gives
connotations
of royalty.

The formality of
the thin line

present luxury and
class to the buyer

Final Chocolate Box Open

Standard

Logo Design

Yo
Gy

These are the two logos | used in my initial idea. | add the topic on
my second logo design to make more features on it. However, |
think the outcome didn’t look very considered or sophisticated.

rin
e Spring

These are the twa logos | chose to develop. The green colour in the
first logo emphasise the feature of Spring. and also suggest a feeling
of cleanness and healthiness. | made the second logo because the
font suggest luxury. However, | think the logo is quite simple so |
need to work on it more and add more features in it.

Mark - 52

Logo Development

Spring

This was my initial attempt at
a logo. into the colour of
green which fits with the
colour of Spring. Similarly, the
brown circle inside the letter
“p” shows the colour of
chocolate.

1add a background behind the
10go 50 that the logo won't be
mixed with my chocolate box.
However, | think the colour of
the background is similar to
the word and leaves.

Cad

Spring

I made the font thicker so
that the brown circle inside
the letter “p” fits better. |
also reduce the length
between each letter so that
the logo is minimized and
gathered.

| changed the colour to red so

that it fits with my colour of

the chocolate box. In addition,

| passivated the sides of the
rectangle in order to make it
less conspicuous.

bury's

Brand

Evo

lution

Timeline

Spring

Q]

I then think about adding.
features same as the first 10go.
design to also suggest Spring.
Then | add rectangles around it
to circle things up to make it
less messy.

%‘)ﬂ] Ié)‘

This is my first idea of a logo
and | only think about
combining the word and
chocolate together so its not
looking good.

Spring

I'm not satisfied with the chocolate I changed the leave into a fire crack
wave at the bottom so | redrew ‘which makes it more likely to be a
one and this one is much better. chocolate in Spring Festival. The
However, the leaves appeared in flame on the fire crack makes the
both logo, | think s repetitive so | logo more vivid. | really like this logo.
decide to change the leave. 1 also made it shorter which makes it
closer to a normal square logo.

CADBURY’S DESIGN BRIEF

Cadbury’s would like to launch a new chocolate product. They are
interested in your final design proposal and would like to see how
your design could be adapted to reflect the Cadbury's brand
identity, and how this could also be adapted to a promotional box
and point of sale display, as part of a wider marketing campaign.

Working method:

Research how the Cadbury’s brand identity has changed over
the last 100 years by creating a timeline. Highlight the key
visual elements associated with the development of the
company’s brand identity throughout its evolution.

Adapt your final full-size chocolate box design to reflect the.
Cadbury’s brand identity, including the key visual elements
associated with the brand.

Design and develop a promotional box holding 1-3 chocolates
that responds to the full-size box.

Design and develop a marketing campaign for your new
chocolate product, including a point of sale display in which
your promotional products could be arranged.



Cadbury’s Brand Evolution

This is the Cadbury's Diary Milk design in Edwardian.
background colour s light purple. the [ogo of this mw,me
was placed in the middle of the package with red text. T
lcanness of prpie and the brgh red colour are e
that will atract other peoples attentor

“This is designed in 1915. it i the time during,
World War 1. The colour of the background
changed from light purple to pure purple.
This is a good Idea because it an show the
flowers around the flag clearer

This chocolate package was designed in 1950, There are

ffecent and new features In 1950 compared to.

on the g appeared again which suggest that the
design st uphold some traditon.

10 was designed in 1990 as it did some small changes It makes

changes the purple brightr, the words are more clearer

This package was designed in 1966. the words has
become sided. They add the weight on the package to
make the audience understand the chocolate more.
“The fag changes from the eft and right ormat to the
t0p:and bottom format.

”[‘ ‘This was designed in 1969. | can see that the.

They also add a small ogo or feature o the pouring
milk o atract the audience.

2d st ik pouig foma i s he
audience and makes i clear that it is 3 mik choc

Final Chocolate Box

ecarson

There are some big changes in this desgn in 1998. the form of

tobuy the chocolate with the milk embedded in chocolat

There are ls0 ot of changes inths design in 2003. From

| 2008

This package was deslgned in 2011. The pouring milk
feature changed from pouring from the milk to the

the white words. Thisis more vivd because
it makes the audience feels ke the words were filled up.
with milk | can alo see the 2012 Sumer Oympic
Games Logo Inside t.

2018

i pacage was designedn s e, 2020 o et e
logof e e ot S ., the pouring
fomgis el s chocoate ot

more nteresting
e Seems more neres
v oo ikt chaclte oethr

Analysis and Research of Pack

This is a promational box which has different
things inside t. On top of the box, there is @
big yellow cardboard with advertising slogan
onit. Thisis atiractive because the colour is
really bright. There is a cooktop on the box
which imitates as a baking machine. There are
some stickers and promational image on the
side of the cube. Inside the box, | can see that.
there are two drawers. One drawer contains
snacks similar to biscuits, another drawer
contains snacks similar to cakes. The way to
‘open and get the snacks are really novel that
would make the customer buy it. Compare
this design to mine,  think the yellow board it
quite attractive becauseit i not only an
advertising board but part o the box which
makes the ads ot so rigid.

. |

Colour

DAIRY
Key Visual Element
of The Cadbury’s ~ |—— Swirls
Brand Today

This is a promotional box
an inspiration through
a chicken. "This chicken
provides comlnrt and
nourishment duri
stressful i ravel the side
of the b U
other chicken, it is
marinated in real Lousiana
spices for 12 hours and
must be permitted to fly
‘without restriction. Do not
leave unattended, as
opeyes is not responsible
for lost or stolen chicken. This is a pun on the idea of people bringing animals for emotional
support on the plane,The designer adds e :m:kgns upper body and the chicken's tail on
two sides of the box. | like
boxis folded into a piece oi paper. This s amazmz because not only the box i folded, but
also the chicken feature. The colour of the box are quite simple which makes the customer
mainly focus on the design and the words on the box. Compared this box to my chocolate
box, I think | should think about designing some features outside the box, for example, 30.

Thisisa :hoccla(e Ei
crackers inside it

targeted at: ycunger e
as there are several different

There are red, yellow, blue
and purple which all of the.
colours are bright and
energetic. The shape of the
cracker has various shapes.
Children can imagine the
beautiful view when the
crackers are set off whilst
enjoying the tasty chocolate.

Adapt to Reflect the
Cadbury’s Brand

Logo Development

Spring

This is my initial idea of the logo for
adapting the Cadbury's brand. |
made the Iogo purple because this
is the main colour of the Cadbury's
brand which the customer will
notice it quickly. It is also because.
the colour s bright so it will attract
customers more easily.

I change the shape of the logo

change the font to make it similar
to “Cadbury”.In addition, | rotate.
the word a bit to make it less rigid.

I then change the colour of the
font from white to light brown. This
Is because | saw the colour of the
brand in my brainstorm s the
colour of copper. This also shows
the luxury of the brand which hit
with my target audiences.

This i thefinal logo design for
adapting to reflect the Cadbury's
Brand. 'm struggiing at the
beginning because the milk s
white but the font is brown. | add a
radent betwen thse two nd
fooks per

Promotional Packaging Ideas

Thisisa shape of a treasure box.

3 promotional box with
an mpossible square on top
of it That nteresting shape
willattract the customer.

Thisis  rectangular promotionl box
with a transparent cicle on top of it
that canlet the customer see through.

There are four boxes that they can
stuck each other ke puzles

Standard Mark - 52

Chocolate Box Development
The top left box is my.

e ottt
> e s
For the second box,
o e on
deve\opm:m Ilike the
e
very much so | create a

VEarure with milk on the
top and chocolate at the

Final Box Closed  eewomtadsome

features on the cover

el ke my sl boxuecuse e ackingthefestre on e cowes
makes the box less simple compared to the one with only purple on it

This i a cyinder with a big transparent
circle o top of it This can make the box
simple and can let the customer see the
box straight ahead.

This is a handbag style of promotional box
that have a wine bottle shape of transparent
plastic circle that fits with the shape of the
eracker chocolate box.

This is a model car box. | ik this

customer see the chocolate box
design clearly.

“This is more likely to be a bag with
transparent plastic circle to et the.
customer see the chocolate box.

Chocolate Box Development

I change the colour
from red to purple
to make the box
adapt to the
Cadbury’s brand. |
then change the
shape of the golden
the forms’ colour.

Final Box Opened

Promotional packaging
development

Tis is my development of my
d

feeling of luxury because the
way it open and close is
similar to the ring box. The.
ancient coin i also 3 symbol
of wealth which hits the.

i et
fits with the chocolate.




This promotional box is my final
design. | printed and cut t. There.
are eight boxes in total. | designed a
head of an ox on the ld of the box.
The shape is combined with lots of
different features. For example,
fireworks, Chinese knot and the
word meaning luck and happy in the
middle of the ox. The colour red
‘emphasise luck and the colour
purple fit with the Cadbury’s brand.
Inside the bor, there is a Chinese.
New Year pattern that are usually
used as frame o filling decoration.

il ) ) (i

STl

|

=== S )

Pearson

Net development and
refinement

Distribution “Thisis my initalidea of the chocolate.
boxnet. | thinkalthough there are
some problems for this box, but
because itis my initial idea, t gives
me an overalidea of what it fooks ke
inreslfe

ke the way it opens. The groove for

of high lass and expensi
my middle class target audience.

Marketing
Campaign

motion
Prot 1 *

7
Display

There are some problems | need to
think of. For example, in the pcture of

Merchandise

| s

Final Development of the Net

The side and the bottom of the
ectangle are not connected to
each other So | need to add

challenge for me.

Aftersicking al of them, | found

When I cut the circle down from

10 make the circe longer s thatt
best it with the box

Final Development of the Box
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Point of Sale Display Analysis

SHToN

3DEIR

The fuel gun on the left hand side attracts me. This is really creative
because the brand “Snickers” is a type of chocolate. The fuel gun are used
to fuel the car so that the car has power to move. Similarly, the chocolate:
also give customers energy after eating it. The designer showed this
opinion through the gas station-like stands.

This display contains lots of functions. The product is clearly visible and
accessible, promoting attention and sales, The large Snickers l0go allows:
the consumer to easily associate the display with the brand.

The corers of the point of sale display are.
rounded. It makes the audience feel more
comfortable than a normal sharp shape.
The intricately distributed arrangement of
the boxes gives the audience a visual
dislocation that some of the boxes wert
front and some of them were behind. | like
this cell display stand because of the colour,
feature and the box. The colour of the cell
display stand i attractive. The combination
of orange, White and yellow gives us a
sense of energy which possibly stands out
among all of the stands. To be more specific,
The colour of orange suggests the orange
fruit and most of the orange is juicy. The
feature of the water wave implies that the
drink is pouring out. Making us feel that
there are a lot of gas in the drink. The
orange on the water wave and the green on
the leaves makes the user feel that they are
in the tropics.

Jay design. | made this point of sale into a
takeaway style as the brown paper bag suggest the style. The six :nml:m bn':(
below will be closed whereas the two top one will be open in order to show the
interior. | think | should also add some feature or design inside the box to make it
less simple. | will keep the outside of the box to make the takeaway bag significant.

“This is my initial point of sale di




Billboard Analysis

In this advertisement, | can see two significant features that | thinkit is quite
important. The first one is the product. For example, in this picture, the ice
cream is the product. It occupies half of the board. Itis designed like this to
attract costumers’ eyes and make them focus on the ice cream when they first
see the billboard. The second thing is the name of the ice cream. The name
can let the customers know what the name of the ice cream is. It also gives
them a chance to search the product or even buy it if they are attracted init. |
think the name of the product also needs to be in a quite big size. In addition, |
think the colour should be attractive. This is evident in this billboard. The dark
brown emphasises the colour of the chocolate and the colour of gold
emphasises its luxury.

Media Analysis

The Cadbury is quite
simple in Twitter. It
makes the
background with the
simple colour purple
‘which is the typical
colour of this brand.
The background is
setlike this to
possibly give the
audience a feeling of
simple and clean. |
like this background

Oekcous updie o he X Cooy e - e e 5t

ety
@ boumte & oty ok B s e 2010

but | won't make this background as my one because | need to add some

design features inside it. But the point of making the typical colour as the
account background is a really good idea.

Compared to the
Cadbury’s account,
this Oreo account is.
more detailed. The
profile picture is quite
similar to the
Cadbury's brand.
However, the
background is more
detailed. Both of them
have the typical
background colour
relating to thei brand. But Oreo add the name and the product onthe
background. The splash of the milk when dropping the Oreo into the}:m
really aroused the desire of customers to buy the Oreos because of B
{aste they are imagining. Also because parents belleve the mil s healthir
than cookies s0 may want to buy it. Compared to these two account detail,
| would prefer the Oreo one as it add some main features on it.

OREO Cookie &

et 0yt ok it o e 28 s U

Pearson

I used the same
picture to make my
advertising design
my analysis
because | think the
city' light it with
my design and the
size of the board fits
as well. There is a
A red drawn tree on
= L the topleft corner
S of the frame.
emphasising the symbol of birth. On the bottom right corner,there is a
Chinese word meaning “Spring”. The combination of the lantern and the word
emphasises Chinese New Year. The “pouring milk” feature i reall typical for
Cadbury’s brand and it seems like the milkis pouring inside the chocolate. The
oxis the zodiac of 2021. 1 also put an advertising slogan on top right to et the
audience understand what this chocolate design is about.

This is my second design of
the chocolate billboard.
This is quite different than
my first design. It is mainly
in pink whereas the first
oneisiin purple. The first
design is more relate to the
Cadbury’s brand. The
second one is more relate
to my topic: Spring — where
where cherry blossoms gracious blooming with sweet aroma. There are also
blossoms flying in the air by the wind as if welcoming the arrival of Spring,
which makes the billboard more vibrant. The bright pink colour make the
billboard really attractive and people can see it clearly at night, wr_nch is one of
the benefit of this design compared to the first one. | really like this design in
terms of the colour combination and also structure overall

( Follow

Spring @
@spring
o

& springehocolatecom () Joined June 2010
1,426 Following  944.9K Followers

v Twitter.
colour purple s mad to ft with the colour of Cadbury's brand and the colour red s to
hinese New Year,

to hide the change

Instagram
Spring®@ B

1059posts 265k followers 323 following

Spring UK.
i tsnan sy

wspringchocolatecom

s design anly add my profe picture on it As wellas
“This is my second social media on Instagram, Fo tisdesign, only2dd v

adding the slogan n my bio

I really like this design because through this picture, | can clearly
understand that the designer wants to tell the customer the huge size it
has got. This feeling is shown as the designer compared the size of the.
Mars chocolate to a size of a truck. Although this won't happen in reality,
but the picture will attract customers and make them have the feeling
that the chocolate bar would be very big. | think | can think about.
exaggerating my chocolate to fascinate customers.

Poster Analysis

This is a chocolate poster as | think there are lots of features for me
tolearn. I really like the chocolates on the four corner of the
poster. The different levels of crop is really interesting and it takes
up most of the space which cover the blank part making the whole
picture less monotonous. The likes around the text gives more.
luxury feeling and also adds interest on the brown background.
The word “Chocolate” goes outside the box which makes the text
less simple.

“This is my final design of the distribution. Cor

mpared to the previous two design, | think my final
de a rip C

This is my initial distribution design. | made the
background colour of purple darker 5o that the
audience can differentiate with the promotional

boxes. The date on the left-hand side s the releasing
date also the day of Chinese New Year. On the right-
hand side I add four media app so that it looks more:

realisic. Thisis important as social media is one of
the most effective way of spreading 3 brand.
However, the nitial design seems too simple as my
other designs are similar to this one. I this case, |
changed the background from purple to brown as
this colour emphasise the chacolate. Because the
slogan has the word “release”, it makes me think
that the chocolate boes inside the truck can leak
out. Therefore | made two bullet holes and boxes

leaking outside. | made the chocolate box from small

10 big to make the advertisement more attractive
and interesting,

design is

d

“This desig fits with my point
the truck there are boxes of chocolates and ar
i 1 did

I
e ready to be delivered. This idea was formed

This is my initial design as |
used the white line as a box to
cover the whole poster. | made
the line behind the melting
chocolate box in order to
create a 3D feeling. However, |
don’t think it went quite well.
It looks a bit strange because
of the unconnected short lines
on top of the poster.

| then make the while box
outside the whole poster,
covering the text, the logo and
the melting chocolate. This not
only makes the poster more
interesting but also looks like a
photo frame. | also changed
the background colour from
green to purple and red in fade
in order to create visual
continuity with my other
design. The melting chocolate
under the coin matches with
the melting chocolate on top
of the poster.

Standard Mark - 52

Merchandise Analysis

1 think designing Rubik's cubes as an merchandise is a really nice idea. By
designing this, it is targeting to children. Children love toys like Rubik's
cubes 5o they might want to buy it. Parents won't refuse their children to
buy Rubiks cubes because it can entertain children and make them
smarter. | think this design i really smart as it can both make the children
happy and promote the brand at the same time.

GCSE Art & Design: Final Piece Evaluation

Idea i ign for Cadbury's
design. . This s the reason why | put
I changed the

ign. I this pi

Spring can be related to chocolate designs.
“This is because Spring emphasises peace and
‘warmth and | want to relate this idea to my.
chocolate design creating a sense of harmony.

piration: i

developing my piece. The way the designer combined the branch and the product inspired me.
That's why | put all my marketing campaign design above the background, The branch.
background I

I made this t-shirt similar to an Off-White T-
shirt with captions on the back.

Here are two more design of the T-
shirt merchandise. The first design,
with the year 2021 on t, its shape is
also similar to an ox shape. The
fading colour is made from colours |
found online. The second design are
just simply adding the year and the
Chinese character “Ox” inside. This
T-shirt is quite well structured.

This s a cup | designed for my
merchandise. | only add my “Spring”
Iogo on the cup which is simple. The
reason why | made this design quite
simple is because the logo can best
define the Spring’s product.

The colour
combination of
purple and white
Tooks very
harmonious.

The second design is about cherry blossoms. | add
one branch of cherry blossom and there are no
strong or bright colours which makes the bag looks
really comfortable. There is also a quotation that |
really like about cherry blossoms so | add it making:
it more literary.

Evaluation: the final piece does satisfy the

originalaim of my statement of intent, Herg
response and given - intent. Here are my
particularly successful.

The social media in the picture on the
left-hand side is one of the element |
thinkis successful. This is because the
design of the social media fits with my
topic creating visual continuity. This can
be shown as comparing the logo on the
left of the social media bag. One of the
main reason is that the colour of purple:
fits with Cadbury's and the colour red
fits with the Chinese New Year Festival

The point of sale design is another specific
element that I'm satisfied with. The.
design of the chocolate box cover s an ox.

‘The ox is combined with fireworks,
flowers and Chinese knot. There are six
closed box below and two opening box
above in the bag. Both of them are
opened with one opening in the front and
another one in the back.

The merchandise is the another
design | think ts particularly
successful. After | finished prining,
I cut out the rest of the paper and
left only the object.| arranged
these merchandises not.
horizontallyso that it looked more:
imaginative and attractve.
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