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Mark ability to develop ideas through
investigations.
Level 4 5 4 5 e The submission of work is both cohesive
and engaged.
Fully Just Fully Just e Recording is skilful and the candidate
competent confident competent confident produces handmade collages as well as
and and and and assured digital packaging.
consistent  assured consistent  ability * Recordingis relevant to intentions and
ability ability ability accompanied by thoughtful annotation.
e The candidate’s ideas are informed by the
work of others.
Keyword descriptors from the taxonomy: e Realisations are resolved and demonstrate
confident and assured understanding of
Informed Skilful visual language.
e The candidate has produced a digital
Purposetul Thoughtful illustration of their final point of sale
Secure Cohesive display as well as a three-dimensional

del.
Engaged Resolved mone
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Book Cover Research and Analysis

FRANK HERBERT
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FRANK HERBERT’S

FRANK HERBERT"

Standard Mark - 50

o
Do o e g g e sy g e

and il and
Thesimie snd sk s the shaes I he g e the round whic
e s e o o ok

e ot s heBkground sgeae sty compire
he . Colors,rangeand b, r complimanaryclors n e color
el They bt e e 00 . g oo o o e Dot
mlmwnmth)nmmmﬂmmmﬂummm-mm.
ot o clos cotyts ad vorant

It ook cove e ot s bt the o e he e 3t e

l..,um».,,....,\m.m...m‘mm...m il
o ke s books e st o st e e

ot exrames ogener suldngboth erson an xcament

e coer s b T genrstedwih et henput e . rom he
o o ht e lce ot a st . Ter e 50

o s e o+ Pl o o 20 o

1 th mage the et much e promient and e ccing. Rt

i gt o s .

o the msg he shapes e st ad sl There r 2 100 1
<lans Al e name o th ok Dune, s an e of Pk

(CROSS HATCHING
1

Pen and Ink

“This was drawn by Sophie Lindenberger.

From the

but they curve in multpl directions. They are quite random, which

I the draving the artisthas lef certain areas white and created
highlight to show where thelight source is coming from.



My Stippling Drawing "

Pearson

also created afocal point on the peak of the
in the centre and the brightest

point of the image.

In this piece called marriage by Stezaker has used
Vintage images of old Hollywood stars. He has
aligned two separate images to create on

Whle in some places he has made the facial features
match, the picture of the female is larger creating

people. It represents two people forming a new

person. This collage is p!

1
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Key Quotes

Arrakis teaches the attitude of the knife -
chopping off what's incomplete and
saying: 'Now, it's complete because it's
ended here.

Fear is the mind-killer.

Highly organized research is guaranteed
to produce nothing new

Power attracts the corruptible. Suspect
any who seek it

He who controls the spice controls the
Hope clouds observation universe

I must not fear. Fear is the mind-killer.
Fear is the little-death that brings total
obliteration. | will face my fear. | will
permit it to pass over me and through me.
And when it has gone past | will turn the
inner eye to see its path. Where the fear
has gone there will be nothing. Only | will
remain.

There is no real ending “Stared out across the open sand at the distant clff

Akiller with the manners of a rabbit
is the most dangerous kind

If you rely only on your eyes, your other:
senses weaken

Law is the ultimate science
Any road followed precisely toits end
leads precisely nowhere

Paradise on my right, Hell on my left and
the Angel of Death behind

Arrakis—Duno—Desert Planot’

Standard Mark - 50

“The real weaith of a planat s in tslandscape’

‘Arrakis—Dune—Desert Planet

“There s no real ending”




House of lllustration meeny U Printing

point of the poster
is the red circle ropresenting Mmm v ofthe many

£ i the violence of war. It shows that the oly thing i these
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Palastine.
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Back cover

Front Flap
Review

This painting is called “desert cactus and it
depicts a dessert landscape at sunset. There
are three main layers to the image. The sky,
the mountain and the cacti. The fore ground is

made of darker greens and yellows and helps

o toll us that the light is coming from the left. :

We can also see the direction of the light from b 5 =

the mid ground on the mountain. As the 3 Biography

e is bright and vibrant and is placed on a

Gull lue which helps to emphasize it. These

calours ao also complamentary As the
nce increases the colours become

lightor which helps to create a sense of depth.

et
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Barcode and Price
Publisher

(AR 1§ THE MIAD KILER FEAR 13 THLE 101D Kivten

Synopsis

Back flap Aurthors name
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Developing My Main lllustration | Diferent Layer.Options ' Typographic Development

Book cover development

DUNE DUNE Frank Herbert Frank Herbert
DUNE DUNE Frank Herbert ‘Frank Herbert

DUFIE DUNE Frank Herbert Frank Herbert
DUNE n"“E Frank Herbert Frank Herbert

DUNE Frank flerbert

.
> LINE DUNE S o i
Titleg font. This creates.

boldness of-the
 clear contrast which helps to
the title. This font is also futuristic and sci fi
book.

DUNI= DUNE e
4 DUNE

book p |

e sand dunes in bl o bok and e magery o ronk cove DUNE
2. s the " was ot camplelelylgiiel bogan 0 sech th squars 1o U

Increaso th egbityof th et

> oo DLJ,NE

.
horizonta line o heop the et symmetrica 4
DUNE B s
et
o e e
T

e e e
Final Design

Frank Herbert

Have created a smooth
surface to show the lack of
vegetation in the desert

Have started to add layers to give the.
image depth

I need to make the barcode and penguin

o e be no cdges between the flaps and the front or back
man walking. The rod to yellow

OTUATA 1§00 10010018009 RRTRTAR T N TRLAITA VA

Ineed to edit the grey dune layer o help
improve the legibiity of the synopsis.

; Final Point of Sale Display by,
ird Fittin . AL % e
Mhigd = ‘ Final Book Cover f :

— Same typography

texture.

ok contasts with he
—— bigh book cover makng
San flor reflects the hatand the e e
i book theme and gives the ~_ focal point
g point of sale display some . 1
H

dn Jouny 90210 o7 PN |

1 05 Quniq o) pouLIL ARy |

bright writing making the
title the focal point

same typography —— —

Layers create depthin
the display, gives a sense
of realism, the image is
coming to ife

__ Maybe aplace for
~ bookshelves

1 have chosen this point of sale display to
analyse. It works well as the focal point of
the display is Bella, the main character.
The display also has similar imagery and
colour pallets to the cover of the DVD,
creating visual continuity, and also reflect Same typography
the dark theme of the film. The typography

of the film title also matches the DVD

Reflect the Sci-Fi

————theme of the book |
cover. The display s also freestanding, so Night sky reflects space theme of the book and will contrast with 1
itcan be in the centre of a broom which the bright colours of the book cover, making the book the focal

would attract more attention. The display 3 point. Sand reflects theme of the of the book and desert setting.

is also built in layers, with Bella in the

The display is also self-standing so would be able to be in the

centre of a room, not against a wall. The dull colours of the Similar imagery to the
the titie and the forest. This conveys that

" Book showcased a5
entire display focuses your eye io the booj e o — 2 he learfoca pont
Bella is the most important aspect and piay. ¥ Y ook. different aspects of the
display and the fims. : book shown
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Chocolate box Analysis
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While both chocolate boes are Christmas
themes this box s aimed at adults and much
more lucurious. The Chrstmas aspects of this
chocolate box are much more subtle and
include the wreath shape and slver snowflakes
onthe front of the box. It s a much more
elegant and smple design on the front. The
focus point of the ront s the red ribbon, which
also shows the Christmas theme, as it is bright
ed on an all white background, There s a crisp.
white front with the red outiine which also
helps to create an elegant box id. While the box
is relatvely simple, in this simplicy there is
Sophistiation.

The regular logo s present which features the
company name in a san-seri font in white one a
black background, framing the name. Aside
from the logo, the box name s in aserif font
which continues to help the product appeal to
and older audience.

The inside of the chocolate box s also
meticulously designed to create an aesthetically
pleasing pattern. The chocolates aso continue
the Christmas theme with star and wreath
shaped chocolates.

This Chocolate box has been directed at
children. We know this as it is less luxurious and
more fun and colorful. The bright contrasting
colors create an exiting image to attract

children. Having Santa on the front of the box
also helps to attract children as he is a well-
known character. Santa i also the focus point of
the box coveras he is 3 vibrant red and white.
which contrasts to the deep purple of the.
background. The image s simple and the
texture appears to be that of a sewn or stitched
‘While having the box clearly Christmas themed,

B the designers have stll made sure the boxis

recognizable as Cadbury’s by the large logo
which also draws your eye due to the gold text
on the purple background, and by having the
sky purple instead of blue. The Front coveris
also informative as it shows the contents in a
fun way, as ifthey were presents.

Al fonts on the boxare san-serif and the
traditional logos for each chocolate bar. The
Cadburys logois also in the tradition san-serif
font soits more recognizable:

Standard Mark - 50

Logo Designs
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LLNDON

Box Designs

Chocolate Form




Logo Designs

AURIUM DENARIOS
it e —

Chocolate
Keys—

Pearson

Box Designs

Logo Designs

Chosen Initial
ldea
Development

Logo Designs

LUNAK

Chocolate Form Ideas
B .

Typography

MtkTray Galesy

e
T font could be good o e dravn
Logos s 3 San S fot, anc whie has
asense of clas 1t docs o portaythe
Company tobe toolusurios,
s SanSenf fnt, whie fu, may be t00
chidsh forth brands target udence
IS handurite texturs cretes 3 sghty
juvenie atmosphe
Thisfont s sppraprte for my
tatgetsudence.1's 3 San s
fontand wie being sl t on ey ee
reiect he brand el
Thisfont s much more it and
laborate. I rflects 3 very westhy
‘and luxurious brand, which would be 020
betersuied 1o more decadent
compary.

‘Depending on my Logo, these are the Chosen two Fonts:

Heney B¢ Honey Bee
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Chocolate Form

Honey

Honey Bee

These three logo's are part of my inita ide3s.

the
oversllcomposition is very basic and unprofessional

from the background.

This

the more
natural aspects of honey.

@ 4

Honey bee Honey Bee  Honey Bee

until

y g0.All i
This helps each of of
the company and chocolates.

Box Designs

Logo Designs

| CPID

Logo- Development

Firstly, | reflected the wings, so the bigger wing
was first, and then moved it further along the
body. | did ths so it would be more accurate toa
bee's body. | then saw whata full bee would look
like, however,sill think the half bee is better, as
on the full bee the wings appear to be too large
in comparison to the body.

Honev Bee

AR

HoneyBee ~ Honey Bee

I then experimented with different colors
for the text. | tried three colors, black,
Vellow and a darker yellow. | have decided
that the darkest yellow works best and

Honey Bee compliments the logo.

! ! FinalLogo
Honey Bee

Honey Bee Honey Bee
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Firstly, | varied the different color options. | tried three shades of
yellow and white. | think the white Is too simple and the

brightest yellow is too vibrant. | think the darkest tone works I started by varying the color of the bee’s body and eyes. | did this to

Best add an element of complexity to the logo. Having the color also makes
it interesting. | chose the g

E I I continue with

I then tried varying the color of the circle to contrast the deep
yellow. | have chosen the black one as it has highest the higher
contrast and also has the colors of a bee.

I then looks at different colors for the text undeneath. | had also

il looked at text placement but decided to keep the text inits original
nal Logo place. | am going to use the first one. | have done this so the splash of
color on the bee s the focal point. It also helps the color be more
contrasting on the bee.
ChosenLogo.

Honey Bee Honey Bee
| think the black ont works best, 50 th bee and Honey Bee

the honey comb are the focal point, as they are
the onlythings with color

Chocolate Placement
in Box

This layout is more traditional
for a chocolate box. However,
itis ineffective at using the
available space and does not
have enough room for all the
flavors.

While thislayout is less
common in chocolateand
more common in biscuits, it
works best with the shape of
the box and the shape of the
chocolates. Each chocolate
will have a gap between so
you can see the flavors.

Pearson

Packaging

Three Main Ideas:

Ths packaging is Inspred by a manmade
Beehive. Whileless raditional and.
therefore maybe less recognizable, it
clarly represents the main theme behind.
my chocolate which s Honey

This design would appeal more o chldren
than adults,This s due tot bright colour
andits unrealistic,cartoon e design

This packaging box s inthe shape of  hexagon,

The shape Is that of honeycomb an helps

10 represent the honey theme while no being
powerin.

The packaging wilopen as s0. T revealrowof

developments and improvements that could be
mage.

The simplicity o this design makes it sightly
more sophisticated then the previous two. Ths
wWould therefore be more appeaiing to my target
audience.

space for a logoor rame. A circl
replace one.

The chocoiates

Final Chocolate Box

x from  traditionsl chocolate box
design.

In shop displays, the bores could be
stacked like 50 to form the hexagonal

honeycomb pattern.
When put together they form 3 hive.

but when deconstructed or taken

apartthere is multpleayers o The inside of the box could be black, The chocolates would it inthe box ike
chocolate. t0 eflect the prominent colors of 3 50, with up to four depenng ontheir
bee. siz.

This packaging design is a development of my firt iz
packaging form idea. t s based o a natural eghive, s t i natural 1t
may be more recogizable than the man made one. This may mean
that it would delver the theme of the chocolate more clearly.

Tnis packaging i more realstc than the previous beghive, however
1t cr make it more of  childsh design. This is mainly
due tothe brght calor and cartoon design.

CADBURY’S DESIGN BRIEF

Cadbury’s would like to launch a new chocolate product. They
are interested in your final design proposal and would like to see
how your design could be adapted to reflect the Cadbury’s
brand identity, and how this could also be adapted to a
promotional box and point of sale display, as part of a wider
marketing campaign.

Closed

Working method:

Research how the Cadbury’s brand identity has changed over
the last 100 years by creating a timeline. Highlight the key
visual elements associated with the development of the
company’s brand identity throughout its evolution.

Adapt your final full-size chocolate box design to reflect the
Cadbury’s brand identity, including the key visual elements
associated with the brand.

Design and develop a p ional box holding 1-3

that responds to the full-size box.

Design and develop a marketing campaign for your new
chocolate product, including a point of sale display in which
your promotional products could be arranged.

Standard Mark - 50

Chocolate Form

| have created three different chocolate form options. | have

Chocolate Flavors

chosen to use the third option. Firstly, it is in the tradition ey ClsslcHoneycomb
hexagonal shape which continues the theme of honey. It
also is more of a traditional chocolate form and has a pop of
color.
Here | have changed the color of the drizzle on top of the
chocolate to represent different flavors.
Honey & Lime Honey & Vanilla

Honey & Siracha Honey & Peach

Cadburys milk chocolate it the shelves in 1897. It was
ADBURY'S made of mik powder paste, cocoa mass, cocoa butter
SCOLATE and sugar The first Cadbury bar was not successful as it
BoURKVILLE was not sweet or milky enough.

1

Swiss manufacturersbecame the lead in milk chocolateand
producea much better product than their ivals. In 1904
George Cadbury Junior gven the challengeis to develop a
mik chocolate bar with more milk than anythingelse. Dairy
milk was launched in June 1905. twas sold n un-wrapped
blocks ke to e broken downintoPenny bars. It gradually
became more popular until Cadburys of the biggestseller by
the time the irst word war started.

Bournville chocolate was launched in 1908. It was named

Key Visual Elements of
fine Cadbury’s Brand
Today

fruit and Bournvill roasted almonds

In 1915 milk tray was created. It was an affordable box
with assortment of ifferent chocolate and appeal to the
working class. By the mid 30s it was outselling and its
competitors and the packaging was made more
sophisticated by 1971. Milk tray thanks to t
advertisement on TV.
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i d I 1905 Cadburys milk started Out with a pale red, but by
1920 Cadburys had adopted it famous purple and gold
for the milk chocolate range.

Cadoury scrit logo was based on the signature of
Willam Cadbury. Frst appeared on  transporter fleet in
1621, It was rather extravagant when it was fist created
and has been smplfied over the years.

The glass and a ha symbol was first used in 1928 and
posters, but since has been added to all rapper designs

A Ol s desgned for Cadburys iy ik bt
now a common symbols throughout the brand.

In 1928 Milktray was developed. It consisted of the 8
most popular chocolates and has the traditional purple
and gold o th front.

Promotional packaging

Analysis

1n 1970 Cadburys not only had the Cadbury's logo in gold.
but also the name dsiry milkin block letters. Here the
fetters are purple and have been placed on a white
background, making it a focal point

8y 1990 the mik symbol had been added to
packaging and the print was n better ek i
improvements i printing technology.

In 2003, thanks to new technology, texture was added to
the Cadbury's logo became textured to mirror melted
chocolate.

In 2010 the same purple, white and gold colors are stil
used, however more graphics have been added to give
the bar texture and depth. The swirls mirror the texture
of chocolate. The milk Iogo has also been used.

This s a Christmas special coffee brew from
Starbucks sold in 2014. It has changed ts traditional
colours to a bright red and contrasting white, these
colours both present the Chrstmas theme. The.
name of the product has been written in a red sans
serif font on a white background, the contrast in the
colours makes the tile the focal point of the
packaging. The packaging has also been adorned
with Christmas trees in different shades of red, s0
they are noticeable but not too eye-catching. Silver
stars havealso been put on the packaging to
continue the festive theme of the product.
The Starbucks ogo s tillon the packaging s a
reminder of the brand

This i i duct released at Chr

flavorsin Having 4 mini Pringel’s

It containsfour different pringle.
K

buy the

ecarson

The packagings in y , 35 haviny
i T les logois stilpresent on the front of the boxas a
focal point on the packaging. The packaging s also in the shape of a cracker to continue
the Christmas theme.

Cadbury’s Box Development

Original Box

Cadbury’s development

1 havefstly changed the base color o the box o the.
raditonal Cadbury’ purple. This automatically
1 my boxto the brand due o s connections
with Cadbur
then sdded the gass and  half symbo found on all
doury’s b, Asthe cenral theme of my box (norey)
was slighlyles recognzable due o the color change
from orange to purple, 1 added asmal honey pot to
represent the flavors of the chocolate.
it g s 0 gt el on tre
oo o D s s ot e o0
traditional Cadbury's ol
Finally | added the Cadbury'slogo alongside my
chocolate name as seen on most Catbury's products.

v decided to make most of the detallwhite apart
ffom the Cadoury’s Iogo wich will remain gold. This s
the most common design of Cadbury’s bar’s

Promotional Packaging Initial Ideas

e based of the hexagonal shape

be organized to mmme honeycomb texture on a
it of sake dispay.

S o e e s s e o e
same hexagonal shape and wil lso form the
ool
Howeverin this box the top s see through, so the.
first chocolate is visble,

Standard M

Cadbury’s Box Development

Original Box

Cadbury’s development

For the flavors on the back of the box | have kept the design the same but varied
the color to suit the new color of the box. | have changed the text from black to
toa lighter

blue soit can be seen on the purple box.

This is a miniature version of my chocolate box. It
juld be able to contain three to four random
(hem\ales. AT
o form the honeycomb sh

Identical tothe first box, this box s a miniature
version of my chocolate box. However, this box
has atransparent flap so the chocolates can be:

ark - 50

Final Chocolate Box
Closed

“This box s built of the
honeycomb patter. In each
hexagon there would be
one random chocolate
These would be able to
come together tocreate 5
larger honeycomb patter

Thisis a relatively simple cubed box. |
While the shape of the box may not
reflect the theme, the graphics on the
boxwould. The square bores would.
also be efficient for storage.

Final Chocolate Box

Cadbury’s Promotional Packaging
Development

1 have sightly

her than

ee. On one hexagon there is my logo and on the other the name of my chocolate

and the Cadbury’s logo. | have used the traditional Cadbury's colors of purple white and
£0ld to maintain visual continuty.

There will be two chocolate stacked on top of each other in each hexagon. The flavors
will be random. | have used the Cadburys ‘Glass and a half of milk’ campaign logo o
further link my chocolate box to Cadourys. | have positioned the glasses of milk so it

looks ike the milk s being poured into the chocolates.




box smaler as |

of

8old t0 serve as a reminder of the honey theme, and as gold is a common Cadburys

color:
|

atabsoit able to

close.

| am happy with this
design, the box is the
correct depth, and the
tab is more efficient. | will
now add graphics too the
net.

Pearson

Nets with Graphic

Final Promotional Box net

, there is now only one design rather

nd easier. | have also removed the cut

1
than two. This will make production cheaper ar
out from the box as the tab closes more effectively without it. |

1 have added a blue elliptical gradient to
give the packaging some depth and vary
the color.This blue also contrasts with the
orange of the logo, making t stand out
more.

Final Promotional

Standard Mark - 50

I'am editing the tab to
make it more effective
and add a cutout at the
front on the box so the
chocolates can be
removed.

Marketing
Campaign

Seasonal
Boxes

Promotional
Products

Transport




This & 3 chocolate bar multi-pack sold by
Cadbury’s every Chrstmas. The Christmas
theme i clearly represented through the.
graphics of the box Frsty, texture has been
added o the box, to make it appear to be a
Christmas jumper texture. Santa, his sleigh,
presents and trees have also been placed on the
box, however, Cadbury's traditional purple and
gold colour scheme is still prominent

Posters

or
sle
prience

OV
IU~4U
s v (5]
A oxe

Dark

This is a Cadburys poster for a new dark
milk chocolate bar. Unlike usual Cadbury's
products, a dark purple and white are the

main colors used The dark purple and
purity of the white creates a sense of
Iuxury, the sense of luxury is further
presented by the splashes of gold in the
logo and “new” sticker. Gradient has also
been used to direct your eye line to the
middle of the poster, making the chocolate
bar the focal point. The title also stands out

buzzing with
flavour

L
e

as it contrasts with the dark purple.

This poster is advertising a new popcorn ) 4 F 4
i d Vil J ! ——

chocolate. The focal point of the poster is
the bag of chocolate. It is the most eye-
catching object on the poster as it is bright
orange, which contrast the surrounding
purple. A gradient has also been created on
the poster to draw your eye to the product

purpl, and wite are also pomient, buzzing with

maintaining visual continuity with the =
Cadburys brans. This poster has been . A i flavour

directed towards the target audience.
Using bright colors, stars and contrasting
fonts to catch your eye.

all KNEW flavours

Promotional Products

This is a notebook, created by the Harry
Potter industry, the symbol shown on the
front is the Deathly Hallows. The symbol is

widely recognized and connected to the

film franchise. The baok consists of only
two colours, black and silver. Indicating that
it was aimed at older audiences. The
minimalistic and simplicity of the design
also shows this. The focal point s the
Doy Sl e triahe siver Thisis Cadburys Twitter page. The Cadburys logo s clear in the left-

contrast the dark background. [ hand side of the page, and the Cadburys colours (purple, gold and
white) are consistently seen throughout the page. The page is also
used to advertise events taking place within the Cadburys company.

Thisis 3 T-shirt created by Cadburys to
advertise their double-decker chocolate
bar. The T-shirtis very eye-catching as the
purple and orange heavily contrast each
other. The focal point of the T-shirt is the
10g0 3s the white text contrasts both
colours of the T-shirt. Texture has also been
created on the T-shirt by using a tie-dye
effect. The misplacement of the logo also
makes it eye catching and unique.

This s the Kitkat website. The colour scheme of Kitkat, red and white, is
used throughout the website. The background is red, making any white,
whether it be the logo or notices, stand out. The page also has the
company’s slogan underneath the logo. The logo is the most prominent visual continuity throughout the display. The fncal point of the
image on the page as it is centered at the top, and the white contrasts with display is the logo as it s red and yellow, which are contrasting
i, colors, and stand out against the rest of the display.

‘This point of sale display is in the shape of a fueling point. This
plays o the dea of the encrgy ik g you uel. [ consits
of of

earson Standard Mark - 50



Point of Sale Display Development

Final Point of Sale Display

; ’s di i cing different
I have rotated the hexagons so the boxes will be legible. | have k made the bee’s different sizes and fa g

also made the display smaller so its easier to build. To add directions to make the label more dynamic.
structural integrity, | have thickened the shape of the g

honeycomb.

Pearson Standard Mark - 50
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