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Moderator Commentary

This Graphic Communication Component 1 submission consists of two A4 poly-folders: one project to design a
point-of-sale display foranew chocolate bar, and a further project to re-design an existing book cover. Images of
the work selected here reflect the characteristics of work that falls between Performance Levels 4 and 5 Competent
and Consistent and Confident and Assured, achieving a mark of 50/72.

The candidate responds to a Cadbury chocolate design brief by creating a point-of-sale display skilfully using
Adobe Photoshop and lllustrator as creative recording and refining tools. Drawing on an electricity theme, they
thoughtfully research existing logos and develop theirown concept name ‘Bytez’ and create a series of logos and
packagingin purple and gold, inspired by Cadbury’s own branding. The final confident design features battery boxes
forthe imagined battery-shaped chocolates and a three-sided display with pylons, power lines, and lightning
flashes, targeting younger consumers interestedin storms and electricity.

Within the second project, the candidate focuses on the creative process of re-designing the cover of American
thriller novelist Dan Brown's, ‘The Da Vinci Code’. They purposefully analyse the original design, creating their own
visual interpretations, and thoughtfully annotate: “The lllustrator added silhouettes to relate to different charactersin
the book. The toneis alsoimportant asitisused to create a sense of pictorial depth.
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Moderator Commentary

A comprehensive series of photographs, drawings in pen andink, various physical and digital collages, Lino prints
and laser cutimagery are used torefine ideas and experiment with appropriate media. They produce convincing

book cover trials and a final three-dimensional display featuring faux marble steps, a barred door, and the final book
mock-up.

Throughout the submission, the candidate demonstrates a focused approach to research and development,
effectively integrating traditional and digital media to explore creative possibilities. The candidate’s awareness of
contemporary design practices and a capacity forreflective analysis, reflects a growing confidence in their ability to
communicate visual designideas with clarity and originality.

For the submission to move more securely within Performance Level 5, Confident and Assured, the candidate could
demonstrate greater evidence of risk-taking within the recording of observations and insights to develop amore
perceptive submission of work.
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Chocolate

chocolate Packaging Research and Analysis

The first thing that | notice about this
piece of packaging s the unique way
that it folds outwards presenting all
the chocolates at ance. This helps to
engage the audience in the product
more as itisinteractive and almost
playful. The way that italmost
transforms also makes it stand out
and seem more unique.

' additionally, the structure
' could stipulate anideaofa for

 sharing. Furthermore, the useofa ﬂhtmmmp dmmmmnmm|
more to the asagftorp dy. Another thing wasthe use
of a quite simple, muted colour palum.lrulunrgnmm target audience for the
chocolate is and older, adult group.

The initial thing that | am drawn to about this

piece of chocolate packaging is the cutaway

~ whichallowsthe cu MImmmwiﬂ'lﬂli

product. M , the

desimbility of the product as it makes it seam
like each chocolate almost has its i
sit ininside the packaging. Next isthe useot
the contrasting colours blackand white, with
the white almost framing the pieces of
chocolate against the black background and
sides.

On top of that, the st isal
last product the front sort of swings
form of a stand whichis easy

oy il

. of chocolate off, What'smore, | naticed, ike the last product,the use of another

rAnutad colour palette leading to the targe 5 -‘rl;dﬂ.- the
nather thing that | liked about this designis more noticeable to any customers
packaging; this helps to make the products Wﬁ::ﬂmw"‘

whomay see itina mnhunb&mﬁﬁ

front,




Chosen Idea
Development:

Product Name
+

Logo

Meant to look like a
battery

Product Name

Current Product Name:

-Sweet Power

List of Ideas for a New
Product Name:

DigChoc | decided that my two faveul

were 'E-delights' and 'Chi

-E-delights liked 'ChocoBytes' as the p

-Pulses with ‘Byte’ the technology rels

-NanoNibbles being used as the term 'Bite’
% name more interesting. Addit

-Electrophoria liked the name ‘E-delights'

-SweetTech made the product sound qui

-ChocoBytes professional and like a real choee

brand

Final Decision for Product
Name:
| ended up deciding to shorten the
-Bytez make it catchier and | changed the
end of ChocoBytes to a '2' as | felt

to communicate the electrical lh!!il
chocolate brand,

Product Logo — Idea 1

fFor my first idea | decided to try something very simple as |
realized a number of very famous logos just an image or
initial of the brand name, for example:

¥y [

Twitter Logo McDonald's Logo

My first idea for a logo was
¥ . to use just the logo name
_;-’r‘—_‘- itself but add lightning and

change the text so that it

N continued the electrical
N theme, however, | did not
~. think it was bold enough nor

> did it express the idea of a
To make the logo stand out chocolate brand.
more and introduce the idea
of chocolate toit, | tried to-
add a shadow which .
seemed to be almost mac \‘
of chocolate, however, | felt )
the legibility was still not
very good.




Product Logo

.

(Bl

Continuing the idea

of aboxtoenclose
the logo, | tried to

make the box a bit

neater and fit better

around the logo

As the legibility of
was not very g
designed a new
Also, as the 't' and!
a lot longer th
other letter, they
customer's eyes
so | tried to coun
designing a box

logo.
Even so, | much

preferred the earlier
idea with the lightning
bolts coming out the:
top of the letters so |
tried putting a circle
around it instead.

| also tried cha
text looked to

around thel
However, |
like this logo

| realized that | could
incorporate a battery into
the idea by using it as the
box around the logo. |

¥ decided | really liked this

idea, and it is my final
design.

BYTEZ

<£f3

I noticed that some }
companies had
incorporated a cable
into their logo so |
tried this with two of
my designs

BYTEZ

| then tried using a bai

logo again similar to one

initial idea but | didn’t

I tried switching

the stroke and the

fill on the battery
frame.

After looking at more electrical
company logos, | realized that
most of them just used very
simple, bold text and then
something to frame the text.




Packaging Development in line
with Cadbury Brand

Net
development for
packaging

For the final packaging with the Cadbury
development, | used the Cadbury hex code colours for
the fill and stroke on the packaging although |
darkened them both a bit as they were to bright
otherwise, | thought. | also added a subtle gradient on
the packaging itself rather than just the logo as many
Cadbury pieces of packaging use 2 gradient.




Cadbury's Brand Development Timeline

s
re is more yse of
promotional packaging with
other brands
brands-they are starting to deve The designs for the
their own brand identity with th packaging are a lot simpler
sture colours: the purple 1 and don't use as much text

and gold I or design I
1960s: I

-We begin to see how
Cadbury's are experimenting
with how they present their
product

TLK TRy

Cadbury's Brand Development Timeline

the Cadbury brand is rising as they
are doing collaborations with other
famous brands e g Vogue

“Wie can still see little brand

logo is still fully establishes as their

7

~Due to the war packaging
starts to become a bit
simpler again-they are
focused on ration packs etc.
~That meant packaging was a
lot cheapes to make and
would not even necessarily
use harder materiabs like




This is the new Cadbury's product Bytez: it is an electricity
themed product which is aimed ata younger target audience who
may be interested or excited by the idea of lighting and storms.
The packaging has been made in a way that it is quite small and
easy to hold for somebody of a younger age and some of the
sharper corners have also been rounded off so as to protect the
younger customers. It reflects the Cadbury’s brand identity
through the use of the purple and goldy-yellow whilst also
reflecting it's own brand idea through the theme of lightning and
batteries. In the logo, the letters form lightning bolts presenting
‘he idea of energy and the packaging and chocolates “m
"nemed taking inspiration from famous bater producing brarc

such as Duracell and energizer. W-wm”wdmm
“ontinues this theme of eleciily through (e peckaging hapar
of the points of a pylon or powerline ﬂ’ﬂ'ﬂ”c:- 'ﬂn'ﬂfhl]"ﬂ product is

across the whole board. Overﬂﬂ::hﬂ"""
exciting and fun, representing the
creating it's own brand

. .
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Book Cover Analysis

Similar, to the other book cover |
analysed, the first thing | noticed was the
image of the lock. The shadows that
come out of either side of the centre
image create a more interesting
illustration and make it a mixed media as
the lock is realistic, but the shadows are
stylised. The illustrator added the
silhouettes to relate to different
characters in the book and seem as if
they are part of the cover. Once again,
like the other book cover the composition
of this cover is very symmetrical and
follows all the rules of a grid structure for
the title, author's name and image.
Interestingly, the typography of the book
title is integrated into the image of this
cover making it feel as if the title is the
Davinci code. The typography is all serif
although the author's name appears to
be more stylised and the title is computer
made. The most important formal
elements in this cover are shape, colour,
texture and tone. The shape is mostly
symmetrical although it is partially
stylised. The colour in the image just like
the las tone contrasts as the bright whites
of the image stand out against the dark
red background; the texture in this cover
is very important as it creates a feeling of
wear and tear to the material of the book
as it looks faded and the illustrator may
have used a canvas material when making
the front cover making it look old relating
to the long history of what the book is
about. The tone is also quite important as
it is used to create a sense of pictorial
depth where the shadows are on the
book cover.




I | ResearCh en and Ink Research and Analysis
Flrst Hand Images . KeV QUOtes P d Ink R h and Analysi

- 'You seek the orb that

ought be on his tomb.'

"You are holding
the key to two
thousand years of

history.'

'Everyone in the
room was wearing a
mask.'

‘Then, stripping
off his robe, he
reached again
for the
Discipline.'




Pen and Ink Cross-hatching
Drawing

aking the

In this image, we
can seethe
combined images
of awomenand a
watarfall whichis
aligned ina position
that allowsitto
resemble part of
her face.
Furthermore, the
artist John Stezaker
has used differant
types of paperto
create this image
with the waterfall
appearingto beon
an older mare wormn
piece of paper and
tha image of the
‘women being
crisper and clesrer.

" . o
chaotic and messy, resemble part of the women's head, which

is as neat; the have to
|uxtapose the two things implying that the waterfallis almost
and of il inside the

and how not everything Is on the outside.

ital Collage Analysi

I this image the first
thing that | am drawn
to is the person who
appears to bo gither
opening or closing &
door, this could be the
artist trying to put
‘across 1o the
audience the idea of
the mind opening
doors in life.
Furtharmore, we can
see an armay of
different images
coming cut of the
person’s hoad which
have been carefully
placed using precise
Layering to possibly
resemble the hair on
the person's head or
what they ars thinking
about: this is
eapecially indicated
by the way that a man
ng 8 book is
pisced is placed in
the image which
could be implying that
the mind is like a book
to read, This also
halps to show that
this is a digitsl piece
1 the level of layering.
precision and clarity
of the images could
not be done by hand.

]




Digital Collage-'Stripping off his robe, he reached again for the
Digital Collage-'Stripping ¢
discipline.'
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‘You are holding the key to two thousand years of h




v 1t best frived what |
Ifeit that it has 8 much

h\ Lino Cut Print - A

aVinci CODE
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o fill up negative space
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i
Moved the word ‘code’ 1o the top so
that the title read better
p
Maoved the lock and

The DaVinci Code £ 3

Development of Back of Book Cover
Laser Cut
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pPoint of Sale Display Research

Point of Sale Display Research

a8

Flrewsrks

lieve this is the most successful is dug o
roduct which is the traditiona

seople intereste

kes it so that pe

without their parents ssibly buying it even thol it
P Of : ‘ nally, the material which 18§
Jogks | would be very easy to transporti

sp again when you want to.

could just fold it down and then put it back

First Idea for Point-of-Sale Design

(When | have exported the pieces to put them on powerpoint they always look a lot darkel

than they do on photoshop, this applies for also point-of-sale ideas)

Second Idea for Point-of-Sale Design
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