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pearson Component 1 Graphic Communication
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Mark

Level 4 4 4
Mostly Mostly Just
competent competent competent
and and and
consistent consistent consistent
ability ability ability

Keyword descriptors from the taxonomy:
Purposeful

Engaged

Thoughtful

Cohesive

5

Just
confident
and assured
ability

Examiner comments:

Knowledge, understanding and skills are
cohesive throughout.

This is competent and consistent work
with a thoughtful development of ideas
and references to the work of others.
There is evidence of an engaged approach
to the experimentation and exploration of
a range of graphic techniques and
processes relevant to the development of
ideas.

Annotation is competent and consistent
throughout.

There is a competent and consistent ability
to record observations and insights
through a range of graphic, photographic
and primary source material.

The candidate has realised their intentions
through the purposeful investigations they
have pursued.
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econd Hand Research

the curious incident

of the dog

in the night-time

mark haddon

maes ey 38 with 3 Bk, v 0ttt e | e 3 s

Pen and Ink Analysis

tones.
to the lighter fur smoothly. Highlights have also been used in the
o tehe

lookas f the lightis sheening offthe fur. The lines of the cross hatch

fur,
ook ke fur. These lines also describe the contours of form and the.
direction of the fur.

First Hand Research
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Book Quotes

curiousincident of the dognthe night-time

but

ifyouspent allof your time thinking about them

‘I sometimes think of my mind as a machine

fogical”

“Mr Jeavons saidthat | ke maths because it was safe.”

“This s why people’s brains are like computers'

memory hasa smelltrack whichis like a soundtrack
“Tknow you always like toknow exactly what timeitis.

‘Iseeeverything”

the same scale
person) to merge them into one ereation.  also ke how the
artst has not used just plain white as a background but he has
used a crumpled brown envelope to show the ordinariness of the
piece. The writing an the paint have also been used to show
this. The images would have been combined when they were cut
out and stuck together, making the collage physical. Ths colage.
Is also very surreal and also could be narrative of a story.

ke this mage s t eaves theviewer curous and makes the
ponder the meaning behind the piec. | 1o enoy thispiece of
digtal collage a the ais has used symmetry and reflection that
mokesthe collage alanced and lessant o ook at. The mage 360
{ncludes ol foshioned cars to make i look intage. The oxa point
ofthe collag s th space tunel, which th cars ar traveling 2 and
out of and makes thepice surrea.The colage would have been
made uingareracted scle, making i looka f the image 351t
o The hands olding up the hoe have been taken 33 31 mige

and placed next to the image o th 1030

BELLARINE
EXPLORER

e to know

“And | like timetables because | lik
when everything is going to happen.

“but the mind is just a complicated machine. And when we look
at things we think we're just looking out of our eyes like we're
looking out of little windows.”
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—_—————
Lino and Woodcut Printing

jould have painted tl
& the lines. This tec}
t

raded by brown
head of the m:

s of the piece to create 3

The
ness inside this persons mind. The
pective of the brain.
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very

by then he could have ever predicted.

uth, e

single sentence began with  ypside down. -
“And" and it kind of got harder
toread then. Great book-

otherwise!

I

&) BWIYBIN aY3 Ul 5o Y3 4o JUSPIU| SNOKND) Y|

The Curious Incident
of the Dog in the Night-Time

Mark Haddon fs an author,
i nd screenwriter who

Red He ublished
JonathanCape in 2012. He lives.
in Oxford.

By Mark Haddon

Standard Mark -

Biography of the Author
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I will change the colours of the fonts to make sure the¥ are
legible. This may include m.;atk_mg the synopsis shorter to fit
itin.

iF

3

¥ me

I will change the fonts on the book cover to make it match
my hook cover

Typographic Development
curious incident of the dog in the night-time

curious incident of the dog in the night-time

curious incident of the dog in the night-time

curious incident of the doq in the nighttime
cutions incident of the Aog in the vight-time
curious incident of the dog in the night-time

CURIDUS INCIDEAT OF TH 0O In THE NIGHT-TIme
curious Inaident of the dog In the might bime
cutious incident of the dog in the wght-time
CURIOUS INCIDENT OF THE DOG IN THE NIGHT-TIME
| curious incident of the dog in the night-time

V curous incident oy The dog, i the wightTive
cuplous neldent oy e dog inthe viplt-Time

| CURLOUS INCID ENT OF THE D0G IN THE NIGHT—TIME

\MARK HADDON Afs+4 Hroltoy.

J{CURIQUS INCIDENT OF THE DOG IN THE NIGHT-TIME

(CURIOUS INCIDENT OF THE DOG IN THE NIGHT-TIME

|curious incident of the dog in the night-time

curlous incident of The Tg in The wighit time

IMARK HADDON MARK HADDON

Mark Haddow MARK HADDON
Mok, Laddor, MARK HADDON

MARK HADDON

L= — |

1 will also change the colour and layout of the synopsis to make it more legible.

Next | will change the positioning of the next on the
panels to make it more legible.

Standard Mark - 45



Todevelop, | will change the spine of the book to add the authors name 1 will change the authors image to black and white to suit the style of my book cover.

Bun paul

fumi4 yyio4

F& NOGQYH WiV

1 will also incorporate red colouring into the title and synopsis in order to make them even more legible.

I will add a gradient to my image to darken parts in order to make my synopsis and title legible.

I will move the barcode to the flap with the reviews because it was visually distracting on the back page.

00 31 40 INJAN SNONNT

Buniq yn

Buii4 yixi

a0 AL AARE G L 4V PO i onanay s

| also added another review of the book to fill it up.

MARK HADDON

| will also change the book title on the spine to red in order to match the front cover book title.

l
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MARK'HADDON

MARK HADDON

1 will make the author description neater in order to make the book more visually satisfying. ‘

13N0)) Yoog |eulq A

Point of Sale Display Research

Tkettle

Mike A

: Point of Sale Display Initial Ideas
v S 'CHOSEN IDEA

M7

e 1K€
o ik
ettt T

l'rne gravestones show visual continuity and links to themes of my book.

The display also shows great versatility, that it can be moved easily and is
QR codes could be implemented to free standing so does not need to lean on other things.

add interaction to the stand

The smaller gravestones at the front of the display make the book easier to
ing a focal point

The dark, realistic colours of gravestones have to been used to appeal to
a more mature audience.

age.
~ people compare are placed is akso significant

y encouraging the
viewer Furthermore, aiso

The book will also be placed behind the gravestones,
presenting an element of mystery for the customer.

The display is aso

element of mystery for the customer.

IThe book will also be placed behind the gravestones, presenting an
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Point of Sale Display Initial Model

)COLATE PACKACING DESIGN PROC
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Initial Idea 1 - Medals

1 have chosen this chocolate packaging box as it both.
protects the product while making it look stylish and
appealing to the targeted audience. | believe this
product s high end, due to the extravagant font and Possible Logos
the ribbon. The letters of the chocolate brand are. Possible!

alternating lower case and upper case in an attempt

0 5tand out to the viewer. There i a lack of @

information on the box which may have been done: A Foliage background to
{olcar thessiene wondering Theyear onthe Ie a represent eaves nthe jungle
is
. .
u es
exabished History,which sl reates tatheir
inclusion ofthe date. Tis may ncrease sales astis
appealing o buy it early. The diamond shape of the
packaging creates the llusion that the chocolate is
the packaging because it s inthat shape. The golden

im and ribbon on the outside of the box further

siosts i e e the e Possible Chocolate Forms Possible Chocolate Forms
audience to want to purchase the quality goo | Chocolate could be in the shane of

inside. How the box opens i also a elling point to T Chocolate could also be in the shape:

; cotol aped

the audience as it maximises the chocolate on sale. | chocalte may be cove jalggeiand leaves of safari animals such as a lion and a
niteret cooure hippo

This i i , there is bold the front of the

Giraffe developed into logo to
replace I

believe thi hic. A slimmer sans

serif font has been used to make it look more modern and the.
u On all of g thing in design
The image is a they shown the Z >
Chocolate box imitating
zhncome inside to leave it @ mystery- we would havme tobuyitto fmd out. Auod the cclou':s ) amm] R e
IR

Dv!ml\ l Ilk& thws ﬂ!!lgn as itis sleek and swmnle boenle

Chocolate

jd be
shaped s the

Initial Idea 3 - Safa

Initial Idea 4 - Paintbox

itial Idea 5 — Chocolate Explosions
Initial | Idea 6 — Hidden Treasures

Possible Logos Possible Packaging Forms
Possible Chocolate Forms

-
¢Paintbox Paintbo) T <& s
| inspired
Y s i Chocolate Expoisions opens hum the
Chcolal - .
(Ghocolate EXROISITNS
i y ’ Paintbrush as X | i e “Fire
el ol wsonon werds * Minickingstyleof as T::;:S cd Chocolates could be
| font on match box ry a
1 Possible Chocolate Forms mnmonmls
Possible Chocolate Forms oo
s Chocolates shaped

as paintbrush to be.

placed inside Chocolates. ilfh:pe
of matches.
Paint brush pot as packaging |
i
] ¥ - Treasure chest nspied
Eti s ot Torsparenthoc S
optasing Chocolate box n style of z
St holes e
/ Possible Logos

Hidden Treagsures$

Possible Logos

UlZ|z|LTe

Naoczmzomosveo

2 .

Word search to show
puzzle pieces

Crossword to show
word puzzle pieces

DRRREE

v
T
€
L
3
o
|
©
4
A
o
U

Possible Chocolate Forms

Dice holder can open to Chocolates wrapped in

reveal chocolates ‘ ‘
\.

As packa

Rubik's wbe oould be

opened from the top.

todisplay the
chocolates. Chocolates shaped as jigsaw puzzle Pie<”

Box mimicking paints in paint box

Blocks of chocolate in paint
puddle shape

"‘ ADAP QADA B=Xp QaDAPEA
HIDDEN TREASURES
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Developing my Chosen Idea
Packaging form developments

Treasure Chest

‘The box with the print of a treasure.
chest oniit can have flaps of cardboard
bove the various X- marks the spot,

When opened these can reveal the
treasure themed chocolate

Chocolate coins can be placed ona
necklace as  packaging form

Logo Design

After doing some initial ideas | decided | wanted to incorporate a gem into my logo. |
also decided that a dark blue would suit my logo and brand well as it represents the
idea of luxury. After creating 2 gem using shapes | then used a 3D effect on illustrator
to create the idea of 3 chocolate-filled gem that has been bitten.

W©

putting into the gem and | further
develuped thisin (he second logo. In the second logo | drew a bucket in
illustrator and created falling chocolate hidden the word ‘Gems'.

Pearson

This design of the treasure map box

with the flaps open indicates to me

that it is too complex and immature

for my targeted, older audience.
After developing my necklace to add the Iogo name, |
decided the design is not simplistic enough and will be
not suit my targeted older audience!

1 chose for there to be o lines on the pyramid
as that makes it appear more childish and not
as sophisticated as a plain box.

P

After developing the pyramid further, | decided that it shouid b lifted by a ribbon to
reveal the chocolates

Developing Logo

| wanted to further simplify this logo, to

EN make it more simplistic and appeal to
my older, targeted audience, my
second development is below.

| also made a logo in illustrator using the half-eaten gem. |
then further developed this by changing the colour of the
text, adding a box around it and drawing on a shining effect

to the gem.

Inside the Box

There will be a thin sheet of
semi-transparent paper that will
cover the chocolate.

This will indicate the flavours as
well as featuring hieroglyphics-
an ancient Egyptian writing

system.

back to having the logo
and added a dark blue bucket pouring chocolate into the gem.

HjDDEN

i ::sn experimented by joining the
colours. In addition | al

" and the ‘G and trying two
0,

Standard Mark - 45

Typography

Firstly, | changed my brand name from Hidden treasure to Hidden Gems as | felt Hidden
Gems was more short, snappy and catchy to the customer.

MOSCHIND cé%".zw Gonco st CGoyliny

These logos are all use simple serif fonts that, | plan use to appeal i
to my older, target audience. My favourite is the Giorgio Armani |
font as it is thin and conveys luxury. b

my chocolate font.

Ik the boldness of this font
however it does not convey luxury.
to my older, target audience.

The ‘Zorgeous’ font has features |
like such as the ‘G’ which s also
similar to the Guylian logo (seen
below). However | do not like the

lines running through it

My favourite font s the long,

narrow font of ‘Covington’

However [ wanted to make it
 bolder to appear more like a

- Chocolate logo-

= HIDDEI GEMS
NIDDEN GEMS
HIDDEN GEMS
HIDDEN GEMS

IDDEN GEMS

i e——
—_—

Chocolate Forms and Flavours

I want to create my chccoiale forms in the. shape n! valuables you would find in

a pyramid, such as gems,

athi

sheet of paper over my chocolates that lndlcale zhe lavour to the customers,

Coffee Crunch

‘ Gooey Caramel

Chewy Toffee

.
* |
|
|
|

Crispy Biscuit

Almond Delight

Strawberry Cream

1 decided to use a piece of paper inside the
pyramid because | wanted to keep the exterior
of the pyramid minimalist to appeal to a more
mature, target audience.

1 also decided to remove one of the
hieroglyphics as | thought it was too immature
for my older, targeted audience and changed
the colour of the top and bottom hieroglyphics
to dark blue as they the colours suit each other,
being complementary and are more visually
pleasing to the eye.
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Chocolates in the Box

The best and easiest way to present
my chocolates inside the pyramid will
be to arrange them like this.

Final Chocolate Box
Open and Closed

This way of arrangement is also used
for many luxury brands of chocolate
and conveys wealth and opulence.

o o

cement
vovms, lalso changzd the colour of the green and vellow :hacolates toa darker
shade. | did this as | believed the brighter shades made the chocolates look more
childish and not appealing to my target audience.

The Evolution of Dairy Milk 1950 Dairy Milk

1905 Dairy Milk in 1905, the 4 A

yellow and red. The vibrant colour of purple is used to entice

inthe 1950', Cadbury changed their logo from a sans seffont to

been done by Cadbury to make their packaging differ from other
he ompetiti

0 be replaced with a serif one and the banner to become two
dimensional and les flowing. This may be because the packaging
would b t0o busy with the new logo and the 30 banner, there
needed o be visual contrast.

because t i associated with wealth. The yellow pattern is

visually compeling to appeal to the customer. The Yllow alig
compliments purple and i visualy satisying to the customer.

1963 Dairy Milk

In the 1960’ the colour of the Dairy Milk packaging changed to a
lighter tone of blue. This may have been to make the customer feel

but Cadbury's produce good quality.

1915 Dairy Milk

In 1915, Cadbury's colour changed to: conic, dark blue which.
may be to cause the bold ettering stand out more to the

feeling
now placed on to a flat, bow-lke block, which may have also been
/s in

‘The removal of large artwork pattern from 1905 also creates a
more simpliti approach which creates more negative space.
‘The minimalstc negative space also leaves more of an
impression for the customer of the text as there is more space.
to read it. The new dark biue colour also complements th
yellow words and design, which the words Dairy Milk has been

order to stand out

1969 Dairy Milk
n 1969, C
convey the theme of o pi sppetisng for thecusiomer. The

removed for major impact and making them stand out. The font
has also been changed to serf to create 3 classic mpression
‘ausing the customer tofeel familar to it

1925 Dairy Milk
:;15.

o U | e e 2
B h i e oot b

B2 gap. ging
pleasing for the

on the side of
and make Dairy Milk recogrisable.

1982 Dairy Milk

1n 1982, Dairy Mik's packaging featured a white box, with new bold

3 yellow, bei ign to g

achieve.
1940 Dairy Milk

changing the Cadbury font to a thinner,serif tone. This may have

| e 2 Cadbury

1988 Dairy Milk

In 1988, the colour of Dairy Milk packaging was changed to a more vibrant

e, in P
out on the shelf. The rest of the packagin is largely s order to keep

" more detai it more 3D, this

has been pl

ticeable i

P
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Final Chocolate Box Open
and Closed with Shadows

CADBURY’S DESIGN BRIEF

Cadbury’s would like to launch a new chocolate product. They
are interested in your final design proposal and would like to
see how your design could be adapted to reflect the Cadbury’s
brand identity, and how this could also be adapted to a
promotional box and point of sale display, as part of a wider
marketing campaign.

Working method:

® Research how the Cadbury’s brand identity has changed over:
the last 100 years by creating a timeline. Highlight the key
visual el i with the of the

pany’s brand identity its evoluti

 Adapt your final full-size chocolate box design to reflect the
Cadbury’s brand identity, including the key visual elements
associated with the brand.

 Design and develop a promotional box holding 1-3
chocolates that responds to the full-size box.

 Design and develop a marketing campaign for your new
chocolate product, including a point of sale display in which
your promotional products could be arranged.

1998 Dairy Milk
laced on the packing to
In 1998, a photo of the chocolate was p
Couse the customer to feel desire to buy it after seeing it. The
trademark milk glassimage also remained to make the
customer feel familia
was alsochanged toasrif font inorder to zdd =

The font

to

old packaging.

ek S e e
the customer, wanting to eat the chocolate. The trademark
milk glass image also remained to make the customer
notice the packaging is Cadbury’s, this time the milk s
being poured into the milky white coloured serif logo that
is bending. The logois also giving off the effect of splashing
milk to capture the eye of the customer. Familiar logo's

‘been placed

the packaging to show support and draw the customer in

visually emphasise how good their chocolate s and that is
melt easily. The swirls also add differences from other
chocolate brands, making it stand out.

2020 Dairy Milk

The most recent Cadbury's packaging's
most noticeable change is the new sans
seriffont. Due to the unfamiliarity of ths.
font it may cause curiosity and make it
stand out to many customers. The iconic
milkimage has remained to add familarity
in a stylised drawn form. The Ca

has also been given a glossy golden colour
to make it seem top of the range and
glisten to the customer. The background
colour also shows a glossy theme with
writing showing ingredients. This causes
the packaging to shimmer with words in
shops and make customers, pick it up and
inspectit.

Logo

Colours

Cadbury's colours are
used, sothe view can be
reminded and feel
nostalgia towards the
Cadbury brand, making
them feel more obliged
to purchase the box

Pattern

Patern can b usedto20d sl
continuty throughout your marketing

y

Key Visual Elements of the Cadbury’s Brand

Fonts

Fonts cansso e added
twereaevsual

Gradient

Gradient can be used to

Gold Text

Godtextanvsed 10

o notice simiariies i
your brand marketiog.

gainattention from heviewer
Viewer.




Developing my logo Cadbury theme

HiDDEN
EMS

I changed my font firstly into a classic golden colour to convey luxury to
h and al gold iated with Cadbury.

| also changed the H and the G into a handwritten font,
similar to Cadbury’s, to show the relation to the brand.
The handwritten font also conveys luxury However |
also kept the rest of the letters In the same font so the
customers to recognise the traditional brand.

This Bailey's promotional packaging is designed to help customers carry the high-end drink
product. This packaging would be sold at duty-free in Airports and the mimicking travel
luggage appearance causes the customers to buy it because it blends in with luggage. While il |
way somewhat blend in, there are also many flamboyant features which symbolises the branc
The white strip and double ‘8" logo conveys retro and vintage qualities to make more
appealing. The golden colour used further suggests luxury and the main colour of red
glamorises and makes it stand out. The extravagant and excessive bag is also used to
emphasise the luxurious brand of Bailey's to their target older, middle class and upper class
audience. Although this packing may be expensive as the product s high quality and
::!cekr:ai:‘mlfs, the target audience is wealthy so would still purchase. Furthermore the

pecpls T e:z'-::;ch\qg (due to the red, bright colour and large size) because in airport’s
R i o  and panic-buy itis pricy, itis tax-free

[ | spoabtas ondes ol Z,'flg@ase. to the plane and creates the feeling you

ecarson

Gold Bar can reveal aye of chocoates

d

&

| also continued to add the pattern around the edges in order
to make it more visually appealing and noticeable.

"
g Dairy MUK g

 then added the classic Cadbury wave to ensure customers recognise the.

| chocolates are Cadbury. 3

Gem bttom squares can be removed o sell
ndvidually

Star rangles can peel off ane s
s 8 hold chocolates

ard Mark - 45

1 packag for the “The box ereates a lurury classy
Jook for Coco-Cola and also spreads awareness of the upcoming Olympics. The hashtag fthatsgold
s printed all around the box i par

There s a limited colour scheme of mainly red and white in order for Coco-cola to be noticed by

ts traditional colours. Imagery has also been used to make the coco-cola look even more enticing
and i The packaging is also not in o d out and

i ‘medal ceremonious box. The stands on the side of the box
further exaggerate the excessiveness of the box while also making it more unusual and appealing.
The classic cola-cola logo is placed in the centre of the packaging in order to create 3 focal point so
Jour eyes can recognise the much-loved brand

.

This promotional packaging was made in order to store cartons of milk and package
them in style mimicking packed lunch boxes. The box has different sized holes in
order to store the milk to appear useful for the customers. Furthermore the
packaging does not appear to have used any glue making it cheaper o assemble. The
e daard box i also eco-fiendly would may persuade many people to buy it. There
is a very minimal colour scheme of grey and white in order to keep the packaging
ooking classy and appeal to the target audience of middle class older parents
ooking for milk for their chldren. The grey writing on the side are allin different
fonts <o that they all stand out individually and are also childike serif writing convey
that they are made for children, s0 parents can buy them,

Develop my Idea

| decided o experimentin making the gem have.
separate boses that pull out.




ecarson

| then decided that | needed to keep my dea simple and a I off
Jid was the best way o do this while it ooks dlassy.

contrasted the nside with a brown

customers to nteract and peer in.

o
=

Insice the box,the chocolates villook ik this

I then changed the Hidden Gems logo on the gem to st the.
chocolate, Cadbury style.

1o replaced the window with a golden flling representation cf
caramel 10 stand ot to customers and also add imafery
associated with Cadbury

&

then added some tona value to the caramel i order t0
make the id ook as i the caramel s moving. |

| 3150 added 3 gradien to th sids of the box to make it ook
more unique tothe customers

| ais0 added tab t theldin order o allow the I to remain
Shut,The tabs wil also be cheap o produce as glue willnot

13150 drew nets to match the box and the pyramid .

et developm

12150 added the graphics 1o the et

Standard Mark - 45

13550 added the caramel swirlontothe et .

flowing nto the light blue
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Social Media

Twix also asks for

Marketing Design

Cadbury's use their social media to promote upcoming
products and lt their eager audience aware of deals o

fveaways.
Cadbury’s profile picture is important as It uses the most

feedback from their

is recogniseq

uses their banner to
promote 2 new
upcoming chocolate.

e

Afterprining the gold iangles design, | decided |
neded 10 change how the logo was displayed on
my design ot could be legble

— |

sl needed to ensure the [d was smaller i my nest
development in order o t 1 be npropartion.

Next Development

Cadbury’s use clever and unique
imagery of the chocolate bar being
fipped open in order to gain the
attention of the drivers. Itis
‘especially important that Billboards

ing as the drivers do not

colour in thelr posts, 5o they can gain attraction. Furthermore,

eye catching text (such as seen inthe most recent post) il

grab the audiences attention.

Itis lso important to nclude links in the bio of the brand's
fir 7

it will gain traction to the company.

impression.
‘The Cadbury’s logo has also been used
in order for he brand to be identified
a5 connected

=
Hidden Gems
For the ‘Hidden Gems' social media, | )
used the use of slogans i order leave gl
yon the
audience visting the page. o
3150 used a ity location to leave an o, o e

0 Yot
. Cdbury UK® SCactun s 27

brand.

ik for o ones o ve th wor Why ot e an 655 €59

lidden Gems’ examples

|
t0 gain traction to the company.

EGGS HAVE
BEEN HIDDEN

have long to look up while driving so
must quickly grab their attention, as
shown with the chocolate being
revealed

Itis also important that the billboards are unique
50 that they can leave an impression on the.
pedestrian ahead of other billboards.

For my billboard, like Dairy Milk, | have created a 30 chocolate bar/box to engage to the

drivers and pedestrians eyes. The pyrami
them more ::paalinﬂ "2 they are being opened. | have also included the slogan to
ensure people can recognise the brand as wel as the logo.

Next Development

| then decided | needed to make changes
to the net in order to ensure the box
would not have any excess pieces of paper
at the side. In order to do this I:

- Shortened the tabs at the sides of
the triangles
Removed the tabs at the side of
the tabs below the triangles
12150 made changes to the.
caramel swirl to ensure the end
would join with the start

1als0 alerted my design in order to
merge together my two.
developments of the box.

1als0 needed to twist the [ogos to
ensure they would be legible.
1als0 added a gradient to the
triangular pattern on the box to
make it stand out from the
backward angle.

Merchandise

Hershey's have here collaborated with ‘Forever
21" in order to produce more attractive clothes
and more people will buy them as they are aware
of the quality brand. When showing the brand
name they are bringing revenue to Hershey.

Merchandise has been used here in order to promote
the brand while also making money and seling the
clothes. Merchandise also must be attractive i order.
for the customer to want to purchase the clothes,
and when achieved correctly, the brand can expand.
and look to become 3 household name. In seeing a
piece of merchandise representing the brand, a
person may feel inclined to purchase the chocolate:
after feeling a sense of nostalgia.

Hidden Gems’ examples

With Hidden Gems' merchandise | have
included subtle logo brand designs to the
clothing in order for it to remain stylish, so
people wear it, whist simultaneously.
advertsing the brand.

Forthe other merchandise,
such as pens. | decided to add
the brand logo and slogan to a
pen with shiny jewel- ke
materialnside, in order to
remain with the theme of

5.

gems.
1 also emained on theme and
decided it may be beneficial to
sel jewellery bores with the
brand name.
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Ideas for my Marketing Campai

Social Media
Posters 7

Dairy Mtk.
J

Merchandise

Distribution

Cadbury's use large amounts of Imagery spread across the
lorry's and cars while distrusting s hghy effective as people
can easily notice the purple iconic colour and the trucks lso.
transport the chocolate.

The orry's also are highly decorated in the festive period to
remind their customers of the go-to chocolate brand when
giting.

Cadbury's also use video advertising to show.
their festive lorries, so excitement can build up

150 used their iconic logo
fecotoyhave als %% and people can look out for a specifcally
The Iso used to

twice on the lorry, which | will ook to

remind customers that Cadbury’s advent
calendars are on sale, as when placed together
they show their calendar.

For ibution, | would ey
the unlaue design tha there were precious gems nside the ory {0 g
attention of passengers and pedestrians. The imagery s 250 2 hAmor

link to 2 s




Display

~ This display has been manufactured in order to present the
chocolate in a classy way, to lure the customer in to
purchase it. The traditional Cadbury’s colour scheme
indicates to the customer that it is Cadbury’s brand
chocolate. The word ‘new” has also been used as it makes
the product appeal to the audience as they feel as though
they are early and exclusive to try the chocolate. | will also
look to use the vibrant colours to grab the customers
attention and the slit in the box, which stands the bars up,
presents the bars to be easily grabbed. The flap of the box
also makes the customer want to open it and find out what
was inside.

’
From this example, | will look to introduce
the imagery of the chocolate as it shows the
good-looking chocolate.

den Gems’ examples

For my ‘Hidden Gems’ example | used
‘moving chocolate imagery in order to
draw in the viewers attention along
with classic Cadbury colours. Y

Pearson

Point of Sale Display Development

| decided to make my point of chest sale display 20 as it would be easier to stand and
manage. However | would reproduce the shadow effect by using gradients

<

Ithen decided | needed to change to rectangular
points of the point of sale display in order to form a
shape with pointed edges (ike a parallelogram. This
was to make the point of sale display look like a
chest

1150 decided to add a linear gradient
on the chest to show a shadow for
the top.

Posters have been used by Cadbury to increase
engagement with their customers. The posters are
also used to promote the chocolates, as one of them
will be made in the future. This increases excitement
for the customers and also makes them actively vote
toincrease excitement because the public like to be
involved in decisions such as these. The engagement
will also make the chocolate vote be talked about
throughout the public; increasing excitement for
when they are sold.

RASPBERRY SHORTCAKE § CHOCA-LATTE

The style of the poster is eye-catching as it is
mimicking American style presidential voting posters.

This poster is eye-catching due to its aesthetically pleasing
chocolate falling picture. This makes the audience want to
purchase the Cadbury Chocolate due to it’s satisfying looks.
Children imagery has also been used to cause the audience to
feel reminiscent of eating Dairy Milk as a child. The nostalgic
feeling creates the feeling that they want to buy the chocolate for
‘old times sake.

For the portrait poster, | have used the repeated imagery of
gems falling onto a shiny pile of jewels in order to get the
pedestrians attention. | have also ensured that there is not
too many images in order to ensure it is not too crowded. |
have also included my slogan so pedestrians can recognise MY
brand.

In the landscape poster, | have taken inspiration from the
‘Dairy Milk poster, and used chocolate falling imagery to gain
attention from the pedestrians, | have also based this poster
solely on the logo of my brand to ensure that it can be easily
seen by the pedestrians.
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