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BTEC Specialist qualification titles covered by this
specification
Edexcel BTEC Level 1 Award in Interactive Media
Edexcel BTEC Level 1 Certificate in Interactive Media
Edexcel BTEC Level 1 Diploma in Interactive Media
Edexcel BTEC Level 2 Award in Interactive Media
Edexcel BTEC Level 2 Certificate in Interactive Media
Edexcel BTEC Level 2 Diploma in Interactive Media
These qualifications have been accredited to the Qualifications and Credit
Framework (QCF) and are eligible for public funding as determined by the
Department for Education (DfE) under Sections 96 and 97 of the Learning and
Skills Act 2000.
The qualification titles listed above feature in the funding lists published annually by
the DfE and the regularly updated website www.education.gov.uk/. The QCF
Qualification Accreditation Number (QAN) should be used by centres when they
wish to seek public funding for their learners. Each unit within a qualification will
also have a QCF unit code.
The QCF qualification and unit codes will appear on learners’ final certification
documentation.
The Qualification Accreditation Numbers for the qualifications in this publication are:
Edexcel BTEC Level 1 Award in Interactive Media

501/0573/5

Edexcel BTEC Level 1 Certificate in Interactive Media

501/0571/1

Edexcel BTEC Level 1 Diploma in Interactive Media

501/0572/3

Edexcel BTEC Level 2 Award in Interactive Media

501/0570/X

Edexcel BTEC Level 2 Certificate in Interactive Media

501/0569/3

Edexcel BTEC Level 2 Diploma in Interactive Media

501/0566/8

These qualification titles will appear on learners’ certificates. Learners need to be
made aware of this when they are recruited by the centre and registered with
Edexcel.
These qualifications are accredited by Ofqual as being Stand Alone/Additional and
Specialist Learning within 14-19 Diplomas.

Welcome to BTEC Levels 1 and 2 Awards/
Certificates/Diplomas in Interactive Media (QCF)
We are delighted to introduce our new qualifications, which will be available for
teaching from September 2010. These qualifications have been revised and
conform with the requirements of the new QCF (Qualifications and Credit
Framework).

Focusing on the BTEC Levels 1 and 2 Awards/Certificates/Diplomas in
Interactive Media (QCF)
This document contains the units and associated guidance for the Edexcel BTEC
Levels 1 and 2 Awards, Certificates and Diplomas in Interactive Media as revised for
the Qualifications Credit Framework (QCF). This issue retains the previous content
for the Levels 1 and 2 Awards, Certificates and Diplomas in Interactive Media. The
associated Level 3 Award, Certificate and Diploma in Interactive Media are
published separately as Additional and Specialist Learning for the Advanced
Diploma in Creative and Media.
These qualifications are designed to meet a range of different needs. They offer:

•

maximum flexibility with programmes of 60, 180 or 360 hours

•

the opportunity to certificate smaller blocks of learning, which are designed to
motivate learners and encourage widening participation in education and
training

•

courses that relate to the particular training and employment patterns in the
Interactive Media industry

•

the opportunity to use a range of teaching methods

•

opportunities for learners to develop skills that support career and professional
development

•

programmes that can enable progression either to higher levels of study or to
other courses at the same level of study.

Straightforward to implement, teach and assess
Implementing BTECs couldn’t be easier. They are designed to easily fit into your
curriculum and can be studied independently or alongside existing qualifications, to
suit the interests and aspirations of learners. The clarity of assessment makes
grading learner attainment simpler.

Engaging for everyone
Learners of all abilities flourish when they can apply their own knowledge, skills and
enthusiasm to a subject. BTEC qualifications make explicit the link between
theoretical learning and the world of work by giving learners the opportunity to
apply their research, skills and knowledge to work-related contexts and case
studies. These applied and practical BTEC approaches give all learners the impetus
they need to achieve and the skills they require for workplace or education
progression.

Recognition
BTECs are understood and recognised by a large number of organisations in a wide
range of sectors. BTEC qualifications are developed with key industry
representatives and Sector Skills Councils (SSC) to ensure that they meet employer
and learner needs — in this case Creative and Cultural Skills, the Sector Skills
Council for crafts, cultural heritage, design, literature, music, performing, and
visual arts, the Design Council, and Skillset, the Sector Skills Council for the
creative media industries. Many industry and professional bodies offer successful
BTEC learners exemptions for their own accredited qualifications.

All you need to get started
To help you off to a flying start, we’ve developed an enhanced specification that
gives you all the information you need to start teaching BTEC. This includes:

•

a framework of equivalencies, so you can see how this qualification compares
with other Edexcel vocational qualifications

•

information on rules of combination, structures and quality assurance, so you
can deliver the qualification with confidence

•

explanations of the content’s relationship with the learning outcomes

•

guidance on assessment, and what the learner must produce to achieve the
unit.

Don’t forget that we’re always here to offer curriculum and qualification updates,
local training and network opportunities, advice, guidance and support.
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What are BTEC Levels 1 and 2 Specialist
qualifications?
BTEC Specialist qualifications are qualifications at Entry Level to Level 3 in the
Qualifications and Credit Framework (QCF) and are designed to provide specialist
work-related qualifications in a range of sectors. They give learners the knowledge,
understanding and skills that they need to prepare for employment. The
qualifications also provide career development opportunities for those already in
work. Consequently they provide a course of study for full-time or part-time
learners in schools, colleges and training centres.
BTEC Specialist qualifications provide much of the underpinning knowledge and
understanding for the National Occupational Standards for the sector, where these
are appropriate. They are supported by the relevant Standards Setting Body (SSB)
or Sector Skills Council (SSC). A number of BTEC Specialist qualifications are
recognised as the knowledge components of Apprenticeships Frameworks. They
attract achievement and attainment table points that equate to similar-sized
general qualifications.
On successful completion of a BTEC Specialist qualification, learners can progress to
or within employment and/or continue their study in the same, or related vocational
area.
Care needs to be exercised when registering learners as the titling conventions and
titles for the revised QCF versions of the BTEC Level 2 Firsts and BTEC Level 3
Nationals have changed.
The QCF is a framework which awards credit for qualifications and units and aims to
present qualifications in a way that is easy to understand and measure. It enables
learners to gain qualifications at their own pace along flexible routes.
There are three sizes of qualification in the QCF:

•

Award (1 to 12 credits)

•

Certificate (13 to 36 credits)

•

Diploma (37 credits and above).

Every unit and qualification in the framework will have a credit value.
The credit value of a unit specifies the number of credits that will be awarded to a
learner who has achieved the learning outcomes of the unit.
The credit value of a unit is based on:

•

one credit for those learning outcomes achievable in 10 hours of learning

•

learning time – defined as the time taken by learners at the level of the unit, on
average, to complete the learning outcomes of the unit to the standard
determined by the assessment criteria.

The credit value of the unit will remain constant in all contexts, regardless of the
assessment method used for the qualification(s) to which it contributes.
Learning time should address all learning (including assessment) relevant to the
learning outcomes, regardless of where, when and how the learning has taken
place.
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Edexcel BTEC Levels 1 and 2 Awards
The Edexcel BTEC Levels 1 and 2 Awards provide an introduction to the skills,
qualities and knowledge that may be required for employment in a particular
vocational sector.

Edexcel BTEC Levels 1 and 2 Certificates
The Edexcel BTEC Levels 1 and 2 Certificates extend the work-related focus from
the Edexcel BTEC Levels 1 and 2 Awards and cover some of the knowledge and
practical skills required for a particular vocational sector.
The Edexcel BTEC Levels 1 and 2 Certificates offer an engaging programme for
those who are clear about the vocational area they want to learn more about.
These learners may wish to extend their programme through the study of a related
GCSE, a complementary NVQ or other related vocational or personal and social
development qualification. These learning programmes can be developed to allow
learners to study complementary qualifications without duplication of content.
For adult learners the Edexcel BTEC Levels 1 and 2 Certificates can extend their
knowledge and understanding of work in a particular sector. It is a suitable
qualification for those wishing to change career or move into a particular area of
employment following a career break.

Edexcel BTEC Levels 1 and 2 Diplomas
The Edexcel BTEC Levels 1 and 2 Diplomas extend the work-related focus from the
Edexcel BTEC Levels 1 and 2 Certificates. There is potential for the qualifications to
give learners a good grounding in professional and employment practices and they
are suitable for those who have decided that they wish to enter a specific area of
work.

Key features of the Edexcel BTEC Levels1 and 2 in Interactive Media
At Level 1 the focus is on the basic skills and knowledge required to work in the
interactive media industry. At Level 2 learners will build on and develop their skills,
and begin to extend their knowledge into understanding.
Obviously a learner following a Diploma, whether at Level 1 or Level 2, will develop
a wider range of skills, knowledge and understanding than a learner following a
Certificate or Award.
The Edexcel BTEC Levels1 and 2 in Interactive Media have been developed to give
learners the opportunity to:

•

engage in learning that is relevant to them and which will provide opportunities
to develop a range of skills and techniques in Interactive Media, and the
personal skills and attributes essential for successful performance in working life

•

achieve a nationally recognised Level 1 or 2 vocationally related qualification in
Interactive Media

•

possibly progress to employment in a Interactive Media-related job

•

progress to related general and/or vocational qualifications.

2
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National Occupational Standards
Where relevant, Edexcel BTEC Levels 1 and 2 qualifications are designed to provide
some of the underpinning knowledge and understanding for the National
Occupational Standards (NOS), as well as developing practical skills in preparation
for work and possible achievement of NVQs in due course. NOS form the basis of
National Vocational Qualifications (NVQs). Edexcel BTEC Levels I and 2 (QCF)
qualifications do not purport to deliver occupational competence in the sector,
which should be demonstrated in a work context.
Each unit in the specification identifies links to elements of the NOS in Annexe C.
The Edexcel BTEC Levels 1 and 2 Awards, Certificates and Diplomas in Interactive
Media relate to the following National Occupational Standards:
Skillset
Animation
Camera
Design for the Moving Image
Editing
Interactive Media and Computer Games
Photo Imaging
Sound
Creative and Cultural Skills
Design
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Rules of combination
The rules of combination specify the credits that need to be achieved, through the
completion of particular units, for the qualification to be awarded. All accredited
qualifications within the QCF have rules of combination.

Rules of combination for the Edexcel BTEC Levels 1 and 2 qualifications in
Interactive Media
When combining units for Edexcel BTEC Levels 1 and 2 in Interactive Media, it is
the centre’s responsibility to ensure that the following rules of combination are
adhered to.
Edexcel BTEC Levels 1 and 2 Award in Interactive Media
1

Qualification credit value: a minimum of 10 credits.

2

Minimum credit to be achieved at, or above, the level of the qualification:
10 credits.

3

All credits must be achieved from the units listed in this specification.

Edexcel BTEC Levels 1 and 2 Certificate in Interactive Media
1

Qualification credit value: a minimum of 30 credits.

2

Minimum credit to be achieved at, or above, the level of the qualification:
30 credits.

3

All credits must be achieved from the units listed in this specification.

Edexcel BTEC Levels 1 and 2 Diploma in Interactive Media
1

Qualification credit value: a minimum of 60 credits.

2

Minimum credit to be achieved at, or above, the level of the qualification: 60
credits.

3

All credits must be achieved from the units listed in this specification.

4
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Edexcel BTEC Level 1 Award in Interactive Media
The Edexcel BTEC Level 1 Award in Interactive Media is a 10-credit and 60-guidedlearning-hour (GLH) qualification.
To achieve the whole qualification, a learner must successfully complete 10 credits
from the following specialist optional units.

Edexcel BTEC Level 1 Award in Interactive Media
Unit

Specialist optional units

Credit

Level

1

Interactive Media Production

10

1

2

Video Production, Processes and Techniques

10

1

3

Editing Audio and Video for Interactive Media Products

10

1

4

Web Page Concepts and Creation

10

1

5

Sound Recording Techniques and Technology

10

1

6

Animation Processes and Techniques

10

1
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Edexcel BTEC Level 1 Certificate in Interactive Media
The Edexcel BTEC Level 1 Certificate in Interactive Media is a 30-credit and 180guided-learning-hour (GLH) qualification.
To achieve the whole qualification, a learner must successfully complete 30 credits
from the following specialist optional units. A minimum of 20 credits must come
from Group A.

Edexcel BTEC Level 1 Certificate in Interactive Media
Unit

Specialist optional units – Group A (minimum 20 credits)

Level

1

Interactive Media Production

10

1

2

Video Production, Processes and Techniques

10

1

3

Editing Audio and Video for Interactive Media Products

10

1

4

Web Page Concepts and Creation

10

1

5

Sound Recording Techniques and Technology

10

1

6

Animation Processes and Techniques

10

1

10

1

Unit

Specialist optional units — Group B (no minimum credit)

7

Photographic Equipment, Processes and Techniques

6

Credit
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Edexcel BTEC Level 1 Diploma in Interactive Media
The Edexcel BTEC Level 1 Diploma in Interactive Media is a 60-credit and 360guided-learning-hour (GLH) qualification.
To achieve the whole qualification, a learner must successfully complete 60 credits
from the following specialist optional units. A minimum of 40 credits must come
from Group A.

Edexcel BTEC Level 1 Diploma in Interactive Media
Unit

Specialist optional units – Group A (minimum 40 credits)

Credit

Level

1

Interactive Media Production

10

1

2

Video Production, Processes and Techniques

10

1

3

Editing Audio and Video for Interactive Media Products

10

1

4

Web Page Concepts and Creation

10

1

5

Sound Recording Techniques and Technology

10

1

6

Animation Processes and Techniques

10

1

10

1

Unit

Specialist optional units — Group B (no minimum credit)

7

Photographic Equipment, Processes and Techniques
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Edexcel BTEC Level 2 Award in Interactive Media
The Edexcel BTEC Level 2 Award in Interactive Media is a 10-credit and 60-guidedlearning-hour (GLH) qualification.
To achieve the whole qualification, a learner must successfully complete 10 credits
from the following specialist optional units.

Edexcel BTEC Level 2 Award in Interactive Media
Unit

Credit

Level

1

Working with Interactive Media Briefs

10

2

2

Audio Production

10

2

3

Video Production

10

2

4

Web Authoring

10

2

5

Animation Techniques

10

2

6

Audio and MIDI Sequencing Techniques

10

2

7

Sound Production for Interactive Media

10

2

8

Advertising Production

10

2

9

Networking Essentials for Interactive Media

10

2

Object Oriented Programming

10

2

10

8

Specialist optional units
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Edexcel BTEC Level 2 Certificate in Interactive Media
The Edexcel BTEC Level 2 Certificate in Interactive Media is a 30-credit and 180guided-learning-hour (GLH) qualification.
To achieve the whole qualification, a learner must successfully complete 30 credits
from the following specialist optional units. A minimum of 20 credits must come
from Group A.

Edexcel BTEC Level 2 Certificate in Interactive Media
Unit

Specialist optional units – Group A (minimum 20 credits)

Credit

Level

1

Working with Interactive Media Briefs

10

2

2

Audio Production

10

2

3

Video Production

10

2

4

Web Authoring

10

2

5

Animation Techniques

10

2

6

Audio and MIDI Sequencing Techniques

10

2

7

Sound Production for Interactive Media

10

2

8

Advertising Production

10

2

9

Networking Essentials for Interactive Media

10

2

Object Oriented Programming

10

2

10
Unit

Specialist optional units — Group B (no minimum credit)

11

Photographic Techniques and Applications

10

2

12

Working with Moving Image Briefs

10

2
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Edexcel BTEC Level 2 Diploma in Interactive Media
The Edexcel BTEC Level 2 Diploma in Interactive Media is a 60-credit and 360guided-learning-hour (GLH) qualification.
To achieve the whole qualification, a learner must successfully complete 60 credits
from the following specialist optional units. A minimum of 40 credits must come
from Group A.

Edexcel BTEC Level 2 Diploma in Interactive Media
Unit

Specialist optional units – Group A (minimum 40 credits)

Credit

Level

1

Working with Interactive Media Briefs

10

2

2

Audio Production

10

2

3

Video Production

10

2

4

Web Authoring

10

2

5

Animation Techniques

10

2

6

Audio and MIDI Sequencing Techniques

10

2

7

Sound Production for Interactive Media

10

2

8

Advertising Production

10

2

9

Networking Essentials for Interactive Media

10

2

Object Oriented Programming

10

2

10
Unit

Specialist optional units — Group B (no minimum credit)

11

Photographic Techniques and Applications

10

2

12

Working with Moving Image Briefs

10

2

10

BA025336 – Specification – Edexcel BTEC Levels 1 and 2 Award/Certificate/Diploma specialist
qualification in Interactive Media – Issue 1 – November 2010 © Edexcel Limited 2010

Assessment
All units within these qualifications are internally assessed. The qualifications are
criterion referenced, based on the achievement of all the specified learning
outcomes.
Each unit within the qualifications has specified assessment criteria and grading
criteria which must be used. A summative unit grade can be awarded at pass, merit
or distinction:

•

To achieve a ‘pass’ a learner must have successfully completed all the
assessment criteria

•

To achieve a ‘merit’ a learner must additionally have successfully completed
all the merit grading criteria

•

To achieve a ‘distinction’ a learner must additionally have successfully
completed all the distinction grading criteria.

Guidance
The purpose of assessment is to ensure that effective learning has taken place to
give learners the opportunity to:

•

meet the standard determined by the assessment criteria and

•

achieve the learning outcomes.

All the assignments created by centres should be reliable and fit for purpose, and
should be built on the unit assessment criteria. Assessment tasks and activities
should enable learners to produce valid, sufficient and reliable evidence that relates
directly to the specified criteria. Centres should enable learners to produce evidence
in a variety of different forms, including performance observation, presentations
and posters, along with projects, or time-constrained assessments.
Centres are encouraged to emphasise the practical application of the assessment
criteria, providing a realistic scenario for learners to adopt, and making maximum
use of practical activities. The creation of assignments that are fit for purpose is
vital to achievement and their importance cannot be over-emphasised.
The assessment criteria must be clearly indicated in the assignments briefs. This
gives learners focus and helps with internal verification and standardisation
processes. It will also help to ensure that learner feedback is specific to the
assessment criteria.
When designing assignments briefs, centres are encouraged to identify common
topics and themes. A central feature of vocational assessment is that it allows for
assessment to be:

•

current, ie to reflect the most recent developments and issues

•

local, ie to reflect the employment context of the delivering centre

•

flexible to reflect learner needs, ie at a time and in a way that matches the
learner’s requirements so that they can demonstrate achievement.
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Qualification grade
Learners who achieve the minimum eligible credit value specified by the rule of
combination will achieve the qualification at pass grade.
In the Edexcel BTEC Levels 1 and 2 Specialist qualifications each unit has a credit
value which specifies the number of credits that will be awarded to a learner who
has achieved the learning outcomes of the unit. This has been based on:

•

one credit for those learning outcomes achievable in 10 hours of learning time

•

learning time being defined as the time taken by learners at the level of the
unit, on average, to complete the learning outcomes of the unit to the standard
determined by the assessment criteria

•

the credit value of the unit remaining constant regardless of the method of
assessment used or the qualification to which it contributes.

Quality assurance of centres
Edexcel BTEC Levels 1 and 2 qualifications provide a flexible structure for learners
enabling programmes of varying credits and combining different levels. For the
purposes of quality assurance, all individual qualifications and units are considered
as a whole.
Centres delivering the Edexcel BTEC Levels 1 and 2 must be committed to ensuring
the quality of the units and qualifications they deliver, through effective
standardisation of assessors and verification of assessor decisions. Centre quality
assurance and assessment is monitored and guaranteed by Edexcel.
The Edexcel quality assurance processes will involve:

•

centre approval for those centres not already recognised as a centre for BTEC
qualifications

•

approval for the Edexcel BTEC Levels 1 and 2 qualifications and units

•

compulsory Edexcel-provided training and standardisation for internal verifiers
and assessors leading to the accreditation of lead internal verifiers via the OSCA
system

•

quality review of the centre verification practice

•

centre risk assessment by Edexcel of overarching processes and quality
standards

•

remedial training and/or assessment sampling for centres identified through
standardisation or risk assessment activities as having inadequate quality,
assessment or internal verification processes.

Approval
Centres are required to declare their commitment to ensuring the quality of the
programme of learning and providing appropriate assessment opportunities for
learners that lead to valid and accurate assessment outcomes. In addition, centres
will commit to undertaking defined training and online standardisation activities.
Centres already holding BTEC approval are able to gain qualification approval
online. New centres must complete a centre approval application.
12
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Quality Assurance Guidance
Details of quality assurance for Edexcel BTEC Levels 1 and 2 qualifications are set
out in centre guidance which is published on our website (www.edexcel.com).

Programme design and delivery
Mode of delivery
Edexcel does not normally define the mode of delivery for Edexcel BTEC Entry to
Level 3 qualifications. Centres are free to offer the qualifications using any mode of
delivery (such as full-time, part-time, evening only, distance learning) that meets
their learners’ needs. Whichever mode of delivery is used, centres must ensure that
learners have appropriate access to the resources identified in the specification and
to the subject specialists delivering the units. This is particularly important for
learners studying for the qualification through open or distance learning.
Learners studying for the qualification on a part-time basis bring with them a
wealth of experience that should be utilised to maximum effect by tutors and
assessors. The use of assessment evidence drawn from learners’ work
environments should be encouraged. Those planning the programme should aim to
enhance the vocational nature of the qualification by:

•

liaising with employers to ensure a course relevant to learners’ specific needs

•

accessing and using non-confidential data and documents from learners’
workplaces

•

including sponsoring employers in the delivery of the programme and, where
appropriate, in the assessment

•

linking with company-based/workplace training programmes

•

making full use of the variety of experience of work and life that learners bring
to the programme.

Resources
Edexcel BTEC Levels 1 and 2 qualifications are designed to give learners an
understanding of the skills needed for specific vocational sectors. Physical resources
need to support the delivery of the programme and the assessment of the learning
outcomes, and should therefore normally be of industry standard. Staff delivering
programmes and conducting the assessments should be familiar with current
practice and standards in the sector concerned. Centres will need to meet any
specific resource requirements to gain approval from Edexcel.
Where specific resources are required these have been indicated in individual units
in the Essential resources sections.
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Delivery approach
It is important that centres develop an approach to teaching and learning that
supports the vocational nature of Edexcel BTEC Levels 1 and 2 qualifications and
the mode of delivery. Specifications give a balance of practical skill development
and knowledge requirements, some of which can be theoretical in nature. Tutors
and assessors need to ensure that appropriate links are made between theory and
practical application and that the knowledge base is applied to the sector. This
requires the development of relevant and up-to-date teaching materials that allow
learners to apply their learning to actual events and activity within the sector.
Maximum use should be made of learners’ experience.

Additional and specialist learning
Additional and Specialist Learning (ASL) consists of accredited qualifications at the
same level as, or one level above a 14-19 Diploma course of study, which have
been approved under Section 96 of the Learning and Skills Act 2000. The ASL may
include BTEC qualifications which are also available to learners not following a
14-19 Diploma course of study.
ASL qualifications are listed on the 14-19 Diploma Catalogue which is available on
the Register of Regulated Qualifications (www.ofqual.gov.uk). The catalogue will
expand over time as more qualifications are accredited and approved.
Centres undertaking, or preparing to undertake, ASL should refer regularly to the
Edexcel website for information regarding additions and the 14-19 Diploma
Catalogue for the latest information.

Access and recruitment
Edexcel’s policy regarding access to its qualifications is that:

•

they should be available to everyone who is capable of reaching the required
standards

•

they should be free from any barriers that restrict access and progression

•

there should be equal opportunities for all wishing to access the qualifications.

Centres are required to recruit learners to BTEC qualifications with integrity. This
will include ensuring that applicants have appropriate information and advice about
the qualifications and that the qualification will meet their needs. Centres should
take appropriate steps to assess each applicant’s potential and make a professional
judgement about their ability to successfully complete the programme of study and
achieve the qualification. This assessment will need to take account of the support
available to the learner within the centre during their programme of study and any
specific support that might be necessary to allow the learner to access the
assessment for the qualification. Centres should consult Edexcel’s policy on learners
with particular requirements.
Centres will need to review the entry profile of qualifications and/or experience held
by applicants, considering whether this profile shows an ability to progress to a
higher level qualification.
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Restrictions on learner entry
The Edexcel BTEC Levels 1 and 2 in Interactive Media are accredited on the QCF for
learners aged 14 and above.

Access arrangements and special considerations
Edexcel’s policy on access arrangements and special considerations for BTEC and
Edexcel NVQ qualifications aims to enhance access to the qualifications for learners
with disabilities and other difficulties (as defined by the 1995 Disability
Discrimination Act and the amendments to the Act) without compromising the
assessment of skills, knowledge, understanding or competence.
Further details are given in the policy document Access Arrangements and Special
Considerations for BTEC and Edexcel NVQ Qualifications, which can be found on the
Edexcel website (www.edexcel.com). This policy replaces the previous Edexcel
policy (Assessment of Vocationally Related Qualifications: Regulations and Guidance
Relating to Learners with Special Requirements, 2002) concerning learners with
particular requirements.

Recognition of Prior Learning
Recognition of Prior Learning (RPL) is a method of assessment (leading to the
award of credit) that considers whether a learner can demonstrate that they can
meet the assessment requirements for a unit through knowledge, understanding or
skills they already possess and so do not need to develop through a course of
learning.
Edexcel encourages centres to recognise learners’ previous achievements and
experiences whether at work, home and at leisure, as well as in the classroom. RPL
provides a route for the recognition of the achievements resulting from continuous
learning.
RPL enables recognition of achievement from a range of activities using any valid
assessment methodology. Provided that the assessment requirements of a given
unit or qualification have been met, the use of RPL is acceptable for accrediting a
unit, units or a whole qualification. Evidence of learning must be sufficient, reliable
and valid.
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Unit format
All units in the Edexcel BTEC Levels 1 and 2 Specialist qualifications have a
standard format. The unit format is designed to give guidance on the requirements
of the qualification for learners, tutors, assessors and those responsible for
monitoring national standards.
Each unit has the following sections.

Unit title
The unit title is accredited on the QCF and this form of words will appear on the
learner’s Notification of Performance (NOP).

Unit code
Each unit is assigned a QCF unit code that appears with the unit title on the
National Database of Accredited Qualifications.

QCF level
All units and qualifications within the QCF will have a level assigned to them, which
represents the level of achievement. There are nine levels of achievement, from
Entry Level to Level 8. The level of the unit has been informed by the QCF level
descriptors and, where appropriate, the NOS and/or other sector/professional
benchmarks.

Credit value
All units have a credit value. The minimum credit value that may be determined for
a unit is one, and credits can only be awarded in whole numbers. Learners will be
awarded credits for the successful completion of whole units.

Guided learning hours
Guided learning hours are defined as all the times when a tutor, trainer or facilitator
is present to give specific guidance towards the learning aim being studied on a
programme. This definition includes lectures, tutorials and supervised study in, for
example, open learning centres and learning workshops. It also includes time spent
by staff assessing learners’ achievements. It does not include time spent by staff in
day-to-day marking of assignments or homework where the learner is not present.

Unit aim
The aim provides a clear summary of the purpose of the unit and is a succinct
statement that summarises the learning outcomes of the unit.

16
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Unit introduction
The unit introduction gives the reader an appreciation of the unit in the vocational
setting of the qualification, as well as highlighting the focus of the unit. It gives the
reader a snapshot of the unit and the key knowledge, skills and understanding
gained while studying the unit. The unit introduction also highlights any links to the
appropriate vocational sector by describing how the unit relates to that sector.

Learning outcomes
The learning outcomes of a unit set out what a learner is expected to know,
understand or be able to do as the result of a process of learning.

Assessment criteria and grading grid
The assessment criteria of a unit specify the standard a learner is expected to meet
to demonstrate that a learning outcome, or set of learning outcomes, has been
achieved. The learning outcomes and assessment criteria clearly articulate the
learning achievement for which the credit will be awarded at the level assigned to
the unit.

Unit content
The unit content identifies the breadth of knowledge, skills and understanding
needed to design and deliver a programme of learning to achieve each of the
learning outcomes. This is informed by the underpinning knowledge and
understanding requirements of the related National Occupational Standards (NOS),
where relevant. The content provides the range of subject material for the
programme of learning and specifies the skills, knowledge and understanding
required for achievement of the unit.
Each learning outcome is stated in full and then the key phrases or concepts related
to that learning outcome are listed in italics followed by the subsequent range of
related topics.
Relationship between content and assessment criteria
The learner should have the opportunity to cover all of the unit content.
It is not a requirement of the unit specification that all of the content is assessed.
However, the indicative content will need to be covered in a programme of learning
in order for learners to be able to meet the standard determined in the assessment
criteria.
Content structure and terminology
The information below shows the unit content is structured and gives the
terminology used to explain the different components within the content.

•

Learning outcome: this is shown in bold at the beginning of each section of
content.

•

Italicised sub-heading: it contains a key phrase or concept. This is content
which must be covered in the delivery of the unit. Colons mark the end of an
italicised sub-heading.
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•

Elements of content: the elements are in plain text and amplify the subheading. The elements must be covered in the delivery of the unit. Semi-colons
mark the end of an element.

•

Brackets contain amplification of content which must be covered in the delivery
of the unit.

•

‘eg’ is a list of examples, used for indicative amplification of an element (that is,
the content specified in this amplification could be covered or could be replaced
by other, similar material).

Essential guidance
This section gives tutors additional guidance and amplification to aid understanding
and a consistent level of delivery and assessment. It is divided into the following
sections.

•

Delivery – explains the content’s relationship to the learning outcomes and
offers guidance about possible approaches to delivery. This section is based on
the more usual delivery modes but is not intended to rule out alternative
approaches.

•

Assessment – gives amplification about the nature and type of evidence that
learners need to produce in order to achieve the unit. This section should be
read in conjunction with the assessment criteria.

•

Essential resources – identifies any specialist resources needed to allow learners
to generate the evidence required for each unit. The centre will be asked to
ensure that any requirements are in place when it seeks approval from Edexcel
to offer the qualification.

•

Indicative resources – gives a list of learner resource material that benchmarks
the level of study.
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Units
Level 1 Units

21

Unit 1: Interactive Media Production

23

Unit 2: Video Production, Processes and Techniques

29

Unit 3: Editing Audio and Video for Interactive Media Products

35

Unit 4: Web Page Concepts and Creation

41

Unit 5: Sound Recording Techniques and Technology

47

Unit 6: Animation Processes and Techniques

53

Unit 7: Photographic Equipment, Processes and Techniques

59

Level 2 Units

65

Unit 1: Working with Interactive Media Briefs

67

Unit 2: Audio Production

75

Unit 3: Video Production

83

Unit 4: Web Authoring

89

Unit 5: Animation Techniques

95

Unit 6: Audio and MIDI Sequencing Techniques

103

Unit 7: Sound Production for Interactive Media

109

Unit 8: Advertising Production

115

Unit 9: Networking Essentials for Interactive Media

123

Unit 10: Object Oriented Programming

129

Unit 11: Photographic Techniques and Applications

135

Unit 12: Working with Moving Image Briefs

141
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UNIT 1: INTERACTIVE MEDIA PRODUCTION

Unit 1:

Interactive Media Production

Unit code:

J/602/1008

QCF Level:

1

Credit value:

10

Guided learning hours: 60

Unit aim
The aim of this unit is to enable learners to explore techniques associated with the
production of an interactive media product.

Unit introduction
This unit involves the use of software and the creative integration of audio and
visual techniques to produce ideas and materials for an interactive media context
such as a web page, the internet, an intranet, an audio-visual presentation, or a
display within an exhibition or museum. It could also include sound and vision used
in environments such as still or moving image projections and sound at a fashion
show.
At this level it is not necessary for the learner to produce a complete final project
but ideas and materials for an interactive media product. Whilst design and layout
are important it is essential that the final intended outcome be focused on the
needs of the user.
Learners will show how they have addressed the needs of the intended users, and
develop a commentary on the strengths and weaknesses in their work.

Learning outcomes
To achieve this unit a learner must:
1

Understand interactive media, materials, techniques and processes

2

Be able to develop ideas for interactive media designs

3

Be able to produce interactive media work

4

Be able to comment on own interactive media work.
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UNIT 1: INTERACTIVE MEDIA PRODUCTION

Unit content

1

Understand interactive media, materials, techniques and processes
Input devices: eg video, scanners, digital photography, mobile phones
Software: eg image manipulation, video-editing, uploading
Audio: recording; sampling; editing
Buttons: link frames; start actions eg sound files, video clips, animation
sequences
Design techniques: formats eg sketches, drawings, storyboards, diagrams,
prototypes
Health and safety: workshop practice; elimination of risk to self and others;
thinking and working safely within a studio environment; COSHH guidance on
materials

2

Be able to develop ideas for interactive media designs
Interactive media design: products eg websites, CD ROMs, DVDs, film,
advertisements, interactive presentations; purpose eg information, education,
entertainment; target audience; planning eg sketches, flowcharts, storyboards,
ideas worksheets, notes, technical plans
Idea selection: considerations eg message, audience, equipment, processes;
limitations eg resources, time, budget, deadlines; brainstorming; development
exercises eg sketches, flowcharts, storyboards, ideas worksheets
Input devices: eg video, scanners and digital photography
Software tools: eg image manipulation, video-editing
Sound and music: eg recording, sampling, editing

3

Be able to produce interactive media work
Planning: developments; selecting final design; choosing processes; techniques;
fitness for purpose; meeting deadlines
Graphic-based: eg materials, techniques, research recording; text; image;
layout; colour
Digital multimedia: identify digital equipment eg computer, video, cameras,
input devices; recording eg developing, refining, adapting; downloading eg
scanning images, image and sound manipulation, capture; using software eg
editing, compressing, burning discs, sequencing, linking frames

24
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UNIT 1: INTERACTIVE MEDIA PRODUCTION

4

Be able to comment on own interactive media work
Format: eg sketchbook annotations, written notes, audio or video diaries, oral
presentations
Product: eg formal elements, techniques, strengths, weaknesses, suitability for
audience
Use of media: eg software, methods, visuals, audio, graphics
Focus: strengths and weaknesses; future work; improvements
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produce appropriate interactive media
work

identify strengths and weaknesses of
own interactive media work.

P3

P4

26

develop ideas for interactive media
designs

P2

M4

M3

M2

M1

outline interactive media materials,
techniques and processes

P1

produce imaginative interactive media
work
comment with some detail on the
strengths and weaknesses of own
interactive media work.

D4

develop imaginative ideas for
interactive media designs

describe with some detail a wide range
of interactive media materials,
techniques and processes

D3

D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner is
able to:
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comment on the strengths and
weaknesses of own interactive media
work.

produce effective interactive media
work

develop effective ideas for interactive
media designs

describe a range of interactive media
materials, techniques and processes

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 1: INTERACTIVE MEDIA PRODUCTION

UNIT 1: INTERACTIVE MEDIA PRODUCTION

Essential guidance

Delivery
This unit is designed to enable learners to develop the basic skills needed for
multimedia design work. Learners need the opportunity and freedom to explore
multimedia design techniques, equipment and materials at this introductory stage.
Tutors should design the teaching of the unit so that learners work to a carefully
structured, simple brief. A range of media contexts should be used for developing
learners’ understanding of multimedia techniques and processes, visual language
and communication skills.
Learners will also need to learn how to comment on the progress of their
development and make basic evaluations of their final work.

Assessment
The focus of the assessment is on how learners have used multimedia design
methods, techniques and research processes to generate and develop ideas for a
multimedia design outcome. Evidence for assessment will include research
materials and notes, practical work and records of evaluation. Learners must
evaluate the multimedia work they have produced. This might include a critical selfassessment of finished work through individual or group critiques.

Employer engagement and vocational contexts
Centres should develop links with practising interactive media designers in order to
develop assignments for learners or to provide work experience. A lecture or visit
by a designer can provide useful and pertinent information on working practice.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

•

business and finance advice, and local business links –
www.businesslink.gov.uk.

Creative and Cultural Skills, the Sector Skills Council for design, has launched the
web portal Creative Choices (www.creative-choices.co.uk). This portal has a range
of information about careers in the design sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.

Essential resources
Learners will require access to computers and printers, software for the
manipulation of digital images, image and sound editing equipment and digital
cameras or flatbed scanners. They will also require traditional media such as
drawing pens, sprays, stencils, gouache, masking fluid, and a basic digital single
lens reflex camera.
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UNIT 1: INTERACTIVE MEDIA PRODUCTION

Indicative resources
Textbooks
Beaird J — The Principles of Beautiful Web Design (Sitepoint, 2007)
ISBN 978-0975841969
Krug S — Don’t Make Me Think! A Common Sense Approach to Web Usability
(New Riders, 2005) ISBN 978-0321344755
McKernan B and Rice J — Creating Digital Content: A Video Production Guide for
Web, Broadcast and Cinema (McGraw-Hill Inc, 2001) ISBN 978-0071377447
McNeil P — The Web Designer's Idea Book: The Ultimate Guide To Themes, Trends
and Styles In Website Design (How Books, 2008) ISBN 978-1600610646
Vaughan T — Multimedia: Making it Work, 7th Edition (McGraw-Hill Osborne, 2007)
ISBN 978-0072264517
Journals
Creative review
Design Week
Websites
www.apple.com/startpage

Apple iTunes

www.designcouncil.org.uk

the Design Council

www.disney.go.com/disneyinteractivestudios

Disney Interactive
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UNIT 2: VIDEO PRODUCTION, PROCESSES AND TECHNIQUES

Unit 2:

Video Production, Processes and
Techniques

Unit code:

R/602/0427

QCF Level:

1

Credit value:

10

Guided learning hours: 60

Unit aim
This unit aims to develop learners’ skills in, and knowledge of, the processes
involved in video production work.

Unit introduction
This unit introduces learners to the basic techniques and technology of video-based
production work. After an initial investigation of video production techniques,
learners should work through the three stages of pre-production, production and
post-production to create a video production outcome.
Learners should be encouraged to explore creative approaches to using cameras,
based on an understanding of technical requirements at a basic level.
Learners will review their application of the production processes and comment on
the choices of equipment and techniques in relation to their creative intention.

Learning outcomes
To achieve this unit a learner must:
1

Know about video production technology

2

Be able to apply video pre-production techniques

3

Be able to undertake video production and post-production work

4

Be able to comment on own video production work.
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UNIT 2: VIDEO PRODUCTION, PROCESSES AND TECHNIQUES

Unit content

1

Know about video production technology
Video and audio equipment: video eg digital video, HD, handy cams, mobile
phones; audio eg handheld microphones, in-camera microphones, radio
microphones, mini disc
Editing systems: video eg timelines, clips, projects, settings, project media,
transitions, titles; audio eg soundtrack, voiceover, dubbing, synchronisation

2

Be able to apply video pre-production techniques
Research: applications eg advertising, news, drama, documentary; generate
ideas eg visual references, drawings, thumbnail sketches
Pre-production: script; storyboard eg hand-drawn, digital photos; shot list;
timelines; equipment lists; location recces; crew; talent

3

Be able to undertake video production and post-production work
Camera set-ups: eg tripod, camera microphones, white balance, iris settings,
battery levels, boom microphones
Filming: eg framing, shot type (close-up, low angle, pan), shot length
Editing techniques: eg capture, editing, soundtrack, titles, in camera
Health and safety: work safely eg computers, video cameras, digital editing
equipment, on location

4

Be able to comment on own video production work
Working processes: pre-production process; production process; postproduction process; use of equipment; application of techniques; skills
development; ideas development; team-work
Comment: format eg sketchbook annotations, written notes, blog, video diary,
illustrations, presentations, technical logs; content eg strengths and
weaknesses, improvements, future work
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use basic pre-production techniques

undertake basic production and postproduction work

identify strengths and weaknesses of
own video production work.

P2

P3

P4

comment on the strengths and
weaknesses of own video production
work.

undertake production and postproduction work effectively

use pre-production techniques
effectively
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M4

M3

M2

M1

outline video production technology

P1

describe video production techniques
and technology

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

comment with some detail on the
strengths and weaknesses of own video
production work.

D4

31

undertake production and postproduction work confidently

use pre-production techniques
confidently

describe video production techniques
and technology with some detail

D3

D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner is
able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 2: VIDEO PRODUCTION, PROCESSES AND TECHNIQUES

UNIT 2: VIDEO PRODUCTION, PROCESSES AND TECHNIQUES

Essential guidance

Delivery
The learning programme for this unit should be balanced to allow for technical
input, such as camera usage, compositional elements of the shot and editing time
to give learners an opportunity to experiment with different techniques and
technology.
Investigation into professional practice should include visual enquiry and practical
exploration. Learners can then generate ideas for their own video material using
their investigation into professional work as a starting point. For example, learners
could be asked to explore a variety of camera angles or composition that they have
seen in professional work to storyboard and shoot a simple one-scene script.
Owing to the nature of video production, some work for this unit can be teambased.

Assessment
Evidence for assessment of learning outcome 1could be in the form of
presentations, class notes, ideas generation in sketchbooks, storyboards and
technical information such as shot lists. Pre-production, production and postproduction work should be presented with all documentation and footage, and
justification of editing decisions, though a full edit decision list is not required at
this level. For assessment of learning outcome 4 learners could discuss their work
through verbal presentations in addition to providing written evidence.

Employer engagement and vocational contexts
Centres should develop links with practising video workers in order to develop
assignments for learners or to provide work experience. A lecture or visit by a
camera operator or editor can provide useful and pertinent information on working
practice.

•

Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

business and finance advice, and local business links – www.businesslink.gov.uk.
Creative and Cultural Skills, the Sector Skills Council for design, has launched the
web portal Creative Choices (www.creative-choices.co.uk). This portal has a range
of information about careers in the design sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.
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UNIT 2: VIDEO PRODUCTION, PROCESSES AND TECHNIQUES

Essential resources
Resources should be available for learners to watch and evaluate video
programmes either in a group or individual context. Appropriate filming equipment
such as handy cams or semi-professional cameras should be a minimum
requirement for the production and pre-production process. Digital editing facilities
should be available for the completion of the post-production process.

Indicative resources
Textbooks
Millerson G and Owens J — Video Production Handbook (Focal Press, 2008)
ISBN 978-0240520803
Thurlow C — Making Short Films: The Complete Guide from Script to Screen
(Berg Publishers, 2008) ISBN 978-1845208042
VideoMaker — Guide to Video Production (Focal Press, 2007) ISBN 9780240809687
Wells P — Digital Camcorder Techniques: A User’s Guide (The Crowood Press
Ltd, 2006) ISBN 978-1861268112
Websites
www.bfi.org.uk

the British Film Institute

www.mediauk.com

media features and industry news

www.nationalmediamuseum.org.uk

National Media Museum, film section
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UNIT 3: EDITING AUDIO AND VIDEO FOR INTERACTIVE MEDIA PRODUCTS

Unit 3:

Editing Audio and Video for
Interactive Media Products

Unit code:

L/602/1012

QCF Level:

1

Credit value:

10

Guided learning hours: 60

Unit aim
The aim of this unit is to enable learners to develop the skills and techniques
required to produce basic edits of both audio and video for use in interactive
productions.

Unit introduction
Learners will develop an awareness of a range of audio and video editing
techniques and technology.
Learners will be expected to plan and undertake editing using appropriate tapebased or digital editing systems.

Learning outcomes
To achieve this unit a learner must:
1

Be able to investigate examples of audio and video materials edited for
interactive media products

2

Be able to select audio and video materials to be edited for interactive media
products

3

Be able to edit audio and video materials for interactive media products

4

Be able to comment on own editing for interactive media products.
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UNIT 3: EDITING AUDIO AND VIDEO FOR INTERACTIVE MEDIA PRODUCTS

Unit content

1

Be able to investigate examples of audio and video materials edited for
interactive media products
Investigate: editing techniques eg picture, sound, imagery; message eg
meaning, story
Audio material: spoken word eg radio, audio newspapers; music
Audio-visual material: eg television, film, internet content, music videos, trailers

2

Be able to select audio and video materials to be edited for interactive
media products
Pre-recorded and found: eg CD, MP3, tape, MiniDisc, video, live recordings,
music television, television, radio recordings, photographs
Self-generated: eg tape, video, digital photography, CD

3

Be able to edit audio and video materials for interactive media products
Equipment: formats eg VHS, digital video, Hi-8 video, DVC, MiniDisc, DAT,
cassette tape, MP3
Edit: systems eg analogue, digital, linear, non-linear, time-based, reel to reel
audio, digital audio, DAW; assemble material; organise material; determine
order; first edit, review; refine

4

Be able to comment on own editing for interactive media products
Format: eg sketchbook annotations, written notes, audio or video diaries, oral
presentations
Product: eg formal elements, techniques, strengths, weaknesses, suitability for
audience
Use of media: eg software, methods
Focus: strengths and weaknesses; future work; improvements
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comment on the strengths and
weaknesses of own editing for
interactive media products.

M4

37

comment with some detail on the
strengths and weaknesses of own
editing for interactive media products.

D4

identify strengths and weaknesses of
own editing for interactive media
products.

P4

effectively edit audio and video
materials for interactive media products

M3

confidently edit audio and video
materials for interactive media products

edit audio and video materials for
interactive media products

P3

thoughtfully select audio and video
material to be edited for interactive
media products

D3

confidently select audio and video
material to be edited for interactive
media products

D2

select audio and video material to be
edited for interactive media products

P2

M2

describe with some detail a wide range
of examples of audio and video
materials edited for interactive media
products

D1

M1

outline examples of audio and video
materials edited for interactive media
products

P1

describe a range of examples of audio
and video materials edited for
interactive media products

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner is
able to:

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 3: EDITING AUDIO AND VIDEO FOR INTERACTIVE MEDIA PRODUCTS

UNIT 3: EDITING AUDIO AND VIDEO FOR INTERACTIVE MEDIA PRODUCTS

Essential guidance

Delivery
This unit is designed as an introduction to the processes and practices of editing
and should give the learner a basic understanding of professional practice whilst
encouraging them to develop an interest through experimentation.
The unit requires learners to think about and select ideas using investigation into
professional work as a starting point, and then planning and producing edited
material. The programme should be balanced to allow for technical input and
workshop time to give all learners an opportunity to experiment with different
techniques and technology.
When working as part of a group it is important that learners understand their
individual roles and that work is structured in such as way as to allow individual
achievement to be accurately assessed.
Set briefs and topics should be set for learners and may include creating film
trailers or editing vox pops for a news item.

Assessment
Learners should also be given the opportunity to demonstrate their knowledge,
skills and understanding through briefs that mirror genuine professional practice.
The focus of assessment should be on the demonstration of creativity rather than
professional finished quality.

Employer engagement and vocational contexts
Centres should develop links with practising interactive media professionals in order
to develop assignments for learners or to provide work experience. A lecture or visit
by a professional can provide useful and pertinent information on working practice.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

•

business and finance advice, and local business links –
www.businesslink.gov.uk.

Creative and Cultural Skills, the Sector Skills Council for design, has launched the
web portal Creative Choices (www.creative-choices.co.uk). This portal has a range
of information about careers in the design sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.
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UNIT 3: EDITING AUDIO AND VIDEO FOR INTERACTIVE MEDIA PRODUCTS

Essential resources
Sufficient resources, work and storage space should be available for learners to
explore the range of materials and techniques identified in this unit.
The following types of traditional equipment would be appropriate at this level:
drawing pens, sprays, stencils, gouache, masking fluid, basic 35mm single lens
reflex camera.
The following digital equipment is also required for this unit:
•

computers and printers

•

software for the manipulation of digital images

•

image and sound editing

•

digital cameras or flatbed scanners.

Indicative resources
Textbooks
Evans R — Practical DV Film Making (Focal Press, 2002) ISBN 978-0240516578
McLeish R — The Technique of Radio Production (Focal Press, 1998)
ISBN 978-0240512662
Millerson G and Owens J — Video Production Handbook (Focal Press, 2008)
ISBN 978-0240520803
Musburger R — Single-Camera Video Production (Focal Press, 2002)
ISBN 978-0240804767
Journals
Creative Review
Empire
Total Film
Websites
www.artoftheguillotine.com

an online film community for film editors

www.gbfte.org

an association of editors in the British film and
television industries

www.ukfilmcouncil.org.uk

home of the UK council supporting the film industry
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UNIT 4: WEB PAGE CONCEPTS AND CREATION

Unit 4:

Web Page Concepts and Creation

Unit code:

H/602/1016

QCF Level:

1

Credit value:

10

Guided learning hours: 60

Unit aim
The aim of this unit is to enable learners to develop their initial skills in web page
creation.

Unit introduction
In this unit learners will research and explore the characteristics of websites and
web page design. The knowledge gained will then be applied to developing their
own design ideas for web pages. Learners will create basic web pages using
software that incorporates links, and publish these.
Learners will comment on the creative and technical requirements of their pages
and identify how they approached these aspects of their web design work.

Learning outcomes
To achieve this unit a learner must:
1

Know how to access the worldwide web

2

Be able to use simple web page creation software

3

Be able to produce a home page with links

4

Be able to comment on own web page creation work.
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UNIT 4: WEB PAGE CONCEPTS AND CREATION

Unit content

1

Know how to access the worldwide web
Features: websites; email; interactivity; hyperlinks; home pages;
entertainment; search engines
Functions: search; browse; login; save; social interaction; retail; information;
business; public services

2

Be able to use simple web page creation software
Design elements: text; placing eg image files, clip art
Software: import text; insert graphics eg borders, simple text, graphic
elements; links eg create, insert

3

Be able to produce a home page with links
Home page: hyperlinked page; simple text
Design process: ideas; development; choices
Paper-based: content eg layouts, graphic elements; editing; managing printing
eg web pages

4

Be able to comment on own web page creation work
Format: eg sketchbook annotations, written notes, audio or video diaries, oral
presentations
Product: eg formal elements, techniques, strengths, weaknesses, suitability for
audience
Use of media: eg software, methods, visuals, graphics
Focus: strengths and weaknesses; future work; improvements
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use simple web page creation software

produce basic home pages that utilise
links

identify strengths and weaknesses of
own web page creation work.

P2

P3

P4

comment on strengths and weaknesses
of own contribution to web page
creation.

produce effective home pages that
utilise links consistently

competently use simple web page
creation software
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M4

M3

M2

M1

outline examples of websites on the
worldwide web

P1

describe a range of examples of
websites on the worldwide web

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

comment with some detail on strengths
and weaknesses of own contribution to
web page creation.

D4

43

produce imaginative home pages that
utilise links fluently

confidently use simple web page
creation software

describe with some detail a wide range
of examples of websites on the
worldwide web

D3

D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner is
able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 4: WEB PAGE CONCEPTS AND CREATION

UNIT 4: WEB PAGE CONCEPTS AND CREATION

Essential guidance

Delivery
Learners’ explorations should begin with research into the variety of sites and
information available on the worldwide web to help develop their understanding of
web design.
At this stage in the learners’ development it is not necessary for them to use
dedicated web authoring software; it will be sufficient for learners to create simple
web pages using more familiar programs such as Word or Dreamweaver. These
might be produced for an intranet rather than internet site.
Learners must be taught to evaluate their own work and comment on the strengths
and weaknesses in that work.

Assessment
Learners may submit evidence for this unit in the form of presentations supported
by research notes, a diary or journal, practical design work and web pages. Design
ideas and rough visuals should be included in the submission of practical work.
Learners may elect to demonstrate their completed pages and links as part of a
presentation at the close of the unit, where tutors can use observation forms to
record their assessment.

Employer engagement and vocational contexts
Centres should develop links with practising interactive media designers in order to
develop assignments for learners or to provide work experience. A lecture or visit
by a designer can provide useful and pertinent information on working practice.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

•

business and finance advice, and local business links –
www.businesslink.gov.uk.

Creative and Cultural Skills, the Sector Skills Council for design, has launched the
web portal Creative Choices (www.creative-choices.co.uk). This portal has a range
of information about careers in the design sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.

Essential resources
Learners will require access to general purpose studios and digital studios with
appropriate software for basic web page creation. They should be able to review
web sites at regular intervals in the unit, and refer to these as their own work
progresses. They will also need web space to publish their finished work.
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UNIT 4: WEB PAGE CONCEPTS AND CREATION

Indicative resources
Textbooks
Beaird J — The Principles of Beautiful Web Design (Sitepoint, 2007)
ISBN 978-0975841969
Krug S — Don’t Make Me Think! A Common Sense Approach to Web Usability
(New Riders, 2005) ISBN 978-0321344755
Maciuba-Koppel D — The Web Writer’s Guide (Focal Press, 2003)
ISBN 978-0240804811
McNeil P — The Web Designer's Idea Book: The Ultimate Guide To Themes, Trends
and Styles In Website Design (How Books, 2008) ISBN 978-1600610646
Journals
Creative review
Design Week
Websites
www.apple.com/startpage

Apple iTunes

www.designcouncil.org.uk

the Design Council

www.disney.go.com/disneyinteractivestudios

Disney Interactive
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UNIT 5: SOUND RECORDING TECHNIQUES AND TECHNOLOGY

Unit 5:

Sound Recording Techniques and
Technology

Unit code:

M/602/1018

QCF Level:

1

Credit value:

10

Guided learning hours: 60

Unit aim
The aim of this unit is to enable learners to use basic sound recording techniques
and sound recording technology.

Unit introduction
By following this unit learners should develop a basic knowledge of sound recording
through investigation and experimentation.
They will develop a basic knowledge of various styles, techniques and technologies,
as well as of broadcast audio production.
In creating their own audio product learners will develop basic skills in sound
recording, audio editing and mixing.

Learning outcomes
To achieve this unit a learner must:
1

Know about broadcast audio products

2

Be able to use technology to record audio material

3

Be able to use technology to edit audio products

4

Be able to comment on own contribution to audio production work.
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UNIT 5: SOUND RECORDING TECHNIQUES AND TECHNOLOGY

Unit content

1

Know about broadcast audio products
Audio products: eg news, commercials, drama, outside broadcasts, podcasts,
audiobooks, music; broadcast requirements eg structures, scheduling, audience
Audio delivery formats: digital eg CD, MiniDisc, DAT, MP3; analogue eg
magnetic tape, videotape

2

Be able to use technology to record audio material
Technology: eg studio, portable, outside broadcast, domestic equipment,
professional equipment, equipment for music, equipment for speech
Techniques: microphone choice; microphone placement; logging recordings;
selecting material for edit; structures eg introduction, middle and end
Audio capture: considerations eg indoor broadcast, outdoor broadcast,
interviews, atmosphere, dialogue, group debate; recording; monitoring levels
Pre-recorded sources: eg CD, tape, MiniDisc, library material

3

Be able to use technology to edit audio products
Technical considerations: recording formats; playback formats; effects
Post-production: storing material; selecting material; mixing; edit list; first edit;
review and revise; final edit

4

Be able to comment on own contribution to audio production work
Format: eg written notes, audio or video diaries, oral presentations
Product: eg formal elements, techniques, strengths, weaknesses, suitability for
audience
Focus: strengths and weaknesses; future work; improvements
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use technology to record audio material

use technology to edit an audio product

identify strengths and weaknesses of
own audio production work.

P2

P3

P4

comment on the strengths and
weaknesses of own audio production
work.

use technology effectively to edit an
audio product

use technology effectively to record
audio material
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M4

M3

M2

M1

outline examples of broadcast audio
products

P1

describe a range of broadcast audio
products

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

comment with some detail on the
strengths and weaknesses of own audio
production work.

D4
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use technology confidently to edit an
audio product

use technology confidently to record
audio material

describe with some detail a wide range
of broadcast audio products

D3

D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner is
able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 5: SOUND RECORDING TECHNIQUES AND TECHNOLOGY

UNIT 5: SOUND RECORDING TECHNIQUES AND TECHNOLOGY

Essential guidance

Delivery
This unit has been designed to provide an opportunity for learners to undertake
focused projects in the specialist area of audio recording. By basing the unit around
radio broadcast the intention is to focus learners’ attention on the wide-ranging
opportunities provided by the medium. This in turn will inform their use of other
mediums and technology associated with audio production such as video and music
recording.

Assessment
Learners should be assessed on their use of the technology, the techniques they
deploy and their creative response to the material they record. Evidence for
assessment will include technical logs and notes, recorded and edited work.
Learners must evaluate the work they have produced. This might include a critical
self-assessment of finished work through individual or group critiques.

Employer engagement and vocational contexts
Centres should develop links with practising professionals in order to develop
assignments for learners or to provide work experience. A lecture or visit by an
audio editor can provide useful and pertinent information on working practice.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

•

business and finance advice, and local business links –
www.businesslink.gov.uk.

Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.
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UNIT 5: SOUND RECORDING TECHNIQUES AND TECHNOLOGY

Essential resources
Learners need access to a range of facilities that may include portable recording
equipment, studio facilities, a range of microphones with varying pick up patterns,
non-linear or analogue editing facilities and mixing desks or computers with multitrack mixing facilities. Examples of professional recordings and scripts should be
made available to learners.

Indicative resources
Textbooks
Kinnaird M — Sounds Like a Good Idea (Continuum, 2008) ISBN 978-1855394483
McLeish R — Radio Production, 5th Edition (Focal Press, 2005)
ISBN 978-0240519722
Journals
Broadcast
Radio Magazine
Studio Sound
Websites
www.musictank.co.uk

sound and audio business ideas
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UNIT 6: ANIMATION PROCESSES AND TECHNIQUES

Unit 6:

Animation Processes and
Techniques

Unit code:

R/602/0475

QCF Level:

1

Credit value:

10

Guided learning hours: 60

Unit aim
This unit aims to introduce learners to the practical processes of animation and to
enable them to develop a basic understanding of animation techniques.

Unit introduction
This unit has been designed as a basic introduction to animation. Learners should
be introduced to different examples of animation techniques and consider how
these have been applied in fields such as advertising, film and animation itself.
Learners should develop materials that are appropriate for a short animated
sequence, including visual and sound. They may choose to focus on one specific
technique for the production of an animation sequence. Within the framework of
this unit it is not necessary for learners to produce a complete final animation.

Learning outcomes
To achieve this unit a learner must:
1

Know the work of selected animators and animation studios

2

Be able to develop initial ideas for an animated sequence

3

Be able to produce materials for an animated sequence

4

Be able to comment on own animation work.
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UNIT 6: ANIMATION PROCESSES AND TECHNIQUES

Unit content

1

Know the work of selected animators and animation studios
Animators and animation studios: animators eg Svankmajer, Burton; studios eg
Pixar, DreamWorks, Aardman, Disney; styles; content
Techniques: eg stop frame, flip book, filmstrip, time-lapse photography,
sequential photographs, movement, drawing, collage, index cards, cut-out
animation, cel animation, mark-making on film, collage

2

Be able to develop initial ideas for an animated sequence
Storyline: content eg plot, narrative, purpose, message, audience needs; genre
eg comic, dramatic, children’s, fairytale adaptation
Character: type eg human, non-human, animal; roles; behaviour; voice
Preparation: artwork eg cut-out shapes, designs, characters, backgrounds;
storyboard; sources, references

3

Be able to produce materials for an animated sequence
Materials: visual eg cut-outs, drawings, paintings, mixed media, digital
photography, photocopied; technology eg software, cameras, lighting, sound,
music, voiceover, Chromakey

4

Be able to comment on own animation work
Format: eg sketchbook, mounted work, annotations, written notes, video diary,
illustrated oral presentations
Work: eg strengths, weaknesses, processes, technical issues, skills
development, future improvements, suitability for intended purpose, impact,
aesthetics
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effectively develop initial ideas for an
animated sequence

M2

develop simple initial ideas for an
animated sequence

produce materials for an animated
sequence

identify strengths and weaknesses of
own animation work.

P2

P3

P4

comment on the strengths and
weaknesses of own animation work.

qualification in Interactive Media – Issue 1 – November 2010 © Edexcel Limited 2010

BA025336 – Specification – Edexcel BTEC Levels 1 and 2 Award/Certificate/Diploma specialist

M4

produce effective materials for an
animated sequence

describe a range of examples of the
work of others in the field of animation

M1

outline examples of the work of others
in the field of animation

P1

M3

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

D4

D3

D2

D1

comment with some detail on the
strengths and weaknesses of own
animation work.
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produce sophisticated creative materials
for an animated sequence

develop imaginative ideas for an
animated sequence

describe with some detail a wide range
of the work of others in field of
animation

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner is
able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 6: ANIMATION PROCESSES AND TECHNIQUES

UNIT 6: ANIMATION PROCESSES AND TECHNIQUES

Essential guidance

Delivery
The unit is intended as an introduction to animation and to encourage creative
expression. Short introductory practical exercises might include the production of
storyboards, cut-outs and simple flip-books. Discussion of animation techniques can
be supported with screenings of examples in advertising, music videos and from
major studios such as Disney, Aardman and DreamWorks.
At this level it is not considered necessary for the learner to produce a fully
animated sequence but rather materials in preparation for animation such as a
storyboard or a series of digital photographs. However, simple animation could be
achieved via software programs such as PowerPoint in which cells from a
storyboard or a digital photographic sequence could be imported and sounds
added.

Assessment
Evidence for assessment of learning outcome 1could be in the form of
presentations, or written reports. For learning outcomes 2 and 3 learners need to
produce a range of outcomes for assessment. This may include sketchbooks with
annotations, written notes, photographs, tape or video recordings, and witness
statements. For learning outcome 4 they will need to be taught how to comment on
their work and working processes.

Employer engagement and vocational contexts
Centres should develop links with practising animators in order to develop
assignments for learners or to provide work experience. A lecture or visit by a
practising animator can provide useful and pertinent information on working
practice.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

•

business and finance advice, and local business links –
www.businesslink.gov.uk.

Creative and Cultural Skills, the Sector Skills Council for design, has launched the
web portal Creative Choices (www.creative-choices.co.uk). This portal has a range
of information about careers in the design sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.

Essential resources
Learners should have access to adequate production equipment. This may take the
form of a traditional rostrum with film or video recording and suitable audio facility
or of appropriate computer software packages. For this introductory unit it is not
essential to offer professional levels of equipment.
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UNIT 6: ANIMATION PROCESSES AND TECHNIQUES

Indicative resources
Textbooks
Furniss M — The Animation Bible: A Guide to Everything — from Flipbooks to Flash
(Laurence King, 2008) ISBN 978-1856695503
Lord P and Sibley B — Cracking Animation: The Aardman Book of 3D Animation
(Thames & Hudson, 2004) ISBN 978-0500511909
Webster C — Animation: The Mechanics of Motion — Focal Press Visual Effects and
Animation (Focal Press, 2005) ISBN 978-0240516660
Journals
Creative review
Design Week
Websites
www.aardman.com

Aardman Animations

www.awn.com

Animation World Network

www.pixar.com

Pixar

www.wbanimation.warnerbros.com

Warner Brothers
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UNIT 7: PHOTOGRAPHIC EQUIPMENT, PROCESSES AND TECHNIQUES

Unit 7:

Photographic Equipment,
Processes and Techniques

Unit code:

D/602/1015

QCF Level:

1

Credit value:

10

Guided learning hours: 60

Unit aim
This unit aims to develop learners’ skills in using photographic equipment to create
photographs and provide them with the opportunity to explore photographic
processes and techniques.

Unit introduction
This unit is an introduction to photography. It should enable learners to explore
basic techniques, equipment and materials used in the production of photographs,
working with either film-based or digital photographic technologies, or both.
The work for this unit is primarily practical and about gaining direct experience of
the equipment and processes used in photographic practice.

Learning outcomes
To achieve this unit a learner must:
1

Be able to use photographic equipment, processes and techniques

2

Be able to explore ideas for photographs

3

Be able to produce photographs

4

Be able to comment on own photographic work.
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UNIT 7: PHOTOGRAPHIC EQUIPMENT, PROCESSES AND TECHNIQUES

Unit content

1

Be able to use photographic equipment, processes and techniques
Photographic equipment: camera eg film-based, digital; tripod; lighting eg
available, artificial, studio
Film-based equipment: film stock; printing paper; processing equipment (spiral
tank, changing bag, chemicals, thermometer, measuring cylinders); printing
equipment (enlarger, frame, contact printer, timer, dishes, tongs, chemicals)
Digital equipment: memory card; computer; software; printing paper; printer;
scanner

2

Be able to explore ideas for photographs
Applications: eg press, advertising, fashion, reportage, documentary, exhibition,
gallery, fine art
Idea selection: exploration eg individual notes, group discussion, mindmapping,
development exercises, sketches, drawings; limitations eg resources, time,
permissions, restrictions, costs

3

Be able to produce photographs
Plan: eg shooting schedule, studio booking, location, props, costume
Produce: image control eg aperture, shutter, film speed, pixel count; postcapture eg developing, downloading to computer, printing, image manipulation

4

Be able to comment on own photographic work
Format: eg sketchbook, mounted work, annotations, written notes, video diary,
illustrated oral presentations
Work: eg strengths, weaknesses, processes, technical issues, skills
development, future improvements, suitability for intended purpose, impact,
aesthetics
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explore basic ideas for photographs

produce basic photographs

identify strengths and weaknesses of
own photographic work.

P2

P3

P4

comment on the strengths and
weaknesses of own photographic work.

produce effective photographs

explore effective ideas for photographs
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M4

M3

M2

M1

use photographic equipment, processes
and techniques

P1

effectively use photographic equipment,
processes and techniques

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

D4

D3

D2

D1

comment with some detail on the
strengths and weaknesses of own
photographic work.

produce imaginative photographs

explore imaginative ideas for
photographs

confidently use photographic
equipment, processes and techniques
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To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner is
able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 7: PHOTOGRAPHIC EQUIPMENT, PROCESSES AND TECHNIQUES

UNIT 7: PHOTOGRAPHIC EQUIPMENT, PROCESSES AND TECHNIQUES

Essential guidance

Delivery
This unit requires a structured approach to the development of skills and the
exploration of basic film-based and digital techniques for the production of
photographs.
Any briefs set should provide information on requirements, limitations, and
deadlines.
Learners must understand the health and safety issues associated with the use of
specific photographic materials and equipment. Health and safety practices should
therefore be demonstrated to learners as required by the type of work they are
undertaking.
Learners should be encouraged to approach photography as a means of visual
expression and communication. An introduction into understanding narrative
imagery could be of benefit to the learner.

Assessment
Learners should use the appropriate traditional or digital resources to produce a
small portfolio or folder of evidence. When producing their work they should
consider aspects related to formal elements such as composition, editing, cropping
and image manipulation, and record their thoughts about these as part of the
submission. Examples of practical exploration should be submitted even if initially
considered unsuccessful by learners as these can be used to provide evidence for
the commentary required for learning outcome 4.

Employer engagement and vocational contexts
Centres should develop links with practising photographers in order to develop
assignments for learners or to provide work experience. A lecture or visit by a
photographer can provide useful and pertinent information on working practice.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

•

business and finance advice, and local business links –
www.businesslink.gov.uk.

Creative and Cultural Skills, the Sector Skills Council for design, has launched the
web portal Creative Choices (www.creative-choices.co.uk). This portal has a range
of information about careers in the design sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.
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Essential resources
Learners should have access to film-based and digital equipment, in order to
explore the characteristics of each. These will include some but not all from the
following: basic cameras including 35mm compact, basic 35mm single lens reflex
cameras, disposables, digital cameras and other facilities such as lighting,
darkroom, computers and printers, and software for the manipulation of digital
images.

Indicative resources
Textbooks
Andrews P and Langford M — Langford’s Starting Photography: The Guide to
Creating Great Images (Focal Press, 2008) ISBN 978-0240521107
Badger G — The Genius of Photography (Quadrille Publishing Ltd, 2007)
ISBN 978-1844003631
Collins Complete Photography Manual (Collins, 2007) ISBN 978-0007243945
Stepan P — 50 Photographers You Should Know (Prestel, 2008)
ISBN 978-3791340180
Szarkowski J — The Photographer’s Eye (The Museum of Modern Art, 2006)
ISBN 978-0870705274
Journals
Amateur Photographer
British Journal of Photography
Digital Photo
Digital Photographer Magazine
Websites
www.nationalmediamuseum.org.uk

the National Media Museum,
photography collection

www.photonet.org.uk

the Photographers’ Gallery

www.vam.ac.uk/collections/photography

the Victoria and Albert Museum,
photography collection
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Unit 1:

Working with Interactive Media
Briefs

Unit code:

T/502/4864

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
The aim of this unit is to enable learners to understand how to respond to
interactive media briefs. Learners will research and explore the creative possibilities
of interactive media ideas and techniques from self-defined or given briefs.

Unit introduction
Interactive media involves using design and programming skills and digital
technology to create interactive outcomes that combine sound, text and images.
Professionals continuously review the progress of their work to ensure it meets
their creative intentions and the requirements of the brief.
In this unit, learners will be able to develop their professional skills by working with
different digital and other media and experiment widely to explore potential and
suitability for the task. This will involve learners carrying out research into how
effective interactive communication is achieved within interactive media design.
Learners will evaluate different sources to gain inspiration and help them develop
ideas. They will research interactive media products, explore how text and image
have been designed and learn how sound and music is designed to enhance and
reinforce information.
Learners will be able to design interfaces for ease of use and for effective
communication. A valuable part of their research will be to learn what a
contemporary professional interactive media product designer does and the range
of possible digital and other techniques they employ. Learners will review the
progress and refine the process of their work through ongoing analysis. The
interactive media briefs given should be designed within a vocational context and
should encourage and motivate learners to explore their ideas creatively to produce
original outcomes. Learners will need to be shown how to use the specialist tools
and equipment they will be using in this unit.
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Learning outcomes
To achieve this unit a learner must:
1

Be able to develop ideas and outcomes to meet interactive media briefs

2

Be able to explore the use of interactive media products

3

Be able to use digital techniques and technology

4

Be able to review interactive media production work.
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Unit content

1

Be able to develop ideas and outcomes to meet interactive media briefs
Interactive media briefs: eg design-based briefs for websites, DVDs, CD ROMs,
interactive TV, computer games
Purpose: eg educational, entertaining, informative, instructional, demonstrating
specialist techniques
Analysis of briefs: eg target market; needs and preferences; message(s),
information, communication; content, purpose
Constraints: eg budget, schedule, resources, legal and ethical, technical factors,
method of reproduction, display, number of colours, resolution, use of logo,
links with other products
Selecting materials, techniques and processes: eg technical and aesthetic
qualities, fitness for purpose; properties eg characteristics, effects, uses,
limitations, creative potential; materials, techniques

2

Be able to explore the use of interactive media products
Interactive media products: eg DVDs, CD ROMs, interactive TV, computer
games, portable devices, websites, internet
Target audience: eg age, gender, demographic, lifestyle, presentation, text,
sound, image, navigation
Accessibility: eg user groups, ease of use, interaction, platforms, convergence

3

Be able to use digital techniques and technology
Development: eg proposal pitch, mood boards, sketchbooks, storyboards,
layout diagrams, production log
Produce assets: eg scanners, software tools, web authoring, interactive media
authoring text; digital images eg digital photography, libraries, digital video,
webcam, mobile phone, streaming; sound eg effects, voice, music; system
diagrams for prototypes, flowcharts for mapping out user navigation
Production: eg navigation, controls, typography, graphics, layout, colour,
sound, video, animation, editing, buttons to link frames
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4

Be able to review interactive media production work
Evaluate own finished product: eg compared with original intentions; technical
qualities; aesthetic qualities; limitations
Evaluate others’ interactive media work: eg examples researched, websites,
DVDs, CD ROMs, interactive TV, computer games
Production process: eg technical competencies; creative abilities; time
management
Sources of information: eg self-evaluation; comments from others eg audience,
peers, tutors, client; documentation eg notes, minutes of meeting, production
logs
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select materials, techniques and
processes for an interactive media brief

explore the use of interactive media
products

produce an interactive media product
with integration of images, text and
sound

describe interactive media work.

P2

P3

P4

P5
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compare and contrast interactive
media work.

produce an effective and informed
interactive media product with
integration of images, text and sound

M4

M5

explore and compare the use of a
diverse range of interactive media
products

select a diverse range of materials,
techniques and processes for an
interactive media brief

M3

M2

M1

develop ideas and final outcomes to
meet interactive media briefs

P1

develop effective ideas and outcomes
to purposefully meet interactive media
briefs

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

independently produce an imaginative
interactive media product with
integration of images, text and sound

D4

71

explore and evaluate the use of a
comprehensive range of interactive
media products independently

D3

evaluate interactive media work.

independently select a diverse and
well-chosen range of materials,
techniques and processes for an
interactive media brief

D2

D5

independently develop imaginative
ideas and outcomes to meet interactive
media briefs

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner
is able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid
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UNIT 1: WORKING WITH INTERACTIVE MEDIA BRIEFS

Essential guidance

Delivery
Tutors should consider integrating the planning, delivery, and assessment of this
unit with any other relevant specialist unit as part of the learner’s programme of
study. Depending on the choice of specialist units, briefs could combine work in
different specialist areas such as graphic design or photography.
Learners need to be able to choose suitable interactive media techniques and
processes to realise their ideas and respond to briefs. Learners should review their
use of techniques and processes discussing and commenting on the properties and
characteristics of different functions or software.
Learning outcome 1 should be delivered primarily through practical studio
experiences. Interactive media briefs may be about DVDs, CD ROMs, interactive
TV, computer games or presentations. Interactive media products may aim to be
educational, entertaining or informative. Learners need to be taught to analyse
briefs and identify what needs to be taken into account when developing a
response. This might include answering questions on target markets, and their
needs and preferences, the messages or information being communicated and the
technical factors such as the method of reproduction, resolution or links with other
projects.
Although selection of materials, techniques and technology will depend on the
individual centre’s available resources, it is expected that learners be given access
to a broad range of digital interactive media. Initially this learning outcome is likely
to be delivered through discussion about potential ideas and demonstration,
perhaps launching the brief through an inspiring presentation of slides/images.
Tutors should encourage learners to participate in analysing the brief through
asking probing questions with an aim to develop their creative ability.
Delivery techniques should be varied and stimulating, encouraging learners to
investigate the creative use of techniques and technology within an interactive
media context. Group activities would be beneficial at this level, with learners
discussing and developing ideas around a set brief, looking at possible options for
individual investigation. Learners can be encouraged to explore different areas of
personal preference and to create their own viable briefs. They might try different
approaches and methods individually, and then meet to share the results.
For learning outcome 2 learners should research contemporary interactive media
products such as DVDs, CD ROMs, interactive TV, portable devices, websites and
the internet. Research into information about interactive media target markets,
presentation qualities, accessibility and usability would be relevant. Learners will be
expected to describe and analyse a range of different interactive media products.
Their findings could be collated in sketchbooks or on worksheets as annotated
visual studies. Learners should be able to use a range of appropriate technical
terms and critical vocabulary; this could be achieved through creating glossaries of
terms, distributing sample pieces of writing for discussion and tutorial guidance.
Investigating how professionals work will give learners an insight into the processes
involved in interactive media production and help them decide on the vocational
direction they want to take. This learning outcome is probably most useful in
informing and inspiring learners’ responses to their brief (learning outcome 1), and
their understanding of the application of digital techniques and processes (learning
outcome 3).
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Learning outcome 3 should be delivered through the context of the brief developed
for learning outcome 1. Learners need to be taught a range of interactive media
techniques and use of different technology, which should include input devices,
software tools, sound and music, link buttons, interfaces and design techniques.
Learners can apply the knowledge gained from exploring others’ use of interactive
media techniques to inform and develop their skills.
Learning outcome 4 should encourage learners to review and evaluate the quality
of their own and others’ work. Learners should be encouraged to keep all evidence
of the different stages and development of their project briefs. Sketchbooks,
worksheets, storyboards, printouts and digital formats could be used to record the
development of ideas and the effects and results of their experimentation with
techniques and technologies, along with how their skills might be improved.

Assessment
Evidence for achievement of learning outcome 1(P1) could be taken from learners’
sketchbooks, worksheets and sample products, chosen to reflect the development
of their ideas and skills. This evidence may well be integrated with evidence for
learning outcomes 2 and 3 (P2, P3 and P4) which might be presented on
worksheets or in sketchbooks as, for example, annotated visual analysis of
interactive media products, the learner’s own storyboards, and printouts of the
range of digital processes they have covered.
For learning outcome 3 (P4), learners must produce an interactive media outcome
that meets the requirements of the brief.
Evidence for achievement of learning outcome 4 (P5) could be written notes, a
report, a presentation, notes in a studio log, annotations to a script, editor’s notes,
or video diaries.
Learners could also present evidence of processes and techniques digitally.
Learners are required to use correct technical terms in describing and analysing
interactive media products.

Employer engagement and vocational contexts
Centres should develop links with interactive-based companies if possible. Skillset,
the Sector Skills Council for the creative media industries, has a substantial section
of its website dedicated to interactive media – www.skillset.org/interactive. This
give details about careers advice and industry information.
Other relevant organisations are:

•

Computer Games Skills Forum

•

Learning and Skills Councils National Development Agencies

•

Skillset Apprenticeship Fund in Interactive Media.

Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

Business and finance advice:

•

local, regional business links – www.businesslink.gov.uk.

Assignments should be vocationally relevant; centres should consider the creation
of ‘live projects’ to support the vocational content of the unit and programme.
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Essential resources
This unit will involve the delivery of a brief that allows learners sufficient
opportunity to investigate and explore using interactive media techniques.
Learners will need access to specialist studios for image development and capture,
depending on the types of project being developed and the available resources.
Learners should be given suitable technical support to be able to gather and use
appropriate peripherals. All aspects of health and safety should be covered by
practical demonstrations led by tutors or technicians, for example the safe use of
computers and related equipment. Access to suitable post-production facilities,
computer labs and software is essential. A venue for screening or displaying final
outcomes is desirable.

Indicative resources
Textbooks
Chapman N and Chapman J — Digital Interactive Media (John Wiley & Sons Ltd,
2004) ISBN 978-0470858905
Elsom-Cook M — Principles of Interactive Media (McGraw-Hill Publishing Co, 2001)
ISBN 978-0077096106
Garrand T — Writing for Multimedia and the Web: A Practical Guide to Content
Development for Interactive Media (Focal Press, 2006) ISBN 978-0240808222
Kerman P — Sams’ Teach Yourself Macromedia Flash MX 2004 in 24 Hours
(Sams, 2003) ISBN 978-0672325946
Muir N — Microsoft Office PowerPoint (Microsoft Press, 2007 )
ISBN 978-0735622951
Sengstack J — Sams’ Teach Yourself Adobe Premiere Pro in 24 Hours (Sams, 2002)
ISBN 978-0672326073
Various — Adobe Photoshop CS3 Classroom in a Book Adobe (Adobe, 2007)
ISBN 978-0321492029
Various — Windows Multimedia: Authoring Guide (Microsoft Press, 1991)
ISBN 1556153910
Journals
New Media Age
Websites
www.actionscript.org

resources for interactive media

www.adobe.com/

website for Adobe software

www.bima.co.uk

the British Interactive Media Association

www.hyperstudio.com

authoring tools for project-based learning

www.nma.co.uk

website for New Media Age

www.webstyleguide.com

resources for website design
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Unit 2:

Audio Production

Unit code:

L/600/6509

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
This unit aims to give learners knowledge of broadcast and non-broadcast audio
products, and to develop the core industry skills of content creation, production
techniques and audience awareness associated with audio production.

Unit introduction
The term ‘audio production’ encompasses a wide variety of production activity, from
recording a local band’s demo tape to radio drama programmes such as the world’s
longest running soap opera, The Archers, which involves, quite apart from the
technical staff, a large team of script writers, consultants and actors.
The rapid development of podcasting and community radio has refocused attention
on audio production. The underlying skills explored in this unit are the basis of a
wide range of audio products and platforms from traditional terrestrial radio, to instore and internet audio, website content, documentary and drama production.
While new platforms and outputs are constantly being developed, the core
requirements of technical skills and content production remain central to the
industry. However, audio production skills on their own are of limited value if little
or no consideration has been given to audience expectation. In this unit learners
will explore basic sound recording techniques and technology. Learners will increase
their understanding of how production skills can be transferred across the industry
by considering a range of broadcast and non-broadcast applications. In creating
their own audio products, learners will develop their understanding of content
production for specific audiences, and technical skills in sound recording, editing
and mixing.
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Learning outcomes
To achieve this unit a learner must:
1

Know about broadcast and non-broadcast audio products and formats

2

Be able to use audio technology to create an audio product

3

Be able to review own audio production work.
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Unit content

1

Know about broadcast and non-broadcast audio products and formats
Broadcast: terrestrial radio; community radio; digital audio broadcasting (DAB);
form eg live, as-live, recorded; genre eg news and feature packages, music and
speech programming, commercials, drama, commentary, trails
Non-broadcast: podcasts; internet radio; in-store audio
Audio formats: CD; music TV; digital sound files, eg mp3, wav

2

Be able to use audio technology to create an audio product
Recording technologies: microphones; recording and editing formats, eg digital,
CD, hard disk, mixing desks; studio recording, eg studio layout and operation,
on-air and off-air protocols; monitoring levels
Recording situations: eg live recordings, as-live recordings, interviews,
commentaries, studio and outside broadcast, atmosphere, wild track, effects,
live entertainment performances
Pre-production: ideas (format, content, style, audience, length); script;
schedules; budgets; risk assessments
Production: eg recording, studio operation, studio protocols, monitoring levels
Post-production: eg mixing, editing, storage and labelling of edited material,
studio protocols

3

Be able to review own audio production work
Finished product: compared with original intentions; technical qualities
(recording, editing; aesthetic qualities)
Production process: production (technical competencies, creative ability); postproduction (technical competencies, creative ability)
Sources of information: self-evaluation; comments from others eg audience,
peers, tutors, client
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review strengths and weaknesses of
own audio production work.

P3

78

use audio technology competently to
create an audio product that mainly
realises intentions

M2

use audio technology to create an
audio product that partially realises
intentions

P2

evaluate broadcast and non-broadcast
audio products with reference to
precise and detailed illustrative
examples
use audio technology skilfully to create
an audio product that clearly realises
intentions
evaluate strengths and weaknesses of
own audio production work with
reference to precise and detailed
illustrative examples.

D1

D2

D3

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner
is able to:
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describe strengths and weaknesses of
own audio production work with some
detail and with reference to
appropriate illustrative examples.

describe broadcast and non-broadcast
audio products with some detail and
with reference to appropriate
illustrative examples

M1

outline broadcast and non-broadcast
audio products and their formats

P1

M3

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 2: AUDIO PRODUCTION

UNIT 2: AUDIO PRODUCTION

Essential guidance

Delivery
This unit is primarily about practical skills and giving learners a set of transferable
skills that can be used across various parts of the audio production industry. The
skills of recording, presentation and editing are obvious requirements, but content
(and its relationship to target audiences) has become a significant issue for the
industry as audiences fragment and have access to an ever-increasing range of
platforms. An introduction to target audiences and the way they affect content is
therefore important. Audio production is a cost-effective and highly motivational
tool, not just for learners but also for the audience, particularly if it offers
opportunities for interaction.
Learners do not need to investigate every kind of audio product or format in detail.
It is sufficient that they have an understanding of the range of possible audio
products and are able to identify or describe them. To this end they should be
encouraged to listen to a wide range of radio and other professional audio
productions. This will also help them to understand the creative possibilities of the
medium. If learners are microphone shy it is recommended that a small number of
quick recording tasks are included initially to increase confidence and develop an
appreciation that producing industry-style quality products is not only achievable
but possible within a realistic time frame.
Centres will need to be selective about which technologies and techniques they
introduce their learners to, depending upon the equipment available and the
experience of the teaching staff. The teaching of different formats could be
approached by listening to a range of podcasts, internet radio, and the listen-again
option on some radio station websites. The BBC’s iPlayer is an obvious means of
listening to a range of pre-recorded and live music, drama, comedy and newsbased radio. In terms of differentiation, learners can consider the impact of radio
on audiences by looking at the website of RAJAR, which is the official body in
charge of measuring radio audiences in the UK (www.rajar.co.uk).
Some in-store radios (such as ASDA FM) are also available online. These will enable
learners to assess how radio is used to engage customers, promoting impulse
buying of products. Tutors and learners can take advantage of the increasing
number of podcast sites that enable audio to be uploaded quickly without specific
knowledge of XML-based technology (for example, www.podomatic.com and
www.mypodcast.com).
Many sites provide details of global listener downloads and subscribers which is
highly motivating to learners and gives them a real sense that their work is of value
to a real audience. For example, any presentations done through the unit could be
recorded, thereby not only producing a presentation but also practising audio
product technical skills at the same time. Technical skills could be developed in
practical workshop sessions giving learners the opportunity to experiment with
techniques and technology.
Introductory activities could be organised in the form of mini assignments that
allow learners to focus on special aspects of audio production such as interviewing,
vox pops, editing, script writing, recording voice pieces etc.
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While some activities could be centred on individual learning, much of the
production work could be team based. A school internet radio station listened to on
Winamp or RealPlayer in centres could provide the opportunity to cover much or all
of the first two learning outcomes by looking at radio station and programme
formats along with target audiences, studio protocols, presentation styles,
microphone techniques, recording, editing, music programming, jingles, trails,
drama, news and the associated paperwork of news cues, bulletin scripts and
competitions. It will provide a good opportunity to engage with the wider
community and enable learners of varying skills and interests to take part.
A suite of trails or jingles would carry the same production values as a drama or
news features and would be just as relevant when considering the needs of
industry. At all times, classroom discussion will be a vital element in both
generating ideas and evaluating skills.
Whilst some learners will be confident presenters, others may prefer to be
producers or have an interest in journalism. As a project an internet radio station
will encourage both the natural team player and the individual, and highlight
current social networking marketing and assessment options. Centres with available
funding could apply to Ofcom for an RSL FM licence. Part of the evaluation and
review could come from listener texts, emails, social networking sites, postbroadcast surveys, postings on spin-off podcast or video sharing sites set up for the
event etc. Each process will promote teamwork, differentiation, motivation,
community, enterprise and a sense of personal achievement while all the time
focusing on audience appreciation and involvement.
Learners should at all times be encouraged to evaluate their own performance and
seek feedback from peers as well as tutors. Tutor observation in workshops and
other classroom activities could also be used to support assessment of these
outcomes.

Assessment
Evidence for achievement of learning outcomes 1 and 3 can be provided through
written reports, preparatory materials, production logs, tutor observation and
witness reports, or any combination of these. A mix of word-processed notes,
worksheets, recordings and PC-based presentations such as Movie Maker could also
be considered. Presentations should be recorded for verification purposes.
The production work will provide the basis for much of the evidence for
achievement of learning outcome 2. Additional evidence could be provided through
a portfolio of learners’ recordings kept as mp3 or wav files, along with screenshots.
Where learners work in groups each learner in the group must produce individual
evidence for the assessment of their achievement of this learning outcome.
Employer engagement and vocational contexts
Centres should develop links with local or community radio stations. Producers or
journalists from the BBC or commercial local radio may be able to talk directly to
learners. Current health and safety regulations mean work experience opportunities
have been withdrawn at most stations. Community radio may have more people
and options available and may be able to offer not just expertise, but also
partnerships and output opportunities.
Skillset, the Sector Skills Council for the creative media sector, has a substantial
section of its website dedicated to careers, including job descriptions –
www.skillset.org/careers/.
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Further general information on work-related learning can be found at the following
websites:

•

www.aimhighersw.ac.uk/wbl.htm – work-based learning guidance

•

www.businesslink.gov.uk – local, regional business links

•

www.nebpn.org – National Education and Business Partnership Network

•

www.vocationallearning.org.uk – Learning and Skills Network

•

www.warwick.ac.uk/wie/cei/ – Centre for Education and Industry, University of
Warwick – work experience and workplace learning frameworks.

Essential resources
Learners need access to portable recording equipment, preferably digital solid state
portable recorders or hard disk machines (for example, Marantz, Zoom, Maycom or
Fostex) that enable recorded audio to be downloaded to PCs for editing. External
microphones for the recorders would be advantageous depending on the
requirement of a particular recorder (for example, phantom power, XLR, USB or
minijack). Studio facilities are desirable but not essential. Digital audio editing
software such as Adobe Audition or Audacity is essential to enable understanding of
current industry edit and mixing techniques. internet access should be available as
a basic requirement.

Indicative resources
Textbooks
Kinnaird M — Sounds Like a Good Idea (Continuum, 2008) ISBN 978-1855394483
McLeish R — Radio Production, 5th Edition (Focal Press, 2005)
ISBN 978-0240519722
Journals
Broadcast
Radio Magazine
Websites
www.broadcastnow.co.uk

online magazine dedicated to news and features
on broadcasting

www.mcps-prs-alliance.co.uk

music copyright licensing

www.ofcom.org.uk

the regulator of the radio industry

www.rab.co.uk

the Radio Advertising Bureau

www.radioacademy.org

a site dedicated to senior industry figures and
academics with background features and careers

www.theradiomagazine.co.uk/
radiomag08/index.cfm

news from the radio industry; requires
subscription
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Unit 3:

Video Production

Unit code:

H/600/6483

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
This unit aims to provide learners with an opportunity to create a video production,
the focus of this unit being on the application of the production phases – preproduction, production and post-production. The unit also requires learners to
reflect on the final product and their working practices.

Unit introduction
The term ‘video production’ encompasses a wide variety of moving image
production activity, from one person working independently to major television
companies producing prime-time entertainment.
This unit introduces learners to the techniques and technology of video-based
production work. Learners will develop an understanding of the three production
stages – pre-production, production and post-production.
Learners will work individually on the pre-production stage, developing an idea into
a proposal, scripting and storyboarding it. They will also complete other preproduction activities on their own to ensure that they have a good grasp of this
process.
They will work as part of a team for the second two phases to complete a video
product. On completion of the product, learners will review their contribution to the
production process and to the quality of the product.

Learning outcomes
To achieve this unit a learner must:
1

Be able to carry out pre-production for a proposed video product

2

Be able to contribute in a technical capacity to the creation of a video product

3

Be able to carry out post-production for a video product

4

Be able to review own video production work.
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Unit content

1

Be able to carry out pre-production for a proposed video product
Proposal: ideas; audience; proposal document
Pre-production: script; storyboard; shooting script (shot type, length of shots,
dialogue, directions, audio); personnel required; crew roles; locations;
permissions; budgets; notes of meetings; equipment booking; schedules;
health and safety eg risk assessments, electrical cables, lifting and carrying

2

Be able to contribute in a technical capacity to the creation of a video
product
Technical production roles: eg camera, lighting, sound, director
Contribution: eg camera set-up, camera movement, white balance, framing,
shot type, shot length, lighting set-up (redheads, blondes, spots, gels),
microphone set-up, sound levels, sound effects (SFX), direct actors, direct film
crew

3

Be able to carry out post-production for a video product
Post-production: labelling; storage; logging (length of shots, shot descriptions,
audio, suitability); edit decision list; editing techniques eg continuity, montage,
flashbacks; transitions eg fades, wipes, dissolves; sound track; delivery format

4

Be able to review own video production work
Finished product: compared with original proposal; appropriateness to
audience; technical qualities; aesthetic qualities; content; style; team
contribution
Production process: pre-production; production; post-production; time
management; technical competencies; creative abilities; teamwork
Sources of information: notes from meetings; drafts; production log (creative
decisions, production issues, summary of events); comments from others eg
audience, peers, tutors, client
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M1

apply video pre-production techniques
to the creation of a video product

undertake a technical role in the
creation of a video product

apply video post-production
techniques to the creation of a video
product

review strengths and weaknesses of
own video production work.

P1

P2

P3

P4
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describe strengths and weaknesses of
own video production work with some
detail and with reference to
appropriate illustrative examples.

demonstrate competent application of
video post-production techniques to
the creation of a video product

M3

M4

competently carry out a technical role
in the creation of a video product

M2

demonstrate competent application of
video pre-production techniques to the
creation of a video product

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

skilfully carry out a technical role in
the creation of a video product
demonstrate skilful application of
video post-production techniques to
the creation of a video product
evaluate strengths and weaknesses of
own video production work with
reference to precise and detailed
illustrative examples.

D3

D4

demonstrate skilful application of
video pre-production techniques to the
creation of a video product

D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner
is able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid
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UNIT 3: VIDEO PRODUCTION

Essential guidance

Delivery
Video production is a combination of individual and group activities. This unit is
designed to recognise that fact and to introduce learners to the realities of
individual and group production work. It is important for tutors to recognise that
each learner must develop, individually, an understanding of the various stages of
the video production phases. It is also important for the learner to understand how
each role works throughout the three production phases.
In order for learners to progress their work through the production and postproduction phases they will need to learn how to use the camera, lighting and
sound equipment, and how to edit. This can be done through initial instruction
followed by some short exercises which will familiarise them with the equipment
they will be using. Learners will require time to develop an understanding of how to
capture footage, use the editing software and how to export their work in the
correct format.
Whether this is done at the beginning of the unit or just before they start these
phases of the work is up to individual centres to determine, but there is much to be
said for starting with some practical work to enthuse learners.
Learners must generate their own ideas, pre-production work and proposal
individually. However, as learners must work in a team during the production phase
of this unit product, it follows that they will not all undertake every role in a video
production process. Tutors must therefore ensure that all members of the group
have a substantial role relating to video production work. Potential roles for the
production phase would be as listed in the content – director, camera, sound and
lighting. Each role must, of course, enable the learner undertaking it to produce
individual evidence for assessment. As learning outcome 3 requires learners to
produce their own edit of the final product, each learner will be able to present
individual evidence of their editing during the post-production phase.
It is important for learners to understand what is required at each phase of
production and what the production crew roles and responsibilities are within a
production team. The next stage is for each learner to individually develop ideas for
a production. They should be encouraged to consider target audience and develop
focused research, while developing ideas and proposals. At this stage a range of
ideas and possibilities should be investigated. Each learner must then progress their
final idea through the pre-production phase. The final idea that is to be put forward
for going into production could be structured into a proposal or presented as a
pitch. Wherever possible, pre-production techniques should be taught through
professionally produced illustrative material – scripts, storyboards, schedules etc –
as should the writing of proposals.
Once each learner has developed ideas, researched them, and developed one idea
through pre-production, they can then pitch their idea. An appropriate selection of
the best ideas can then be taken to the next stage.
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Learners are required to form small groups for the production phase. At this point it
will be useful for learners to do further research into their role. It would also be of
benefit for learners to have access to industry professionals to inspire their learning
at this point. All crew roles must be substantial enough to generate clear individual
evidence for assessment. The suggested crew roles are: director, camera, lighting
and sound.
Learners should keep production logs as supporting evidence for assessment of
grading criteria P2, M2 and D2. It may also help if tutors maintain observation
reports to back up learners’ individual contributions to this phase.
Once all footage has been shot for the production, learners can engage in the final
phase of the production process – post-production. Each learner will work
individually in the post-production phase, using the same footage as the rest of
their group to edit their own version of the video. They should have the opportunity
to discuss their individual development in this final phase of production in a postproduction log.
Finally, learners are required to review their own work. This could include feedback
from a range of sources about their final product which might be from the client (if
there is one), the other members of their production group, their tutors or from a
sample target audience. The review can take the form of a written report,
presentation, video diary, blog, or other appropriate format.

Assessment
Evidence for achievement of learning outcome 1 will take the form of written notes,
drafts, sketches, research notes, other pre-production documentation and a
proposal. Learners could also do a pitch based on the proposal (pitches must be
recorded for verification purposes).
Evidence for achievement of learning outcome 2 will be rushes, production notes,
production paperwork, production logs and tutor observation records. Logs can be
either written or recorded.
Evidence for achievement of learning outcome 3 will be the learner’s edit of the
final product and relevant post-production paperwork such as edit decision lists,
screen dumps, editor’s notes and a post-production log.
Evidence for achievement of learning outcome 4 could be written notes, a report, a
presentation, notes in a studio log, annotations to a script, editor’s notes, or video
diaries.
Employer engagement and vocational contexts
Centres should develop links with local production companies and freelance
industry professionals who work in video production. Such companies and
professionals are usually willing to come and talk to the students about the nature
of production and the working media industry.
Skillset, the Sector Skills Council for the creative media sector, has a substantial
section of its website dedicated to job roles and production phases –
www.skillset.org.
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General information on work-related learning can be found at the following
websites:

•

www.aimhighersw.ac.uk/wbl.htm – work-based learning guidance

•

www.businesslink.gov.uk – local, regional business links

•

www.nebpn.org – National Education and Business Partnership Network

•

www.vocationallearning.org.uk – Learning and Skills Network

•

www.warwick.ac.uk/wie/cei/ – Centre for Education and Industry, University of
Warwick – work experience and workplace learning frameworks.

Essential resources
For this unit learners should have access to appropriate production equipment. This
will include: digital video cameras, tripods and, if possible, other camera support
systems, lighting and sound equipment. Learners will need access to computers
with appropriate editing software to edit their footage. For example they might use:
iMovie, Final Cut Pro, Premiere Pro or other equivalents.

Indicative resources
Textbooks
Cleve B — Film Production Management (Focal Press, 2005) ISBN 978-0240806952
Evans R — Practical DV Film Making (Focal Press, 2005) ISBN 978-0240807386
Hall K and Holmes P — BTEC First in Media: A Practical Handbook (Edexcel, 2007)
ISBN 978-1846901980
Jones C and Jolliffe G — The Guerrilla Film Makers Handbook (Cassell, 2006)
ISBN 978-0826479884
Kindem G and Musburger R — Introduction to Media Production (Focal Press, 2009)
ISBN 978-0240810829
Millerson G and Owens J — Video Production Handbook (Focal Press, 2008)
ISBN 978-0240520803
Musburger R — Single-Camera Video Production (Focal Press, 2005)
ISBN 978-0240807065
Rabiger M — Developing Story Ideas (Focal Press, 2006) ISBN 978-0240807362
Small R — Production Safety for Film, Television and Video (Focal Press, 2000)
ISBN 978-0240515311
Websites
www.bfi.org.uk/education
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the educational section of the British Film
Institute website
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Unit 4:

Web Authoring

Unit code:

F/600/6524

QCF Level:

2

Credit:

10

Guided learning hours: 60

Unit aim
The aim of this unit is to introduce learners to the purposes of web authoring and
how websites are created. Learners will achieve this through a study of existing
websites and through planning and producing a website and reflecting on their
work.

Unit introduction
Whatever the size of a business, whether a huge international business like News
International or a family-run hotel in the Scottish Highlands, it is more than likely
to have a website. Websites are now the accepted way for businesses to
communicate with their clients and customers – to advertise their existence, tell
people what they have to offer, and to sell their products and services. There is,
consequently, a growing need for those with the skills to construct and maintain
these sites.
This unit will develop initial skills in web authoring techniques. Learners will develop
an understanding of the worldwide web and the appropriate skills to produce web
pages. Learners will be able to undertake simple tasks relating to the design and
implementation of web pages. They will learn about authoring techniques, how to
compile websites and how to publish their material on the worldwide web.

Learning outcomes
To achieve this unit a learner must:
1

Know about web authoring principles and protocols

2

Be able to develop a plan for a website

3

Be able to use web authoring software to create a website

4

Be able to review own web authoring work.
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Unit content

1

Know about web authoring principles and protocols
Protocols: URL; domain name; top level domain; domain name registration;
page naming eg index.htm for home page, internet service providers, hosting
Software: HTML text editor eg Notepad; visual editor eg FrontPage,
Dreamweaver
Design: font size; font colour; background; paragraph, line break; hyperlinks eg
image, page, website; style sheets; metatags

2

Be able to develop a plan for a website
Plan: purpose; audience; legal and ethical considerations
Structure: site structure eg home page, linked content pages; page layout eg
consistency, heading style, body style, colours, backgrounds
Content: text; imported content eg text, images, animation, video, sounds,
music

3

Be able to use web authoring software to create a website
File types: eg htm, html, gif, jpeg
Page structure: head; body; metatags (author, keywords, description)
Layout: background; repeated content eg copyright, trademark, logo, head,
sub-head, body; template; style sheets
Layout methods: tables (table alignment, cells); style sheets
Import content: eg text, images, animated gif, flash, video, sound
Text: font; alignment; emphasis; size; heading styles; colour
Lists: eg unordered, ordered
Images: resolution; size; alignment (horizontal and vertical); still; alternative
text
Hyperlinks: page links; www; email; anchors (text and image); link colours

4

Be able to review own web authoring work
Finished product: compared with original intentions; suitability for intended
audience; technical qualities; aesthetic qualities
Production process: technical competencies; creative abilities; time
management; teamwork (if appropriate)
Sources of information: self-evaluation; comments from others, eg audience,
peers, tutors, client; documentation eg notes, minutes of meetings, production
diaries
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M1

outline the principles and protocols of
web authoring

plan and present ideas for a website

use web authoring software to create
a website that partially realises
intentions

review strengths and weaknesses of
own web authoring work.

P1

P2

P3

P4
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describe strengths and weaknesses of
own web authoring work with some
detail and with reference to
appropriate illustrative examples.

use web authoring software
competently to create a website that
mainly realises intentions

M3

M4

present developed ideas for a website

M2

describe the principles and protocols
of web authoring with some detail and
with reference to appropriate
illustrative examples

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

present imaginative ideas for a
website
use web authoring software skilfully to
create a website that clearly realises
intentions
evaluate strengths and weaknesses of
own web authoring work with
reference to precise and detailed
illustrative examples.

D3

D4

explain the principles and protocols of
web authoring with reference to
precise and detailed illustrative
examples
D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner
is able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid
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Essential guidance

Delivery
This unit introduces learners to the worldwide web and to the software required to
author websites. Their explorations should begin with research into the variety of
sites and information on the worldwide web. Learners should be encouraged to use
libraries, archives and electronic sources for research. They should be looking at a
wide range of websites and understanding how these sites are constructed.
Learners could produce a report on their findings, maybe capturing some images to
support this exploration. Their introduction to the concept of web authoring
software may need to take place in classroom situations with individual exercises
being undertaken by learners. They should be allowed to experiment with software
to produce simple web pages that could later be turned into more sophisticated
material.
Learners should plan and produce their own pages for a website. This website
might be produced for an intranet rather than launching it on an internet site.
Learners should be allowed to develop appropriate pages from a basic home page
right through to more complicated pages such as forms or animated pages.
Learners should be encouraged to evaluate their own work and the work of their
team, where appropriate. They should use appropriate language and terminology
when producing their evaluation. They should look at the technical qualities of the
web authoring work and how it works in relation to their initial ideas.

Assessment
Evidence for achievement of learning outcomes 1 and 4 could take the form of a
written report, oral presentation (possibly on PowerPoint), or a structured audiovisual statement. Oral presentations should be recorded for internal and external
verification purposes.
Evidence for achievement of learning outcome 2 will be ideas and plans for a
website, and for learning outcome 3 it will be an uploaded website (ideally the one
they planned through learning outcome 2).
Employer engagement and vocational contexts
Centres should develop links with local interactive media production studios which
could be approached to provide visiting speakers, study visits or samples of typical
products.
Skillset, the Sector Skills Council for the creative media sector, has a substantial
section of its website dedicated to careers, including job descriptions –
www.skillset.org/careers/ and www.skillset.org/interactive/overview/.
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Further general information on work-related learning can be found at the following
websites:

•

www.aimhighersw.ac.uk/wbl.htm – work-based learning guidance

•

www.businesslink.gov.uk – local, regional business links

•

www.nebpn.org – National Education and Business Partnership Network

•

www.vocationallearning.org.uk – Learning and Skills Network

•

www.warwick.ac.uk/wie/cei/ – Centre for Education and Industry, University of
Warwick – work experience and workplace learning frameworks.

Essential resources
For this unit learners will need access to appropriate web authoring software such
as Dreamweaver, FrontPage, Flash, and Fireworks, computer hardware with
appropriate accessories such as scanners and printers, textbooks and the internet.
While publishing work to the worldwide web is not essential to this unit, centres
may consider providing web space and FTP software for this purpose.

Indicative resources
Textbooks
Adobe Creative Team — Adobe Dreamweaver CS4 Classroom in a Book (Adobe,
2008) ISBN 978-0321573810
Austin T and Doust R — New Media Design (Laurence King Publishing, 2006)
ISBN 978-1856694315
McNeil P — The Web Designer’s Idea Book (How Books, 2008)
ISBN 978-1600610646
Osborn J — Dreamweaver CS4 Digital Classroom (John Wiley & Sons, 2008)
ISBN 978-0470410929
Price M — FrontPage 2003 in Easy Steps (Computer Step, 2004)
ISBN 978-1840782691
Quick R — Web Design in Easy Steps (Computer Step, 2006)
ISBN 978-1840783148
Robbins J N — Learning Web Design: A Beginner’s Guide (O’Reilly Media, 2007)
ISBN 978-0596527525
Websites
webdesign.about.com/od/webdesignbasics/
Basics_of_Web_Design.htm

tips on how to design websites

www.about-the-web.com/shtml/
creating.shtml

tips on how to design websites

www.adobe.com/products/dreamweaver/

Adobe Dreamweaver

www.entheosweb.com/dreamweaver/
default.asp

Dreamweaver tutorials

www.great-web-design-tips.com

tips on how to design websites

www.howtocreate.co.uk

tips on how to design websites
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www.killersites.com

Dreamweaver tutorials

www.microsoft.com/frontpage

official Microsoft site

www.tutorialized.com/tutorials/
Dreamweaver

Dreamweaver tutorials

www.tutorialized.com/tutorials/MSFrontPage

FrontPage tutorials
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Unit 5:

Animation Techniques

Unit code:

M/600/6521

QCF Level:

2

Credit:

10

Guided learning hours: 60

Unit aim
This unit aims to introduce learners to the practical processes of animation and to
enable them to develop an understanding of historical and contemporary animation
techniques. Learners will work on design, character, setting and narrative and will
then focus on a specific technique for the production of an animation sequence.

Unit introduction
Animation production is a significant activity in the creative media sector, not only
from studios dedicated to stop animation such as Aardman Animations, featuring
characters such as Wallace and Gromit, but also as elements of feature films,
mobile phone content, the internet, television advertising and the computer games
industry. Whilst there is still room for the traditional ‘craft’ techniques such as cel
animation and hand drawing and modelling, computer-generated and aided
animation is increasingly being used, and in ways that allow for as much creativity
as traditional methods.
Learners will research the content and production techniques used in historical and
contemporary examples of work. Learners will develop understanding in such things
as persistence of vision, frame rates, stop-frame techniques and the production of
cells. This background will inform planning and production of work using one of the
traditional methods or a digital application for animation and provide a basis for
exploring and experimenting with animation techniques and content.
A successful career in animation requires good visual awareness and attention to
detail. It requires the ability to develop fresh ideas for content which will engage
the chosen audience. A good animator will take into account at all stages the role of
animation as communication, whether this be for entertainment or information.
Learners should always aim to move beyond simply creating moving shapes on a
screen.
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Learning outcomes
To achieve this unit a learner must:
1

Know about animation techniques

2

Be able to develop ideas for an animation sequence

3

Be able to create an animation sequence

4

Be able to review own animation production.
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Unit content

1

Know about animation techniques
Techniques: zoetrope; kinetoscope; flick book; cel animation; rotoscoping;
drawn on film; digital applications; photographic stills; claymation; stop frame
Influential animation: eg Walt Disney, Hanna-Barbera, Warner Bros, Norman
McLaren, Len Lye, Aardman Animations
Contemporary uses: eg music videos, advertising, television programmes,
computer games, mobile phones, internet

2

Be able to develop ideas for an animation sequence
Considerations: audience; technique; style eg straight, comic, satirical, fantasy,
anime
Genres: eg children’s, music video, advertisement
Generation of ideas: visualisation; characters; backgrounds; storylines; audio;
working within technical limitations
Development of ideas: designs; drawings; storyboarding; consideration of
movement; continuity; frames per second; perspective; soundtrack design;
point of view eg changes or extents of an action or movement

3

Be able to create an animation sequence
Pre-production: eg scripts, sketches, models, materials, storyboard, set, music,
sound effects
Production: eg model making, set building, drafting, layout, point of view, key
frames, copywriting, audio recording, filming
Post-production: eg editing (cuts, transitions, timing, frame numbers), special
effects, sound mixing, soundtrack editing, soundtrack synchronisation

4

Be able to review own animation production
Finished product: compared with original intentions; appropriateness to
audience; technical qualities; aesthetic qualities; content; style
Production process: pre-production eg research, planning; production eg time
management, project management, technical competencies, creative ability,
own work, teamwork; post-production eg time management, project
management, technical competencies, creative ability, own work, teamwork
Sources of information: self-evaluation; documentation eg notes, sketches,
storyboards, production logs; comments from others eg audience, peers, tutors,
client
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present an idea for an animation
sequence

use animation techniques to create an
animation sequence that partially
realises intentions

review strengths and weaknesses of
own animation production work.

P2

P3

P4

98

M1

outline techniques employed in
animation

P1

present an imaginative idea for an
animation sequence
use animation techniques skilfully to
create an animation sequence that
clearly realises intentions
evaluate strengths and weaknesses of
own animation production work with
reference to precise and detailed
illustrative examples.

D3

D4

evaluate techniques employed in
animation with reference to precise
and detailed illustrative examples

D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner
is able to:
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describe strengths and weaknesses of
own animation production work with
some detail and with reference to
appropriate illustrative examples.

use animation techniques competently
to create an animation sequence that
mainly realises intentions

M3

M4

present a developed idea for an
animation sequence

M2

describe techniques employed in
animation with some detail and with
reference to appropriate illustrative
examples

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid
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Essential guidance

Delivery
The unit could be taught through a variety of activities. Short introductory practical
exercises might include the production of flip books and zoetrope strips to
demonstrate early development of the illusion of movement. Further practical
experimentation with various animation techniques can be encouraged with
screenings of professionally produced examples in advertising, music videos and
experimental film. Discussion of these examples should concentrate on the
animation method employed – they could, for example, be broken down frame by
frame to demonstrate the way in which the animation has been constructed,
whether it be claymation, pixilation, cel, cut-outs, mixed media or stop frame.
Analysis of specific texts should therefore be given great emphasis, looking
particularly at the strategies employed and the relationship of those strategies to
the technique used and the audience. This understanding will then inform the
production work.
Centres might opt to teach one form of animation to all their learners, in which case
a series of demonstrations, workshops and exercises designed to develop the basic
skills for that technique might be produced to take learners through a structured
programme. Alternatively, centres may prefer to let learners follow their own
interests, in which case the tutor’s role will be more that of a facilitator, guiding
learners towards sources of information and ensuring that they keep their
ambitions related to the potential of the available facilities.
Animation is a time-consuming business so, whichever approach is adopted, tutors
should guide learners carefully to ensure that they do not take on over-ambitious
projects. In considering what length of production they might think appropriate,
tutors should, of course, take into account the chosen method of production.
Initial ideas development and pre-production work can be broken down into specific
tasks by the tutor, or learners can negotiate the ordering of their own work at this
stage. Learners should be encouraged at this stage to concentrate on the process
of animation itself, rather than getting too caught up in associated aspects of
production such as set construction.
It is suggested that production and post-production tasks be monitored by the tutor
during a series of workshop sessions, with more formal sessions, including group
presentations, being used for evaluation of the production work.
Screenings of completed work should occur within the centre, possibly as part of an
exhibition event to a wider audience. Completed productions might also be
screened elsewhere in the locality, entered for festivals or uploaded to appropriate
websites. Learners will require some input into the process of reviewing their own
completed work.
Lectures and discussions should be incorporated into the teaching, along with a
programme involving visiting speakers or visits to, for example, animation studios,
festivals or cinema screenings.
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Assessment
Evidence for achievement of learning outcome 1 could be a written report, video
piece or a presentation by the learner. Presentations should be recorded for internal
and external verification purposes. Learners could also hand in notes on animations
they have watched.
Achievement of learning outcome 2 can be evidenced through various forms of
recording of exercises or group development activities. Notes, ideas boards and
spidergrams are all acceptable forms of evidence, along with sketches,
photographs, designs and storyboards. These can also be supported by tutor
observation.
Practical recording and editing activities that are monitored and notes by tutors
would provide evidence for achievement of learning outcome 3 as would the final
product. It is essential that for any group work all individual work is evidenced in
order to award an individual learner a grade for the unit. This should be supported
with initial minuted group discussions and role allocations, and final evaluation of
own work and team activity.
Evidence for achievement of learning outcome 4 can be in the form of a
presentation, a written report, or a structured statement in an audio or visual
medium.

Employer engagement and vocational contexts
Centres should aim to develop relationships with local animation companies,
freelancers and model makers to develop a programme which includes visiting
speakers, workshops and work placements.
Animation is now widely commissioned by a range of organisations wishing to use
this medium to convey messages on websites. Some live brief work with external
clients will be valuable.
Publicly funded media centres will also provide a range of opportunities and
collaboration and contact details for these will be available through regional screen
agencies. These agencies exist to develop film and media in the UK. Their websites
provide much material for research and many of them include clips of production
work. They do not fund production work by students, but offer information about
the production, distribution and exhibition initiatives taking place across the UK:

•

www.bfi.org.uk — British Film Institute

•

www.em-media.org.uk/pages/home — East Midlands Media

•

www.filmagencywales.com — Film Agency for Wales

•

www.filmlondon.org.uk — Film London

•

www.firstlightmovies.com — First Light

•

www.northernirelandscreen.co.uk — Northern Ireland Screen

•

www.northernmedia.org — Northern Film and Media

•

www.northwestvision.co.uk — North West Vision and Media

•

www.scottishscreen.com — Scottish Screen

•

www.screeneast.co.uk — Screen East

•

www.screensouth.org — Screen South

•

www.screenwm.co.uk — Screen West Midlands
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•

www.screenyorkshire.co.uk — Screen Yorkshire

•

www.swscreen.co.uk — South West Screen

•

www.ukfilmcouncil.org.uk — UK Film Council.

Skillset, the Sector Skills Council for the creative media sector, has a substantial
section of its website dedicated to careers, including job descriptions. Guidance
about industry roles and careers in animation is on Skillset’s website
www.skillset.org/animation.
Further general information on work-related learning can be found at the following
websites:

•

www.aimhighersw.ac.uk/wbl.htm – work-based learning guidance

•

www.businesslink.gov.uk – local, regional business links

•

www.nebpn.org – National Education and Business Partnership Network

•

www.vocationallearning.org.uk – Learning and Skills Network

•

www.warwick.ac.uk/wie/cei – Centre for Education and Industry, University of
Warwick – work experience and workplace learning frameworks.

Essential resources
Access to a rostrum camera or a means of fixing a camera above (or in front of, for
model animation) is needed, also an animation table and lighting, as well as camera
equipment capable of frame capture and remote shutter control, therefore many
digital still cameras are suitable. Many DV cameras come with animation modes and
whilst some of these are less than frame accurate, their use can be combined with
existing video editing applications. Manual control of focus is preferable where there
are large areas of blank space in a frame.
Access to animation production software is required with domestic level applications
being suitable.
Construction space will be required to enable learners to make sets or models, as
well as sufficient studio space for a number of sets to be in place over the period of
an assignment.
Recording, editing and post-production facilities for sound will be required.
Libraries should have DVD resources as well as relevant and current information on
animation, filming techniques and digital animation and contemporary film-makers.

Indicative resources
Textbooks
Bendazzi G — Cartoons: One Hundred Years of Cinema Animation (John Libbey,
1995) ISBN 978-0861964454
Culhane S — Animation: From Script to Screen (Columbus Books, 1990)
ISBN 978-0312050526
Grant J — Masters of Animation (Batsford, 2001) ISBN 978-0713486287
Hall K and Holmes P — BTEC First in Media: A Practical Handbook (Edexcel, 2007)
ISBN 978-1846901980
Lord P — Cracking Animation: The Aardman Book of 3-D Animation (Thames &
Hudson, 2004) ISBN 978-050051190X
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McFarlane T and Beck J — Outlaw Animation: Cutting-edge Cartoons from the Spike
and Mike Festivals (Harry N Abrams, 2003) ISBN 978-0810991519
Noake R — Animation: The Guide to Animated Film Techniques (McDonald and Co,
1988) ISBN 978-0356158721
Priebe K — The Art of Stop-Motion Animation (Delmar, 2006)
ISBN 978-1598632442
Shaw S — Stop Motion: Craft Skills for Model Animation (Focal Press, 2008)
ISBN 978-0240520556
Wells P — Understanding Animation (Routledge, 1998) ISBN 978-0415115973
White T — Animation from Pencils to Pixels (Focal Press, 2006)
ISBN 9780-240806709
White T — The Animator’s Workbook (Watson Guptill Publications, 1988)
ISBN 978-0823002292
Wiedemann J — Animation Now! (Taschen, 2007) ISBN 978-382283789X
Williams R — The Animator’s Survival Kit (Faber & Faber, 2002)
ISBN 978-0571202284
Websites
www.aardman.com

the home of Wallace and Gromit, a tour of
the studio and a showcase for Aardman’s
current offerings

www.anim8ed.org.uk

Anim8ed is an online animation resource
aimed at young people

www.awn.com

an electronic monthly publication devoted to
the art, craft and industry of animation,
featuring intelligent news, reviews,
commentary and opinion written by the
leading minds in the field today

www.filmeducation.org/primary/ani
mation/technique.html

the animation pages of Film Education

www.pixar.com

the company responsible for the films
Monsters Inc and Toy Story. This site offers,
amongst other things, information on the
stages of production

www.wbanimation.warnerbros.com

Warner Bros
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Unit 6:

Audio and MIDI Sequencing
Techniques

Unit code:

K/602/1051

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
The aim of this unit is to enable learners to develop the basic skills and techniques
required to sequence audio and MIDI using software sequencing packages.

Unit introduction
This unit allows learners to develop basic operating skills in audio and MIDI
sequencing software and its application in the production of music. The unit should
enable learners to focus on the creative applications of MIDI as demonstrated by
the sequencing process, in order to aid the development of elementary
orchestration and compositional techniques. Learners may explore the opportunities
offered for producing and editing music through the digital techniques in software
applications.

Learning outcomes
To achieve this unit a learner must:
1

Be able to operate music technology equipment responsibly and safely

2

Be able to apply the functions of computer sequencing programs

3

Be able to edit audio and MIDI parameters within a computer sequencing
program.
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Unit content

1

Be able to operate music technology equipment responsibly and safely
Hardware: set-up and operation (synthesisers, drum machines, sequencers,
sound modules)
Software: sequencing packages eg Cubase, Logic, Cakewalk
Health and safety: studio restrictions eg food, drink; cabling eg trip hazards,
runs; devices eg plugging in correctly, power supply, extensions, PAT testing;
Health and Safety at Work Act 1974; guidelines on using monitors eg rest
breaks, posture, seating

2

Be able to apply the functions of computer sequencing programs
Operation: track creation; track labelling; allocation of MIDI channels; screen
navigation; open; save; close; file types
Recording: record locators; record modes; playback modes; cycle recording;
real-time recording; step recording
Editing: quantising; piano roll; drum; score; list edit; cut; copy; paste; change
of note eg length, pitch, velocity, volume; articulation eg legato, staccato;
changes of tempo; time signature; program change

3

Be able to edit audio and MIDI parameters within a computer
sequencing program
Orchestration: ranges of instruments; common instrumental combinations;
traditional instrumental combinations; accurate ‘voice’ selection; stylistic
approaches to articulation
Composition: development of original material (cycle recording, looping);
layering of voices; creation of original sounds eg voice editing techniques
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operate a wide range of music
technology equipment responsibly
and safely
skilfully apply some complex
functions of computer sequencing
programs
skilfully perform a wide range of
edits to common audio and MIDI
parameters within the sequencing
program.

D1

D2

D3

M1

operate a selection of similar music
technology equipment responsibly
and safely

apply the basic functions of
computer sequencing programs

perform simple edits to common
audio and MIDI parameters within
the sequencing program.

P1

P2

P3

competently perform a diverse range
of edits to common audio and MIDI
parameters within the sequencing
program.

M2

qualification in Interactive Media – Issue 1 – November 2010 © Edexcel Limited 2010

BA025336 – Specification – Edexcel BTEC Levels 1 and 2 Award/Certificate/Diploma specialist

competently apply a diverse range of
functions of computer sequencing
programs

M2

operate a diverse selection of music
technology equipment responsibly
and safely

To achieve a distinction grade the
evidence must show that, in addition
to the pass and merit criteria, the
learner is able to:

To achieve a merit grade the evidence
must show that, in addition to the
pass criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria
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In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid
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UNIT 6: AUDIO AND MIDI SEQUENCING TECHNIQUES

Essential guidance

Delivery
Delivery of this unit should concentrate on the practical use of MIDI sequencing
facilities and may include examples of creative uses from the industry. Emphasis
should be placed on the use of sequencing as a tool, aiding the creative
development of arranging and compositional processes. Tutors should demonstrate
editing and sequencing techniques and learners should record information form
these demonstrations in order to support their independent work on the unit.

Assessment
The evidence required for this unit will be derived from a series of tasks undertaken
with sequencing software, supported by verbal or written presentations and group
discussions. In practical work, learners’ submissions should demonstrate an ability
to understand and use the functions and applications of the software and hardware
in use. Learners should be encouraged to provide verbal/practical demonstrations
of their work as part of the assessment process.

Employer engagement and vocational contexts
Centres should develop links with practising interactive media designers and
musicians using digital platforms to provide assignments to learners or work
experience. Assignments should be vocationally relevant and centres should
consider the creation of ‘live projects’ to support the vocational content of the unit
and the programme as a whole.
Links with employers are essential to the provision of work experience in the
programme. A lecture or visit by an animator, designer, programmer or practitioner
local to the centre may provide useful and pertinent information on working
practice.
Vocational learning support resources:
•

Learning and Skills Network – www.vocationallearning.org.uk

Business and finance advice:
•

local, regional business links – www.businesslink.gov.uk.

Creative and Cultural Skills (www.CCSkills.org.uk), the Sector Skills Council for
design, has launched the web portal Creative Choices (www.creativechoices.co.uk). This portal has a range of information about careers in the design
sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media industries, provides details
on its interactive media pages (www.skillset.org/interactive) about careers and the
industry and has a regularly updated news and events page.
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Essential resources
The unit requires the use of a sequencing software package, and computers of a
suitable specification. MIDI sound modules or sound cards with controller keyboards
will be required. These should be multitimbral; at least 16 part multitimbrality is
recommended. Learners should have the facilities to record completed work onto
tape or another format, for playback purposes. Learners should have access to a
variety of recorded and printed examples suitable for project material and as
potential models for arranging and composing.

Indicative resources
Textbooks
Case A — Sound FX: Unlocking the Creative Potential of Recording Studio Effects
(Focal Press, 2007) ISBN 978-0240520322
Huber D M — Modern Recording Techniques (Focal Press, 2005)
ISBN 978-0240806259
MacLellan T, Parsons A and Wise J — BTEC Level 2 First Art and Design Student
Book (Edexcel, 2010) ISBN 978-1846906121
Miller M — The Complete Idiot's Guide to Recording with Cubase (Alpha Books,
2007) ISBN 978-1592574995
Nahmani D — Apple Pro Training Series: Logic Pro 9 and Logic Express 9 (Peachpit
Press, 2009) ISBN 978-0321636805
Riley R — Audio Editing with Adobe Audition (PC Publishing, 2008)
ISBN 978-1906005030
Journals
Future Music — magazine from Future Publishing looking at the latest
developments in the sound production world
Websites
www.computermusic.co.uk

the sister site to the Future Publishing magazine title
of the same name, this regularly updated site focuses
on the creative and technological processes behind
digital music production

www.findsounds.com

a site that links to many sound effect archives with
short clips; although not a very comprehensive
source of sounds, this may be useful in both
researching and collating resources
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Unit 7:

Sound Production for Interactive
Media

Unit code:

J/602/1056

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
The aim of this unit is to enable learners to develop the basic skills and techniques
required to produce sound for interactive media products.

Unit introduction
This unit should enable learners to develop skills in planning and creating sound for
interactive media products. They should gain practical experience in the operation
of audio recording equipment and develop their understanding of and abilities in
using digital sound editing software. They should apply these skills to create sound
assets for use in an interactive media product, and apply the assets created to that
product.

Learning outcomes
To achieve this unit a learner must:
1

Be able to record sound

2

Be able to mix sound

3

Be able to create sound assets for an interactive media product

4

Be able to apply sound assets to an interactive media product.
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Unit content

1

Be able to record sound
Microphone types and characteristics: dynamic; capacitor; electric condenser;
ribbon; carbon; crystal handheld; stand; tie-clip; rifle; boom; radio
Recording equipment: interfaces; cables and gain stages; mixer inputs and
outputs; signal flow and levels; metering and monitoring; the integrity of the
sound signal; direct injection; multi-track; stereo and single-track recording;
analogue recording; digital recording; linear; non-linear; CD; DVD; hard disk
Recording: stereo; mono; multi-track; analogue systems; digital systems;
current hardware and computer interfaces; effects and processors; mastering
considerations; monitoring systems; monitoring levels; headphones; fold-back
systems; talkback; identifying tracks; tracksheets; overdubbing; noise
reduction; listening for distortion; checking playback

2

Be able to mix sound
Mixing: mixing original material; remixing existing or found material; pan;
equalisation; reverberation; compression; expansion; limiting; effects units;
grouping

3

Be able to create sound assets for an interactive media product
Plan: asset management (file storage and retrieval, naming conventions);
workflow (scheduling, efficient time management); deadlines
Recording sound: recording log; recording (fieldwork, studio); audio sampling
(file size constraints, sample rate, mono, stereo)
Audio levels and metering: meters eg VU meter, peak program meter; standard
operating level
Sound manipulation: importing; editing eg cut, copy, paste, trim, channel
mixer, cue points, markers; effects eg amplify, chorus, cross fade, delay, echo,
fade in/out, invert, envelope, normalise, pan, reverb, reverse, resample,
silence; time and pitch eg Doppler, stretch; filters eg pass (band, high, low),
notch, noise reduction, pop/click, equalisation; loops; cuelist; playlist; mix down

4

Be able to apply sound assets to an interactive media product
Asset management: importing; organising (file storage and retrieval, naming
conventions)
Edit audio: audio library material; stock music assets; studio produced audio eg
voiceovers, effects
Apply: synchronising sounds eg actions, onscreen movement, scenes, lipsynching; dub; embed; link to sound file
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M1

use appropriate equipment to record
sound

use appropriate equipment to mix
sound

use audio technology to create sound
assets for an interactive media
product

apply sound assets to an interactive
media product.

P1

P2

P3

P4
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apply sound assets to an interactive
media product competently.

use audio technology competently to
create developed sound assets for an
interactive media product

M3

M4

use equipment competently to mix
sound

M2

use equipment competently to record
sound

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

apply sound assets to an interactive
media product skilfully.

use audio technology skilfully to create
imaginative sound assets for an
interactive media product

D3

D4

use equipment skilfully to mix sound

use equipment skilfully to record
sound

D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner
is able to:

111

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.
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Essential guidance

Delivery
A hands-on experimental approach is required to encourage learners to broaden
their knowledge of basic sound recording equipment. Learners should reinforce
their knowledge and understanding in a range of ways, through demonstration and
discussion with tutors and other learners. Whilst there are distinct rules in sound
recording, learners should be encouraged to use the equipment at their disposal as
creative tools, rather than merely applying procedures. Learners should be provided
with an interactive media product containing place holders for the insertion of their
edited and sourced sound assets – either one they have created or one provided by
the tutor.

Assessment
Evidence for assessment should take the form of records of the learners’ planning
for their sound production, and the recordings they have produced. This will include
a finished audio product, stored separately from the integrated piece and any
associated post-production documentation. This could be supplemented through
individual notes and tutor observation records recording learners’ abilities in using
software. Learners’ audio work may form part of, or a whole, interactive media
product, with the sound work effectively integrated within it. The product should be
able to run in a consumer environment such as a browser or DVD interface.

Employer engagement and vocational contexts
Centres should develop links with practising interactive media designers to provide
assignments to learners or work experience. Assignments should be vocationally
relevant and centres should consider the creation of ‘live projects’ to support the
vocational content of the unit and the programme as a whole.
Links with employers are essential to the provision of work experience in the
programme. A lecture or visit by an animator, designer, programmer or practitioner
local to the centre may provide useful and pertinent information on working
practice.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

Business and finance advice:

•

local, regional business links – www.businesslink.gov.uk.

Creative and Cultural Skills (www.CCSkills.org.uk), the Sector Skills Council for
design, has launched the web portal Creative Choices (www.creativechoices.co.uk). This portal has a range of information about careers in the design
sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media industries, provides details
on its interactive media pages (www.skillset.org/interactive) about careers and the
industry and has a regularly updated news and events page.
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Essential resources
For this unit learners will require access to appropriate hardware and software for
sound capture, production and editing. Learners should also have access to
relevant software manufacturers’ manuals, textbooks and a range of examples
which illustrate the use of sound in interactive media products. Tutors can support
this through well-chosen tutorials and on-line materials.

Indicative resources
Textbooks
Case A — Sound FX: Unlocking the Creative Potential of Recording Studio Effects
(Focal Press, 2007) ISBN 978-0240520322
Huber D M — Modern Recording Techniques (Focal Press, 2005)
ISBN 978-0240806259
MacLellan T, Parsons A and Wise J — BTEC Level 2 First Art and Design Student
Book (Edexcel, 2010) ISBN 978-1846906121
Miller M — The Complete Idiot's Guide to Recording with Cubase (Alpha Books,
2007) ISBN 978-1592574995
Riley R — Audio Editing with Adobe Audition (PC Publishing, 2008)
ISBN 978-1906005030
Journals
Future Music — magazine from Future Publishing looking at the latest development
in the sound production world
Websites
www.computermusic.co.uk

the sister site to the Future Publishing magazine
title of the same name, this regularly updated site
focuses on the creative and technological processes
behind digital music production

www.findsounds.com

a site that links to many sound effect archives with
short clips; although not a very comprehensive
source of sounds, this may be useful in both
researching and collating resources
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Unit 8:

Advertising Production

Unit code:

M/600/6552

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
The aim of this unit is to introduce learners to the way advertisements are created
and the ways in which they work. Learners will study existing advertisement
techniques in a number of mediums, and plan and produce an advertisement of
their own in a chosen medium.

Unit introduction
Advertising and the media are inseparable. Advertising exists in some shape or
form in every medium – television, film, radio, the press, the internet – and this is
true whether the advertising is carried through a commercial media outlet (where
the advertising is explicit and often supports it financially) or a public service media
outlet (which will carry not only explicit advertising for its own products and
services but will also transmit covert advertising through sports programmes,
sponsored events and public relations messages infiltrated into news items). It
follows that the advertising industry is one of the largest in the creative media
sector.
This unit introduces learners to the techniques of advertising. It shows them how to
develop ideas for advertisements, and how to plan and produce advertisements in a
selected medium. Learners will be required to analyse the construction of a
particular advertisement along with the persuasive techniques employed. From this
basis of knowledge they will be able to plan and produce their own advertisements.
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Learning outcomes
To achieve this unit a learner must:
1

Know how advertisements are constructed

2

Be able to develop ideas for an advertisement

3

Be able to create an advertisement

4

Be able to review own advertising production.
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Unit content

1

Know how advertisements are constructed
Medium: eg radio, TV, cinema, interactive, print, poster
Content: eg narrative, visual, verbal, order of information, music, SFX
Styles: eg humorous, surreal, dramatic, realist
Persuasive techniques: information about products or services eg features,
benefits, unique selling proposition (USP); emotional manipulation eg use of
fear, playing on emotion, compassion; brand identification; celebrity
endorsement

2

Be able to develop ideas for an advertisement
Ideas generation: eg brainstorming, group discussion, research commercial
practice; requirements eg client’s needs, technical restrictions, costs, target
audience or market
Treatment or proposal: target audience; content; style; strategy; budget
Regulations and codes of practice: eg legal considerations, Advertising
Standards Authority, Ofcom

3

Be able to create an advertisement
Pre-production: preparation and planning eg for print or interactive (copy,
visuals, layout plans, sketches, mood boards, thumbnails, early drafts, use of
colour, fonts), for moving image (script, storyboard, shooting script), for audio
(script, music, SFX, cues); production requirements eg equipment, crew, actors,
location recces; production schedules, production logs
Production: eg drafting, layout, copywriting, recording, filming
Post-production: eg for print-based media, for interactive media, for moving
image, for audio

4

Be able to review own advertising production
Finished product: compared with original intentions; technical qualities;
aesthetic qualities; persuasive qualities
Production process: production (technical competencies, creative ability); postproduction (technical competencies, creative ability)
Sources of information: self-evaluation, production logs, comments from others
eg audience, peers, tutors, client
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present an appropriate idea for an
advertisement

use appropriate techniques and
technology to create an advertisement
that partially realises intentions

review strengths and weaknesses of
own advertising production work.

P2

P3

P4
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M1

outline advertisements in terms of
content, style and technique

P1

present an imaginative idea for an
advertisement
use appropriate techniques and
technology skilfully to create an
advertisement that clearly realises
intentions
evaluate strengths and weaknesses of
own advertising production work with
reference to precise and detailed
illustrative examples.

D3

D4

explain advertisements in terms of
content, style and technique with
reference to precise and detailed
illustrative examples
D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner
is able to:
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describe strengths and weaknesses of
own advertising production work with
some detail and with reference to
appropriate illustrative examples.

use appropriate techniques and
technology competently to create an
advertisement that mainly realises
intentions

M3

M4

present a developed idea for an
advertisement

M2

describe advertisements in terms of
content, style and technique with
some detail and with reference to
appropriate illustrative examples

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 8: ADVERTISING PRODUCTION

UNIT 8: ADVERTISING PRODUCTION

Essential guidance

Delivery
It is recommended that this unit be contextualised within a specific medium so that
work for learning outcome 1 can be kept within manageable limits, and also so that
the production element of the unit can be based on pre-existing technical skills. It
is important to recognise that, whilst the technical skills of a specific medium are
not the focus of this unit, learners must be able to use the technology they are
working with if they are to express their intentions successfully.
After an introduction to the concepts of advertising, the first stage of this unit could
be taught through a series of group sessions in which learners are encouraged to
discuss and analyse examples of individual advertisements and advertising
campaigns. Alternatively, learners could be encouraged, through self-directed
learning, to investigate advertising campaigns through libraries and the internet.
The Advertising Standards Authority website (www.asa.org.uk) is recommended for
information about advertising generally and for interesting commentaries on
advertisements.
Talking about what people in the group own (and why) and what they aspire to own
(and why) might be one way of getting into the subject. It will help, also, if tutors
have up-to-date information on the effects of advertising campaigns.
However, it is more important at this stage that learners develop an understanding
of the techniques of advertising. Analysis of specific texts should therefore be given
the greater emphasis, looking particularly at the strategies employed and the
relationship of those strategies to the target markets. This understanding will then
inform the production work.
Initial pre-production work can be broken down into specific tasks by the tutor, or
learners can negotiate the ordering of their own work at this stage. It is suggested
that production and post-production tasks be monitored by the tutor during a series
of workshop sessions, with more formal sessions, including group presentations,
being used for evaluation of the production work.

Assessment
Achievement of learning outcome 1 could be evidenced through a written report or
a presentation by one learner or a small group. In the case of a group presentation
assessors must ensure that evidence is produced which enables each learner in the
group to be individually awarded a grade for the unit. Presentations should be
recorded for internal and external verification purposes. Learners could also hand in
annotated advertisements (or drawings or video grabs in the case of film or
television advertisements).
Achievement of learning outcome 2 could be evidenced through various forms of
recording of brainstorming exercises or group development activities. Notes, ideas
boards, and spidergrams are all acceptable forms of evidence, which can also be
supported by tutor observation.
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Practical recording and editing activities that are monitored and recorded by tutors
would provide evidence for learning outcome 3 as would the final product. It is
essential that all group work is individually evidenced in order to award an
individual learner a grade for the unit. This might be done through initial minuted
group discussion and role allocation and final evaluation of own work and team
activity.
Evidence for achievement of learning outcome 4 can be in the form of a
presentation, a written report, or a structured statement in an audio or visual
medium.
Employer engagement and vocational contexts
Centres should (where possible) develop links with local advertising agencies and
graphic design studios that work for such agencies. Editors of local papers could be
willing to come in and talk about the relationship between their papers and
advertising, both in terms of target market and finance.
Skillset, the Sector Skills Council for the creative media sector, has a substantial
section of its website dedicated to careers, including job descriptions –
www.skillset.org/careers.
Saatchi and Saatchi runs a Summer Scholarship programme each year – details can
be found at www.saatchi.co.uk/summerscholarship.
A guide to the structure of the advertising industry can be found at www.mindadvertising.com/agencies_index_basics.htm.
Further general information on work-related learning can be found at the following
websites:

•

www.aimhighersw.ac.uk/wbl.htm – work-based learning guidance

•

www.businesslink.gov.uk – local, regional business links

•

www.nebpn.org – National Education and Business Partnership Network

•

www.vocationallearning.org.uk – Learning and Skills Network

•

www.warwick.ac.uk/wie/cei – Centre for Education and Industry, University of
Warwick – work experience and workplace learning frameworks.

Essential resources
For this unit learners should have access to appropriate production equipment.
Depending on the medium in which learners are working, this may include
computer-aided design equipment, portable and studio recording equipment, and
video production and post-production equipment.

Indicative resources
Textbooks
Burtenshaw K, Mahon N and Barfoot C — Fundamentals of Creative Advertising
(AVA Publishing, 2006) ISBN 978-2940373185
Butterfield L — Excellence in Advertising (Focal Press, 1999) ISBN 978-0750644792
Dibb S — Marketing Briefs and Revision Guide (Focal Press, 2001)
ISBN 978-0750662000
Hall K and Holmes P — BTEC First in Media: A Practical Handbook (Edexcel, 2007)
ISBN 978-1846901980
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Pattis S W — Careers in Advertising, 3rd Edition (McGraw Hill, 2004)
ISBN 978-0071430494
Powell H, Hardy J, Hawkin S and MacRury I — The Advertising Handbook
(Routledge, 2009) ISBN 978-0415423113
Journals
Campaign – the trade paper of the advertising industry
Websites
www.adassoc.org.uk

the Advertising Association, a federation of 32 trade
bodies, represents the advertising and promotional
marketing industries in the UK

www.asa.org.uk

the Advertising Standards Authority

www.iaaglobal.org

the International Advertising Association connects
advertising associations from all over the world and acts as
an industry educator and knowledge transfer facilitator

www.rab.co.uk

the Radio Advertising Bureau
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Unit 9:

Networking Essentials for
Interactive Media

Unit code:

M/602/1052

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
This unit aims to enable learners to gain knowledge and understanding
underpinning the application of computer networks in organisations.

Unit introduction
As learners work through this unit they should develop an understanding of the
way in which communications enhance the activities carried out in organisations,
involving key areas such as data transfer, file sharing, software and hardware.
Learners should gain knowledge of local area network topologies, and consider how
users are served by local area networks. They should also research how wide area
network technologies are harnessed to communication objectives, in order to
provide information, data and interactive functionality to the users.

Learning outcomes
To achieve this unit a learner must:
1

Understand how computer networks are applied in organisations

2

Know about local area network (LAN) technology and conventions

3

Know about wide area network (WAN) technology.
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Unit content

1

Understand how computer networks are applied in organisations
Application: hardware; software; legislation (Data Protection Act, Health and
Safety at Work Act)
Communication: internal (intranet, individuals, teamwork, functional areas);
external (customers, public relations, research, information resources);
standard ways of working (co-ordinate, collaborate, inform, research); types of
operation (client-server, thin client)
Managing resources: information; administration; personnel; security

2

Know about local area network (LAN) technology and conventions
Hardware: objectives; topologies (bus, star, ring); cable; wireless links;
workstations; servers; selection factors
Conventions: identification of purpose of network software protocols:
identification of examples; identification of network access methods (token ring,
Carrier Sense Multiple Access (CSMA), collision detection)

3

Know about wide area network (WAN) technology
Technologies: wide area communications (voice-band Public Switched
Telephone Network (PSTN), leased and dedicated lines, satellites, microwave,
cellular radio, digital and analogue lines); modems; broadband technologies
(Asymmetric Digital Subscriber Line (ADSL), Integrated Digital Services Network
ISDN, fibre optic cables)
Issues: data rates; security (computer viruses, hacking); speed of web page
loading
Software: internet browsers for www sites; internet browsers, Wireless
Application Protocols (WAP) sites; email; software for downloading from File
Transfer Protocol (FTP) sites; virus checkers; firewalls
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describe basic local area network (LAN)
technology

describe the conventions of local area
networks

explain the uses of wide area networks
(WAN) technology.

P2

P3

P4

explain with some detail the uses of
wide area networks (WAN) technology.

describe with some detail the
conventions of local area networks

describe with some detail local area
network (LAN) technology
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M4

M3

M2

M1

describe how organisations use
networks for communication

P1

describe with some detail how
organisations use networks for
communication

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

D4

D3

D2

D1
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explain with substantial detail the uses
of wide area networks (WAN)
technology.

describe with substantial detail the
conventions of local area networks

describe with substantial detail local
area network (LAN) technology

describe with substantial detail how
organisations use networks for
communication

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner is
able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 9: NETWORKING ESSENTIALS FOR INTERACTIVE MEDIA

UNIT 9: NETWORKING ESSENTIALS FOR INTERACTIVE MEDIA

Essential guidance

Delivery
Learners can work together to combine material from lectures and worksheets with
their investigation of the use of networks in organisations. It is expected that most
of the theoretical aspects of the unit will be delivered through lectures backed up
by handouts and case studies to support learning outcomes. Learners’ explorations
should be supported by tutors by ensuring they have access to an internal network
(ie intranet). Learners may need to be taught how to assess the conventions and
technologies associated with the functionality of the network, and should be
encouraged to investigate the essential factors and components of the network.
Tutors should demonstrate aspects such as the flow of information through a
network and how this is achieved. Learners are not expected to design and install a
network in this unit.

Assessment
Evidence for this unit will mostly come from assignments produced to reinforce the
learners’ knowledge and understanding. Learners should have the opportunity to
relate knowledge of networking approaches with an understanding of how this may
be applied in an organisation.
Evidence for research into organisations and specific aspects of networking should
be included and this may come from using sources such as case studies, learner
investigations and internet searches.

Employer engagement and vocational contexts
Centres should develop links with practising interactive media designers, to provide
assignments to learners or work experience. Assignments should be vocationally
relevant and centres should consider the creation of ‘live projects’ to support the
vocational content of the unit and the programme as a whole.
Links with employers are essential to the provision of work experience in the
programme. A lecture or visit by an animator, designer, programmer or practitioner
local to the centre may provide useful and pertinent information on working
practice.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

Business and finance advice:

•

local, regional business links – www.businesslink.gov.uk.

Creative and Cultural Skills (www.CCSkills.org.uk), the Sector Skills Council for
design, has launched the web portal Creative Choices (www.creativechoices.co.uk). This portal has a range of information about careers in the design
sector, including job descriptions.
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Skillset, the Sector Skills Council for the creative media industries, provides details
on its interactive media pages (www.skillset.org/interactive) about careers and the
industry and has a regularly updated news and events page.

Essential resources
Learners will require access to digital labs/studios with appropriate software and
hardware, to enable them to learn about the technologies used in networking.
Tutors should provide support materials in the form of handouts and diagrams of
network structures and network operations. These can be placed into context by
the use of case studies or local examples.

Indicative resources
Textbooks
Krug S — Don’t Make Me Think! A Common Sense Approach to Web Usability (New
Riders, 2005) ISBN 978-0321344755
Lowe D — Networking All-in-one Desk Reference for Dummies, 3rd Edition (John
Wiley & Sons, 2008) ISBN 978-0470179154
MacLellan T, Parsons A and Wise J — BTEC Level 2 First Art and Design Student
Book (Edexcel, 2010) ISBN 978-1846906121
Journals
Games and Culture
Journal of Interactive Advertising
Websites
www.designcouncil.org.uk

the Design Council

www.disney.go.com/disneyinteractivestudios

Disney Interactive

www.skillset.org/interactive

Skillset Interactive Media
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Unit 10:

Object Oriented Programming

Unit code:

K/601/5105

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
This unit aims to introduce learners to the features of object oriented programming
and the object oriented development environment and to develop the skills required
to design, implement, test, document and review object oriented programs.

Unit introduction
Object oriented programming is an industry-proven method for developing reliable
modular programs and is popular in software engineering. Consistent use of object
oriented techniques can lead to shorter development life cycles and increased
productivity, and therefore lower the cost of producing and maintaining systems.
Programming with objects simplifies the task of creating and maintaining complex
applications. Object oriented programming is a way of modelling software that
maps programming code to the real world. Object orientation is now the
cornerstone of many languages; it is dominant in Visual Basic, C++, Java, the
Microsoft .Net environment, Action Script and many other systems.
This unit starts by looking at the features of object oriented programming and the
object oriented environment. Learners will discuss how these types of language are
used and their suitability for different uses. The unit then puts theory into practice
and learners will design and develop object oriented programs to meet specified
needs. There are many concepts to be learned and practised to enable learners to
confidently design and implement programs.
As with all programming, a focus on developing solutions to meet identified needs
is made along with an emphasis on the importance of testing and reviewing. Good
practice in testing and documenting programs will be emphasised and learners will
develop techniques to ensure their program code is understandable and able to be
maintained by others.
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Learning outcomes
To achieve this unit a learner must:
1

Know the features of object oriented programming

2

Understand the object oriented development environment

3

Be able to design and implement object oriented programs

4

Be able to test, document and review object oriented programs.
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Unit content

1

Know the features of object oriented programming
Features: key features eg discrete and reusable units of programming logic,
identification of objects, data abstraction, modularity, classification,
inheritance, polymorphism, encapsulation, classes, methods, message passing,
flexibility, suitability for graphical user interfaces (GUI), simplicity of
programming, ease of development
Programming languages: eg Visual Basic.NET (VB.NET), C#, Java, Coldfusion,
Perl, PHP (Hypertext Preprocessor)

2

Understand the object oriented development environment
Environment components: IDE; tool boxes and controls; toolbars; predefined
functions; screen templates; help menus; debugging tools

3

Be able to design and implement object oriented programs
Design: classes; objects; methods; control structures; data structures; data
validation; error handling and reporting
Classes: class diagram; dependencies and inheritances; identification
attributes; methods; the control of scope of attributes and methods;
inheritance; aggregation; association; polymorphism; pre-defined classes eg
class library, downloaded, imported
Objects: eg constructors, destructors; building a program with reusable
objects; defining relationships between objects; implementing message passing
between objects
Control structures: selection eg if …then…else, CASE; iteration eg while…do,
repeat…until
Data structures: selecting, declaring and initialising variable and data structure
types and sizes; operators eg logical, arithmetic, relational
Data validation: eg type, range, presence, format
Implement: program and debug
Error handling: debugging eg: compiler/translator; errors eg logical, syntax,
run-time

4

Be able to test, document and review object oriented programs
Testing: test strategy; test data; test plan structure eg test, date, expected
result, actual result, corrective action; error messages; specialist software tools
eg debug
Documentation: listing of code; support and maintenance documentation
Programming standards: use of comments; code layout; indentation
Review: against specifications requirements; suggest improvements
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implement data validation for inputs

compare actual test results against
expected results to identify
discrepancies.

M2

M3

explain how development environment
components simplify the development
process

design and implement an object
oriented program to meet defined
requirements

test an object oriented program

create documentation for the support
and maintenance of an object oriented
program

review an object oriented program,
suggesting possible improvements.

P2

P3

P4

P5

P6

D2

D1

implement error handling and
reporting.

evaluate the suitability of object
oriented programs for non-graphical
applications

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner
is able to:
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describe the features of an object
oriented language that make it
suitable for creating a GUI

M1

identify the key features of object
oriented programming

P1
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To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

In order to pass this unit, the evidence that learners presents for assessment needs to demonstrate that they can meet all the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 10: OBJECT ORIENTED PROGRAMMING

UNIT 10: OBJECT ORIENTED PROGRAMMING

Essential guidance

Delivery
It is likely that, for most learners, this will not be their first contact with formal
programming but it will be their first contact with object oriented programming. It
is very important that they use a methodical approach to creating object oriented
programs. This will be particularly valuable should learners progress to higher-level
courses that involve programming.
A number of small programs should be used to demonstrate object oriented
concepts. Any appropriate language can be chosen as the basis of the practical
aspects of this unit. An object oriented program should include a simple object
oriented design, fully documented class, code, and interfaces (screens, forms,
printouts, etc).
It is recommended that learners begin to program early on in their work for this
unit. To be most valuable, these programming activities should steadily increase in
complexity and provide lots of opportunity for formative feedback.
Once they have been given the focus of an assessed task, learners should be
encouraged to break down the task and submit material in stages for assessment.
These stages might naturally be design, documented class, production of program,
testing/debugging and documentation.

Assessment
Evidence for the achievement of learning outcome 1 could be a booklet, report or
presentation.
To achieve learning outcome 2, learners must explain how environment
components make the development process easier. This requires more than a
straightforward explanation of each element outlined in the unit content, the
emphasis being on their purpose.
For learning outcome 3 learners must create some form of basic object oriented
design. A simplified class diagram may be used showing the class attributes,
methods and its association with other classes. Class-responsibility-collaboration
(CRC) cards are also suitable. Centres may also incorporate use of case diagrams
and sequence diagrams if they feel this is appropriate. If learners use a graphic
user interface (GUI) with their program then it is important that they show
evidence of the planning and design of the GUI interface at an early stage.
Evidence for the achievement of learning outcome 4 could include before and after
screenshots of the implemented program design. Witness statements may be used
to assess the completed design. Test plans and results are also required and
evidence of dealing with error messages. Documentation should include annotated
and properly laid out code along with the technical documentation necessary to
support and maintain the program. The review process should include suggestions
for improvements.
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Employer engagement and vocational contexts
Centres should develop links with practising interactive media professionals in order
to develop assignments for learners or to provide work experience. A lecture or visit
by a programmer can provide useful and pertinent information on working practice.
Vocational learning support resources:
•

Learning and Skills Network – www.vocationallearning.org.uk

•

business and finance advice, and local business links –
www.businesslink.gov.uk.

Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.

Essential resources
Learners will need individual access to an appropriate development environment
according to the particular language chosen by the centre. In addition, it would be
valuable for perhaps a limited number of additional copies to be made available in
open areas, such as learning resources or libraries, so that learners can practise
and create assignment material outside of normal contact time.

Indicative resources
Textbooks
Halvorson M — Visual Basic 2005 Step by Step (Microsoft Press US, 2005)
ISBN 978-0735621312
Templeman J and Olsen A — Microsoft Visual C++ .NET Step by Step: Version 2003
(Microsoft Press US, 2003) ISBN 978-0735619074
Kaldahl B — EZ Flash MX: Animation, Action Script and Gaming for Macromedia
Flash (Trafford Publishing, 2004) ISBN 978-1412006170
Lemay L and Cadenhead R — Sams Teach Yourself Java 2 in 21 Days, 4th Edition
(Sams, 2004) ISBN 978-0672326288
Schildt H — C++: A Beginner’s Guide, 2nd Edition (McGraw-Hill Education, 2003)
ISBN 978-0072232158
Websites
java.sun.com/docs/books/tutorial/java/concepts
www.oopweb.com
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Unit 11:

Photographic Techniques and
Applications

Unit code:

H/602/0903

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
This unit aims to enable learners’ to develop and apply photographic skills in order
to produce photographs related to a specific vocational application.

Unit introduction
This unit will enable learners to explore the techniques and applications of
photography. Learners will explore both film-based photographic methods and the
processes involved in digital photography. Learners will develop ideas based on a
specific technique or application for their own photographic work and create a
range of photographic images.

Learning outcomes
To achieve this unit a learner must:
1

Be able to experiment with photographic techniques

2

Be able to develop ideas for specific photographic applications

3

Be able to produce photographs for specific applications

4

Be able to review own application of photographic techniques.
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Unit content

1

Be able to experiment with photographic techniques
Photographic equipment: cameras; tripods; lights (flashguns, studio lighting);
film equipment; darkroom equipment (developing tanks, developing dishes,
measuring cylinders, thermometers, tongs, enlargers, frames); computers;
image manipulation software; scanners; printers
Photographic materials: film stock; memory cards; printing paper (for
darkroom, for electronic printers); chemicals (film processing, printing)
Techniques: eg depth of focus, capturing motion, colour manipulation, multiple
imaging, collage, image distortion

2

Be able to develop ideas for specific photographic applications
Idea development: individual notes; group discussions; brainstorming;
development exercises; constraints (equipment, time, money, logistics)
Stimuli: past and current photographic practice; other learners’ work; personal
interests
Applications: advertising; wildlife; fashion; architectural; scientific; journalism
eg sport, news, documentary, celebrity; illustration eg books, magazines,
brochures; specialisms eg, food, cars, portraiture, close-up

3

Be able to produce photographs for specific applications
Planning: shooting schedule; resources eg equipment, people, studios,
locations; logistics
Shooting: film-based (selection of film stock, choice of aperture, choice of
shutter speed, developing, printing); digital (image capture, memory,
downloading to a computer, image manipulation, printing)
Presentation of final prints: eg exhibition mounting, presentation in a folder,
titling

4

Be able to review own application of photographic techniques
Feedback: eg audience, peers, teachers
Photographic outcomes: technical qualities; aesthetic qualities; achievement of
intentions
Process: skills development; self-organisation (time management, logistics)
Format: eg written, individual oral presentation, group oral presentation, audio,
audio-visual

136

BA025336 – Specification – Edexcel BTEC Levels 1 and 2 Award/Certificate/Diploma specialist
qualification in Interactive Media – Issue 1 – November 2010 © Edexcel Limited 2010

develop straightforward ideas for a
specific photographic application

produce straightforward photographic
images for a specific application

review strengths and weaknesses of
own application of photographic
techniques.

P2

P3

P4

discuss with some detail strengths and
weaknesses of own application of
photographic techniques.

M4
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produce competent photographic
images for a specific application

develop a range of effective ideas for a
specific photographic application

M3

M2

M1

experiment with photographic
techniques

P1

competently experiment with a range of
photographic techniques

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

evaluate with substantial detail
strengths and weaknesses of own
application of photographic techniques.

D4
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produce creative photographic images
for a specific application

develop a wide range of creative ideas
for a specific photographic application

confidently experiment with a wide
range of photographic techniques

D3

D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner is
able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all of the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 11: PHOTOGRAPHIC TECHNIQUES AND APPLICATIONS

UNIT 11: PHOTOGRAPHIC TECHNIQUES AND APPLICATIONS

Essential guidance

Delivery
This unit requires a structured approach to the development of skills and the
exploration of techniques for the production of photographs, whether film-based,
digital, or both. Film-based methods will give learners experience of studio and
darkroom practices for the production of black and white photographs. Digital
photography can extend this experience to involve the production of colour images
and creative manipulation of these images using computer software such as Adobe
PhotoShop.
Though there is no need for them to practise both, learners should look at digital
and traditional photographic techniques, technology and materials. Learners should
be introduced to a range of camera equipment (for example, large format studio
and other professional cameras as well as the compact digital and multi-media
types of camera they will more than likely be familiar with). Where film-based
photography is taught, learners should have access to digital cameras to allow
them to experiment with ideas before using film.
It is essential that learners are aware of the work of professional photographers
and develop a knowledge of the skills and techniques associated with traditional
(film-based) methods and digital processes.
Health and safety is very important when working in a photographic studio,
darkroom or on location. Learners must understand the health and safety issues
associated with the use of photographic materials and equipment.
Learners should be encouraged to approach photography as a means of visual
expression and communication. As such they should have access to a wide range of
imagery.

Assessment
For learning outcome 1 learners should generate evidence by exploring a variety of
techniques and processes using, ideally (but not necessarily) both film-based and
digital equipment.
For learning outcome 2 learners should generate ideas that show that they have
understood the technical aspects of photography and how they relate to image
making. Learners must show evidence of having investigated past and current
professional practice in photography. This should involve reviewing the work of
professional photographers and the resources they used to undertake their work.
For learning outcome 3 learners must produce a range of photographic images. This
could be presented as an exhibition of work, a photographic portfolio or a collection
of images in a folder, on a computer or on a website.
Learners must be able to evaluate the photographic work they have produced and
their processes for learning outcome 4. This might involve an individual oral or
written report or a critical self-assessment of finished work through group
presentations.
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Employer engagement and vocational contexts
Centres should develop links with practising photographers in order to create
assignments for learners or to provide work experience. A lecture or visit by a
professional photographer local to the centre may provide useful and pertinent
information on working practice.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

•

business and finance advice, and local business links –
www.businesslink.gov.uk.

Creative and Cultural Skills, the Sector Skills Council for design, has launched the
web portal Creative Choices (www.creative-choices.co.uk). This portal has a range
of information about careers in the design sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.

Essential resources
Sufficient resources, work and storage space should be available for learners to
explore the range of materials and techniques identified in this unit.
The following types of traditional equipment would be appropriate at this level:

•

basic cameras – 35mm compact, APS, basic 35mm single lens reflex camera

•

lighting equipment – tungsten halogen lamp units, electronic flash units,
reflectors

•

darkroom.

The following digital equipment would be appropriate for this unit:

•

moderately good quality, sturdy digital cameras

•

computers and printers

•

software for the manipulation of digital images

•

flatbed scanners.

Indicative resources
Textbooks
Adobe Creative Team — Adobe Photoshop Elements 8 Classroom in a Book (Adobe
Press, 2009) ISBN 978-0321660329
Burns-Millyard K — Digital Photography Basics: A Beginner’s Guide to getting Great
Digital Photos (Electronic Perceptions, 2009) ASIN: B002OSXLM0
Langford M, Fox A and Sawdon-Smith R — Basic Photography, 9th Edition (Focal
Press, 2010) ISBN 978-0240521688
Langford M and Spieler M — 101 Essential Tips on Photography (Dorling Kindersley,
2004) ISBN 978-0756602246
Lessing P — The First Week with My New Digital Camera: A Very Basic Guide to
Understanding, Editing and Saving Digital Photographs (Capital Books, 2003)
ISBN 978-1931868174
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UNIT 12: WORKING WITH MOVING IMAGE BRIEFS

Unit 12:

Working with Moving Image
Briefs

Unit code:

L/502/4871

QCF Level:

2

Credit value:

10

Guided learning hours: 60

Unit aim
In this unit learners will be introduced to the field of the moving image. Through
applied research they will develop a moving image piece based on a set
assignment. Learners will gain skills and understanding in the pre-production,
production and post-production phases of making a piece of film- or video-based
artwork.

Unit introduction
The field of moving image covers areas including video and television. Artists have
also used moving image as a vehicle for communicating a message or intention in
video- or film-based artwork. Independent filmmakers have manipulated the genre
to fulfil ideas that range from surrealism to documentary. Designers exploit
television’s ability to gain access to our homes through the use of moving images in
advertising productions. Much of our contemporary communication involves moving
image.
Learners will be taught how to plan and produce a piece of moving image-based
work. This will involve them in learning how to plan and manage the production
process, and to use technical equipment properly and safely.
Learners will be able to develop personal themes and ideas in their work for this
unit. They will work with appropriate technology to produce their final piece. Finally,
they will review their moving image outcome against the original ideas or intentions
they set out to pursue in the brief.

Learning outcomes
To achieve this unit a learner must:
1

Be able to use materials, techniques and technology for moving image briefs

2

Be able to plan and develop ideas for a moving image brief

3

Understand the successful characteristics and quality of moving image work.
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Unit content

1

Be able to use materials, techniques and technology for moving image
briefs
Materials: eg cels, drawing materials, plasticine, card, paper, paint, voice,
script, storyboard, software, hardware
Techniques: eg hand-drawn, modelling, photographing, stop animation,
importing, key framing, rotoscoping, time lapse, filming, videoing, foley sound,
sound effects, voiceover
Technology: eg still cameras, movie cameras, computers, lighting, microphones
Briefs: eg genres, short films, ident, features, documentaries, animations

2

Be able to plan and develop ideas for a moving image brief
Plan a moving image project: planning eg storyboard, pre-production,
production, post-production; intentions eg subject matter, theme, idea,
documentary, narrative, text, advertising, fine art piece; resources eg location,
studio, sets, costumes, props, actors, script, equipment; constraints;
opportunities eg criteria for success, risk assessments, location filming
permissions
Create a moving image project: production eg film, video, television, camera
equipment, peripherals, safety, timescale, deadline, equipment, resources,
image capture, in-camera editing, post-production editing, file saving protocols;
presentation formats eg screen-based, handheld devices, projection, film, DVD,
QuickTime movie, web streaming, download, Flash movie

3

Understand the successful characteristics and quality of moving image
work
Development of own and others’ work: compared with original intentions;
technical qualities; aesthetic qualities; limitations, opportunities
Characteristics: analysis eg alternative options; exploring properties eg effects,
uses, limitations, creative potential; suitability eg purpose, factors,
opportunities, constraints (time, specialist equipment, other resources, budget,
content), presentation; others’ projects eg similar briefs, commercial,
professional, success (projects, campaigns, influence)
Production process: technical competencies; creative abilities; time
management
Sources of information: self-evaluation; comments from others eg audience,
peers, tutors, client; documentation eg notes from tutorials, annotation, notes
from audience feedback, production diaries
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plan and develop ideas and outcomes
for a moving image brief

select materials, techniques and
processes for a moving image brief

discuss successful moving image work.

P2

P3

P4

compare and contrast experimental,
development and final creative work.

select materials, techniques and
processes, using them effectively for a
moving image brief

purposefully present coherent ideas for
a moving image project
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M4

M3

M2

M1

use materials, techniques and
technology safely

P1

explore materials, techniques and
technology effectively

To achieve a merit grade the evidence
must show that, in addition to the pass
criteria, the learner is able to:

To achieve a pass grade the evidence
must show that the learner is able to:

Assessment and grading criteria

evaluate experimental, development
and final creative work.
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integrate diverse materials, techniques
and processes, using them creatively
and independently for a moving image
brief

D3

D4

independently present imaginative
ideas for a moving image project

integrate materials, techniques and
technology creatively and
independently

D2

D1

To achieve a distinction grade the
evidence must show that, in addition to
the pass and merit criteria, the learner
is able to:

In order to pass this unit, the evidence that the learner presents for assessment needs to demonstrate that they can meet all the learning
outcomes for the unit. The assessment criteria for a pass grade describe the level of achievement required to pass this unit.

Assessment criteria and grading grid

UNIT 12: WORKING WITH MOVING IMAGE BRIEFS

UNIT 12: WORKING WITH MOVING IMAGE BRIEFS

Essential guidance

Delivery
Delivery of this unit will involve learners in researching the field of moving image
and proposing ideas for an assignment that they produce. Delivery can take the
form of the assignments shown in the outline learning plan, where learners are
introduced to the subject through a tutor-led presentation. Learning outcome 1 can
be taught through assignment 1: practical examples using moving image. In this
assignment tutors should deliver a presentation that highlights the different
applications of moving image-based work; areas studies could include
documentary, short narrative pieces, visual responses to soundscapes and
experimental videos. Tutors’ presentations could include examples from current
television series, such as 3 Minute Wonders on Channel 4, work by artists such as
Bill Viola, or work from the portfolio of LUX. Learners should develop their ideas and
short pieces of moving image in areas in which they are considering working for
their own extended practical piece. This process can be supported by learners
independently undertaking research tasks, and discussing their conclusions. The
activities address learning outcomes 1 and 2. For learning outcome 2, learners
should use the understanding gained to plan and produce a completed moving
image piece, based on their particular area of interest. The scope allowed for this
will depend on the level of available resources in the centre, and the amount of
technical and tutorial support tutors are able to offer. Tutors should review learners’
plans to ensure the requirements of the unit are being fulfilled, and sign these
plans off when agreed.
Learning outcome 2 involves learners in supporting their development work from
the planning stage to a completed moving image piece through the evaluation and
selection of appropriate resources. In doing this they will need technical support
and access to appropriate physical resources, and technical areas and equipment.
Introductions to specific equipment and processes should include briefings on
relevant safe working guidelines, for example. using red-heads safely, cabling up
cameras and lights correctly to avoid trip hazards, and so on. Learners should
manage their time effectively to ensure all aspects of the production and postproduction stages in their assignment are achievable within the timescale of the
unit.
For learning outcome 3, on completion, learners should be given an opportunity to
screen their outcomes and to gather audience feedback, from tutors, peers and any
interested parties. This will assist them in being able to complete an in-depth and
comprehensive evaluation of their project. They can weigh up their degree of
success against their knowledge of others’ work and identify opportunities for
further development.
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Assessment
Evidence for achievement of learning outcome 1 (P1) will most likely be production
documentation and witness observation.
Evidence for achievement of learning outcome 2 (P2 and P3) will consist of preproduction, production and post-production documentation, footage, rough cuts
and the final moving image piece.
Evidence for achievement of learning outcome 3 (P4) could take the form of written
reports, oral presentations, video diaries, discussions, interviews and witness
observation. This evidence might be integrated with the evidence for learning
outcomes 1 and 2.
Visits to galleries, exhibitions, and especially visits from practitioners, will give
learners opportunities to examine others’ working processes in detail. The evidence
may be presented in the form of a video diary, vlog or blog.

Employer engagement and vocational contexts
This unit can be taught through a live project. Centres should aim to develop links
with appropriate local organisations who would be willing to support learners in
producing work for a specific aim. Local galleries and museums may be able to
work in partnership to give learners video art or film-related workshops from
visiting practitioners.
Links with employers are essential to the programme and for work experience.
Learners should be regularly informed and updated on progression routes to further
education and of job opportunities on completion of their course.
Vocational learning support resources:

•

Learning and Skills Network – www.vocationallearning.org.uk

•

business and finance advice, and local business links –
www.businesslink.gov.uk.

Creative and Cultural Skills, the Sector Skills Council for design, has launched the
web portal Creative Choices (www.creative-choices.co.uk). This portal has a range
of information about careers in the design sector, including job descriptions.
Skillset, the Sector Skills Council for the creative media sector, provides details on
its website about careers and the industry (www.skillset.org) and has a regularly
updated news and events page.

Essential resources
Delivery of this unit will involve an analysis and appraisal of examples of moving
image. This experience will support learners in developing a personal practical
project that builds a response to a set or self-generated brief.
Learners will need access to specialist equipment and studios for image
development and capture, depending on the types of project being developed and
the available resources. Learners should be given suitable technical support to be
able to gather and use appropriate cameras and peripherals. Access to suitable
post-production facilities, computer labs and software is essential. A venue for
screening, installing or displaying final outcomes is desirable.
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Indicative resources
Textbooks
Evans R — Practical DV Film Making (Focal Press, 2002) ISBN 978-0240807386
Hardy P — Filming on a Microbudget (Pocket Essentials, 2009)
ISBN 978-1842433010
Jones C and Jolliffe G — The Guerrilla Film Makers Handbook (Continuum, 2000)
ISBN 978-0826447135
Millerson G — Video Production Handbook (Focal Press, 2008)
ISBN 978-0240520803
Musburger R — Single Camera Video Production (Focal Press, 2005)
ISBN 978-0240807065
Roberts-Breslin J — Making Media: Foundations of Sound and Image Production
(Focal Press, 2007) ISBN 978-0240809076
Seger L — From Script to Screen (Lone Eagle, 2003) ISBN 978-1580650540
Wohl M — Apple Pro Training Series: Advanced Editing Techniques in Final Cut
Pro 5(Peachpit Press, 2005) ISBN 978-0321335494
Websites
www.bfi.org.uk

the British Film Institute

www.lux.org.uk

arts agency website for the moving image
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Further information
For further information please call Customer Services on 0844 576 0026 (calls may
be recorded for training purposes) or visit our website (www.edexcel.com).

Useful publications
Related information and publications include:

•

Guidance for Centres Offering Edexcel/BTEC QCF Accredited Programmes
(Edexcel, distributed to centres annually)

•

Functional skills publications – specifications, tutor support materials and
question papers

•

Regulatory arrangements for the Qualification and Credit Framework (published
by Ofqual) August 2008

•

the current Edexcel publications catalogue and update catalogue.

Edexcel publications concerning the Quality Assurance System and the internal and
external verification of vocationally related programmes can be found on the
Edexcel website and in the Edexcel publications catalogue.
NB: Some of our publications are priced. There is also a charge for postage and
packing. Please check the cost when you order.

How to obtain National Occupational Standards
Creative and Cultural Skills
Lafone House
The Leathermarket
Weston Street
London SE1 3HN
Telephone:
Fax:
Email:
Website:

020 7015 1800
020 7015 1847
info@ccskills.org.uk
www.ccskills.org.uk

Skillset
Focus Point
21 Caledonian Road
London N1 9GB
Telephone:
Fax:
Email:
Website:

020 7713 9800
020 7713 9801
info@skillset.org
www.skillset.org
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Professional development and training
Edexcel supports UK and international customers with training related to BTEC
qualifications. This support is available through a choice of training options offered
in our published training directory or through customised training at your centre.
The support we offer focuses on a range of issues including:

•

planning for the delivery of a new programme

•

planning for assessment and grading

•

developing effective assignments

•

building your team and teamwork skills

•

developing student-centred learning and teaching approaches

•

building functional skills into your programme

•

building in effective and efficient quality assurance systems.

The national programme of training we offer can be viewed on our website
(www.edexcel.com/training). You can request customised training through the
website or by contacting one of our advisers in the Training from Edexcel team via
Customer Services to discuss your training needs.
Our customer service numbers are:
BTEC and NVQ

0844 576 0026

GCSE

0844 576 0027

GCE

0844 576 0025

The Diploma

0844 576 0028

DiDA and other qualifications

0844 576 0031

Calls may be recorded for training purposes.
The training we provide:

•

is active – ideas are developed and applied

•

is designed to be supportive and thought provoking

•

builds on best practice.

Our training is underpinned by the LLUK standards for those preparing to teach and
for those seeking evidence for their continuing professional development.
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General qualifications

BTEC Level 4 HNC Diploma in
Art and Design/Fashion and
Textiles/Fine Art/Graphic
Design/Interactive Media/
Interactive Media/3D Design
(QCF)

BTEC Level 4 Foundation
Diploma in Art and Design
(QCF)

BTEC Level 5 HND Diploma in
Art and Design/Fashion and
Textiles/Fine Art/Graphic
Design/Interactive Media/
Interactive Media/3D Design
(QCF)

BTEC full vocationally-related
qualifications
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4

5

6

7

8

Level

Progression opportunities within the framework.

BTEC specialist courses

The Edexcel/BTEC qualification framework for the Art and Design sector

Annexe A

Level 4 NVQ Design
Management (QCF)

NVQ/occupational

149

2

3

150

Level

GCSE Short Course in Art and
Design

GCSE in Art and Design

Advanced in Applied Art and
Design

AS in Applied Art and Design

BTEC Level 2 Subsidiary
Certificate, Certificate and
Diploma in Design (QCF)

BTEC Level 2 Award,
Certificate and Diploma in
Interactive Media/
3D Design/Textiles/
Graphics/Interactive
Media /Fashion and
Clothing/Fine Art (QCF)

Level 2 NVQ Design Support
(QCF)
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BTEC Level 2 Certificate,
Extended Certificate and
Diploma in Art and Design
(QCF)

BTEC Level 3 Certificate,
Subsidiary Diploma, Diploma
and Extended Diploma in Art
and Design/Art and Design
(Textiles)/Art and Design
(Graphic Design)/Art and
Design (3D Design)/Art and
Design (Fine Art)/Art and
Design (Design Crafts)/Art and
Design (Fashion and
Clothing)/Art and Design
(Interactive Media)/Art and
Design (Interactive Media)
(QCF)

Level 3 NVQ Design (QCF)

BTEC Level 3 Award,
Certificate and Diploma in
Interactive Media/
3D Design/Design
Crafts/Textiles/Graphic
Design/Interactive
Media/Fashion and
Clothing/Fine Art (QCF)

BTEC Level 3 Foundation
Diploma in Art and Design
(QCF)

GCE AS in Art and Design

GCE Advanced in Art and
Design

NVQ/occupational

BTEC specialist courses

BTEC full vocationally-related
qualifications

General qualifications

BTEC Entry Level Award in Art
and Design (Entry 3) (QCF)

BTEC Level 1 Award,
Certificate and Diploma in
Interactive Media/3D Design/
Textiles/Graphic Design/
Interactive Media /Fashion and
Clothing/Fine Art (QCF)

BTEC Level 1
Award/Certificate/Diploma in
Art and Design (QCF)

GCSE in Art and Design

GCSE Short Course in Art and
Design

BTEC specialist courses

BTEC full vocationally-related
qualifications

General qualifications
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Entry

1

Level

NVQ/occupational
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Annexe B
Wider curriculum mapping
Study of the Edexcel BTEC Levels 1 and 2 qualifications give learners opportunities
to develop an understanding of spiritual, moral, ethical, social and cultural issues as
well as an awareness of citizenship, environmental issues, European developments,
health and safety considerations and equal opportunities issues.

Spiritual, moral, ethical, social and cultural issues
Throughout the delivery of these qualifications learners will have the opportunity to
actively participate in different kinds of decision making. They will have to consider
fair and unfair situations and explore how to resolve conflict. Working in small
groups they will learn how to respect and value others’ beliefs, backgrounds and
traditions.

Citizenship
Learners undertaking these qualifications will have the opportunity to develop their
understanding of citizenship issues.

Environmental issues
Developing a responsible attitude towards the care of the environment is an
integral part of this qualification. Learners are encouraged to minimise waste and
discuss controversial issues.

European developments
Much of the content of the qualification applies throughout Europe, even though the
delivery is in a UK context.

Health and safety considerations
Health and safety is embedded within many of the units in this qualification.
Learners will consider their own health and safety at work, how to identify risks and
hazards and how to minimise those risks.

Equal opportunities issues
There will be opportunities throughout this qualification to explore different kinds or
rights and how these affect both individuals and communities, for example learners
will consider their rights at work and the rights of employers and how these rights
affect the work community.
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Annexe C
National Occupational Standards mapping
The grid below maps the knowledge covered in the Edexcel BTEC Levels 1 and 2
Specialist qualifications in Interactive Media against the general categories of the
Skillset and Creative and Cultural Skills National Occupational Standards.
KEY
# indicates partial coverage of the specified category of National Occupational
Standards
a blank space indicates no coverage.

Level 1
National Occupational Standards

Units

Skillset

1

Animation

#

Camera

2

3

4

5

6

#

#

#

7

#

Interactive Media and Computer Games

#

#

#

#

Photo Imaging

#

#

#

#

#

#

#

Sound

#

CCSkills
Design

#

#

#

Level 2
National Occupational Standards
Skillset

Units
1

2

3

4

Animation

5

6

7

#

Camera

8

9

10

#

#

#

#

#

Design for the Moving Image
Editing
Interactive Media and Computer Games

#

#

#

#

Photo Imaging
Sound

#

#

#
#

#

#

#

CCSkills
Design
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National Occupational Standards
Skillset

Units
11

Animation

12
#

Camera
Design for the Moving Image

#

Editing
Interactive Media and Computer Games
Photo Imaging

#
#

#

Sound
CCSkills
Design
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Annexe D
Glossary of accreditation terminology
The following information about these qualifications can also be found on the
Edexcel website.
Accreditation
start/end date

The first/last dates that Edexcel can register learners for a
qualification.

Certification end
date

The last date on which a certificate may be issued by Edexcel.

Credit value

All units have a credit value. The minimum credit value that may
be determined for a unit is one, and credits can only be awarded
in whole numbers. Learners will be awarded credits for the
successful completion of whole units.

Guided Learning
Hours (GLH)

Guided learning hours are defined as all the times when a tutor,
trainer or facilitator is present to give specific guidance towards
the learning aim being studied on a programme. This definition
includes lectures, tutorials and supervised study in, for example,
open learning centres and learning workshops. It also includes
time spent by staff assessing learners’ achievements. It does not
include time spent by staff in day-to-day marking of
assignments or homework where the learner is not present.

Learning Aims
Database

Link to the Learning Aims Database, which features detailed
funding information by specific learning aim reference.

Learning Aim
Reference

Unique reference number given to the qualification by the
funding authorities on accreditation.

Level

The level at which the qualification is positioned in the
Qualifications and Credit Framework (QCF).

Performance
tables

These qualifications are listed on the Department for Education
(DfE) website School and College Achievement and Attainment
Tables (SCAAT) as performance indicators for schools and
colleges.

Qualifications
Accreditation
Number (QAN)

Unique reference number given to the qualification by the
regulatory authorities on accreditation.

Register of
Regulated
Qualifications

Link to the entry on the Register of Regulated Qualifications for a
particular qualification. This database features detailed
accreditation information for the particular qualification.
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Section 96

Section 96 is a section of the Learning and Skills Act 2000. This
shows for which age ranges the qualification is publicly funded
for under-19 learners.

Section 97

Section 97 is a section of the Learning and Skills Act 2000. This
shows whether the qualification is publicly funded for learners
aged 19 and over.

Title

The accredited title of the qualification.
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3

4

5

6

7

Level

BTEC Level 3 Award, Certificate,
Extended Certificate and Diploma

BTEC Level 3 Specialist Qualifications

BTEC Level 4 Award, Certificate,
Extended Certificate and Diploma

BTEC Level 4 Professional
Qualifications

BTEC Level 5 Award, Certificate,
Extended Certificate and Diploma

BTEC Level 5 Professional
Qualifications

BTEC Level 6 Award, Certificate,
Extended Certificate and Diploma

BTEC Level 6 Professional
Qualifications

BTEC Level 7 Award, Certificate,
Extended Certificate and Diploma

BTEC Level 7 Professional
Qualifications

BTEC Specialist and Professional
Qualifications on the QCF
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BTEC Award, Certificate, Extended
Certificate and Diploma

BTEC Level 3 Qualifications

BTEC Professional Award, Certificate and
Diploma

BTEC Level 4 Professional
Qualifications

BTEC Professional Award, Certificate and
Diploma

BTEC Level 5 Professional
Qualifications

BTEC Professional Award, Certificate and
Diploma

BTEC Level 6 Professional
Qualifications

BTEC Advanced Professional Award,
Certificate and Diploma

BTEC Level 7 Advanced Professional
Qualifications

BTEC qualifications on the NQF

BTEC Specialist and Professional qualifications

Annexe E
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BTEC Level 3 Certificate, Subsidiary
Diploma, Diploma and Extended Diploma

BTEC Level 3 Nationals

BTEC Level 4 HNC Diploma

BTEC Level 4 Higher Nationals

BTEC Level 5 HND Diploma

BTEC Level 5 Higher Nationals

BTEC qualification suites on the QCF

37+ credits

Diploma
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For qualifications on the QCF, the accreditation start date is usually 1 September 2010 or
1 January 2011.

13-36 credits

Certificate

For most qualifications on the NQF, the accreditation end date is normally 31 August 2010 or
31 December 2010.

1-12 credits

Award

QCF = Qualifications and Credit Framework

(vocational component of Foundation
Learning)

BTEC Entry Level 3 Award, Certificate and
Diploma

BTEC Entry Level Qualifications (E3)

QCF qualification sizes

BTEC Entry Level Award, Certificate,
Extended Certificate and Diploma

BTEC Entry Level Specialist
Qualifications

(vocational component of Foundation
Learning)

BTEC Level 1 Award, Certificate and
Diploma

BTEC Level 1 Qualifications

BTEC Level 2 Certificate, Extended
Certificate and Diploma

BTEC Level 2 Firsts

BTEC qualification suites on the QCF

NQF = National Qualifications Framework

E

1

BTEC Level 1 Award, Certificate,
Extended Certificate and Diploma

BTEC Award, Certificate, Extended
Certificate and Diploma

BTEC Level 2 Award, Certificate,
Extended Certificate and Diploma

BTEC Level 2 Specialist Qualifications

BTEC Professional and Specialist
Qualifications on the QCF

BTEC Level 1 Specialist Qualifications

2

Level

BTEC Level 1 Qualifications

BTEC Award, Certificate, Extended
Certificate and Diploma

BTEC Level 2 Qualifications

BTEC qualifications on the NQF
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