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In preparation for the teaching and as a part of the on-going support 
that we offer to our centres, we have developed these support 
materials to help you better understand the application of BTEC 
Nationals Level 3 in Art & Design. 

The following learner work has been prepared as guidance for centres 
and learners. It can be used as a helpful tool when teaching and 
preparing for external units. 

The SMLW includes examples of actual submissions of unedited 
learners’ work, accompanied with examiner commentaries and marks 
awarded based on the learners responses. 

You will need to refer to the appropriate specification and past 
externally set tasks alongside these sample materials.

https://qualifications.pearson.com/en/qualifications/btec-nationals/art-and-design-2016.html
https://qualifications.pearson.com/en/qualifications/btec-nationals/art-and-design-2016.coursematerials.html#filterQuery=Pearson-UK:Category%2FExternal-assessments
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Assessment guidance & grids
General Marking Guidance
• All learners must receive the same treatment. Examiners must mark thefirst learner in exactly the same way as they mark the last.

• Marking grids should be applied positively. Learners must be rewarded forwhat they have shown they can do rather than penalised for
omissions.

• Examiners should mark according to the marking grid not according to their perception of where the grade boundaries may lie.

• All marks on the marking grid should be used appropriately.

• All the marks on the marking grid are designed to be awarded. Examiners should always award full marks if deserved. Examiners should
also be prepared to award zero marks if the learner’s response is not rewardable according to the marking grid.

• Where judgment is required, a marking grid will provide the principles bywhich marks will be awarded.

• When examiners are in doubt regarding the application of the marking grid toa learner’s response, a senior examiner should be
consulted.

Specific marking Guidance
• The marking grids have been designed to assess learner work holistically. Rows within the grids identify the assessment focus/outcome 

being targeted. When using a marking grid, the ‘best fit’ approach should be used.

• Examiners should first make a holistic judgement on which band most closely matches the learner response and place it within that 
band. Learners will be placed in the band that best describes their answer.

• The mark awarded within the band will be decided based on the quality of the answer in response to the assessment focus/outcome and 
will be modified according to how securely all bullet points are displayed at that band.

• Marks will be awarded towards the top or bottom of that band depending on how they have evidenced each of the descriptor bullet 
points.
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Assessment Outcomes Mark Awarded

AO1: Demonstrate ability to select relevant information and material to inform proposals Out of 12

AO2: Develop art and design proposals relevant to client brief Out of 18

AO3: Justify the decisions in relation to brief, audience and client demands Out of 18

AO4: Be able to organise information and proposals for presentation Out of 12

TOTAL Out of 60
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Assessment 
outcome Band 0 Band 1 Band 2 Band 3 Band 4

AO1 0 1-3 4-6 7-9 10-12
Demonstrate 
ability to select 
relevant 
information and 
material to 
inform 
proposals

Level of 
response 

not 
worthy of 

credit

• Basic selection of 
relevant materials
and information.

• Selected 
information and 
materials do not 
clearly inform 
proposals.

• All materials are 
selected for 
relevance.

• Selected 
information and 
materials clearly 
inform proposals.

• All materials are 
selected for 
relevance with 
confidence.

• Selected 
information and 
materials are 
appropriate and 
clearly inform 
proposals.

• Exceptional 
selection of 
materials for 
relevance.

• Selected 
information and 
materials 
insightfully inform 
proposals.
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Assessment 
outcome Band 0 Band 1 Band 2 Band 3 Band 4

AO2 0 1-4 5-9 10-14 15-18
Develop art and 
design 
proposals 
relevant to 
client brief

Level of 
response 

not worthy 
of credit

• Basic proposals
which are limited 
in development.

• Proposals have 
limited relevance to 
the client brief.

• Proposal
demonstrates a 
basic use of visual 
communication.

• Competent 
proposals are 
adequately 
developed.

• Proposals have 
some relevance to 
the client brief.

• Proposals 
demonstrate a 
competent use of 
visual 
communication.

• Assured proposals 
are confidently 
developed.

• Proposals are 
mostly relevant to 
the client brief.

• Proposals 
demonstrate an 
assured use of 
visual 
communication.

• Exceptional 
proposals are 
comprehensively 
developed.

• Proposals are fully 
relevant to the 
client brief.

• Proposals 
demonstrate an 
exceptional use of 
visual 
communication.
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Assessment 
outcome Band 0 Band 1 Band 2 Band 3 Band 4

AO3 0 1-4 5-9 10-14 15-18
Justify the 
decisions in 
relation to 
brief, 
audience and 
client 
demands

Level of 
response 

not 
worthy of 

credit

• Some justification of 
decisions is 
communicated.

• Justifications given
are arbitrary or lack 
clear line of
reasoning.

• Minimal 
consideration of the 
demands of the client 
and audience.

• Competent 
justification of 
decisions is 
communicated.

• Justifications given 
show a clear line of 
reasoning.

• Adequate 
consideration of the 
demands of the client 
and audience.

• Justification of 
decisions is 
communicated 
confidently.

• Justifications given 
show a coherent line 
of reasoning.

• Assured 
consideration of the 
demands of the client 
and audience.

• Exceptional 
justification of 
decisions is 
communicated.

• Justifications given 
show an excellent line 
of reasoning.

• Comprehensive 
consideration of the 
demands of the client 
and audience.
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Assessment 
outcome Band 0 Band 1 Band 2 Band 3 Band 4

AO4 0 1-3 4-6 7-9 10-12
Be able to 
organise 
information 
and proposals 
for 
presentation

Level of 
response 

not worthy 
of credit

• Visual 
presentation is 
not suitable for 
proposal and 
client, showing 
little refinement 
and basic ability to 
engage the 
intended 
audience.

• Information and 
proposals are 
unclear and not 
presented in a clear 
and logical 
sequence.

• Presentation 
demonstrates 
tenuous 
understanding of 
professional 
practice.

• Visual 
presentation is 
generally suitable 
for proposal and 
client, showing 
competent 
refinement and 
adequate ability 
to engage 
intended 
audience.

• Information and 
proposals are 
presented in clear 
and logical 
sequence.

• Presentation 
demonstrates 
coherent 
understanding of 
professional 
practice.

• Visual 
presentation is 
entirely suitable 
for proposal and 
client, showing 
assured 
refinement 
convincing ability 
to engage 
intended 
audience.

• Information and 
proposals are 
presented 
effectively in a 
clear and logical 
sequence.

• Presentation 
demonstrates a 
thorough 
understanding of 
professional 
practice.

• Visual 
presentation 
enhances 
proposal and 
shows perceptive 
integration with 
client and a 
sophisticated 
ability to engage 
intended 
audience.

• Information and 
proposals are 
presented 
comprehensively 
in a clear and 
fluent sequence.

• Presentation 
demonstrates an 
in- depth 
understanding of 
professional 
practice.
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Learner 1
Client Brief: Frog Bikes - Exciting 2D, 3D or interactive art and 

design that reflects the healthy lifestyles and 
values of Frog Bikes 

Chosen Discipline: 3D Design
Target Audience: 10-14 year olds
Exam series: June 2019

This proposal is very much focused on research rather than designing a solution 
for the client.  The first five slides have lots of information taken directly from the 
given brief and the client website, however, there is some evidence of independent 
research.

There is a lack of clarity about the aim with no clear intention until slide 9.  It is 
also unclear if they are comparing their design to another brand or designing a 
new bike for Frog Bikes.  The chosen Client Brief is also inconsistent with very 
limited development and design. The learner only really presents an illustration of 
a bike with some colour indications.  12 slides from the maximum of 15, with no 
speaker notes. 
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AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 4

Awarded a mark of 4, just into Mark Band 2. All materials are selected for relevance and the selected information and materials 
clearly inform proposals. This work only just comes out of Mark Band 1 as it is slightly more than basic.

AO2 Develop art and design proposals relevant to client brief (18) 4

Awarded a mark of 4, at the top of Mark Band 1. This is the AO were it really does stay in Mark Band 1. This is a basic proposal
which is limited in development. There is limited relevance to the client brief and demonstrates a basic use of visual 
communication.

AO3 Justify the decisions in relation to brief, audience and client demands (18) 5

Awarded a mark of 5, at the bottom of Mark Band 2. There is a competent justification of decisions communicated. Justifications 
show some clear line of reasoning with an adequate consideration of the demands of the client and audience.

AO4 Organise information and proposals for presentation (12) 4

Awarded a mark of 4, in the middle of Mark Band 2. The visual presentation is generally suitable for the proposal and client,
showing competent refinement and adequate ability to engage intended audience. The information is presented in clear and 
logical sequence with a coherent understanding of professional practice.

Total mark (60) 17
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Learner 2
Client Brief: RSPB - Graphics and typography to be used on 

promotional products that will be given out at the 
events

Chosen Discipline: Graphics
Target Audience: 8-12 year olds
Exam series: January 2020

Awarded marks mostly in mark band 2 across the AOs. Overall the work is not 
quite meeting any of the descriptors required for mark band 3 (wholly relevant, 
confidence, assured use of visual communication). 
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AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 5

Starts with quite focused research and then begins generate generic responses to the brief. The collated evidence is not wholly 
selective of the information but does inform own ideas. Sits in the middle of mark band 2 as all materials are selected for 
relevance and the selected information and materials clearly inform proposal.

AO2 Develop art and design proposals relevant to client brief (18) 5

Seems to be just one idea that is explained via stages of production rather than being developed or exploring alternative ideas.
Although not a completely unsuccessful outcome this does not seem entirely appropriate to the brief or TA. Overall this sits at
the bottom of mark band 2 as this is a competent proposal that has been adequately developed. The proposal has some 
relevance to the client brief and demonstrates a competent use of visual communication.

AO3 Justify the decisions in relation to brief, audience and client demands (18) 6

Although there is some justification on the actual slides, in stages, the separate speaker notes provide most valid justification 
here. This also flows quite well form initial interpretations, research, development and outcome. Slide 14 presents a final idea
that links previous findings quite effectively. The speaker notes again support this. Sits in the bottom of mark band 2 as the 
justifications given have some line of reasoning but this is communicated, there is also minimal consideration of the demands of
the client and audience.

AO4 Organise information and proposals for presentation (12) 6

14 slides for the proposal. Separate speaker notes that are informative and relevant. Overall this is minimal proposal that 
shows some evidence of planning, allocation of text / images, speaker notes, yet some refinement. Sits at the top of mark band 
2 as visual presentation is generally suitable for proposal and client and shows some competent refinement and adequate 
ability to engage intended audience. The proposal is also presented in a clear and logical sequence. Presentation demonstrates 
coherent understanding of professional practice

Total mark (60) 22
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To raise awareness and increase membership for RSPB, I will be focusing on the age group of 8 to 12 year olds. The reason for this is because 
younger children are more open to new experiences compared to 16 to 19 year olds. I have also chosen this age range because they younger 
audience would be easier to attract and appeal to; creating a bigger impact, not only on their learning, physical health and wellbeing, but also a 

bigger increase in new membership for the charity.  As a part of this, I will also need to appeal to parents beacuse they will be paying the monthly 
membership for their child.
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The charity RSPB began in 1889 to stop the trade of plumes (bird feathers) used on women’s hats, which is responsible for the destruction of 
thousands of birds of paradise. It is important to continue the work RSPB do to save and protect wildlife making it essential to connect people with 

nature and encourage them to participate in the great work RSPB do to help protect and monitor the environment. 
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Next, I started to explore playful cartoon illustrations that would relate to RSPB’s brand image and have the ability to 
engage and promote the charity’s youth membership. Here I have generated different designs that include essential 

information I would need to incorporate into the poster. 
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My next step was to collaborate my initial ideas to produce and advertisement poster used to raise awareness and 
increase membership. To achieve this I created different styles of posters that would appeal to my target audience of 8 to 

12 year olds. I decided that using simple shapes and colours would make bold impacts to stand out in a busy event 
environment. 
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My main source of inspiration comes from activities RSPB offer, focusing on using these to attract children to show them 
what they can experience from having a membership with RSPB.  Another main source is imagery taken from the RSPB 
website; this has influenced and guided me in producing an art poster relating to the charity and has helped me identify 

and understand main features that I can highlight to help gain membership. 
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I have also taken inspiration from illustrations of animals and artists such as Robert Gillmor. Robert Gillmor is an artist, 
illustrator and founder of the “Society of Wildlife Artists”. Gillmor uses a variety of mediums which include: line drawing, 
watercolour, lino and screen printing. Gillmor’s lino cuts have influenced me most through his use of simple shapes and 

vibrant colours which link directly to my target audience.
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Using illustrator and photoshop I developed my designs further to show what the final poster would look 
like. Here is each stage of the process. 
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The colour scheme I am using is a limited palette which illustrates the theme of nature and wildlife. This limited colours are benefitial as it means 
cheaper printing costs because of fewer colours to produce.  The colours are also gender neutral so not to identify with one specific gender and 
only to my target group. The fonts I have used are: (listed on powerpoint).  I chose these specificly because they are used on the RSPB website, 

linking my poster to the charity as well as being bold and easy to read fonts that provide character to the poster.   
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The scale of my piece ranges from A5 for handout leaflets upto A1 for big wall posters. These will be 
printed on 170 gsm poster paper for indoor posters, and water and tear resistant paper for outdoors to 

add durability in any condition.
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My final design is inspired by simple shapes and bright colours creating an eyecatching art and design 
piece that would successfully raise awareness for the RSPB charity through engaging young children 

and providing all the key information a parent would need. 
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Learner 3
Client Brief: Frog Bikes - Exciting 2D, 3D or interactive art and 

design that reflect the healthy lifestyles and values 
of Frog Bikes

Chosen Discipline: Fine Art
Target Audience: 1-14 year olds
Exam series: June 2019

Quite a personal response. The learner sets out intentions at the start with links to 
the Client Brief and Target Audience.  However, they have used their own Target 
Audience of 1 to 14 years, which isn’t what the client has asked for.

Slides 1 to 6 are based on research, again quite personal references here and the 
learner has looked at relevant existing products.  Overall research has been well 
collated and presented using graphs and other visuals such as screenshots.  The 
learner has also attempted to annotate these for relevance which works well.  From 
slide 7 the learner starts to develop their ideas and these have some valid links to 
their research findings. 14 slides from the maximum of 15, with speaker notes.

There is quite a lot of drawings rather than development and at times it is unclear 
which is the learners own work, it is also unclear how these have informed the final 
idea within the textiles outcome.  Slide 13 is also very disconnected and the speaker 
notes don’t really assist with any justification for this idea.  
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AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 6

Awarded a mark of 6, top end of Mark Band 2. All materials are selected for relevance and the selected information and 
materials clearly inform the proposal. 

AO2 Develop art and design proposals relevant to client brief (18) 8

Awarded a mark of 8. This mark is the top end of Mark Band 2. The proposal is competent and adequately developed. There is 
also some relevance to the Client Brief, with a competent use of visual communication. 

AO3 Justify the decisions in relation to brief, audience and client demands (18) 8

Awarded a mark of 8, middle of Mark Band 2. There is a competent justification of decisions communicated. Justifications show
some clear line of reasoning with an adequate consideration of the demands of the client and audience.

AO4 Organise information and proposals for presentation (12) 4

Awarded a mark of 4, in the middle of Mark Band 2. The visual presentation is generally suitable for the proposal and client,
showing competent refinement and adequate ability to engage intended audience. The information is presented in clear and 
logical sequence with a coherent understanding of professional practice.

Total mark (60) 26
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Learner 4
Client Brief: Frog Bikes - New designs for graphics and decals 

to be used on FROG Bikes, games or products. 
Chosen Discipline: Graphic Design
Target Audience: 10-14 year olds
Exam series: June 2019

There is quite a considered initial response. The learner looks at both target 
audiences within the first few slides.  The learner then makes a choice (not fully 
justified) but there are some reasons. 

The presentation then goes on to look at existing products and starts with initial 
sketches.  Initial ideas are relevant to the chosen Client Brief (Potential products 
and decals). 

The learner then moves onto some development in Illustrator that are quite 
effective. However, the learner uses a template image for the visual 
representation, and this does not display the design ideas very effectively. Final 
designs are presented well with some product mock-ups. 16 slides from the 
maximum of 15, with speaker notes.
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AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 7

Awarded a mark of 7, at the bottom end of Mark Band 3. All materials are selected for relevance with confidence and the 
selected information and materials are appropriate and clearly inform the proposal. The work just comes out of Mark Band 2 as
it does demonstrate some confidence.

AO2 Develop art and design proposals relevant to client brief (18) 7

Awarded a mark of 7, in the middle of Mark Band 2. The proposal is competent and adequately developed. There is also some 
relevance to the client brief, with a competent use of visual communication.

AO3 Justify the decisions in relation to brief, audience and client demands (18) 8

Awarded a mark of 8, in the middle of Mark Band 2. There is a competent justification of decisions communicated. Justifications 
show some clear line of reasoning with an adequate consideration of the demands of the client and audience.

AO4 Organise information and proposals for presentation (12) 9

Awarded a mark of 9, at the top of Mark Band 3. The visual presentation and proposal are suitable for the client requirements. 
There is an assured refinement and a convincing ability to engage the intended audience. Information has also been presented 
effectively in a clear and logical sequence. The presentation also demonstrates thorough understanding of professional practice.
This does not go into Mark Band 4 as the presentation does not demonstrate the required sophistication and in depth 
understanding of professional practice.

Total mark (60) 28
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Learner 5
Client Brief: RSPB - An educational resource that will be used 

offline or online
Chosen Discipline: Interactive Design
Target Audience: 8-12 year olds
Exam series: January 2020

Awarded marks mostly in band 3 across the AOs, however this was not quite 
meeting the descriptors required for mark band 4 (exceptional, insightful, fully 
relevant, comprehensive justification). The overall presentation brings the overall 
mark down as this more reflective of mark band 2. 
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AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 7

Research collated on pages 2 to 5. There is a range of valid research sources accessed (RSPB websites, existing products and 
quite an informative and relevant mood board). Lots of detailed explanation on the text on the slides as well as the speaker 
notes. Sits in at the top of mark band 3 as all materials are selected for relevance with some confidence and the selected 
information and materials are appropriate and clearly inform proposal.

AO2 Develop art and design proposals relevant to client brief (18) 10

Pages 8 to 14 show a range of development that is clearly linked to initial ideas and collated research.
Quite inventive idea development with the VR binoculars that relates to the client and TA (including parents) within the 
justification. Ideas have been analysed for strengths / weaknesses / improvements. Lots of ongoing feedback from the TA that 
has been used in the development. Just gets into mark band 3 as there is an assured proposal that has been confidently 
developed. The proposal is also mostly relevant to the client brief and demonstrates an assured use of visual communication.

AO3 Justify the decisions in relation to brief, audience and client demands (18) 10

Although there is valid justification throughout the pages for more than one idea, page 11 clearly presents a final justified idea 
that link previous findings effectively. Just gets into mark band 3 as there are justified decisions that are communicated 
confidently. Justifications also show a coherent line of reasoning and an assured consideration of the demands of the client and
audience.

AO4 Organise information and proposals for presentation (12) 6

Overall this is well presented proposal, the full 15 slides have been used for the proposal. No speaker notes but lots of 
information and annotation throughout. The presentation shows some good planning, allocation of text / images, speaker notes 
and refinement. Stays at the top of mark band 2 as visual presentation is generally suitable for proposal and client, showing
competent refinement and adequate ability to engage intended audience. The information and proposals are presented in clear 
and logical sequence and the presentation demonstrates coherent understanding of professional practice.

Total mark (60) 33
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Learner 6
Client Brief: Frog Bikes - Exciting 2D, 3D or interactive art and 

design that reflect the healthy lifestyles and values 
of Frog Bikes

Chosen Discipline: Interactive Design
Target Audience: 10-14 year olds
Exam series: June 2019

A good engaging start, seems to have grasped the client Frog Bikes very well and 
the chosen Client Brief effectively. The Target Audience maybe slightly 
misunderstood as the response may be more appropriate for a lower age 
range. Some repetition of information from the Frog Bikes website but there is a 
valid attempt to summarise information with relevance on the initial slides. Slide 5 
also has a clear and focused interpretation of the Client Brief and their intentions. 
Slide 6 has quite a good summary of their research rather than just reiterating the 
given brief.

There is a justified choice of the Target Audience and their chosen product 
(SMART watch). The learner has also given valid thought to costs and associated 
ideas for the age group such as an App, Games, prizes etc. Slightly over the 
recommended 3 -4 slides for research, however this does follow a logical order 
and is easy to follow. The learner then goes onto the development and visual 
representation in slides 7 to 11. The development work is also consistently linked 
to the Target Audience and Client Brief. 14 slides from the maximum of 15, no 
speaker notes
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AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 8

Awarded a mark of 8, middle of Mark Band 3. Not quite towards Mark Band 4 as the research is not exceptional or insightful, 
however all materials are confidently selected, relevant and do clearly inform the proposal.

AO2 Develop art and design proposals relevant to client brief (18) 12

Awarded a mark of 12. This mark is again the middle of Mark Band 3 as there is an assured proposal that has been confidently 
developed, relevant to the client and has an assured use of visual communication. The mark cannot move any higher as the 
work is not approaching exceptional, comprehensive or fully relevant. Nor does the learner have an exceptional use of visual 
communication. 

AO3 Justify the decisions in relation to brief, audience and client demands (18) 9

Awarded a mark of 9, right at the top of Mark Band 2. There is clearly a competent justification of decisions communicated that 
shows a clear line of reasoning with an adequate consideration of the demands of the client and audience. You could say there
is more than an adequate consideration of the target audience but maybe on occasion this has been pitched slightly lower than
10 to 14 year olds.  This is also the AO were speaker notes may have helped move into Mark Band 3. 

AO4 Organise information and proposals for presentation (12) 9

Awarded a mark of 9. This is right at the top of Mark Band 3 as the visual presentation is entirely suitable for the proposal and 
client. There is an assured refinement and a convincing ability to engage the intended audience. Information has also been 
presented effectively in a clear and logical sequence. The presentation also demonstrates a thorough understanding of 
professional practice. The work doesn’t go into Mark Band 4 as the presentation does not demonstrate the required 
sophistication and in depth understanding of professional practice. 

Total mark (60) 38

Sample Marked Learner Work | Unit 6: Managing a Client Brief (31832H)
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Learner 7
Client Brief: Frog Bikes - Clothing, textile designs and/or 

accessories that promote safety when riding a bike 
Chosen Discipline: Fashion 
Target Audience: 10-14 year olds
Exam series: June 2019

Not such an informative start, quite basic information selected to inform first few 
slides. This improves with some good reasoning for the choice of Target 
Audience. The work develops when the learner starts to look at existing 
accessories with safety features / enhancements. One design idea is stated, 
although this is well developed with relevant features in line with the Client Brief 
and Target Audience. The learner continues to develop this with alternative colour 
schemes, again some good justification stated. This is further developed using a 
3D model, however, the 2D illustrations seem to be better represented.

Overall, the learner has really used their research to inform their ideas and the 
outcome is quite successful and convincing. Again, the better final presentation of 
the idea comes before the end within the 2D visual representation. 15 slides from 
the maximum of 15, with speaker notes.
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AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 9

Awarded a mark of 9, at the top of Mark Band 3. The learner does not move into Mark Band 4 as the research is not exceptional
or insightful, however, all materials are confidently selected, relevant and do clearly inform the proposal.

AO2 Develop art and design proposals relevant to client brief (18) 13

Awarded a mark of 13, towards the top of Mark Band 3. There is an assured proposal that has been confidently developed, 
relevant to the client and has an assured use of visual communication. The mark does not move any higher as the work is not 
going towards exceptional, comprehensive, fully relevant or have an exceptional use of visual communication.

AO3 Justify the decisions in relation to brief, audience and client demands (18) 12

Awarded a mark of 12, in the middle of Mark Band 3. Justification of decisions is communicated confidently. Justifications show a 
coherent line of reasoning and there is an assured consideration of the demands of the client and audience. This does not move 
higher as it is not going towards exceptional, excellent or comprehensive for Mark Band 4.

AO4 Organise information and proposals for presentation (12) 8

Awarded a mark of 8, in the middle of Mark Band 3. The visual presentation and proposal is suitable for the requirements of the 
client. There is assured refinement and a convincing ability to engage the intended audience. Information has also been 
presented effectively in a clear and logical sequence. The presentation also demonstrates thorough understanding of 
professional practice. The work does not move into Mark Band 4 as the presentation does not demonstrate the required 
sophistication and in depth understanding of professional practice.

Total mark (60) 42

Sample Marked Learner Work | Unit 6: Managing a Client Brief (31832H)
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Learner 8
Client Brief: Frog Bikes - Unique and engaging art and design 

work that would be used or displayed in and 
around a new cycle track that will be a focal point 
at the event. 

Chosen Discipline: Graphics
Target Audience: 10-14 year olds
Exam series: June 2019

A good start with a clear reasoning of intentions based on the client requirements. 
The learner links this to some further practitioner research references and how 
this has inspired their approach. Slides then start to look further into the client 
and what they are about, and the learner has linked this with their own research 
findings. There is then further research regarding tracks and how they could 
display their own work, again relevant to the Client Brief and focused. Speaker 
notes also justify the information on the slides.

Slides 1 to 6 remain focused on research; development starts at slide 7. 
Development work has good links to their research, Client Brief and Target 
Audience, again this is consistent with their intentions. The learner finally 
presents two final ideas and they present this effectively in situ. 15 slides from the 
maximum of 15, with speaker notes.



123123

AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 8

Awarded a mark of 8, middle of Mark Band 3. The learner does not approach Mark Band 4 as the research is not exceptional or 
insightful, however, all materials are confidently selected, relevant and do clearly inform the proposal.

AO2 Develop art and design proposals relevant to client brief (18) 14

Awarded a mark of 14. The learner has been awarded a mark is at the top of Mark Band 3 as there is an assured proposal that 
has been confidently developed, relevant to the client and has an assured use of visual communication. This does not move 
higher as it is not going towards exceptional, comprehensive, fully relevant or have an exceptional use of visual communication.

AO3 Justify the decisions in relation to brief, audience and client demands (18) 14

Awarded a mark of 14, right at the top of Mark Band 3. Justification of decisions is communicated confidently. Justifications show 
a coherent line of reasoning and there is an assured consideration of the demands of the client and audience. This is also the 
AO were speaker notes have helped move into Mark Band 3. This does not move higher as it is not going towards exceptional, 
excellent or comprehensive for Mark Band 4.

AO4 Organise information and proposals for presentation (12) 9

Awarded a mark of 9. The learner sits right at the top of Mark Band 3 as the visual presentation is entirely suitable for the
proposal and client. There is an assured refinement and a convincing ability to engage the intended audience. Information has
also been presented effectively in a clear and logical sequence. The presentation also demonstrates a thorough understanding 
of professional practice. This does not go into Mark Band 4 as the presentation does not demonstrate the required 
sophistication and in depth understanding of professional practice.

Total mark (60) 45

Sample Marked Learner Work | Unit 6: Managing a Client Brief (31832H)
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Learner 9
Client Brief: RSPB - A small-scale or large-scale 3D design that 

will be suitable for indoor or outdoor locations
Chosen Discipline: Fashion
Target Audience: 16-19 year olds
Exam series: January 2020

This learner has chosen the brief to suit her own preference to propose a different 
outfit that is available for the fashion option (An affordable and unique art and 
design product or outfit that will be sold at pop-up shops at the events), possibly 
to enable a more creative approach and work outside the constraints of 
affordable/sellable? 

Awarded marks in the top of mark band 3 across most the AOs, AO1 moves into 
mark band 4 for the research.  There is not really the sophistication, entirely fluent 
sequence or in depth understanding of professional practice to move into mark 
band 4. 
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AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 11

Research collated on pages 1 to 8. Initial research is quite in depth and focused on the primary and secondary research of the 
Target Audience and existing products. Also varied sources have been used purposefully and the learner has been quite 
selective with the information used to ensure relevance and validity. Some lovely, vibrant visual references to fashion. Even at
this stage the research seems to inform own ideas. Sits in the middle of mark band 4 there is mostly an exceptional selection of 
materials for relevance, and the selected information and materials insightfully inform proposals.

AO2 Develop art and design proposals relevant to client brief (18) 14

Pages 9 to 14 show a range of development that is clearly linked to initial ideas and collated research. The learner makes 
pertinent links to natural images / bird images via shape, colour and silhouette. Good links to designers and links to the theme
and brief. Even though templates have been used the development drawings are creative and clearly influenced form the 
research. Sits at the top of mark band 3 as there is an assured proposal that has been confidently developed. The proposal is 
also mostly relevant to the client brief and demonstrates an assured use of visual communication.

AO3 Justify the decisions in relation to brief, audience and client demands (18) 13

Although there is valid justification throughout the pages, page 15 clearly presents a final justified idea that links previous 
findings effectively. Although there are no separate speaker notes, the ongoing annotation, final justification on page 16 and the 
evaluation on page 18 support decisions made very well. Sits at the top end of mark band 3 as the justification of decisions is
communicated confidently and there is a coherent line of reasoning. In addition, there is mostly an assured consideration of the
demands of the client and audience.

AO4 Organise information and proposals for presentation (12) 9

18 slides for the proposal. No speaker notes but lots of textual information and annotation throughout. Overall this is well 
presented proposal that shows some good planning, allocation of text / images, speaker notes and refinement. This stays at the 
top of the mark band as holistically the visual presentation is entirely suitable for proposal and client and shows an assured 
refined and convincing ability to engage the intended audience. Information and proposals are presented effectively in a clear 
and logical sequence, and the presentation demonstrates a thorough understanding of professional practice.

Total mark (60) 47

Sample Marked Learner Work | Unit 6: Managing a Client Brief (31832H)
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Learner 10
Client Brief: Frog Bikes - Website, app or printed materials that 

promote Frog Bikes’ activity events
Chosen Discipline: Graphics
Target Audience: 1-4 year olds
Exam series: June 2019

A clear yet simplistic start. This continues with relevant information that has been 
collated well and is succinct. The learner justifies the choice of Target Audience 
and some personal interpretation. There is further research on relevant existing 
products and brands and from slide 6, they clearly outline their intention of 
designing a poster to promote events. Development starts with initial drawings / 
plans that have been modified and enhanced digitally.
This is then further developed using colour and annotations.

Slide 11 shows the stages of development succinctly and final slides 12 and 13 have 
the presented outcome. The outcome is highly skilled and demonstrates an 
exceptional use of visual communication. Overall the proposal and the outcome 
really do meet the Client Brief and Target Audience and the final poster is an 
excellent solution. 13 slides from the maximum of 15, with speaker notes.
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AO1 Demonstrate ability to select relevant information and material to inform proposals (12) 10

Awarded a mark of 10, just in Mark Band 3. This just moves out of Mark Band 2. There is an exceptional selection of materials
for relevance and the selected information and materials insightfully inform proposals.

AO2 Develop art and design proposals relevant to client brief (18) 16

Awarded a mark of 16, in the middle of Mark Band 4. The learner achieves their highest mark in this band due to an exceptional 
proposal which is comprehensively developed. The proposal is fully relevant to the client brief and demonstrates an exceptional 
use of visual communication.

AO3 Justify the decisions in relation to brief, audience and client demands (18) 15

Awarded a mark of 15, just into Mark Band 4. There is an exceptional justification of decisions communicated. Justifications 
given show an excellent line of reasoning and a comprehensive consideration of the demands of the client and audience. 

AO4 Organise information and proposals for presentation (12) 11

Awarded a mark of 11, in the middle of Mark Band 4. The visual presentation enhances the proposal and shows a perceptive 
integration with the client and a sophisticated ability to engage intended audience.  Information and ideas are presented 
comprehensively in a clear and fluent sequence.  Presentation demonstrates an in-depth understanding of professional 
practice.

Total mark (60) 52

Sample Marked Learner Work | Unit 6: Managing a Client Brief (31832H)
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