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Instructions to Teachers/Tutors
This paper must be read in conjunction with information on conduct for the task in
the unit specification and the BTEC Nationals Instructions for Conducting External
Assessments (ICEA) document. See the Pearson website for details.
This booklet must be given to the teacher/tutor for confidential reference as soon as it is
received in the centre in order to plan for the research and development stage.
This booklet is available on the Pearson website.
This booklet must be given to learners in its entirety.
For this task learners must formulate their own line of enquiry and complete their
research and development work independently. It is recommended that learners spend
no more than 20–25 hours to complete the research and preparatory work.
All learner work must be authenticated before being submitted to Pearson by the
teacher/tutor.
Centres are free to arrange the supervised assessment period how they wish provided
the five hours for producing final outcomes are under the level of control specified, and
in accordance with the conduct procedures.
Only learner research and preparatory work carried out before the supervised conditions
can be brought into the supervised environment. Where the five hours are conducted
over more than one session, all learner work must be held securely by the centre and no
further work may be brought into each session.
Centres are responsible for putting in place appropriate checks to ensure that only
permitted material is introduced into the supervised environment.
Maintaining security
•

During the supervised assessment periods, the assessment areas must only be
accessible to the learners undertaking the assessment and to named members
of staff.

•

Learners can only access their work under supervision.

•

Any work learners produce under supervision must be kept secure.

•

Learner work should be backed up regularly.

•

Any assessment materials not required by learners for submission must be collected
and held securely by the Exams Office until the EAR deadline at which point they may
be recycled or destroyed.

•

Any materials being used by learners must be collected in at the end of each session,
stored securely and handed back at the beginning of the next session.

Outcomes for Submission
•

A presentation that contains no more than 20 slides with speaker notes. (Activity 1)

A fully completed authentication sheet must also be completed; any preparatory work
does not need to be submitted with the final outcomes to Pearson.
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Instructions for Learners
Read the set task information carefully.
This contains all the information you need to complete the set task.
Plan your time carefully to allow for the preparation and completion of the activity.
You will complete a research and development stage prior to the supervised assessment
period.
You will complete the activity within the set task under supervision and your work will be
kept securely during any breaks taken.
You will have access to a computer.
You must work independently on this task and should not share your work with other
learners.
Your teacher/tutor may clarify the wording that appears in this task but cannot provide
any guidance on completion of the task.
The final activity must be completed under supervision in timetabled sessions provided
by your centre. It is likely that you will be given more than one timetabled session to
complete the activity, up to a maximum of five hours.
Outcomes for Submission
•

A presentation that contains no more than 20 slides with speaker notes. (Activity 1)

A fully completed authentication sheet must also be completed; any preparatory work
does not need to be submitted with the final outcomes to Pearson.
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Set Task Brief
Oxfam is a charity. It works to reduce world poverty. Oxfam goes to many of the biggest
and best music festivals. At the festivals, Oxfam plans to start a campaign to raise
awareness of some world issues.
`Run, bake, tweet, give, shop, speak out, even sky dive - how will you be part of the
generation to end extreme poverty?’
Artists and Designers have been asked to use their creativity to raise awareness of these
issues.
Some of the issues Oxfam works on are:
•

water

•

food

•

health and education

•

conflict and disaster

•

poverty in the UK

•

climate change.

Oxfam would like some new and innovative designs for merchandise that can be on sale
in pop-up shops at these festivals. It would also like some creative designs for festival
events, their online presence, collaborative learning spaces, exhibitions and healthy
eating areas.
Oxfam has produced a client pack that gives information on the organisation, some of
the issues it wants to address and the specific design briefs that need responding to. This
can be found on pages 7 to 16.
You will pick one client brief from one of the following Art and Design disciplines:
•

3D Design

•

Fashion

•

Textiles

•

Photography

•

Fine Art

•

Graphics

•

Interactive Design.

Artists and Designers are being asked to produce a presentation of no more than 20
slides with their ideas in response to one of the briefs provided.
The events, plans, projects and all other features of this case study of Oxfam are
purely fictional and are not intended to reflect the official views, opinions, plans,
projects or status of Oxfam. Any real life resemblance is purely coincidental.

4

W51729A

Set Task
You must complete the activity in the set task.
Researching the client and the development of ideas.
Before putting together your presentation you must:
•

use the client information pack as a starting point to research Oxfam as an
organisation

•

select which of the following issues you want to use as the focus for your designs and
research:

•

•

water

•

food

•

health and education

•

conflict and disaster

•

poverty in the UK

•

climate change

choose one of the two target audiences:
•

young people aged between 18 and 25 attending festivals

•

pop-up shop retailers attending festivals

•

select one brief from one of the different specialisms listed in the client information pack

•

develop ideas in response to the brief you have selected

•

keep records and notes on the development of your designs made throughout this
stage

•

select one idea to include in your presentation (this does not have to be a fully
finished design)

•

develop a version of the presentation and accompanying speaker notes.

You will be assessed on your ability to:
•

select relevant information and material from the brief to inform your ideas

•

organise your presentation in a logical and professional way that covers all areas of
the task and meets the requirements of the client brief

•

communicate your ideas

•

make links between the client requirements and your ideas

•

explain how your ideas meet the brief

•

justify your ideas.

W51729A
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Activity 1
Taken under five hours of supervision over a week timetabled by Pearson.
Produce a presentation for the client that demonstrates your ideas in response to a brief.
In the presentation you should include:
•

the target audience

•

the issue you have chosen to respond to

•

how you have chosen and used the information from the client information pack to
inform your ideas

•

how you developed your ideas from the initial stages through to final idea

•

your final idea in response to one of the client briefs

•

visual representations of your ideas

•

your choice of formal elements and materials, techniques and processes

•

how your ideas address the target audience you have selected

•

how your ideas address the issue you have selected

•

justification of how your ideas meet the client brief.

The presentation should contain no more than 20 slides with speaker notes.
Total for Activity 1 = 60 marks
TOTAL FOR TASK = 60 MARKS
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Set Task Information
Information about the client.

‘We know people have the power to change their lives, and the
lives of those around them. All they need is a little help.’
Oxfam is a global movement of millions of people who share the belief that, in a
world rich in resources, poverty isn’t inevitable. In just 15 years, extreme poverty has
been halved. 15 more years and we can end it for good.
To spread that change and make it last, political solutions are also needed to tackle
the root causes of poverty and create societies where empowered individuals can
thrive.
We will always act, we will speak out, and we won’t live with poverty.
From women’s rights to water, earthquakes to education, we do life-changing,
ground-breaking work in all sorts of areas.
We can take on the big issues that keep people poor – like inequality, hunger and
climate change – if we each play our part, however small it may feel.
Oxfam works on a number of different issues including:
•

water

•

food

•

health and education

•

conflict and disaster

•

poverty in the UK

•

climate change.

Oxfam has provided a client information pack. This includes a short history of the organisation, a
website link, images and other useful details. You will use the client information pack as a starting
point for your research, ideas generation and designs. You will devise a response to your selected
brief and appropriate materials for the presentation.
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Client Briefs
Select one brief from one of the following specialisms.
Your response must link to one of the Oxfam issues:
•

water

•

food

•

health and education

•

conflict and disaster

•

poverty in the UK

•

climate change.

Your response must also link to your chosen target audience: young people aged
between 18 and 25 attending festivals OR pop-up shop retailers attending festivals.
3D Design
Pick one of the following:
1

design a large-scale solar powered outdoor lighting feature

OR
2

design a reusable food or drink container

OR
3

design a fun and innovative piece of furniture.

Fashion
Pick one of the following:
1

design a waterproof outfit

OR
2

design a flamboyant outfit including recycled materials

OR
3
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design a backpack that can be converted into another product.
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Fine Art
Pick one of the following:
1

design a piece of artwork for one of the eating areas

OR
2

design a large-scale sculpture that includes recycled materials

OR
3

plan a series of prints for an exhibition at a festival.

Graphics
Pick one of the following:
1

design a series of three posters that include typography

OR
2

design the front and back of a t-shirt

OR
3

design symbols for a festival map.

Interactive Design
Pick one of the following:
1

design a multimedia web page

OR
2

design a touch screen interface

OR
3

design an educational interactive game.

Photography
Pick one of the following:
1

design a photomontage that includes no less than ten images

OR
2

plan a series of photographic images for a large-scale projection

OR
3
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plan a series of round photographic images for badges.
9

Turn over

Textiles
Pick one of the following:
1

design a collection of surface patterns to be used on festival banners

OR
2

design a textile installation for an exhibition space

OR
3
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design a set of constructed textile pieces that includes recycled
materials.

W51729A

Company History and Background

Explore the story of an extraordinary organisation, 70 years in the making...
1948 First Oxfam shop opens
17 Broad Street in Oxford is chosen as the site of the UK’s first permanent charity
shop. It’s still open today – and still depends on our brilliant volunteers.
1959 Oxfam takes to the classroom
With the 1960s fast approaching, the Oxford Committee appoints ‘Regional and
Schools Organisers’. We’ve been inspiring local groups and students to get fired up
about poverty and injustice ever since.
1965 Oxfam is, er, born
OK, so you may have noticed that we did actually exist before 1965. But as we
mentioned earlier – it wasn’t until 1965 that Oxfam was formally adopted as the
Oxford Committee’s new name.
1975/76 No slowing down
The numbers just keep on growing... Total income is now more than £5 million... 600
shops raise more than £1 million… 16 Field Directors manage 800 projects overseas.
1988 First Red Nose Day
Oxfam sells the plastic noses that quickly become synonymous with the biannual
festival of life-changing comedy. We’ve been closely linked with Comic Relief since it
was born in 1985 – and we still proudly stock their superlative scarlet snouts.
1992 Fairtrade Foundation launches
Oxfam, CAFOD, Christian Aid, New Consumer, Traidcraft Exchange and the World
Development Movement join forces to set up the Fairtrade Foundation and help
support workers in poor countries.
2001 Oxfam shop online
The Oxfam shop makes its first inroads into the digital age with a series of activities
including online auctions. Six years later, Oxfam becomes the first UK charity to have
a bespoke online shop.
2006 Oxfam takes to the stage
Our first UK-wide music festival launches with 3,000 events, organised and promoted
by supporters all over the country.
2011 It’s go for GROW
Oxfam shops all over the world join up to launch the GROW campaign to help create
a world where everyone always has enough to eat.
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Oxfam is a global movement of people working towards a world without poverty. And
we won’t rest until we get the job done.
We respond fast in emergencies, and stay to help people rebuild their lives. We work on
long-term projects with communities determined to shape a better future for themselves.
And we campaign for genuine, lasting change.
Here’s a snapshot of what makes us tick, and how we work.

We believe in people

We work better together

It all starts with one simple fact: all
human lives are of equal value and full
of potential. Experience tells us with the
right support and training, people can
work their own way out of poverty.

Collaboration is at the heart of
everything we do. Oxfam partners with
organisations who have unique local
expertise, connections and experience.
Doing so not only saves us time and
money, but also helps foster trust
and respect in the communities we
support. And through working together,
infrastructures are established that
will keep doing good work when the
communities we work with are ready to
go it alone.

We’re experienced
We’ve been hard at work for 70 years
and we work in more than 90 countries*.
But we’re still always willing to learn
and keep looking for new ways to make
an even bigger difference. Our history
speaks for itself.
* Oxfam Great Britain is a member of
Oxfam International, a confederation of
17 independent national organisations
working in more than 90 countries.
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We say it like it is

We’re experts

There are some people who never
know when to keep quiet. Fortunately,
quite a lot of them campaign with
Oxfam! Whenever an issue is blatantly
unfair, or secretly shoved under the
carpet, we can rely on thousands of
people who come together to demand,
and get, results.

We’re a world expert in providing water
and sanitation, and emergency response.
In 2010/11 alone, generous public
donations helped us reach 6.5 million
people affected by conflict and disasters.
We know a thing or two about long-term
development and tackling the causes of
poverty too!

We’re open and transparent

We’re optimistic

We’re humbled by the amazing trust our
supporters put in us - but we don’t take
it for granted. We know it matters to you
that we’re completely upfront about
what we do and how we do it. It matters
to us too. Because only by spending
every single penny wisely can we be sure
that we’re changing the biggest number
of lives.

Poverty’s a big nut to crack. But even the
biggest problems can be cut down to
size if we all chip in and chip away. With
Oxfam staff, volunteers and supporters
doing so much in so many countries, we
don’t think poverty stands much of a
chance.

History of Oxfam
Explore the story of an extraordinary organisation, 70 years in the making...
http://www.oxfam.org.uk/what-we-do/about-us/history-of-oxfam
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Company Information – Issues we work on
For more information on the organisation visit http://www.oxfam.org.uk

Water, with a water supply on tap, food can grow, and people can thrive.

Food, Oxfam is working towards a world where everyone has enough to eat.
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Health and education, free quality health care and education services are important in
the fight to stop poverty, giving poor people what they need for a better future.

Conflicts and disasters, everyone has the right to live free from fear and danger. So
when conflicts or natural disasters, such as the earthquake in Haiti in 2010 strike, we
get there fast.
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Poverty in the UK, one in five people in the UK today are struggling to put food on
the table and heat their homes. More than half a million people had to rely on food
banks to feed themselves and their families in the past year.

Climate change, despite doing the least to cause it, poor people are experiencing
the full force of climate change. Oxfam is working to reduce the impact of global
warming – now and in the future.
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