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Assessment Criteria

Assessment Ungraded Pass Merit Distinction
Criteria (0 points) (1 point) (2 points) (3 points)
Limited or inappropriate process of An adequate process of investigation is A cohesive process of investigation is applied An accomplished process of investigation is
investigation. Limited use of information to applied through practical and theoretical through relevant practical and theoretical applied through pertinent practical and
3.1 inform creative practice. approaches, competently using findings to approaches, effectively using findings to theoretical approaches, using findings
Investigation inform creative practice. inform creative practice. perceptively to inform creative practice.
Limited or inappropriate engagement in a Generally competent engagement in Effective engagement in processes of Accomplished application of experimentation
process of experimentation to inform ideas processes of experimentation with concepts, experimentation with concepts, media, processes, taking some risks with concepts,
3.2 and development. media, materials and techniques, adequately materials and techniques, clearly informing  media, materials and techniques, thoroughly
Experimentation informing ideas and development. ideas and development. informing ideas and development.
Limited evidence of evaluation and review of Evaluation and review is generally Evaluation and review is coherent and Evaluation and review is thorough and
3.3 process and practice to inform choices about competent, with adequate assessment of relevant, with clear analysis of process and  pertinent, with in-depth analysis of process
. work and intentions. process and practice used to inform practice used to inform effective choices and practice used to inform choices which
Evaluation and : o : : ) S
Tl adequate choices about work and intentions. ' about work and intentions. refine work and intentions.
Limited competence in realising work through Adequate realisation of work through Cohesive realisation of work through Accomplished realisation of work through
use of media, materials, techniques and generally competent use of media, materials, effective use of media, materials, techniques proficient use of media, materials, techniques
3.4 processes. techniques and processes. and processes. and processes.
Realisation
Limited or inappropriate communication of Clear communication of intentions through Accomplished communication of intentions ~ Sophisticated communication of intentions
intentions through work, process and work, process and presentation reflecting through work, process and presentation, through work, process and presentation,
4.5 presentation reflecting limited selection and  effective selection and consideration of reflecting thorough selection and reflecting strategic selection and critical
Communication consideration of context and audience. context and audience. consideration of context and audience. consideration of context and audience.
Limited application of professional Professional behaviours are effectively Professional behaviours are thoroughly Professional behaviours are integral to ways
behaviours, showing a lack of self-reflection applied in some aspects of practice, showing applied, showing accomplished ability to of working, showing an assured ability to take
4.6 and recognition of own development needs.  clear ability to implement the creative manage the creative process independently; ownership and strategically manage the
Self-directed process; generally engages in reflection and thoroughly engages in reflection and creative process throughout, adapting ways
practice personal development to address some personal development to address specific of working for own purposes; uses insightful
aspects of creative practice. needs and improve creative practice. critical reflection and personal development
to enhance creative practice.
In order to be awarded a qualification, students must achieve a minimum of Pass in all criteria.
TOTAL QUALIFICATION POINTS: 18
Total Qualification Points Threshold:  Ungraded: 0 Pass: 6 Merit: 10 Distinction: 16
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Student 1;: Distinction

AC 3.1 | Investigation Distinction 3

An accomplished process of investigation is applied through pertinent practical and theoretical approaches, using findings
perceptively to inform creative practice.

The student has undertaken detailed and purposeful contextual research into artists, designers and corporate packaging, which has perceptively
informed their practical work. Initial research feeds into a clear Project Proposal, outlining intentions and approaches to further research and

realisation of the project. Investigation and research is accomplished and continues throughout the project, helping the student to develop and refine
their ideas and processes.

AC 3.2 Experimentation Merit 2

Effective engagement in processes of experimentation with concepts, media, materials and techniques, clearly informing ideas and
development.

The student has demonstrated a diligent, focused approach, and has been proactive in exploring a variety of concepts and approaches. A range of
ideas and mark making techniques are explored initially. Once the student settles on the medicine packaging concept, experimentation becomes
more focused on graphic and logo design. This could have been broader, using bolder experimentation with alternative approaches to media and

materials. However, this is effective and justified in terms of the outcome reflecting corporate packaging, and evidence is sufficient to award the
Level 3 Merit criterion.

AC 3.3 | Evaluation and review Merit 2

Evaluation and review is coherent and relevant, with clear analysis of process and practice used to inform effective choices about
work and intentions.

The Reflective Learning section provides a very brief evaluative summary, and this could have been improved with more detailed discussion and
analysis of the strengths and weaknesses of working practices and the work itself. This could have also been complemented by reflection on
audience feedback following the exhibition. However, throughout the submission, there is good evidence of coherent and relevant ongoing critical
reflection, reviewing creative decisions and designs to effectively inform and develop the work. This is sufficient to justify the Level 3 Merit criterion.
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AC 3.4 Realisation Distinction 3

Accomplished realisation of work through proficient use of media, materials, techniques and processes.

The student has demonstrated a diligent, focused approach, and has been proactive in researching a wide range of areas in order to produce an
accomplished, sophisticated final piece. The attention to detail and consideration of professional presentation is very good. Execution and realisation
of the final piece is proficient, successfully achieving its intentions.

AC4.5 Communication Distinction 3

Sophisticated communication of intentions through work, process and presentation, reflecting strategic selection and critical
consideration of context and audience.

The underlying concepts are explored well throughout the development of the project, and communicated well through the final piece and its
accompanying artist’s statement. The piece fits with its intended purpose as a conceptual art piece, exploring philosophical ideas of travel,
convenience and reliance on pharmaceutical solutions in a sophisticated way.

AC 4.6 @ Self-directed practice Distinction 3

Professional behaviours are integral to ways of working, showing an assured ability to take ownership and strategically manage
the creative process throughout, adapting ways of working for own purposes; uses insightful critical reflection and personal
development to enhance creative practice.

The student has demonstrated a professional approach at all stages of the project, continually reflecting on their practice in relation to their personal
development and progression aims, and the professional behaviours expected in the creative sector. The Project Proposal is clear, demonstrating a
focused approach, while allowing sufficient flexibility for ideas to develop. The student demonstrates a proactive and insightful approach to their
research, ideas development and refinement of the work at all stages of the project. They deal with setbacks in a pragmatic manner. They also
consider their project in the context of wider artistic practice and explore ways to gain further exposure for their work, such as the Royal Academy
Summer Exhibition, patronage and engagement with manufacturers and corporations.

Total marks (out of 18) 16
Overall Grade DISTINCTION
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Project Proposal

This form is only for guidance purposes and is not mandatory.

Pearson BTEC Level 3 and Level 4
Foundation Diploma in Art, Design and Media Practice

To be completed by the student

1. Your Final Major Project

What is the title of your Project? What do you aim to produce? How does this relate to your
work and ideas from your programme so far and how does it extend your knowledge,
understanding and creative ability?

(guide 150 words)

Student Name Student Signature Student Reg Number

XXX XXX 1234567

Centre Name Centre Number

| intend to produce a conceptual art piece, reflecting on the Journey theme. | want my
piece to be as professional as possible and raise questions about the concept of travel
and journeying.

My initial ideas are to produce some kind of travel product that reflects my family
background in pharmacy, so | am investigating pharmaceutical products and packaging
and how to mirror these in my art piece.

xxx College 7654321

2. Influences, Research, Sources and Ideas

Specialist Pathway

Contemporary Art Practice

Working Title or Theme

What are your influences, starting points and contextual references and how are they relevant
to your ideas? What subject areas do you intend to research and what are the likely sources of
information (media sources, museums, specific locations, performances, etc.) you plan to use?
You do not need an extensive list in this section, but include your bibliography in the
Appendix, clearly identifying all references including texts, periodicals, websites, etc.

(guide 150 words)

The Art of Travel

Projected Grade
(Programme Leader to insert on completion of the Project
Proposal)

Distinction

Tutor Signature | xxx Date | 30/04/21

Guidance

Your Project Proposal must provide an outline brief of your Final Major Project.
The brief will normally be of your own choosing. If you decide to work on a group
brief (with other students) ensure that you explain how you will respond
individually to the brief and record your individual responsibilities and
contribution.

Prepare your Project Proposal carefully, referring to the guidance in each section
below. The guidance should be seen as a prompt and is not prescriptive.

The Project Proposal must be word processed.

@ Pearson

| am influenced by classic graphic design and typeface designers, such as Saul Bass,
Erik Spiekermann, Paul Rand, Morag Myerscough and Alan Fletcher. | am also
interested in the installation work of Damien Hirst, particularly his animals in
formaldehyde and his pharmacy cabinets. | will also look at product and packaging
design, to make sure that my piece reflects marketable products and looks as real as
possible.

| originally thought about a physical journey, especially ones that we take every day
and often take for granted, and whether we should take the time to ‘stop and stare’. |
started by making drawings of items and overlooked landmarks on my daily commute
to work and college. However, the idea wasn’t strong enough and was too literal, so
instead | started thinking about my own personal journey to get where | am now. My
parents are both chemists and it was expected that | would go into the pharmacy
business. However this wasn’t what | wanted to do, and | was interested in art and
graphic design instead.

So by incorporating pharmaceutical elements into my art work, | am bringing the two
worlds together! | also thought that creating travel sickness pills would make an
interesting subtext about how they help people who find the journey makes themill! |
have had a very traumatic journey to give up on my parents hopes and follow my own
path, but they have come round to the fact that | am going for a different career, and
are supporting me. People use travel sickness pills to help them along their journey, so
again this is an interesting metaphor. Medication is used to remove inconvenience and
frustration of travel — could it be used to skip the actual travel altogether and provide
just the effect of having had a wonderful travel experience?
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3. Techniques, Processes and Timescale

What techniques and processes do you intend to use? Describe the range of media and materials
relevant to your project and how you may use them to explore and develop your ideas. Include
aspects of studio practice, workshop procedures, or the use of particular equipment and
software. Give an indicative timescale for your project and how you intend to plan your time in
order to investigate, develop, produce and evaluate your project fully. This could be a daily or
weekly schedule.

(guide 150 words)

| intend to make a professional pharmaceutical product package, so will use card, plastic
and laminate for the piece. | want to exhibit it professionally, so will explore different
display cases and stands.

Project Proposal — 28 April

Contextual research — 15 May

Finalise final piece — 30 May

Work out display options and write artist statement — 8 June
Put up exhibition — 11 June

Evaluation — 18 June

4. Method of Evaluation

How will you critically review and analyse your work and determine if it is successful? How will you
identify directions for ongoing development? Do you have a method to record the critical
response to your ideas? How do you propose to assess the success of your Final Major Project
and what will be your methods of evaluation?

(guide 100 words)

I will use group crits and tutorials to discuss my work and get feedback on my ideas.

| will compare my designs to professional products and look at government regulations on
what you have to put on medicine packaging, and what you can’t say.

| will prepare a draft artist statement and get feedback to make sure it makes sense, and
will ask exhibition guests what they think of the display.

5. Appendix
Include an appendix for the bibliography and any other relevant material for your
Final Major Project.

Bibliography

Tallman, Susan — The Contemporary Print from Pre-Pop to Postmodern

Phillips, Renee — Packaging Graphics and Design

Abdullah, Rayan — Pictograms Icons and Signs: A Guide to Information Graphics
Burton, Johanna — Vitamin D

De Bono, Edward — Serious Creativity

De Bono — How to Have Creative Ideas

Shaw, Mark — Copywriting: Successful Writing for Design, Advertising and Marketing
De Botton, Alain — The Art of Travel
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Decision:

JOURNEY PROJECT
REFLECTION

Including discussions with:

Option 3: The Art of Travel — Travel experience tablets

l:m m:”; ‘:;‘F'tes by Optionb3 ~ the travel experience tablets. | have not been able to find any other artist who has
attempted this, the nearest being a bottle of tablets with a lab ing ti ) )

: el stating time t :
interesting. g ravel pills on it. Not terribly

| like:

- the concept

- the need to learn new skills

- how it will stretch my existing skills

- thatitisa discreet project

- the potential for working with professionals from other fields, such as graphic designers and marketers
- thatitis consistent with my previous artwork, Inside Space: Mind, Body, Soul.

| have a choice of 3 art projects:

1. Age and Decay
This has a lot of potential and is a creative and perhaps, less predictable, response to the brief. | especially like
the incongruity between the concepts of decay and beauty. | can foresee an enjoyable exploration of a wide
variety of media and techniques. This could be a very large project requiring extensive college workshop time. |
could utilise encaustic painting that | am currently enjoying experimenting with.

My enthusiasm: High L
Marketability: Quite high. Could be accessible to a wide audience . y concerns are whether:

Risk: Low in terms of achieving an outcome, but high in terms of achieving something unique and that | am ' = - will be.able to achieve a professional looking piece of art

happy with - ’ - my audience understand what | have tried to achieve

| - itisachievable in the timescale
Deadline: Concerned that the timescale would not allow for full exploration - -
- - Should | be able to achieve a high enough level of finish, | intend to submit the artwork to the Royal Academy
2. Daily commute — A5/M1 link road > Summer Exhibition for consideration.
This is a place and time bound project. | could have access to the site through contacts and be able to utilise ' —
displaced earth. | could potentially offer the work to the Council, and as it is topical, and a hotly debated issue, it = pam— .
may attract self-promotion opportunities. Mark especially disliked this idea. » : I also hope t.o send Alain De Botton (Philosopher and Writer) an edition in recognition of his inspiration (The Art of
; | - Travel). During my research on De Botton, | have established that his sister, Miel de Botton, is a contemporary art
My enthusiasm: Medium, tailing off as the window of opportunity reduces ! collector and a member of the International Council of the Tate Gallery. It wouldn’t hurt if she saw the artwork!
Marketability: Low to the general art market, but possibly high to the local area !-_ !.'.
There is a lot of research to be done to inform a large number of decisions. | intend to use the internet, books,

Risk: Medium
exhibitions, retail shops and museums the Wellcome Trust.

Deadline: Achievable
| am still very interested in option 1 - Decay and Beauty. | intend to run this project alongside the journey project as
a FMP. This project could ‘ramble’ and will need considerable workshop time. Given that we are practising new
media and techniques this term it would seem sensible to focus these workshops on my FMP as my journey project
is less compatible with this form of experimentation.

3. The Art of Travel — Travel experience tablets
ature. That one form of creativity (philosophy) has

| like that the idea for this project arose from a piece of liter : : to the art
inspired another (art). This would be a conceptual mixed media piece that seeks to pose questions

. ; s ilable on the high
viewer, and perhaps initially confuse them as to whether the piece is a rejcldY madej azstaa‘t’;)ln et
street. This project would require a considerable amount of problem solving, experim '

new skills.

My enthusiasm: High |
um environment, but could possibly

Marketability: Unsure. This could potentially be limited to the gallerv/‘ﬂ?use e
" be marketed to a wider audience. The work could also offer opportunities for a series O .

Risk: Very high — this could all go pear shape and look amateurish very quickly

Deadline: A lot of work and decisions, but achievable
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Journey: Travel Experience Tablets
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ncludes pages on logo use, t
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. ?nd layout gnd expldins the inventive sysfgr? bg;(;phy
he Packaging design. e
Each item carries a pictogram that

represent
ten areas of freatment, presents one of

‘ its colour corresponding with
one of 16 different medicines. The shape and sgi;ze i)f

the packet indicates how ifs contents should be
taken, for example as pills or drops.

The combingd elements of pictogram, colour and
box shape give 800 possible packaging designs.

Patient Safely home | Shemap | Contactus | Accessbiity | Ted size: wa m

About Patient Safety Report here Safety data Resources News

Home » Patient safely resources » Collections » Design for Patient Safety

IN THIS SECTION Design for patient safety: A guide to the graphic design of medication packaging

Reference number  0463A
2 - Issua date 01 January 2007
Design for Patient Safety Type Guidance

It is estimated that a third of medication errors in the NHS are caused by confusion
over packaging and labefling instructions. Improvements fo the design of madicine
packaging could therefore help to reduce Ihss figure whilst also increasing medication
compliance

Design for patient safety: A guide 10 the graphic Gasign of medication P
how graphic design on medicine packaging can enhance patient safely
best practice based on established guidelines. It focuses on

« Blister packs - he most common type of primary packaging for prescr iplion
medicines )

« Secondary packaging used 1o coniain bister packs 34

« The iabel attached 1o secondary packaging in pharmacies

will aiso be of interest to those in the NHS who reg

Download Design for patient safely” A guide io he
Dackaging

Design for patent safety. A gui
7ﬁ 0463A | Design for patient safety | 200

A guide 1o the graphic design of me dica
|13 0265 | A guide 10 the graphic design of
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Design for patient safety

A guide to the
graphic design of
medication packaging

VHS

Help Remedies
2011

Designer Pearlfisher
USA established 1992

Client
Help Remedies

Known for its back-to-basics approach to medicine,
pharmaceutical company Help Remedie_s was
founded in 2008 to produce single-ingredient,
over-the-counter medication. Design agency
Pearlfisher refreshed the packaging for Help's

Less' campaign — meaning less confusion,

- drugs and fewer synthetic coatings on
tablets. The redesign included larger Ieﬁenr_wg and

coded graphics that illustrated the size
hape of the pill, tablet or plaster contained

within each packet.

Design is the lon
design research ce
London's Royal Co

industry and NHS st

contributed to this healthcare

research report.

The findings were sent out fo

designers and purchasers with an
interest in package legibility, with

the aim of helping them
understand how and why good

design can contribute fo patient
safety.

PillPack
2014

Designer IDEO
USA established 1991

Client
PillPack

Global design company IDEO applied design
thinking to refine the strategy and vision of
online pharmacy start-up PillPack. Their
approach put the user at the heart of the
service, utilising online ordering to simplify the
process.

Doctors send prescriptions directly to PillPack,
who assemble individually tailored packages for
peqple who have to take multiple drugs.
Delivered to the patient’s door, the distinct blue
box contains @ month's worth of sealed
packets, each clearly displaying the date and
time it should be taken.
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God, 1989
Damien Hirst

Hirst began work on the
‘Medicine Cabinets’ whilst in his
second year at Goldsmiths with
‘Sinner’ (1988). Constructing the
MDF unit at home, he filled it
with the empty packaging of his
grandmother’s medication, which
he'd requested she left him on
her death.

T il 155
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Splekermann has designed many commercial ty pefaces as well as typefaces as part of corporate design programmes
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Berfiner Geotesk (original is from 1913, digitization is from 1979)
Lo-Type (original is from 191114, digitization is from 1980)

ITC Officing Sans (1990)

ITC Officina Serif (1990)

FF Meta (1991-1998)

1 "iim' e

FF Govan (2001}

FF lnfo (2000) ..“". 3 i
FF Unit (2003)

FF Meta Serif (with Christian Schwartz and Kris Sowersby, 2007)

FF Unit Slab {with Christian S wartz and Kns Suw-ub( 2008)

Spiekermann co-authared Stop Stealing ing Sheep 8 Find Out How TypeWorks. He also partic Cipated in the creation of numerous corporate

mm and other works, inckiding redesigns of the publications The Economist and Reason.Spiekermann aiso appeared in the documentary
vatica

Awards

2003 - Gerrit Noor dij Priae

2006 — German Design Award

2007 — European Designers Hall of Fame

2007 — Honorary Royal Designes. for Industry, Royal Sodiety for the encouragement of Arts
Manufactures & Comimerce, London

2011 - Lifetime achievement award from German Design Prae

FF Meta aaaaa

ABCDEFGHIKLMNOPQRSTUVWXYZ

Saul Bass

Born in 1914, Paul Rand was an American art director and graphic designer. He was undoubtedly best known for his logo
work, including that for one of America’s biggest companies, IBM.

“Design is so simple, that’s why it’s so complicated”

As a logo designer Bass was

prolific, designing the marks for

AT&T, Kleenex, United Airlines, '
Minolta and many, many more. )

'I
t///
,//

with perhaps his maost iconic work

os and more
sign, film titles, log ‘

Martin
996. Some of his last work was for

#) asked him if he would come up
e the

3 inl
right up to his death in

ed the logo for Steve Jobs’ post Apple venture, NeXT. On Rand, Jobs said: gt
‘and he said, ‘No, | will solve your problem for you and you will pay me. You

t options go talk to other people. i

———te v WA prupe
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Morag Myerscough

Morag Myerscough is a london-based artist
whose work is characterized by an engaging
boldness, creating specific, local responses to
each distinct audience that will see and
experience the work, using it to create
community and build identity.

Morag makes places from spaces that people like
to be in, that stimulate and often make you smile.

the eclectic breadth of work covers the
conversion of a train to a café, a tweet building, a
hospital ward and interpreting lots of types of
buildings.

For over 30 years, Morag Myerscough has been
pergraphic installations —

ons, pop-ups and wayfinding
paces to life through her

creating stunning su
grand scale installati
graphics that bring s

trademark bright colours. '
Her clients — through her studio, Studio

Myerscough _include London's Barbican, Royal
London Hospital and the Stockholm
Kulturfestival.

—

Alan Fletcher was one of the founding partners of
Pentagram, and one of the most highly regarded
graphic designers of his generation (and in fact,
any generation). His work spans decades, but he
was perhaps most prolific and recognised in his
Pentagram years.

Fletcher's logo for London's V&A museum is
testament to the timeless appeal of his work —
designed in 1989, it's still going strong. The
relatively fragile Bodoni-style serifs work
brilliantly with negative space to create a high-
contrast, confident logotype.
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7/2/2018

it GOV.UK

1. Home (https://www.gov.uk/)

2. Medicines, medical devices and blood regulation and safety (https://www.gov.uk/topic/medicines-medical-
devices-blood)

3. Marketing authorisations, variations and licensing guidance (https://www.gov.uk/topic/medicines-medical-
devices-blood/marketing-authorisations-variations-licensing)

Medicines: packaging, labelling and patient information leaflets - GOV.UK

An interesting vimeo on marketing and technology.
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Medicines: packaging, labelling and patient
information leaflets
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How to package medicines for sale and what information you must provide to consumers and healthcare
professionals.

Published 18 December 2014
Last updated 20 April 2016 — see all updates

From:
Medicines and Healthcare products Regulatory Agency
(https://www.gov.uklgovemment/organisations/medicines-and-heaIthcare-products-regulatory-agency)

Contents

» Overview

« Labelling for medicines

» Safety features legislation

» Patient information leaflets (PILs)

= Warnings on labels and leaflets for medicines
» Braille on labelling and in PILs

» Child-resistant packaging for medicines

« Submit information for full assessment

« Notification scheme registration

« Fees

« Make a submission or notification

« Complaints about labels, leaflets or packaging
« UK and European regulation

« Contact

!

Overview

MHRA approves all packaging and labelling information for medicines sold in the UK including the information
that must be provided. Medicines must include a patient information leaflet (PIL) if the label does not contain
all the necessary information.

=
See best practice guidance on the labelling and packaging of medicines
(https:l/www.gov.uklgovemmentlpublicationslbest-practice—in—the—labelling-and-packaging-of-medicines).

hnps:Ilwww.gov.uklguidanoe/medicines-packaging-labelling-and-patient—infonnaﬁon—leaﬂe\s 1
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| investigated a range of medical packaging, to decide what kind of
product would work best for my idea. There are many types of
medicine available, ranging from the mild, over the counter remedies
to help with minor ailments, such as indigestion, sore throats or
headaches, etc. through to creams, ointments and antiseptic
treatments. For more serious medicines, there is a protocol for how
they are packaged, with strict guidelines. Also, there is a need to
communicate to the consumer that they are prescription medicines for
serious diagnosed conditions. While this may work, it constrains my
design ideas to an extent.

Alternatively, more over the counter remedies are freer to develop
brand identities and incorporate images, branding, logos and
"aspirational” solutions, pertaining to a particular lifestyle.

Discussing the ideas with the group really helped to clarify what | was
trying to get across. | realised that the market | was aiming for is the
lifestyle market, where consumers are looking for a “quick fix”.
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Blister packs are a standard way of packaging and
distributing pills and capsules. Generally, they have
moulded plastic bases, with foil lids, allowing the user to
press the tablets or capsules through. They are usually
branded on the foil lid, which gives me some scope to
include logos and branding, and perhaps even a tagline?

If | decide on the travel pills, | need to work out how to
make the blister pack, or reseal an existing one with new
foil lids.
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About the Grio

Publication designers love to talk about the grid—why they do or don't

oy
2
=
[
[
R

choose to use one and, if they do, how much it contributes to their work

process every time they sit down to design an issue.

Truth be told, most designers refer to some kind of grid, even if it's a set of
simple guidelines rather than a defining framework. Here's a short primer
to demonstrate how a grid is used, how designers talk about it, and how it

can help create a structure for your magazine.
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above This simple grid comprises three vertical units above This slightly more complex (3x3) grid has nine

and one horizontal unit (a 3x1 grid). Each gray area is a units. Elements should fit neatly within the boundaries

grid unit. The white spaces between the units are alleys; of these units, even if they cross over the alleys,

the spaces surrounding the grid are the margins.
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headstrong

Trm————

Client

Headstrong is an international business consultancy
specializing in technology solutions ranging from IT
systems to Internet and e-commerce sites.

ART DIRECTORS/DESIGNERS

Steve Watson, Lesley Feldman

Finm

The Leonhardt Group

Netscape: Headstrong

For the company’s
website, the logo's
three figures are used
as navigational tools.

E Graphic Design That Works
@ Pearson

Process

When Jason Martin + Company approached the Seattle-based firm The Leonhardt

for a new name and visual identity that

Group, the business consultancy was hoping
tter reflect its expertise in new technologies. “In the 1980s, the company

was perceived as a bunch of hotshot systems, engineering, and technology guys, but
over the years that perception had changed,” explains TLG design director Steve
viewed as sort of old school and not very exciting.”

would be

Watson. “The company was now
To remedy this, the TLG team began by working with the company to re-position it
as a group of consultants with strong opinions, rather than one that simply told
clients what they wanted to hear. Next, the team explored names that would convey
this new positioning, eventually coming up with “Headstrong,” a name that connotes
strong brains, intelligence, and a meeting of minds. However, the name did come
with risks. savs Watson. “Headstrong can also connote bull-headedness and inflexi-

bility, and obviously those are not messages the company wanted to communicate,”
he says. So when his team set out to design a logo, an important consideration was
finding 2 way to temper the name’s negative connotations and emphasize its bold-
ness instead. After creating about 150 sketches of potential directions—from type
1o abstract symbols to dozens of illustrations of heads—a cancept
emerged: a design that would combine the company's engineering side with its
human side. To visually represent technology, Watson's team experimented with
monitor shapes; to convey humans, various renderings of figures were explored.
1 featured a stylized man whose head was a monitor, says

wreatments

One promising desig
Watson, but it was abandoned “because it looked too much like the Restroom guy."

Instead, the team shifted to more realistic renderings, eventually deciding fo photo-
graph a variety of people—both professional models and TLG employees—in poses
ranging from thoughtful to defiant. After culling through the results, the team select-
ed three, modified them in Photoshop, and replaced their heads with four monitor-
shaped forms. Next, a logotype was added which was based on Clicker, a face whase
{etterforms echo the monitor shapes of the symbol. As a final step, Watson's team
experimented with color, but ultimately decided to stick with black and white “to
give the figures a kind of chic, Armani-esque type feel,” says Watson.

|

What Works
The logo, which consists of an all lowercase logotype and three human figures with

monitor-like shapes in place of heads, suggests both the services the company offers
and the way those services are provided: The monitor-heads and mechanical-look-
ing logotype refer to the company’s technological expertise, while the figures—two

men and a woman—reflect the company's focus on individual ideas and opinions.

Ideas flowing from artist/designer research

Modern
Memorable
Differentiate myself — be unique
Colour coding to differentiate products
Pay attention to detail — artwork and display
Strong visual identity
Simplicity
San serif font
Use of grid
Clean
Font similar to Akzidenz Grotesk
Uniformity of design across product range
Abstraction
International consideration
Check against NHS guidelines

Goal is to look like medicine, but not quite

Display / Exhibition ideas

Competition / call to artists
Pharmacy
Sybodo — medical packaging museum
GP surgery
Travel agent

Wellcome Museum
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ARTWORK DECISIONS

Art piece

Feature

Options

Decision & Rationale

Tablets

Shape

Typical flat/spherical/lozenge or unusual?

Typical. Round. Flat.

Allows viewers to easily identify the item as a medicinal tablet to be ingested.
Artwork will work better on a flat sided tablet as opposed to spherical.

Round offers more surface area than lozenge.

Size

Large, medium or small?

Medium.
Small enough to swallow but large enough to show artwork.

Artwork

Yes or No? Colour? Graphic design or painterly?

Yes to artwork. Branding colour. Graphic artwork.

Decal will give a clue to the product being an art piece

Colour to tie in with branding choices.

Graphic artwork drawn on Adobe Illustrator to tie in with branding and
strapline: the modern way to travel

Image needs to be strong, easily identifiable, modern and clear.

Material

Porcelain or ready-made?

Ready- made.
Must look modern, pharmaceutical grade, machine made to suggest it is a real

product that could be bought off the shelf.
Health & safety risk: the tablet could potentially be ingested. Find a tablet that

is benign.

Colour

White, coloured or multi-coloured?

White.

Suggests purity/clinical product.
Ties in with branding colours.
Show off decals to best advantage.

Blister
Pack

Material

Hand-made or ready-made?

Ready-made.

College vacuum mould can not make such a mould from thin material.
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ARTWORK D

ECISIONS

Colour

Clear and coloured background. ——

Adhesion

Positioning

Tape, PVA, (;a?(ing

Outer Material
packaging

Colour

PVA, tape, spray e

Different weights and propénlégaf cardstock.

ClearWih]olograpﬁ?bihng, o o
Clear allows artwork to be best viewed
Holographic foil ties in with branding on packaging.

Requires masking but gives best finish.
PVA allows for repositioning.0
Trial and error.

Non-textured satin finish for sharpest artwork and best colour saturation.

-Sprayglu?e,r Sl — )

| Packing and PVA, == ——————

Packing will prevent movement/slippage. Must be lightweight and carvable.

Balance between robustness and ability to be creased and bent into shape.

- - W

White or colour?

White.

Researched tablet packaging — coloured packaging is most often used for
children’s medicines. Coloured packaging look less expensive.

Looks medical. Suggests purity.

Artwork is more prominent on a white background.

Cutting

Machine die cut or hand cut?

Hand cut.
Die cutting one or a few containers is uneconomical.
Hand cutting will require practice and patience.

Adhesion

Tape, PVA, Spray

PVA.
Tape does not allow for repositioning
Spray require a lot of fiddly masking

Window

Cut out for view of tablet: yes or no?

) B

ARTWORK DECISIONS

Branding/ | Packaging and

Marketing marketing

Differentiated and
Significant

Depiction of destination
Unique

T

Target
audience

— | Brand Name

[
— | product Name

Consistent

This product is for travel to London = Iconic London landmarks
Other destinations will use appropriate place specific landmarks

Colour

White packaging suggests purity and allows artwork to pop

Teal artwork/copy refers to it being the artist’s trademark colour
shades of teal for variety and interest

Warnings is red to highlight and suggest danger

Holographic foil — suggests reflection and modern/space age

Font

Grotesk
San serif
Minimal, precise, clean and modern,

Determine profile

Cash rich time poor; well educated; midd!e Flass; cultured; erViO}Jsly o
travelled; family commitments with restructlof\s on traveliop:ons, Z":: s
middle/senior management; possibly in creative mdust_ry, in ephe2 :. o
education; luxury product consumers; detached home in (_Zro.uc r; | =
Waitrose and independent food stores; champagne socialist; possibly
vegetarian/vegan; values experiences; trend aware.

Name relating to the product

Experientia
Latin word suggests a pharmaceutlcal product
Latin for a trial, experiment, experience =
References the experience of travel and tha
artist
Market research on product name

e

B

his is an experiment for the

CPA SR ETR
Cicco Philosophical At ———

Name that refates to the artist

Yes
Hexagonal to reflect Brand Logo '

ACTION PLAN

Tablets:

e Source suitable tablets checking for size, shape, material, finish, colour, toxicity and
properties that are pertinent to the product

e Learn Adobe lllustrator software

e Research Iconic London landmarks

e Draw/design artwork options and decide on final image

e Trial and practice decal methods

e Position and invisibly adhere tablet in blister pack

Blister pack:

e Source a clear blister pack (NB. Most are white, some are tinted clear, very few are
clear)

e Remove foil backing (time consuming and tedious)

e Source foil backing

e Trial and practice masking and adhesion methods

e Invisibly adhere foil backing

e Source light=weight packing material (florist foam used)
e Trial position blister pack in container

Outer packaging:

e Source a professional printer

e Obtain quotes for printing and die cutting

e Prepare artwork for printing with registration marks and colour swatch
e Send/collect printed packaging

e Trial adhesives

e Buy plenty of knife blades

e Trial packaging cut out placement

e Trial holographic placement

e Create a cutting template

e Practice cutting, creasing, adhering and forming

e Attempt to replicate a machine cut and assembled package
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&

Pharmaceutical braille: ‘3‘

Marbug medium braille font standard

Dot diameter 1.3 — 1.6mm

Dot spacing 2.5mm from dot centre to dot centre
Character spacing 6mm
Line spacing 10mm
www.pharmabraille.com

——
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warnings
Adobe PDF Preset: [ITllustrator pefault]

compatibility: Acrobat 6 (PDF 1.5)
standard: None

pescription i .
These are the default settings when saving

an I1lustrator file as

an Adobe PDF document. Use these settings
when you ﬁ1an on editing

the file again in Illustrator, or when you
need to q1ace it in a

ayout application such as InDesign, or

when the final use of the

file is unknown.

General

preserve Illustrator Editing Capabilities:
on

Embed Page Thumbnails: On

view PDF File after saving: Off

optimize for Fast web view: off

Create Acrobat Layers from Top-Level
Layers: On
compression

Color Bitmap Images:
No Sampling Change
Compression: ZIP
Grayscale Bitmaq Images:
No Sampling Change
Compression: ZIP
Monochrome Bitmap Images:
No Sampling Change
Compression: ZIP
compress Text and Line Art: On
Marks and Bleeds
Trim Marks: off
Registration Marks: Off
color Bars: Off
Page Information: Off
Printer Mark Type: Roman
Trim Mark weight: 0.25 pt
offset from Artboard: 2.117 mm
Use Document Bleed: On
output
color:
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Displays (U

A\ &
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The complete display solution fR—

Lo g

United Kingdom

Re : Perspex Display Case.

Iltem Qty Part Code Description
PWITEM Clear Perspex 5 Sided Display Case

A 1

B 1

ITEM

=

United Kingdom

o

Tel :

K) Limited

Fax : =8 sy

DELIVERY NOTE

Note No. N29568

Ref No. REF75461/1
Order No.

Dated 25/01/2018
Contact =

Te =
Fax

With White Base Rebated

External Measurements

200mm wide x 125mm deep x 100mm high

Material thickness: 3mm

Finishing: Diamond Polished All Round

Packing & Carriage

l,-‘!'Il =

The above items have been fitted / delivered to my satisfaction

Signed :

Print Name :

Dated :

Displays (UK) l:- : - = '; "8

Telephone

@ Pearson

B ek mem e Web. pme ism-smn = =
Registration ¥:. BN VAT NO: 08 sarsna o

Bl Bl s Dorset, BH23 3TG, United Kingdom

Noheot fatleh
J
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Home FAQ ContactUs My Account
| P R -

Title: Experientia
Dimensions: 7cm x 9cm
Materials: Boar, digital print, foil, blister pack, tablets.

- Logout

Entry details (Submitted)

Your entry has been successfully submitted.

“The artistic imaginations omit and compress, they cut away the periods of boredom and direct
our attention to critical moments...” Alain de Botton, The Art of Travel. My art explores the human

Back condition: the corporal and psychological experience of being human, our search for meaning, and
in this artwork, our desire for short cuts to pleasure.
Name §ijy T .
Experientia is a response to the experience of travel: our eagerness to avoid inconvenience and
Email Address B e e B | = the preference for quick, easy, external solutions. It is inspired by the work of twenty-first century
i philosopher Alain de Botton and eighteenth-century writer Xavier de Maistre.
i - o A ‘ B F‘:‘ - | o, .E.! ..
Address Detalis E » Whilst it is often quoted that life is a journey not a destination, few travellers relish soulless
2= ok z g airport terminals, crowded trains and mile-long traffic jams. Our thoughts are firmly focused on
the destination and the delights that await us.
Telephone Fa ==
Journeys are often frustrating and tiresome. But who doesn’t wish to be well travelled? We yearn
Is student = to stare in wonder at magnificent vistas and immerse ourselves in different cultures. We seek
refuge from the everyday and the psychological damage of a modern lifestyle.
Age group |
Our over-stuffed lives leave us cash rich but time poor. But what if we could cut out all the ‘hard
How did you hear about RA website bits’ of travel? Omit all the inconveniences and focus solely on the glorious sensations of having
us? arrived. Become well-travelled without leaving the comfort of our armchair.
Experientia is a luxury travel experience in tablet form. The modern way to travel.
A rtWO rk 1 ( S u b m ltte d) Choose from a range of destinations. Available on-line and from all good pharmacists.
Experientia. Just imagine...
Artwork title  Experientia Travel Tablet
Type of work Mixed media
Destination: Continuing
Year created 2018
Medium Card, plastic, foil, calcium i
carbonate |
Dimensions  (H) 10.4cm (W) 20cm (D) 12.4cm
£ 470.00
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Reflective Learning

New and enhanced skills:

llustrator software

Graphic design

Branding

Logo design

Medical packaging
Advertising

Typography

Copywriting

Historic medicine marketing
Preparation for professional print
3D construction

® Decal transfer

® Gallery labelling

® Artist research

e Artist and graphic design profiles

e Digital Drawing

e History of drawing

e Decision making

e Sketchbook development

e Planning

e Professional engagement (with marketing professionals)
e Artwork display

e Pantone colours

e Braille

e Barcoding

e Seeking regular feedback

e Artwork photography

e Competition submission

What went well?

e Tutor feedback

e Realised concept

e Artwork looks convincing
e Display is good
e Gallery label is appropriate
e Decision were well though thr?ugh Y.
e Motivation remained high until theft and hospitalisation
e Completed within deadlir!e : .
e Sketchbook completed w:hm fd:,dcl:;lr:fm o
o Successfully worked outsice ©

@ Pearson

What | have learnt:

e Researching is time well spent
Typing notes is easier to refer back to and duplicate but is slower than handwritten notes

e Discussions with other artists/viewers helps maintain motivation

Outsource suitable areas (e.g. die cutting and assembly would have saved considerable time)

e Use different glues for different jobs — PVA allows for precision adjustment, spray glue is best
suited for larger areas, tape is mess free

e Literature is a fine source of inspiration

e Use temporary sketchbook binding (e.g. posts or clips)

e Keep one ‘progress’ box and fill it at the end of the day

e Print photos/ research etc. as soon as possible

e Ask for technical help earlier

e |enjoy 3d work

e Perfection is for a machine made item

e Each artwork presents numerous options for extension

e Allow plenty of time for artist call submission admin and IT problems

e Back up via email as well as USB sticks

e OTHER STUDENTS WILL STEAL FROM YOU GIVEN THE OPPORTUNITY :(

Sadly my USB stick with my latest work and sketchbook research/notes was stolen by a fellow
student. Whilst this eventually resulted in their exclusion from college | never recovered my work.

| am happy with the penultimate work on display, however, with my USB stick my sketchbook would
have more in it and the artwork would be further refined. Live and learn.
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ALWAYS LEARNING



