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Scheme of work

Guided learning hours (GLH): 30

Number of lessons: 30

Duration of lessons: 1 hour

This scheme of work is provided to help you make the most of your planning time. Customise this by adding your own activities/lesson ideas to the ‘Activities’ column.
Unit type: Core.
	Lesson
	Unit content*
	Activities
	Links to other units 

	1


	Unit introduction
	Teacher presentation (approx. 10 minutes) outlining the nature of the learning aims and the number of assignments that learners will be expected to complete.
	

	Learning aim A: Know UK travel and tourism destinations and gateways

	1 (cont.)
	Topic A.1: UK travel and tourism categories

· Capital cities, e.g. London, Edinburgh, Cardiff, Belfast  


	· Starter activity: Ask learners to call out UK destinations they have visited, then categorise these.

· Teacher-led discussion: Discuss the component countries of the UK and their capitals. Can include discussion of Eire as a separate country. 

· Teacher presentation: Show learners how to use an atlas. Learners practise finding given destinations.

· Teacher presentation: Show learners how to use online mapping software (if available)

· Individual activity: Learners to identify the capital cities on a blank map of the UK, using an atlas for reference.

· Homework: Learners revise the location of countries/capitals.
· Take it further: Learners complete blank maps without reference to resources and check accuracy.  


	

	2
	Topic A.1: UK travel and tourism categories (cont.)
· Seaside resorts, e.g. Brighton, Weston-super-Mare, Scarborough


	· Individual activity: Recap on capital cities by having learners complete another blank UK map with the capital cities, without using reference materials. 

· Group activity: Learners talk about the resorts they have visited, then feedback to whole class. Divide the resorts into east, west, south coasts, etc. and host country. 

· Teacher-led activity: Show learners a map of seaside resorts. Add to the list made above so there are examples for all coasts and all UK countries.

· Paired activity: Learners to identify 10 of the seaside resorts listed above on a blank map of the UK.
· Homework: Learn locations of UK seaside resorts.
· Take it further: Research 'Seaside Awards' in England and produce a flyer explaining them. Add the names of four resorts which have these awards.
	

	3
	Topic A.1: UK travel and tourism categories (cont.)
· Countryside areas, such as:

· national parks, e.g. Snowdonia, Cairngorms, Exmoor, Peak District, New Forest

· Areas of Outstanding Natural Beauty, e.g. Isles of Scilly, Causeway Coast, Kent Downs, Cotswolds


	· Teacher-led discussion: Show learners a map of National Parks and Areas of Outstanding Natural Beauty (AONBs), ask if anyone has visited a National Park. 

· Paired activity: Learners locate National Parks and AONBs on a blank map of the UK, using www.nationalparks.gov.uk and www.aonb.org.uk for research.
· Take it further: Research one AONB and one National Park and produce a poster for each, highlighting their key features and identifying what they offer visitors.

· Homework: Learn locations of National Parks and AONBs.
	

	4
	Topic A.1: UK travel and tourism categories (cont.)
· cultural and/or historical destinations, e.g. Stratford-upon-Avon, Londonderry, Liverpool, Edinburgh.


	· Teacher-led activity: Show learners an unlabelled map of the National Parks and AONBs. Point to areas of the map and ask learners to state the correct name. 
· Teacher presentation: Provide learners definitions of culture, using dictionary definitions and ideas created from discussion.

· Class discussion: Encourage learners to think about the importance of cultural destinations to overseas visitors. For example: celebrations for the Queen’s Diamond Jubilee, links to films/books, e.g. Bath, Edinburgh, London. They should also think about historical destinations.

· Paired activity: Learners list historical destinations suitable for a group of visitors from the USA visiting on a coach tour. They should locate destinations (approved by the teacher) on an outline map of the UK.

· Homework: Learn locations of some historical and cultural destinations.  
· Take it further (to be completed as homework):  Devise a week-long coach tour of historical and cultural destinations and mark the route on a blank map.
	

	5
	Topic A.2 : UK gateway airports and UK seaports

· UK airports, e.g. London Heathrow, Birmingham International, East Midlands and identify their three-letter identification codes 

· UK passenger seaports between UK and the Republic of Ireland, and UK and Europe, e.g. Dover, Holyhead, Portsmouth, Larne.

 
	· Teacher introduction: Define the term ‘gateways’ and give some examples. Discuss their importance for accessing UK destinations.

· Teacher presentation: Introduce learners to airport 
three-letter codes and how they are used, can introduce learners to http://www.world-airport-codes.com/. 

· Group activity: Provide learners a list of eight UK airports, ensuring they are spread throughout the UK, and direct them to research each airport’s three-letter code. Learners should then mark each airport, with its code, on a blank map.
· Individual activity: Provide learners with different destinations and have them draw two routes from each airport (a mix of domestic and international routes). 

· Teacher presentation: Discuss the different seaports that can be found in the UK and show four sample routes, including one from the UK to the Republic of Ireland and one from the UK to Europe.


· Take it further (could be completed as homework):  Compare and contrast Manchester and Exeter airports in terms of size and routes served. Explain why these differences occur.
	

	6
	Topic A.3:  Road and rail travel

· Road 
· motorways, e.g. M1, M62
· coach and bus, e.g. National Express, Stagecoach
· Rail 

· rail lines, e.g. East Coast mainline, South West mainline, Midland mainline

· major stations, e.g. London St Pancras International, Manchester Piccadilly, Birmingham New Street.  
	· Teacher introduction: Explain the importance of road networks for tourism. Show learners the five main routes in the UK and their start/end points. Point out the importance of knowing approximate travel times.

· Teacher presentation: Show learners a map of the main railway routes in the UK.
· Class discussion: Ask learners to name as many major railway stations as possible. Guide them through the idea of railway hubs. Ask learners to name cities and towns where they think railway hubs would be located. When correct, introduce learners to the lines that operate from these railway hubs and show how the hubs interconnect.
· Individual activity: Learners locate and mark the major railway lines and their terminals on blank maps. 
· Homework: Learners choose routes and calculate travel times for given journeys within the UK by road/rail.
· Take it further (homework): Devise a tour of cultural and historical destinations using railways as a means of transport. Mark the tour on a map.
	

	7
	Topic A.4: Examples of UK travel

Examples of typical routes by road, rail and air within and out of the UK (departure points, destinations, timings).


	· Teacher demonstration: Provide worked examples of passenger routes, including departure points, destinations, mode of transport and timings.
· Paired activity: Learners plan given road, rail and air journeys for passengers.




	

	8
	Assignment 1 

Tasks for 2A.P1, 2A.P2, 2A.P3, 2A.M1
Use authorised assignment, available on the Pearson website. Alternatively, centre-devised assignments can be used. 
	· Assessment: evidence could be in the form of a series of completed blank maps.
· Learners should spend session time and non-supervised time working on this assignment.

	

	Learning aim B: Investigate the appeal of UK tourism destinations for different types of visitors

	9
	Topic B.1: Appeal of UK destinations

· Visitor attractions, e.g. National Trust and English Heritage properties, theme parks, museums, historical sites, heritage sites and wildlife parks


	· Teacher introduction: Introduce learners to the features that add to a destination’s appeal such as natural features, facilities, transport links etc.
· Teacher-led class discussion: ‘What do learners look for in a destination?’ Discuss ‘Push-Pull’ model – what draws people to a particular destination? What makes people travel at all?

· Group activity: Learners thought-shower different kinds of attractions, then feedback their ideas to the whole class. List suggestions on a board. 

· Teacher: Give learners some ‘top attractions in the UK’ statistics from the VisitBritain website. Ask learners if there are any attractions they like that were not on the class list.

· Small group activity: Learners research local area attractions and produce advertising poster to highlight the appeal of the area to different types of visitor (teachers to guide on this). Learners could use the areas identified in lesson 2.
· Take it further (homework):  Research a favourite attraction and 'sell' it to your peers in a flyer. Learners could use www.alva.org.uk and/or www.asva.co.uk for ideas.
	Unit 1: The UK Travel and Tourism Sector
(Topic A2)
Unit 3: The Development of Travel and Tourism in the UK
(Topic B1)


	10
	Topic B.1: Appeal of UK destinations (cont.)
· Natural features, e.g. mountains, lakes, rivers, coasts and beaches


	· Teacher introduction: Introduce learners to a range of natural features. Show a video clip from the National Parks website or YouTube (try searching under National Parks UK).

· Individual activity: Learners research outdoor activities available in given National Parks (include one coastal park e.g. Pembrokeshire). Feedback to whole class.
· Teacher-led discussion: Discuss the range of coastal activities and unspoilt areas available to learners (refer to National Trust), compared to coastal holiday resorts. 

· Homework Learners research a local or large seaside resort and produce a flyer to advertise its beach and natural features. Learners to highlight how these features appeal to different types of visitors. 
· Take it further (homework): Draw a map of the South West Coastal path and add attractions found en route.
	Unit 1: The UK Travel and Tourism Sector (Topic B1)


	11
	Topic B.1: Appeal of UK destinations (cont.)
· Accommodation, e.g. hotels, guesthouses, bed and breakfast, self-catering, camping and caravanning, holiday parks and boats
	· Paired activity: Learners create a mind map of as many accommodation types as they can think of. Who has thought of the most types of accommodation? 
· Teacher-led discussion: Ask the class to discuss the difference between catered and self-catering provision, and the advantages and disadvantages of each. 
· Individual activity: Learners to research Butlin’s holiday camps, looking at their history, the products and services they offer and their year-round provision.
· Teacher led discussion on success of Butlin’s. Guide learners with questions on what Butlin’s provides for families, how they have developed over the years etc.
· Group activity: Learners look at a range of brochures, including boat holidays, camping and caravanning to decide on a) client market b) attraction. Then feedback to the whole class.
· Take it further (homework): Investigate Premier Inns. Why are they successful in marketing their accommodation?
	Unit 1: The UK Travel and Tourism Sector (Topic B1)


	12
	Topic B.1: Appeal of UK destinations (cont.)
· Facilities, e.g. sport and leisure facilities, shopping, restaurants


	· Teacher-introduction: Outline the facilities needed at a destination. Mention that the UK cannot guarantee fine weather so other facilities needed, e.g. sport and leisure facilities (Olympic legacy); Snowdome complex, Tamworth; the Odyssey complex, Belfast.
· Teacher led discussion: Shopping as a leisure activity – large shopping complexes e.g. Metro Centre, Lakeside. Individual shops e.g. crafts in Scottish Highlands. Learners to identify different features found in shopping complexes that appeal to different visitor types, such as restaurants, cinemas etc.
· Take it further: Investigate a shopping complex near you. What more do they offer, other than just shops? Who are they trying to appeal to?
	

	13
	Topic B.1: Appeal of UK destinations (cont.)
· Arts and entertainment, e.g. theatres, art  galleries, exhibitions, local festivals/events


	· Teacher introduction: Remind learners about the statistics from the VisitBritain website discussed in lesson 9. Discuss how entertainment and the arts are also visitor attractions and give examples. Explain they are popular with overseas visitors, groups, schoolchildren, as well as individuals. 

· Teacher-led discussion: Use the Edinburgh Festival as a case study by looking at their website, www.edinburghfestivals.co.uk, to see videos and the range of entertainment. Discuss ‘To what groups might this appeal?’ 
· Group research: Each group of learners takes an aspect of arts and entertainment and investigates what is available locally, and/or in the nearest city.
· Take it further: Investigate a local fete/dog show etc. What is the object of these small events?
	Unit 1: The UK Travel and Tourism Sector
(Topic B1)


	14
	Topic B.1: Appeal of UK destinations (cont.)
· Sightseeing, e.g. guided tours, ghost walks, boat trip, road trains


	· Teacher introduction: Remind learners that visitors need to find their bearings. They can go or an open-top bus trip or a boat. Show some example video clips such as those from www.city-sightseeing.com/videos/video-gallery.htm. 

· Paired activity:  Learners find a self-guided trail around their local town.

· Paired research: Learners research the Original London Walks website and decide which walk they would choose and why. Feedback to whole class.
· Teacher demonstration: Describe land trains. Show screen shots and video from www.torquaylandtrain.co.uk.
· Paired activity: Learners research a local/chosen destination. They devise a self-guided trail for other learners.
· Take it further (homework): Small groups attempt to follow one of the guided trails produced by their peers.
	

	15
	Topic B.1: Appeal of UK destinations (cont.)
· Transport links, e.g. rail, road, air, and sea links where applicable


	· Teacher recap: Remind learners of maps studied in learning aim A.
· Individual activity: Learners take a destination and research the means of transport to that destination from a given starting point from both within, and outside, the UK. 
· Paired activity: Learners choose a destination from previous activity and consider how the transport links affect the appeal of that destination. Learners could consider how transport infrastructure could be developed to increase appeal.
	

	16
	Topic B.2: Types of visitors 
· Visitor types, e.g. groups, families, visitors of different ages, visitors of different cultures, non-English-speaking visitors, visitors with specific needs, domestic visitors, inbound visitors.
	· Teacher presentation: Introduce learners to the different types of visitors such as groups, domestic visitors, non-English speaking visitors etc. Expand on each type.
· Group activity: Learners design a questionnaire to survey the different groups to identify trends. 
· Take it further: Include one or two examples of each of the types of visitor listed in your survey.
· Homework: Learners conduct surveys of family/friends.
	Unit 1: The UK Travel and Tourism Sector (Topic A1)
Unit 6: The Travel and Tourism Customer Experience 
(Topic B1)


	17
	Topic B2: Types of visitors (cont.)
· The needs and characteristics of different types of visitor in relation to the appeal of UK destinations.
	· Class activity: Learners feed back from their survey results.

· Individual activity: Learners complete the table of groups/needs.

· Group activity: Each group chooses a specific type of visitor and selects a destination suitable for their needs.

· Learners produce and display a poster aimed at this group. 
· Take it further: Add a detailed explanation of why this destination is suitable for this particular type of visitor.
	

	18
	Group work on a destination/visit preparation
	· Teacher information: Brief learners with the information needed for visit preparation.
· Individual activity: Learners design their destination worksheet, ensuring it records key notes about the transport links, factors affecting appeal; types of visitors etc.
	

	19
	Visit 
	Visit to local attraction/destination. 
	

	20
	Topic B.3: Increasing appeal

· Ways of increasing appeal, e.g. improvement of facilities to cater for a specific customer type, or better transport facilities to encourage incoming visitors of specific types, cost.
	· Teacher introduction: Stress the need for destinations to increase their appeal if they are to survive, because of issues such as bad weather, falling visitor numbers, poor exchange rates etc. Show learners a case study on a particular destination. 
· Group activity: Learners carry out case studies, e.g. on Bournemouth, London, Belfast (Titanic). Learners to choose a destination and consider how it could be improved to appeal to a group or groups of visitors.
· Take it further: Complete a short report for the local council recommending improvements.
	Unit 3: The Development of Travel and Tourism in the UK 
(Topic B2)


	21
	Topic B.3: Increasing appeal (cont.)
· Ways of increasing appeal, e.g. improvement of facilities to cater for a specific customer type, or better transport facilities to encourage incoming visitors of specific types, cost.
	· Teacher summary: Remind learners of the previous week’s conclusions.

· Individual activity: Learners devise an ideal tourist resort. They should draw a rough map of their ideas.
· Take it further: Explain why this resort would appeal to a particular group(s). Give specific examples of attractions and facilities.

	

	22
	Assignment 2

Tasks for 2B.P4

Use an authorised assignment, available on the Pearson website. Alternatively, centre-devised assignments can be used.
	· Assessment: evidence could be in the form of a presentation, report or information booklet. 
· Learners should spend session time and non-supervised time working on this assignment.

	

	Learning aim C: Plan UK Holidays to meet the needs of different visitors

	23
	Topic C.1: Sources of information

· Paper-based sources, e.g. guidebooks, tourist leaflets, atlases, holiday brochures, tourist information centres
	· Teacher introduction:  Discuss the use of paper-based sources; their advantages and disadvantages. 
· Where to find information, e.g. travel agents/TICs/ tourist outlets

· Individual activity: Learners find information on specific destinations.
	

	24
	Topic C.1: Sources of information (cont.)
· Internet resources, websites, accessing brochures online


	· Teacher-led discussion: Discuss the disadvantages/advantages of using online resources.
· Explain the use of ‘.gov’ websites for council information. Also the use of ‘QR’ codes.
· Individual activity: Learners use these methods to find information on a specific destination. Then they can compare this with their experience using paper-based sources of information in lesson 23.
· Take it further:  Complete a table comparing paper based information and online information in terms of availability, reliability and being up-to-date.
	

	25
	Topic C.2: UK holiday planning 

· Visitor types, e.g. groups, families, visitors of different ages, visitors of different cultures, non-English-speaking visitors, visitors with specific needs, domestic visitors, inbound visitors

· The needs and characteristics of different types of visitor, in relation to planning holidays


	· Teacher recap: Revise sessions for weeks16 and 17 on the types of visitors.

· Class discussion: Ask learners to think about what they would need to plan for a holiday and create a list from the discussion. Emphasise the need to plan ahead for visitors’ requirements 

· Paired activity: Learners consider the needs and requirements for a given visitor type. 
· Take it further: Produce a poster for a specific attraction targeted at a particular group.
	

	26
	Topic C.2: UK holiday planning (cont.)
· visitor requirements 

· preferred dates/time of year 

· travel requirements, e.g. air, cruise, rail, combination 

· accommodation requirements, e.g. standard of accommodation, type of accommodation, board basis 

· motivation, e.g. relaxation, activity, culture, special occasion 

· features, e.g. natural features, cultural features, facilities and services 

· budget.
	· Class activity: Learners share the results of their earlier research.

· Teacher demonstration: Show learners a blank model of an itinerary. 

· Individual activity: Provide learners with a sample holiday plan. Learners to write an itinerary from this information. 
· Take it further: Learners to devise their own itinerary format for peer review.
	

	27
	Topic C.2: UK holiday planning (cont.)
· Itinerary: date and time of travel, mode of travel, departure and destination location, type of accommodation, board basis, specific features included
	· Individual activity: Learners take same/different group researched in lesson 25, obtain the necessary information and write an itinerary. The itineraries are displayed to the whole group.
· Take it further: Write a bibliography of your sources and add the advantages/disadvantages of using them.
	

	28
	Topic C.2: UK holiday planning (cont.)
· Itinerary: date and time of travel, mode of travel, departure and destination location, type of accommodation, board basis, specific features included
	· Group activity: Peer evaluation of displayed itineraries.

· Teacher summary of good practice in itinerary writing.

	

	29
	Topic C.2: UK holiday planning (cont.)
· Itinerary: date and time of travel, mode of travel, departure and destination location, type of accommodation, board basis, specific features included
	· Teacher recap: reminder of stages in research. Visitor type needs/requirements, destination(s) fitting those needs and itinerary writing.
· Assignment briefing.
	

	30
	Assignment 3
Tasks for 2C.P5
Use an authorised assignments are available on the Pearson website. Alternatively, centre-devised assignments can be used.
	· Assessment: evidence could be in the form of a presentation, report or information booklet with two itineraries 
· Learners should spend lesson time and non-supervised time working on this assignment.
	

	TOTAL: 30 hours
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