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General Comments
June 2016 was the fifth time that this paper was presented and it is clear
that centres and learners have a good general understanding of
expectations and are developing strategies to address the examination
successfully. Once again the paper was well received by learners, showing
evidence of having been well prepared by centres. Learners continue to
demonstrate growing confidence with this Unit, indicating that centres are
developing a solid understanding of the Specification and the expectations
of the examination.
Learner confidence on this paper is demonstrated in the way that the
majority of learners attempt a response to all of the questions on the paper,
including the two extended response questions. There were very few
instances where a good attempt was not made on these longer items.
Section A
The first five questions, as in previous papers, are multiple choice. Of the
five, Q3 was answered correctly less often than the others. Some learners
opted for ‘Music Producers Guild’ as the correct response and others
selected ‘National Insurance’. The correct answer was PRS for Music.
Learners have proved to have a good knowledge of this organisation in
previous papers but their services in relation to the role of Composer were
clearly less well understood.
The remaining questions of this type, Q1, Q2, Q4 and Q5 were all answered
very well by most learners.
Question 6 was attempted by most learners but a much smaller proportion
of learners managed to get the correct answer of Venue Manager. This job
role and the related tasks relate directly to the Specification but many
learners did not seem familiar with the role. Many guesses were presented
which addressed one or other of the bullet points in the question. Some
type of manager was commonly mentioned but Venue Manager was not
often given as an answer.
Learners are encouraged to familiarise themselves with details of all the job
roles given in the Specification as these are bound to be relevant to future
examinations.

Question 7 requires learners to identify the type of organisation that
arranges delivery of CDs to shops. The correct response was given by a
good proportion of the cohort. The mark scheme allowed for
distributor/distribution and also transport company/transportation.
Distribution was the more commonly given correct response. Incorrect
responses were often attempts at naming an organisation such as
marketing company, PRS, PPL or publishing company.

Question 8 asks learners to give two responsibilities of a music producer.
This question demonstrated that the role of the producer is not well
understood. Although attempts were made in most cases, many learners did
not manage to present a correct answer in this question.
Common correct responses included mention of the artistic overview/
guiding the creative process, advising the artist in the studio and booking
the recording studio. Many learners suggested the producer was involved in
selling the music, publishing and releasing to shops, etc. Other responses
were too vague for credit, missing any relevant creditable information.
Further learners incorrectly attributed the roles of recording engineer or
mastering engineer to the producer.
This question proved more accessible to higher-level learners.
.

Question 9 is the first of the ‘explain’-type questions in this examination and
tests understanding of the role undertaken by the organisation PPL. Many
learners answered this question correctly. The most common correct
response concerned PPL paying royalties to members as a result of their
music being played in public and the full two marks were awarded in these
cases. Learners who mentioned receiving payment but gave no further
information were awarded one mark. No credit was awarded for specific
mention of live performance as this is not the area covered by PPL.
Learners who did not gain any marks in this question often incorrectly
referred to issues of copyright or prevention of music being stolen in their

response. A good number of others suggested that PPL licensed a performer
to be able to perform in public.

Question 10 is a straight-forward question relating to the roles of front of
house staff in the event of a fire. The question relates to the Health and
Safety part of the specification and focuses the learner on the front of house
area specifically. Therefore, learners who discussed helping the performers
or other tasks relating to backstage did not gain any marks. This question
proved very accessible to learners. The most common correct responses
concerned showing the audience to the fire escapes, calling the emergency
services and aiding in a swift but calm exit.
Some learners gave answers suggesting FOH staff should check there were
enough fire extinguishers or make sure that fire exits were clear. These
responses did not gain credit as it was deemed too late, by the time the fire
had broken out, to be concerned with whether fire exits were clear or not.
These responses did not represent relevant and realistic actions and so were
not addressing the question sufficiently to be creditable.
A good number of learners gained at least one mark in this question, and
often two marks were awarded.

Question 11 did not prove to be a successful question. Learners were
required to give one promotional way in which an A&R representative might
be encouraged to attend an event. Expected correct responses included
posters, flyers, free tickets or backstage passes, etc. Posters and flyers
were sometimes mentioned by learners although social media was the most
popular correct response. However, a significant number of learners
appeared to misinterpret the question, giving a reason why A&R might

attend rather than how they could be encouraged to do so. It was not
uncommon to see responses along the lines of “they might want to attend
an event to find new, fresh talent for their record label.”

Question 12 is another ‘explain’ question where two marks are available –
one for a correct initial statement and the other for a consequence/
explanation of that initial statement. The example given here was
commonly seen and is a good illustration of this point. The correct initial
statement is first given – ‘that the business will be advertised at the event.’
The consequence of this, therefore, is ‘that more people may be interested
in the business hence the business could get more customers’.

The most common incorrect answer was that the business would take a cut
of ticket sales or make money directly from the event through non-specified
means. This was not considered a realistic scenario and no marks were
awarded for responses along these lines.
Section B
Section B includes questions based on a scenario concerning a promoter
called Ray promoting a concert for local composer Tiggy.
Question 13 asks for two factors that Ray needs to consider when matching
an act to a venue. Possible correct responses included location, accessibility,
size of the venue in relation to potential audience size, genre, staging or
acoustic requirements and availability or cost of the venue. A range of
responses were offered by learners covering most of the potential responses
on the mark scheme. This is an area of the Specification with which the
learners seem comfortable and it was uncommon to score zero on this

question. Those who did not gain marks offered a range of responses that
were not relevant rather than one or two particular errors.

Question 14a was often not well answered. The main reason for this was the
requirement for learners to name a relevant organisation with which Ray
might work when promoting the concert. If learners named an individual job
role they were therefore not correctly addressing the question and so were
not able to gain credit. ‘Promotion’ was quite commonly offered as a
response. This is not correct as Ray is a promoter and therefore would not
be likely to work with another promotion company. In any case ‘promoting’
is in the question and marks will never be awarded for repeating material
that is in the question.

The example above is a correct response. Other commonly given correct
answers included local council or local media such as radio, TV or
newpapers. ‘Broadcaster’ was allowed since it can refer to both the
individual role and the organisation.
Question 14b asks the learner to outline two reasons why social media
might be a preferred method for promoting the concert. The example below
demonstrates three common correct responses: that social media can
access a large number of people; it is easier; and it is cheaper, than
traditional print-based methods or similar.

Other good points that were often made included the wide, possibly
international, area that social media is able to access, and the ability to
check out and share information.
Learners seemed well-versed in the subject matter of this question. Failure
to gain a mark on this question was usually due to a misunderstanding of
the nuances of the question e.g. giving the same answer twice in two
different ways, or the response being phrased in a way that did not provide
creditable information clearly enough. A few learners simply gave reasons
why Ray would even promote the concert, rather than giving a response
that was specific to social media.
Questions 15 is one of two four-mark questions on the paper. This question
asks learners to explain one advantage and one disadvantage of Tiggy
undertaking her own promotion on top of that already being undertaken by
Ray. Not all learners appreciated the important point in the question related
to extra promotion by Tiggy. Those that missed this point offered ‘saving
money’ as an advantage which is not correct when it is understood that this
promotion is additional. In fact, the cost of doing the extra promotion was a
commonly suggested correct disadvantage.
The most common correct advantage was that extra promotion would
increase the number of people likely to view an advertisement. For the
second mark, the most common correct consequence of this point was that
more tickets would be sold leading to Tiggy making more money. This point
is illustrated below together with the most common correct disadvantage
given – that it will take Tiggy valuable time to do her own promotion. A
possible consequence of this is that therefore Tiggy will be less prepared
than she should be.

A few learners suggested that doing her own promotion would have Tiggy
seen as a shameless self-promoter and therefore on-one would want to
attend her concert. This was not deemed creditable.

Q16 is one of two 8 mark questions on the paper which require an extended
response. Both of these longer questions were again well attempted by
learners in this examination and nearly all managed a response. Evidence of
planning was clear in many cases, demonstrating that centres are
continuing to invest time and effort in guiding their learners so that they
achieve the best marks they can in these questions.
Of those who attempted a response, many were able to gain at least two
marks. Marks of 3 or 4 were common and the higher marks of 5 and 6 were
easily accessible to learners who were prepared to discuss as many pros
and cons of both employment models as possible. As in previous years, the
marks of 7 and 8 were awarded less often but were well within the scope of
those learners who were able to offer a more discursive response that
explored the options in more depth, demonstrating a full understanding of
the related issues.
An example of a response that scored the full 8 marks is given below.

Many learners demonstrated understanding of the nature of freelance
employment. Discussions relating to creative freedom, control over
schedules and sporadic pay patterns were commonly seen along with the
alternative related scenarios of the established company option. Many
learners gave creditable accounts of these two options with effective
comparisons between the two and a considered evaluation.
One area that learners often discussed, but failed to gain credit for, was
money. It was often suggested that the full-time job would pay more
(because it was full-time.) Higher level learners appreciated that freelance
employment had no guarantees but did have the potential to earn more
than the company job.
Learners also often said that freelance employment meant more free time,
where in reality this may be quite the opposite, so this was not awarded
credit. Many learners did discuss sick pay, pensions, contracts, taxes and

the advantages of flexible working providing, on the whole, a very good
account of their understanding of this area.
Section C
Section C includes questions based on a scenario around a rock band who
are looking to go on tour.
Question 17 proved an accessible question for learners.

Where marks were not awarded, it was usually because the learner had not
picked up on the ‘at a venue’ part of the question. This part of the question
means that any tasks relating to getting equipment to the venue were not
creditable. A correct answer needed to be a task undertaken by a roadie
from the point of having arrived at the venue onward. Therefore responses
relating to transporting equipment to the venue were not credited.
Unloading at the venue, carrying, setting up and testing equipment, rigging
and de-rigging were all good responses.
Question 18a asks leaners to come up with an advantage and a
disadvantage for the band of playing gigs in pubs. Many learners showed
good understanding of the situation and imagination in their responses.

There are a range of correct responses available to learners and most of
this range was explored by the cohort. Many appreciated the intimate
atmosphere and the opportunity for the band of having somewhere to play
their music to the public. It was also often appreciated that pub gigs did not
pay well and that they were less likely to lead the band on to greater things.

Responses stating that pubs had poor quality sound equipment were not
credited as it was considered not necessarily true. Credit was given to ideas
relating to poor acoustics or potential lack of space, however.
Question 18b asks the learner to give two ways that a pub might prevent
noise from the gig disturbing local residents. Many learners offered good
responses to this question, with common answers including soundproofing,
keeping doors and windows closed, installing a limiter and ensuring the
performance did not go on too late. Answers that required the performers to
compromise their performance were not considered realistic solutions to the
question. Therefore ideas such as asking the band to perform an acoustic
set or to play their gig without amps or to avoid using the drums were not
credited. Responses that suggested turning down the amps to a reasonable
level were credited, though, as it was considered that this would not
compromise the overall performance. An example is shown below:

Question 19 is the second of the two 4 mark questions. It asks learners to
explain one advantage and one disadvantage for the band of buying onto a
tour.

This question tested learner understanding of the concept of buying onto a
tour with the highest marks going to those who appreciated how this might
work for the band. The advantages given were often vague with
unsupported mentions of ‘publicity’ which were not awarded without
additional information being provided. However, an appreciation of the
access to a larger audience/ increased fanbase and the potential benefits of
this were good responses and often enabled learners to score the full two
marks for the advantage section.
The disadvantage section was generally not answered as well. A few
learners noted that the music of Chaotic Black may be at odds with that of
the host band which might cause problems for the band, or that the
audience for the host band may not be interested in the support band.
Marks were most often awarded for saying that the tour would cost the
band money which they might be unlikely to get back.
Some learners suggested that the band would make money from ticket
sales but this was not considered correct. Others got rather caught up with
the issue of the band’s transportation as mentioned in the scenario but this
was not relevant to the question.
Question 20 is the second of the longer, 8 mark questions. Again, this
question was well attempted by learners and nearly all managed to
respond, there was a clearly structured response provided in many cases.
Learners were required to evaluate the potential benefits of a manager, an
agent or a stylist, providing a conclusion. Below is an example of a response
that scored the full 8 marks.

Most learners presented their response in four paragraphs – one for each of
the job roles and a final conclusion. In addressing a little about each job
role learners sometimes failed to provide as much detail as they might on
each which then reduced the marks available to them. A few went back and

added more to their answer but often blank space was left on the page.
Learners knew most about the role of manager and tended to write more
about this job role than either of the others. The role of agent was often not
well understood and therefore was sometimes attributed a diverse range of
incorrect tasks. The stylist was nobody’s final choice when concluding, but
better marks went to those who still considered the potential benefits and
importance of appearance in marketing a band. Some learners dismissed
the stylist option in one sentence without any evaluation which therefore
reduced the marks available.
The higher marks of 6, 7 and 8 were awarded to learners who provided an
explanation of 2-3 points for each job role along with a reasoned conclusion.
A sentence such as, ‘An agent will find the band gigs which will earn them
money that they can use to further their career as well as increase their
exposure thus gaining more fans’, is an example of an explained point
typically found in responses that gain 7 or 8 marks. A list of benefits with no
explanation was not enough to qualify for the 7-8 mark level descriptors.
Summary
Based on their performance in this paper, learners should:
-

Be sure to read each question as carefully as possible to avoid
misinterpretations that can lead to irrelevant or uncreditworthy
responses. All words in the question are relevant;

-

Remember that no marks will ever be awarded for repeating text or
information that is provided in the question paper, either in the
question stem or the scenario;

-

Familiarise themselves with all the job roles found in the
Specification;

-

Continue to appreciate that questions asking them to ‘explain’ require
not just the identification of a correct point but an explanation, for
instance the consequences of the point they are making. As a
suggestion, centres might encourage learners to consider the words
‘…so that..’ in their response in ‘explain’ questions as it may help
learners formulate a response that accesses both marks. For
instance, in Q12, ‘to advertise the business so that more people may
be encouraged to become customers.’

-

Continue to avoid reproducing the question text as an introductory
sentence in questions. This will never result in any marks and just
takes up valuable time and space on the paper. This issue is
particularly relevant in the 8 mark questions.

-

Try to identify and explain as many relevant points as they are able
in the 8 mark extended response questions. Relating one point to
another rather than just listing points is encouraged;

-

Take care over handwriting. Illegible scripts were again noted by
examiners as a particular issue this series. Examiners cannot mark

anything that they cannot read. Learners should attempt to write as
clearly as possible and make amendments using a key.
-

Continue to attempt all questions on the paper.
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