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General Comments on Exam   
 
This is the second series that the Creative Digital Media Production 
qualification at Level 2 has been assessed externally and it is evident that 
teaching of the specification content has taken a balanced approach within 
centres with most candidates showing an understanding of the range of 
topics covered by this question paper. 
 
One matter that has come to light during this exam series is the need for 
learners to read through questions carefully and gain a full understanding of 
what they are being asked. The nature of the specification means that 
learners are required to gain an understanding of a range of benefits and 
disadvantages within the Creative Digital Media Sector and their impact on 
different groups and individuals such as producers, consumers, employers 
and employees.  
 
Learners’ understanding of a range of issues is being assessed within the 
examinations which will contain questions and scenarios that relate to 
different circumstances. It is therefore important that learners understand 
that, for example, a benefit for an employee may not be seen as a benefit 
to an employer and vice versa and they therefore need to understand what 
the question is asking of them and who the question relates to. 
 
Centres may wish to note the following observations which relate to each 
item and which should be used as guidance in future series. 
 
 
Grade boundaries 

 
Grade boundaries for all qualification can be found on this page: 
http://qualifications.pearson.com/content/demo/en/support/support-
topics/results-certification/grade-boundaries.html/. 

 

Grade Unclassified Level 1 
Pass 

Level 2 
Pass Merit Distinction 

Boundary 
Mark 0 19 25 31 38 
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Question 1 
This question was generally well understood and responded to by most 
learners, who either knew the answer or didn’t.       
    
1 mark example: 

 
 
Question 2(a) 
For this question there was some indication that learners were occasionally 
confused between channels and companies, meaning they would give a 
channel name such as ITV2 or Sky1 rather than ITV or SKY.  
 
Pass example: 

 
 
Distinction example: 

 
 
Question 2(b) 
 
A number of learners were confused about the difference between privately 
and publicly funded resulting in references being made to the BBC and 
public funding streams. Many learners also assumed that private funding 
from advertising and sponsorship meant that companies received a 
‘guaranteed’ income rather than an ‘increased’ income.  
 
Similarly, learners’ responses also seemed to equate private income with a 
lack of need to comply with regulations, with many learners stating ‘they 
can make/do what they want’; whilst this could also be construed to relate 
to editorial control (e.g. BBC charter) this is not explicit and therefore could 
not be rewarded. 
 
 
 
 
 
 
 
 

 



Pass example: 

 
 
Distinction example: 

 
 
Question 3 
Again learners were either aware of this or not, however the majority of 
candidates had been taught about the BBC Trust. 
 
Pass example: 

 
 
Distinction example:  

 
 
Question 4a 
There was sometimes some confusion by learners regarding the benefit to 
the employee of using a CV as opposed to that of the employer. This 
question highlights the need for learners to carefully read the question and 
fully comprehend what they are being asked. Overall, those learners that 
did offer an employee advantage showed an appropriate understanding of 
the subject matter. 
 
Pass example: 

 

 



Distinction example: 

 
 
Question 4b 
Most learners were able to indicate that a CV made it ‘difficult to show 
skills/practical work compared to a show reel’ and there were a number of 
valid responses provided. Some learner responses were limited to ‘doesn’t 
show what you have done’ which showed a lack of understanding of what 
evidence is contained within a CV. 
 
Pass example: 

 
 
Distinction example: 

 
 
Question 5 
Sometimes learners had failed to understand that the question related to 
ethical issues and not fact that the programme was broadcast over 24 hours 
and therefore offered responses like ‘they would have to be fit enough to 
work 24 hours’, indicating that they believed an employee would be working 
a 24 hour shift. A few learners did misinterpret the word equality and 
instead simply stated qualities that an employer would look for in a recruit 
e.g. skills, ability to do job, etc. 
 
Those learners that did identify equality issues provided valid responses 
relating to a range of protected characteristics.  
 
Pass example: 

 
 

 



Distinction example: 

 
 
Question 6 
Most learners were able to respond correctly, however where errors were 
found they often related to learners believing that companies would have 
‘more money’ as opposed to a regular, or secure income. 
 
Pass example: 

 
 
Distinction example: 

 
 
Question 7a 
Most learners were able to offer a valid response such as ‘supporting each 
other/ getting new ideas’ and the question was generally well responded 
throughout. 
 
Pass example: 

 
 
Distinction example: 

 
 
 
 
 
 

 



Question 7b 
For this question some learners picked up a range of points across the 2 
responses and were often able to offer more than 2 reasons but may have 
failed to offer fully developed of valid explanations. 
 
It is important for learners to ensure that they offer an explanation when it 
is requested rather than a identifying a number of valid reasons as this does 
not effectively show the depth of their knowledge and understanding. 
 
Pass example: 

 
Distinction example: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Question 8a 
A large number of learners repeated their response but with different 
wording, effectively this amounted to ‘the worker knows the company and 
the company knows the worker’.  
 
It is important that learners show their understanding by indicating that 
they know why this is a benefit and providing an extended response; 
switching around responses is not valid and does not reflect the learner’s 
understanding of the question or the subject matter. 
 
Pass example: 

 
 
Distinction example: 

 
 
Question 8b 
A lot of learners gave a correct answer, but did not always follow through 
with an explanation or identify the impact of the initial reason given. Some 
learners discussed promoting a TV product within the company was a 
drawback and not an individual member of staff as required.  
 
Some learners took “internal promotion” to mean “internet promotion” and 
thus discussed online advertising and marketing. They did not link this 
question to the scenario outlined at the top “to promote a production 
assistant”. 
 
Pass example: 

 
 
 
 
 

 



Distinction example: 

 
 
Question 9(a) 
Whilst there was some misunderstanding from some learners regarding the 
difference between UK companies and UK broadcasters/channels; this 
question received a large number of correct responses. 
 
Pass example:  

 
Distinction example: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Question 9b 
Many responses recognised this scenario as horizontal integration and were 
able to gain marks by providing a generalised discussion, however these 
responses were often limited and did not offer the depth and breadth of 
response expected. Some learners relied on bullet pointed responses or 
focused solely on financial benefits or restrictions, for example, a popular 
response for this question related to one branch of the business going bust 
but the rest being able to carry on. 
 
Some learners did understand the issue of connecting with the local 
audience and how this may be diminished by being owned by a national 
company.  Lots of responses talked about the newspaper getting a wider 
audience as it is now distributed nationally/internationally. Similarly a 
number of learners appeared to interpret this as benefits of national/ 
international papers in themselves rather than benefits of their ownership of 
local papers.  Most responses lacked balance or clear focus. 
 
Pass example: 

 
 
 
 
 
 
 
 

 



Distinction example: 

 
 
 
 
 
 
 
 
 

 



Question 10 
Learners were able to offer a valid response of some form; many focused on 
the process being similar to putting a down payment on goods or services 
so many responses were along the lines of ‘deposit’ or ‘pre-payment’, these 
were given benefit of doubt as it was clear that there related to the 
‘advance’ nature of the payment. 
 
Pass example: 

 
 
Distinction example: 

 
 
Question 11a 
Channels and studios were often offered up rather than conglomerates. 
There was a large focus on telecommunication and social networking 
companies rather than ‘media’ companies which led some learners to 
submit incorrect responses.  
 
This area is becoming increasingly blurred with content-providers emerging 
from distributors and sectors, previously not recognised as media 
producers, for that reason a reasonable amount of benefit of doubt was 
given, however it is important that learners are able to differentiate 
between media products, media sectors and media producers and 
distributors. 
 
Pass example: 

 
Distinction example: 

 
 
 
 
 
 
 
 

 



Question 11b 
Most learners had a grasp of the difference between conglomerates and 
independents with many responses focusing on the size of the organisation.  
Some responses were confused and gave contradictory responses or 
focused on employment within the media in terms of independence and 
then assumed that conglomerate meant working collaboratively. 
 
Many learners only gave one difference, but spread those across the two 
question parts, for example ‘a conglomerate is big’ and ‘Independent is 
small’, this response was rather common and only generated one mark.  
 
Pass example: 

 
 
Distinction example: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Question 12 
As with the previous question most learners managed to offer a suitable 
response but often identified only one benefit that was then repeated in part 
two. Several learners did not seem to understand that a community 
organisation was not the same as a company selling a product or providing 
paid jobs. 
 
Pass example: 

 
 
Distinction example: 

 
 
Question 13 
A well answered question on the whole, most responses identified some 
form of increase in audience and learners grasped the concept of horizontal 
integration. Some learners focussed on the gender bias/distribution of the 
titles listed such as fashion and beauty for females and cycling and fishing 
for males. Many learners identified an advantage, but did not follow it up 
with an explanation, or link the fact/advantage in their answer.  ‘More 
money’ was a popular response as was ‘bigger audience’, overall several 
learners identified a number of advantages, but not all were explained.  
 
Pass example: 

 

 



 
Distinction example: 

 
 
Question 14 
A good number of learners were able to identify a reasonable range of 
advantages and explain why these were beneficial to the movie release. 
Lots of candidates included the benefit of audience appeal due to credibility 
and previous output track record of a known major film company as well as 
the greater financial clout these companies could provide in terms of better 
resources, actors, SFX, advertising budgets and distribution networks.  
 
Pass example: 

 
 
Distinction example: 

 
 
 
 

 



Question 15a 
The vast majority of learners were able to provide a valid response by 
identifying the impact on CD sales and loss of money for record 
companies/artists. Some learners simply restated the question in slightly 
different words, or identified the benefit to someone who is downloading 
works illegally, others tried to discuss copyright with varying degrees of 
success. 
 
Pass example: 

 
Distinction example: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Question 15b 
Many candidates were more engaged with this question and were able to 
find a number of positives and negatives which they attempted to explain 
and rationalise. Most learners focused on child protection issues, but many 
found it difficult to expand their discussion to see both sides, they struggled 
much more with arguments against stricter regulation except to assert that, 
on many levels, it wasn’t fair to internet users and may discourage people 
from surfing the net. 
 
Most learners attempted to answer this question at length, however many 
responses missed a mark or two by relying on identifying opposing points 
rather than an extended discussion of a number of valid issues.  It is noted 
that very few learners either referred to or adequately discussed issues 
such as public interest, terrorism, national boundaries or propaganda; 
however those that did often provided more well-rounded and considered 
responses. 
 
Pass example: 

 
 
 
 
 
 
 

 



Distinction example: 
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