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Information for learners
You should read this information before starting on your chosen pathway brief. You
should refer to these instructions as you complete work for this unit.
Portfolio development of supporting studies
•

Read the brief and think about what the creative problem is that needs solving. Write
this down. You can start your preparation as soon as you receive the brief.
You have 20 guided learning hours to prepare for your final outcome. These 20 hours
can be spread over several weeks or months.
Research what the client expects you to do for the brief. How can you meet this
expectation?
Research sources to give you inspiration. Make sure you use a range of primary and
secondary sources appropriate to your chosen pathway.
Investigate global, environmental, ecological, cultural and social issues that may be
connected to the theme.
Find artists’ or designers’ work around you which connects with your own ideas and
investigate them. A list of suggested resources can be found in the resource section.
Develop your ideas.
Review, record and evaluate your progress, plans, ideas, working processes and any
changes as you go along, in your sketchbook, on design sheets or in some other
form.
Plan for the final 10 hours. This will include talking to your teacher in advance about
the materials you will need.
Complete an evaluation of your chosen ideas, materials, processes and techniques in
relation to the brief.

•
•
•
•
•
•
•
•
•

Your teacher will be able to help you as you prepare your personal response to
the brief.
Final outcome(s)
•

Your teacher will tell you when you can complete your unaided work for the final
outcome(s).
You have 10 hours to produce your final outcome(s), using the visual elements,
materials, techniques and processes that you have selected. Details of expected
outcomes are given in the pathway briefs on the following pages.
You will be working under supervised examination conditions, usually in your art and
design room.
It should be clear how your supporting studies helped you develop your final
outcome(s).

•
•
•

During the final 10 hours, your invigilator:
•

will not be able to talk to you about your creative ideas, but will be able to give you
technical advice and support related to the materials, techniques and processes, e.g.
preparing ceramic pieces for firing, use of chemicals in the darkroom, use of sewing
and finishing machines.

On the following pages, there are themes and briefs with client expectations. You must
choose ONE of these to complete your work for this unit.
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Pathways
Design Crafts

(Rough Guides)

(Dorling Kindersley)

(iStockphoto)

The theme for Design Crafts is ‘Labyrinth’.
Imagery of labyrinths goes back to ancient times. Examples have been found in Egyptian
architecture, Aboriginal and Native American culture, and across Asia and Europe. There
are spiral and maze-like carvings on stones and tombs dating back to the Bronze Age,
and it is clear that the shape has always had a strong symbolic meaning.
In more recent periods, the labyrinth reappears in the form of hedge mazes in country
estates and parks, as well as in toys and games. The path from the outside to the centre
is said to represent a symbolic route, perhaps the search for something or a person’s
journey through life. Labyrinths can be rectangular, circular or spiral in form.
What you will need to produce
A leading store is inviting pitches from designers and craftworkers to create items for
sale. They have asked you to use the theme ‘Labyrinth’ as your inspiration, and the client
expects both your research and your final outcome to reflect an understanding of 2D and
3D formal visual elements, and to explore and reflect the history, mystery, symbolism and
visual dynamics of the theme.
Make one of the following.
1. A set of jewellery such as earrings, necklace, bracelet or anklet.
2.	A decorative 2D or 3D artefact intended for a chosen venue or for domestic display,
such as a wall piece or vase.
3.	An article that can be worn, such as headwear, footwear, printed item or accessory.
Your research should focus on
•
•
•

Primary and secondary sources studied in response to the theme ‘Labyrinth’.
Craftworkers and makers who have used similar themes in their work, both in
historical and contemporary contexts, and whose use of materials, techniques and
processes has informed your work.
A review of client expectations and evaluation.
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Client Expectations
T he work that you produce must meet the client’s expectations. For your evaluation, you
must explain how you have addressed the following questions.
•	What is your response to the theme and to the requirements and constraints of the
brief?
•	How have other artists, designers and makers influenced your thinking?
•	How did you use visual language to develop your design ideas and final outcomes?
•	What materials, techniques and processes have you used, and why have you selected
them?
•	What were the main problems you encountered and how did you solve them?
•	Are your designs fit for purpose in relation to the intended audience or customer?
•	How could you improve your working practice and the final outcomes?
•	How will your final work be presented to your client?
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Fashion and Textiles

(Dorling Kindersley)

(Image Source)

(Dorling Kindersley)

The theme for Fashion and Textiles is ‘Retro’.
Fashion and textiles designers often refer to the past for inspiration and ideas. Fashion
design is frequently described as cyclical, with past ideas being used and reconfigured
to reappear as new ideas. Looks, styles, motifs, patterns, shapes, cuts are often reused by
designers with these selected features sometimes used to capture the past or describe a
movement. The term ‘Retro’ is frequently used to describe the process of looking back
into the past and taking inspiration from visual elements to inform new design ideas.
What you will need to produce
A major retail store is inviting pitches from designers to produce work in response to the
theme ‘Retro’ for a summer marketing event. Develop ideas and designs for fashion and
textiles that reflect the mood and look of your chosen ‘Retro’ era. You may look back as
far as the 1920s and as recently as the 1980s, gathering inspiration from your chosen era
to inform your design ideas.
Develop ideas in response to the client brief and your research on the theme ‘Retro’
must refer to specialist materials, techniques and processes, the use of formal elements,
construction and appearance.
You should produce one of the following, presented with relevant supporting material.
1.	Designs for a collection of summer clothing for the 16–18 age group. This should
be presented as a set of front and back illustrations, supported by research, a mood
board, mock-ups and samples.
2.	Customise an existing garment, using techniques such as embroidery, appliqué,
surface pattern, and print in any combination. As well as treating the surface of the
garment, you may wish to make modifications to its structure. Support your work
with research, a mood board and ideas development showing experiments with
materials, techniques and processes.
3.	Design and make a 2D/3D textiles piece related to your chosen ‘Retro’ era. This will
be displayed in the shop window, so a sense of scale, form and structure is important.
Show how your design would appear in use, and support your presentation with
research, a mood board, samples and test pieces.

*W45283A0518*

5

Turn over

Your research should focus on
Primary and secondary research in response to the theme of ‘Retro’.
Fashion and textile designers of your chosen era.
Contemporary designers who have used similar themes as inspiration and stimulus.
A review of client expectations and evaluation.

•
•
•
•

Client Expectations
The work that you produce must meet the client’s expectations. For your evaluation, you
must explain how you have addressed the following questions.
•
•
•
•
•
•
•
•

What is your response to the theme and to the requirements and constraints of the brief?
How have other artists, designers and makers influenced your thinking?
How did you use visual language to develop your design ideas and final outcomes?
What materials, techniques and processes have you used, and why have you selected them?
What were the main problems you encountered and how did you solve them?
Are your designs fit for purpose in relation to the intended audience or customer?
How could you improve your working practice and the final outcomes?
How will your final work be presented to your client?
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Photography

(Dorling Kindersley)

(Dorling Kindersley)

(Dorling Kindersley)

The theme for Photography is ‘Design Classics’.
We are surrounded by designed products and imagery. From the beginning of the 20th
century, right up to the present day, many of these items can be defined as ‘Design
Classics’. There are museums dedicated to them and some of these products have
achieved iconic status, recognised and celebrated around the world. Many of these
classic designs are still in use and can be seen around us. They have become so familiar
that we almost overlook how important they are in design history.
The photographer has the power to influence the way we look at these ’Design Classics’
through the use of lighting, contrast, scale, composition, shape, form, materials and
surfaces. Clients will often commission a photographer to produce images that enhance
their products, for advertising, promotion or other commercial situations.
What you will need to produce
A book called ‘Design Classics’ is being published to coincide with a major exhibition.
Develop ideas in response to the client brief and your research on the theme ‘Design
Classics’. Make reference to specialist materials, techniques and processes and the use
of formal elements, lighting, sequence, contrast, surface, scale, line, composition, pattern,
locations and time of day.
The museum is commissioning you to produce one of the following.
1.	Produce a set of at least six images for a book called ‘Design Classics’, which will
be sold at the exhibition. You can use traditional and/or digital techniques, image
manipulation, darkroom techniques or experimental processes. Each image should
show a classic piece of design actually being used, rather than an isolated studio shot
of the item.
2.	Produce a set of six abstract images based on design classics, intended for large-scale
display in the foyer of the exhibition. You can use experimental techniques, software
manipulation of images, print techniques and non-traditional materials. Show how
your work might be seen in the exhibition.
3.	Produce a set of images that can be used in the book, selecting the best for the cover
of the book ‘Design Classics’ and show how the selected image would appear on
the front.

*W45283A0718*

7

Turn over

Your research should focus on
• Primary and secondary research in response to the theme ‘Design Classics’.
•	Photographers who have addressed similar themes and relevant techniques in their work.
• Published books and digital image examples that address similar themes.
• A review of client expectations and evaluation.
Client Expectations
The work that you produce must meet the client’s expectations. For your evaluation, you
must explain how you have addressed the following questions.
•
•
•
•
•
•
•
•

What is your response to the theme and to the requirements and constraints of the brief?
How have other artists, designers and makers influenced your thinking?
How did you use visual language to develop your design ideas and final outcomes?
What materials, techniques and processes have you used, and why have you selected them?
What were the main problems you encountered and how did you solve them?
Are your designs fit for purpose in relation to the intended audience or customer?
How could you improve your working practice and the final outcomes?
How will your final work be presented to your client?
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Product Design

(Dorling Kindersley)

(Punchstock)

(Dorling Kindersley)

The theme for Product Design is ‘Retro’.
In the highly competitive catering industry the look and style of a restaurant is a key
factor in attracting customers. When the identity of a restaurant is based on a particular
era, designers have the freedom to research and develop ideas with a clear starting point.
What you will need to produce
You have won a pitch to develop a product from the list below for a new 1950s style
diner named ‘Retro’. The iconic look and feel of 1950s diners can be seen in photographs
and films of the period, TV programmes and paintings, posters and advertisements, and
in high street stores, shopping malls and on highways in America.
Develop ideas in response to the client brief and your research on the theme ‘Retro’.
Make reference to specialist materials, techniques and processes, and the use of formal
elements, form, function, surface, line, decoration, safety, construction and appearance
Present your research, development ideas and final idea, with relevant supporting 2D
and 3D material, for one of the following.
1.	Lighting fixture, either wall-mounted, ceiling mounted or free-standing. Present drawings,
illustrations, maquette and show your design as it is intended to be seen in situ.
2.	Tableware and accessories, which could include crockery, menu holders, coffee pots,
napkin holders, condiment sets, table lamp. Present drawings, designs and models
that show your ideas in context.
3.	Designs for the interior to include particular products appropriate to the
surroundings using drawings, mood boards, 2D and 3D samples and models to show
how the new product would look in relation to the walls, floors, seating, tables, food
preparation or serving areas.
Your research should focus on
• Primary and secondary research in response to the theme ‘Retro’.
•	Current products available with consideration of technologies, materials and
processes that can be used and adapted in the design of your product.
• Examples of products and designers that have addressed similar themes.
• A review of client expectations and evaluation.
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Client Expectations
The work that you produce must meet the client’s expectations. For your evaluation, you
must explain how you have addressed the following questions.
•
•
•
•
•
•
•
•

What is your response to the theme and to the requirements and constraints of the brief?
How have other artists, designers and makers influenced your thinking?
How did you use visual language to develop your design ideas and final outcomes?
What materials, techniques and processes have you used, and why have you selected them?
What were the main problems you encountered and how did you solve them?
Are your designs fit for purpose in relation to the intended audience or customer?
How could you improve your working practice and the final outcomes?
How will your final work be presented to your client?
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Visual Arts

(Dorling Kindersley)

(Dorling Kindersley)

(Dorling Kindersley)

The theme for Visual Arts is ‘Labyrinths’.
Imagery of labyrinths goes back to ancient times. Examples have been found in Egyptian
architecture, Aboriginal and Native American culture, and across Asia and Europe. There
are spiral and maze-like carvings on stones and tombs dating back to the Bronze Age,
and it is clear that the shape has always had a strong symbolic meaning.
In more recent periods, the labyrinth reappears in the form of hedge mazes in country
estates and parks, as well as in toys and games. The path from the outside to the centre
is said to represent a symbolic route, perhaps the search for something or a person’s
journey through life. Labyrinths can be rectangular, circular or spiral in form.
What you need to produce
A local authority has decided to restore a neglected hedge maze in one of its parks.
To coincide with the grand opening, you have been commissioned to produce visual
artwork based on the theme ‘Labyrinth’. This artwork will form part of an exhibition of
work that can be presented both indoors and outside.
You must present visual ideas as artwork with relevant supporting material that fully
reflects your understanding and use of 2D and/or 3D visual language and formal
elements for one of the following.
1. A 2D visual response to the theme, for example a set of prints or a painting.
2.	A 3D visual response to the theme, which could be a sculpture or installation. You
may wish to show this set in the centre of the new maze.
3.	A digital media piece based on the theme, which could be an animation, projection,
short film or an installation.
Your research should focus on
• Primary and secondary sources studied in response to the theme ‘Labyrinth’.
•	Visual artists who have used similar themes in their work, both in historical and
contemporary contexts, and whose use of materials, techniques and processes has
informed your work.
•	A review of client expectations and evaluation.
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Client Expectations
The work that you produce must meet the client’s expectations. For your evaluation, you
must explain how you have addressed the following questions.
•
•
•
•
•
•
•
•

What is your response to the theme and to the requirements and constraints of the brief?
How have other artists, designers and makers influenced your thinking?
How did you use visual language to develop your design ideas and final outcomes?
What materials, techniques and processes have you used, and why have you selected them?
What were the main problems you encountered and how did you solve them?
Are your designs fit for purpose in relation to the intended audience or customer?
How could you improve your working practice and the final outcomes?
How will your final work be presented to your client?
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Visual Communication

(Jamie Marshall)

(Dorling Kindersley)

(Dorling Kindersley)

The theme for Visual Communication is ‘Design Classics’.
We are surrounded by designed products and imagery. From the beginning of the 20th
century, right up to the present day, many of these items can be defined as ‘Design
Classics’. There are museums dedicated to them and some of these products have
achieved iconic status, recognised and celebrated around the world. Many of these
classic designs are still in use and can be seen around us. They have become so familiar
that we almost overlook how important they are in design history.
What you will need to produce
A local museum is curating an exhibition called ‘Design Classics’. It plans to collect and
display artefacts from the past 100 years. Your job as a visual communication designer
or graphic designer is to create appropriate visual material to advertise the exhibition.
Develop ideas for one of the options listed below in response to the client brief and
your research into the theme ‘Design Classics’. Make reference to materials, techniques
and processes and the use of formal elements including colour, line, form and function,
texture and pattern.
1. A poster to advertise the exhibition.
2.	A layout showing images and text for the cover and three sample pages of an A4 size
exhibition catalogue.
3.	An interactive website or app featuring key objects and artefacts from the exhibition,
showing them in use and giving details of their history and manufacture.
Your research should focus on
• Primary and secondary research in response to the theme ‘Design Classics’.
•	Designers who have addressed similar themes and those whose use of materials,
techniques and processes has influenced your work.
• A review of client expectations and evaluation.
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Client Expectations
The work that you produce must meet the client’s expectations. For your evaluation, you
must explain how you have addressed the following questions.
• What is your response to the theme and to the requirements and constraints of the brief?
• How have other artists, designers and makers influenced your thinking?
• How did you use visual language to develop your design ideas and final outcomes?
•	What materials, techniques and processes have you used, and why have you selected them?
• What were the main problems you encountered and how did you solve them?
• Are your designs fit for purpose in relation to the intended audience or customer?
• How could you improve your working practice and the final outcomes?
• How will your final work be presented to your client?
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Resources
Websites and books are correct at the time of publication but are subject to change.
Websites
www.actionscript.org

Resources for interactive media

www.adobe.com

Adobe software

www.apple.com

Apple software

www.thenewartgallerywalsall.org.uk

The New Art Gallery Walsall

www.artchive.com

Art archive

www.atlasgallery.com

Atlas Gallery

www.bima.co.uk

British Interactive Media Association

www.bjp-online.com

T he British Journal of Photography (also available
as a journal)

www.britishmuseum.org

The British Museum

www.craftscouncil.org.uk

Crafts Council

–www.designmuseum.org

Design Museum

www.fashionlive.com

Information on trends and designers

www.fashion.net

Fashion information from around the world

www.fashiontrendsetter.com

Colour and trend forecasting

www.flickr.com

Online image sharing

www.guggenheim.org

Guggenheim Museum

www.hyperstudio.com

Authoring tools for project-based learning

www.metmuseum.org

The Metropolitan Museum of Art

www.moma.org

The Museum of Modern Art

www.nationalgallery.org.uk

National Gallery

www.national-geographicNational Geographic magazine (also has a TV
magazine.co.uk	channel)
www.newbritishartists.co.uk

New British Artists

www.nma.co.uk

New Media Age

www.nmpft.org.uk	National Museum of Photography, Film and
Television
www.npg.org.uk

National Portrait Gallery

www.photography.com

Resources for photographers
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www.photography.
nationalgeographic.com

National Geographic magazine
photography

www.photonet.org.uk

Photographers’ Gallery

www.popphoto.com

Information on textile arts and designers

www.royalacademy.org.uk

Royal Academy

www.tate.org.uk

Tate Online

http://www.tedpolhemus.com

TED POLHEMUS

www.textilearts.net

Information on textile arts and designers

www.thelowry.com

The Lowry Museum and Gallery

www.vam.ac.uk

Victoria and Albert Museum

www.vogue.co.uk

Vogue magazine online

www.webstyleguide.com

Resources for website design

Books
Brown Mike – The 1940s Look: Recreating the Fashions, Hairstyles and Make-up of the
Second World War Sabrestorm Publishing (13 Nov 2006) ISBN: 978-0955272318
Caiger-Smith M – Antony Gormley (Modern Artists Series) (Tate Publishing, 2010)
ISBN: 978-1854377975
Cohen J L – Le Corbusier (Taschen Basic Art Series) (Taschen GmbH, 2004)
ISBN: 978-3822835357
Draper Brian – Labyrinth: Illuminating the Inner Path Lion Hudson Plc; 1st edition
(25 Jun 2010) ISBN: 978-0745955087
Edmonds J – Three Dimensional Embroidery (Batsford, Reprint edition, 2009)
ISBN: 978-1906388546
Evamy M – Logotype (Laurence King, 2012) ISBN: 978-1856698948
Feisner E A – Colour: How to Use Colour in Art and Design (Laurence King, 2 edition, 2006)
ISBN: 978-1856694414
Fiell Charlotte & Peter – Design of the 20th Century (25) Taschen GmbH (Aug 2012)
ISBN: 978-3836541060
Fiell Charlotte & Peter – Decorative Art 50s Taschen GmbH (5 April 2013)
ISBN: 978-3836544580
Finlay J – Picasso’s World (Goodman Books, 2011) ISBN: 978-1847960177
Franklin Adrian – Retro: A Guide to the Mid-20th Century Design Revival Bloomsbury
Academic; 2nd Revised edition edition (1 Mar 2013) ISBN: 978-0857858504

16

*W45283A01618*

Genders C – Pattern, Colour and Form: Creative Approaches by Artists (A & C Black
Publishers Ltd, 2009) ISBN: 978-0713678093
Golden R – London. Portrait of a City (Taschen GmbH, Mul edition,) ISBN: 978-3836528771
Goldsworthy A – Andy Goldsworthy (Harry N. Abrams Inc., 1998) ISBN: 978-0810933514
Graham-Dixon A – Art: The Definitive Visual Guide (Dorling Kindersley, 2008)
ISBN: 978-1405322430
Henriksen K – Fashion Hats (Design and Make) (A & C Black Publishers Ltd, 2009)
ISBN: 978-0713687385
Hollein M, Pfeiffer I – Laszlo Moholy Nagy (Prestel, 2009) ISBN: 978-3791350028
Hyland A, Bateman S – Symbol (Laurence King, 2011) ISBN: 978-1856697279
Jackson P – Folding Techniques for Designers: From Sheet to Form (Laurence King, Pap/Cdr
edition,) ISBN: 978-1856697217
John Southcliffe Martineau – Mazes and Labyrinths: In Great Britain Wooden Books; New
edition (15 Feb 2005) ISBN: 978-1904263333
Kerrigan M – Modern Art (The World’s Greatest Art) (Flame Tree Publishing, 2005)
ISBN: 978-1844512669
Kiper A – Fashion Illustration: Inspiration and Technique (David and Charles, 2011)
ISBN: 978-0715336182
Lefteri C – Materials for Inspirational Design (Rotovision, 2006) ISBN: 978-2940361502
Lewis G – 2000 Colour Combinations: For Graphic, Web, Textile and Craft Designers
(Batsford, 2009) ISBN: 978-1906388126
London B, Upton J, Stone J – Photography (Pearson, 10th edition, 2010)
ISBN: 978-0205718009
Miyake I – Pleats Please Issey Miyake (Taschen GmbH, Mul edition, 2012)
ISBN: 978-3836525756
Nakamichi T – Pattern Magic 2 (Laurence King, 2012) ISBN: 978-1856697064
Oei L, C – The Elements of Design: Rediscovering Colours, Textures, Forms and Shapes
(Thames & Hudson, 2002) ISBN: 978-0500283394
Paquet M – Magritte (Taschen Basic Art Series) (Taschen GmbH, 2012)
ISBN: 978-3836531221
Payne M – David Nash at Kew Garden (Kew Publishing, 1st edition, 2012)
ISBN: 978-1842464625
Phaidon – The Art Book (Phaidon Press Ltd, New edition, 1997) ISBN: 978-0714836256
Phaidon – New Technologies: Products from Phaidon Design Classics Phaidon Press Ltd (April
2009) ISBN: 978-0714856674

*W45283A01718*

17

Turn over

Polhemus Ted – Street Style PYMCA (15 Sep 2010) ISBN: 978-0956278814
Powers A – Nature in Design (Conran Octopus Ltd, New edition, 2002)
ISBN: 978-1840912579
Proctor Rebecca – 1000 New Eco Designs and Where to Find Them Laurence King
(15 Jun 2009) ISBN: 978-1856695855
Quinn B – Textile Designers at the Cutting Edge (Laurence King, 2009)
ISBN: 978-1856695817
Robinson M – Surrealism (The World’s Greatest Art) (Flame Tree Publishing Co Ltd; 1st
edition 2005)
Rogers R – Architects (St Martin’s Press,) ISBN: 978-0312682071
Sidlina N – Naum Gabo (Tate Publishing, 2012) ISBN: 978-1849760669
Sparke Penny – A Century of Design: Design Pioneers of the 20th Century Mitchell Beazley;
1st Edition edition (18 Jun 1998) ISBN: 978-18400000091
Tanner A – Batch; Craft, Design and Product: The Work of the Designer Maker (A & C Black
Publishers Ltd, 2010) ISBN: 978-1408110089
Thompson Naomi – Style Me Vintage: Clothes: A Guide to Sourcing and Creating Retro Looks
Pavilion Books (1 Feb 2012) ISBN: 978-1862059368
Zaman Z – New Fashion Designers’ Sketchbooks (A&C Black Visual Arts, 2012)
ISBN: 978-1408140628
Miró (Tate Publishing, 2011) ISBN: 978-1854379412
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