L2 Lead Examiner Report 1906 Digital Production Project

‘BTEC

©

Pearson

Examiners Report:
June 2019

BTEC Level 2 BTEC Level 2 Diploma
Digital Audio-Visual Production/
Digital Media/Digital Games Production

21250K — Unit 5/6: Digital Production
Project



L2 Lead Examiner Report 1906 Digital Production Project

Edexcel and BTEC Qualifications

Edexcel and BTEC qualifications come from Pearson, the world’s leading learning
company. We provide a wide range of qualifications including academic,
vocational, occupational and specific programmes for employers. For further
information visit our qualifications website at
http://qualifications.pearson.com/en/home.html for our BTEC qualifications.

Alternatively, you can get in touch with us using the details on our contact us
page at http://qualifications.pearson.com/en/contact-us.html

If you have any subject specific questions about this specification that require
the help of a subject specialist, you can speak directly to the subject team at
Pearson. Their contact details can be found on this link:
http://qualifications.pearson.com/en/support/support-for-you/teachers.html

You can also use our online Ask the Expert service at
https://www.edexcelonline.com

You will need an Edexcel Online username and password to access this service.

Pearson: helping people progress, everywhere

Our aim is to help everyone progress in their lives through education. We believe
in every kind of learning, for all kinds of people, wherever they are in the world.
We've been involved in education for over 150 years, and by working across 70
countries, in 100 languages, we have built an international reputation for our
commitment to high standards and raising achievement through innovation in
education. Find out more about how we can help you and your learners at:

WWW.pearson.com/uk

June 2019
Publications Code 21250K_1906_ER

All the material in this publication is copyright
© Pearson Education Ltd 2019


http://www.pearson.com/uk

L2 Lead Examiner Report 1906 Digital Production Project

Grade Boundaries

What is a grade boundary?

A grade boundary is where we set the level of achievement required to obtain a
certain grade for the externally assessed unit. We set grade boundaries for each
grade at pass, merit and distinction.

Setting grade boundaries

When we set grade boundaries, we look at the performance of every learner who
took the external assessment. When we can see the full picture of performance, our
experts are then able to decide where best to place the grade boundaries — this
means that they decide what the lowest possible mark is for a particular grade.

When our experts set the grade boundaries, they make sure that learners receive
grades which reflect their ability. Awarding grade boundaries is conducted to ensure
learners achieve the grade they deserve to achieve, irrespective of variation in the
external assessment.

Variations in external assessments

Each external assessment we set asks different questions and may assess different
parts of the unit content outlined in the specification. It would be unfair to learners if
we set the same grade boundaries for each assessment, because then it would not
take accessibility into account.

Grade boundaries for this, and all other papers, are on the website via this link:
https://qualifications.pearson.com/en/support/support-topics/results-
certification/grade-boundaries.html

Unit 5/6: Digital Production Project

Level 2
Grade Unclassified Pass Merit Distinction
Boundary Mark 0 27 41 56
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Introduction

This was the second series of this specification with a very promising increase in
candidates entering the exam. The work received for external assessment has been
generally well organised and learners have been well prepared to undertake the
assessment activities.

The question paper has followed a similar format to the previous papers and the
sample assessment materials. The paper was split into four questions. Each
guestion required learners to demonstrate knowledge and understanding of a range
of specification topics and apply this knowledge to the scenario. Each question is
weighted in accordance to the specification design.

Each of the questions were marked using a ‘levels based’ approach to assessment
where the overall quality of the response was considered rather than the specific
points made from the indicative content, although this obviously had a bearing on the
guality of the response. More detail can be found below in the individual question
section of the report.

The guidance to centres and learners clearly states the following:

Each learner will need to submit two folders on completion of the supervised
assessment period.

e A digital folder documenting research and development of ideas. This must
include up to 20 pages of annotated visual content saved as a PDF. They can
also include up to 3 minutes of audio and/or 3 minutes of video.

¢ A final media product presented in a format appropriate to the sector

This guidance has again not been followed in a large number of cases across the
submissions, many of which contained large numbers of different folders and sub
folders with documents of varying lengths and formats.

Centres must note that the purpose of these instructions is to ensure a parity of
submission across all candidates and ensure there is no unfair advantage offered to
learners, for example with some learners submitting more evidence than what is
stated in the guidance. Centres must ensure that outcomes for submission meet the
requirements of the awarding body.
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Overall performance of the unit

This report has been written to help you understand how learners have performed
overall in the exam. In addition to this, there is a brief analysis of learner responses
for each question. You will also find examples of learner responses for each
guestion. These should help to provide additional guidance.

For Task 1 there has been an increased use of templates despite the guidance
provided in the previous LE reports. It is important for this task that learners work
independently and produce work under their own volition, showing their processes
and the collation of their research. Whilst it is understood that centres want to assist
learners as much as possible, this is still an external assessment and all work
produced should be the learners’ own. In future series the use of templates,
especially those with a high level of tutor generated prompts, will not be accepted for
this task. Centres should also be aware that these could impact on learner
attainment if it is perceived that these prompts and templates had provided the
learner with an unfair advantage.

In Task 2 the use of templates or proformas had the opposite effect on learner
attainment. Where learners were provided with good quality templates containing the
correct characteristics of a proposal, they were able to attain the higher grades. It is
important that learners practice completing proposals as part of the teaching and
learning for this unit and that a structured approach is taken to producing these in
line with the requirements of the specifications. Whilst learners need not be provided
with a template as such, they should have a clear understanding of the main
headings they should be using within their proposals. Centres should note that only a
proposal is required from the learners, there is no need for them to produce a
treatment.

Task 3 requires learners to evidence their planning and there is an expectation that
certain forms and conventions are followed within each medium. It is important that
learners are able to evidence their planning and pre-production processes. If there
are actors speaking within an audio product then they should be working from a
script - a digital game would have evidence of platform and character design as well
as working on gathering and manipulating assets. When planning a digital publishing
product, mood boards, thumbnails, draft designs and layouts would be expected.
Learners should be following industry standards and practices in their pre-production
activities and paperwork.

For Task 4 there were some encouragingly creative approaches taken by many
learners with a large number of outcomes that would clearly engage the target
audience. It is important that learners remain mindful of the client and the
requirements of the brief at all times, who will be consuming the produce and what
does the client intend the audience to do/feel as a result of engaging with the
product. Learners who clearly focussed on these aspects were more likely to gain
the higher grades overall.
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Individual questions

The following section considers each question on the paper, providing examples of
popular learner responses and a brief commentary of why the responses gained the
marks they did. This section should be used in conjunction with the live external
assessment and corresponding mark scheme.

Task 1

For this task learners carried out research in at least one form, although the majority
of learners conducted both primary and secondary research. Learners recorded their
findings in a range of different formats such as annotated images and internet print
outs and screen shots and copies of questionnaires. Those learners that did
undertake primary research used tally charts and pie charts to record their findings
which provided a sound representation of their target audience. Learners that were
awarded in the top mark band also summarised their findings and referenced how it
would prove useful to them in the planning and creation of their product.

The learner below has decided to produce an audio-visual product. The learner has
conducted extensive research into their target audience and the most suitable game
platforms to use. They have conducted both primary and secondary research and
collated and summarised their findings.

12 marks were awarded for this response.

Research
The Client Brief Breakdown

Target Audience Research - Primary Research

Target Audience: Businesses. Younger people are more Media savvy, generally speaking. So, companies that have Work
Experience will be more successful like. The Rose Theatre, Kingston, which asks for volunteer Ushers where they can up to six
months. Applicants have to be 18 and upwards. Monreal London (a fashion company who design and make women’s
sportswear) is offering an internship, called a Content and Social Media Student Work Placement Internship. GLOW, a safety
wear company is offering Content and Social Media Student Work Placement Internship for its London team. The BBC, across
all their sites (London, Manchester, Glasgow, etc) one of the county’s largest and most successful Media organisations, also
offers work experience. Facebook offers it, as does Google. Even companies that don’'t seem like they need younger people,
like banks, car dealers or florists, need their expertise on all thing’s social media. Generally, younger people use social media a
lot more than older people, who typically own businesses. Social media is great way to get attention and shore up interest in
your company. If companies offered more work programmes they would attract more talent. Locally, there is the media
company called Mediavision, specialising in digital marketing. They are hugely successful, in fact winning and being nominated
for awards around digital media. However, | believe they could attract more talent through work experience. So, my target
audience are media companies that don’t currently offer work experience. This shall be advantageous as | am a media student
and know other media students. The companies were. A Café, a film equipment hires company and a music video production
company were the ones that emailed back.

Bibliography- https://www.mediavisioninteractive.com/

https://www.rosetheatrekingston.org/about-us/careers

https://www.bbc.co.uk/careers/work-experience
https://www.jobijoba.co.uk/detail/92/6facd3f69dc62fd420db9d93f0931a5a9f1c7142?utm_campaign=google_jobs_apply&utm_s
ource=google_jobs_apply&utm_medium=organic
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Research into The Benefits for Employers.

Work experience benefits for employers - Secondary Research
https://recruiter.e4s.co.uk/2016/08/30/work-experience-young-people/

Having a carefully thought-out work experience programme where young people can work on real projects is immensely
beneficially. Here’s why:

Students need guidance, work experience gives them a mentor. Improves employees’ supervisory skills. A great way to keep
employees engaged. Opportunities to improve leadership qualities. Benefits future employees. You are under no legal
obligations to pay for work experience. However, certain niceties, like paying for travel will attract future candidates. If you have
a competent, quality work experience programme it will attract plenty of young people to your company Recruiters and
applicants will start giving glowing endorsements, which will gain the attention of further applicants. Young people can bring a
new viewpoint to the companies practices and targets. They are also dynamic and full of energy, not so worn out, yet.
Companies that work with young people no longer have to guess what they want, they’re already accustomed to a younger
target audience. They can contribute a unique viewpoint. Employers need young people who have innate social media and
social media savviness that is instrumental to the future of the company. As recruitment strategy’s go, offering work experience
is an excellent way of showing that companies want young people. It offers an opportunity to guide the work and team ethic and
bestow wisdom upon a new generation. Many U.K companies are experiencing a worker shortage so it is a priority for
companies to draw in young people. It also expands and promotes the general view of the company, improving your profile
amongst young people. Work experience makes future recruitment easy as it improves the capability of the employees before
they enter the world of work. Also, educating a young person in the ins and out of your industry gives them an incentive to
remain in that industry, as they are already familiar with it. Why try something new when you can enter industry you already feel
you know and could do well in?

Further Research:

https://www.nibusinessinfo.co.uk/content/benefits-work-experience

With young people a company can gain insight into how young people adapt themselves to work and you can model your
training around it.
https://www.gov.uk/government/publications/employers-could-you-offer-work-experience/work-experience-employer-guide
You can organise work experience placements through job centres, by becoming a permanent member. This way young
people, in the local area of the Job Centre, know they have your business as an option and they know you have a vested
interest in them.

https://www.goconstruct.org/inspire/information-for-employers/work-experience-information-for-employers/

It makes hiring easier as you can keep track of the capable volunteers and hire them later on as competent employees.

The experience of working with novice volunteers, increases the management and supervisory skills of your permanent staff,
however, if your volunteers are younger than 16, although not required, you could carry out a Disclosure and Barring service
check, depending on the supervision arrangements.

https://www.haywardmiller.co.uk/hints-tips/benefits-work-experience/

A sense of community and familiarity can be extremely beneficial to local businesses, as young people recognise their
companies in close proximity care about them. It gives companies a human face.

Who is the client? Connekt

What is the company aim? Encourage companies to take on students on work placements within their own companies.
What is the purpose of the Project? They are trying to tell businesses the advantages of work experience. Saying, young
people offer a range of benefits based on their ability/upbringing.

Who is their target audience? Business leaders and owners, who are interested or are unaware of the advantages of work
experience. Video outline | need to make a promotional video which demonstrates what students can bring to the world of work.
The video can only between two or three minutes long. Once finished the video has to be imported in

an .mp4 format. What | know and don’t know | have primitively researched the advantages of work experience so | already
have the information in hand. | am already in a course with young people so | have access to them as actors and inspiration
on this topic. | have limited filming time, so the video cannot be compilated, intensive or vulnerable to

uncontrollable production delays, like bad weather. | can’'t do anything expensive or long distance. |

don’t know what kind of companies | will be showing the Promo to, where they are based, they have to

national as Connekt is a UK company. | don’t know what to consider a fun or informative Promo for

Work Experience.

https://www.asdan.org.uk/blog/2017/11/13/how-employers-can-benefit-from-offering-work-placements

My Analysis

To ensure you maximise the understanding between employer and volunteer, explain what the company is trying
to do, give yourselves a massage, a mission statement even, something young people can relate to.

Before you begin even planning a placement, ask yourselves what interests the learner? Match the placement as
best you can to them, to guarantee their interest. Remember, work experience isn’t just an opportunity for a
volunteer to advertise themselves to you, you also have to advertise yourselves to them.

If the volunteer does something positive, reward them, tell them it's what they want to see so they know what to
do. This way they feel their time at the business was positive and they received good feedback.

Work experience is essentially for a plethora of reasons, not just for young people, but for businesses, the
community and education. Consider the following, everyone, ideally, needs a job. Not everyone can get a job,
either for personnel or medical reasons. Young people want jobs but, typically, have no idea where to start.
Some have ideas or have identified businesses they are interested in but don’t know here to go from there. They
can’t apply for jobs when they at school, they're either too young and under-qualified or it would distract from
their studies. However, work experience is perfect opportunity to try out working life, to see if it can fit. This is
where business start to benefit.

Firstly, a volunteer is just like an employee but one you are not obligated to pay but to instead only look after and
keep safe, so much less expensive to maintain than the average employee. Also, they can help out smaller
tasks, allowing you to focus on bigger tasks, helping your productivity. Of course, while they’re there you should
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tell the volunteer what kind of behaviour, work and ethics you should expect from an employee within your
company and your industry.

Second, if the volunteer is a young person they are most likely going to be energetic, enthusiastic and bursting
with new ideas and perspectives. Companies need originality if they are to compete against their rivals, dominate
markets and generally increase their incomes. Furthermore, young people are aware of modern patterns and
trends in social media and more teenage-centric industry like fashion.

Third, if you can make an invigorating work experience programme you will attract the youngest talent from both
local schools and other educational institutions. This way you increase your understanding of how employment
skills are taught in school and how education influences the way future employees work. To ensure that students
have a good quality of education that benefits the company you can tell schools what skills your looking for
specifically. Also, you can tell schools you are looking for a particular type of volunteer, so schools can tell a
certain sect of students that a company is interested in them, which will be a great morale boost in regards to
their employment prospects.

Lastly, the most important point from all of my research, is this: employees recruited through work experience
performed more effectively and required less training. This happens because the volunteers are already versed
in the inner workings of the company and standard procedure. This way, they need less oversight and nudges in
the right direction. In conclusion, work experience is a way for companies to pick of talent before their
competitors can, produce quality employees without the hassle of much training and allow for a beneficial
relationship between schools and companies that give the employees of tomorrow a chance to figure out what
they want to do. Because if they find an industry their good in, why find another?

Sources
https://www.asdan.org.uk/blog/2017/11/13/how-employers-can-benefit-from-offering-work-placements
https://www.haywardmiller.co.uk/hints-tips/benefits-work-experience/
https://www.goconstruct.org/inspire/information-for-employers/work-experience-information-for-employers/
https://www.gov.uk/government/publications/employers-could-you-offer-work-experience/work-experience-employer-guide
https://www.nibusinessinfo.co.uk/content/benefits-work-experience
https://recruiter.e4s.co.uk/2016/08/30/work-experience-young-people/
https://hr.dept.shef.ac.uk/guidance/Students.pdf
https://www.peoplemanagement.co.uk/voices/comment/every-business-should-offer-work-experience
https://ukces.blog.gov.uk/2012/08/20/what-can-young-people-bring-to-your-business/
https://dera.ioe.ac.uk/13758/1/why-businesses-should-recruit-young-people.pdf
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Promos - Codes and conventions

Codes and conventions m ‘
- iph 1 -

Typically an interview takes place
where a single or multiple employers
is shot at medium range and at eye
level at a three quarter profile.

Research into existing

Typically two types of interviewee,
employers and students turned employees,
giving their take on why Work Experience
is good
Work The final frame is often the
Experience -company logo to remind people
Promo who the company are.

Action-We are shown the employees
at work while the interview is being
conducted, to make the film more

interesting and varied. . Facts and figures are named to show how
many people are taking work placements,

5 —
r Shots of the premises of the | B Lyl to show far the programs have come

company are often taken to o

give a sense of location and of ~ ;‘l'

business. .

3 videos

(| h:vg to watch three videos and find out what makes them interesting and fun to
watch.

* Video 1: South West Connect Workplacement Employer Video. This video showcases both
employers and employees, from a range of industries that have directly benefited from the
placements. In don_'lglthls it shows the success of the programme. There was a lot of sitting
down and talking, intercut with employees working. Also, the video features exotic
Australian animals which grabs the attention.

Video 2: Employer Networking Event 2015. This video features a plethora of interviews
with business owners and sugopor't staff from a local sixth form. They go onto to explain the
advantages to business and how it’s beneficial to the students. Although that’s not the
message I'm trying to send, the more philanthropic business owner could see this as a good
enough reason to take people on.

Video 3: Work Placements - The employers' perspective. In this video employers discuss
their experience with the student employees. This idea can directly appeal to business
owners as other businesses making this decision can be seen as a confidence booster. The
background is simple, uncomplicated so you focus just on the speaker.
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Elements of the videos | should use

Use:

The interview of both business owners and employees are essentially as s how effective Work
Experience is.

Shots showing the employees working makes them out to be competent and a benefit 1o busine:
whole.

The company logo at the end is also a no-brainer as it shows who the company is.

Don't use:

Facts and figures could bog down the video as it takes a while to proc hat information.

| can’t do just an interview, it would be too uning

Dlipsfevew voutyba comiwateh v=drlivxalunl
hillpes Jfhwwew youluba. comiwalchPv=4TnMNs X I19Rw

Primary Research — Questionnaire and results for companies
Work Experience advantages Questionnaire
Please tick the boxes if true.
What doas your company do? Whal is its nama?

Does your company offer Work Experience?
[ Yes | Mo |

If you do, please say whal kind you offer:

Do you fieel, as a company, you know much about Work Experience and its advaniages?
[ Yes Mo |

I |
What do you think are the advantages of Work Experience?

In yaur opinion, what would you like to ses from a Work Expearience promolional video? i.e. Lots of information, of interviews
2
I
Did the companies do What were their concerns
Work Experience? about Work Experience?

u They didn't know how to get insurance

u They didn't think it was free

n Yes = No

10
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What did they want from a promo?

o

n Useful information = Why it'sworthit = interviews

Did the companies identify the advantages of Work
Experience?

u It's free
u It benefits the students as they see what the world of work is like
n It allows you access to future talent

Insurance can be easily organised

Summary: In short, the businesses had very little idea what the advantages of work expearience are; all axcapt ona, it's fresa.
Some knew that it benafitted studants. Their main concern is insurance, how much that will cost them. When it came to the

promo all they really wantad was to know concisa information and why Wark Experience is warth it The companias ware. A
Café, a film equipment hires company and a music video production company were the anes thal emailed back.

With this in mind and shall focus on informing the target audience on the advantages of Work Experience with emphasis on
insurance, studants baing wuseful and why businesses nead young paople.

Research into Equipment
Primary Research- Equipment
Interview with Leawis Whitehall - Head of Section Media, Fashion, Digital and Media.

Cuestion 2: How would you ideally record sound in a noisy area and get good sound quality?
Answar: If your filming an interview, make sure thera's nothing noisy going on bahind the interviewsr. Use mufiers. Make sure you'ra not filming
with somathing louder than the parson behind tham. Use a directional microphane, like a Rifle mic.

Cuestion 3 How would you ideally light a poorly lit interior without making it obvious that it has been, therefore braking immersion?

Answar: Usa the lights within the room and ten use LED porfable panels or DEDO lights, as kay lights. In studio we have fiva LED panals, four
spotlights (RGB) and eight RGB, LED strip lights. Try and film things neutrally, for example if you have someane in red, don't light the room red.
Use three-point lighting.

Cuestion 4 What editing software should | use and why?
Answear: Adobe Pramier PRO, it's professional, it's also linked to Photoshap and other graphic software.

Question 5 What camera lens would you use for a close-up shot?
Answar: If we wera using a DSLR, a prime lens, and that is a 50mm lens. What that means is that a fixed lens, cannot zoom but it is a nica lans.

Question & What tripod is the best overall and why?
Answar: The best tripod to use the LIBEC, giving you a fluid head, meaning it's weighted, allowing you to turn smoothly.

Cuestion T2 What kind of 50 card should | usa and why?
Answar: We use a 165, SanDisk, giving you enough space.

Question & What is the best mic to usa and why7?
Answear: You could use a tie mic from SEMNHEISER (SK100) for very good sound guality. Tie mic for loud space, boom mic for guiet space.

Question & How does greenscraan work?

Answar: Selecting out a paricular colour swatch and removing it from our alpha channels. Making it look like it has a hole in it, which can be
fillad.

Cuestion 10: What is the best camera to use outside location?

Answar: DSLR camera, digital single lans reflax cameara.

Question 11: How would | alter the sound quality whan aditing?

Answear: Pramiar, edit sound using sound mixer and a lighting and colour suing colour grading.

11
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Question 12 Differences and challenges in filming outside and inside and why?

Answer: Filming outside can be challenging, becauss of lighting issues because of sun and weather patterns, sound issues because of noisy
environmants you can't confral, like filming under a flight path. Also, with sounds there can ba background noise like music. If your filming
outsida, try and use a Rifle or Boom mic, use a cal cover, a muffler. Record you sound using a Tascam. Keap the camera stable in both areas,
use a handgrip or fripad. All of this depands on what your filming. Inside you can control the lighting and sound. When daing interviews do it
inside. simply use mic on camera to film noise outside, it's of decant quality.

Question 13: How would we sink up different sound and video sources?

Answer: Sink video and sound using the clapper.

Question 14: How would you bast film an interview?

Answer: Four camera positions. No 1, on interviewee, No 2, cutaways on interviewses. Mo 3, on interviewer, the one asking the questions. No 4,
wide of both.

Summary of Primary Research for filming equipment and technology

In summary the Canon LEGRIA HFM406 is very good on location, so is the Canon G10. To get good sound quality you would
use a directional microphone like a Rile microphone or use mufflers to quitter the surmoundings. To get good lighting, if your
filming in an interior use the room lights or use the three-point lighting technigue, to propery illuminate someons. If you're
outside beware of the weathar and the largest light source, the sun, when filming. When editing use the software, Adobe
Premiar PRO, as it's professional and linked with other software typas like Photoshap and it alse has good audio mixing and
alteration methods installed. If you want to have an excellent quality close-up shot you're going to need to use the Prime lens of
50 millimetras, which can be piaced on a DSLR (digital single lans reflex) camera, which also has advantages when used
outsida. The bast tripod, SD card and microphone Lo use overall is the LIBEC tripod which has smooth handling, the SanDisk
as it has 18 gigabytes and the SKNNHEISER (SK100) as it comes with tie microphones, which can be placed on someona for
good sound quality. Green screen is a technique wear a subject is filmed in front a stretched green cloth and using editing
software the Alpha channel is removed (the green) and somathing else can be placed instead. To sink video and sound if

there from a different source, use a Clapper. Finally, if you want to film an interview you need to use four cameara positions.

1. Tha interviewse. 2. Cutaways on interviewsas. 3. Cutaways on the interviewer. 4. Wide shat of both of them. '

Logo Research

The Logo is shaped like an M, invoking the name of the company, but also the galden, arching design is a referance to the
companies’ origing as golden arches were distinctive part of the restaurant's architecturs. Sa, the logo both states the name
and histary of the company, making it stand out and showing the longevity of the company, painting to its success, giving it a
timelass feel. Also, their loge appears on employes company, giving them a distinctive look as well,

The reason for Coco-Colas success is in part due to the nams itsalf, the allteration of the two ¢'s makes it fun to

say. The logo reinforces this by making the ¢'s large and distinctive. Alsa, this design goes all the way back to @m%
the company's baginning in 1886, so advertising this fact, like tha McDonalds logo, peints to the company's long- —

tarm success. Also, the colour-use of white and red makes it stand out on their batties.

Instagram's logo is different than most. Its colour scheme is not a single primary colour, which somewhat goes against
simplicity opting instead for a mixture of colours, akin to tie-dye. However, this colourful mix, makes the white camera
stand out, raferencing the apps purpose, 1o take photos and share them with the world. The colour scheme is also a referance
to the colour controls users ara given over their photos.

Walmart is an American retail company. Its lago is both name and symbel. The symbol is called the ‘spark’ which is
Walmart colaured lika lighting, symbelising speed and brilianes. The name of tha company itsalf comes from the founder Sam
Walton, which shows the age and humanity of the company, as it was once a family business. Also, the spark is used .
on their store products identifying them as a part of Walmart, —

Go gle Gn_-:lgla's logo is interesting. It's simple, it spalls out the companies’ name and it tells you who they are. However, things go
a litthe of the off the rails. Its colour paletts is a series of primary colours, not in onder, with the last latter, e, at an odd angle.
Its simplicity clashes with an insistence on the unigus, which makeas it that more interasting to read. This logo howaver is
versatile, it's the first thing you see when you go onling, it's the go to search angine, this logo is engrained in your brain,
especially when confrasted with a plan white background. gt
r i The Apple loge is unsurprisingly, an apple. This simplicity makes it instantly recognisable to a vast e
majority of people. Also, the chunk of the apple missing makes it that little bit more interesting to loak it. h A
L]
Kt

So much modernity is canveyed through such simplicity, the black on white background, it's a fantastic
lego. The loge has history, harking all the way back to when the company was first founded and named
The image above the iPhone is the original Apple Computer, showing the origing of the loge and how

madarn, and versatila the logo is now.

The Micrasoft logo, like the Walmart is in two parts, one-part text and one-part symbal. By far the most important part of

sasily identify them.

This is the logo for Pinterest, an information catalogue and visual discovery app, where users ‘pin’ their interest onto boards, V
which they can shara with thair friands, showing them what they would like to do and wheare thay wauld like to

go. The logo explains this by having the ‘P of the brand name in centre highlighted by a red background. .

This is the Nike logo, it's called the ‘Swoosh’. They produce quality apparel and sporswear. The Swoash is

shaped like a tick which encourages a can-do attitude, a sense of oplimism, which is imporiant to a sports

company wear a sensa of purpose and drive is essential to exercisa. Also the logo appears on thair cothing, ’

allows you to navigate your computer screen, as it shapad like a window and the operating system itself is called

e the logo is the symbol, as the text is a plain grey. The symbol is a referancing to Microsolt operating system, the thing that
Windows. Informing the consumer that they will get when they buy Microsoft PCs. The symbol is also used on their PC's (o
showing their varsatility.
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Tesco is a supermarket company, with a lot of history behind it. It was originally founded in 1919 and so its vintage text font and

simple, red/blue colour scheme. | find its simplicity excellent, as isn't too hard on the eyes and therefore not too hard on the

head. On their product, you can clearly see the logo, as it is simple and easy to replicate. TES CO = 3
Primary research Students Questionnaire results.

One student worked for the British Heart Foundation. There she answered calls. There she gained =
confidence speaking to people. A —]
Idea Generation o
Logos Fonts and Text Design and Finished Logo

-~

Loanery

(Q‘,‘,l 4 ShAS Rt
J A \J |
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Three Synopsys

1. This video opens with a young person scrolling through social media. A cynical voiceover observes, “Observe, the young
person. Too lazy to get a job-" The young person interrupts them. “Actually, I'm getting work experience, I'll have you!” the
cynical voice coughs awkwardly and says, “Right carry on..." We cut to the young person working, being professional, helping
customers. In the middle of the video we then cut to a business owner gushing over the young person and how useful they are.
Intercut with the interview is footage of the young person still working hard. We then cut to the young being interviewed and
saying what they like about the business and the work experience programme. Intercut with this interview is the business owner
and the young person working together, the business owner giving wisdom. The video ends with the Connekt logo and links to
relevant Connekt social media accounts.

2. We start with shots of a Work Experience coordinator’s office or a mock office if we can’ film in it. The coordinators begin by
asking, “What is Work Experience?” They then briefly explain what it is and saying it's very good. They then say certain
business don't think this. We then cut to a business owner saying why they don't have work experience is because of
“insurance” In the middle of the video the coordinator explains that insurance is nothing to worry about. We then cut to a group
of young people who want to do work experience but can’t because of the lack of programmes. One person wants to go into
sport. Another into catering and some into media. In the penultimate scene we are reunited with the business owner who
understands why Work Experience is important ad that insurance isn't a problem. The video ends with the Connekt logo and
links to relevant Connekt social media accounts.

3. We open on a business owner opening their shop/business. As this is happening we hear a voiceover of the business owner
saying only a year ago they began a work experience programme. They say they've been in media for years but never saw the
opportunity for further work with young people. Essentially, they opened the programme because they leamed it wouldn't cost
them anything and that it would atfract new talent and that is what they were missing out on. The voiceover says, "Over time
more people came to work for a week” and we see footage of young people coming to work in the business. In doing so we see
how successful the programme has been. They also recruited locally so they often see the young people come over as
customers. They also say because young people use social media they are very good employees. The video ends with the
Connekt logo and links to relevant Connekt social media accounts.

Pros and Cons and voice recording - see recording in Main Submission folder
Idea 1 - Students actually like Work Experience-The video opens with a narrator bemoaning a student, remarking they aren't working they are instead on
social media. The student replies by saying they are, at this moment applying for Work Experience. We are then shown the student working hard ata
business. We then have an interview with the business owner saying how useful they have been. They also mention how the social media expertise of the
student has been helpful. We then interview the student and they say how much they have learned about their work place. The video ends with the Connekt
logo and links to relevant Connekt social media accounts

Doit! Vv Discard it! X
Pros of idea Cons of idea
It's funny, the video opens with the narrator being interrupted by the student | Itisn't that fact heavy. Business owners would like information about Work
for being rude. Experience, not just a shiny piece of advertising.
It has interviews with a business owner and student, giving their | don't have an exact location for where to film the promo only a “media
perspectives. business” which is vague.

It's light, generally positive about Work Experience.

| know the business is a media business as that's most relevant to me as a
media student

We have shots of the student being helpful, which is a strong image | would
like to convey.
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Conclusion -This idea makes Work Experience look like a very positive experience for all in involved, which is good. The drawback is lack of information on
how Work Experience is beneficial and that would be conveyed through statistics, for example, how many people go onto further employment through Work
Experience.

Idea 2 - Starting a Work Experience programme- We start with shots of a Work Experience coordinator’s office or a mock office if we can’ film in it. Like the
Main office at Kingston college. A Business owner comes over and visits them. The coordinator answers the question “What is Work Experience?” They then
briefly explain what it is and saying it's very good. The business owner doesn't agree. We then cut to a business owner saying why they don't have work
experience is because of “insurance” In the middle of the video the coordinator explains that insurance is nothing to worry about. We then cut to a group of
young people who have done work experience. We then see them working in their preferred jobs, but in black and white as its hypothetical world. One works
in a converted LRC. Another in one of the fashion classrooms. The last one works in the editing studio. We are shown examples of what advantages the
students bring to the work place, like their social media savviness, they energy and they desire to work hard and bring new ideas. In the penultimate scene
we are reunited with the business owner who understands why Work Experience is important. The video ends with the Connekt logo and links to relevant
Connekt social media accounts.

Doit! v Discard it! X

Pros of idea Cons of idea

Talks about Work Experience insurance and how easy it is to get. It's not as funny as the first.

It has interviews with students who want Work experience but won't get
because companies haven't got the insurance. This will show a willingness
to work amongst the students.

We have a business owner relate to the fears of other business owners so
they will relate to them. Also, at the end they change their mind about Work
Experience, showing other businesses can too.

The work experience coordinator explains what Work Experience is. It's very
much a video for beginners.

It shows the students working.

| know my locations.

Conclusion-When | carried out my questionnaire on why businesses didn't do Work Experience, they’re number one concern was a lack of information on
how the insurance worked. If | could explain the advantages of Work Experience it will show a clearly for businesses to get the insurance done. So | find this
to be the best idea so far as it addresses concemns over insurable something all my survey businesses were worried about and also shows the benefits of the
students working.

|dea 3 - Giving back to the community- We open on a business owner opening their shop/business. As this is happening we hear a voiceover of the
business owner saying only a year ago they began a work experience programme. They say they've been in media for years but never saw the opportunity
for further work with young people. Essentially, they opened the programme because they learned it wouldn’t cost them anything and that it would attract new
talent and that is what they were missing out on. The voiceover says, “Over time more people came to work for a week” and we see footage of young people
coming to work in the business. In doing so we see how successful the programme has been. They also recruited locally so they often see the young people
come over as customers. They also say because young people use social media they are very good employees. The video ends with the Connekt logo and
links to relevant Connekt social media accounts.

Do it! v Discard it! X

Pros of idea Cons of idea

Shows an individual businesses owner taking the initiative, an inspirationto | We don’t discuss the difficulty of starting Work Experience
other businesses.

Recruiting locally builds connections and makes the businesses seem We'll need to film the opening of a shap.
philanthropic as they giving back to the community.

The business owner already grasps the advantages of Work Experience,
showing it to be easy.

We show students working.

Conclusion- The angle with this idea is the businesses are giving back to their local community, building connections. Work Experience can drive up
customer satisfaction, as they recognise local young people working jobs and being given discounts. Generally, this idea is like the first, positive but light on
information. The business owner being pro-work experience is a good image, however.
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Task 2

There were a range of different formats used for the proposals this series, some
centres provided templates and some learners made their own, overall these were
more successfully attempted this series, with one of the main defining factors being
the level of detailed provided by the learner. The most successful learners were
consistently meeting the requirements of the task such as outlining their ideas,
conveying the content and style of their proposed idea, technical aspects of the
proposal and ability to engage the intended audience, whilst meeting the client’s
requirements, and therefore they were able to attain marks across all traits.

10 marks were awarded for this response.

FULL PROPOSAL

Student name:

Promo title: Starting a Work Experience programme.

Product outline: We start with shots of a Work Experience coordinator’s office or a
mock office if we can’ film in it. Like the Main office at ******** college. A Business
owner comes over and visits them. The coordinator answers the question “What is
Work Experience?” They then briefly explain what it is and saying it's very good. The
business owner doesn’t agree. We then cut to a business owner saying why they
don’t have work experience is because of “insurance” In the middle of the video the
coordinator explains that insurance is nothing to worry about. We then cut to a group
of young people who have done work experience. We then see them working in their
preferred jobs, but in black and white as its hypothetical world. One works in a
converted LRC. Another in one of the fashion classrooms. The last one works in the
editing studio. We are shown examples of what advantages the students bring to the
work place, like their social media savviness, they energy and they desire to work
hard and bring new ideas. In the penultimate scene we are reunited with the
business owner who understands why Work Experience is important. The video
ends with the Connekt logo and links to relevant Connekt social media accounts. My
video can be no longer than three minutes and no shorter than two minutes. The
video must be saved in an mp.4 format. | also have to make a logo for the company
which | have done.
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Target audience/user: Business owners without Work Experience.

+  Who is this promo aimed at and why?

My target audience are business owners, preferably operating in the media industry as | have the most expertise in that area. Another reason for this is
because the company | am making the Promo for is a UK based initiative aimed at encouraging businesses to start Work Experience programmes. |
have realised that young people use a lot of social media which can be very useful to these companies, | can use that as an attractive angle.

¢+ How will the choices you make in terms of style and content attract them?

My style is informative and light, nothing just fact heavy. My video is going to explain what Work Experience is and why it is beneficial, by covering the
general facts and by showing how useful the young people are in the work place. When the young people are in the work place it will be a flash back
and therefore the colour of the scene will be in black and white, because it is in the past. My editing pace will be slow to start with as it's a conversation
with two people, a Business owner and a Connekt Expert. However, it will quicken as we cut to three different young people working at three different
businesses. Then it will slow down again as we return to the business owner and the Connekt Expert from the beginning of the video. Shot wise | will
have mind sized profile shots of the Business owner and Connekt Expert as they speak. | will have extreme close-ups of the Connekt Experts finger as
they point at profiles of her student clients.

Rationale:

This is a summary of Promo information research into other Promos, audience and technical research findings and how they relate to what you are
planning in your promo

When researching other promos, | realised this: They always interview both business owners and employees are essentially as it shows how effective
Work Experience is. Shots showing the employees working makes them out to be competent and a benefit to business as a whole.

The company logo at the end is also a no-brainer as it shows who the company is.

When | quizzed local businesses about Work Experience, they said they didn’t much about Work Experience, more specifically insurance, which is
something | mention in the video as not being a problem. The best equipment to use would be the Canon LEGRIA HFM406 is very good on location, so
is the Canon G10. To get good sound quality you would use a directional microphone like a Rile microphone or use mufflers to quitter the surroundings.
To get good lighting, if your filming in an interior use the room lights or use the three-point lighting technique, to properly illuminate someone. If you're
outside beware of the weather and the largest light source, the sun, when filming. When editing use the software, Adobe Premier PRO, as it's
professional and linked with other software types like Photoshop and it also has good audio mixing and alteration methods installed. If you want to have
an excellent quality close-up shot, you're going to need to use the Prime lens of 50 millimetres, which can be placed on a DSLR (digital single lens
reflex) camera, which also has advantages when used outside. The best tripod, SD card and microphone to use overall is the LIBEC tripod which has
smooth handling, the SanDisk as it has 16 gigabytes and the SKNNHEISER (SK100) as it comes with tie microphones, which can be placed on
someone for good sound quality. Green screen is a technique wear a subject is filmed in front a stretched green cloth and using editing software the
Alpha channel is removed (the green) and something else can be placed instead. To sink video and sound if there from a different source, use a
Clapper. Finally, if you want to film an interview you need to use four camera positions. 1. The interviewee. 2. Cutaways on interviewees. 3. Cutaways
on the interviewer. 4. Wide shot of both of them. This relates to my promo because | need to know how to best get audio as | will be filming in bust
locations and | would like to know how to film people.

« Shooting style:

what style are you going to use? Types of shots, camera angle, look and feel,

They're will be extreme close-up shots when the Connekt Expert points at the file picture of the students. Look wise it will feel like a light-hearted promo,
the theme the advantages of work experiences. Generally speaking it will be positive. | feel a theme like horror or action will just distract from the video'’s
purpose, to inform and make Work Experience look good.

¢ Editing style:

It will be a mixture of both continuous and montage. Yes, the conversation between the business owner and the Connekt expert will be continuous but
when the students are referenced there will be a flashback to them working, so it acts like a montage. When these flashbacks occur they will be in black
and white to show it's the past.

o Actors:

Actors how many and what age/sex/job/look

| have nine actors. Three of them are teenagers. The rest are adults. Five are females. One woman will work as a Connekt Expert, two women will work
as Fashion experts and another woman as the Student Fashion employee. One will work as the Film student. One male will be the Business Owner.
Another male will work as the graphic design volunteer. One male will be a fashion expert. One male will be an employer working at the Film Company.
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»  Costume List:

This is for the business owner to show he is professional. The suit colour isn’t really important, but it must be a suit.

o

Y
v

This is the dress for the Connekt Expert, also professional as she is in an office.

ﬁ This is the clothes for the graphic design volunteer, as its casual and they don't need to wear anything professional as they are not

meeting anyone.

ﬂ’ This will be the costume for the Hairdresser as its one single colour so that if hair were to land on her she would notice it.
A

mam!| 1 This will be the costumes for the experimental hair. They will be wearing an apron as to cover their clothes from hair, so what they
were underneath doesn’t matter.

1

This will be the costume for the Media volunteer turned employee. | chose it because the black jacket will stand out in flashback, which will
be in black and white.

f r
This will be the attire of the Media Employer as its casual and appropriate.
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¢+ Locations:

| will film all locations inside the college. In the office were the Business Owner and the Connekt Expert meet will in fact be a converted College Staff
Office. The LRC, the college library, will be shot as a Graphic Design company as its full of computers. Another location, the make-up rooms, where one
student employee makes a new haircut for people of her age. The final location will be the technical studio in the Media Department.

¢+  Audio:

We will record audio on location as well as do voice over for the Connekt expert as she explains what the Students did for their Work Experience. There
is no need for sound effects. The song ‘Out of nothing, everything” from the Maniac soundtrack by Dan Romer will be used as we see the flashbacks to
the students working.

¢ Crew:
| will be the director, camera operator and editor, but | will need a soundperson, lighting person on the shoot. For those roles | have chosen a few
friends.

¢ Initial Storyboard -

Technical considerations

When editing | will use the software, Adobe Premier PRO, as it's professional and linked with other software types like Photoshop and it also has good
audio mixing and alteration methods installed. | will also be able to export on Premier Pro as well in a mp.3 format, which how the Promo should be
exported. When filming the Canon LEGRIA HFM406 is very good on location, so is the Canon G10. To get good sound quality you would use a
directional microphone like a Rile microphone or use mufflers to quitter the surroundings. To get good lighting, if your filming in an interior use the room
lights or use the three-point lighting technique, to properly illuminate someone. When preparing to film | will test the location to see if every one of my
shots will work. | should also download my music pre-emptively onto my USB. | will be doing test shots at

Legal and ethical considerations

When | make my video, | will use copyrighted material. For example, the music | use will use, “Out of nothing, everything” was made by Dan Romer but
the album is owned by Paramount Music who owns the Copyright. It was recorded then realised September 21 2018. Also, when | made my logo with
an image from a stock photo company called VectorStock. If | wear doing this in a job and not as a student, | would have to get permission to use the
song from Paramount Music and listen to their terms of use. In the case of the stock image company | could simply buy the image for use rather than
reach an agreement of use. Here are the companies contact details:
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Task 3

Where learners successfully provide suitable planning and pre-production
documentation, there was every opportunity to achieve marks across the higher
mark bands, especially if centres are providing appropriate pre-production
documentation for learners to complete. For example, for moving image production,
a script, storyboard, location recce and health and safely documents would be a
minimum requirement; call sheets, talent release forms, production plans and
schedules would also be suitable evidence.

The learner below has planned the development of their game and showed the
sourcing of their assets and how they have been stored for use within the game.
There is also a storyboard, games level and construction planning and evaluation.

23 marks were awarded for this response.

Production schedule:

Week What I need to do this week
(Please note | am in only in College Monday 10:30 till 12:00, Wednesday 09:00
till 17:30, Thursday 13:30 till 16:30. Tuesday and Friday | am at my Sixth-Form
where | still do college work in my spare time outside of my mandatory
lessons, which is from 09:30 till 15:30)
25/02/2019 This week | need to do Task 1 and 2, which includes analysing the client brief
and carrying out secondary research.
04/03/2019 This week | need to do Task 3 and 4, which includes carrying out primary
research and idea generation.
11/03/2019 This week | need to do Task 5 which is the Full Proposal for my Promo.
18/03/2019 This week | need to do Task 6, where [ will assemble all my Pre-Production
paperwork.
25/03/2019 Test shooting for idea, seeing if shots work or not.
01/04/2019 This week | will prepare to do test shots for my promo.
Easter Holiday 08/04/2019 till 19/04/2019
22/04/2019 Monday Bank Holiday (Easter) Editing part of the Exam (10 hours)
29/04/2019 Editing part of the exam (5 hours)
Submitting all your work in the right format (5 hours)

Skills Audit:

| am already skilled in my knowledge of shot types and what equipment | need to use, so | can get that done easily. | also now haw to edit
professionally. What will challenging is directing, making sure everyone is where they should be. Also, organising a group of people to be somewhere at
a certain time may prove challenging, as my schedule runs alongside several other students. So | will need to learn how to direct competently.
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Audio/Music

What tracks am | using in the Promotional Connekt Video? Just one. It's called Out of Nothing, Everything by Dan Romer. The
reason | chose it is because my video would be too uninteresting, also it doesn’t sound cheesy, modern, there is something
natural and bouncy to it, so when you hear it and you see the Work Experience Students working it complements them, as its
light tone implies good things are being done. Sure, the beat is repetitive, but it captures you in first it's simplicity then its
growing complexity. Frankly, in my opinion, it just sounds good.

Props and Costumes
Props Costumes
Paper profile of the three-wark experience student Suit for Business Owner
Apple Mac (Computer) Professional dress for Connekt Expert
Apple Mac Keyboard to go with Computer. Hoodie and jeans for Graphic Design Work Experience
Student
Connekt Logo on paper to goin mack Connekt office.
Project name: How to start a Work Experience Program
Start Date: 28/03/2019 Return Date: 29/03/2019

Start time. ..o Return Time..........cooooveieinnen.

Student’s e-mail address: 20004189@student.stcg.ac.uk

Student’s mobile number: 07927 612517

Equipment required (be exact) | will need a Canon LEGRIA HFM406, LIBEC Tripod, a SanDisk Card, SENNHEISER (SK100)
microphone (and a pole to carry it), a clapper with pen to write the timings and sink the sound. Also, for close-up shots | will

need Prime lens of 50mm.

Lecturer's Name (Print name)

Lecturer’'s Signature: Date: 20/03/2019

I (student name above) hereby agree to pay the cost of replacement for any equipment lost or stolen through negligence.
Any equipment returned late will incur a charge.
Student signature: Date: 20/03/2019

. 4|

............

Prop List

-\
0N

Camera that the media work experience student. Control dials that the media work experience student will use. Profile of the
three-work experience student. This will be on paper and will include there faces so as to identify them. Computer in Graphic
Design company that the volunteer will use. Keyboard to go with computer that the Graphic Design work experience student
will use. Scissors for the hairdresser, when she is working on her new haircut. Connekt logo that will be on paper in the
Connekt office.

™ §
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Script
TNT. CONNEKT OFFICE-DAY

CONNEKT EXPERT is sitting at their desk on her computer. A man in a suit, BUISNESS OWNER,
walks in.

BUISNESS OWNER
Is this the Connekt office?

CONNEKT EXPERT
Indeed, it is.

CONNEKT EXPERT offers her hand. BUISNESS OWNER shakes it. BUISNESS OWNER sits down opposite
the CONNEKT EXPERT.

BUISNESS OWNER
A friend of mine recommended Work
Experience but I have concerns...

CONNEKT EXPERT

(NODDING)
Well, Work Experience 1s a programme
where young people work for a week at your
business. As well as convincing you to
start these programmes, I help young pecople
find work in the existing programmes.

BUISNESS OWNER
It’s just, I've heard that the insurance
is gquite difficult to do and that the young
people aren’t that useful. Like, would I
really have to teach a kid to use a camera?
What if they break it?

CONNEET EXPERT
The insurance is very straightforward
in most cases. I must say, these young people
can be very beneficial to any business. For
example, I have these three on file..

The CONNEKT EXPERT gets out a folder with pictures and profiles of several Students. CONNEKT
EXPERT POINTS at the first profile.

CONNEEKT EXPERT
This BOY went to work at a Graphic
Design company..

INT. GRAPHIC DESIGN COMPANY-DAY

A BOY is working on a computer. Everything is in black and white as it’s a flashback.
CONNEET EXPERT
(V.0)
He was actually wvery helpful because
he had an idea to share his sketches
online with all of his friends on social
media, because they themselves were
Graphic Designers, so he could really
refine his idea.

INT. CONNEKT OFFICE-DAY

CONNEKT EXPERT points at the next profile.
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CONNEERT EXPERT
This GIRL worked for a hairdresssrs.

INT. HRIRDRE33ERS. Everything is in bklack and white as it’'s a flashback.
L GIRL is figuring out how to cut someone’s hair.

CONNEET EXPERT (V.0)
You see, the company had been
struggling to connect with young
people, their trends and why they
even cut their hair that way. Shs
offered to design a new hair style
and they loved it.

L crowd of people gather round and applauds the Girl. She is smiling.
INT. CONNEET OFFICE-DAY
The BUISNESS OWNER nods, impressed.
The COMNEET EXPERT picks up the final file.
CONNERT EXPERT
This GIRL actually worked for a film
COMPATLY .
INT. FILM COMPANY-DAY. Everything is in black and white as it’s a flashback.
THE GIRL is being taught how to use camera sguipment.
CONNEET EXPERT (V.0Q)
She was really nervous bescause shs didn’t
know loads about the film industry, but
she guickly got the hang of it.

The EMLPOYER talks with her, telling what to do, she nods along.

CONNERT EXFERT
{V.0)
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INT. CONNERT OFFICE-DAY
The BUISNESS OWNER smiles.

BUISNESS OWNER
I never realised we could reach out
to people like that.

CONNERT EXPERT
So, are you going to start your own
Work Experience programme?

The BUISNESS OWNER nods and they shake hands.

We see the Connekt logo and links to relevant social media.

Finished Storyboard

oo
Signed:
Location photos

TV studio. When in here the student will use the camera, looking like she is recording something. TV Control
Room. Here the volunteer and her employer will be talking at the table. She will lean forward when she uses
the dials. Room C107. In this room a graphic design student works on a computer. We will have close ups of
the keyboard and them as they work in the chair. Make up room. Here we will film a hairdresser working on a new
hair style. We will film around the glass, making sure that the camera is never in shot. Main office. 5
This is where the business owner and Connekt Expert will meet and discuss why they :
should start Work Experience.

Location Recce of each
location
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Location: College Main Office

| Risk Factor (1-5)

[ 2

Description of the risks

Put a list of the risks in this location
Lots of computers, therefore electricity hazard. | spotted a keltle in there too,
that will scold.

s0 that might be hot, so touching

Person(s) exposed (detail if
casticrew (C), outside company (O)
or public (P)

Whao might be affected by each risk?
Crew will be using computers.
The kettle will be affected anyone near it if there not paying attention.

Action to take

What can you do to make sure this does not happen?
Remove the kettle if we think it will get in the way of filming.
Make sure the computer is properly wired up.

Person/company responsible for
action

Exposed personis) informed?

Billy Smith/Director

Yes Agreed aclion taken? Yes

Risk removed?

Yes

Location: Make up room

| Risk Factor (1-5)

[ 1

Description of the risks

Put a list of the risks in this location
Valuable make-up equipment, make sure not to touch.
Props needed for lessons later on in year, not to be moved, won't be in shot.

Person(s) exposed (detail if
casticrew (C), outside company (Q)
or public (P)

Who might be affected by each risk?

These aren't risks prese, but more things we shouldn't do to drastically effect the room. Generally speaking

the room seemed to be quite safe.

Action to take

What can you do to make sure this does not happen?

Person/company responsible for
action

Exposed personis) informed?

Billy Smith/Director

Yes Agreed action taken? Yes

Risk removed?

Yes
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Shot Brief description of shot Once How many takes did you
Number Filmed do?

tick it off | Remember at least 3
takes of each shot

17 Mid-shot of girl, the Media volunteer, with a camera. Shot from the side, right to left movement.
18 Wide-mid shot of employer and girl talking.

19 Close-up of girl using sound dials.

13 Mid-shot girl with scissors. She snaps her fingers in realization.

14 Mid shot of girl working on other girls" hair, with reflection in shot.

15 Mid-close shot of both hairdresser and customer.

1 Mid-shot. Connekt Expert is typing at her keyboard.

Wide-mid shot of business owner opening door.

3 Wide-mid shot of business owner sitting down and shaking hands with the Connekt expert.
4 Close-mid shot of Connekt Expert sitting down.

5 Close-mid range shot of business owner sitting down.
6

7

Close-mid range shot of Connekt Expert.
Overhead shot of files the Connekt Expert get out.

8 Extreme close-up of picture being pointed with Connekt Expert’s finger.

12 Extreme close-up of picture being pointed with Connekt Expert’s finger.

16 Close-mid range shot Connekt Expert sitting down. Holding the final paper file.

20 Close-mid range shot of business owner sitting down.

21 Wide-mid shot of the two of them shaking hands we zoom in on them shaking hands
9 Close-up of graphic design student working.

10 Close-up of hands typing on keyboard.

1 Close-up of face of graphic design student, smiling.
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Production Log What | have done this waek
Week
Photographic evidence.
25.02.2018-03.03.2019 At the beginning of the week on Monday | was tasked with making a logo for a Work
|

1. Acouple of logo designs.

2. The Connekt client brief.

3. My client summary.

4. One promo example | was
shown.

. The Code and Conventions
of the Work Experience | noticed.

P s e e

Experience company called Connekt. | drew them out using felt-tip and pencil and then
took photographs for evidence on my phene. On Wednesday | looked through and
analysed the client brief on the computer, highlighting important points and based off that
information bagan writing my own document about Connekt and what | have to do and
make to pass. Then | watched several work experience promos to give me inspiration for
my own promo. | was then tasked with writing up their codes and conventions, identifying
not only what made them work but what they had in common and | ouffined this in a
PowerPoint presentation using a mind map. For example, most of the videos featured
interviews with experts or business owners. Finally, on Thursday | wrote up a
Questionnaire on Word asking local businesses in the Kingston area if they did or didn't do
Work Experience. | would then take the results and turn them into graphs and explain what
they mean in both Excel and Word.

[ 04.03.2019-10.03.2019

DOCX

: 1. The primary reserch
Primary Research- ot located in my USB.
Eq”'pme"d 2. My finished Connekt loga
made in PhioPlus.
3. The graphs | made about my questionnaira results.
One of my mind maps on paper.

This week started with me interviewing my tutors on what eguipment Il need to make the
promotional videe. | recorded my results into a Word document. On Wednesday | get back
my results from the Work Experience Questionnaire. | then made a few Pie Charts on
Word which explained what the Companies thought of Work Experience, | then
summarized the data. Also, | began designing my logo in Photoshop. | chose this design
as it shows two shaking hands, implying an agreement of employment or in a Connakt
context, the agreement of Work Experience batween two peopla. After that | began writing
down three ideas on paper as Mind Maps. | then to summarise them in a Word document
exactly what the video would be about. On Thursday | actually began working on this
Production Log on Word, of course.

11.03.2019-17.03.2019

gt ioom of Wluas
Eilly anil Jermpd o

This week started with me writing up a pros and cons list about my ideas on Word, affer
being supplied with a template from my teacher and a task. The task was to read through
my synopsis and my mind map and list the advantages and disadvantages in a table. Then
uging a Tascam DRA4Q, a piece of recording technology, | and Jenathan O'Sullivan
recorded a discussion about our ideas for our promo videos. We then put the audio clip
into Encoder, a piece of Adobe software that converted the recording to an mp3 format so
we could upload it to Moodle. On Wednesday | wrote up my Script on Word, then wrote my
Storyboard on paper in the appropriate format. On Saturday | did my Production Schedule,

1. My redorded intarview. on Word. There | outfined what | needed to do for the Unit in a table. On the weekend |

2. My Storyboard. — made a start on my Full Proposal and nearty finished it. My tutor outlined clearly what |

3. My production scheduala. = neaded to do to finish it. One of the final pieces of the Proposal iz saying what the ethical

My finished i and legal concems for the video are and my tutor said they would provide a statement that
Connekt Scriptdoc | | would copy into my Full Proposal, so | have that to be given that on Monday next week.

18.03.2019-24.03.2019 | have finished my full proposal, given the information about Copyright | require. After that |

1. Actor Release From
Camera in TV studio

began working on the Pre-Froduction matenals. | finished all my Location Recce's, where |
had to evaluate my chosen areas and write down what hazards present. | then explain to
my tutor what locations I'l be filming in and how that will affect my Call Shest, bacause |
don't know yet who will be filming in my chosen locations, because if we are filming in the
same areas we could work together to make our videos. | also did a Prop and Costuma list
on Word. | also printed off the Actor Contracts so | can use people in my video, from off of
Moodle. | started work on the Call Sheet We are filming next weak.
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1. My Aclor, Sbeva Finch. Steve Bn'l part of the Media
Daparirment ha's a pad of he Blossom Hosue leam,
Z. My Shot List, all shots Scked off.

The actors, Rob Stuad alongside nasya Rashid

This week | inished my filming, using a camera, boom mic, S0 card and tripod. Typically, |
usad a Canon camera to film cuteways as that allows for the besd freehand movemaeant.
When | had bo fim from a stationary ifpod | used the LEGRA 10 as & had vary good sound
recording. | had bwo typas of S0 card, my own which could ba. My crew wena as follows:
Louiss Orosdzol, Sheva Finch and Rob Stuard as my adult actors. Johrathan O'Sulivan,
Gabrislle Bull, Chi-Chi Mwabuisi and Inasya Rashid as my student aciors. Charli
MacDonald 4 sludend, was my scundperson. Gensrally, It went wall, filming was much
easier than | axpeciad bo ba. My créw wars very halpful, especislly the isachers who gave
e advice on how io film praperly, but ey ried o stay as hands-off as possible. | Gmed
avar the days of Wednasday the 275 and Thursday tha 287, altheugh fiming & take placs
an the Manday | wasn't slotbed in on that day, so | had & day off college as lessons wans
canceliad (0 ingiead sccommodate Be Bming.

1.04. 20718-07.04.2019

My lessan plan which | learnad on Wednasday.
2. The faldars in my USE.
My practice adi on ciher foctage.

1.

This: week is the lasl oné balore we break up for Easter hal-barm, Sa this week | have b
log all my shots, make swa e awdio is present and corract and if neaded, downlosd ary
actrn Mussie | rmesd, which | kave already done. | alss have b mave tha jpeg of my lege it
iy Rushes falder. This will also b the last erry for my Production Log. | will start the
Exam on Tussday fha 23 of April. To prapars for the Exam | have organisad my foldars
aceordingly, | alsn hawe found and placed fy music | wand in my USE. | also began
praciice adiling ar some ld, ather fostage, luming & mencchrome, which & what all of my
fashiack foatage wil be, black and white.

Z2.04 207 8-29.04. 2018

This week i Exam VWeak, whare | hive 10 maks my edi. 10 begn | organsed all my
rushes in my USE before | uploaded it all Lo my deskiop. | erganised them inlo fowr foidan.
Rushis 1o use, fy shots | was geing 10 use. Spare Fushes, rshes | kad discarded but
could uss if | desined. Audio Assets which was a single sound clip from the MANIAC
soundirack which | was geing lo use in my video. Finally, Image assaks of my logo | made
for tha Sient, Connekl | maved all these foldars off of my USE snd onte my deskbop & |
ar't have i during my Exam, After this | apaned and ramed my prajset, How i stat a
Work Exparence Program’ and saved & bo my deskiop foider, Project, which was inside my
“Yeur il fokler,

After that | sccesaed my chps from my Deskiop by imporSng them, thus acomatically
ereating & Bin where | could access the dlips, audio and image assets. A Bin is a sedes of
elips and asssts. After Ihat | began meving my frst elips onta my mebne. | did this by
using the Mark Infark Out 1oal te select whal part of the ip | wanisd o add. Gradualy, |
began adding ko my Hmaline the cips | wanbad, with beth audo and vides unbl | reschad
ihe midda of my vides whare | instasd began laking the video and net the sudio as i
wasn'l required and vice versa. To do this | cicked and then dragged Fom bwo opbicns
ance | marked in and out my dip, Drag Videa Oaly' or ‘Drag Audic Oy’ | did this wni the
end af (he vides as pans nesded a veicacver rather than ariginal sourd. Whan | finished
adding my clips | moved antn my Mmage asssts, whers | addad my Conmekt Logo bo the
timaling. Onoe added | axtendad the Tille ram fve seconds b 10 &s Bel was what the
storyhosrd mgured

Onae | did that | added ansther e by going onts File and then Media ard then dicking an
Legaty S to creale my Connekt Socisl Media fibe. | did this by using the Type tocl, whare
| can wiite out whatever | want. With that sdded and made ben seconds to mateh with the
loga | then added the background music, the rack, "Oul of Nething, Everything’ by Dan
Ramer, the arist who made the MANIAC soundirack. fad with that my enlire limeline was
eomplabs but nevw | had 16 mave oo ths audio, shecs and Fansiions. | liztened Breagh
the whils vides with th new music sdded and | adjusied th sang s6 i wasA 56 loud
and s you couldr't hear Bhe actors speaking. | did this elicking on the Audio section of the
Premiar software and maved the scund sides down an Audie 3 which corirols backgreund
ncEse, in my case lhe seng | added. For certain dips | added the Menochrome Faded
affect, becauss hese chps where Mashbacks and black and white & sssecialed with the
pasl. | did this by looking up the effec in the efects sedlion of he Media browser whess
vy clips are stared. In Facl, | got all ry sfects fom th Media browses. Alsa, | changed B
size of the opening cip by changing the Scale Widh, so s |o cul 8 certain bag el in
frame, as & wasn'l supposed 1o be there. To change Scale Widlh, | want onlo efects
centrel a e tab located within the Ediling par of Pramier and changad the Scale from the
gtandard 100 ks 157 antarging the image.

| thesn maved anlo the iransiions whers | added Cress Disaches bebwaen the Rashbacks
and presant and & the very end where the vides hems 1o the logo. | also got Cross
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Dasolve from Effects. Afler that, | scon realised a problem, my newly crealed Lagacy Tille
wasn'l cross dissolving with the lego so | added the same video ciip without sudio over that
clip and added cross dissalve wo the Lagacy lile and dip so il malched up. | added the
last cross dissolves bol hr ends of the legacy thes as & makes them fade o black &S the
mugic quiabs which | think is a good effect. Anocthar thing | nobsd with the Cross Dissolves
was thal thay waren'l working on carain dips so | kad 1o go inlo Efect Controls 1o actualy
ke the Cross Dissoboe, bul this was & minor Sswee.

Afer checking over my videao, going through the starboand and scripl just to double check,
Tealing hagpy with what | had done | decided to asked a paar whal they thought of tha
widso, They mastly enjoyed it bul had three crificisms. Thay found the music bo be o
loud, By found sceme cameara wobble (o be annoying and they found one of my actors
Breaking character. As | 2oomead in on samelhing they locked at the camara. With the
feadback in mind | decided o quiet the music even furiher, recognised | couldn fix the
carmara wabble but | could transform the size of the video down using keyframes (o make
fhe frame bigger. | also decided o add another Lagacy Tille, this ons with a phone numbear
&0 you could call Conneld. | alse tweaked the volume of the music towards the end of the
video making it slightly louder bacause thars is no ofer audio and i makes sanss Shat tha
mugical scone should became leuder bowarnds the and of the video.

Jussd bafiors | Bnished with my edil, my lulor, Lovise informed fa Exam groug Sal wa
could, with her permission, go online o obiain sound effects. What | needed was a dicking
sound affect for one of my actors snaps their fingers and the Sound of typing as another
character was using & keyboard whils ha ached. | got my sound affects whan | converied
tham bo mpd wsing an mg3 comverbar called Fivio, Finally, | decided to praperly adil my
audio making it quither as the Scend andad and louder &% the scana bagan. To mske i
quittar | used iha Ex nal Fade, a Crossfade found under Effects.

T make it lowder | used Constart Gain. To apply these affecks you have lo place them on
tha Brnaling on the audio. After reviewing the foolage one kast ime, | decided the opening
of tha video i's oo boring, you spend a lof of Gma on the same shol, 5o as the business
awner and ihe Cormakl axpert hava their convarsation | decided o add some culsways. To
do this | went back into my imported clips and found some footage of both the Connekd
axpert and the business cwner looking like they wers listening &s the olher spoke. |
selecled thasa dips using the mark in mark oul loed, placad them arto the Bmaling withou
audio &% i wasn'l reguined, using the Drag Video Cnly bution.

The final thing | did was creals ons a5t Legacy Gile a5 a lille, | aigo made & he colour blue
by chcking that option in the Lagacy Titk lexd options. With that all in mind | named my
finished vides, ‘How fo sk a work Expariance Programumipd”. | uploasded the video in mpd
o @ H264 formal as that is standard and bacauss mpd is a ormat that holds both video
and audio. Also, o make sune | got all my footage | used the gréy footmarks 5o &8 1o not
loga any. Whan choosing whers b Export iy Bnished video, | choss lo use the Expart
felder in my Daskiog foldars. With my edit complate | began work on this production log as
during my excarn | hisd o lake screanshobs of whal | was doing, prolifically. | placed the
sereanshols inlo a screanshol a Tolder | crasted befora | staded the Exam.

Post Production
Zhot Logging Shests
Coren Marmas Preduction
Bily Srmith Hem Lo start a Waork Experience Programmea.
Charli MacDonald
Sherves Firach
Lowigs Drosdeal
Gabdalle Bull
Chi-Chi Nwabuisi
Inasya Rashid
Fiob Stuan
| Taps nalSD cend | CrabaTime
S0 Card [ 27" ard 28" of march
File Murmbari file Seane Shot no from Taka Brief description Yee Mo Don't
N e nurnber: sioryboard uEm usa
Shat 1 1 1 Mid-close shat of Connekt Expart waorking on har compular. ]
Shat 4 4 1 Closa-mid shol of Connek! Expar speaking o business ocanar. ]
Shat 8 ] 1 Close-mid shol of Connekl Expar speaking (o business caner. 2
Shat 16 16 1 Closa-mid shol of Conmak! Expar holding papar profile. The [
acior said il 100 monclons.
Shat 16 6 Z Closa-mid shol of Connakl Expan hoding paper profile. The @
actor said il with snthisiasm.
Shat 7 7 1 Orwerhaad shot of Connakt Expart lays aut thres paper profiles, | @
Shat 8 E 1 Extrems Close-up of Connekt Experl pointing at face on paper @

profile.
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Shot 12 12 1 Exireme Close-up of Conneki Expert pointing af face on paper | @
prafile.

Shot 21 3] 1 Wide-mid shot of the Connekl Expert and the Business Owner | ©
shisking hards we zoom in on them shaking hands.

Shot 4 ] 1 Tlose-mid shol business owner Bking. ]

Shot 20 20 1 Cloge-mid shol business owner_smilng. @

Shot 13 13 1 Mic-shot of hairdressar thinking and then snapging ingers: ]

Shot 13 13 7 Mid-shed of hasrdressar (hinking &nd (hen snapging Engers. She B
ol it mussd Fasber in the first take.

Shot 14 " 1 Mid-shed of ginl working on anoiher gin & fair whist working with B
@ mirrar, A parson with 8 camera can be sean in tha mirror.

Shot 14 " 2 Mid-shet of girl working on anolher gif's hair whist working with | @
@ mirrar. No camers can ba ssan,

Shot 15 15 1 Mid-close up shot of hairdresser and customer. She ddn't lock ®
plaissid anaush.

Shot 15 15 2 Mid-close up shol of hairdresser and customes. She looked @
paised anaugh,

Shot 17 7 1 Mid-shed of girl with & camera fiming scmething, Ange from the 2
sicks right 1o lef. Film 160 shor,

Shot 17 T 7 Mid-shei of gl with & camera fiming scmething, Ange from the B
sicks right 1o lef. Film 160 shor,

Shot 17 T 3 Mic-shat of gl with & camera fiming semething, Angie from e B
sicks right 1o e Film 1o shor,

Shot 17 7 4 Mid-shed of girl with & camera filming scmething, Angle from the | ©
sicks righ i lefl. | prefer e breadth of ihis shel.

Shot 17 7 5 Mic-shed of girl with & camera filming scmething, Ange from the @
sicks right. 1o lefl

Shot 18 18 1 Wide-mid shot of girl and Media emgpioyer tlking. Ao isn'l )
required for this shol.

Shot 18 18 2 Wide-mid shot of girl and Media smployer talking. Media &
arnployer poke (o camara.

Shot 18 18 3 Wida-mid shot of girl and Media employer talking. | prefermed the 3
first shot

Shot 19 i) 1 Closar-up of gin working on sound mixer. | ke how the acior @
sbares it the camera,

Shot 19 i 3 Cloaar-up of gin working on sound mixer. B

Shat 3 ) 1 Closeup of Graphis Design work expenence siudert woking on | @
& computer.,

Shot 8 B 2 Close-up of Graphic Design work expenence sluderd working on | @
& compuler.

Shot 10 0 i Close-up of hands Iyping on Compuier, ]

Shet 10 a0 2 Close-us of hands typing o compular, ]

Shot 11 1 1 Cloge-up of face of Graphic Design Work Experience sluder, | ©

File set up
T
Copyright and legal

When | make my video, | wil use copyrighted materisl. For exampie, the music | use will uss, "Out of nothing, everything” was
reacks by Dan Romer bul the album is owned by Paramount Music who owns the Copyright. || was recorded then resiissd
Sepmber 219 2018, Also, when | made my logo wilh &0 image Fom a stock photo company called ViectorStock. If | wear
deing this in a job and nol as a student, | would have o get parmission io use the sang Fom Paramourt Music and listen bo
thir s of use. In the case of e stock image company | could simply buy the image foe use rather than reach an
agreament of e, Hers are the companies contact delais:

PO Boax BRE4T

Nawton, Auckland

Aotearca, NZ 1145

Thasa ars the wab addressad of tha sound effects | usad that | get off YouTube

i ¥ i - s
Az, | shoud siss declie the music the video nat going b be used for advartising bul rather an educational, promotional video
airnad al raising swareness for the benefits of Wark Experience, not for monekary gain,
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The learner provided multiple call sheets, a list of crew and actors, an equipment list
and shooting schedules which could not be included due to it containing learner and
tutor names and the names of the centre.

Task 4

This is a production-based outcome that focusses on technical and creative
competence. As learners were marked on a number of traits in this task, they could
potentially perform well in either the technical or creative outcomes and gain a
reasonably high grade. A well answered response would include a balance of both
technical and creative competences being shown within the final product.

Due to safeguarding, it is not possible to provide examples of learner work in which
learners’ faces or voices are clearly identifiable, therefore the learner work cannot be
provided for viewing, however, this learners’ video was well shot, engaging to the
target audience and showed their ability to use a range of shots types and editing
techniques, they were awarded 21 marks for their response.
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Summary

Based on their performance on this paper, learners should:

e Undertake both primary and secondary research as required by the
specification and task

e Use appropriate technical language throughout their responses

e Use appropriate conventions when producing proposals

e Use the number of marks available per task to guide them as to how much
time and consideration should be given to the task

e Make appropriate use of pre-production and planning paperwork in line with
the convention of the medium in which they are working

e Balance technical and creative skills in the production of final products

e All work for tasks 1-3 should be submitted in one single 20-page pdf
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Ofqual

5

Llywodraeth Cynulliad Cymru
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