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Introduction

This report is designed to give feedback and guidance to teachers and candidates by
providing exemplified responses from candidates in the 2023 series. This report can be used
for general reference and as a teaching and learning aid in the classroom. Comments and
tips are designed to help candidates and centres understand our overall assessment
approach, as well as identifying tips for improvement.

2023 was the first year where extracts were separated from answer booklets. This seems to
have been successful.
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Question 1 (a)

This question, based on the data in Extract A, invites candidates to explain how income
elasticity of demand could be used to understand demand for Deliveroo. 'Calculate’ was not
used as the command word, so it was not essential for candidates to do this in order to
secure full marks. However, some candidates chose to do the calculation, and were rewarded
if they did so accurately. Other candidates chose to use the figures as in the extract to
support their explanation of income elasticity of demand.

1 (a) Using the data in Extract A, explain one way demand for online food deliveries is

affected by income elasticity of demand. "
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p / ResultsPlus
/'--". Examiner Comments

This response uses the extract well, quoting data from it, and
commenting on its implications for the business. The candidate has
used accurate terms such as 'inferior good', which is an important
specification term to describe income elasticity of demand. At the end
of the response the candidate also calculates the income elasticity of
demand accurately. This is one way of securing the application marks.

This response achieves 4 marks.

U\ ResultsPlus
\ Examiner Tip
In a question beginning 'using the data in extract...' make sure you do
use the data. In this case it could be by quoting from the extract and
then interpreting what that data shows, or it could be by doing a
calculation. The questions are targeted at some of the quantitative
skills, so it is important to include quantitative information, to achieve
good marks.
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Question 1 (b)

QO01(b) tests candidates' understanding of financial methods of motivation, in this case
commission. A significant number of candidates confused commission, paid as a percentage
of the order (sales) value with a bonus, which is a different monetary reward. In most cases
candidates were able to use examples from the extract to gain application marks.

(b) Explain one reason food delivery apps, such as Deliveroo, pay their workers
commission.

S ResultsPlus

/--.. Examiner Comments
This response gains full marks by clearly explaining what commission
is, and uses the information in the extract to support the explanation.
Although it includes reference to Taylor's motivation theory, this is not
necessary in this case. The response focuses on payment being based
on a percentage of the order value, explaining how this can be
motivational for the riders.

V \ ResultsPlus
\\

Examiner Tip
Be clear about specification key terms. In this case the difference
between commission, which is payment based on a percentage of
sales, rather than a bonus payment for each sale, which is different.
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Question 1 (¢)

Emotional branding is a specific area of branding, and one which many candidates found
challenging to explain. There are examples in the extract referring to 'moments of joy' and
other emotional responses from customers. The best responses used these examples to
support their chains of reasoning. The key to successfully answering this question is to link
knowledge of emotional branding to the points in the extract that link to customer emotions.
Using these examples will help achieve application marks.

It was quite common for candidates to not offer counter-balance in their answers, despite
the command word being 'assess'. All questions of 10 marks or more require candidates to
provide counter-balance to achieve the highest level marks.
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(c) Assess the likely importance of emotional branding to Deliveroo.
(10)

,a,(@w-t&zm/@

GCE Business 9BS0 01 8



............ On.. bde.. bt bl . 20

................. - Shed. rﬁmm NG LT
(.-ul.@ be (oo price
..... &“3 pMM Qa..bo.. MW Q—:r wwq...t“’""‘”"

A%G&J’éqf ..... X ol echscay., /Z_wx RN MBI BBl i
.................... s (ol entChatat) co 0ckblers B0 Orprre cxts

mmﬁu&»w.&% Y etlite; Gael Ccrdblorn CbSpQ by .

9 GCE Business 9BS0 01



™

*, .

p / ResultsPlus

/“--'- Examiner Comments
This candidate uses the extract well, supporting their explanation of
emotional branding with accurate examples such as 'moment of joy'
from the extract. There is also a strong appreciation of how this fits
Deliveroo's business model. There is good counter-balance from the
discussion on costs and how these may limit emotional branding's
importance as part of Deliveroo's marketing.

This response scores 10 marks.

4\ ResultsPlus
\ Examiner Tip
Read the whole of an extract to support application in your answer. In
this case, 'emotional branding' was not mentioned in the same
sentence as 'food happiness'. The other examples that provide

opportunities for application and applied chains of reasoning appear
later in the extract.

GCE Business 9BS0 01
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Question 1 (d)

Candidates showed good knowledge and understanding of secondary market research data.
However, we did see a number of descriptive, generic responses, not applied to Deliveroo. It
is also important to try to provide counter-balance in a question like this, so that the value of
secondary market research data can be assessed.

Market research is valuable to most businesses at some stage in its development. In the case
of Deliveroo, it had commissionsed research to judge how successful its recent marketing
had been, and the perceptions of consumers regarding the Deliveroo brand. The focus of the
question is secondary research and the overall value to Deliveroo of the data gained from
this category of research. The counter-balance could come from a comparison to primary
research, but there are other ways that the counter-balance marks can be secured. These
might include reasons such as secondary data becoming out of date.
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(d) Assess the likely value of secondary market research data to Deliveroo's marketing.
(12)
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% ResultsPlus
Examiner Comments

The candidate in this response has a secure knowledge of secondary
research data, and supports this with relevant examples from the
extracts. Data is quoted and the value that this data gives Deliveroo is
explained clearly. There is also some wider development of how
Deliveroo might act on this data to improve its marketing. Importantly,
there is counter-balance to the response, with the limitations of
secondary data explained. There is also a developed judgement,
supported well by wider reference to Deliveroo and its overall
objectives.
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A\ ResultsPlus

\ Examiner Tip

Avoid generic answers that are not applied to the business in question.
The examining team saw a number of general answers that could have

been applied to any business. Use the extracts to develop your applied
responses.
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Question 1 (e)

Taylor and Herzberg are two of the prominent motivational theorists in the course
specification. This question tests candidates' ability to apply knowledge of these theorists to
the example of Deliveroo delivery riders. The extract supported some of the findings from
research that could be used in the justification of choices.

It is important to note that this question is not a choice between monetary and
non-monetary rewards. Some candidates took this to be the case, and as a result could not
show their wider understanding of the theorists. This is particularly the case with Herzberg
who suggested that basic monetary rewards are hygiene factors, while non-financial rewards
such as job enrichment are motivators.

A number of candidates mixed up the theorists, or included information about Maslow or
Mayo, which was not what the question focused on.

Overall, the 20 mark questions were both approached well. Candidates seemed to be
managing their time effectively, so that enough time was available to complete developed
answers. Remember that the number of lines included in the answer booklet is more than
candidates would be expected to write for a good answer. The extra space is to allow for
planning, correcting of errors, or in a small number of cases, large handwriting. Candidates
should not be concerned if they do not fill all available lines.

GCE Business 9BS0 01
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In order to improve the motivation of delivery riders, Deliveroo could adopt the
motivation theories of FW Taylor or Frederick Herzberg.

(e) Evaluate these two options and recommend which one is more likely to improve
the motivation of Deliveroo’s delivery riders.

(20)
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« {ResultsPlus

/--.'. Examiner Comments
This response is a strong blend of accurate knowledge of Taylor and
Herzberg, application to Deliveroo riders and their context, as well as
developed analysis of how and why these theorists are relevant to this
business and job. A particular strength is the distinction between
hygiene factors and motivators in the paragraph on Herzberg.

The recommendation is supported by reference to the nature of the
workers doing the job and their circumstances. This extract
information has been used effectively to support an argument for
Taylor's approach.

A\ ResultsPlus
\ Examiner Tip
Having discussed the advantages and disadvantages of each option for
a business, support your recommendation with something from the
wider context of the business that justifies that recommendation. In
this case, riders being in 'urgent need of cash', which part of Taylor's
scientific management theory advocates.

GCE Business 9BS0 01 20



In order to improve the motivation of delivery riders, Deliveroo could adopt the
motivation theories of FW Taylor or Frederick Herzberg.

(e) Evaluate these two options and recommend which one is more likely to improve
the motivation of Deliveroo’s delivery riders.
(20)
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ﬂ ResultsPlus
Examiner Comments

This response is similarly well-written, however the
recommendation/judgement is not as effectively developed. The
recommendation repeats some of the previous argument and does
not support a position based on something else about Deliveroo or its
workers that could justify the recommendation.

."f‘\

\) \ ResultsPlus

Examiner Tip
To 'recommend' means to give a definitive judgement of the
appropriate option, justified by something that may not have been
fully explained elsewhere in your argument. This may be from the
business' Market, Objectives, Products, or Situation.
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Question 2 (a)

Calculating PED has proven to be challenging to candidates in the past, but this question was
answered well overall.

Candidates that did not gain 4 marks did so because a) they attempted to calculate a
percentage difference (not required) or b) the data was inverted, so the calculation was
erroneously completed as percentage change in price/percentage change in quantity.

For PED it is not essential to express the answer with a negative sign to achieve full marks.

2 (a) Using the data in Extract D, calculate tI:\e difference in Price El of Demand
for PlayStation 2 and the Xbox. State your answer to 2 decimal places. You are
advised to show your working. e

. dry_demard “

diyetixce.. plagsffv(m Z. PED == /‘ é’ﬂﬁ P ED

> 559)~ 3040)f.f.::fﬁ:','_f:.'.::ﬁf_'_:f_ff_:fﬁ:ff,f.::

L

N,

~ i{ ResultsPlus

/--.. Examiner Comments

This response clearly presents each stage of the calculation and shows
the correct answer expressed to two decimal places, as required by the
question. In this case the answer is expressed as a negative figure,
although this is not essential to secure the mark.
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T\ ResultsPlus

\ Examiner Tip

Showing your working stage by stage maximises your chance of
gaining marks. Although you do not have to show working (you could
get 4 marks for a correct answer), the working could help you achieve
some marks if your answer is incorrect.
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Question 2 (b)

Global niche markets is a specific part of the theme 4 specification, and distinct from general
niche markets, part of theme 1. Responses suggested that many candidates did not
understand global market niches, focusing on more general responses and in so doing, not
achieving the higher marks. There was a particular extract to support application in
candidate responses.

(b) Explain one reason why global niche markets may be important to a games
developer, such as Sukeban Games.

(4)
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Examiner Comments

This top response shows a clear understanding of 'global niche',
explaining its meaning in the opening segment. The analysis,
explaining how a global niche makes selling a specialised product
viable, is also strong. Plenty of application from the Sukeban games
example too.
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A\ ResultsPlus

\ Examiner Tip

Learn the key terms in the course specification, so that you can show
an accurate definition of them in a short answer such as this. In this
case 'global niche market' rather than just 'niche market'.
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Question 2 (¢)

Many candidates answered this question well, using the information on the Japanese
economy and its suitability as a production location, to justify Sony's decision. The best
answers showed appreciation of what a 'good' ranking is and how this could potentially
impact on Sony.

A surprising number of candidates misinterpreted the data, or the ranking. For example,
some candidates thought that unemployment of 2.7% was 'high' and that this meant that
workers would choose not to work for Sony. Some candidates also used the term 'off-
shoring' referring to locating in Japan, perhaps thinking about it from a British or European
perspective, instead of recognising Sony as a Japanese business.

The best responses to this question took information about Japan and explained its
implications for Sony choosing it as a production location.

29 GCE Business 9BS0 01



(€) Using the data in Extract F, assess Sony’s decision to manufacture the PlayStation 5
in Japan.
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%jﬂesuhsﬂus
Examiner Comments

This excellent response highlights that Japan is high in the innovation

and competitiveness index, and that this would support development
of the Playstation 5. As invited by the command word assess, there is

also strong counter-balance in the response. In this case, the low
unemployment rate Japan has may limit the availability of labour, or
require Sony to increase wages which could prove costly.

< ResultsPlus

) Examiner Tip
When aspects of an economy are ranked, think 'what is a good ranking'
and 'what does this mean for the business?' In this case 13th, when
there are nearly 200 economies in the world, suggests that Japan is
well-placed as a location for innovation.
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Question 2 (d)

This 12 mark assess question was generally not completed as well as expected. A large
number of one-sided answers, with no counter-balance were seen. Candidates used the
extract well to apply aspects of transport and communication to their analysis, but many did
not go on to provide alternative explanations for globalisation's growth in this market.

GCE Business 9BS0 01 32



There are several factors that have contributed to increased globalisation, including
transport and communication.

(d) Assess the likely importance of transport and communication for the increased
globalisation of the computer games market.

(12)
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< { ResultsPlus

~ Examiner Comments
This response scores 5 marks and is typical of many responses seen. It
is a very well-written, but one-sided answer. In this case it strongly
supports transport and communication as being important factors in
globalisation of the computer games market. However, despite the
command word being 'assess' there is no counterbalance in the
response.

This counter-balance could be achieved in one of two ways. Some
successful candidates chose to explain why transport and
communication was not a factor, perhaps because of technology and
the distribution of games via the internet and cloud computing. Other
successful responses focused on alternative reasons for the growth of
globalisation, such as the removal of trade barriers between different
economies.

T4\ ResultsPlus
\ Examiner Tip
Remember that any question of 10 marks or more on this paper
invites counter-balance.
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Question 2 (e)

This question focusses on whether Sony should adapt their controllers to local markets such
as Japan, or use universal controllers in all markets. The extract provides lots of context for
candidates to use to support responses.

Many candidates chose to use terms such as ethnocentric and geocentric approaches, which
although relevant were not essential to achieve the top marks in this response. Some
candidates chose to recommend a compromise position, which in this case is not answering
the question and would limit the evaluation marks achieved.
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Sony could have either produced a standardised controller for sales in all countries
or adapted the controller to the culture of local markets in order to maximise

PIayStationSssa&s NGk .:W,L ,b%mhg loeald hegds art Yediegl
W L D
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« { ResultsPlus
/'--. Examiner Comments
After an accurate and thorough evaluation of both options: adapt to
local markets, or produce a one product for all markets, the
recommendation in this response is strong and developed.

Of particular note is the link to sales maximisation (asked in the
question), and a wider appreciation of the market Sony competes in,
and the size of this. Differentiation is recommended as a means of
helping Sony to stand out from competitors such as Xbox. Not all of
MOPS was used, but the recommendation is sufficiently justified to
achieve full marks.

4\ ResultsPlus
\ Examiner Tip
Think of the recommendation in a 20 mark question, as a separate
part of your argument. Of course it will draw on some of the previous
points you have made, but ideally it will go beyond these and include
some other arguments that support the decision. Avoid either very
brief, generic recommendations, or those that repeat the main points
you have already made earlier in your answer. The MOPS framework
can help here, although separate knowledge of this acronym is not
expected.
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Paper Summary

Based on the responses seen by the Principal Examiner and the assessment team,
candidates are offered the following advice:

e Learn and understand the key terms in the specification. These can be worth up to 10% of
the marks available, and will also enable candidates to unlock the requirements of a given
question.

e Learn and understand the quantitative skills in the specification. Practice the calculations
and how to set out working clearly. 10% of the all three Business papers' marks are for
quantitative skills.

e Remember that questions worth 10 marks or more invite evaluation. The level descriptors
in the mark schemes refer to counter-balance, so a one-sided response will not achieve
higher-level marks.

e Please make every effort to write clearly, and legibly.

e Please use the space provided for that particular question, and avoid using the space
given for other responses. Only use extra paper if the space is not big enough for your
response.
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Grade boundaries

Grade boundaries for this, and all other papers, can be found on the website on this link:

https://qualifications.pearson.com/en/support/support-topics/results-certification/grade-
boundaries.html
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