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Introduction: 
 
There was a very small number of entries to this paper and the overall standard 
was low in comparison to Summer entries.  Students understanding of key          
Theme 1 terminology was poor resulting in students not attempting questions or 
achieving no marks. A firm understanding of the terminology is essential for 
students in all questions. 
 
Question 1(a): 
 
Students were able to show some understanding of business to business 
marketing and made use of examples to support their definitions. Some students 
struggled with their understanding and attempted to lift information from the 
extract to provide an example without showing knowledge or understanding. 
 
Question 1(b): 
 
The majority of students were able to show some knowledge of sole traders, but 
very few achieved 2 marks as they were only able to identify one aspect of the 
definition. Many students were confused between the ownership and the 
operating of this type of business which requires clarification during teaching. 
 
Question 1(c): 
 
Generally well answered, with many students being able to show knowledge and 
analysis of market orientation. As in previous years, students struggle to apply 
their answers by using the business context. There are two application marks 
available in explain questions and students should be encouraged to make good 
use of the extracts to gain these marks. 
 



 

 
 
This is a generic response showing knowledge and analysis, but no use of the 
business context. Recall of information is not adequate to obtain high grades, 
students must be able to answer in context. This response achieved 2 marks. 
 



 

 
 
This response provided an accurate definition as well as making use of the 
evidence in the extract to explain and analyse, achieving the full 4 marks. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Question 1(d): 
 
The vast majority of students were able to show good understanding of extension 
strategies in relation to the product life cycle, but again many failed to apply their 
knowledge to the business context. 
 

 
 
This response shows knowledge and analysis in context by referring to ‘traditional 
services’ and ‘stationary designs’ showing good use of the extract. The response 
was awarded 4 marks. 
 
Question 1(e): 
 
Students showed a lack of understanding or familiarisation with this element of 
the specification and as a result several did not attempt the question. Of those 
students that did attempt to provide a response very few were able to show an 
adequate level of understanding or apply it to the business context. Discussions of 
leadership styles or business ownership types were seen instead of the required 
knowledge. 
 
 
 
 
 
 



 

 
Question 1(f): 
 
The majority of students were able to demonstrate some understanding of private 
limited companies although some discussed it in comparison to a Public limited 
company rather than a sole trader, thereby demonstrating a lack of understanding 
of the business context. Students should be advised to use the correct 
abbreviation for private limited company (Ltd.) rather than shortening it to Plc. 
 
Question 2(a): 
 
Most students were able to provide two correct entrepreneurial motives although 
it is important that they understand the distinction between roles, characteristics 
and motives as there was evidence of some confusion. 
 

 
 
This response provides an entrepreneurial characteristic rather than a motive and 
therefore achieves 0 marks. 
 
 
 
 
 
 
 
 



 

 
 
This response provides two correct entrepreneurial motives and achieves the full   
2 marks. 
 
Question 2(b): 
 
Another term that was poorly understood by students and often confused with 
paid advertising by celebrities. 
 
 

 
 
This is a full mark response; the student shows a good understanding of the term 
and an attempt to apply it to the business context.  
 
 
 
 
 
 
 
 



 

Question 2(c): 
 
The majority of students were able to provide a correct definition of opportunity 
cost, but many struggled to apply their answer to Zack therefore losing application 
marks. 
 

 
 
This response shows an understanding of the term and application to Zack’s 
situation. Analysis of their point to explain the potential consequences of Zack’s 
decision would have been an opportunity to gain both the analysis mark and the 
second application mark. This response achieved 2 marks. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Question 2(d): 
 
Very few students achieved full marks in this question suggesting the need for 
further practice of supply and demand diagrams relating to a range of scenarios. 
Students that were able to correctly construct and label the diagram, often shifted 
both the demand curve and the supply curve showing a lack of understanding of 
the question and the factors affecting demand and supply. 
 

 
 
Although this response shows a correctly constructed and labelled diagram, the 
student has not shown the original and new equilibrium and the consequences on 
the quantity and price axes and therefore do not gain the analysis mark. This 
response was awarded 3 marks. 



 

 
 
This response clearly shows the shift in supply, the original and new equilibriums 
and the corresponding consequences on the price and quantity axes. This 
response was awarded full marks. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Question 2(e): 
 
This question provided further evidence that students do not have a clear 
understanding of factors affected by demand or supply. Some students attempted 
to make use of the extract, incorrectly selecting the evidence relating to supply of 
coconuts rather than identifying factors that could affect demand for Ape Snacks. 
 
Students also struggled with the requirement of the 8-mark questions which was 
seen in both Q1(e) and Q2(e) suggesting further practice of this type of question 
using past papers would be beneficial. Those students that were able to provide 
one or two demand factors then struggled to assess their points. 
 

 



 

 
This response provides two correct factors that are analysed with some context, 
but no attempt at assessment. The response achieved Level 2, 5 marks. 

 



 

 
 
This response provides two correct factors which are analysed in context. The 
Student also provides assessment of both factors with further context. This 
response achieved 8 marks. 
 
Question 2(f): 
 
As in previous years there was confusion between the design mix and the 
marketing mix. Students that did show an understanding of the design mix were 
also able to identify relevant current social trends, but struggled to explain how the 
current social trends could affect the design mix of Ape Snacks. Several students 
did not attempt this question which may be an indication of a lack of 
understanding or time management issues. 
 
 



 

 
Question 3: 
 
This question was attempted by the majority with evidence that most spent a 
considerable amount of time on it. However, several students confused cost and 
price when discussing the option to reduce costs, interpreting the reduced cost as 
a lower cost to the customer rather than the business. Analysis and assessment 
were limited in the majority of responses suggesting a need for students to further 
develop these skills through practice of exam technique. 
 

 



 

 



 

 
 
The student shows accurate knowledge and presents some chains of reasoning 
although these are often incomplete and lack detailed explanation. There is an 
attempt to apply the answer to the business context, but there is not attempt at 
assessment. This response achieved Level 3, 9 marks. 
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