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PREFACE

Exemplar Use

Please note, that use of this exemplar material is restricted to your sole use
in connection with your delivery of an Edexcel Limited qualification and
programme.

You may not sell, copy or distribute the exemplar material without express
consent from Edexcel. Edexcel disclaims all liability in connection with any
claims which may be brought against you for your unauthorized use of the
work.

Registering for the Exemplar Material Exercise automatically binds you to the terms
and conditions stated above.

Notes on the Exemplar
Please note that:

e The original portfolio work has been reformatted and condensed to
reduce the file size and document downloading time.

e The portfolio exercises are original candidate work and may contain
grammatical errors and spelling mistakes.

e Some items may have been removed altogether, please refer to the
notes by the Principal Moderator for specific references.

Principal Moderator’'s Notes on the Exemplar:

It must be emphasised that these examples of student work are from a real centre and
students and, as such, are neither exemplar materials, nor examples of “perfect” work.
The publication of these materials is intended to give centres an idea of how students
were able to meet the criteria. The commentary below refers to the Assessment Criteria
level rather than grades. Grade boundaries for all subjects are set each year based on
the achievement of the cohort however the Assessment criteria and therefore the
Standard remain constant.
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Strengths and weaknesses of primary and secondary
research

12 Uts

Primary research
This is research that is conducted by you and can produce both quantitative
and qualitative data.

Interviews

An interview is a series of questions conducted one to one between the
participant and the researcher. They can be personal and related directly to
the product and the persons opinion of the product. The answers are taken
down as the interview is taking place or a transcript can be made of a
recording. It is important for it to be accurately taken down as it is their words
and ideas. This needs to be done with ten different people from your target
audience.

Strengths of interviews

They are good for measuring the attitudes and opinions of your desired target
audience. They can be more personal in addition to this which means that
they allow follow up of questions and enable more depth in an unclear
answer. They also provide information about participants’ internal meanings
and ways of thinking which may be easier to understand as interviews tend to
be more open. Closed-ended interviews provide exact information needed by
researcher. There is a commonly used interview technique over phone or
emails nowadays, this provides a very quick turnaround and ensures
efficiency. There is a moderately high measurement validity (i.e. high reliability
and validity) for well constructed and tested interview procedures. Due to the
personal and more direct approach of interviews, they have a relatively high
response rate that are often achievable. Lastly, they are useful for exploration
as well as confirmation on certain topics that may be subjective to opinion and
society.

Weaknesses of interviews

Interviews usually are expensive and time consuming when on a one to one
basis as you must spend the same amount of time with each participant and
allow them to answer as in depth as they wish. There are things called
reactive effects (e.g. interviewees may try to show only what is socially
desirable) which could make the sample biased. This relates to investigator
effects which may occur (e.g. untrained interviewers may distort data because
of personal biases and poor interviewing skills) that would also make the
sample invalid. Interviewees may not recall important information and may
lack self-awareness during the interview and so information may not be easily
recorded. Participants may not be honest in the interview out of fear of
abnormality and so could be untruthful as the anonymity by respondents may
be low. Data analysis can be time consuming for open-ended items and the
results may be extremely varied, making it harder to generalise.

Questionnaires
They are a list of questions that are targeted towards you target audience.
They ask questions that are related to the topic of research and will help to
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gain results that can be evaluated and applied to the topic as evidence. They
are personally done by you and can feature both open and closed questions.
For my product, | will need 10 copies of these, and will then go out into my
niche market and get them to fill out your questionnaire. The questions should
be clear and understandable and will produce either qualitative or quantitative
data.

Strengths of questionnaires

They are good for measuring attitudes and extracting other content from
research participants as they are less personal and so people are more
truthful. They are also inexpensive (especially mail questionnaires and group
administered questionnaires) as they can be distributed on paper or online
and do not need any extra recording equipment. Questionnaires also provide
information about participants' internal meanings and ways of thinking through
both open and closed questions. They can administer to probability samples
and also groups of people at one time. There is a quick turnaround with
shorter/simpler questionnaires as they are less time consuming for the
participant. There is a moderately high measurement validity (i.e. high
reliability and validity) for well constructed and validated questionnaires as
they should produce data that relates directly to the aim of the questionnaire.
The use of closed-ended items can provide exact information needed by
researcher whereas open-ended items can provide detailed information in
respondents’ own words.

Weaknesses of questionnaires

Usually, they must be kept short which ensures that the participant doesn't get
bored etc. In addition, reactive effects may occur (e.g. interviewees may try to
show only what is socially desirable). This often occurs if personal information
is used such as name, home town. Some may be non-response to selective
items which could affect the reliability of the data. People filling out
questionnaires may not recall important information and may lack self
awareness, giving answers that may not necessarily be true. Response rate
may be low for mail and email questionnaires as people will do them in their
own time and check the mail/lemails at different stages. Open-ended items
may reflect differences in verbal ability, making some content unusable.

Data analysis can be time consuming for open-ended items as it is harder to
generalise as a personal opinion.

Focus groups

This is a form of informal interview with a group of people. The researcher will
have questions and the group will discuss what answers the would give. You
have to note down the answers as they are spoken not written which may
become complicated if notes are not taken down correctly, or fast enough.
You need a set of question that clear and concise and relate to your product.
You then get a group of people from you target audience put them together
and ask them these guestions.

Strengths of focus groups
They are useful for exploring ideas and concepts and hearing them develop in
a group. This provides a window into participants' internal thinking and
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development of ideas. They obtain in-depth information as people expand and
justify their ideas and can examine how participants react to each other and
work off and improve ideas that are mentioned. It also allows probing into the
ideas and enables the researcher to ask questions to make the ideas relevant
to their product. Most content can be tapped and so reviewed later for
accuracy and evidence. It also allows quick turnaround as you only need a
group of people for 10-20mins and then you have all of your own primary
data.

12 Uts

Weaknesses of focus groups

They can sometimes be expensive with finding room, recording equipment
and the time for the focus group to take place. They may also be difficult to
find a focus group moderator with good facilitative and relationship building
skills to enable truthful and thorough response from the participants. Reactive
and investigator effects may occur if participants feel they are being watched
or studied and so their behaviour could change, making the data less valid.
May be dominated by one or two participants who are contempt that their
ideas are intrinsically right. It is also difficult to generalize results if small,
unrepresentative samples of participants are used. This may include large
amount of extra or unnecessary information, making the analysis process a lot
more difficult and time consuming. Using a focus group should not be the only
data collection methods used in a study and so should be paired with a
questionnaire for a better range of closed questioned answers. Data analysis
can be time consuming because of the open-ended nature of the data.

Advantages of Primary research as a whole

It is your own research; this therefore makes it more reliable and valid. It will
take less time than the secondary research as you can simple hand out
questionnaires or the focus groups should only take a little while. You can
tailor the questions so they need your needs, this makes the information more
specific which means you can find exactly what you are looking for which
makes it more controlled. You can come up with the questions so everything
Is relevant to your product. Quantitative data is easier to collect. People can
be anonymous when giving answers. It won't cost you anything if you ask
people to volunteer to take part.

Disadvantages of Primary research as a whole

People may not be truthful when answering the questions whish would make
the data unreliable. The interviews can be time consuming as you do them all
separately, this would then mean organising the result would take up lots of
time. You may miss out an important question that could help you when
making your product. If you only use closed questions people can not answer
freely but also if you only use open questions they may be harder to analyse.
The questions may be difficult to understand so clarity is very important.
People might not answer the questionnaire and simply throw it away.
Quantitative data is less detailed so you less feedback.
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Secondary research

Magazines

They are a popular source of secondary research as they have been
published on the grounds that information is usually factual and of current
events. As | am producing a magazine as my final product, | should evaluate
different layouts and styles of popular magazines to try and evaluate why they
are linked by many people. Also, they are a great way of showing how to
change the appearance and layout to suit a target audience. By looking at
different magazines and pages from magazines to analyse you are able to
identify what is influencing you and what you would change and how
everything is set out on the page. Annotating the front cover and some of the
content of the magazine enables you to look at technical and symbolic codes
and conventions of magazines.

Books

Looking at books you can research the history of your product. How people
make your product professionally. Non-fiction books are a great source of
information which is usually agreed by many others who have researched into
the topics in a lot of depth. They include facts and figures and source all of
their information from past findings, allowing you to research back into their
primary research. They can sometimes have outdated facts and figures and
so this needs to be considered when using this method or research.

Strengths of physical data

It can provide insight into what people think and what they do as an example
of well executed and popular ideas. It is not obtrusive, making reactive and
investigator effects very unlikely as the information is published and open for
the public's use. It can be collected for time periods occurring in the past (e.q.,
historical data) and this can then be used as evidence of how things have
changed in order to suit the current society and your target audience. It often
provides useful background and historical data on people, groups, and
organizations which is reliable and trustworthy to use in findings and
evaluation. It is also useful for confirmation of ideas as a form of explanation
of concepts.

Weaknesses of physical data

The data may be incomplete as it is written or some of it is lost. It may also be
representative only of one perspective and as an opinion, meaning that it
cannot be generalised to a larger population. This relates to how the data may
only be applicable to the area that it was researched and published and so
does not apply to general populations. Access to some types of content is
limited so not all of the data can be thoroughly backed up which could also
mean that it may not provide insight into participants' personal thinking for
physical data.

Internet
The internet is a large source of many studies and evaluation of studies that
can be applied to your own research as it is on a public environment, allowing
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you to enhance and backup your ideas from their data. Any research from a
secondary source should be further evaluated by you to ensure that you can
interpret the data correctly and show how and why it applies to your own
research. The internet can also help to look into how you could make your
product and how other existing products are made and are successful.

™V

Television covers many genres and styles of which could influence and guide
any ideas of motion pictures, short films or adverts. You are able to see how
media changes over time with older technology and shows into newer, more
modern shows and technology. This allows you to see what people want to
see in media nowadays and also how you can relate your product to popular
television shows and celebrities. You could look at duration’s typical
conventions and also different sets.

Strengths of archived research data

Archived research data are available on a wide variety of topics and so can
often provide data for all subjects. They are also inexpensive and available to
everyone so you can use it for your own use. It is often +reliable and valid
(high measurement validity) as it needs to be in order for it to be accepted and
respected as a form of research. Can study trends of information which in a
small/time restricted project you would be unable to do so. There is also ease
of data analysis and it is often based on high quality or large probability
samples.

Weaknesses of archived research data

It may not be available for the population of interest to you as it can be
subjective to the area in which the research was conducted. In addition, it may
not be available for the research questions of interest to you so could not be
expanded and analysed in a way in which would make it relevant to your
topic. The data may be dated and not have a date that it was conducted,
meaning it may not be valid in the current society. The use of open-ended or
qualitative data is usually not available. This means that you should always
pair it with your own primary research to ensure that it relates to your topic
and that you have a range of data for analysis. Many of the most important
findings have already been mined from the data which suggests that the
remaining data is not needed and so is less important.

Advantages of Secondary research as a whole

There are a number of resources available for use e.g. books, internet. You
get widely used information so you know it is correct. It can be seen as easier
in that you don't need to make it yourself you just look at existing products. It
is user friendly as it is easy to understand and analyse. Quantitative data will
be collected which means more detailed results. It will be easier to find the
information as you can use many different resources. It allows you to get
inspiration from a product of a similar genre. It is an cheap way of gaining
information. The information is usually cross checked to ensure that it is
correct. It can also be a less time consuming method of gathering information
than primary research, however should always be paired with your own
primary research. It can also overcome difficulties of primary research such as
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gathering information from a range of the population or from a fair distribution
of different cultures.

12 Uts

Disadvantages of secondary research as a whole

Information may be out of date and only represent the people that took part in
the study years before, making it unrepresentative for today and for your
personal target audience. For example, a study may have been done on
American undergraduates in 1970. These results would not be representative
of American undergraduates in 2012 as we have evolved in society and also
in technology and understanding since then. Quantitative data will be
collected and this is hard to categorise. It is very time consuming to find the
correct information. You may have to look in lots of different resources to
ensure the information you have is correct. In addition, the findings may be
incomplete and so the results would not be the true findings. It is less
personal to your specific target audience as it has come from other people's
resources. the research was also conducted by someone else and so you
cannot be sure that it was controlled and so is less reliable. This information
may also be used by many other people.




What are psychographics?

Psychographics is a substitute to arrangement by social grade. It separates an area
for marketing purposes, by sorting customers by personality, values, attitudes,
interests and lifestyle. These results can prove to be difficult when trying to
categorize the results into a numerical form. It means their characteristics and
internal traits are analysed.

Advantages
The researcher can gain results that meets the wants of a larger range of customers.

It is also a cheaper way of gaining information and learning about your target
audience. You can also get an insight into the mind of your niche to understand them
better and produce a more personal, and accurately matched final product that
would relate to them.

Disadvantages
Some customers may not be truthful in their answers which would lower the validity

of the study and produce incorrect results. This would affect the purpose of your
product as it would no longer meet the desires of you target audience. It is also
harder to categorize results in a numerical form as they are personal and often in
depth.

What are demographics?

Demographics are the typical characteristics of the target audience of your study.
These could include; age, gender, annual income occupations or where they live.
They are used in business to identify markets for their goods and services. It means
the analysis of external attributes that affect the lifestyle of that individual. These are
used in many different areas including media to understand the situation of people
and making their product fit the needs of the target audience.

Advantages
It focuses on the people who are most likely going to respond to the outcome of the

research, creating a more personal and accessible experience for them._It can also
provide specific information about different cultures which can be used to generalise
your product to suit a wider range of people. It is a cost effective method of collecting
data only from people who are interested as you ensure that you don't waste
people's time if they're not interested. The researcher can use this data to focus on a
specific area of marketing to result in a more suitable final product.

Disadvantages
Populations aren't constant and so the data will expire and be in effective over time.

This means that you must do your own primary research as another data will most
likely be outdated, which is a time consuming process._The researcher may lose
people who do not fit into the set categories that is focused on._Also, some people
may fall into more than one category and so would not be able to be involved. In
addition, you may get strong anomalies which could affect you data and ultimately
your product as they do not relate.
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Secondary Research

Print-

In order to discover a gap in the market for a print product, | looked into a variety of
print media. The different areas covered include: magazines, adverts and billboards.
The types of magazines that | have looked at are aimed at specific target audience
such as women, teenagers, men, health magazines for both men and women, and
there are also many small less commonly known types of magazine topics such as
photography or fishing.

Magazines

The topics covered by magazines are varied as the demand from the public has
increased to wanting more than just fashion magazines. | have specifically looked at
fashion magazines that are aimed at men, women and teenagers.

Firstly | looked at men's fashion magazines. These have become much more popular D\ J <
since the 90's although the first make fashion magazine has been around since the

1600's called ‘men’. The idea that men were into the latest fashion trends was not

accepted from the beginning; however there are now a wide variety to choose from

that have originated from places all over the world: Another Man (England), Grind

(Japan), Fashion for Men (ltaly) etc.

. Vis a fashion magazine for women, and this

VMAN is the male version of the magazine

from France. It is the largest and most

popular magazine aimed at males in France,

although there are many. From the

masthead you can see that it follows the

typical and conventional rules for size font

and colour of the masthead. It covers the C b €
top guarter of the page and fits it = S
horizontally. Like many fashion magazines it

is clear that the photography takes

precedence as the central focal point of the

front cover. It covers the last half of the

masthead, which suggests that the

magazine is well known and feels that

through the imagery, people will be more

inclined to purchase the magazine. The

colours of the magazine are quite plain,

having a blue-green wash of colour which

creates texture and gives the photo a more

3D finish, bringing it to life. There is also the
exaggerated blue and red from the model's

clothes which are bold and eye catching.

This is a common technique used in

magazines as a way of drawing your eye towards the important aspects of a ; i
magazine, and to suit this genre VMAN focuses on the fashion. These colours are all (L ¥V~
quite neutral colours and although the magazine is aimed at men they are not

particularly ‘manly’. The misé en scene of the magazine is quite plain and simple:

having most of the light on the model but additionally around the edges of the model

there is a glow. The tasters are placed vertically down the left hand side of the front

cover in order to balance the page against the large masthead and prominent image.




There is a barcode in the bottom corner which is a typical code for fashion
magazines as it gives them ease of access during checkout but also doesn't take up
much room or attention. The use of a celebrity on the front is a convention of fashion
magazines as it promotes the idea that the magazine has a wide audience and is
used by celebrities.

This is V magazine, the female
fashion magazine that originated
from France. The masthead is very
unconventional-as the large V is the
central icon of the front cover and is
used as a prop for the model on the
front. Although the V is covered up it
is in a bold, almost fluorescent
yellow which is striking and so
attracts the attention of the
audience. The bold colours used
are a clear theme as the models
usual blonde hair has been edited to
become bright orange in order to
match her bag. The background is
similar to the VMAN magazine as it
is a blue-green wash which draws
little attention away from the
photography. In addition to this
there is the use of accessories in
this magazine which is different to
the VMAN, This could be because
women tend to have more
accessories than men such as
handbags and jewellery which
shows how the magazines are clearly aimed and suited to their niche market. There
are also the codes of the barcode in the bottom left corner, the tasters around the
photography. However, as the image takes up most of the room, there are fewer
tasters on the V magazine in comparison to VMAN. This gives the impression that
women look at the aesthetics more than the content unlike the male genre. The bold
colours used are a clear theme as the models usual blonde hair has been edited to
become bright orange in order to match her bag. The background is similar to the
VMAN magazine as it is a blue-green wash which draws little attention away from the
photography. In addition to this there is the use of accessories in this magazine
which is different to the VMAN. This could be because women tend to have more
accessories than men such as handbags and jewellery which shows how the
magazines are clearly aimed and suited to their niche market. There are also the
codes of the barcode in the bottom left corner, the tasters around the photography.
However, as the image takes up most of the room, there are fewer tasters on the V
magazine in comparison to VMAN. There is very little amounts of tasters around the
main image of the magazine which is less common on gossip magazines, however is
a clear theme with V and VMAN as it highlights the focal point which is the image.
Bothe magazines use a well known celebrity that is popular at the time, which will
advertise the magazine and shows how it adapts in order to fit current events to
Increase magazine sales. In addition, the use of humour 'Go the extra Miley'
highlights a more informal tone to the magazine and contrasts the very professional,
clean cut style of the cover making it more friendly and relatable.

QO wJ
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This is the teen vogue !
magazine which is a female
fashion magazine which is
aimed at teenagers. The
masthead uses the vogue
font stretches across the
magazine taking up only
about the top tenth of the
page. This is to highlight the
brand but also shows that
the content is more
important and so focuses on
this. The colours used are
bold and bright which is
clearly aimed at the niche
market of teenage girls. The
pink represents quite a
young and feminine
audience and suggests to
the audience that the
magazines content will
playful and not toe serious.
The orange is-Bright and
represents the season of
summer. It denotes the
ideas that girls are strong
and eccentric and also
portrays the styles of
Rhianna, The position of the
model is relaxed and calm
which invites the audience in
and promotes the magazine
to be popular and so will increase the sales. The font is simple and bold which was
clearly done in order to appeal to the younger audience as its eye catching and
simple. The font is positioned quite busily around the main image and is not straight
as this makes it more exciting and appealing to younger teens. The use of a celebrity
makes it much more appealing to teenagérs especially using a famous celebrity like
Rhianna who is loved by teen girls hﬁa big in the media. She also acts as a role
model for teens and so showing her in this positive and friendly way will influence
girls to want to be the same as her. These are the typical conventions of a magazine
which are done in order to appeal to the niche market. The bar code is situated in the
bottom right corner of the page, commonly done for ease of bar code scanning at
checkout. The tasters allow the reader to have a small idea of each topic and article
in the magazine, showing the main and most exciting ones in order to attract and
entice the target audience. Again, looking at the target audience of teenagers, the
language used here is simple and easy to understand making the magazine appeal
to a wider range of people.
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This is a billboard advert promoting Cheryl C Ieé naw album. The main image
features her with a blurred smudge effect, imﬁating the view you would get when
looking at it in a moving car. This is cleverly done in order to stimulate a response
and interest from the audience. Using a billboard can mean that there is a lot of
publicity depending on the busyness of the road: There is no main advertising line
that promotes the album as Cheryl is a famaus sir{:gar and so just having her name
and album title in large letters is enough for her niche and fan base to understand
what the billboard is about. On every billboard there is some form of smaller print
lettering often in the bottom left or right comer which explains the advert in more
detail. If driving this would not be able to be read as the image is so bold that it would
attract the most attention, which means that it will be the people that walk by it who
can read it. This shows that the information is less important. The billboard has a
limited space which can be very expensive when using more colours, fonts and
designs. This means that this simple yet bold use of black, t::ralfgoe and white makes
the advert cheaper to print in order to produce the billboard. You can see the size
comparison of the billboard and the pedestrian walking in front of it. They are often
very large so that they can be seen from aircraft and from large distances away,
although this example is quite low down which is not a typical convention of
billboards. In the bottom left hand corner there are symbols for social networking
sites such as facebook. The tasters around the edge of the billboard show some of
the tracks that will be featured on the album, using the most listened to an well
known singles to attract the audience. This shows how the text can be used to
promote the album,.
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his is a large billhna;dﬁ promotes a
food stop restaurant where cars can stop to eat when on the road. This
advertisement is quite different as it uses the landscape in order to promote the
restaurant and make the billboard inferesting. The image is someone eating the cars,
highlighting the theme of the all you can eat food place and also makes it stand out
as quite weird and individual. The colours are quite simple as the background is a
blown up image of a face which takes up a lot of the space. The use of white is not
expensive to produce and makes the billboard less busy and not too distracting for
the drivers. The company I@p’iﬁin the top right corner which is commeonly done in
order to highlight its presence however it doesn't take up too much room. The tagline
is in a simple and large black font, which again is clear and easy to read and is the
only piece of text on the billboard. Billboards.-are good for advertisements as they are
large and usually placed next to roads which are easier to see and so will get a lot of
attention. However, they do limit the amount of text and images as they need to get
the message across very quickly as they are being seen in a moving car. For a
billboard, you need to have a clear product or idea }he'é&vertising that would be
easily portrayed by one big image and limited text.
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The daily mail is a newspaper company that
is aimed at a target audience of mainly
females, however is aimed at both genders
between the ages of 20-30. Some older
audiences do read it, although it is not aimed
specifically at them. The masthead is along
the top with its logo, in bold, personalised
lettering. This is common in newspapers as
they can then be easily recognised and
doesn't take up too much space. The daily
mail is known for its large advertisements
situated under the masthead as companies
pay a lot to have an advert on the front page.
As the advert is boldly coloured, it would
suggest that it was more expensive to print
and so quite important. There are large tag
lines and also headings as these highlight the
content of the magazine and emphasise the
main articles being featured in the
newspaper. The news solely relies on its

evidence in order to be trusted by the readers and prove that the information is
truthful and reliable. The photograph is used to accompany the front article and acts
as evidence of the topic at discussion. Hawng coloured photography shows the
success of the newspaper as it co sts fmore to print in colour and so must be a

successful newspaper.



Gap in the Market- Print

From researching a variety of print media, | have found that there are a lot of fashion
magazines for females and a rise in fashion magazines aimed at males. In addition to this
there are specific products that are gender specific which | found was shown when looking at
billboards and adverts. This means that | feel there could be a gap for unisex advertisements
and billboards promoting music. This is because although there is a female artist like Cheryl
Cole, her audience although may take up the majority percentage may not all be female. The
topics covered by magazines are varied as the demand from the public has increased to
wanting more than just fashion magazines. | have specifically looked at fashion magazines
that are aimed at both genders of ages from teenagers to adults.

1) The first gap that'have found in the market is a magazine that is aimed specifically
at students \This would mean it would need to be low in cost, and located in shops
that are situated in shops around the university./lhéltnpfcs that would be included in
the magazine would consist of cooking recipes, budgeting ideas and tips from
previous students on how to revise and make the most of student life. This could be a
seasonal magazine that would feature specific guidance for that season. Anexample
of this would be helpful ways to stay cnnLor-keep warm during lectures or ways to
manage school werk with volunteering schemes and even hobbies to do in your free
time to keep occupied and effectively manage time. | ha:f::ﬂy/[aund a few student
magazines however these all featured expectations of univérsities and how to
maximize grades. This magazine will be more about how to enjoy the university
experience and what else you can do when you're not studying.

2) From locking at women's magazine | have found that women occupy the largest
selling/buying market for magazines however the range of magazine available
doesn't vary from fashion/gossip magazines. | have found that beauty magazines are
very rare and are most commonly only featured paired with something else for
example hair and beauty or fashion and beauty. The target audience will be 1625
year old as these are the ages where young women care about appearance and
make up and caring for their skin. It will be a monthly-magazine that will feature a
variety of skin care, make up tutorials, drug store and higher priced make up etc. This
means that each month there will be new products and reviews to read about and
learn from. From my research | believe there is biggergap in the market for this
genre as it is increasingly becoming more popular as a means of expressing yourself
and showing more of your style and personality. In order to gain a better and more
clear idea of whether there is need for this product and what thmdience
would like in terms of the content | will need to conduct some further primary
research.
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Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-257 Why?
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Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?

What would you like to be included in the magazine? Why?

How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)
Why?

How much would you pay for a beauty magazine like this? Explain your answer.
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Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-257 Why?
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Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?
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What would you like to be included in the magazine? Why?

Plamurel and COlog (s

How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)
Why?
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How much would you pay for a beauty magazine like this? Explain your answer.
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Age: 14
Gender: FEMALE

Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-257 Why?
WES

Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?
% nNO

What would you like to be included in the magazine? Why?
HOW <to DO MAKEVP STULES

How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)
Why?
ANNLRLLY,

How much would you pay for a beauty magazine like this? Explain your answer.
<kZ-CO
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Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-257 Why?
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Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?
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What would you like to be included in the magazine? Why?
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How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)
Why?
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How much would you pay for a beauty magazine like this? Explain your answer.
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Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-257 Why?
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Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?
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What would you like to be included in the magazine? Why?
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How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)
Why?
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How much would you pay for a beauty magazine like this? Explain your answer.



Age: 20

Gender: ,éou[e

Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-257 Why?
taﬂS

Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?
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What would you like to be included in the magazine? Why? )
meke up tilornols, %faaplla/ ,l?:r'r'-1t="=|1’~"""""'"'“‘£ brighk.  locks

How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)
Why?

seasonally

How much would you pay for a beauty magazine like this? Explain your answer.
£3-50C
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Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-257 Why?
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Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?
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What would you like to be included in the magazine? Why?
Tolerials

How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)
Why?
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How much would you pay for a beauty magazine like this? Explain your answer,
42-50
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Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-25? Why?
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Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?
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What would you like to be included in the magazine? Why?
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How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)

Why?
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How much would you pay for a beauty magazine like this? Explain your answer.

£33
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Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-25?7 Why?
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Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?
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What would you like to be included in the magazine? Why?
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How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)
Why?
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How much would you pay for a beauty magazine like this? Explain your answer.

£3.50 - £L-00
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Is there a gap in the market for a beauty magazine aimed at teenagers aged 16-257 Why?
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Would you be interested in learning about skin care and make up tips for your age and skin
type? Why?
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What would you like to be included in the magazine? Why?
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How often would you want an issue to be released? (e.g. monthly, weekly, annually etc.)
Why?
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How much would you pay for a beauty magazine like this? Explain your answer.
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Primary analysis - print

| conducted some primary research in order to help me gain further research from
participants that fit into my niche market.

Age on
My target audience is between the ages of 15‘-;5(\'r€m the primary research | have
conducted, the results have shown that this age group are involved with beauty and
also fit into the-given age range of the company. In addition to this, | fit into this target
audiencg&ﬁ&sg will be able to relate to the magazine and know more about what
this age group expect and like to see in relation to beauty and skin care.

Gap in the market

Is there a gap in the market?

1 — S
o
0 +—— —
No

From the results, you can see that 90% of the participants feel that there is a gap in

the market which highlights the idea as unique and additionally shows that there is
interest from this target audience. Those who answered yes also provided answers
suggesting that it is a good time for a makeup magazine as this is very big at the ®
moment. However 1 participant did say that because there are 'beauty and fashion'
magazines there isn't much of a gap+~

Yes

From these results it is clear that this idea would be successful and the target
audience that | had chosen was accurate.

Skin care for your skin

| received very
positive feedback
| | about the idea of

ves | matching the skin
care with different
types of skin as
this was

No something that
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isn't seen very often. Most comments said that they were 'clueless' about what skin JL, N

type they are a 'have no idea' what skin products to buy for their skin. =

This shows me that there is a clear niche that would appreciate this sort of O oy A~
information, giving me some idea of what topics to include inside the magazine. .}.TJ

What to include .['1»1-’ P e

There were a variety of different answers for ?yqﬁgstinn. 60% of the participants - (’:"—“—f
suggested that they would like to see tutorial$ for eye make-up and some

emphasised this by saying they would like to see 'eccentric’' as well as 'natural'

make-up looks. Also, 20% of the participants said that they would like to learn more

about what they should use for skin care and a routine for them to follow. This

suggests that this target audience are less educated about beauty so again there is

a gap for this age audience.

Issue release

B \Weekly
B mMonthly
= Seasonally

Annually

As shown by the pie chart, 50% of the participants would like the magazine to be
released monthly. This would allow the magazine to be updated for each month,
however would need to be sectioned into a 12 month topic which link together for
each year. Only 30% of the participants wanted a seasonal magazine, however they
felt that this would enable more 'themed issues' and so this could be incorporated
into the monthly releases. For example a Christmas/new year themed December
and January release etc. Some suggestions for a monthly magazine included
‘wouldn't get boring’, 'better for your money' and also 'common for fashion
magazines' which highlights that the target audience are aware of what is already
available and the common conventions of fashion magazines.

From these results | can see that a monthly magazine would be the best approach
and would enable to have a full magazine that would last for a few weeks. In addition
to this, it shows that this target audience wauldn{twiﬁt a magazine that was too
frequent but may lose interest if it only came out a few times a year.



Price
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When discussing the price of a magazine, you need to consider how much content
will be in each issue and also when it will be released. Going along with the last
question, 40% of the participants seemed to go along with the monthly magazine
pricing of between £3-£4. There were 40% who would pay a little less showing me
that pricing would need to be researched into further and is important to the buyers.
This age of 16-25 are still students and so don't have much money, meaning that
they would want it to be affordable.

From this | can see that the pricing is quite important and may affect whether or not
people buy the magazine.
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Chestnut 9

Proposal for my print ideas

Brief: | have decided that | am going to make a beauty magé'liﬁ?l:at is based solely on the beauty
industry rather than fashion or hair. This is because there has been a rise in the interest of beauty
care and make up vn by beauty bloggers and the rise in-success of many mak;/upinaﬁds such as
MAC. The targeﬁ::?ewnca for Eﬁ;,magazine will betfémales between the ages of 20-30. It will
additionally be aimed at all races, featuring women of different colours and skin types as | have
found that any hair and beauty/fashion and beauty magazines have clear focus upon one of these
aspects and only occasionally-féatures a range. In addition to this, | feel that as beauty changes and
become more exaggerate’g, more and more people are looking for more guidance and advice on

how to keep there skin fresh and clear whilst wearing a variety afrnyuques.

Report: In order to be able to gain a large range of useful research | conducted both primary and

secondary research which has allowed to me find where a gap in the market is and will help me to

create the final print idea of a beauty magazine. | looked into the strengths and wedknesses of these

types of research to understand how | would be able to gather relevant and useful information when
researching existing print ideas. After ImkingtM}jﬁr'iéw of print such as posters and leaflets, |

have found that magazines are the most suctessful and when you find entt ople are { 7"')(
looking for they are successful in the long term. Looking at both m;:::é&::azines | found '
that women have mostly gossip and fashion magazines which all feature very similar things. To

branch away from this | decided that women care a I-:I?mut their own skin and are interested on
what others are doing to know right from wrong, which is why | decided beauty.

After looking into this in mare detail, | ded that women are not only intemm;kin care but
also make up tuturialﬁﬁ'g brands that have high quality and are also affordable. For this | looked
online and found many blogs written by students for their peers, which is when | found that there
would be older females who have less knowledge about the internet and such blogs that would want
to learn more about caring for skin to stay looking young and also learning new skills that they can
do for themselves. | then looked into the make up brands that are larger such as Rimmel, No7 and
Mac as these are three of the biggest skin care industries. They are aimed mostly at young women
however feature ranges for different skin tones and types which is exactly what | have found and
would like to feature in the magazine. | wanted to then see if these ideas were realistic and would be
something that would appeal to this target audience so | conducted a simple questionnaire as
primary research for this target audience.

From conducting the primary research | found that 100% o(‘tﬁga;cipants would like and-would
buy a magazine that is about beauty which shows that people between the ages of EE/EE would be
interested in this product. When asking tthchpants what elements they would like to see within
the magazine, | have found that shincaré:#rnake up tutorials and information about prices and
location of products that are mentioned in the magazine were the most popular. They also
suggested that showing a variety of skin types, and face shapes would be interesting to see what
works best for each person. The primary research confirmed that there is a clear gap in the market
for this and my product would be successful with this yrgﬁ/a’udfence. In addition to this, 80% would
prefer a monthly magazine that is priced between £2-£3,



Chestnut 9

The way in which this product will differ from other beauty magazines is purely about focus on skin
care rather than celebrities, fashion or hair. This magazine will also be a lot about the buyer
themselves and teaching them how to create certain looks for their skin types. This is not common in
other magazines as it is harder to generalise look when using models that need to be paid. However,
by using 4 models with different skin types and varied features, it will mean that the magazine will
be suitable for more people in the age range from other cultures. Therefore, in order to in include all
of these people within the magazine, | will be discussing skin care for dry, oily and mixed skin type
graups; articles about affordable products that are most bought this year, and how to match your
skin to find the perfect make up to suit your style. | feel that featuring a wide variety of topics such
as this will enable me to have more appealing content that is relevant for all who buy the magazine.
The separate each article, | will feature the same topics which will be split into quarters for each
double spread and adapt each item to fit the range of skin types and people.

Lastly, | feel there is a huge gap in the market for this kind of magazine as there are already
magazines for women on fashion, gossip and hair therefore | believe this will fit right in and after a
considerable amount of promotion will prove popular with my target audience and be brought on a
monthly basis by many women by showing new products and styles for each month, teaching them
new tricks of the trade.

In comparison to the other print ideas | discovered and researched | believe and research shows this
idea will prove much more popular and be purchased more often by a strong, considered target
audience.
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Audio



Secondary Research

Audio

The radio covers many different
stations in order to globally appeal to
as many different groups as possible.
This example is taken from the BEC
radio website on iplayer which allows
you to catch up on anything that you've
missed. This is effective as it enables
their niche to access it at any time of
the day not just if-they're in the car.
The listed webisites here are: radio 1
and 1xtra, radio 2, 3, 4 and 4xtra, Slive,
Bmusic, Asian network, world service,
Scotland, Wales and subdivisions within each station. They each appeal to different
age ranges and are often listened to by most of the public at set times of the day. For
example, radio 1 features the main talk and music during the morning and evening as
it hits the working class and those on their way to university or work. Radio 1 is
aimed %Ly.oung adults aged 18-28 years old, however this was not always the case.

The oldradio 1 host Chris Maylés was replaced by a younger host in order to make
the station appeal more to the younger niche market. This shows how audio has to
make sure that the age; sex etc. also fits into their target audience as this can
influence who the audience is and whether it will be a successful product. | will need
to consider this when choosing my audio. Even within each station there are many
shows which are scheduled at different times of the day, for example radio one
feature the chart show, the live'lounge and is shared across many DJs including Nick
Grimshaw, Scott Mills and Fearne Cotton. Radio 1 provides alternative-genres after
7:00 pm, including electronic dance, hip hop, rock or interviews. It is aimed primarily
at the 15-29 age group, although the average age of the audience in 2008 was 33.

This is a website for a radio station in
France called‘radio juniors. This is a radio
station that is aimed only at children in
primary school. It features current pop
music that children would be listening to
and also educational programs that play
before and after school. In addition to this
it has a section for younger infants that
can listen to the radio in the background
and is used by parents to introduce_
nursery rhymes and education-to children
before school. This type of radio station is
T something that England currently doesn't
— have which means that there is a gap in
..,W;.s.--f;‘.;.\-. the market for something similar to this in

=l the UK. Not only does this hau,e-tﬁ'appeal
. to children between the ages of 2-8 but
also it appeals to the parent of these
children as they would need to ensure that it is safe and appropriate for their children
to listen to,




Audiobooks are stories that are read
out loud and recorded (most
commonly by the author or even
celebrities with iconic voices) for
someone to listen to. They were made
so that people can listen to literature in
the car or on the go when they don't
have the time. These can additionally
be helpful for people who have
difficulty reading or prefer to be read
to. An audio book carhave a variety
of target audiences depending on the
genre or the book.

This is because they are very versatile and so could be listened to in the car, in the
morning in replace of the radio or even before work. Audio books would also be a
good idea for plane journeys as this would allow people to have something to listen
to whilst on a long journey. An audicbook could also help younger children learn to
read as they could follow a book with the recorded audio. This would enable further
learning from the child when at home and also improve literary skills before school.
The use of audiobooks was initially made for blind people, and there are around4-5
main charities that raise money in order to record more audiobooks for the blind.
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Cd's, or compact discs, were originally made
to store and play back sound such as music.
They have been further developed to hold as
much as 80 minutes of/@ongé or other large
amounts of data. Cd's are very popular as
they allow the artist to release a collection of
their most recent songs and even hold music
that hasn't been heard before. There is a
large target audience range for Cd's
depending on the artist, However, those aged
60+ tend not to have cd's players and so may
not be included in the nichie. The average
amount of songs on a Cd is around 14 and
this can differ depending upon the abl;tjsls""
requests, Cd's can also feature educational
songs or even recorded segments of information that can be listened to. This would
meet an educational standard therefore appealing to younger audiences.

Chwn) <

podomatic This is an example of a website where you
can download podcasts. Podcasts can be
heard over the radio, from websites or
even downloaded or played live from any
device that has access to the internet.
From the print screen, you can see that a
podcast can have any genre for example:
education, arts, business or music. They
will often have a presenter who will
discuss the tcpics;gn-is most commonly
quite informal, however this can vary
depending on topic. Podcasts, although do
feature opinions, will often try to-act
impartially so will show both Sides of an




argument in order to allow others to form their own opinions so not to act as influence
the listeners opinions as this can become very controversial. The speakers are not
allowed to speak about companies or anything like this without using facts and
evidence to back up what they are saying as this would be illegal. However, for more
informal podcasts, although there is clear presentation of facts these are sometimes
discussed and with a disclaimer do say that the opinions are the presenters own and
are not affiliated with the company/topic of discussion in any way.

This is an example of an infnnﬂatpéacast

“a R L= - e" which is based online and was made by a (
----- you tuber. This is a comedic pedcast (l
— ,@.. i - rempmm  Which lasts around 80 minutes long and is
PR —- split into different segments and covers a
5 variety of topics. However, in contrast to
| S P—— r— ' PR,
R st podcasts on the radio, this is more

informal and features mostly chat and
r;lauht.-.r.un1:',,ur gossip. The target audience are hls subscribers; aged 16-25 featuring some
crude comments and mostly opinions. It is a very long pod cast however, only
features every 2 weeks and so there is a long gap in between each cast.

_ Podcast kid is podcaqj,eﬁannel that has a

target audience of young children between

the ages of 4-8, The presenter is a young girl

who talks about her friends, school and

some of the things she enjoys in life. There

is a clear help from adults where she will

speak to her dad who 0 helps to make the

show fun and entertaining. Each podcast can ~
: ' vary between 20-30 minutes and although wnd C

this is qurte long for young chlldren it features fun activities and allows them to

interact and return each week. It is not only good for children but also parents to see

how the dad and daughter interact with each other and ensures the content is safe

and acceptable for their children.




Gap in the Market - Audio

| have researched various existing audio products and discovered some gaps in the
market. Although | looked into a varied range of audio media, | have focused solely
on radio as | feel this is where the biggest gaps would be and it enables me to
explore the different content within radio. In addition to this, other audio media tends
to be accompanied by products such as in marketing which is less available to me.
Having researched what is already available in the market | have discovered two
gaps in the market for this genre:

1) There is a gap‘in the market for a radio station thatis aimed towards adults
aged 60+as they approach the retirement ag{'[? wilkifvolve funding ideas of
how to save money for children and grandchildren, give advice about pension
plans and also show many opportunities of how they can occupy their free -
time in cheaper ways. This could include travel, hobbies, clubs and groups i h e _p‘ -~
their area. This magazine would be a monthly release of the latest news and + ~_ - _
options involving upcoming offers and locations which will be available for e~ =
people of this age. As a unisex magazine, it will involve very little gender "
specific articles and will have options for couples and individuals to
accommodate both circumstances. The time that this would be aired will be
morning time as this will allow them to listen to appropriate and helpful tips
before starting the day. Depending on how much-information would be
included each day, it will be done on radio 2'or 4.

2) The second idea is a radio show aimed at younger children aged betw\é'ér'lq—
8. The reason for this is there are many TV shows for children before and
after school however no radio shows. For parents, this could be an effective
way to educate children and prepare them for school before it starts. There
will be different topics and activities such as answering aloud, reading short
stories and listening to music including pop, nursery rhymes and educational
soundtracks. It will have a segment on BBC 1 within the time slot of 7:30-8:30
am. This will additionally be suitable for the children and adults as they will be
able to monitor the content and it ensures that there is no inappropriate or
adult content of which the children can pick up.

l JH\ i -:"_hl“ qx_-\ H\)e—a 1\ = 5 j
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Focus group
In order to research my audio idea further | conducted a focus group. The group included:

a) female between the ages of 40-50
b) male between the ages of 40-50
c¢) female above 60

d) female below 40.

Question 1 — Do you often listen to the radio?

a) Yes | listen to the radio every morning whilst in the car driving to work and often on the
way home.

b) Yes. Especially during the week day as | to commute to work so spend a lot of time in the
car

c) Me and my husband listen to the radio every morning as part of our routine and only
occasionally before bed. If we're in the car the radio will always be on.

d) | often have the radio on when I'm doing the school runs so twice a day around 8am and
then 4 pm. But other than that | don't really have the time.

Summary: All of the participants said that they dnlnste/nto the radio however at set points of
the day. The most common answer was in the car in the moming, and during rush hour
times. As only one participant said they listened to the radio on weekends, it would need to
be aired only on weekdays and would have a big audience. However, as this participant was
already retired it shows that there is a clear gap for this target audience as it would help
them to occupy their free time.

Question 2 — Do you feel there is a gap in the market for a radio show about life during

retirement?

a) Yes as | have never heard of anything like it before so would be very interested in
knowing more about it

b) | think that older people do listen to the radio more than watch TV or use the internet so
this would be the best way of putting this information across to them

¢) This would be a great way for others like me to find out about upcoming events because
there seems to be a lack of opportunities for pensioners.

d) To be honest | have not heard of much information about life after retirement so there
must be a gap for it

Summary: | am ver;mea/sad with the outcome of this question as all participants reacted
well to the idea and felt that there is a gap for this idea. In addition to this, they felt that radio
fit the target audience well and so would be a successful form of media. This has helped me
to establish a clear gap in the market and shows that it would be successful for those above
the ages of 40 rather than anyone younger:



Question 3 — What topics would you like to be included?

a) Personally, | hope to be able to travel when | finally retire so that | can see more of the
world. So | think that it should have some information about quick and cheap holidays for two
both abroad and around the UK

b) | would like to hear about news that specifically relates to me. This could be special offers
or clubs that are only for those aged 60 and above,

c) | do like the idea of handy tips at cheap E@; things like cleaning the house. But |
would also like a section on music which could play some music of my taste from when | was
younger that | cant seem to come across anymore.

d) | think | would like to be able to interact with the radio show to have an opportunity to win
fun days out for me and my grandchildren.

Summary: | have found quite a mixed response ab tﬁﬁ;t topics would be included. There
was a range of ideas including: 'travel', 'offers' ahﬁﬂ?nuusic' however all seemed to be based
around making the most of yourfree time by going out and being more active. It is clear that
they wanted it to 'relate’ to them specifically.

Question 4 — Do you feel there is enough information out there for retirement?

a) No definitely not. The media is a lot more aimed at younger people, and | have found that
as | am reaching that age it is becoming harder to find such information.

b) Well, there is information available but it tends to be very limited and as | found when
seeing my parents go through retirement, it is something that happens in the moment and
you learn and understand more about it during the process.

c) Having gone through it, there is nothing that can really prepare you for the amount of time
you have in the day once you've retired. | stick to a routine however, feel that more should
be done for pensioners and those approaching this age and stage of their life.

d) No it's not something that you see or hear about all the time.

Summary: It is clear that no one thinks that enough is being done to 'p:eﬁéfé_" people for
this age and so a radio ment just guiding and informing more people about it would allow
them to understand mare about their retirement but also family members etc. This further
shows the gap for this idea as the participants seem to feel that there is little information and
acknowledgement of retirement even though everyone will gg}hrﬁﬁgih it.
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uestion 5 — How often would you want to listen to this? An what time of the day?

a) | would listen to it in the morning so from the time 7-9 am as this is when | just put the
radio on and also listen to the radio in the car.

b) | think maybe twice or three times a week would be enough as | wouldn't want to listen to
it every day.

c) | would listen to it every morning from 6-9 and every evening at around 10 as | like to
listen to the radio every morning and night.

d) At this age | don't think | would listen to it but if | did it would be in the morning.

Summary: | have found that only three of the four participants would listen to it however it \
was the participant out of the target audiefice that said they would not. Although every Ck} A
morning was chosen by two participants, the other participant felt that daily would be too

much and so | feel that a short segment every week day morning would be a good time for

the radio to air.



Proposal for my audio ideas

Brief: For my final audio idea | have chosen to do a radio show for elderly people aged 60+ which will
help them to after retirement to keep them entertained and have a station that will focus
specifically on them. | have chosen this idea because | feel there is a gap in the market for it and it
will appeal to a Iarge.bﬁ'f-speclﬁc target audience. Mytarget audience is pd‘rﬁ::;s 50 will be
focused on 50 yedrs and above, both male an#ﬁ:& | have chosen to air it five times a week as
this allows the listeners to listen to it every morning as this seems to be the time that my research
found people listen to the radio. The idea for this product is unique as there is nothing out there like
it at the moment which jswhy there is a gap in the market. It will be relevant to the elderly and will
have a very clear angfe from a marketing point of view which will increase popularity with the target
audience.

Report: In order to be able to gain a large range of useful research | conducted both primary and
secondary research which has allowed to me find where a gap in the market is and will help me to
create the final audio idea of an elderly radio show. | looked into the strengths and weaknesses of
these types of research to understand how | would be able to gather relevant and useful information
when researching existing audio ideas. After looking into a variety of audio such as audio books and
CD's, | have found that radio stations are the most successful and when you find content that people
are looking for they are successful in the long term: Looking at radio stations | found that most are
aimed at adults between the ages of ZUpwﬁ?::?s a very broad range but clearly rgisses’t’éénagers
and the elderly which is why | feel there is a gap. To branch away from the usual presenter and
music radio station, | tried to adapt my idea to fit the desires of an older target audience so feel that
there should be a range of news,dffers, music and general chat within each broadcast. However |
did manage to find 2 gagjnﬁ:rcurrent market for audio media which were:

- An after retirement segment of the radio on BBC 2 or 4 /
- A morning and afternoon section of educational content for children aged 4-8

After anp@qt different types of radio and looking at what was available to-isten to online | found
that the theme opportunities available for after retirefnent was nunﬁﬁ;t, nnlym.{r; general
segments about pension plans and morbid toplts were found. | found all entertainment/music radio
stations were targeted at a middle aged niche market and do not focus elderly as an audience. |
came to the decision that this therefore would be a good idea as there is nothing else like this on the
market and so would be readily accepted as this would make the elderly feel more appreciated.
However, | did not know whether these ideas would be popular with my estimated target audience.
50, in order to get a better idea | conducted a focus group about the idea including various questions
about the idea and the content. Only 3 petple were from the targetaudiénce that | had decided and
then one younger person was asked to see if my target audience should be expanded. | received
positive feedback from all participants.

The reason | have decided on this target audience is because there is a gap in the market for
something aimed at older men and women not only who have retired but who are approaching this
age. 100% of people in the focus group said they liked the idea of my product, although 25% said
that they were not thinking about retirement and so would not listen to it. The 75%who were in the
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target audience age range did like it, showing that this idea would be suitable and liked by the niche
that | have aimed it at.

=
My radio shﬂwf differ from any other radio show as | have not come across anything like this,
which was additionally said in the focus group. The content will be relevant not only to the age but
also the area that they live, showing local opportunities for the elderly. In addition to this, | will
ensure that it will feature age specific news that only applies to them, as one answer from the focus
Eroup suggested that the elderly are often overlooked, even though everyone will become this age
and so experience retirement also. This highlights how this show will be successful in the long term.

Lastly, | feel that this.audio idea is fresh and new, and so will be very successful as it fits the needs of
this target audiéféimm both my primary and secondary research, it is clear that there is a gap for
this idea. Therefore, this radio show will fit in with niche but the innovative idea will make it more
popular. When looking at this idea against all of my research and other initial ideas, | have clearly
found evidence to suggﬂst’iﬁw this idea would be successful, popular and will be appreciated by a
strong target audiénce.
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Secondary Research

Moving Image-

In order to discover a gap in the market for a moving image product, | researched a
variety of different moving image media. The different areas covered include: TV
adverts, TV shows and films. The types of TV shows that | have locked at are aimed

at specific target audience such as women, teenagers, working class and there are
also many shows that differ depending on location such asq'Lsit coms.

TV shows
A soap opera uses both
visual and audio media.
Coronation Street is shown
every week day al\.?é:a:'ld
is set in Manchester and
features the same cast just
- F living their everyday lives.
This is a common
convention of soap operas,
being set in the same
place. The focus upon
many families in one area
of Manchester allows the
show to appeal to a wider range of audience of different cultures, ages and genders.
In addition, every episode begins with the same theme tune and showcase of the
area which is memorable becomes associated with the show. Coronation street,
Emmerdale and East Enders are competitors as the main soap operas which are all
dramas lasting 30 minutes. This is because they are aired every week day for 30
minutes so fit into a busy working day at the slot of dinner time. As it is before
watershed time, it means that there cannot be inappropriate Tanguage or themes and
“so is family friendly although is ?Eg:ed'at women aged 40-50. It is a drama and so
there are a lot of close up camera shots and some background music however it is
mostly kept to fit the natural environment to make it as realistic as they can. Its aim is
to entertain the audience and so is often left at a cliff-hanger as it is an episodic
show. /

CORONATION STREET

Miranda‘is a British cult sitcom that airs at 9pm on BBC
onE 1. Itis aimed at a target audience of 30 year olds who
[ higi
are mostly female however this sitcom has a clear
erand target audience of white British working class because
SREENNIS of its humour and is represented by the cast. It features
i— a lot of adult content, such as innuendos but is not
vulgar and has no bad Ignguage. Hnweveyeﬁm )
has some uncenventional aspects such adSpeaking _ A oL
directly to the audience and looking into the camera as
it relates the-situation to them and makes the audience
more ifwolved in the show. The setting of sitcoms are
usually quite limited as they are normally sets and so
will have usual places where they meet. In Miranda this
is her apartment, her shop and the cafe, only

occasionally shxaﬁ?ﬁg new places. The program always
starts with a E‘ﬁtchy theme tune and will often carry the

N[ - A
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humour throughout in order to keep the audience entertained and sets the mood of
the episode. There is often filled in, or canned, laughter in sitcoms such as friends,
my family or Miranda which stimulates laughter and influences the mood of the
audience, Each character is often quite different from each other in order to be able
to tell each member from the other. This can be shown by clashing personalities or a
variety of eccentric personalities very different from the main characters such as in
Miranda. Miranda narrates the episode and begins with a short introduction of the
topic and sets the scene which is then concluded at the end after a variety of
problems which are often overcome. This is so that the audience can watch the show
for the first time and still understand the narrative. There is often a love interest in the
show and an ideal couple of which the audience will ship)in the hopes that they will
eventually get together.

Documentaries are
very different to other
films or TV shows as
they are factual and
T so are based on real
!-'llﬁ'lF ] L M life so cannot be
edited to entertain
people in the same way as it still has to be truthful. This means that the codes and
conventions of a documneéntary are quite different to other TV shows. One common
feature of a documentary is that it has mﬁ%'lre presenter who will voice over the film,
sometimes accompanied by subtitles’in order to describe the situation and give
accurate and relevant information on the documentary. They are commonly known
for evoking strong emotions such as sadness or injustice, often featuring very serious
cases. It will have footage of the topic for example a film reel of a rein acted event of
trauma or a battlefield years after the war has ended, with the presenter talking the
audience through what it would have been like at the time. Documentaries tend to be
very basic and not artificial at all as it shows that the main focus and point of the
show is to inform the audience of the topic at hand. It includes interviews with experts
and reaches out to the audience in a personal way. Whether the film is shown before
or after watershed depends upon the topic, for example any film with disturbing
content will be shown after watershed and will have a warning at the beginning to
inform and warn all of the viewers.

-

Romance films are easﬂwwmaed from their mdes/ nd mn'l.rentlu s-as moving
image and audio media. They

from the beginning have some sort of connection, however are typically unable to be
together whether it's because of class or race etc. This is because it evokes emotion

_from the audience, creating an emotional connection using everyday injustice. There

are also a lot of scenes in the films where there is little speech and a rise in volume

typically feature music in most s tting the tun‘ef
‘of the movie, whether it's sad or happy. There are always 2 main & araders who



of the music which creates the impression of building anticipation and rise of
emotion. The situations and locations are very conventional, being set in the typically
most romantic locations such as on a cruise, in the mountains or having scenes set
in fields etc. Although the main characters struggle to be together they always end up
being together, however the ending is either a typical 'happy ending' or a very tragic
ending such as in Romeo and Juliet or Titanic. Although romance films tend to be
quite predictable and follow very similar codes and conventions, they are very
motion evoking and so are enjoyable as a fantasy romance for women.

TV adverts —

These can vary depending on genre, topic, product and so cov wide range of
niche market etc. Most adverts are produced and filmed on sefs and are scripted, as
they are based on promoting products and programmes and so are made to
accentuate it in whatever ways it can.

Three, the pony

This is an advert from 2013 from
the phone company '3' and has
been one of the most popular
adverts of the year. The running
time of the full advert is 72

i seconds which is a lot longer

l :‘:ﬂ“ﬁmw than the normal running-time of
an advert. The crgppﬁ:? version
does fit into 45 second frame
which is much-more
conventional of a TV advert as it
ensures that the audience
doesptiose focus. However, the
music is very iconic for the advert and is associated with the company and this
advert. There is clear attention used from A.l.D.A which can be seen by how the
advert is very random and eccentric so stands out from any other advert for phone
companies. The mise en scene is very naturalistic, featuring fields which are the
home of Shetland ponies ensuring that not too much attention is taken away from the
pony and also makes the advert seem a lot more realistic and believable. The animal
is anthropomorphised which makes it more relatable and odd, drawing more attention
to it. This is not only one by the editing but the range of camera shots and continuous
moving of the shots, J

e
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Gap in the market - Moving Image

From researching many different moving image products already around, | have
found a few gaps in the market. Although there is a larger variety of moving image
ideas, | decided to focus upon TV shows and adverts as these are the most popular
forms of moving images however | feel there is more ground to be covered within
these areas. From what | have found, there are many shows for adults which are
gender specific, both reality and scripted and so | decided to focus upon looking at a
different age group. Having researched many of the products already available in the
market | have discovered a gap:

1. My first idea is an annual show that will feature for around 6 weeks (6
&~ «episodes, 1 hour long) which will be shown between the montHs of October-

\U.L;H__ ; U " ‘December. It is a show that will give teenac_{gs”fhe opportunity to have 1 week

S \ of work experience within an occupation of which they are wanting to study in
= W& university or study towards, giving them the opportunity to experience it before
1;-. == f{a committing to it. Not only will this help those taking part, but will give a realistic
\¢+ idea to those watching about that cccupation, teaching more about the job_—
N role in practice. Its target autliénce will be students between the ages of16-22

as not only could they be late students but also will give further work

experience for job roles which are increasingly harder to get in to nowadays.

2. My second idea is a short programme aimed at families who are trying to
budget and cut down on expensive shopping in order to save money. | have
thought of a short 10 minute segment which will play between family TV
shows on channels such as BBC 1 or ITV 1 which will advertise handy tips for
budgeting, feature cheap holiday destinations around the UK and feature
short cooking recipe ideas for snacks that are healthy and affordable. The
reason for this is mothers tend to lead very busy lifestyles especially on week
days and so this would not take up too much time and could save a lot of time
and money for women. '



Age: 29

Gender; v~

Are you interested in going to university?
-

Do you have a career choice in mind? What is it?
rlak  rtalley

B e *‘*"‘-"Hj

Would you like to have the opportunity to take part in 1 week work experience in a desired
occupation? Why?

e

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?

3

Do you think there is a gap in the market for this?

vy

Would you watch it? Why! Why not?
N iﬁv\ﬂ * “;‘ E-..rp-\.h.-



Age: 1w
Gender; e &

Are you interested in going to university?
GES - (MATT

Do you have a career choice in mind? What is it?

YES A RQAMARY Tewmone

Would you like to have the opportunity to take part in 1 week work experience in a desired
occupation? Why?

WES  ITuwoud BE FUN

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?

ueld To LERR N

Do you think there is a gap in the market for this?

ues

Would you watch it? Why/ Why not?
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Age: 20

Gender; n= =

Are you interested in going to university?

yel

Do you have a career choice in mind? What is it?

go CaeeY

Would you like to have the opportunity to take part in 1 week work experience in a desired
occupation? Why?

\ vy e ShewS (e Lt o Af csuld \ee

wara  (Jumier @ecgors)

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?

o ki Ak
USe YR lesse =‘oe
S pel R

Do you think there is a gap in the market for this?

y=3

Would you watch it? Why/ Why not?

Yes



Age\F
Gender: ﬁm\.e_

Are you interested in going to university?
Mo

Do you have a career choice in mind? What is it?

Would you like to have the opportunity to take part in 1 week work experience in a desired
occupation? Why?

Les it uoid e fon + el

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?

WSt woud Pe ftewd

Do you think there is a gap in the market for this?

S

Would you watch it? Why/ Why not?
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Age: \¥F

Gender; MY alLL

Are you interested in going to university?

\SE_E

Do you have a career choice in mind? What is it?

Yes - ane mmﬂtgjtn%-;mc_tr

Would you like to have the opportunity to take part in 1 week work experience in a desired
occupation? Why?

kdcg WWELOLEE (£ IO oe Cuny viewy

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?

yes —-Fuﬂntj, Unrecesting

Do you think there is a gap in the market for this?

LA

Would you watch it? Why/ Why not?



Age:lF
Gender; female

Are you interested in going to university?
Yl

Do you have a career choice in mind? What is it?
Les, ru_-rsiﬂc\}:)

Would you like to have the opportunity to take part in 1 week work experience in a desired
occupation? Why?

wes, ks a ac'_qé‘.i GFQT‘:U“i,t'-{

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?
yes

Do you think there is a gap in the market for this?
HES

Would you watch it? Why/ Why not?
yes



Age: |G
Gender: Femo\e

Are you interested in going to university?

=

Do you have a career choice in mind? What is it?

yes - teacher

Would you like to have the opportunity to take part in 1 week work experience in a desired
occupation? Why?
83‘5 - soundls Fu-n 1_

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?

Yes
Do you think there isa gap in the market for this?
Yes

Would you watch it? Why/ Why not?
yes



Age: 17

Gender: M, |~

Are you interested in going to university?

ue s
g

Do you have a career choice in mind? What is it?
L._jir_ S —F L1 -?1 I g \an

Would you like to have the opportunity to take part in 1 week work experience in a desired
occupation? Why?

'-_il{;'. -

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?
VeS

Do you think there is a gap in the market for this?
e

Would you watch it? Why/ Why not?



Age: 25
Gender: ¥

Are you interested in going to university?
“ES

Do you have a career choice in mind? What is it?
YES

Would you like to have the opportunity to take part in 1 week work experience in a desired
occupation? Why?
YES

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?
YES

Do you think there is a gap in the market for this?

by |

Would you watch it? Why/ Why not?
Ye&s



Age: 20

Gender: female

Are you interested in going to university?
I it

Do you have a career choice in mind? What is it?

Would you like to have the opportunity to take part in 1 week work experience in a desired

occupation? Why? :
Y5, T wedd love t  hove be exporunce

Would you watch a show where teenagers went on work experience for a week? Why/ Why
not?

o

Do you think there is a gap in the market for this?

T

Would you watch it? Why/ Why not?
Yes
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Primary analysis - moving image

| conducted some primary research in order to help me gain further research from
participants that fit into my niche market.

Age e
My target audience is between the ages of 16-25yfrom the primary research | have
conducted, the results have shown that this age group are the most stressed about their
future and deciding what university and courses to take. Not only is this the age range when
students are deciding on courses but also thinking about getting jobs and having to decide
what to study towards for their future.

inierat
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Yes

From the results, you can see that 100% of the participants feel that they will be going to
university in the future or are at university at the present. This highlights that all of the niche
for this idea would be able to relate to the topic of work and work experience. In addition to
this, university is a lot harder to get into as they expect students to have a good variety of
hobbies and experience in the area that they want to work in. Not only wj}lhis/gi:e them an
idea of what to expect but will make them more respected at the universify.

From these results it is clear that this idea would be successful and the targe.t*afﬁ&ience that |
had chosen was accurate.

Career choice

P

2 4 ] 8

These results were quite surprising as most teenagers have some idea of what career path
they have in mind, even if it changes they normally have some idea. The fact that only 70%
of the participants had any idea of what they would like to do suggests that a show that will

gi?guidanca on this would be very helpful and therefore a success. There is a clear gap in
them

Yes

[
0

arket as students are more pressured to make these types of decisions at a younger



age. Some of the jobs listed were also quite stereotypical such as 'teaching' 'nursing’ and
topic related jobs for example 'psychologist'. This shows that there is only a basic knowledge
on the hundreds of jobs available which may not be known by teenagers.

This shows me that there is a clear niche that are struggling with making important decisions
about their future and are left to be very independent on choice but still need guidance on
where to find this information.

Taking Part
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From this you can see that 100% of the participants would take part in a show where they
could experience 1 week of a desired job that they might want to pursue in the future. This
suggests that not only would the show be successful in terms of volunteers but would
additionally take advantage of the opportunity to improve their personal statements and
UCAS forms.

Watching the show

o 2 4 6 8 10

When asked about watching the show, all of the participants said that they would watch it
and would enjoy it. This emphasises the lack of knowledge that students get about practical
experiences in the world of work. The participants that didn't have a career path in mind and
didn't want to go to university still said they would be interested which further highlights the
gap in the market for this kind of moving image show. Some suggested it would be a
learning' experience, 'fun' and ‘interesting’ which shows that this idea would not only be
successful in an educational aspect but would be entertaining and therefore more

successful.
Gap in the market

All 100% of the participants said that there is a clear gap in the market for this idea,
highlighting that they would be interested in this idea and so it clearly fits the nlﬂﬁé’ﬁr
students.

From this primary research | have confirmed that this is a successful idea and does cover a
clear gap in the market for it.
7
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Chestnut 9
Proposal for my moving image ideas

Brief: | have decided that | am going to make a TV show that is aimed at and features teenagers. This

is because teenagers find others teenager’s lives very interesting and all said they enjoy shows that

would help them with their future career plans. This was similarly found in shows such as junior

doctors, saying that seeing the profession being done for the first time with someone of a young age

would influence their plans for the-future, It will be nnual show that features around &' episodes

showing around 3 differentstudents in 3 diﬁer&h‘(ﬁ:::nles, however there will need to be l' G O {F
restrictions about what can be shown on the TV as they will be young. This is because there has been

arise in the interest of shows featuring teens in real life and they may watch it with commitment if it

was shown annually.

Report: In order to be able to gain a large range of useful research | conducted both primary and
secondary research which has allowed to me find where a gap in the market is and will help me to
create the idea of a TV show for teenagers. | looked into the strengths and weaknesses of these
types of research to understand how | would be able to gather relevant and useful information whepa e j{':‘f'-.*g_r L
researching existing moving imagery in the media. After looking into a variety of shows and imagery
such as adverts and films, | have found that TV shows are the most successful and when you find
content that people are looking for they are successful in the long term. Looking at both adult and
children content, | found that adults and teenagers share similar interests however prefer content
about others their own age or lifestyle. To branch away from this | decided that teenagers a have
less available for them on TV and are interested and need help when thinking about their future so
would enjoy a show like this. However | did manage to find 2 gaps in the current market for
television programmes which were:

- 10 minute showing of budget cuts, household tips, recipes and family holiday ideas for busy
parents

- Annual TV show featuring teenagers in work experience for professions that they may want to
study towards

After looking into this in more detail, | decided that teenagers are not only interested in TV but they
take part in many social networking sites such as Twitter and so some f opinion post or show
interaction would be more appealing for them. This would moderniz€ this idea and set it apart from
the rest as the show will include a lot more online interaction. This further emphasizes the target
audience as it is clearly aimed at them. | wanted to then see if these ideas were realistic and would
be something that would appeal to this target audience so | conducted a simple questionnaire as
primary research for this target audience,

From conducting the primary research | found that 100% u?‘?p&ﬁcipantz would like and would
watch a TV show that is about teenagers and future career opfions. All of the participants were in
my target audience range as they were all females between the ages of 16-25. | did find that only
60% had a definite career path in mind which may cause problems for people appl_ﬂpg’ﬁ go on the
show however, this may be because they are unsure of what will be invulfgﬂ[: the job which this
show could help. In addition the other 40% did say that seeing other pE:@ﬁ'}deal jobs at work may
influence them to find what they want to do. '
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The way in which this show will differ from any other moving image idea is the fact that it isn't just
for entertainment but also for the future of teenagers in a situation where getting jobs is becoming
much harder and so education and standing out from others is really important.

It will also be a lot about the teenagers themselves and teaching them what to expect in the working
world and giving them work experience which will set them apart from the rest. As a student myself,
| feel that this would help me greatly and would appreciate an npponwﬁfm this. In order to put
this into practice | would need to show a small sections of someone at work completing tasks that
would be needed in the job role. However, in order to accomplish this without filming the work
place if it is inappropriate, some sections of the show could be video blogs of the teenagers day and
impressions, which is the part of the show that | could create with the resources available to me.

Lastly, | feel there is a huge gafi in the market for this kind of show as there are very little shows that
could help student's decisions about their futures. | believe this will fit right in and after a
considerable amount of promotion will prove popular with my target audience and be watched on
an annual basis by many women teenagers.

In comparison to the other moving image ideas | discovered and researched- believe and research
shows this idea will prove much more popular and fit in with my considered target audience.
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Final Research

Brief: After researching into three different medians | now need to decide which one | will be
taking forward throughout this unit. | have gained three well designed ideas from both
primary and secondary research:

s Print- A beauty magazine for teenagers
* Audio- A radio show for elderly reaching and during retirement
= Moving image- A TV show for teenagers about work experience

In order to pitch these three ideas to a mix group of participants, | have conducted a small
focus group which will allow me to gain information about each idea at a more personal
level. | am aiming to decipher which idea will be more successful and where the biggest gap
in the market is. | will also be able to take this opportunity to ask for constructive feedback
about any changes or adaptations they would make on the final idea that we decide.

Focus Group:

In order to carry out a reliable set of results and answers | will be using a range of people to
take part in the focus group:

a) teenage girl, aged 17 in school

b) young male, aged 20, at university

c} elderly woman, aged 62, retired

d) young female, aged 18, on an apprenticeship
e) middle aged male, aged 43, working

1. Do you feel that there is a gap in the market for a beauty magazine for females aged
16-25?7

a) Yes definitely. | am always looking for help and advice about skin care and make up
which is suitable for my age. | feel like a lot of products are aimed at older women which
makes it harder for me to find products that would help my skin.

b) Well | have never seen a magazine like this before but | do know that there are loads of
hair magazine and gossip magazines.

c) As an older woman, | find it harder to approach young girls at the shops for help about
make up so | am sure young girls may really appreciate a magazine that helps them from
home.

d) | don't really have a lot of free time so | think that a magazine like this that | could just pick
up and read when | can would be really helpful. It would help me learn more about products
instead of standing at the shops for ages trying to decide what might be good for me.

e) | don't really know a lot about this stuff but | am always buying gossip magazines for my
daughter and she loves to watch beauty blogs on YouTube so putting these two ideas
together would definitely be very good.

2. What do you think should be inside the magazine which would make it more unique
and successful?

a) You should relate the magazine specifically to women in the target range because this
would make it more personal to them.

b) | think that women like to know about what other women are using and what they do with
their makeup. So something about popular styles or the most impressive products would
appeal to women and sell the magazine.

c) | always look for the pages that help me save a little bit of money so a page about
cheaper make up products and lovely creams at a lower price. Everyone likes a good
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bargain so | know that this would be successful especially for students who are constantly
trying to save money.

d) | would like to see tutorials on how to do my make up in simple steps because | am no
good at that sort of thing so looking and learning from the magazine would be very helpful for
me

e) You should include some celebrities or even some of the girls from the internet with a
section about their top tips or something like that.

3. Would a radio show which is aimed at older people and focuses on what to do after
retirement be something that you would find interesting?

a) As | obviously don't fit into this age category at this moment | don't think | would but |
know that my grandparents love listening to the radio so might enjoy something like this.

b) 1 think that this is a really good idea because it is similar to the concept of knowing about
university life and the funding that is involved. So going into retirement, people should know
more about it which the radio could do.

c) | would be very interested in listening to something like this because | listen to the radio
twice a day, every momning and night, so a show that is aimed specifically at me would be
good.

d) | think that the elderly are often overlooked so this would be a good idea for them.

e) | would like to find something like this as | am thinking about my retirement more and
more as | approach it.

4. What ages do you think this radio show should be aimed at and why?

a) Probably around 55 plus because that is the age that most people begin to think about
retirement.

b) Yes, | agree because as the retirement age is increasing, 60 may not be the average age
of retirement.

c) Well, seeing as me and my husband would listen to this radio show, | am saying 60 and
over because we fit into this category.

d) | think that from 50 onwards you begin to plan and think about retirement and the free
time you will have after finishing work.

e) Hmm, well | would listen to this radio show so | am going to say 45 and above.

5. Do you think that a TV show featuring teenagers on their work experience that is
shown annually would be a hit show?

a) | think that this would be so helpful especially going through this problem now, still not
really knowing what | am going to do in the future. This show would be super interesting.

b) Even though | am studying at university, every day you do think about whether you have
made the right decision and wonder whether all of the options available and jobs available
were really thought through. | would have liked to have seen this show just to learn more
about what others are choosing to do for the rest of their lives.

c) It was a lot easier in my day, as the educational standards has risen much higher than |
would ever be able to do so any help for young students is impressive to me.

d) I'm not sure that teenagers would want to see a show that is all about their future and
education because it's not entertaining.

&) My children are going through the difficulties of trying to apply to university and get the
high grades that is expected of them. It is so difficult to decide what to do so | think that a
show like this would give them some comfort and ease as they would understand that there
are many others like them who are struggling with the same dilemmas.



6. What age group do you think this show would appeal to?

a) Well | know that all students would find this interesting so from 16 until maybe late 20's as
this is still an age where you can change your mind.

b) | think teenagers 18-22 because they are going to university so could use the experience.
c) From 15 young people start to think about school and this can go up to the age of at least
25 so that might be a nice age range.

d) | think that you need experience like this all through secondary school so from year 9 until
you are 25

e) | completely agree with (a) because that is a nice range which hits all students who would
be interested in a show like this.

7. Which of these 3 ideas do you believe would be the best idea to take forward that
would be successful and popular?

a) The first idea about the magazine

b) The TV show for students

c) The magazine about beauty

d) | like magazine about beauty

e) The most successful would be the magazine
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Final Report- Which medium will | take forward?

Background information: | have conducted an extensive amount of primary and secondary
research in order to distinguish clear gaps in the market for a print, audio and moving image
idea. | firstly began by looking at existing products in each area and then tried to find where
there is a gap in the market. | had to consider the target audience as well as incorporating
the usual codes and conventions. | came up with 6 initial ideas, and then took 3 of the best
ideas (one for each medium) and discussed these in more detail.

For print, | began by thinking of 2 gaps in the market for a print product and then briefly
explained what these ideas were and who they would appeal to. | conducted a
questionnaire for the best idea of the two in my opinion and distributed them to 10
participants that met the target audience requirements. | then analysed the results which
enabled me to take the target audiences needs into account and incorporate this into my
idea. This lead me to the final product idea of a beauty magazine specifically aimed at
females between the ages of 16-25. 7| A .

I then looked into existing audio ideas that are successful and analysed the common &&:EQCZ*’Z;-L__
conventions of the products and how they were successful for the target audience. | again

thought up 2 audio ideas from finding gaps within the market. After completing a small

focus group with the idea, | filled in the details of a radio show for the elderly and those

reaching retirement.

Lastly, | began researching into existing moving image media which | found the most difficult
as there is a wide range of this medium which covers a large variety of topics and genres. |
thought of 2 gaps in the market and then created a questionnaire on the one that had the
strongest foundation of success on the market. My final idea for the moving image category
was a TV show for students which involved them going on work experience for their dream
jobs.

Report: After finally finding 3 well designed and thought through ideas for all three

mediums, | carried out a larger focus group including all of the target audience where| | { A
asked them about their ideas on each final idea and their preference on the one that |

should take forward. By conducting a focus group | was able to get much more detailed

responses and could clearly see which idea they preferred and if there was any issues with

the ideas. All of the ideas went down well, however the last question asking which was their
favourite showed a clear preference for my final print idea of a beauty magﬁe for (\—{ N\ s

teenagers/ young adults. ' 0O » j{
¥ / oy

| As shown by the graph, the print idea was the most )
successful and the Audio was the least. This may f"‘/()
have been because there was only 1 participant

® Audio who fit into this category. However-she did not

chose this idea, suggesting the magazine will be the

= Moving = most successful and fills a clear gap in the market.
image |

| Print




Due to these result;}m’é decided to take forward the magazine that is aimed at young

females aged 16-257as my final idea. This is because research has suggested that not only T /}'\
does it fill a gap in the market, but it additionally appeals to the needs and wants of women

of this age. Most females become interested in makeup andaﬁﬁfi}, but as teenagers they

become much more independent and would appreciate learning more about how to keep

their skin fresh and clean. From the feedback, | also found that there is little information {
available for younger skin, only ranges for older skin that is trying to look younger. Tackling & 0 ¢~
the problem of skin care from the beginning will be attractive to women as they like to
ensure that they take care of their skin.

| feel that teenagers will be interested in this?agaz[ne due to the mode of address, as the
magazine will talk to the teenagers in an n-patronising way which they will understand and
follow. | would like to include features such as:

Makeup tutorials
Product reviews \ &_

Z - . e A
Skin care routines ((’ ACA - -
Cheap alternatives to expensive brands
The most popular makeup and beauty brands of the month
Celebrity idols and their makeup styles
Variation of culture and face features

VY VYYVYYY

| think that by designing a magazine cu\é;hat will feature tasters, an impressive yet subtle
masthead with accompanying photography, | will be able to entice the target audience of
teenagers-young adults into buying this magazine monthly. f‘C Jrr [ —— ﬂ’

Not only did | chose the print idea because of the obvious favouritism from my primary
research, but | also believe that this idea will be more successful as women occupy a large
majority of magazine sales especially about fashion, hair and therefore beauty. | believe that
the idea of a student TV show would be successful however covers too much of a broad
target audience and may not be as interesting and flourishing as the magazine. Similarly, the
final focus group didn't feel that it fit into a gap in the market well enough, which upon
review | agree with.

Consequently, the final idea that | am taking through as my proposal is a tbé'ﬁage beauty
magazine aimed at young females for knowledge and understanding of the beauty industry
and how to care for their skin correctly,

T-—\.-\ﬂ_c.x\ -(‘{Ct =3
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Chestnut 9
Distribution and viability of my product

Production: The product that | have chosen to produce is a teen beauty and skincare magazine due
to the lack of beauty and skincare magazines aimed specifically for younger skin. In addition there is
a clear gap because the interest in this has grown in the last year. | feel that a lot of teenagers don't
have many products aimed specifically at them and they are very conscious of their appearance. The
target audience is teenagers specifically aimed between 16-25 as this is the age of problem skin and
similar issues and make up styles.

I will now research the costs and readership details of current magazines similar to mine and then
use this information to work out the profits and success rate that my magazine idea should produce.

Initial Research:

Website: www womanmagazine co uk
Frequency: Weekly ﬂ
Circulation; 255,685 (ABC Jan-Jun 13)
Readership: 454,000 (NRS Jan-Jun 13) \/

Target Market: Busy mums and housewives, aged between 25 and 54

Rate Card At §

- ® & &% @

INFORMATION
AUNCH D&TI T
Whole Page £19,050 VEHT WEBITE
Full page L3t Hall* £21,950 e ol
COPVER PRECE iip
Covers £22,900 AUDEENCE Woman, FI% ABCVC S
i £38,100 - MDA ALK % /
CECULATION DATA
1t DPS £45,700 ‘/ . 54T (ABE Jait-fui !
Hali Page £14,250 i
- 53,000 (MRS jaly-D
Quarter Page E7.125

hilipwww ipcadvenising. comiipe-brands/waman Pedition=print
i i in ras 1 4GB ThhSbmS5Stxiaa pdl
Mip fiveww.ipcmedia.comiwoman

marie claire

Think smart, look amazing
Information

* Launch date: 1988

»  Visit Website

* Frequency: Monthly

s Cover price: £4.00

* Audience: ABC1 women aged 25-34



Chestnut 9

+ Median age: 34

« Circulation data
o ABC: 230,973 (ABC Jan-Jun 13)
o NRS: 796,000 (NRS July-Dec 12)
o Unigue Users: 1,400,000

Editar Linda Wely

Categories Beacty

Frequency hianthly g
Total circulation 1,103 756" [/
{December 2012)

Firat issue 19

Company Condi hast Publcations

Cowntry Urited States

Language Enginh

Webuite W e goum g

IS5H 1054-TT 0

Cover price; £4.50
Frequency: Monthly

Median age; 35
Advertising print rate: $158,000 {full page ad which converts to approx. £90,000)
hutp:/fen wikipedia.orgSwikifAllu m in

hutp/ S condenast.comfbrands/allure/media-kit/prin

From the research shown above | have looked at three magazines: the first a weekly magazine
focused on fashion and beauty, the second a monthly fashion and the last a monthly beauty

magazine. | have looked at these as there are no skin care and beauty magazines that are aimed at
young adults. The average circulation is:

255,685 (Woman magazine) + 230,973 (Marie Claire) + 1,108,256 (allure) = 1,5911,‘314!3553 638 fq‘l"-? )S

This final figure of 531,638 is the average circulation (amount of people who will buy the magazine)
of these magazines which is a figure that will apply to my magazine as it is a mixture of the three.

The average cost can be found by adding the cover price of the above monthly magazines (as the
price should be reflected by the content inside):

£4.50 + £4.00= £8.50/2 = £4.25.

| am going to lower this price to £4.00 as this is the price that | think my target audience will be
willing to pay.

Distribution: The distribution can be worked out by multiplying 50% of the cover price by the

number sold and then again by the amount of times it wi sold each year (12):

£2.00x531,638=1,063,276 x 12 = 12759312
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Salaries: For the magazine to be successful, | am going to need to hire people who can work for the
magazine. This includes: writer, sub-editor, chief editor, photographer and accountant. | will now
research the current salaries for these jobs and work out the average amount for my magazine in
relation to it being small scale and new.

Sub- Editor:

Income

Starting salaries can range from £15,000 to £23.000 a year, depending on the type of
publication. Experienced and senlor sub-editars can earn fram £35.000 a year 1o over £40,000

Figures dre intended a5 2 guideline anly /

hitps:/fnatl

From this you can see that average salary for a sub-editor ranges between £15,000 and £23,000 per
year. However, these sub-editors will have years of experience and | will be a new starting magazine
at a small scale and so will expect to pay around £15,000.

Editor:

Editni, Magazine Salary [United Kingdom)

A Crbier, MAGErre oty an aerragy 5oy o LILITH pee it RREEY pagie wotS thrn
o ety £ dm o puistiaes afEw IT puany i P el

o foc] o
talary ETLART | gaa 17 ——
B 000 - LTy M‘.\_—

Padal Pay | (LR R ] e — ey

By having a chief editor for the magazine, it means that they can organise and manage all of the
articles. They can earn £18,000 - £51,000 a year, which is the amount that very experienced editors,
will earn. As before, my magazine is only small and so the price that | would expect to pay is around
£19,000 a year for an editor.

2]
L 17
Photographer: ij—)t_, %

Income

Sarting sxlavies Tor assiitant photographers can be between £12.000 pefl £17.000 8 ywa
Full-time photographers can eam between £18.000 and £50.000.0 % war

Freslance photographers are- normally paid a fee for each joB, ar an haurly ar daily rate. Batey
car vty widely dependiing on experience snd répusation, the type of assignment and the bodger
svailatle

Figusas arn tended &3 & guideling cnly

hittps//natignalcareersservice. direct gov.uk/advice/planning/jobprofiles/Pages/photographer, aspy
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For my magazine, the photographer is a very important necessity for skin care and beauty and so
from the range of £12,000 - £50,000 | am looking to spend about £18,000 on a photographer per
year.

Writer:

Writer Salary (LUinited Kingdam)
The awrage wlary lor & Weaer iy £19,000 ped e

MEDHAN: £20,000

rE .
(als =

Hadonal Lelary Data (T £ Elis iIsx [ &

Salary £11.920 - EB45 EEE—
Bonus £0.00 - £1.092 mm =
Tatal Pay [7) £12,25% . £40, 715 e —————
Chuity Lishnf fungiiast | ferveedy GOP | Updoted 1d 2y ¥ a1 By g EﬁEm

hitp//www payscale. lar 7d2dabs Writer-UK-Salary

As you can see, a writer can vary from earning £12,000 to £40,000 a year. This | a very wide range so
| would be hoping to pay £15,000 as this is an important job and so some experience would be
useful.

Salary total: £15,000 + £19,000 + £18,000 + £15,000 = £67,000 per annum
Income:

Circulation: 531,638 x £4.00 (cover price) x 12 (issues in a year) = £25,518,624 (amount made from
sales)

Advertising rates: £19,050 (Woman) + £90,000 (Allure) = £109,050/2 = £54,525 /

This amount of money to charge for advertising rates is much too high for a starting magazine such
as my own even if it is the same genre as these magazines. For this reason | am going to bring this
amount down to £30,000 for a full page advertisement in my magazine. Each magazine will consist
of 100 pages and 60% of this will be advertisements. This means that there will be 60 pages of
advertisements.

£30,000 x 60 x 12 = £21,600,000 A e
L/ Ve g~~~ R

This is the income amount as a result of including 60 pages of full advertisements. ¢ 3&\‘ ()
D

Total Income: £25,518,624 + £21,600,000 = £47,118,624 per annum }
Expenses: (
Distribution cost: 50% cover price  circulation x issues per year fqu '

E2.00x531,638x12=£12,759,312
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Printing cost: 25% cover price x double the circulation (they often print double what the magazine
medium is) x issues per year

E1.00x1,063,276x 12 = £12,759,312

Staffing cost (salaries): £67,000

Overall expenses: £12,759,312 + £12,759,312 + £67,000 = £25,585,624

Gross profit (before tax): £47,118,624 - £25,585,624 = £21,533,000 I/

Contingency plan: 10% of this amount is taken just in case the magazine has any issues such as‘-///
printing mistakes.

10% of £21,533,000 = £2,153,300 /
Profit after contingency money: £21,533,000 - £3,919,100 = £17,613,900

Tax = 25% of the gross profit = £5,383,250
£21,533,000 - £5,383,250 = £16,149,750

Shareholders: Given between 15%-40% of the company. As | am only a small starting company, 1 am

going to give my shareholders 25% of the company.
e

25% of £16,149,750 = £4,037,437.50 /
£16,149,750 - £4,037,437.50 = £12,112,312.50 net profit

Treatment:

Format- Print

Audience- Young females from 16-24 years of age

Genre- Female skin care and beauty magazine

Frequency- Monthly q 3

Style- Glossy, formal

|
O

Cover price- £4.00
Budget- £25,585,624 per annum

When looking at my research above, the total income for my magazine is £47,118,624 per annum
and the distribution, printing cost and salary expenses are £25,585,624 per annum. From this, | have
deduced the 10% contingency plan, 25% tax and 25% of profits to shareholders and found that | will
have £12,112,312.50 net profit. The investor will invest me the £25,585,624 that | need which
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Unit 6.1

When making a media product sueht as my magazine, there are many legal issues
that need to be considered apd laws that need to be followed to protect the public and
the workers from any harm. These laws have been put into place in order to prevent
the risk of harming the audience and if they are not followed, it can result in the
magazine being discredited and even boycott.

Libel \
Libel is concerned with infonnationnb-te/ipg(ﬂstributed by or about something that can 7%8 o
lead to a negative reputation of thent” This could be done for example by talking about

a company in my magazine in a negative light however | have not done this as | have )

only spoke positively about all of the companies used in the rr::j,pa'ne. In addition to
this, this information that | gained came directly from their official and approved sites
which means that it is trustworthy and fact.

Many examples of Libel in the media can be found on social networking sites such as f\—ﬁ] [,;)
Twitter. Recently there was the case of Sally Bercow's tweeting about Lord McAlpine ;
saying "Why is Lord McAlpine trending? *innocent face®.” In this case, Bercow had

implied McAlpine was quilty of a crime that he had not done and so she was taken to

court for damaging his reputation and being defamatory.

Slander

Slanderci?vy"é'i'mitar to Libel in the sense that it is the action or crime of making a *5] lc')

false spoken statement damaging to a person's reputation. Many people have been

sued over slander as it can be very damaging for the pe and are also often

personal and embarrassing. My magazine has nﬂtgm‘dzsna;buui another person i f'\] 6? E
negatively and the only uses of third party responsés in the magazine have be

guoted and so are directly affiliated with that person. | have also ensured not to

comment on what they say a?may lead to disagreements. Also, as | have created

a magazine, this law would be hard to break unless it was clearly obvious or quoted
statements written by the jourfnalists.

An example of slander in the media is when Victoria Beckham caused a scene ﬁ fS| ]‘c-)
attracting many of the public-and some reporters saying that a small shop had forged

David Beckham’s siggn;mé and as a result caused a massive drop in sales for the

shop owners and negative attention. This case resulted in court and lost Victoria

around £100,000.

Obscenity ;
Obscenity concerns showing inaep‘}yap{me images or language that is potentially ?L\ 51 (9
offensive or unaccepted by society. It is very rare that obscene images or language

will be able to pass into the media unless it has been given specific guidelines. For
example, pornographic magazines are allowed tg/sﬁﬁ;":l;scene images and use

otherwise inappropriate language however there are certain conditions this magazine

must go ugh so that they are not seen by the public. These magazines have clear

age restrictions and also tend to be placed on higher shelves or in separate shops or
rooms to be purchased as this ensures they aren't seen by anyone who is too yo

or would find this offensive. More recently, companies have even been using\;eﬁg)dg
magazine covers which are coloured so that people cannot actually see the product

and obscene images so that they can be sold in supermarkets. Alap,/rﬁ/ music the ‘j GDJ \
obscene language is often blurred out or covered over until aft atershed so that © r*qutQ
younger people are not exposed and also this makes the chﬁ:ﬂ more family friendly. c;xi(.

Gj&.
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Unit 6

| have not used any obscenity in my magazine as it is aimed at young girls/teenagers AS‘

who could be either too young or easily offended by this. (_L;
Injunction

Injunctions are the method of taking out a restriction against sameor:#pysifélly or A‘- | (
even against someone publishing about sensitive topics in the medi injunctions

are not obeyed, there are clear punishments given by the law that could ensue as a
result. People take out injunctions for many reasons; however celebrities often do so

for stalkers or people who repeatedly harass them. There are subdivisions of
injunctions, which state that they can be taken out with a specific newspaper or
journalist who they don't want to talk to about certain topics. Any attempt to do so or
publish information about the injunction itself can lead to the publishing company
being discredited. My magazine was not at risk of this as | ensured that all of the {r_a
information used and imagery shown was given willingly and that all were informed__/_
that the information would be used in the media.

Recently it has been released that injunctions and super injunctions have been issued 5] (03
far too often especially when concerning important issues that should be shared to the

public. The new agreement stated "We have tried to achieve a procedural system

which strikes a fair and proper balance between the principles of open justice and

freedom of expression for the public and media and an individual's right to

confidentiality and privacy.” Although injunctions are import o protect people’s

private lives, the information is truthful so sometimes they€an be seen as

unnecessary.

An example of an injunction that caused controversy is one that occurred Ep/Z'CﬁE;.md 7&\ ﬂ
was taken out by a U.S. judge who found Apple liable for conspiring to fix e-book Qn.)
prices by combating those used on Amazon. The judge used the injunction to bar the

iPad maker frem further antitrust violations. The judge also said she would appoint an
externw to review Apple's antitrust cnmpiianc;a policie procedur&s and

trainin two years. J

The Official Secrets Act is a legal constraint in the media that states that it is an

offence if private information is mleaa;ym it was not allowed to be or could have

severe and damaging effects on sociefy” There is a listed guideline that this follows

which states that if the information contains any of this information, then it would be in

breach of the official secrets act and is therefore punishable. The list includes:

Security and intelligence, defence, International relations, foreign-confidences, _ A
Information which might lead to the commission of crime. Myfmagazine doesn't 'E:

disclose any of this information which means that | do ngthave to worry about fﬁ'éEE' )
guidelines or the risk of legal action being taken against my magazine.

Official Secrets Act [ {9

One case which was at risk of going against the official secrets act is that of a ’ﬁ'S-(
territorial army officerwho had written a book which contained secret army operations

in it which shw#ﬁ?ic;:a released into the public's eye. However, in the attempt to (D\
stifle the book] there became a much greater knowledge of it. This was very v

controversial as it was a book that was about opinion and the livelihood of those
around him yet could not be released as it could have given away confidential
information.

FPublic Order Act




‘\A An exa of this is when a man complained to the Press Complaints Commission o'
f{é\\ that an article published in The Bolton News in March 2013 was intrusive in breach of

e

e

Unit &

In addition, the public order act is something which has been put in place to ensure 7"\
and monitor that nothing damaging will be released as this would affect the entire K(-"'
magazine and also the publicsTesponse. This has been put in place by the Press

Complaints Commission Wgé]jich has put into place many laws and rules which

allow the media to follow guidelines that keep them out of trouble whilst still releasing ”f\fﬂQﬂ)
truthful articles. | have made sure that | follow these guidelines so that no one used in

the magazine or no one that works for the magazine would go against these rules.

One of the issues that the PCC concerns itself with is confidentiality of the people ﬁ S{ lﬂ':)
involved in the magazine. | have many articles and information gatheredin my

magazine which looks specifically at products and celebrities and s&1 have to ensure

that the journalist's personal information isn't given away as this could be potentially 'ﬁ (1:3
harmful to them. To ensure that this is the case, | have only used their name and age Ol )
when listing who has been involved. This correspBnds with the rules on privacy also.

By editing out anyone who has not given consent to be photographed and shown in

the magazine, it ensures that everyone is entitled to respect for their private and family

life, home, health and correspondence, including digital communications and that their rr/\i.,

personal information isn't distributed unrécessarily. | A\C_ 0&
[V (VNS A\ ok ‘;\ 1( $

M
use 3 (Privacy) and had identified him in breach of Clause 14 (Confidential N‘q’t .
sources) of the Editors' Code of Practice. The man had suggested that although he
understood that he needed to be identified by the journalist to know he was a trusted
source, the option to share this in the newspaper was not agreed and so they had
breached the terms and conditions of the PCC.

In order to ensure that my magazine didn’t go against the guidelines of the PCC | fully
informed and prepared my models and interviewees before using their information and

/ﬁnl'f used their names if | thought it was necessary.

Moral restraints- These include actions that are taken by the magazine during the
production process which could cause issues from the public's response.

Bias e
Having bias)opinions in a magazine, especially one thatis‘informal like the one that| -\ LC)
produ very hard as it can often become opiniondted. This needs to be controlled

and the editor needs to ensure that there is equal delivery from both sides of the

argument to ensure the magazine is not oppressing or influencing anyone reading

the magazine. PCC concerns itself with this, having guidelines that states articles

must be accurate and unbiased. They highlight that there is a distinction between

opinion and fact which can easily be logtand so all articles must be revised to make 75? b N\
sure that this doesn’t occur. In my magazine, | have used facts in a positive way which 6.{( )

E/Eﬁ"' means that | am not going against any of the laws set up by the PCC as | am being

truthful and not using opinion to suggestively sell products.

An example of this is that of Mr James Sanders who complained to the Press A 5] Lc,)
Complaints Commission that the newspaper had published on its website incorrect

information in breach of Clause 1 (Accuracy) of the Editors' C of Practice. The

complainant said the newspaper has incorrectly reported that, following a conviction

for insider dealing, he was obliged to pay back £1.5 million. He had in fact been

ordered to pay £1.06 million. The complainant was further concerned that the
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newspaper had published a photograph incorrectly purporting to be of his front door. ﬁ
(http://www.pec.org. uk/news/index. html?article=0Dg4MQ). In this case, they removed (,‘.:,\
the photography that was biased and made sure that an accurate portrayal of the

events was re published and shown to the public,

Photoshop )
Another moral restraint is airbrushing and photo-shopping mnde!@ ages. -ﬁ a lfl‘-\

Airbrushing involves editing the photography to changes the model and their
surroundings often to make them better and more enhanced. This can portray a
negative and unrealistic image of girls which causes a lot Qvé:tfiuersy_ There are
many pregrammes and ways to edit photographs and it is very rare that a magazine
will release aryﬁ image, even if it is only filtered or altered slightly. This is done
to make the model stand out more, to add a product for more value or to just make
their appeara better.

| have edited all of the images in my magazine using online programmes to enhance ?bf a
the models and make them stand out. Here is an example of one of the editing stages( I_r-;)
of my front cover image. | used many s?aﬁuabemeen these however as you can

see | have dramatically changed the imege.

{u camerajpg vt fm cAmers.jpg e

eSS

An example in the media of excessive photo editing is Britney Spears' reveal all photo ﬁ‘zﬂ 1\':)
shoot where she released the original and the edited images from the shoot. They
showed a tucked in waste line, smoothed wrinkles, more defined legs and arms and
also brighter skin. Below you can see the two images of before and after and how the
company tried to promote-a healthier sexier image of Britney that wasn't really her.
From the image bemgofcan specifically see the muscle definition changed in her
thighs and stomach. This is representing a negative view on women as it suggests
that everyone should have perfect bodies which even the celebrities and models do

not have. .
{J_Jrc:-k.‘«.b\ .{Zfﬁ Cr r&-‘ 3=
l Lb_\@ il h:) | e\ o
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" or ages to accommodate for everyone. | have a target audience of 16-24 year old

Representation
Representation focuses on the way that people are presented in the media such as ﬁ
how my models are shown in my magazine. This not only represents how people look [f:.._
at the magazine and the style but they also make assumptions on the model on how .
they look. When representing a pewdia texts often focus on their: age, gender,

race, financial status, job or nation ;
http:/www.mediaknowall.com/gese/keyconceptsgese/keycon.php?pagelD=represent

For instance, whe?:s;(twating characters for a TV or movie scene the producers

might give an old m hite hair and a walking stick,_or provide a wealthy lawyer with

a three piece suit 46 wear and a briefcase to carpy”Whilst not all old men need a

walking stick and not all lawyers carry briefcases, these are easy and quick ways of

signifying information about the character.” An issue with representation is that like the

above examples, it often uses stereotyping however this cah sometimes be seen as
discrimination. B
A way in which magazines show representation is by using a variety of different races al 51[-5!
females which allowed me to use a range of races in the magazine to avoid
discrimination against other races.
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A successful magazine is one that appeals to your target audience and in this case fits
the gap in the market which means that there will be a high demand for it. | needed to

ensure that | followed the typical cnde‘}ir;d(caﬂventiuns which would show people

Unit 6.2

that my magazine was as successful as.thie rest; however | also needed to have a
unigue style that would make it stand out.

in which equipment is used to tell the story'in a media text. Symbolic.eddes show what
is beneath the surface of what we see. For example, a character's actions show you
how the character is feeling. Some codes fit both categories —music for example, is
both technical and symbolic. Conventions are the generally accepted ways of doing
something. There are general conventions in any medium, such as the use of
interviewee quotes in a print article, but conventions are also genre specific.
(http://media-studies.tki.org.nz/Teaching-media-studies/Media-concepts/Codes-and-

conventions)

The codes that | used in my magazine can be found on th C website as this lists
what should be followed when creating a media produck1 had accuracy of articles and
information shown as | was using teenagers and so must make sure that they are
protected. It states that 'The Press must take care-nmot to publish inaccurate,
misleading or distorted information, including-gictures’. This ensures that my
magazine can be trusted and the information can be taken and used as facts.
{(hitp://www . pce.org.uk/cop/practice. html)

Codes are systems of signs, which create paaﬁ’i’n/g. Technical cndi?all-the ways

Another code is the use of teena which means that if they are '}ndé'rf‘lﬂ or still in
education, | may need to get sent. In doing so, this ensures that they are fully
informed a re able to make the right decision as younger children may not. The
PCC says "Young people should be free to complete their time at school without
unnecessary intrusion. A child under 16 must not be interviewed or photographed on
issues involving their own or another child's welfare unless a custodial parent or
similarly responsible adult consents’. (http://www.pcc.org.uk/cop/practice.html) The
students that | have used in my magazine are all above 18 years of age and gave fully
informed consent. There is also no involvement or distraction from their home or
school life.

| also followed the code of clandestine devices }nﬂgl;terfuge which means that all of
my information gained was given consent to be used and | didn't spy on the person to
gain the information. It is explained by the FCC by saying 'The’?eas/must not seek to
obtain or publish material acquired by using hidden cameras &7 clandestine listening
devices; or by intercepting private or mobile telephone calls, messages or emails; or
by the unauthorised removal of documents or photographs; or by accessing digitally-
held private information without consent.' (http://www.pcc.org.uk/cop/practice.html)
This shows that my articles can be trusted and shows that they are factual. By doing
this, it creates much less risk for the magazine as | cannot be sued for using

confidential and private information. 5 (j M A
ehonled 2
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| have used the cumnwwﬁuentinns of a
magazine on the fronipage especially as | felt c.-b
that this created a very balanced wditinnalk}@m
feel to my magazine. | placed the thead
horizontally in the top and used a large bold
font to make it stand out. | then used a light font f\
which hig{;ﬁg@ that the magazine is for young A \
females. | additionally placed teasers around a
large main image of the mo@face which are
e used to entice the customers-and give them a
g small pocket of information th what

WDvietiny Giges articles are inside of the magaZine. | also used
- PRI a ot of direct speech and personal pronouns to
' entice the audience and relate to them in a
more personal and friendly way. This also
makes the magazine more eyﬁéﬂzing and
distinct. | also placed a barcode in the bottom
right corner of the front page as this is a typical
convention of a magazine as it allows easy
access to the barcode making it efficient when
paying. A er typical vention that | have
used on my magazine is the placement of the-date and prieg in the top right of the
magazine. These details are most commonly placed under the masthead as this
doesn't take any attention away from it but still makes it easy to see and stand out.

o]
counteract the at;;?aﬁonventiun;ay‘make my magazine stand out more, | didn't L f\(’_ch:‘fo

position the im in the centre of tHe page as | felt that putting it to the right gave the ANGL
magazine cover more dimension*'In addition to this, | Hllee?dﬂéd a long banner along

the bottom which was used to balance the heavy masthead at the top of the page so

the bottom didn't look empty. Another convention-that | changed was | used a large

variety of fonts, underlining, bold and italics td' make each article stand out. Normally

this is only done on the front cover however | carried this theme through as | felt it

connected the house style so that it flowed-throughout. | used many tags on the fmnﬁJ\ ci&
cover on the magazine such as 'Exclusive!’ in order to catch my target audience's

attention. In addition to this, | also put the tag lines and cover signs on the right hand

side of the model on the front as this follows the line of sight naturallyand also QD(OU?‘-’E
highlights these pieces as the most important. Furthermore | st to the traditional

convention of serif fonts for pxdre eloquent details of the magazine however also used

them for the articles to e the magazine more feminine but also more elegant.

| also used technical and symbolic s as well as this set the style and mood of my
magazine. The technical cadeyrﬁﬁ: things such as camera angles, shots, lighting

effect etc. | edited all of my images to make them fit with the SEW the topic of

the article that they will be linked to. For example, | use close u ots of my face for

the front cover images to make them more intense and in order for them to stand out

more. | also ensured that | had bright lighting as this allows it to be easily manipulated .
later on when editing the imagw@me brighter or sultry to reflect the party —LAAORCA .
theme. My images were bright and the contrast was heightened to create brighter Mf
and more glowing looks aj/tbi%fgsnotes health and young fresh skin. As you can see ,f
with these images belowyused close up shots but experimented with different anglesi"qﬁ‘ra
as this meant the focus was on the face of the model however there were a variety of

emotions shown in each angle.and also forms the shape and placement of the codes

on the front cover and throughout.



These photos denote a ciosearﬁh/nt of the model showcasing three different camera
angles highlighting the effects that can be made. It also indicates the way that lighting
can be manipulated to compliment the face when capturing the model at different
angles.

Symbolic codes are the effect that ‘t'?e’ﬁaes have
on the person and the emotion that they Qf/e?his is
commonly demonstrated by the house-Style and
colour scheme of the magazine. The symbolic
codes represented in my magazine were that of
health and beauty in a ral and earthy way. Each
image used had bﬁg’ﬁtﬂfi';hting and rich colours
which really brought out the warmth of the model
and informal theme of the magazine. This image
below is an example of one of the i es that | had taken which showcases this idea
of bright colours with rich orange“undertones making them stand out and represent
young beauty. In addition, the use of creams and whites compliments the colour
scheme of the magazine as aw C:F,cmd represents the idea of purity and freshness
which my magazine is trying to p

By linking the season with the C [
advert, this relates directly to fn\CS- AP~ ©~ l"'j&‘ A
this issue and personalises the U‘:&_Q_ D{— II_,\_C:U-T&.Q_ 'L

advert to suit the occasion




For the heading | used a bold
serif font thagstands out and
is very feminine. | then used
a rhetorical question to
speak directly to the target
audience and is also more
persuasive,

By listing the product
information along the
bottom, it doesn't distract
away from the message
however follows the typical
codes of an advert.

as this age range are more suited and similar to eac

zb\l/ﬂ'(' Q URit 6

This advertisement used in

JFW m,a -‘(Dm; my magazine follows typical

codes and conventions of a

/{a'r'f-‘ f.ﬂff _,me Jf/ﬂ"{(}' J;'J,’/?’ j/(’//ﬂ magazine add.

The subtle pink background
not only links with the
magazines house style but
also connotes love.

| placed the image in a central
position as this is the line of
sight and also is the main
feature of the advert.

fasHio magazine. It has a similar layout and clear heading

wit text to explain more about it. There is also a

banner alongthe bottom featuring the logo and product

information. This highlights how dvert is similar to .
professional adverts and would'fneet its aim, They have | ) Aslecs
also used pinks as this is very feminine and suggests

romance or love.

Tr;i&'j: similar advert to mine which was featured in a
ub

~ Glamour gazine is a magazine that is based upon ‘
| bee'?ﬁur;ﬂskincam for women between the ages of 18- & Mhch
ism

: ==l 49%nd Mﬁs«rﬁimmunly known for using celebrities o
rather than models on their covers. as first published in 1939 in the United States ;

the was a monthly

i
and is still sold today however, the target audience :rE been raised to 25-49 year olds Mb S

subscription magazine and focused upon the latest

ir and beauty trends. It has

varied from A4 and A5 as they tried to create pocket sized magazines which people
could read on the go. Over the years,@famour followed the other magazines, using
more codes and convntions and prbving to be a modern magazine which is similar to
mine.



This magazine is similauﬁnﬁas it has a clear feature f!ﬁguty and skincare

however, it is more subtly” They also use celebrity endorsement to make the
magazine look more professional and trusted and then those who use it can look up to

the models on the front. Althnughogaele/?agﬁines are clearly different to each other as QQ‘FJQS -
you can see, the age of the m luctuates to accommodate the common yobe
reader of the magazine so that she can relate to it. The mastiead is caried €~
throughout all three magazines in the top left corner and their faces are slightly angled

and not completely centre of the screen. There is no.cléar colour scheme as the

images vary from black and white sepia to normal blue tone colours. However,

within each issue there is a ho style and this changes just as trends and fads do

also. The tasters that are around the main image increase over time which makes

sense as it shows how more and more people are attracted by Jittfé snippets of articles

and these help to attract more audience to gain higher readetship levels.

All three magazines highlight the direct Iaug@; and eye contact used by the mnderﬁ

to make it more _alluring and.make young women want to buy it. The use of personal Q_I{C/u- efl
pronouns of&ﬂla’ and JFsuggest that the magazine is aimed directly at the target =
audience and shows that they are trying to get the audie quI attention.

The fact that the magazine has moved the target audience range up from tﬁ
highlights how teenagers and young adults have different skin to-that of younger
teenagers and so highlights that my magazine is suitable for mytarget audience. It is
also very successful today with a high circulation and demand for the latest issues.
This highlighm{mﬁumy product with be sustainable just like this one that has been
around for 74*years.
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Unit 6.3 re-done )

| Ast e

Before the production of my maga:[nf,l needed to ensure that | was fully prepared
and planned ready for the magazin€ production to run smoothly with enough time to
complete it. To do this | needed to ensure that | had enough time and prepared

equipment so that | would not miss out any content and would create a professional
magazine that was wnwney that the investors put in for it. Not only would an

unfinished or unpolish agazine have a negative effect on me but it would also
affect the investors and workers such as the models by associating them with an
unsuccessful product.

| began by putting together an action Wﬁ allowed me to identify all of the tasks m
that needed to be done in order to stitk to my deadlines and progress onto the next .h,j‘

unit without mistakes. / 5 I
(5\0}& you can see from my action plan attached, ¥sectioned each part of the magazine ‘
?‘ production process so that | could plan out everything that should happen. | used the

titles ‘How am | going to achieve this?', ‘Props’ and ‘problems’ and ‘deadlines’.

-
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As you can see from the action plarf, every element and stage was added so that | d*-o.h‘
could see exactly what was needed to be done. | then allocated them get'deadline WAL

dates which ensured that | had a reasonable amount of time to complete each fask

and this enabled me to stick to the deadline. | then ticked dlbmfgcr? each item once it

was completed so that | could keep on track of what | had finished. The action plan

was very important as it allowed so time between stages and also enabled me to

move on to the next task if | couldn’'t complete the one before without forgetting what |

had completed. As | completed all of the work before the deadlines or on the

deadlines, this proyes to be an effective time keeping method and also kept me

organised and efficient.

The deadline in which | found hardest to keep up with was editing the i |
decided that | didn't want to edit the images until after | had begun uction of the
magazine as this allowed me to edit them to meet the house style and the design of



each page. At first this meant that | was late for deadlines as | skippewﬁr’: few and
went back to them, however if they were finished before the next deadline then | saw it
as meeting my deadlines.

O "
After the action plan, | needed to create a pmduction,;dlﬁ;ule as my magazine is aL-lJL
based on beauty and skincare and so was predominantly images. | created a ,Sﬁ-/b‘-Q

production schedule which listed all of the images that | ded to take for each page
of the magazine. This is designed to speed up the Mf:phy process and also give
the photographer an idea of what you are hoping t6 achieve from the image.

T - b iy ] LA lbce Wrd msepenaria g o, encl - |

tted g 2

| made two production scheﬁé.:l' he first one on the left lists the stages of D e‘#mkﬂ*

production as a brief overview including taking and editing the images, making the (6\ :
front cover and making the rest of the magazine.

taking for the magazjne. | commented on the planned location, date, prop, model and
description. The prBduction schedule was very helpful when taking my images as it
gave me an initial structure to follow so that | knew what sort of images | was hoping
to achieve. This planning also meant that the process was much sw could be
easily prepared for and done when the models were ready. | wantedto take images
which featured beauty related things but wanted the images to represent health and
fresh young skin. This meant that | needed to plan for open spaces inocations with
bright lighting or a camera with a bright flash. The locations wemﬁﬁ:d also as |
wanted the magazine to be relatable and affordable so chose to take the images in a
home setting which would be more like the target audiences. | wrote-a small
description of what | hoped to achieve for each image so that wtien | would look back
at the list it would remind me and the models what images needed to be taken.

On the second pmzj:ynﬁhedme on the right | listed each image that | would be

goodas | had hoped. | did try out a variety of different camera angles and images to

m stick to my original plans. This links with the sketches of my images that |
designed in preparation for the photo shoot. In this process | roughly sketched my
ideas onto paper to have a visuaWat | was hoping to achieve. In the end | did
not include the image of the younggirl in front of the mirror as | didn’t have a suitable
location and the angles that we tried were not flattering and did not look good. | made

e WM
CG-'“k\Pl | didn't completely stick to this in the end as the images that | had planned were not as
o~
U-i@é
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Unit 6.3 re-done

the decision to leave this ﬂu't}ﬂdﬁplane the image for one of the other experimental
ones | tried of a model's hair’ a i_&_'l(_

In order to prepare for the worst soenarioaﬂﬁ;ted a risk assessment for taking my S+SEAN -~
images which acted as a guide that could be followed if anything went wrong so that |

would be calm and prepared.
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As you can see | looked at the risk, the level of rmkelihmd. and solution,
whether it is safe to continue and any additional comments which may help me later
on. | didn't have to use this when it came to taking the images as | was prepared and

made sure that the risks were lower than | first thought.
| then created a time hu@ﬂﬁy magazine which | had made to _keep on top of the

many pages that | had decided to produce. ﬂ-{m:} L“’L‘“‘\
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My time budget wasn't very detailed and even with thm;ncy time | found that |
still fell behind on some of the deadlines that | had originally created. This is because

(Cwi\'\-’\ 2.
hasg Bpﬁéd .



Unit 6.3 re-done

o\

some pages were doubles and some were single which meant the content varied
making some quicker and easier to make than others.

If making this again, | would need to really consider the pages that | had planned to
make and take into account how much information | would need to include and how
long this may take me. | had also not planned to make any dﬁ?ﬁéﬁes in the
magazine as | hadn't thought of this feature. | also didn't planvdny of the adverts that |
included in the magazine. | added these because | felt they made the magazine more
realistic and | also had spare time to create more pages and improve my current

pages at the end of the unit. “KPCJQ Poacl s [a._..;:__l;j._-ie.,fy- F‘Mﬁ

With these steps in place, | found it quite easy to stick to my finaf?dﬂﬁ even
though | did mix up some deadlines due to issues with image editirfig. | also didn't take
—> into account the printing issues as | do not have access to a colour printer and so
& C}g\lgf__.. needed to use the one at school. The paper that | had bought wasn't compatible with

this printer so | had to use normal paper rather than glossy paper. If | was planning
this again, | would take paper and printing time and budget into account as | felt that
this caused a lot of stress towards the end of the unit. Overall,| feel that | was
successful in sticking to my designs and theme of the magazif'le throughout with little

-
difficulty. Head A_AOL Yo~ J*—w:::...-..c:-jjq_ | ‘(
During lessons, | had planned to go through.afy action plan and stick to the deadlines
that | had set at the beginning of the unit,Afound this difficult from the beginning
because | could not access the school network from home which slﬂan at
first. After a few lessons, | found the programmes on the MAC comput ery easy to
use and good for editing and showing the step by step production process as | went
along. This helped me to explain why | made changes to the original desigras and also
meant that | had all of the files in the same place at school. The leisﬂf%:g:: and
times that | had originally planned were very useful, especially as it gave me one
‘y)’v"' desktop that | knew all of my work was saved to. | felt that using the action plan from
: the beginning acted as al_gmf;ﬂ(ide because it ensured that | didn't miss out any
f\- steps and knew what | was working towards. | do think that as | moved on with making
my product, it became harder to work during lesson times as | had difficulties with
printing and also layout changes when changing my images and house style as | felt ICe J
at times they became inconsistent. To overcome these issues, | had to chan e T
order of the action plan and also allow more contingency time as | hadgpdﬁge%‘.t‘ibmat&d F\CN‘%
how long each step was going to take me. Also, | needed to ensure to print work for
lessons so that | had all of the necessary equipment and previous work to make a
maore successful final product.

Whilst working, | often had more than one task openﬁsxlgeleded to move back and ‘U‘A‘L H‘]-—
fourth between editing and production of the magazine. This was to ensure that | had ’{hﬁ_-':.,t-\i“\g
a fluent style throughout whilst still following my initial ideas whic re chosen by the

target audience. This slowed me down and was a factor that | Hadn't considered as |

thought | would make the magazine in a more organised way. Although it took me

longer, | still feel that it 1u;?s/ltﬂe/rzight decision as the final magazine incorporated not

only what | found to be sutcessful when looking at existing products but also what my

target audience had asked for.
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Unit 6

Unit 6.3

Before the production of my magazine | needed to ensure that | was fMa red
and planned ready for the magazine production to ru;t:?aotﬁly with enough time to
complete it. To do this | needed to ensure that | had ugh time and prepared
equipment so that | would not miss out any content and would create a professional
magazine that was worth the money that the investors put in for it. Not only would an
unfinished or unpolished magazine have a ne,geﬁleo effect on me but it would also
affect the investors and workers such as the models by associating them with an

unsuccessful product. L_,VJ'_S

| began by putting together an ac;ia'n/p’ign which allowed me to identify all of the tasks tD
that needed to be done in order to stick to my deadlines and progress onto the next

unit without mistakes. Ed/« 5 _ l —
As you can see from my action plan attached, | sectioned each part of the magazine E:’Lm

production process so that | could plan out everything that shotld happen. | used the Ir
titles 'How am | going to achieve this?', ‘Props' and ‘probfems’ and ‘deadlines’. ’
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As you can see from the action plan, every elemeﬁ'f'énci stage was added so that |
could see exactly what was needed to be done. | then allocated them set de e
dates which ensured that | had a reasonable_.amount of time to complete each task

and this enabled me to stick to the deadlin®. | then ticked through each item once it
was completed so that | could keep on track of what | had finished. The action plan

was very important a;];l{l:l:-ysd so time between stages and also enabled me to

maove on to the next task.if1 couldn’t complete the one before without forgetting what |
had completed. As | cempleted all of the work before the deadlines or on the
deadlines, this proves to be an effective time keeping method and also kept me
organised and efficient.

The deadline in which | found hardest to keep up with was edifing the images. |
decided that | didn't want to edit the images until after | had un production of the
magazine as this allowed me to edit them to meet the house style and the design of

each page. At first this meant that | was late for deadlines as | skipped over a few and
went back to them, however if they were finished before the next deadlinithen | saw it

as meeting my deadlines. F jeo [V\W 9 (Cua

After the action plan, | needed to create a productjprSchedule as my magazine is
based on beauty and skincare and so was predominantly images. | created a
production schedule which listed all of the images that | needed to take for each page
of the magazine. This is designed to speed up thephotography process and also give
the photographer an idea of what you are hopw‘(get-:achiave from the image.

-
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| made two production schegutés. The first one on the left lists the stages of
production as a brief overview including taking a iting the images, making the !
front cover and making the rest of the magazing. ' (g_oj t L\Olmg'k'H\a

On the second production schedule on the right | listed gach image that | would be
taking for the magazine. | commented on the plannq,dﬁ?:::inn. date, prop, model and
description. The production schedule was very helpful when taking my images as it
gave me an initial structure to follow so that | k what sort of images | was hoping
to achieve. This planning also meant that t rocess was much shorter and could be
easily prepared for and done when the models were ready. | wanted to take images
which featured beauty related things but wanted the images to rep nt health and
fresh young skin. This meant that | needed to plan for open spnc@’swiﬁelncatiuns with
bright lighting or a camera with a bright flash. The locations were limited also as |
wanted the magazine to be relatable and affordable so chose to take the images in a
home setting which would be more like the target audiences. | wrote q,snféﬁ
description of what | hoped to achieve for each image so that when | would look back
at the list it would remind me and the models what images needed to be taken.

| didn't completely stick to this in the end as the images that | had planned were not as
good as | had hoped. | did try out a variety of different came gles and images to
try to stick to my original plans. This links with the sketchefﬁﬁ: image tl
designed in preparation for the photo shoot. In this process | roughlysKetched my
ideas onto paper to have a visual aid of what | was hoping to achieve. In the end | did
not include the image of the young girl in front of the mirror as | didn't have a suitable
location and the angles that we tried were not flattering and did not look good. | made
the decision to leave this out and replace the image for one of the other experimental
ones | tried of a model's hair.

In order to prepare for the worst scenarios, | created a risk assessment for taking my
images which acted as a guide that could be followed if anything went wrong so that |
would be calm and prepared.
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As you can see | looked at the risk, the level of risk, the likélihood, and solution,
whether it is safe to continue and any additional comments which may help me later
on. | didn't have to use this when it came to taking the images as | was prepared and
made sure that the risks were lower than | first thought.

| then created a time bddget for my magazine which | had made to keep on top of the
many pages that | had decided to produce.

r. g LB - e R R P .
= dmer gy

My time budget wasn't very detailed and even with the contingency time | found that | — |

still fell behind on some’af the deadlines that | had originally created. This is because = < J"‘“#Q_ ’
some pages wen ubles and some were single whieh meant the content varied !

making some quicker and easier to make thamne)lise Comaradiy

If making this again, | d need to really consider the pages that | had planned to
make and take into atcount how much information | would need to include and how

long this may tak&'me. | had also not planned to make Wle pages in the
magazine as | hadn't thought of this feature. | also didni#plan any of the adverts that |
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included in the magazine. | added these because | felt they made the magazine more
realistic and | also had spare imie to create more pages and improve my current
pages at the end of the unik

With these steps in place, | found it quite easy tmﬁ;ﬂ; my final deadline even
though | did mix up some deadlines due to issues with image editing. | also didn't take
into account the printing issues as | do not have access to a colour printer and so
needed to use the one at school. The paper that | had bought wasn't compatible with
this printer so | had to use normal paper rather than glossy paper. If | was planning
this again, | would take paper and printing time and budget into account as | felt that
this caused a lot of stress towards the end of the unit. @Verall | feel that | was
successful in sticking to my designs and theme of th&magazine throughout with little
difficulty.
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The reason that | chose to create a ski ® and beauty magazine for young
females is because | felt that ther s a clear gap for education on the latest skin
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care routines and affordable make up that teenagers wyld’(e interested in. |

wanted to showcase healthy methods of caring for skin"as the beauty industry has

become much more popular. The main element of my product | would say is the @N‘C— ]
photography and the experimental shots used for each image to make it stand out

and show through as unique against afry,mfgr beauty magazines. Also, | aimed

the magazine specifically towards youriger skin as | found this to be rarely seen

and very important.

To ensure that my images stood c-urtwajf}dﬂfould catch the audience's attention |

wanted to be unique so | chose to ingdrporate the skincare with the beauty to - :]|'..,-

highlight exactly what the magazine is about. | used young models in thg/la@t { l

‘aflyﬁg'-::e range as these would relate directly to the target audience. | used mostly e
ose up shots of the models as | felt this represented the beauty industry and was

the best way to showcase the makeup of the model. | then went on to take high

shots and low shots of the model by tilting the camera and shining lights on e_cwufl

different points of the face to créate dimension. | chose to use close up shots as o"

this allowed for very clear, detailed images which can be studied and used by the Qﬁ- x

target audience to learn from. &\N

A TRUNE] qreldy
ALNCAN R

These are two examples of the shots that | used in the final imag;fmay are very
detailed and bright and used the light to hit the high points of the"face for a more
glowing look.

After taking these images using a high quality camera, | needed to edit them so

that | could enhance them and take out the background and any shadows which

make the ir:‘?gerlﬁ'ak less professional. The programmes that | used when Editing@ W
were PicMenkey, BeFunky, TAAZ and Photoshop as these programmes were

easily available and | have used them before so have knowledge on how to use

them. The main edits that | applied to the images were brightening and tightening
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tools which erased wrinkles and dark lighting in-the image as | wanted them to be U\]Q—
bright and flawless. These technical im ements made the images look much @
more dramatic and eye-catching whilst still highlighting the natural beauty of them

without making them too fake.

| also edited the objects to make them clearer and show the products in more
detail.

ﬂ’%
Aestte KT\

These images are very aes eticallycr“p!‘{easm and would definitely appeal to my
niche market. They looked professional and clearly linked to the mag;:«.;?&-lhe

articles the accompanied. When editing the images | was following t IDA L od
criteria which make the images much more appealing to the target audience. |

wanted them to be attention grabbing and make the target audience desire to have
the products and use them to create the looks that are shown throughout my
magazine. As a magazine based on looks, this was an important criteria for me to

try to follow-as | wanted my target audience to want to know and see more of the
magaziné.

1-';}0,&"& increase the aesthetics of the magaziﬁéﬁ ensured that | had a clear QW C
hetise style with a linking theme of pastel colours and feminine fonts which would ‘
further please the target audience. | wanted to create an elegant magazine which
is relatable but also something desirable for the readers to want to learn from and
copy. The layout of my magazine was changed slightly to accommodate the new
double page designs which | later decided to include as | thought it looked more
professional and allowed me to include more content. | used thedyout of other
magazines that are already on the market to gain inspiration from products that
are already successful on the market.

b
2-: o v 4

These are the pages of my magazine:

wlathens Day
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| gathered a small focus group and showed them the-finished magazine. The focus
group were all in the target audience range of 18-24 year old females. As | have Q2 W C_ .
stated before, the demographics of this target audience would be students or

recently graduated females who don't have much money and so would look for a
hobby or outlet at a low price. | asked five females who are stu Cfents to take part.

A: female student aged 18 1 L.&""Q
B: female worker aged 24 -—r(h’\ !

C: female student aged 20
D: female doing an apprenticeship aged 20
E: female student aged 17

Do you think that this magazine would appeal to you and would you buy it?
Why?



P),Qﬁ)‘&"" &%
A: Yes definitely, | h : i i ) i ' E""Cg::/"
: y, | haven't ever seen a magazine thwm makeup which o-f‘-‘)"‘ ¢!
focuses on girls my age.

B: Yeah, | really love makeup but | don't really know what I'm doing so | think this =~ X~
would be very helpful

C: | love the idea because it's aﬁcrgam{and just what you want to carry around

with you. | really like that it isn't all about celebrities but they are still included.

D: The magazine idea itself is creative and | think it is unique which is why | would

definitely buy it. | love how you have mixed the two elements together without

clashing. ;

E: Yes the magazine has a clear genre and has a lot of intereatjm'},ifrﬁrmatinn in

that isn't repetitive or something I've heard before which is good’

Do you know of anyone else your age that would buy this magazine?

A: Well | know a lot of my friends would buy it becaus can't afford to buy high
end products so this magazine would be so :"|E||::+fl.r|/e/we

B: | know a lot of people online that would like this, maybe if it had an online
subscription

C: I'm not too sure, | think girls would like it if they liked makeup

D: Definitely, it is unique and aimed directly at us

E: | could name quite a few, yes

What do you like the most about the magazine? A Qﬁn}‘ e\

A: | think | mostly like the amount of images that you use throughout because
there is so much guidance and you can see how talented the makeup artists are
B: | like how it is really pretty and girly. It makes me feel feminine and makes me
want to try out al the looks straight away

C: My favourite page is the front page, it is so creative and really grabbed my
attention

D: lliked the range of articles and how they were on two pages because it gave
you more to read and look at

E: | like all of the fonts hat are repeatedly used because it made it easier to read
and really sectioned the large bits of writing

Is there anything that you would change about the magazine?

A: I think that some of the pages look a little bit empty so 1 would maybe add little
pictures or lines in the background or something like that.

B: The only thing | don't like is some of the pages are very informal and don't really
fit with the rest of thn;)magazlne Just the 'Dieting Tricks' as it might promote a bad
self image. hoAAM,

C: | like the whole magaz:ne, but if | was to change anything | think the boxes
around the writing may be too squared which makes them look a little sharp

D: | wouldn't change anything, | really like it

E: | have no improvements as it is only the first issue and so you can try any style
out

Does the magazine look professional? ‘TEL s € v:..[ T & K I':j

A: Yes definitely
B: Yes
C: Yes, it is unique and eye catching
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D: Yes
E: Yes

Do you think it could compete with other magazines on the market? What
makes you say this? T [, ¢ o S G L

A: Yes because there's nothing like it that I've seen

B: Definitely, the editing looks so professional, but the paper may make it less
acceptable

C: Yes because other magazines are repetitive and they all say the same thing
which makes this one stand out

D: I don't think it could compete because it is so different to other magazines so it
would only appeal to the direct target audience

E: Yes because it is just as good a quality and also | haven't seen anything else
that's like it

Do you like the colour scheme and use of colour backgrounds? )A@_SIM ¢ k

A: Yes it is pretty and matches the images

B: Yes and | like how they link through the magazine but slightly change to make it
different and interesting

C: | think it suits this season but wouldn't be suitable if the fashion trends changed
to darker colours

D: | like the colours but sometimes they are hard to see

E: | think the writing matches the background nicely

After conducting this focus group | can now conclude that my product has been
E;fgceﬁsful and does appeal to my target audience. | think that it is clearly quite
erent to other magazines than they have seen befare but they did voice
concerns that the target population is small which would reduce sales as it is *5 SDC‘&;
primarily for young females. The participants stated that there were a few _H'E‘Lﬁ-j‘u
adaptations that could be made to the magazine, however there was still a lot of ?o.-_,v;,;.
positivity about the product and overall they would buy it. A large 80% of them also
said that they do know multiple other peefle that they would recommend the
magazine too and might buy the prod#fct. This highlights that there is a gaﬂﬂrj this
product and it could be popular for the target audience. It has it aim to fill a gap
and shows that it would be sustainable and a worthwhile long tefm project that my
investors have put their money towards. This is good as j},ﬂ‘é‘:a that the product
can have a positive boost onto the market with the more known brands. The
participants did suggest a seasonal changing colour scheme and also monitoring
some of the language used in articles so that it isn'tm)c/ﬁ;)rmal and gossipy.

Overall | feel that | have created a successful and sustainable product that does fill
a gap in the market. | think that | would be able to pay back the investors and have
created a product that is aimed at young females. | feel that as well as following
and plying with the typical codes and conventions of the magazine, | have also
?aﬁ unigue and different to many others that are on the market today:.
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| Magazine
Pitch-
o Notes

SECONDARY RESEARCH

Secondary research was the most important step for me as it
allowed me ta look at all the current media in moving image,

audio and print and find a successful gap in the market. | looked

into a variety of different genres in order to gain a greater

understanding of what is available in order to make my product
unique and new. For moving image, | looked at sit coms, soaps,

documentaries, films and TV adverts. For Audio | researched

radio (for adults and kids), audio books, music sites and podcasts

{both educational and comedic). Lastly, for print | Jooked at

magazines (fashion for men,, women, teenagers), billboards,

adverts, newspapers. | specifically focused on the target audience
that they are aimed at, the styles of the product, specific qualities

of each that made them either stand put orsimilar to other
products (looking ar their codes and conventions),

IDEA 1 - MOVING IMAGE

The first idea that I found a gap in the marl-a‘:t forwasa
TV show for teenagers. The target audience is for both
male and females aged 16-25 years old. Trhe reason that

[ chose this age is because there is very little !’nr .
teenagers due to the issue l:lt'!:la-rifym%r what isand isn't
ok for teenagers to experience. There is also the |
possibility of making the show to young or old howev e;
by featuring a mixture of young adults and teenagers, i
should lower the age limit.




IDEA 2 - AUDIO

The reason that | have chosen to focus upon the elderly
for an audio piece is because there is a large population
aged 6o+ that listen to the early sam shows on the
radio. There is a clear gap and also need for a radio
show like this as the retirement age is being raised and
there are little opportunities for the elderly to occupy
their time. This is why a radio show catered and
specified for them would be successful and helpful.

IDEA 3 - PRINT

The magazine industry is widely covered and so it was
hard to find an idea that is unique but would also be
suecessful. | have combined to large markets in the
magazine industry (skincare and beauty) and then
adapted the usual niche of older women to fit
teenagers.

PRIMARY RESEARCH- MOVING IMAGE

| conducted some primary research in the form ofa
questionnaire and I-uau'u:l-.-;:diI d-;'em out to ;::r rticipants,
in order to help me gain further researc m
participants ti‘Fat ﬁtgi?m my niche market. I asked them
abour whether they would be going to university, if they
had an idea of what career choice they would chose,
whether they would take part in the show and also
whether they would watch the show. The results were
very positive showing the demand for this type of show
as the results in purple show that not everyone knew
what career they would go into so a show a_hcut
university could really help them. In addition all uFthle
participants felt that they would watch and take part in . |
the show highlighting the gap for this. -




PRIMARY RESEARCH- AUDID

| also conducted a focus group for my audio idea including 4
participants, 3 of which fit into the target audience range. |

firstly asked if they listened to the radio and 100% of them said
they did, most commonly in the morning. | then asked if t

feel that there is ‘:igap for this idea and the participants that fit

into my target audience gave ositive results for the idea,
which showed me that the umisied target audience ofaz?:we

50 is accurate. | then developed there positive comments and
expanded on this by asking what topics they would want to

know about and whether they could find out this information
easily. They gave me a mixed response which suggested thar |
would need to do some further research into this if | took this

idea forward. Lastly, only the 3 of 4 participants that fit into this

age range liked the idea and all agreed on one segment a week i l
the morning slot. I‘.

PriMARY RESEARCH- PRINT

For my print idea, | conducted primary research through the use of a
guestionnaire to 1o participants all of which fit into the target
audience. | firstly asked whether they thought there was a gap in the
market and go% said that there is a gap. [ then asked if they know
about the best way to care for there skin and whether they would want
ter know. [ received very positive results that le would find this
beneficial and that they didn’t know. 1 then followed this with more
content related questions which received mixed responses suggesting
that | need to look into this in more detail if chosen. | then as

abaut when the magazine should be released and what the cover price
should be. As you can see by these graphs, the majority of the
participants felt 8 monthly magazine would be the most suitable. The
cover price results ranged between £2-£4 which gives me a nice
starting ground to work with when deciding the price. Overall | found
a great response to this idea, highlighting tﬁr potential of this asa
unique and clear gap in the market.

PRIMARY RESEARCH- WHICH WILL BE MOST SUCCESSFUL?

From this research, you can see that the print idea of a
magazine was the most successful when compared to
the other mediums. This has shown me that thereisa
clear gap for this target audience. Even though these are
3 gaps in the market, it is clear that the magazine would
be the most successful.




CHOSEN IDEA

The reason that [ decided to go with my print gapof a

magazine is because in recent years the beauty industry
has expanded and become massive for teenagers asa
main consumer. In addition, there are many products
aimed at aged skin and older women, however very
little acknowledgement of keeping skin young and
fresh before reaching this age. | decided that a monthly
release is more suitable to this age as weekly may be too
frequent and yearly would be less successful as it wont
be able to stay current and up to date. I specifically
looked into teenage blogs online and eonducted a small
questionnaire asking where young adults/teens find out
ahout skin care and beauty products that are aimed at
them. The most common answer was blogs.

COSTING

o Firstly, | looked at three different magazines in order to find out
a cireulation and cover price that would be suitable for my
magazine, The first magazine | losodoed at was a weekly magazine
focused on fashion and beauty (Woman magazine], the second a
manthly fashion (Marie Claire) and the last a monthly beauty
magazine (Allure). | have looked at these as there are no skin
care and beauty magazines that are aimed at young adults. |
found out the average by adding all the circulation numbers and
dividing this by three, | did the same for the cover price. 1 found
(.} for the circulation and (...) for the cover price.

SALARIES

After this, | researched into the salaries for people that | would
want to work for my magazine. | then looked at suitable figures

fora new starting magazines and came up with these figures. |
e prihthee g | @

1\

INCOME

T find out the income, 1 first calculated the amount af
money that would be made from sales by multiplying the
eirculation by the cover price and issues per year. | then
added the advertisement rates of the two muml_’tﬂy )
magazines | looked at fior the cover price and circulation and
divided this amount by 2. This original number was £54.525
however, this amount of money to charge for advertising
rates is much too high for a starting magazine sluch asmy
own even if it is the same genre as these magazines, For this
reason | reduced the amount down to £30,000 for a full page
advertisement in my magazine. | multiplied this by the
number of advertisements and issues per year (as shown

then came up with the gross income of (..}

here on the slide). By adding these two figures together | 1 . 1

/A



EXPENSES

| then needed to calculate the expenses that 1 would be
facing, To do this | found out the distribution cost by
multiplying 50% cover price by the circulation and
issues peryearand got (...}

To find the printing cost | multiplied 25% of the cover
price by double the circulation (they often print double
what the magazine medium is) and then by issues per
year and got (...)

I then took the staffing cost worked out previously and

added all these figures together getting the overall
expense of (...}

PROFIT

income this gave
Bn,rsuhlracting [y EXpENSes &m‘: m'g;_ %rq'ﬁ
the gross profit efore tax mumBer ot Lo g
For the contingency plan nm:nl:u:r. 10% o .g.:: e
taken just in case the rnaga?ntha.sany

- ino mistakes. Leaving L —

pnﬁhnﬁm rofit after tax, 25% of the gm&spmﬁt?lt ik
g money needed to be suhtracted to go e
?r:hen decided to give the shareholder amount of 25

tof (-] .
!Itﬁsﬁm::i:ﬂth’:ﬁﬁ;ﬁus:ms will be a sustainable and

: e ey
pmflra'l:-le magazing that would beworth investing In as

hich means that |
i investment of izs,gsg.ﬁuw
‘1.:’1% ﬁei::t:;; them back within the first 3-3 years. .

m

COMPETITION

The way that my magazine is different to these is it isa ‘ |
combination of beauty and skincare for younger

femnales. Most beauty magazines have elements of |
fashion or topics such as oral care and your heart which

are clearly aimed at older women. I feel that teenagers
are more interested in beauty and need to know how '
and why they should care for their skin.




LayouT

For the layout, 1 designed three different magazine
covers that were similar to the magazines | analysed
when looking at competition (as seen in previous
slide). I then conducted a focus group of 4 participants
that fit into my target audience. | found that the Jast
design which has more imagery but still small tasters
would be the most successful for my target audience. |
feel that the typical conventions of a magazine should
be followed, however | should adapt them to suit my
target audience of female young adults. As you can see,
the majority chose the third design.

MASTHEAD

| selected 6 fonts through secondary research and
related them to my magazine and then conducted some
primary research in order to find out which fonts were
most liked by my participants. | then looked into
colours and decided that there are 2 colour groups that
1 could use (natural colours and pastel colours). |
decided that the colours could change with season and
also to fit the main image, which is commonly done to
show the changing trends in fashion magazines,

MASTHEAD

Asyou can see from the results, the fourth font called
(Harrington) was chosen because of its femininity,
elegance but also delicacy which are all connotations of
beauty and skincare. It is clear thar all of the asked
participants said that this font was the best. The
eolours were also chosen and the pale less natu ral
colours of pink and blue were chosen. This has given
me a nice range to work with which could adapt and
change to suit the time of the year that the magazine is
released and also to fit with the main image. As you will
see later in my mock up magazine, | decided to go with

a light pink as similar to this as it worked well with the . :

main image colours for this particular issue.

16
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IMAGES

© These are my own images, taken with my camera. |
edited them on multiple programmes both online |
and offline to achieve pictures which relate to my
magazine and the month that it is released (in this |
case | used cold colours of blue and grey to highlight |
the winter month).

o First image: red eye, adjusted lighting, straightened,
toned down shine and camera glare, chan
saturation, blurred the busy background, added glow
around the face. |

o Second image: Lowered contrast, added shadow,
cropped, highlighted the face, added glow around the
face, blurred hair to make it more voluminous ...

MOCK MAGAZINE

This is a mack magazine that | made b i
together all of my research and L‘on‘lin;up]::u::;:i'lgthe
of magazine that [ am hoping to create. It has the s
Iayr:_.-:ul: design, imagery, colour scheme, topics and
typical codes and conventions of 3 fashion magazine, |
;n?ductei_i a I'm:lu.-; group (which the full interview Cil;‘l

& found in topic 4.3) and the results were positive and
suggests that this will be 3 successful magazine ’

RESOURCES

These are some of the resources that | will need for
my magazine to run smoothly and effectively each

month.




TIMESCALE

o During week 1, the articles will be researched and
discussed and then written.

o In week 2, the images will be sketched up to get an idea
of background, model, style and then will be taken,

© Then in week 3, all of these images will need to be
edited and all of the articles will need to be checked to
ensure they are ready to be put into the magazine |

o Lastly, in week 4 all of the printing and distribution
will take place.

TREATMENT

The format of my product is print, as chosen by
my target audience. It will be a female skin care
and beauty magazine for teenagers to young
adults ranging from 16-24 years of age. It will be
released at the beginning of the month because
the issue will feature styles and articles which
will relate to that month. The style of the
magazine will be glossy as this is more
professional and also is used by similar fashion
magazines that | looked at during my secondary
research.

As an investor, from you I am looking for the it
budget of my expenses (£25,585,624) as | _ |
will need this to begin my company. After
the first year [ will make a profit of
£12,12,312.50 which means that within 2 to 3
years you will make you money back.
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Demographics/ Psychographics of target audience

From my previous primary and secondary research | have decided to create a young adult
female skin care and beauty magazine. This means that my target audience are young
females who have an interest in skin care and beauty products that want something
specifically aimed for young skin.

Demographics Q
(the statistical data relating to the population and particular groups within it)

The demographics of my target audience are young females aged ba?wem as this is
the age where teenagers have problem skin and also start to become more inter in
wearing make-up and taking responsibility for themselves. My magazine is sef{?:r;ﬂal. and
will relate to working class females by looking at money saving technigues and drug store
make up brands. The-main competitors of my magazine are large beauty magazines such as
Marie Claire whmlﬁ;l:ses on middle class women and sgupper class women are not
interested in the content that my magazine will provide” The magazine is specifically aimed
at younger females as they don't have any skin care magazines for young skin, they are
mostly aimed at aged skin looking younger rather than preuentim:}kmﬁg aging.

Psychographics
{the study and classification of people according to their altitudes, aspirations, and other psychaolegical criteria,
especially in markel research)

@\]*‘(- ‘The main hobbies of my target audience will be the experimentation of current beauty
trends. They are sophisticated but young and creative and also young so will be looking for
guidance. The magazine will be elegant but informal and very relatable for young girls who
don't necessarily have the best knowledge and availability of high end products and
techniques for skin care and beauty. This is because the target audience is young females
as young as 16 which may mean they don't have jobs or are still at school/university.
Females this age tend to like pretty sophisticated looks that make them stand out and be

/un%je. As a resull, they will be interested in hearing the best techniques used by
professional artists and also the products that celebrities and the public are buying and liking
the most,
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Brief

The final product that | am taking forward to producﬁ;p{ﬁ. skin care and beauty magazine

aimed specifically at young females aged 16-24 as Fesearch showed that this market didn't @\] i,
have a magazine aimed at them. In addition, this is the age that most females become more

concerned with the welfare of their skin and developing the skills to make their makeup

stand out and unique. Most available skin care and beauty magazines that are available

today are aimed at women who are older as they aim to reduce the appearance aeffgig.

However, young females have no magazines that make them aware of how to ke & skin

young and take the best care of it. By having the medium of a magazine, it means that the Qb\_}c_ '
product can be largely distributed and is something that young females would buy.

The target audience of this magazine would want an inf:::-rrnamﬁ:;: of address with formal GJUJC__ :
elegant themes and house style to show their maturity and sophistication however not seem
too posh and hard to follow. They would want things that are short and easy to read to allow
them to follow the advice and be able to read it leisurely in their free time.

In order to ensure that the productions process runs smoothly and that | stick to my
deadlines, | will undertake a series of planning procedures to prepare me for the final
o] ction. This will include: action plan, risk assessment, production schedules, content
esearch, orgar@an of the models and photographers, budgets, sketches and previous
planning that can be applied to the final magazine.

QwC_

Neranloe e of
= NC(’G.&*—«L-



L®

3y} @jou pue saido] 0} paau os|e | ‘Bujeaw "Bl Yjim yJom o} Buijim
Jejiwis Buuanoo sbBunjaaw 8y} pioy o) sneyo | aie Aay) j e9s pue asnpoud
s|dnjniu pjoy o} paau |m | | pue sajqe) yum wool 221y | o} Buidoy we | sabew ay) | (seynuiw juswnoop)
Buiueaw ‘awy) swes ay) je | B ¥00q 0} pasu OS|E pue |  SSNasIp o) siaydesbojoyd siaydesBojoyd
10 Uoos AIsA B|QE|IBAR 8q | LLIOJ BJ0U U| SBINUIW B} pue sjapow ajqiIssod pue sjapol yim
Aenuer 0z l1e Jou b sapolu ay | JuaLWINoop 0} pasu ||Im | IIE jlews o) paau |m | | sBunesw asiuebip
R Aydeibojoyd sabeul
pue sauizebew a5al) Jo punoibyoeq
uo Jaje| paacidun JBjLus Jo & pun sdoid pue sajBue eiswed
pue pafiueyo aq 0] | woyy yaseasas fiepuasas | sy ‘oY 3oo| 0] sj@pow Aw sdn
paau Aew os pue pajiejap pue suad Jaded | juem | Jeym jo seSp! [BIILI | ¥oOwW -fydesBojoyd
Aenuer /1L | Asan aq juom sabew ay| paau o} Buiob we | | awos yojeys o} Buiob we | jo Buuueg
yoJeasal Alepuooas
Buisn pasuaiajal ‘eaJe AW U| S9|BWS) | B)BINIIE SI || JBY} 2INsua 0]
SS010 aq ||IM puB anljoays plo 1eak yz-9| Jo ezis | aouaipne jabie) Aw jsuiebe jusjuos
al alow | siy) Jaaemoy | ajdwes ||ews e osje pue | siy) 1se) uay) auzebew Aw uasoyo Jnoge
azis sjdwes |ews e Buisn sBuipuy Aw soussejas | o souaipne sydesBoyoksd olydesGowap oju
Lu,| SE s)nsal s|qela) S50J40 0] Jauiajul pue oiydesBowsap ayj ojul | yoieasal Alepuosas
Aenuer 6| pue pijea 126 jou ybiw | 8y} paau o) Buioh we | | som snowaid Aw asn |im | pue fewud
swajgoid
Sanss Aue alwomBA0 0] MOy
solew Aue io) Junoooe apnjoul osie |m | "sebes
‘panjoAUl SYsL ueo | Jeyj os sseooud yoleasal pue uoponposd
lie Japisuoo jou Aew Jo | yoes ybBnouy) ob o) ugid Aw noyBnouy) Jnoso
SaNss| UIEPa0 aluodiaA0 | uoioe siy) pue juawnoop | ybiw jey) sanssi ajqissod
v1L0Z Aenuer e 0} 2jge aq jou JyBiw | piom asn o} sendwon JO 15| B 8g |m Sy JUBLUISSISSE YSIy
uayolq ale seulpeap
)l meinooe Alelajdwos aq
Jou Jybiw sajep ay| “i9)e| aly uo
dn padA} pue usjjum puey aulpesp | paje|dwoo si yse) Yoes Jey)
aq 0] aABY |Im ) 8sED 8jeinoae ul ||y o} Aeip ainsua o] suizebew au)
siy} u sejndwod e sseooe | Aw pue juswnoop piom | Jo uononpoid sy} Jo uoioes a|npayoss
rL0Z Aenuer 0L 0} 8|qe aq jou Jybiw | | asn o} Jajndwoo e paau | | yoea jno ueld o} Buiob we | uoianpoly
) o papaau ju £SI) analyoe
pajajdwon saul|peag swajgold | swdinbajsjepow sdoig o3 Buiob | we mopy yse|
ue|d uonoy
g nun

oy TV



OMB

, ﬁ\tuq_ 4= ddfdwhu 0o o .?mu.jhi

Y|E} O] paau pjnom | 8sed

UDIYm Ul ‘asn o) papusjul
pey | jey) juawdinba

EJSLUED SE

(I | “H4om UMO Al 0} sIy)
asedwos pue sjeuolssajoid
Aq pasn s| juawdinba

feniga4 02 ay) puly 0] ajqe aq Aew | | yons uswdinbs Yaussu| 1eym e Bujoo) Ag uawdinbg
sabewn |euy
sabew ay) Burye) uaym Woly YIom
woyy spdoad Hons ayew o) o} Buijiewos aw sanb
Jendwod suy) asn o) pasau siy) se aye) o) Buidoy we
pInom | aloalay] pue puey | 1ey) sabew ay) yojeys
fenige4 ,z| Bungum Aw sinlu pjnoa | llouad ‘iadey 0} paau o) Buiob we | sayoeys
1onpoid Aw |
Jo uonejussaidal sjeinooe
ue ajeasn o} Aowaw auzebew
10 }iom 1ayjo asn o) pasu ay) Jjo abed yoea o} Inofe|
lIim | 0s ‘punoy aq jou fel ay} ubisap o] pasu [jIm
Aenuer 67 | J40j Bupjoo) we | ylom sy iom snolnald lawaiu) | | £ pun wody yiom Buisn safed jo jnofe
i “Juawdojaaap Inoybnouy) ‘BU2IU 8] JO} BqENNS |INS subisap umo A
‘Jonpoud Aw o) Jejiuns aq | peyul] AUES|D S YoM Aw Ing anbiun pue juasayp 0} way) stedwod
Aew jey) ssuizebew saded | ey} sunsua o} oM § JUn aq || auzebew Aw pue sauizebew
puij 0} peau |jim | 8SED SIY] | AL paau OS|E [|IM | “jJom Jayjaym 8as 0} sjonpoud | jo Jnode| pue sjuoy
u] "g|ge|ieAe ag jou Aew | ay) asedwod o) Jandwos Bunsia ypm node| ‘aLwayos INojoo
Jowajul ay) Jo Buppom aq e pue sauzebew PUE JUO} ‘aLUBYDS INOJ0D ay) ojul yoseasal
Aenuer /7 jou JyBiw sendwos sy asn o) pasu ||im | uasoyo Aw ssedwos [m | Aepuosag
. ‘auizebell ay) Ui pasn aq
uay) o} spJom umo Aw ojul
} ind pue uonewojUl SIY)
Youeasal o) pasu uay) |m
‘paje|joo pue pasiuebio | ‘papn|oul 8q 0] Juajuod
‘BJEp 8y} aouasajal uoneuLoul sy daay o) leym jo seapi oidoy wieb auzebew
SS0I3 0] paau ||m | | J8pJD Ul JuSWNIop pJom | 0] Japio u| sauizebew aied ay) Jo yusjuod
SSED UDIUm Ul 31BIND0. aq | pue jaweiul ‘sauizebew upys pue Ajneaq juaung ojul yoleasal
Aenuer £z | Jou jyBiw uonewuojul ay| pasu o) Buioh we | 1e yoo| o) Buiob we | Mepucoag

‘Yyoea 10} sajnuiw

‘Jjooud
SE S|IBLUS 8Y) JuswNoop
pue wayj jlews

53unN

(e



TR T

~ay I.(J\dhuu K

IS )

1° ) TP TP
‘sanup
paey ajdnjnw o) pases
S| YoM 8L} pue syJomjau
Jendwos Jayio o) sseooe
aAEl | 1BY) aInsua o) pasu ‘apew aq |m suoieledasd
| sSUBSLW SIY] 7JS0| 8g pinoo fua)eb | snomaud ay) o) suonejdepe

FSED Ul

1snf yons Aowaw ajeledas
e pue Jaindwod ay) o}

sajy au Buines daay | jey
ainsua o) paau | os pue
anes jou Aew HJom auy)

Jaindwos

pue Jus)sIsuoD aq

llim seapt A jey) ainsus
pue JI ypm juawpedxs o)
alw smo|je siy | suzebew
Aw jo sdn yoow ayew

0} sjuawala patedaid

pue uoneuuopn Aw jo

I BUIGLUOD ||IM | "SIy} Jayy

yom auy) Jo Buom ag jou ojoyd smopuIm 'piom pue safiueys fiessaosu
Wb sawweiboid ay | ‘Jaysignd Jeindwon | 1B yum suizebew (euly sy U4
‘a|qeodde

S

sdn yoo

YoIBp ,GZ

aq pasu j| ul Buidda)s
pUIW },USB0P oYM [2poL
dn soeq e s1 8By} BINsus
O} pasu ||Im | 85BD L2Iym
Ui Jjooys ay) ayew o)

a|qe aq jou Jybiw j[spow v

(=T E=T0T] =)
1awaiu Usindwon

seapl pue

sj04s ay) Yyum |ejuawusdxs
We | Jey} auns ayew

0} paau | "aujzebew ay) Joj
sydesBojoyd |euy ay) axe}
M | ‘sj@pow yim sBunsaw
snowmaud ay) Bumo)jo4

safiew) ump

Jaindwoo

awoy Aw uo Adoo

B SAEL | INSUa pjnom

| 05 yiom Aw aso] yBiw
| 40 Bunjiom aq jou JyBiw

uejd uonoe “yiom

“Apusioiye

Aauow pue awi Aw asn
pue uonanposd Buunp yoes
uo Aels 0] 8w a|qeUa 0]
1efBpnq Asuow pue awy e

Aauow
pue aw -sjabpng

Yosep £ jooyos je sisindwoo ayy | gy snomaud ssindwo | Buneaio Jepisucd o} paau |
‘auizebew
ay) jo uononpoud ‘safewn umo Aw Burye)

ay) Buunp saounosal
|ooyos ay) asn aw diay

PINGD |el) 2U03LU0S O)

uaym Ayenb jo suus)
ul joadxa o} Jeym Jo eapl
Jea|o B aAeY 0) 3|qe aq

S uun

,no, Ny




AR

e

Nﬂﬂ(i. AN

N H
ou N 90 NNW IV 4D 503.5\3002
i e 0, a

-1

g =L

“INOJOD Ul HJOM
|Buly 8y Jno yuud
ues | asaym saoeyd
layjo aaey op | 1Y)
Buoje of os Aelq| pue awoy
| se Aj|enpesb sBuiy) alay s st yJom | ‘jooyss Aw u sisjuud
juud pue Bupuud ay) pue asn pjnoo a|ge|ieae Jayjo
alojaq siajuud | 1By} stequud Jayjo lIe jno dew o} pasu Buryeasgyul
| 84142842 pjnoys | aq [m 818Y) 'SBA | pInom | asea siy) u) WER R ybiH | jo Jno Buuuni sejuuy
‘asue AeLu B
1By} SoUBISWINND
Aue 10} pasedasd auzebew aseoul jsnl
pue pauuojul | ay) inoybnoiy) jppow | u deys ued Asy) 1ey)
Ainy |1e aue Aay) auo asn sAeme 0S SjEp 3} Uo 83l
os ped Buiye) sjapow pinoo | os |2poL aq |[IM oYM |[SpoLu 1o0ys ay) jo Aep
|[enjoe pue [enquajod | auo uey) asow Buisn dn yoeq e paau | 8y} Uo B|QEIBABUN
||E wiojul o) pasu | e | 8SNe2aq SaA | Jey) ueal pjnom siy| A wnipap Buiwooaq sjgpop
22 141 Ylim
sajes 'swoy se yans
Jewaju ay) Joj ob o) isje) | jawislul auy) asn ued
saoe|d s|qejieae Jo )s)| dn way) adA} pue | 1ey) seoe|d Jayjo .J‘__..A .__.lw
B aABy | jey) ainsua | yiom dn ajum sfemie | ade alay] jey) ainsua L
|itm | i) ploae O] uBd | asneosaq seA 0] paau pinom | N yBiywnipay umop Bujob jeusaju)
10} awdinba ay) .
ajqejieae st suckiana | abueyo o) pey | 1eYy)
ey} sjep mau e uononpoid ybnouyy
uaddey | BuiBuewue ypm sanss| moys uay) pue Jaad
pInoys siy) 8ses Ul | 8)esIo 0S| PUB SWI) | B IO |o0YIS BYj Loy
1snl awn LousBunuoo | sjsem |im I asvmiaylo BIBWED B MOLIOG
pamolje aaey | asneosaq saj) | 0] paau uay] pjnom | ENTR yBiH yealq Ael elawen
sjuswwo) | anupuod | pinoys suopnjog pooyyay | }SU Jo [2Aa7] ASIY

) Y

JUBLUSSASSE YSIY




Ar\ﬁMﬂJJﬂn<J>$ Ry =laY

NQTD

‘ssaooud ay) Jjo
uonoas 1sabbiq sy
Jo uonanpoud ay)
lapuly },uom saenssi
Aue jey) sueaw
siy) Inq awiy Buoy

e 3y waas Aew
yaiym Asuabuyuos
sfep g|

JBypnj B mojje |jim |

‘fuabew

pue swayss
Inojo2 usjuod
‘InoAe| ‘Juoy

8L} Japisuod

0} pasu [|im

| se ae|dwoa

0] Syaam

£ punoJe awl
24E} PINOys sy |

‘auizebew ay)
ayew o} Jejndwoo e os|e
pue pasayieb Asnonald

aABY | 1BY) UOHELLIOJU
flepucoas pue
Aewd |je pasu |[im |

"paje||oo pasn
sjusLwWNaop ayj jo |8
daay 0} piom Yosooip
os|e pue Jaysignd
HOSOII BSN [IIm |

leylew

8y} uo uonnedwod Jepwis yum
aladwon uea jey) piepuels ay)
1B 8q 0] Ing sousipne jabie]
Auw yjoq Joy yy 0} suizeBew Aw
40 JUSIUOD 3Y) OjuI Y2IEasal

0} paau ||m | “auzebew

3y} 2INjonys o) Juoy

auy) e aq |m abed sjuajuoo
al| ‘apelw aq o} spasu

uay) suzebew ayj jo jsau ay |

€ 0)1&7
AR i
oY P2

zo| 10

‘seapt A

asl|euy o} Jaye fep
ay) Jaindwaoo ay)
asn pue Jaded uo
layjabo) way yoes
aoaid shAeme uea |

se _.HM._:Wm&::nu Aep
L K100 mojje [im |

‘fisbewi pue
awayos Inojoo
"Inoke| ‘juoy

au) Jepisuod

O} paau ||im

| e aje|dwos

o) sfep
 punole aw
24E] pInoys sy

‘auizebew ay)
ajew o} Jaindwoo e osje
pue pasaieb Aisnoinaud

aney | 1ey) UoNBLLLIOJL
Aepuooas pue
Aewud ||e pasu m |

‘P8iE|j02 pasn
sjuawwnNoop ayj jo ||e
daay 0} piom Yosoopy
os|e pue Jaysignd
JOSOIONN BSN ||IMm |

‘@auaipne jabie) ay) seonua
pue Buiqqesb uonuaye si i 1ey)
2UNsua 0] YoJeasal Juajuos
pue Aabewn pajipa pajajdwos
8y paau |im siy) sy spew

84 0} PasuU M 18A0D JuoJj BY |

$o|47
TN PP
)

1o/ :2

"BLLODISAD

aq J,UBd Yoiym
swajqoud Jayjeam
SE 4ons sanssi
|BUSLULOIIAUS
ale alay]

10 Ylom } usaop
awdinba ay)
‘a|qejieaeun aue
s|opow ay) ases
un 1snl AougBtijuos
jo sfep ¢

‘spiemssje
wayy

Npa g uay)
pue sjapoLu ay)
40 ||B jo sabew)

ay) %e) o} shep
ww%.ﬁﬁﬁ_

'dn ayew pue sysew
a2ej se yans sjonpoud
Aineaq pue sjapolu

Z2-1 ‘auemyos Bumps

ay) Joj jewaju Jepndwos

‘abew ay)

aoueyua 0) sjoo} Bunipa
pue sjoaye Juaiayip jo
AyaleA e asn 0) 5w mojje
'™ JEY) BIEM}jOS BUIjUO
asn [m | ‘sabew asay)
lpa 0] ‘&l o} ajqejese
st jeyj ||e si siy) se
sabeuwn Ayjenb yBiy pue
Bunjoo| |eucissajoid aye)

o} mﬁmwx@;ﬁma
A Al asn (m |

‘jo ajdwexa ay)

mojjo} uea Aay) Jey) uonendsu
SE JOE OS|E JNg aguaipne
jabue)] ay) o) sjejal pinoys
sabeuwn ay) “suizebew Anesq
f2IED UIYS BUY} Ul pasn a4

i PUnoJe MOJiE ||iM | | e¥el pjnoo siy] | ‘esewed 0gZMDSQ Auog lI™ 1BY) sjepow ay) jo sabew|
a3e3 popssu juaw i9sn T T1Im =i
(L IuTTpeaq AousbutjuoD | TTTM 3T =swil _ dinba/sTapou/sdoig suwerboxd 3eym £99B3I0 TITA I JeUM
) m*ﬁ.uv.@ ) qu, a|npay5g uononpoig
S uun

) ﬂﬂ;mnc%




)
[Pr eIV P4

‘Saney jsnw dn-s|ew
1s3jE| ay] Ul a1woD jey) sapeys

Sapeys jualLyip

o Alauea ay) Wbubiy o) dn ayew B jO uoljEpUNO) pue doip
jo sjdwes sayojems e aq ||im Sy syonsdi| ‘mopeys afg fenigay 1 4L ¥oBq ajym uie|4 sayojemsg -9
‘|EINjBU pUB YSal) wooiyleq Jo
¥OO| UIYS 8l ayew 0] sjenau uoBnp punoubyoeq weao
pUE San|q JO SINOJ0D BABY ||IM aYS Azzy sadim ‘weass uyg KLerugaq Z| JO ajym uield 183 UYS -G
"0} ¥00| d|| pjog e Joj sdi| Jay Jo
dn asop e ejdwexa 4o} Yjuow jey) yjuoLw
Ul juaund uaaq aney Jey) syoo| nyew saysniq punosbiyoeq weauo ay) jo syoo|
JUBJBYIP € JO Z [apol |im ayg epuljag dn axew ‘dn ayepy Aerugaq 7| 10 SIUMm LB dn-axep -+
sjonpoud jsiom
pue jsaq ay) jo sabew apiacid
0} pasn aie fay | "sousipne jabie)
ay) o) sjejal o) Bumes Apwoy e sped uojjoo pe ‘Jasues)p
ul apis ay) uo paoeld aq jm sy -- ‘SWIEaID 9B} SWOS Aienigaq ,Z) | woolyleq Jo aige) | abed spnpold -¢
‘auizebeW a1} Jo 1521 ay) woyy
10adxa o) jJeym sousipne jabig)
ay} smoys siy| "sjonpoid pue (Buyes
anbiuyos) say) ul paousuadxa adf) wooupaq) joys
pue |euoissajoud Jng Buipes uoBnp |epow ‘dn Jouw ‘puncibyoeq abed
[ENSED B 8]BjILL pinoys siy | Azzy | ayew ‘saysniq dn syep Aerugeq Z| Jamo|4 sjuajuon -7
1ayabo)
Buiwos suizebew ay) jo saido)
yjogq moys 0} dn ayew Areay
Yjim JBUJo ay) pue ¥SBLU 308) & Ul
908} JaY JO Jley aAeY ||Im BYS Joys
aoe) dn as0[2 B aq ||IM BISWED yew i8quinang punoubisoeq
au) pue umop Buif] aq M ays |  epuleg | pue ysew aoe; ‘dn-axepy ferugaq ,z1 | uieid e yim uaye | 18A0D JUDI4 -
uayel
uotidraosag 12poK sdoxg agq o3 =23eg uoTIRIO] abewy

5 Hun

TJMDV%

8|npayds uononpo.id abeuw|




A R )

Unft s

Arranging the photo shoot

In order to organize a meeting with all of the medels, | have decided to send a group email
that will address the issues of place, date and time. This will allow me to keep track of the
events and ensures that everyone can make the same meeting.

th i ich includ
These are the recipients which include | have included a back up

. . | i I
The subject gives a clear the two models that | will need model who will attend the
indication about what the Normally, the phutﬂ.grapher would meetings but will only be
email is about and keeps also be emailed but in this case | am

needed if one of the other

everything more organized.  the photographer. models cannot attend.

& *m Aty P bt i ert - Aob i ga (H P 1" =2
bl | Oyl . g
§ vk by
| o W
ey ot
| bl (e e
Pamea V wspmgeng e gt vhai
Dear all, 4y
As we have plevigusdy discussed, | would like 1o use you in my magatine for skin care and beauty as part of my media coursewsrk. You will
be modeling to agpear on the front cover and throughout the magazine.
Vil bet holding @ meeting which it is important for you both to attend as we will discuss the place, date, time and equipment needed for
taking the images. b addition, it i your opportunity to ask any questions ar concerns about the shoot
The meeting will be hald: ¥
Friday 17™ lanuary at my housa at Spm @ N i\ \
You don’l need Lo bring anything with you andhe meeting shouldn't take more than an Hout,
Li
tany thanls, {_ (A'A"l.ﬁbﬂ
: (:\—{:‘o\f GL‘U*
—
L AN IRAA Mo \
£, Wonasah Dultog Mk @ su salists In bﬂ[d* | have |i5t'Ed thE‘ date, pFa ce and time

which is clearly the most important information
that needs to be seen. This is because | need
both models to attend the meeting. Also, it only
gives them four days to reply which is due to
my strict deadlines.

| have answered informally as | know the
models well and so they know who | am,
If this was to models that | don't know
personally then | would have addressed
them more formally and left them with
my details, such as my home address,

This email clearly states the information that my models will need to know when attending
and before arriving at the meeting. It is quite informal as | know the models well, however
this could be adapted to make it more professional if needed.
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Confirming the photo shoot

After having the previous meeting, we have discussed the details of the photo shoot and what is
expected of them which you can find in the minutes of the meeting. This emall is to arrange the actual
photo shoot and ensure that they are fully prepared ad ready for the shoot to increase efficiency.

This has allowed me to stay organized and prepared to keep on top of my deadlines and
management of the production of the magazine.

Recipients are clearly listed The subject of the email is clearly
and both fit into my target shown and which organizes the

email and indicates the topic
being discussed.

I have included a back up
model that will attend the
meetings but will only be
needed if one of the other
models cannot attend.

audience for the magazine.

Crderengrin phats ibeis  bimug

-
ey | e
.

Doas al,

After aur mesting on Friday 177 lanuary, | am omalling to condirm the date, tima, place and squinment far rh;pdu’d’m:t Iwoukl lee 10 Legin by thanking
vou for attending you mesting aid dgresing ta participate in my magazine a5 gat of my media Courieerk.

At we distussed In the meeting, we 3gresd on taking around 475 differend phates of Both medeh and doing 2/3 experimental ihats at diffevent angles, ight
ngs and background settings a8 situated in my house to schieve the mott profestianal and witcessful shote. Thee date arranged b Fridey 24" panuary st
Spm and Saturduy 25™ Sanuary at 11am. The resscn for these two times s 1o 1ake marrs ng and evening shots 10 Be abke 1o experinient and athievs ths maoss
|| success. Dnce foe have gained successful images that beth vou and | are happy with, vou ase Tree leave.

Thir thotall afe Bated bolow

& Mesnhon
Friday 24" january at Spm
Saturdey 5% january 11am

ran B my houte ((\
¢34 in clothies we drscuised and urear no make up ol C "l'\f\-, ‘ L
so”

o All make up will be provided apart from Toundation/ powders
suire halr ks washed and dried resdy to be stybed

e knew if these datesftmes Muwmmmu:lmenu

This finishing line is shows that |
have a contingency plan if any
models are unavailable and

| have ended the email

3 Ve Desinog aus 5l delibly infﬂl’l‘l‘lﬂ“‘y’ hUt o e

) - S : shows them that it is important
The important information is professionally as | know oo kae .
repeated, listed and in bold to the models but want O RERR }:ne :jpha e RIS
ensure that the information is them to understand the Wiang=hauid-happen.
received ad the email is clear. importance of the email

__ (arthinne~to ‘f\ S

I have still sent the email to the extra model however, we discussed in the meeting that she will not
attend unless necessary and in this will send anather email. This is a contingency just incase
the models or date has to chang

These emails are efficient and well organized which has allowed me to meet my deadlines so far. This
stage is important for my models and also to ensure that the shoot runs smoothly with no problems
and we are all aware of what we are trying to achieve. As a result, my magazine will be made more
successiully to meet the needs of the market and the target audience.
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Content planning of the product

To understand what images need to be taken in order to suit the content of the magazine, |
will need to conduct some primary research using some volunteers that fit into my target
audience. These content ideas that | have chosen are based upon previous secondary
research into existing products.

Focus Group:

This focus group consists of 6 participants all female aged 16-24.

» Female at Campion school (aged 17)

*+ Female at Campion school (aged 18)

« Female at university (aged 20)

« Female doing an apprenticeship (aged 20)
» Female at college (aged 17)

« Female at Campion school (aged 17)

From this list of content that could be included in a beauty and skin care magazine for young
females aged 16-24, pick three that you would find the most interesting/appealing.

Participant | The lop The skin The most Monthly Article from Tips 1o Make up
make up care recommended | tipsfrom | a make make your | tulorial on
crazes of routing of a | products for the public | up/skin care | diet betler | a chosen
the month | current your skin type professional | for yvour ook of the

calebrity skin month
1 v ¥ v
2 v v v
3 v v v
4 v v v
5 v v v
6 v v | v

From this table you can see the results of the focus group. | collected their answers with a
simple yes or no and presented it in a table using ticks to represent their chosen choice.
After this | asked them these following questions regarding the results of this table.

From your chosen three topics, which is your favourite and why?

1) Ilike the top make up crazes of the month because this is the main reason why |
would read the magazine. | like to see what is in fashion and how others have made
the look work for them

2) |also like the first one because make-up is very individual so having a base to work
with and make your own is really fun.

3) |think that the recommended products for young skin is the best because you only
ever hear about what helps your skin look younger rather than what helps your skin
stay young.

4) My favourite was the article from a professional because | would never get the
opportunity to ask these questions me so I'd find that very interesting.

Aclclibanel TA  rezeoz- to

LAV M (flc\-w»:j




Unit 5

5) |think that the top make up crazes would be the most beneficial for me because | am

not very good at keeping up to date. | think using celebrity examples as well as your
own would be very interesting.

6) |liked the diet idea the most because | don't consider this when my skin gets bad,

From these results it is clear that the top make up crazes of the month would be the most U\) ¢
successful as this was liked by 100% of the participants. 2/3 of the participants liked the CD :
recommended products for you skin type, which is a very positive response as this was one
of the main reasons that | chose to make a make up and skin care magazine. ¥ of the
participants also liked the article from a professional because it is not available information
that they could just search on the internet. These are the three chosen content topics that |
will be incorporating into my magazine.

Summary:

From the above research | have now chosen the pages that | am going to be creating based
on the wants and likes of my target audience.

Page 1: Front cover

Page 2: Contents page

Page 3: Top make-up crazes of the month
Page 4. interview

Page 5: Recommended products for your skin type ﬂ F:)\
Page 6: Dieting tips and tricks for better skin Lo

NDQLNU'—



Minutes of the meeting

Types of meeting: Informal discussion
Name of organisation: Skin care and beauty magazine
Date: Friday 17" January
Time: 5:30 pm

Location: My house (address was given)
Meeting Leader: Miki Jugon
Expected time: 60 minutes

People attending the interview

L

Aol

Unit 5

Time (pm) | Topic to be discussed | Action Required Comments
5:30 Take a register to Introductory speech This introduces the
ensure everyone is listing the topics of meeting and gives a clear
present. / discussion for the structure and agenda to
meeting. the meeting
5:35 Go through content | will give a brief By planning a variety of
planning and discuss overview of each image ideas, we can begin
each page idea topic page so that we can to think about angles,
discuss the possible locations and outfit ideas
images that ne
be taken
5:45 Discuss the camera Give them secondary | This lets the photographer
angles and effects that | | research of beauty and models know what
am hoping to achieve images and as them | angles are expected and
and as for their input which ones they think | give them an idea of what
would be best and we're hoping to achieve.
what we should try
6:00 Locations need to be We need to discuss For the models, this gives
discussed so that we what is available and | them a sense of familiarity
can work cut how to show them the areas | so they are more confident
incorporate the cam:e?/’fhat | had in mind when taking the images.
angles The photographer can then
prepare the camera
equipment needed to shoot
in these locations
6:10 Outfits then need to be | | will list the sort of This gives the models time
discussed as they will clothing styles and to prepare what clothes
need to come wearing | colours that | need they need or allows them
the desired clothes them to wear and see | to discuss any other outfit
if they can comply to | ideas that they might want
this
6:20 Discuss the camera Give them secondary | This lets the photographer

angles and effects that |
am hoping to achieve
and as for their input

research of beauty

images an them
which opés they think
| wouldte best and

and models know what
angles are expected and
glve them an idea of what
we're hoping to achieve.
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what we should try
6:30 Ending the meeting by | | will need to compose | This ends the meeting

thanking them for another email listing ensuring that the models
attending and informing | the discussion of this | will check their inbox so
them of an email meeting and informing | that they can all prepare for
confirmation of the final | them of date, place the photo shoot
photo shoot and time of the photo

shoot |

Decision from the meeting

Camera angles: UJL
After the discussion of the meeting, the final carera angle that we chose to do was majority @

of close up shots. We will experiment with the different angles as we go along but we need

to ensure that the quality of the images will clear and HD to focus on the details of the face.

We decided that medium shots will be occasionally used to show the outfit and background

for day and night looks. Ae &,:\. b Lf ,Fcr M _&‘L\cﬂ'_&
Dress codes: 49 (ac l‘Zg

The dress code is their responsibility but m:::-rm them that they will need a casual day

Ait which doesn't feature a lot of bright colours. They will also need to bring an evening
outfit which consists of smart dark colours. The clothes should also be quite simple as to not
take too much attention away from the makeup.

Locations:

The locations are very limited as we need a place that we can take both inside and outside
photos. For this reason, we have decided to take the images at my house so that we have
both indoors and outdoors available to us. In addition, there are no specific backgrounds
needed to fit the magazine as our chosen camera angles were close up shots,

Conclusion:

The meeting was very successful as we cleared up many issues and questions which may
have potentially been time consuming. The meeting lasted around one hour long which is
what | had expected and augwﬁ that attended felt happy and prepared for the final photo
shool. | have left them with my personal details and informed them of the email so that they
have plenty of time to let me know if they become unavailable for the shoot.

Ml Beo cheuy expeceel T
I,«_\C,QQ)_SJ&-_@Q PSS V:J;[l l\u“ﬁ}'&/

_,_
H\d‘fwl_ {/ch_,:j 1+ W%A-j N
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Front cover design layouts

The front cover is what most people will judge the quality and worth of the magazine on, This
means that the front cover is the most important page of the magazine as its purpose is to
attract and entice the target audience.

During unit 4.3, | have already looked at the layout designs of existing fashion and beauty
magazines in order to gain relevant and successful products already available. These have
helped me design my own layout that would be best suited for my specific target audience.

nit 4.3 work — . Reee 4+ f) Ao I
e g&fo@ W}f* o szm( 5 1 :

Current Magazines: | have chosen to¥ocus specifically on fashion magazines for females
as these will have common elements that could be included into my design. | want to look at
the front and also the inside of magazines so that | can note the structure and layout, also
looking at the amount of adverts.

BEAUTY._.

FASHION

Q \_F\:i(— The mﬂ.sfﬁé;d on the right example of this magazine is very conventional at the top right
corner of the front page, and is not covered by any of the model. However, on the beauty
edition the masthead is changed, as beauty alone in a magazine is not common so they are
highlighting this by having an unconventional portrait masthead. However it clearly states
the topic of the magazine by the masthead ‘beauty and fashion', The font is bold and fully in
capital letters in the colour black as these will all provoke a strong response and also
connotes cutting edge fashion and styles.

The main image features a striking model that is wearing high end fashion labels and is
dressed in black. This colour suggests professionalism and also represents s iking fashion @ML
and theHarshness of the design. This immediately gives the larget audiefice an idea of what
content they should expect to find in the magazine. On the beauty edition the model has
@wl(-f cleely,skﬁ and prominent yet simple make up. This accentuates her features and suggests
that the magazine will help women to look like this. The model also looks age appropriate in
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her late 20's-30 as this is aimed directly at their target audience. The readers will aspire to
look like these women from the edited imagery.

There are very little tasters on this magazine because it is trying to look professional and
speak mostly through imagery as this is what beauty and fashion magazines are about. They
need little gossip as this does not appeal or interest an older niche who is focused more
upon the fashion itself, rather than deals, offers or gossip. The tasters that are on the front
cover use names that are highly respected in the fashion industry and so will only be
understood by those you are more passionate about fashion. This suggests that there is a
high standard niche and also highlights this magazine to be quite formal.

In addition, the barcode is not present on the front of these magazines which suggests that
the magazine is high end and not something light for females to read. This is quite
unconventional however; the date and price are situated conventionally in the top right hand
corner just under the masthead.

What | have found out: When looking at the above magazines, it is clear that beauty t\-ﬁ\Q

magazines additionally follow the typical cyﬁ:ions of fashion magazines. For example, EM .
QQ\'L# the main image on a beauty magazine is @€lose up of the face and often features a celebrity L|- 1

or model who specifically relates to their target audience. The font tends to be bold and

striking for the masthead; however it depends on whether the magazine is formal or informal i

for the amount of tasters and teasers to be placed on the front cover. 5 l

After looking at magazines that are more formal and aimed at an older target audience, | [ l\o"qrf_f.}}
wanted to compare these with a magazine more suited to a younger target audience such as ~+

my own. r\ M&

This is a hair and beauty magazine that is aimed
towards young adults in their mid 20's which is similar
to my target audience.

The masthead also follows the typical convention of a
magazine horizontally spread across the top quarter
of the front cover. It is all in capitals which is bold and
makes a statement however is contrasted by the
more nude/pale colour used. It is placed behind the
model, suggesting that the focus should be upon the

imagery.
QI

There are very Ii[lla‘l%gt;rs orteasers usedasitis
very dramatic and professional and highlights the
content of the magazine through the image. As a
February issue, it clearly links to the theme of
romance and valentine’s day, highlighting how it
relates to the target audience and is aiming to suit the

interest of their readers,

@ N L The mudaéddress is very formal, using more structured and complete sentences rather
than short snippets which is unconventional but highlights the formal tone of the magazine.
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This would suggest although the target audience is young, they are clearly serious about
fashion and beauty and interested in the industry.

The model is young and has large bold features of big lips and big eyes which are further
enlarged by the elongating effect of her body position. She is looking directly at the camera,
giving it a more dramatic effect and is trying to connect with the readers.

What | have found out: | have found that most beauty magazines follow the common
conventions of a fashion magazine and | can adapt these more formal examples in order to
make mine more suited to a younger target audience.

This research has allowed me to develop some possible layout designs for my magazine.

Layaut Magazines have technical and conventional layouts which will include the

@\A(—— masthead tasters' main image etc. However, as this is a beauty and skin care magazine |

am hoping to have the main focus upon the front image rather than much information and
taster. | will now experiment with a few different layout designs and then test these against a
small focus group to decide which one would be the most effective.

—# The masthead will be conventionally placed at the top of the
T
Masthead front cover and going from left to right, The name will be

Date directly linked to the theme of skin care and beauty.
Price

g

/

The date, price and barcode will all be conventionally placed
also as this will look professional and they will not take up
too much room.

Taster
The magazine will be a traditional A4, vertical magazine as

this is the most common and popular size for a monthly

Taster magazine.

Taster Although the tasters/teasers will not be very bulky, they will
[ be featured mostly down the left side of the magazinein a

Taster

similar structure to 'Reinventing Beauty',

\

Image Barcode il -ﬁ.f a magazine focused on beauty and ski.n care, the main image
& will be a close up of a females face who fits onto the target

audience. It will be the background of the magazine to attract the

readers and represent want they aspire to look like,

w .
This layout design is similar to Beauty Fashion magazine and follows a slightly Q
unconventional layout design. However, when tested against my target audience it was clear
that they didn't like this layout which may have been because the magt;r?hﬁva very

different target audiences. After testing % designs against a small focus.gfoup, | made a final
layout design.
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This layout was decided upon in unit 4.3 based on research conducted against the target
audience who chose this layout over the other 3 layouts that were all my own adaptations of

existing products.

| Date & Price

Masthead

“'--_____‘-_

T

Main Image

[

Taster Taster

The date and price will be unconventionally placed in the top right
carner out of the way, This is mare comman on weekly magazines,
however will show my magazine to be more informal.

The masthead will be in the conventional place from left to right in
the top quarter of the page. | have chosen not to overlap the
image for this one as my magazine will be new and 5o | want the
masthead to be clear nad bold.

There are more tasters/teasers as this is informal and appealstoa
younger audience. They will be situated around the main image so
that they don't take up too much attentlon but will encou rage the
reader to buy the magazine.

The main image will be centred as this will draw the most attention
and will balance out the top and bottom sections, giving the front
cover a structured yet simple design

Image Image Barcode

w

There will be a banner across the bottam with other images
relating to the magazines content and then the barcode placed
conventionally In the bottom right corner,

LDuhel K3
ove tvecll (]
dr Awvelspoat =t

[
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MASTHEAD

Date

Price

Teaser -

; : Teaser—Top
Interview

QN make-up crazes

of the month

Teaser — owW<s
Recommended
products for Teaser — Dieting
your skin type tips and tricks

for better skin

o~ Banner- Image with tag line

(Chmljiﬂﬁa} QWC Barcode




Title A3

I m a g e Introduction explaining what

the magazine is about

(relevant to the

page)

Contents
list-

o Top make-up

Image

(relevant to the

e [nterview

page) ¢ Recommended products for your
skin type

e Dieting tips and tricks

Caption Qwc (i)
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Title

Image

lmage

Image

Content about current
trends
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Product information
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Title

Name of interviewee

Information Information

lmage

Information Information — e«




Title *=“

Listéd Product

products in information

order of

popularity
Information
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Title =

Image
Dieting tips and tricks

Image
Dieting tips and tricks Aol fovpeels
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Equipment needed for production

Below is the equipment that is available for me to use during the process of production. It is
important to point out that professional photographers will have much more tailored products
that have been made specifically for taking images ef models. In order to meet its aim and

please the target audience, | will need to have a*Clear and structured pplan and must
understand how my equipment differs to theiV

This is the Sony DSCW730 16MP 8x Zoom
Compact Digital Camera.

Product specification:

18 megapixals.

Bx aptical zoom.

32x digital zoom.

Wide angle lans.

2.7in LCD screen.

Continuous shooling up 1o 1 frames per second,
Image stabilisation.

Red eye reduction

Fealures:
, T20p high definition video caplure and playback with
As you can see by the specificatipris, my sound., . . d
camera has a shorter zoom lenfth however Maximum IS0 B0-3200.

is great for taking images of people close up  Intelligent scene mode.

as it has red eye reduction and self timers, Blink detection.
Sell timar.

Buill-in flash.

HP PAVILION G& AMD VISION E2
15.6" WINDOWS 8 LAPTOP - RED
AMD E2-1800

Processor

Windows 8

Memory: 6 GB

Hard drive: 750 GB

This laptop is very user friendly and has
word, publisher, paint, windows live
gallery and internet access which are all
of the software | will be using during

production.

This laptop is light weight so | can keep it with me to continue editmmages wherever |
go. There are a variety of tools on this laptop and as it is fully updated with the latest
software, it will work efficiently and give me a lot of tools to work with.



Unit 5

| am going to be using a HP LaserJet Pro
colour printer to print all of my work and the
final magazine. It is a very professional product
and although takes slightly longer, the ink is
very rich in colour which would work really well
for my magazine. This printer allows printing in
both colour and grayscale It also has a wireless
function meaning | can print from anywhere in
the house.

Here are the four main pieces of so e that | will be using when producing my final
magazine, The first two: Befunkyand TAAZ are both editing websites which will enable me
to enhance my natural beauty. These will help me to show the different changes that will be
made to the image during editing. Google chrome is-the web browser that | most often use
and so this is the one | have chosen. Lastly, tbbé::: magazine will be made on this
software,

awc (+) v\‘bgfh\
Tomabl of EHWPWOR S
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Unit 5

Image Editing Photography: For my magazine | will need to take my own
images for the front covers and the inside of the magazine. |
would normally use a model as this would allow me to
experiment with different angles and light settings more
efficiently. As no models of my target audience were available,
| had to use my camera with a stand and then prepare the
image before putting on a self timer and taking the picture.
This was very time consuming so will ensure that | have a
model available for my final images. These are just examples
to show the skills of my editing programmes.

The images that | will be using
for unit 5.1 will be taken by
myself and then | will edit
these images. In previous
units | have experimented with
the editing software of 3
different programmes-
Befunky, TAAZ and paint.

Takewnn o unie 4-3%...

This first image is the unedited version. As
you can see The background is busy and
there is a logo on the shirt which could not
be used on the cover of a magazine. There is
also some lighting issues and red eye that
needs to be reduced.

!

I reduced the red eye and adjusted the

lighting to give the face more of a healthy

glow. In addition, | used a straightening tool

so the image is no longer slanted and the s
background is cut out. Also, a lot of the shine

on the face from the flash glare has been

toned down, looking more professional,

This is the end result of the editing. |
changed the saturation to make it warmer
with colour. | then blurred out the top and
the background to give it a flawless and less
distraction away from the face. | also added
a glow around the face to emphasise it
further.




This is my second original image. The
focus for this is the eye makeup. You

can see that it-4s wonky and the
backgroupd lighting isn't very good.

| lowered the contrast and made the
back have more shadow. | feel this is
dramatic and focuses a lot more on
the face. | cropped the image down
and the brightened up the corner
highlighting the feminine pose.

Alternatively, even though the above
image would k for a front cover,
| decided toerop the image down

further to bring the focus on the
eyes. | added a highlight directly to
the gold glitter to make it seem
more vibrant and feel that this was
effective.

Lastly, the image was slightfy l
unbalanced and lookeg'dull. |
brightened the small sections of
background that can be seen which
really accentuated the lighter wash

in the skin. | then blurred the edges

of the hair, which widened tl":?eé/
and gives the impression of larger

facial features.

—

The images are very important when making a skincare and beauty magazine because it is
focused upon images and aesthetics so use the jpfages as a basis of the type of quality and
content to expect from the magazine.
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These images have been taken from the previous unit (unit 4.3) and they highlight the step
by step process that | had to go through in order to edit the images taken myself. | did this in
order to gxperiment with the programmes that | hmu;,cﬁsan to edit my images on (befunky,
E ¥ nd paint) and looked at the different tools #Hat are available to use. This has helped
me plan my time and equipment that will be needed during the production of the final

magazine. This keeps me more organised for the production process and gives me a clear
idea of what outcome to expect.

What have | learnt?

In conclusion, | feel that | am now well prepared and :;gz«@d for the final process of taking
the images and editing them afterwards time effectiv :



Time Budget

To ensure that | stick to my deadlines, a time budget needs to be established. | need to take
into consideration the amount of hours that the production will take and then look at
contingency time just incase something goes wrong. These will be an estimated time guide
which is taken from my knowledge of my speed at different abilities in conjunction with the
deadlines | have been given. This should make the production run more smoothly and

efficiently.

Taking the
images

Editing the
images

W

2 days for 2-3 hours
Contingency time= 6 hours
contingency to make up for
he two sessions

Total time= 12 hours

Production-
Front cover

W

4 hours in one session
Contingency time= 2 hours
Total time= & hours

Production-
Contents page

L 4

3 hours in one session
Contingency time= 2 hours
Total time=5 hours

Production-
Top make-up looks

k3

2 hours in one session

Contingency time= 1 hour — 1§

IVAN

Total time= 3 hours Ehﬂ\-ﬁ\'j'_

Production-

Interview with
make-up artist

"

2 hours in one session
ontingency time= 1 hour
Total time= 3 hours

2 hours in one session
Contingency time= 1 hour —
Total time= 3 hours




,,%DSLA ,

PrO'd uction- 2 hours in DJ‘IE. session
i Contingency time= 1 hour
Keeping skin young Total time= 3 hours
and clear

As you can see, | have split up the production process into stages and produced a budget of
time that | can follow when making the final magazine. This is to ensure that the product is to
the best quality and still suits my target audience whilst sticking to my deadlines.

Total time= 21 hours
Total time plus contingency time= 32 hours

This may seem like a lot, however | have left more time during production as | know this is
my weakest area. In addition, the contingency time is quite low however | have done this
because | waned more production time so that | didn't feel rdushed or worried.

This is a structured way to keep to my personal time budget as well as the time given by my
deadlines. Just like real magazine productions, | have looked at both actual and contingency
times to account for any mistakes that could set me back.

ASY, (o). |
cur D '}V‘C{j@’ A d‘gﬁf”‘&’cﬁﬁ
o Wil A2zd TS o
N tny B dwessny e
i CQNhM‘S Olgco“f“\ﬂ—i - oan AW
/\-L\,\Cﬂ Lfc’""f /

an T
fen V\f"[l W@ i JQ



Unit 5

Financial Budgets

As my magazine is a starting up, small scale magazine to begin with, there are limited funds.
This means that the high standard and quality of existing competitor magazines will be
different to mine, but this will not affect or hinder my magazine in any way.

There are certain costs that | will not need to pay which | would normally have to if this was a
large scale magazine. For example, the models are volunteers which means that they won't
get paid, the paper is standard printing paper as | don't have magazine paper available to
me and lastly | am only needing to make one magazine rather than thousands.

Taken from unit 4.2, below | have listed the estimated costing breakdown:
© Income = £47,118,624 per annum

Distribution: £12,759,312

Expenses: £25,585,624

Profit (after tax): £16,149,750

Shareholders: 25% of the company = £4,037,437.50

0O 0O O 0o o

Net profit: £12,112,312.50
O Budget: £25,585,624

After the first year | will make a profit of £12,112,312.50 which means that within 2 to 3 years
my investors will make their money back. As the magazine becomes more successful, the

budget will rise and it will be as high a quality as its competing magazines. QQC/O
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Moderation report: A2 Media Studies

Moderating Teacher;

Teacher being moderated:

b S (08 [XS1 L,

Unit being moderated:

Unit 4:

Unit 5:— SJ—IS i_" (Arf}
Unit &: ‘!7
@{.lcn

‘ Original mark given: ( L + | ks

Moderated mark snd commient: &q@gcﬂ MQH‘C .
Hou ekl fd:j C le SbeSX

!'Lfm @ro ohutt ‘< mmg "
b fr pipase,r Wil B
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Date returned: a %
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Student Comment:

TEEIC]‘}EI sienatire student S]gjﬂj]_}ff.
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Here are all of the images | took using my camera. -~
The images that | used on my final magazine are: / @U fs
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Content for magazine information

All information included in my magazine about Oriflame has been taken directly from the
Oriflame website.

hitp://gb.oriflame.com/news/index.jhtmi

The interview images and information about Mylah Morales in the exclusive interview has all
been taken from her profile on the Beauty Blitz website. This is trusted information and lists
the sources used on the website to gather the information, whether it was directly or
indirectly.

http://beautyblitz.com/mylah-morales

hitp://www.shakeyourbeauty.com/2012/04/23/10-guestions-with-m ylah-morales-riris-
makeup-maven/

hitp://www.rihannaoverdose.com/2013/07/rihanna-rolling-stone-cover-shoot-make. hitm|

http://www.marieclaire.com/hair-beauty/how-tofinsider-skin-secrets-makeup-artist
Dieting tricks

http://www.care2.com/greenliving/5-foods-for-clear-skin.htmi

Celeb makeup looks

http:/iwww.redbookmag.com/beauty-fashion/iconic-looks/celebri
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Print screens of final magazine production

During the production process, this will act as a document of all of the steps that | take in
order to create the final magazine. | will show each step as | progress and also be able to
highlight if and why | make any changes to the original magazine design such as font, layout,
colour scheme and house style.

During the production process, | added all of the imagery at the end as | wanted to edit the /ﬂJ’; ~
images according to the style of the page they would be in.

Sl & n

2 | Front cover

b 2
| began by opening up Microsoft publisher as this is the programme that | will be making my
magazine on. | will be using my previous units to help the production. This masthead was
taken from unit 4.3.
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| have put the date, price and barcode on the front cover as these are common conventions
of magazines and this placement will remain consistent on every issue of the magazine. For
the masthead font | used Harrington font and then for the date and price | used a simpler
font calibri as this is easy to read and is plain.
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Here is a screenshot of th en so far. Just as | had previously
prepared in my mock ma
The content has just been changed to fit the chosen
a pastel colour scheme changed the font colours t
fonts used are Bradley Hand ITC, Adamsky FH and Ado

les from the target audience. | used
urple, blue, pink and beige. The

[P — -

o - -l sl Contents

'
Here is the second page of the magazine. Again, | began by putting the title in the top middle
and used the same font and colour as before to ensure a consistent house style.
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| then placed a text box and listed all of the pages/and numbered these according to
ronological order in the magazine. | have numpered each page so that it follows the
common conventions of a magazine. The left page that is blank will feature an advertisement
that | have made myself. | used the same fonts as before (Harrington and Adobe Carlson

Pro) and then gave the textbox a heavy black border so that it stands out. | also coloured the
background a pale blue colour so it looks less simple and plain.
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To introduce the magazine, | then wrote a small paragraph speaking directly to the reader
informing them of what the magazine is about and anything specific to this issue. | used the
font Blue Ridge SF as the font and then made it central so that the page balanced out.
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| Here is the finished advert that | created on BeFunky, Pic /(f%f;c
Monkey and Paint. See the production page specifically on

the advert to view the full production process.
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[ Top make-up trends [or ‘ trends page
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Here is the first feature page in my magazine. ding is on the left page and is a
double page spread. The fonts used were chosen in previo its by my target audience
and ensures that the house style is consistent throughout the magazine” | have also used

small 12 point text boxes for the page numbers to go in and outlined them in the purple /
colour as this links the heading with the page colour schag:;/




Unit 5.2/5.3

L

Frall muppazine- frert coves - Wioroasf Publahe = @ B
st Page Design Mlalings  Mrdew  View - 7 ]
KN % EE EEE Y LI i E T

&' J 0 tabsia + Ly s ¢ Kyleg

- EEanm -, & asgn - * ) Rut

. Tnp makg-up -h'gmaa fﬁr .
lggns (amad®

Ll - T -
et &y ey, i I o sk dyr g selnicg w8 el -l
I-orn---.- . e S v 0 Y A <, g B g

- Lk L By b e v
B L' o [y p———

-
bt -
T S et
- Aen TR
- -
,,,,,, o
."-:.Ef '*f("

{ yp—— : .

| nedihe two largest paragraphs of writing to balance the page. | used writing in
normal, bold and underlined in order to make certain elements of the articles emphasised. |
again used a range of fonts: Bradley Hand ITC, Adamsky FH, Adobe Carlson Pro and Blue
Ridge SF as this creates a less formal and more teenager friendly design. The same fonts

are used throughout to keep the style the same.
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| then used my edited secondary images all taken from the sources to accompany the
articles. | used dotted lines around the larger images to make them stand out. er than
using straight lined arrows, | used the curved one as this looks more feminine-and also fit the
soft and friendly theme of the magazine compared to high end fashion magazines. | also
bordered the images in dotted lines to show that they were taken from a secondary source. |
used smaller fonts and text boxes to caption the images and left blank boxes where my
original photography will be added later.

amedys3
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3 . — 1 interview page
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i
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| moved on to the next page so that | could complete the images later. This page is the
exclusive interview. | used the same fonts as before with this issues colour scheme of purple
and black with a pale blue background. | changed the name of the interviewee into a
Galeforce BTN font in order to make it stand out.

T} [ — -

B i K- - W q_&..ﬁ _.!‘_ji"- . = .ﬂ‘-
i _' ..... - y ErTE B T I‘:;.—I----\"--m.v-" §

e

.I[_._'E..!.'P.l. T ..“,,r_.,:'.._._d.
il
|
|

S i

=

| then used five text bdxes for the question and
structured five tier layout and made the questions
different people talking. These sections are short an
topics and also uses the space effectively.

r section. | arranged themin a
| in the text box to highlight the
ot boxed as | feel this shows a link of
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| then added the secondary imagery along the bottom a
than the middle. | used another small caption box with the font calibri in
this information is less important.

| then added a large simple image of the interviewee and captioned that to hig who the
article is about. | then added a short introduction and used Adobe Carlson Psd in italics as
this information needed to stand out. It is also quite elegant next to the sepia image
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A then used t apes tool to create this large pink arrow with the bold Harrington font to
introduce the'last section of the magazine. This is aimed directly at the audience so | used a
striking pink colour that still fit into the target audience.

T EELET [T PR T—— - @ B
sims | Be Peeags ke B s - @
- v ] | o— e o e
" ... & - & d 2" N B & "'_'] - *.” ' it il
M e PPl AR A BERE L e Sp RN mE T oess See b
Craweas . [ o jrre [, e P ey
P | | Lol P | T red T TR = ~ e - = =0
et — — —
= Exelusive inlgrvigw
& R
Pk - Wil Ml Mosatte et s
- il Ly o, iy
AT ey vl Bilim
| E ==
—l"—rJ W s = [ |
- mpre——— S |
B! S| || S
T o o !
| ‘?_'_ui L = oy
. MR —
[T :;"'__"—_'T.___.'—"'.m“"
| = a; = b
S= i f——-——"5 i
| ﬂ == LED ] = 3 (8] G
| 2 Ll B= s
e e - - =, _— -
Peetdllia = ! R e ) il

Lastly, | added the last bit of text in the font Blue Ridge SF and sectioned it into small
paragraphs with one word sub headings. This makes the separation of topics clear to the
target audience whilst reducing the clutter on the page.
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products page

in Harrington purple font. This time | used only italics to emphasise the main element of the
page ‘young skin'.
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| then added two text bokes. One had a clear background ‘and simply listed products using
small plain black circles. The second text box has a white round and blue border. This

highlights that this section is more important as it stands out.
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| then added straight arrows tg link the topics of the page. Each a is colour coordinated

used Blue Ridge SF for the simple list as this font is busier, then used simpl
small paragraphs as this font is simple and makes the paragraphs easier to read.
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'g Dieting tricks page
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Once again nt. However, this time | made the

top line go from left to right and the bottom line from right to left. This created a nice balance
between the heavy top line and the smaller, more intricate bottom line.
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After this, | added two text boxes and sectioned the paragraphs using simple numbering.
The text boxes are in to vertical columns similar to articles in magazines as | felt this page
should have a more traditional layout.
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| then added a large whi ckground box with a baby pink outline to make this-section
stand out. | layered p two text boxes, one with a larger font heading in the font Blue
Ridge Light SF n added a smaller central paragraph below this in the font Bradley Hand
ITC in italics”This will be accompanied by an image later on.
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This is the last double page in my magazine. For th?l | used two headings,

a sub heading to'separate the topics down further. The main heading uses t
black, pink and purple fonts and both lower case
and upper case lettering for emphasis. | used Bradley Hand ITC and Adobe Carlson Pro on ﬁo'} C
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| began by placing my secondary images (edited) in a stacked fi ion by using the margin
rulers to ensure they are straight and in line, even if they are slightly di nt sizes. | then
used a simple white background box to add tekt and made the writing central in the boxes.
To link the images with the writing, | used four different coloured borders around both image
and text box to show the link.
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For the second page, | made it all central to the middle of the page and added a banner
along the bottom to accompany the large section of paragraphed writing. | left the centre of
the page blank in preparation for the primary images to be added later.

-1 11 e
e ol e~ Yty S The very last page of the magazine
I t:ﬂ“i'ﬂ? ‘ (back cover) is another advert which
i o il | created on BeFunky. See

‘ "= ' production of that for the

& : production process.
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Image editing of secondary images

This is the original imag
taken from:
hietp/flipstickonyourplliow. biogspat.c

omy2011/02 fmyx-ligsticks-and-1-
palettes-rom-lave him|

| began by using the online
photo editing programme
BeFunky.

| used the tool beautify to
create this bold pink outline
and create a more
pigmented colour. | then
blurred the edges so that it
would blend into the page
and look more su b}le_

e —— e — ki

- o [

This is the original image taken from: hito/flunwithorflame blogspot. com/2012/08/oriflam i*_-p;qr_e—_r.g_lnLgr_-/nag/_‘

poligh-review. html

| began by changing the colours as | felt this was a little cold. | used three tools to do this: |
increased the saturation, hue and temperature to create more peachy and orangey tones.

As the image was already rounded at the edges, | felt this image was complete.

foye



“ oriflame
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This is the original image taken
from:

hitp:/feorallista com /301 1/07/ 16/ avon-angd-
oriflame-products-in-mumbai-current-catalogue-
offers/

| began by decreasing the
brightness and increasing the
contrast.

After this, | slightly increased the
sharpness just to add slight
definition to the products in the
images as they aren't very clear.

Unit 5.2/5.3

This is the original image taken
from:
hitp:/fwww. rihannaoverdose. comiz 1 307ir

ihanng-rolling-stone-cover-shoot-
make. html

Firstly, | took away the red eye
from the camera flash and then
brightened the green in her eyes.

After that | smoothed her face out
to create a more even skin tone
and to give less appearance of




Unit 5.2/5.3
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This is the original image taken

from:
hitged rh@nnaov 1DT i
hanna-rolling-ston er-shool-make. hitmil

| began by smoothing the image
out as it was very pixelated and
clearly taken from a low quality
camera which does not fit the
theme of my magazine.

| then brightened the teeth to
give her a flawless finish.

Lastly, | removed the
background by blurring the
edges to ensure no log re
shown due to mpyri? .

vy

This is the original image taken from: hito-lwww rihannacverdose com/201307rihanna-roling-stone-cover-
shoot-make himi

and more matte as thisis a
't too noticeable, it makes the

Firstly | reduced the flash spot so that her face looked less shi
much more appealing makeup choice. Although this effect i
images look mare professionally taken rather then papar




Unit 5.2/5.3

| then moved on to
accentuating her cheeks to
highlight the bronze colour.,
Rather than changing the
whole images saturation, |
used the websites focus tool
in black and white and applied
the focus on the face. This

lowered the saturation of the
background and lower half of
her body and added a nice
glow to her face,

- B LR

Lastly | increased the lightness
and softness of her face to
really make her stand out.

NESNCS BCR-N

This is the original image taken from: http://weww palacinka_com/2010/01 /exclusive-
Interview-with-rifannas html

This image has already been edited so | have decided to leave it W ]
original image.

PR e i | P e

This is the original image taken

from:
ity rend-junky com/ 2253 rihanna-amd-
drake-are-dating-lor-real/

Firstly, | enhanced the green
once again in her eyes to make
them piercing and bold.

Lastly, | slightly increased the
brightness for more definition.




© e e S r  ——

This is the original image taken from:
httpe/fwww. stars-arena comfangelinag-polis-photography

| used a very simple tool called ‘instant’ which adds its own effect to the image.
This made the colours cooler and added more definition to her cheeks.

e I et

This is the original image taken
from:

witherspoon-wallpapers/

To begin, | whitened her teeth
to ensure that the pink lipstick
was emphasised and
highlighted.

| then chose a brighter pink for
the lips and exaggerated their
size.

Lastly, | brightened her eye
colour to really compliment the
pink lips, reduced her wrinkles
and used a blemish stick to hide
any imperfections,

Ry
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Unit 5.2/5.3

This is the original image taken from:
hitg:/fheweell. com/ct/people/1 16689 7-cindy-crawlord him|

The first tool | used was the wrinkle tool as this dulls down the harsh lines and also lighting
so that her face looks more smooth and even. | feel that the rest of the image looks fine.

e 2|

This is the original image taken from:
hitte:/fnvpost.com/2014/01/30/ rutgers-university-olfers-class-on-beyence/

The main element of this image is the eyes and eyebrows so | chose the vintage effect from the
website to darken the eyes and emphasise her large features. This is the only editing that
needs to he done
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Unit 5.2/5.3

Advert production process

The programme | used to create
these adverts is called Pic Monkey.

Firstly, | selected the size 8x11
canvas as | know this is the right size
to fit my A4 magazine

| used the image from this link:
httpy/fwwwe. teignbridge gov.ulfarticle B899 Teig
pbeidges-Trees

Eall

| then selected textures for
background, my own image from
computer and selected this image of
the rainforest.

(e

|

Secondly, | used the image from this
link:

hitp:f/www thebodythop, com/content/country-
By choosing the overlays section, |
selected the image from my desktop
and used the effect darken to
removes the edges.

| then selected the websites earthy
range and used the dark wooden
planks as another overlay. | had to
use two and place them side by side
5o that they would fit as | couldn’t
stretch them without making the
image blurry.
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Unit 5.2/5.3

For the next image, | used the same
link as before link:

hitg:/fwww thebodyshop.com/content/coyntry-
listfindex aspx fmember=11

| used the tool darken again and
then had to go back over some of
the image to add the white in again.

Lastly, Ol used the frightful fonts
range in maroon and lemon yellow
in order to add text onto the advert.
| kept it short and clear as the
background is very busy.

This is the final advert which will be
placed opposite the contents page
in the magazine.

For the second advert | began by
using a plain pink base colour for the
canvas.




Unit 5.2/5.3

| then added my own image of the
shampoo and conditioner and
placed it central bottom of the page.
| used a blurred edge tool to soften

the edges and make the image more
round,

After that, | used the image from this link:

hitp:S fwww macadamiahair com/products/detail/rejuven
ating_shampoa

By choosing the overlays section, |
selected the image from my desktop and

used the stretching tool to make it fit
along the bottom as a banner.

eaeOEd=-iD

To add extra detail, | selected the
party theme pack and chose one of
the bow ribbons. | placed this in the
top corner to highlight the gift
element of the advert. | resized and
placed it in the top left corner

| chose to use the font Mancelle
Script as this is bold and striking so
would add texture to the plain
background. | also used Bradley
hand for the smaller pieces of
writing and placed this down the
right side of the page.
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- Unit 5.2/5.3

Lastly, | added some small heart
overlays from the valentines section
to link the red and pink colours
together and balance out the heavy
writing element of the advert.

e
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Unit 5.2/5.3

ng of primary images

E
[3:]
8
(=1

All editing will be done using the online
editing programme BeFunky

This is the original of the main feature
image on my front cover.

Firstly, | rotated the image so that it
was vertical.
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| then moved onto the colours as |
wanted it to be much brighter than
what my camera flash produced. |
lowered the contrast and increased
the brightness and highlights. This
darkened the hair creating a nice

border and accentuated the face. /

After this, | wanted to delete the
background so that the face would
be the only thing seen on the
magazine front cover. | used
Photoshop to do this and the magic
wand to select and delete the
greyish back drop.

== . O o Lastly, | finally put the image onto
my finished front cover template
and cropped it using the crop tool.
This is the finished front cover
image.
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Unit 5.2/5.3

These are the four original images of
lips that | want to combine.

| | =
2 asassam s A5

To begin, | cropped the images down on
word and placed them side by side so
that they were all the same size.

g T E_ — r
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H | =T :
- T e | then grouped the four separate images
- ‘ei?':__ to make them one image.

/

By opening the image in Photoshop, it
allowed me to blur out the skin and
morph the image into one.

Lastly, | edited the image’s colours on
BeFunky and made the image brighter
and more focused on the lips.




Unit 5.2/5.3

This is the original of the contents page
image. | have taken this for the long,
healthy hombre hair which is in fashion
and also natural.

Firstly, | rotated the image to make it
vertical

| then used the tool beautify which
made the dyed light brown of the hair
a strong reddish/orange colour.

g

After that, | increased the brightness,
contrast and highlights to make the
background a clear white colour which
compliments the bold hair colours.

Lastly, | used Phngwép to remove the
background and make the image look
more professional.




Unit 5.2/5.3

This is the image of eye makeup that
| feel doesn’t need much editing as
it is busy and has a complimentary
angle and flash.

The only editing | did for this image
is | used the tool beautify to add
warmer colours so that the image
wasn’t as dull.

This is the original image of nail
products.

| used BeFunky to apply the effect
Chromatic which heightens the
contrast, blurs the edges and
brightens the centre.

Lastly, | evened out the edges by
making them all dark and shadowy,
further emphasising the products.




Unit 5.2/5.3

This is the original image of Body Shop's
tea tree range.

To begin, | brightened the lighting and
used the select tool to bring out the dark
green on the labels,

This is the original image of the makeup
brushes used on page 8

ROV Y | firstly straightened the image so that the
P+ brushes weren't wonky and to also ensure that
you could only see white in the background.

Then, | used the darkening tool on the brush
handles which really contrast well against the
plain background and deep red petals.

Lastly, | added reddish flecks into each of the

petals and the brushes to make them fuller and
also stand out.




Unit 5.2/5.3

These are two separate images that
| have taken but will edit them both
to decide whether or not they will
both be useful.

| used the tool beautify and then increased
the saturation to make the colours more
prominent and realistic
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For the mirror, | darkened the colours so
that the reflection is less easily seen using
the blackout tool.

/ |

Lastly, | used the toning tool which balances
out the bronze colours to give it a smoother
look with a less harsh light trail.
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Contgnts

This magazine is aimed specifically at you young girls who want to take proper care of your skin!
We give you handy tips and tricks to keep you up to date with all of the new make-up trends
whilst allowing you to show your individuality and suit the styles to fit you. But make-up isn't the
only important beauty task that we look at, skin care is necessary too! This magazine gives you
the inside scoop about what products work and how to make the most of your money. [ts not just
about looking good, but it's about looking fresh and healthy.

Top make-up trends of
?‘Zb]”ﬂ a]”g Page 3-4

Cxelusive Intgrvigw with
profgssional makg-up
artist Mylah Poralgs

Page 5-6

Recommended products

for goung skin.
Page 7-8

Pigting tips and tricks to
Regegp gour skin clear

Pa‘lgl: 9-10

Celebrity seerets: skin-

care Page 11-12 {M




Top makeg-up trends for
teens e mend#

It's all about that POP of colour this month to stand out in this Wintry darkness. As
black is back in the fashion industry, it is now thme for the make-up to come out and
add a bit of Life back buto the Look. Our favourite tremds ave the bold Lip, bright eljeliner

or evewn. maultl-colowred walls. Mot sure how tp null this look off? Dew’tjust go for the

classic red, whiy ot try the pinks, oranges or even deep wine Lip Look.

Try NYX's matre lip-
stick range specifically
for statement lips.

These eye products are the perfect
shades to add some colour to your
look. This particular range from
urban decay has a variety of shim-
mer, fluorescents, bold and natu-
ral shades for any occasion.
When paired with a neutral lip,
the eyes are the main feature of
your face.
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Oriflame offers a large range of nail polish and nail care that specifically aims to strengthen the
nails and ensure that the se bold trends aren't ruining your natural beauty. Their nail kits are de-
signed to help you design and create individual and unique nail designs that will make you be the
talk of the party.

—-—_-——

“ oriflame

Above and Right= these are all products
of Oriflame’s nall range

With the beauty industry booming and a higher demand for more make-up products that accentuate your
best features, it is easy to get lost in the hundreds of product reviews with no luck of finding the products
best suited to you.

For young adults, the high end brands such as Dior and Chanel although may seem expensive, are guaran-
teed high quality. However, there are drug store brands such as Maybelline who focus their products to-
wards the needs of teens o young adults. This make-up offers more coverage, bolder colours and products
which help to smooth uneven skin tones.

This month, our top make-up brand is by a Swedish company called Oriflame. Oriflame is a small company
who offer two specific makeup ranges for teenagers to young adults up to the ages of 25- "Dare to be® and
"Wery me", It is professional yet affordable and is our favourite must have this month.






cxeclusive interview
with: )WM)}’/méd_

How long have you known that you wanted to
be a make up artist?

- “I've always loved make up since | was a little
girl. One day | remember that | went into a
shop and bought some ‘grown up’ make up
and brushes and since then | was unstoppa-
ble.”

What is your secret to having such popular looks?

- "I'm a firm believer that your make up should not
compete with your hair or outfit. It's about having
everything work in sync. As for make up alone, you
should always focus on one point on your face you
want to highlight. For Rihanna, this is often her
lips!"

Everyone wants to know, how did you get the opportunity to do make-up for these A-list celebs?

- “Through the B.Lynn Group, which is an image agency that works with celebrity clients. My agent Brandi
Simpkins has hooked me up! But I'm so determined, when | put my mind to something like making it in
the beauty industry, | go for it and luckily I'm achieving my dream. If I'm gonna’ be honest, my success is
definitely due to Rihanna's beauty and fame. | only became known from her and | can't thank her

enough!”

What are your must have make up products?

- "I hate to say it but | love high end make up
like Bobby Brown, Nars and MAC. But | defi-
nitely had to work my way up just to get used
to technigues and styles of different make up
brands. You never know what the client might
ask specifically for. *

Right, Above, Left:
Rihanna 2010

What's one of your favourite looks that you have
ever created?

- “I have so many... and they would all have to
come from Rihanna's black hair stage. We have had
5o much fun with that hair colour as it really al-
lowed us to try many different looks. Especially on
the red carpet, ”
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Make-up and beauty artist
Jfor many famous celebrities
including Leona Lewis, Katy
Perry and Rihanna.

Above: Mylah Morales

@Get this look

with Mylah

Eyes

Riri's eyes sparkled in a glittery golden beigelcreamy white color contoured with a deeper bronze on the
crease, Try MAC Your Ladyship pigment or Retrospect eye shadow on the evelid and MAC Mulch eye
shadow blended lightly on the crease. A thin black line was drawn along the upper lash line with a liquid
liner and false lashes were applied on the top. Adding lashes to a simple look can make it instantly glam-
Orous.

Cheeks

A shimmery bronzer along the cheekbones is all you need to recreate Rini's sexy glow. Try Wet 'n Wild
Bronzer MegaGlo [lluminating Powder . | added some highlighter along the top of her cheeks to compli-
ment her sharp features.

Lips

For a simple look like this, lie your lips with a nude lip liner that blends with you lips but gives you slight
definition. Then apply a mauve-pink lipstick and leave with no gloss. My trick is to dab some highlighter
along the cupids bow to give you that added glow.



gecommended products
for goung skin

This month we have been particularly impressed with ;
The Body Shop's Tea tree natural skincare range. M

0 Clearing Foaming Cleanser Cleansing wipes are essential for

0 Blemish Gel ¥ Leeping clear skin and making sure
that no makeup is left over after a

¢ Bud}r Wash long hard day. If you're in a rush, they

o C Eunsing Wines really are time savers)

0 Concealer Stick Ly Pampering yoursell is very important

) Cool and {:I‘Eﬂﬂl}’ WESh to keeping your skin stress line free. A
face mask from the tea tree range
0 4Ce mask ensure all of the excess oils and dirt

. he e ra \ aan
o Facial Toner from the skin is removed, leaving you

clean and refreshed
0 Facial wash
This primer minimises your pores so

8 Night lotion -

o that less makeup clogs your skin and
L Oil e i helps prevent break outs and oily

A skin, It also helps your foundation
0 Pore minimizer

stay on all day!

¢ Clearing lotion




Pigting tricks
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Whole grains— Fibre packed wholegrain is a
little secret to stopping oily and spotty skin
which is not known by everyone. But don't be
fooled by the bread and pasta packers- these
contain very little whole grain, Check the
products nutrition info to make sure it's high
in fibre and low in sugar,

Fish— The oilier the better! It might sound
odd, but oily fish contain anti-inflammatory
acids which clear up skin fast and efficiently.
Our favourites are either mackerel, salmon,
anchovies or sardines in a salad for a blem-
ish free complexion.

A Beauty trick for clear
skin from us..

Msling maltiRe up brushes ” .
o

gnsleres that Litkle pils

Trone the hands trinster to L

%;$l & N

your face during applica-
tion. This also enables the
maRe up to stay ow for

Aipas el
Longgr

(ireen vegetables— It's no secret that vegeta-
bles are good for you. They are packed with
inflammation-fighting nutrients and loads of
antioxidants, most green leafy veggies contain
plenty of fibre too!

Purple and deep red food- These are high in
antioxidants which maintain blood flow 1o the
skin. Acai, pomegranates, purple carrots, black
grapes, and beets are all great choices.

(reen tea- Among its numerous health bene-
fits, green tea also helps keep pimples from
popping up. It's an effective anti-inflammatory.
But beware of bottled green tea drinks, which
often contain added sugar and calories.
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Celebrity seerets:

The Look: Mega Lashes

“Flirty lashes are feminine
and captivating—they draw
you in.” Angelina Jolie

Nars: Pink Lips

“Any shade of pink taps into
@ girlish innocence and coy-
ness"” Reese Witherspoon

Body Shop: Full Brows

“They frame your face and
intensify your eyes” Cindy
Crawford

MAC: Winged Liner

"It adds drama without being
overtly sexy” Beyoncé




CeLebr'Ltg cholee this month:

URBAN DECAY’s NAKED 2 PALETTE

URBAN DECAY
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With Mother's day around the corner, we've found this new nourishing
range of hair products that are enriched with Amozonian oils perfect
for keeping hair strong and healthy.

look out for these hydrating oils for your Mum around Boots and
Superdrug as they have an exclusive "SkinDeep' offer of 3 for 2 if you
present them with this voucher.
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be 'mh pure and simple




