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Edexcel Exemplar Portfolio 2014/15

PREFACE

Exemplar Use

Please note, that use of this exemplar material is restricted to your sole use
in connection with your delivery of an Edexcel Limited qualification and
programme.

You may not sell, copy or distribute the exemplar material without express
consent from Edexcel. Edexcel disclaims all liability in connection with any
claims which may be brought against you for your unauthorized use of the
work.

Registering for the Exemplar Material Exercise automatically binds you to the terms
and conditions stated above.

Notes on the Exemplar
Please note that:

e The original portfolio work has been reformatted and condensed to
reduce the file size and document downloading time.

e The portfolio exercises are original candidate work and may contain
grammatical errors and spelling mistakes.

e Some items may have been removed altogether, please refer to the
notes by the Principal Moderator for specific references.

Principal Moderator’s Notes on the Exemplar:

It must be emphasised that these examples of student work are from a real centre and
students and, as such, are neither exemplar materials, nor examples of “perfect” work.
The publication of these materials is intended to give centres an idea of how students
were able to meet the criteria. The commentary below refers to the Assessment Criteria
level rather than grades. Grade boundaries for all subjects are set each year based on
the achievement of the cohort however the Assessment criteria and therefore the
Standard remain constant.
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Authentication statement advancing leaning, changing lives

pearson Edexcel Level 3 Advanced GCE in Media: Communication and Production

Unit 3: Media Production Brief
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e work submitted for Unit 3 is my own work.
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| certify that, to the best of my knowledge, the work submitted by this candidate for Unit 3 is
the candidate's own work.
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Fashion Magazine History

Here is a 1920's Vogue magazine. As you
can see the magazine is very different to
what they are now as the codes and
conventions have changed significantly. The
lady on the front-"cover provides the
denotation, a has been prominently
positioned jn”the centre of the page and
appears 10 be very glamorous. The way the
lady is dressed implies that she is wearing
quite expensive clothing, and Vogue is
generally known to be quite an expensive
magazine. This implies that their target
audience could be people that are quite
wealthy and are able to afford to buy
expensive clothes. The lady has been drawn
and seems to be part of a winter scene,

e — - whereas nowadays the main image on the

page is a model or celebrity posing, and

often quite provocative. In the 1950's they would have not had the technology to fake

a photo for the main image, so they have drawn a lady that can still convey that it's a
fashion magazine.

The colour scheme they have used implies that the magazine is for women and pink
is stereefypically associated with women. They would have to make this more clear
in the 1920's because they are unable to put photographs on the front which may
suggest who the audience is. There are no tasters and teasers on the front that
could attract the consumers to the magazine, so the contents of the magazine would
be a surprise every time. Nowadays the tasters and tea;ey@ to attract the
consumer to buy the magazine because they may see something that like inside the
magazine that will encourage them to buy it. At this time, there would not have been
as many fashion magazines around so consumers may not have had as much
choice as to which one they buy. This means that they may not have had to be
encouraged to buy this magazine as much as they would now because there is so
much competition nowadays.

The masth the name of the magazine, Vogue. The font is quite small but as
there is not much text on the page, it does not need to stand out as much as it would
now. It is still the same font as they use now because it has to always be
recognisable because it has been around for so long. However, the fonts nowadays
have to be a lot larger and clearer because it should stand out against other
magazines.

RS



The magazine also does not have a barcode which conveys that they would not
have had this technology in the 1920's, A lot of the codes and conventions have
changed because there are things nowadays that you would always stereotypically
see on a magazine, so it is recognisably a certain genre.

Here is a 1950s Vogue magazine. Vogue has

*{ progressed slightly due to the enhance of

technology since the 1920s. They have used

- simple colours that are not particularly trying to

SUMMER
PLANS: be eye-catching for the target audience. This

implies that they did not need the magazine tc

stand out as much because there will not

been as much competition. The denotation on UJ'“J
the page is the lady that has placed in the
middle to provide the denotation. The lady is
prominently positioned in the centre of the

page and appears very glamnri:s{éihich is “wé: /( A
the image they are trying to vey as a

fashion ~magazine. They have also
incorporated the season into the front cover

like the previous one as they have stated that

it is ‘summer’ as the straM«e technology C‘C:'
enhancement conveys that they have been

able to take a picture of a lady and added

effects to her to make it look professional and

- for her to appear the way they want her too.

From her clothing we are given that impression that she is possibly quite wealthy and

posh because she is wearing very smart clothing. This may suggest the type of
consumer that Vogue were trying to attract. Fashion magazines nowadays will often

use celebrity endorsement to attract their consumers but Vogue in them days would

have been solely about fashion, so they are displaying this through the main image.

Vogue was first published in 1892 so it would have been around a very long time
when this was published. The ladies head is covering the bottom of the 'G’ in Vogue
which conveys that they do not have to show the full title because consumers will
recognise it because.if has been around a long time.

The masthead Has significantly increased in size compared to the previous ﬂj{f,
magazine w conveys that they may be trying to stand out more against other ' i’
magazines that may have become available. This is also the font and size that they
use now for their magazine so they have built up their logo so it is recognisable and
people are able to identify it quickly. They have introduced tasters and teasers but (~
they are in a very small font. The font is italic which makes it look quite“stylish and



than the previous magazine so it appears for eye-catching to consumers. They have
also changed the colour of the masthead to suit the colour scheme of the rest of the
magazine.

The codes and conventions of this magazine are very recognisable as they are very
similar to what our magazines are like now. They have now got a barcode at the
bottom of the page which conveys that they have developed the magazine a lot due
to technology being enhanced. The price has also moved to under the title which is
where is it stereotypigallyplaced now. The price has also increased by a lot due to
economic inflation ang/the magazine will have developed significantly so it would

cost more to produce.

This is the January 2013 issue of Vogue
magazine. The image of Gwen Stefani
provides the denotation” of the page and is
also a use of celebrity endorsement. There
are now numerous amounts of fashion
magazines on the market so they have to

attract their consumers as much as they
can. Celebrity endorsement is“one the most
common media technigués for magazines

| nowadays as a way to attract their audience,
' this is a fairly recent thing for Vogue as they
. usually use models- on the front cover
because they are more focused on what the
person is wedrng. The front cover is
aesthetica easing as Gwen Stefani is €
attractive and people may desire to be like
her and wear the hes that she is.
: g | il Celebrity endo nt is effective because
consumers may part:culariy hke the celebrity on the front"and be tempted to buy the
magazine because of this. The position that she is in generally appears to be more
provocative compared to the previous magazines, as over the last few decades
society has more become liberated so this is more acceptable.

There are a lot more tasters and teasers op‘the front cover compared to the other
magazine as they need more things to attfact their audience. The white text is bold
which clearly stands out against the baekground so people will be attracted to look at
it. The colour of the masthead also fits in with the colour scheme. The main image
covers part of the masthead which is the magazine nameftitle, which conveys that

they do not need to show the full title because it has been :Dr;r:?a long that people

will be able to recognise it. The majority of tasters are fashionbased but they have
also started to include articles that are related to the in image, being Gwen
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posh. As they have used this type of font, it links to the main image because they are
giving off an impression that there magazine is quite a glamorous cne. The tasters
do not give much away about what is inside the magazine because there is not many
of them, which implies that they are not there to attract the consumers, but they-are
there as simply text on the front cover for the reader.

The price of the magazine has increased slightly from 35 cent to 50cent since 1920,
this conveys the economic change as the price of the magazine is Joing up because
they may be making it more professional and using technology to develop the
magazine. Despite this, there is still no barcode on the front of the magazine.

This is an example of a 1990 Vogue
magazine. As you can see it has significantly
| developed compared to the previous ones.
The main image on the page has been
professional photographed and is of a model,
which is what madazines in todays era are
like. Technol will have been significantly
enhanced so they will have edited this photo
to make it look more aesthetically pleasing so
. ML W it attracts the target audience. They are
o ' : D A" -\ "™ becoming more and more recognisable as its
4 \ . N | codes and conventions are very similar to
_ ; r what they are today, with the main image
i )i ™ being a model on the page, tasters around
i & cost-off kids: .
i “H I THE ADOFTION CriSts” UL sadfa and the barcode at the bottom. The
: magazine has become more eye-catching
which conveys that there would now have been more competition in the fashion
industry, so their magazine would have had to stand out more and attract their
consumers, Like the previous Vogue magazine, the model on the front also looks
smartly dressed and appears to be probably quite wealthy. This may suggest that
their target audience is people of a higher social class that may be able to afford
expensive clothes and magazines. »

L

quitk-change”
accessories

aced on the side of the front cover in bold
writing to attract the target audienge to the magazine. The main tasters on the page
are fashion related, which has &tivays been the sole contents of Vogue. Despite this,
they have started to introduce other stories into the magazine, for example, the
taster that is shown at the bottom right of the front cover. This implies that they are
possibly trying to expand their target audience because there would now be more
competition between fashion/gossip magazines. Despite this, Vogue will always be
known as the stereotypically leading fashion magazine in the world. The font that is
being used has also significantly increased in size and the colours are a lot bolder

There are now tasters and teasers

A



Stefani. There is also an article which is politics involved as it is about Barack
Obama, this conveys that they are trying to expand their audience because they are
branching out from just fashion.

The barcode and price are stereotypically placed on the front cover of the magazine,
however, they are not on this magazine as they want the front cover to appear
professional and sleek and the only focus should be on the important information on
the page. It will be placed on the back so it does not change the look of the front
cover.

Vogue magazines and general fashion magazines have significantly developed over
the decades due to technology being enhanced and things are becoming more
socially acceptable and attractive. As this has happened, it has caused the increase
in the prices of the magazines. Despite this, the target audience for this magazine
are likely to be able to afford to buy them and the clothing that they are advertising.
Technology being enhanced has also inputted to the price of the magazine because
they have been able to develop it significantly so the production process has become
harder and more expensive. The codes and conventions have changed a lot over the
years due to their being more competition and finding the best ways to attract the

target audience. ﬁ?;((
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The masthead of this magazin

Masthead

want it to stand out, because

ours to convey the seasan.

features on the page. It s prominently positioned at the top of
the page because it is the name of the magazine and they also

Vogue will often not completely show all the letters of the mast-
head due to the model/celebrity covering it, but for this maga-
zine it has been made one of the main features and sets the col-
our scheme. They have used pink as it stands out against the
dark background and it |s stereotypically associated with women.
It is also the summer edition so they have used light pastel col-

Main Image

e stands out as one of the main

it Is a recognizable magazine.

Colour Scheme

The colour scheme of the
magazine conveys that the
target audience is women,
because pink is stereotypically
associated with women. They
have also used a light pastel
pink and white as the text
colour, which makes the mag-
azine look bright and sum-
mery, so they are also linking
it to which season this edition
is.

ﬂ
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Tasters

The tastérs on the page are
there to attract the target
audience and also they are
what the audience will ex-
pect to see from a fashion
magazine. The majority of
tasters on this page link to
the main image as there Is
anchorage text saying ‘the
making of a model’ which
relates to Kate Moss as she is
a supermodel, This may
attract the target audience as
they are likely to know who
Kate Moss is so they may be
interested in it. Other tasters
on the page such as
‘sensational summer' can
also link to the colour
scheme as they have used
light pastel colours which
connotes summer and also
brightness which relates to
the season edition.

he Tblouse and
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On this magazine, the barcode is not placed in the conventional
place. They have not placed it the front of the magazine as this is
where the audience will expect it to be, They have done this as it
is not an important feature of the page and they want consumers
to focus on the rest of the information on the front cover. They
have also done this as they may be trying to convey that they are
different to other magazine as the barcode would conventionally
be placed on the front cover.

The main image on the pa vides the denotation.

They have used celebrity endorsement by using Kate
Mass whao is a supermodel. By using Kate Moss, it will
immediately attract the target audience as they are likely
to know who she is and she will also be wearing all the

[| 1atest fashions. The target audience may think that by
reading this magazine, they are likely to be updated with
the best fashions and also they may aspire to be like her
50 they will want to read the article. The main image also
links to the tasters on the page as there is 'the making of
a model’ , ‘real style in real life’, so there is anchorage text

as well as the main article
on Kate Moss.

_

weh chic|

They have used specific
language to suit the target
audience. For example,
the',r have used the word
'chic’ which the target
audience will relate to
and will understand this

| tErmleDE’y‘ Kate Moss is
| also looking directly at the

audience which makes
the magazine feel more

: personal to the consumer
!l so they will feel she is
looking directly at them

CE
'-: orn C }mw personally.

Date and Price

The date and price are
placed to the left of the
masthead. This is im-
portant information that
the target audience may
want to see immediately
so they have placed it at
the top in a contrasting
colour to background so
it stands out and Is easy
to find. As they have anly
written the month, It

Cover Line

The taster on the page 'Girl Racer, Formula One's new star’ con-

veys that Vogue may be allowing for larger targeting as they are

trying to attract an audience that are not only interested in
fashion, but there is articles for others as well,

also conveys to the audi-
ence how often the mag-
azine is released.




Masthead

For maga like Vogue, the masthead
is already recognisable to their target
audience because it has been around for
so long so it does not need to be com-
pletely shown. It stands out clearly at the
top of the page as it needs to be noticed
because there is a lot of competition in
the magazine Industry. This is one of the
main codes of 2 magazines as it is one of
the main features of on the front cover.

Main Image

The main image on the page is the representa-
tive Image as it Is representing who their
target audience are, They have used celebrity
endorsement to attract their audience as
Rihanna Is a very well-known celebrity that
their target audience may desire to be like, so
it will encourage them to buy the magazine.
Also as Vogue is generally a fashion magazine,
they have used a long-shot so they can display

Colour Scheme

The colour scheme they have
used links to the image on the
page as they are describing
Rihanna as being ‘RED HOT'. This
often connotes love and passion,
5o the target audience may be
encouraged to buy the magazine
because they feel they may find
out about Rihanna's love life, etc.

her full outfit, The image is conventional for
this genre of magazine.

The word 'Red Hot' is also written
in red which highlights the main

Tasters { '—‘ - i 4: W "_;: ' taster on the page.
The tasters on the page are ;'-7’:* e i 5‘; ol :;"' BF
to atfract target audi- ” ‘ziggf‘h : "T] 'I"F:I"‘:'T.L ;{I 4 E (] '4 Mode of Address
ence and give them an ‘F"!f q i N B o AL E'fj:}' d 4 | The mode of address
insight into the magazine’s I‘i‘ A 4 - !" il 4+ IH:"'* " I; - :::& " }: conveys who their target
content, All the tasters link |3 1L L0 ::1_: i ‘I'{Hii‘ j 2 : pgﬁ,é-h rﬁk@{ 143 | audience is as they use
to fashion and beauty 5o the ‘?REI%T"!P'I‘?% / /l .ﬁaﬁi 1 ﬁ language ke ‘Red-Hot',
target audience may feel Fﬁ . «L ?* _" & i" & | ; o This is terminclogy that
that by reading the maga- CIVETRO A ) S ﬂ:‘.ﬁ the younger generation
zine they will get to know COLERY DEFAGE .1 g are likely to use and
the latest fashions and n ..'i L b ALl NG recognise when they are
beauty tips. One of the main Fﬁ%ﬁfﬂ T 2 describing a person so
tasters links to the main = j‘:j*: N : ' ¢ they are using appropri-
image so it conveys that E;éﬁ‘ﬂ“ L i ate language thatis go-
there is an article inside iy ;l L ; : ing to attract thelr target
about Rihanna. e AL : audience. This is also the
i "1 it 3 3 ) anchorage text as it is
Barcode/Price 0 relating to the main im-
The barcode and price are - - TEE'{:MEMH Isialsa Iu:k-
prominently placed at the r P g ditRetly towards : .
bottom of the page as it Is il cunsumer.so the audi-
the least important feature i "w": EN l '-'. SHER PR R0
on the page so they da nat L directly. They have also

used words such as

want people to focus on it.
Vogue will often place it on
the back of the magazine
because they want the front
cover to completely focus on
the content of the magazine,
this s also different com-

Strapline

> —o<

The strapline is the white banner that is placed over the masthead.
it is not stereotypically what you would expect to be advertised in
Vogue magazine, so it conveys that they may be trying to attract a
larger audience as they are providing articles for different people.

'EXCLUSIVE', 50 the target
audience is going to be
attracted to this because
they will think they are
only able to get this
article in this magazine.

pared to other magazines so Cover Line

they want to show that they
are different to other maga-
zrines and individual, and this

may dttract consumers, EEHEI’EﬁG“-

The line 'new looks for night’ implies who the target audience is as
it is targeting people who go out at night, this could suggest that its
for young adults as they may generally go out more than the older

This will attract them as
nowadays everyone
desires to be up-to-date
with the latest gossip.

Date

W Y. B nL
dE Lo/ CWAQA(S\

The date is placed in very small writing under the masthead. This is to indicate to the consumer how often the magazine is
published. Vogue publish it manthly so they have written it in very small writing so it does not take the focus of the content.




Task 1

Technical and symbolic codes

The font that is used for the masthead is a technical code of the magazine. They

have used a very bold but simple font which appears quite classy to the audience.

This is the type of image they are trying to give off, as the magazine is expensive

and the content also conveys expensive clothing, etc, this implies that they may be

trying to attract an audience that are able to afford expensive things and look to buy
expensive brands of clothing. Having a classy font would attract their audience as

expensive brands are stereotypically known to be classy and bought by someone of

maybe a higher social class. The colour of the font is the symbolic code. Vogue will

often change the colour of the font due to the colour scheme of the rest of the front

cover. They initially would keep the font black, but to attract their audience more they

have started changing it to suit the colour scheme. The colours they use generally m
imply who the target audience is, as pink and red, etc, are stereotypically associated

with women. The masthead is also slightly covered by Rihanna's head which 3 -
conveys that it does not need to be completely shown, as people are likely to CA)KAJ(—/
recognise it because it has been around for a long time.

The main image on the page is a long-shot and is conventional to a fashion

magazine. They have used a long-shot because the magazine genre is fashion, so

they also want to focus on what Rihanna is wearing, and not just the celebrity

endorsement. The main image also links to the tasters on the page as Rihanna is

wearing red and they have used the words ‘red hot' when describing her. The colour

red also connotes love and passion, so this implies that in the article she may also

be talking about her love life. The taster about Rihanna also quotes hersaying 'l love

to have fun’, they have linked this to the main image as sh;ﬁ?ﬂﬂf&!d. so they have

taken the photo in somewhere that you may not stereotypi associate with her.

She is looking directly at the audience with quite a serious face, which contradicts

the 'l love to have fun' quote, however this could imply that she can also be serious

and not always having fun. It also may come across quite seductive to the audience

which could link to the colour scheme as she could be talking about love. The

audience may also desire to be like this so they may be persuaded to buy the

magazine as they feel they may be able to if they read this magazine.

The mode 9%; relates to who the audience is and how the magazine is M"? C‘j,’f’
addressing thiem. An example of this would be in the issue of Vogue with Rihanna.{/\,ﬂ i \f"‘
they have used language such as '‘Red Hot', which would stereotypically be used by ( £
people of the younger generation so it would appeal to them. They have used

language like this to convey who the target audience and also to attract them to this
magazine. They have also made Rihanna look directly at the audience so it makes

the magazine more personal as the consumer will think that she is looking directly at

them. She is also pulling a seductive/serious face which links to the taster 'RED



-

HOT’ and colour scheme, as this connttes love and passion, so the audience may i

think that the article inside the magazine is about this. K,-" \
PN g o
The colour scheme they have used relates to who the target audience is and what -

this colour connotes. An example of this would be in the Vogue magazine that has
Kate Moss as the main image, they have used light pastel colours, which makes the
magazine look bright and summery. They have done this as it links to the season
which the magazine is released in, therefore immediately making the reader aware
of this. By doing this, it is clear to the audience which season edition this is as often
magazines will be a season ahead of what it actually is. The outfit that Kate Moss is
wearing also links to the season and colour scheme as she is wearing a white and
yellow top which connotes summer and she has her arms out. This is making it clear
to the audience what season the magazine is and why they have used this colour
scheme. The colours-they have used also conveys who the audience is as pink is
stereotypiWé;t&d with women. This is immediately showing the consumers” /- C
who their rragazine is being aimed at which makes it more personal to the readers.

The tasters on the page are the technical code of a magazine. These are used to

attract the target audience as it gives them an insight into what the content of the
magazine is. All the tasters on both magazines link to fashion and beauty, so it is

providing the audience with the content that they will be expecting to see. This is

what the audience will want from a fashion magazine so by seeing this, it will attract

them to buy the magazine. The anchorage-fext on the page links to the main image, M{ﬁ J( _
so they will not only see the celebrity orf the front, they will also see that there is an #
article about them inside, so they riay be attracted to buy the magazine. The colour

of the tasters also suits the colour scheme of the magazine as it looks seasonal and

links to the rest of the magazine, for example, in the Vogue magazine with Kate

Moss on, it says, ‘sensational summer’, which links to the colour scheme as this is

what these colours connote. Also the magazine with Rihanna on, it says ‘red hot,

when talking about Rihanna which is written-in red text, so this may have provided

the colour scheme for the front cover. THe audience may be attracted to look at this
magazine as it looks professional and the tasters are one of the most vital things that

ol onelsrq s weel) Mgo- Ezk:-owf&@“
walla. U s Cupui\/\ﬁcg il \&a&é«)
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Task 2

The Press Complaints Commission

The Press Complaint Commission is a self-regulatory body which deals with
complaints about the editorial content of newspapers and magazines. They work
behind the scenes to ensure Editors and Journalists put the right content into their
work that prevents harassment and media intrusion.

The editor’s code — All members within the press have a duty to maintain a high
professional standard. There is a code that includes 16 different presiders that each
member has to commit to so they are always respecting the rights of the individual
and the public rights to know. This code sets the standard and the regulations for
ethical standards. It is very important that the code is agreed and committed to, in
order for the rights of the individual to be respected and maintained at all times. The
Editors and Publishers have a responsibility to apply this code to both their printed
and online publications. It is also essential that external contributors, such as the
PCC are involved. Editors have to work with the PCC when they have to deal with
complaints so they can work quickly and efficiently to deal with the issue. Any
publication that gets complained about has breached the code.

1. Accuracy — The press must always ensure that they take care when
publishing information because it must always be accurate and not
misleading. The PCC has to clearly distinguish the between what is comment,
conjecture and fact to ensure everything that is written is the truth. In
publications that need to be corrected, where appropriate, an apology must
always be published.

2. Opportunity to reply — The press must always reply to inaccuracies and
complaints when they are needed to.

3. Privacy — Everyone must respect an individual's private and family life, home,
health and communications. You are not allowed to photograph someone
when they are in private places without the individual's consent.

4. Harassment — The press must not intimidate, harass or constantly follow an
individual. They must not persistently question, telephone or photograph
someone when they have asked you to stop. It is also unacceptable to remain
on their property when asked to leave and if requested, they must identify
themselves and who they are working work.

5. Intrusion into grief or shock — When someone's personal grief or shock is
involved, the situation must be approached with sympathy and the publication
must be handled sensitively. Care with detail is also very important with
cases, such as, suicide.

6. Children - Children must be allowed to go to school without being intrusion.
Children under 16 must not be interviewed or photographed when dealing

ol
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with issues that involve another child's welfare, unless they have permission.
Minors and parents are not allowed to be paid for material that involves a
child's welfare, unless it is in the child’s interest.

7. Children in sex cases — The press must never, even if they are legally
allowed, identify children under 16 who are victims or witnesses in a case that
involves sex offences. The word ‘incest’ must not be used where a child victim
may be identified and care must always be taken that nothing in a report
implies the relationship between the accused and the child.

8. Hospitals — Journalist must always identify themselves and obtain permission
before entering the non-public areas of hospitals or similar institutions to
pursue enquiries. There are many restrictions on intruding into privacy,
particularly when it involves individuals in hospitals or in a similar situation.

9. Reporting of crime — Relatives or friends of the people convicted or accused
of crime should generally not be identified without their consent, unless they
are relevant to the story. Regard should be particularly taken to vulnerable
children who may have witnessed or are victims of crime.

10.Clandestine devices and subterfuge — The press must not obtain or publish
material that has been acquired by using hidden cameras, listening devices or
by intercepting private or mobile telephone calls, messages or emails. It can
only be justified in the public interest and only when the material cannot be
obtained by other means.

11.Victims of sexual assault — The press must not identify victims of sexual
assault or publish material that is likely to contribute to identification unless
there is justification and are legally free to do so.

12.Discrimination — The press must avoid prejudicial reference to someone's
race, colour, religion, Gender, sexual orientation or to physical or mental
illness or disability. Details like this about a person must only be mentioned if
it is relevant to the story.

13.Financial journalism — Journalists must not use material for their own profit,
or they should not pass financial information on to others. They must not write
about shares or securities in whose performance they know that they or
families have significant financial interest without permission from editors.

14.Confidential sources — Journalists have moral obligation to protect any
material that is confidential sources of information.

15.Witness payments in criminal trials — You must not pay or offer payment to
a witness or any person involved once proceedings are active unless the
information concerned can be published for the public interest or there is an
over-riding need to make or promise payment. This must only be done if the
financial dealings do not influence the evidence.

16.Payment to criminals — Payments or offers of payment for stories, pictures
or information, which seek to exploit a particular crime, must not be made
directly or through, family, friends and colleagues. If payment is necessary
they must be able to demonstrate that it is in the best interest of the public.
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Privacy is one the main clauses in the code that is often broken. This is when the

press reveal too much detail about a case and someone's details or private

information is intruded and revealed. Part of the PCC code states that you are not
allowed too intrude someone's privacy so you must respect his/her private and family
life, home, health and correspondence, and any digital communications. You are

only allowed to do so if you have their consent. It is also unacceptable to photogra
individuals in private places without the person’s consent. There are often many 53
cases where the press has intruded an individual's privacy, for example, Natalie
Sansom complained to the PCC that the Daily Mail published her private health |f{._
information in breach of Clause 3 (privacy). The Daily Mail had to swiftly resolve this
issue because this is very personal details, so they had to remove the article and

made a goodwill payment made directly to the complainant, plus a donation to her
charity of her choice, There are many high profile complaints where the press have
intruded a celebrity's privacy, this can often be a lot bigger than a normal case as a it

whenthey have both been broken together. This includes them harassing or
following someone after the individual has told the press to leave them alone,
telephone or photograph someone when they have asked you to stop and it is
unacceptable to remain on someone’s property when they have told you to leave.
There are many examples of when the press have become intrusive in a family's
home, for example, Caroline Bagshaw complained to the PCC about the presence of
reporters at her home. The complaint was considered to be intrusive, in breach of
Clause 4, Harassment. Harassment is very closely linked with privacy, as harassing
someone is often seen as an intrusion of their privacy as well, so both clauses are
often reported together. The issue was resolved by a letter from the newspaper,
which expressed its distress which the complaint had caused.

There are often cases where the press has written discriminative headlines without ﬁoll&
intention. The press must avoid any reference to someone's race; colour, religion,

Gender, sexual orientation or to physical or mental iliness or disability, unless these

details are relevant to the story. An example of where journalists have made

discriminative comments unintentionally is when Anna Morell complained to the PCC

when the Daily Mail and The Times captioned a picture with ‘we are happy W;
that, while Andy Murray is the first British men's Wimbledon champion for 77 yearssfou S
British women have won the title since 1926°, this was reported as people felt that it was
misleading and implied that women's tennis is not as important, therefore it being

gender discriminative. The issue was resolved by the PCC but there was not they
could do after the article had been printed.

is the clause that is most commonly broken. There are many high profile
were this clause has been broken as the press have failed to publish correct
information or misleading information. They have to clearly state the difference
between what is comment, conjecture and fact, and all information has to be the
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truth. There are more high profile cases, for example, when Holly Willoughby

complained to the PCC that the Sunday Sport newspaper had published inaccurate

and intrusive material, in breach of Clause 1 (Accuracy) and Clause rivacy). The
image that they published with the headline ‘Holly Willoughb e skirt photo _—P
shock’ was of a girl bending as she gets into a car with all her bottom and ' J
underwear on show. The article was headlined this due to the girl wearing the same
dress that Holly Willoughby had previously worn. The headline however was very
misleading as it gave a first impression that it was Holly Willoughby in the photo,

when it wasn't. The complaint was dealt with by sending a letter to Holly, stating that
they apologised for the embarrassment it may have caused her and her family.

Law regulation * &,ﬁ& (

The press is also regulated by the law. Defamatinﬁﬁ the communication of a false
statement that the reputation of an individual, business, product, group, government,
religion or nation. This is where libel and slander laws were generated from. Libel is
the written form of defamation, so newspapers, magazines, etc. The press has to be
regulated so nothing published is offensive or may damage the reputation of
someone or something. One of the main aims of the regulation is to ensure what
they are publishing is actually in the public interest and is not being wrongly
published. An example of a case of libel is when the Daily Mirror libelled Frankie /t/ (_
Boyle by calling him a ‘racist comedian’. Frankie Boyle chose to sue the Daily Mirror
because his jokes were not actually like that at all and he felt that in this generation,
being racist was the worst thing someone can be called. Frankie Boyle received

£54 650 in damages after the case was taken to the High Court.

Privacy Laws refer to the laws which deal with the regulation of personal information

about individuals which can be collected by governments and other public as well as

private organisations. These are laws that regulate the press so it would be against

the law to break them, instead of just breaking the PCC code. Some of these laws

include; health privacy, financial privacy, online privacy, communication laws,

information laws and privacy in one's home. Since the Human Rights Act 1998, the

law has developed and individuals have significantly greater scope to use the law t {f
protect their privacy. An example of where privacy laws have been broken is when )}f'}U i
Sian Williams complained to the South Wales Echo that they had published an

article about the death of her husband that included pictures of her holiday from her

private Facebook profile, which was in breach of Clause 3 and 5. Despite the

newspaper denying this, it was then negotiated that they would remove the images.

The Levesori Inquiry is one of the most famous cases that have caused people and
the go ment to look into how the press is regulated and if it should be regulated/*-’p
further. The inquiry examined the culture, practices and ethics of the press and in
particular, the relationship of the press with the public, police and politicians.
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The Inguiry was originally started by the phone hacking scandal which started at
‘The Sun' and led to the ‘News of the World'. A series of public hearings were held
throughout 2011 and 2012, and then the inquiry published the Leveson Report in
November 2012, which reviewed the general culture and ethics of the British media
and made recommendations for a new, independent body to replace the existing
Press Complaints Commission, which would be recognised by the state through new
laws. The second part of the enquiry has been deferred until after the criminal
prosecutions regarding the News of the World.

| think that the press are regulated enough because they are given set clauses that
they have to abide by and if they break them then they will be reported by the Press
Complaints Commission and can often be sued if people deem it to be discriminating
and report it. | think that some adverts however, should be regulated more initially
before they are aired, so they can reduce the number of complaints they have.

| think that companies should be punished by being fined, depending on the
seriousness of the issue. This may make companies be more careful when creating
their products because they will know there is consequences if they do not abide by
the clauses. This is also likely to improve the regulation of the media because it will
appear to be stricter as it will affect the company a lot more if they are pulled up by
the PCC or reported.

 Ale e odter A
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l'ask 1 - Newspaper Portfolio

The Daily Mail is tabloid paper that is released every day. From Monday to Saturday,
it is called the ‘Daily Mail', and on a Sunday it is known as the 'Mail on Sunday’'. It is
the UK's second biggest selling daily newspaper and was Britain's first daily

newspaper aimed at the "lower-middle class". It was also the first British newspaper
to sell a million copies a day.

Genre of Paper: Daily News

Founded: 1896

Current Editor: Paul Dacre

Owner: Daily Mail and General Trust

Publisher: Associated Newspapers Ltd.

Cost of Paper: Monday — Friday 60p, Saturday 90p
Circulation: 1,863,151

Average daily readership: 4.4million

Demographics

Daily readership
Source:
NRS Jan 13 - Jun 13

Readership 0
0o0s Profile %

All Adults

Men 2328 9.27 51.96
Women 2152 8.17 48.04
EEoa . o T e b |
15-24 306 3.81 6.83

25-34 437 5.10 9.75

35-44 420 512 9.38

45-54 618 .07 13.79

55-64 814 11.53 18.17 o
B5+ 1885 17.37 42.08 / /’F‘
From these profiles we can see that the Daily Mail's main audience is men that are

65+. The figures have significantly changed over the years as in 2012, the Daily

Mail's readership was 52% women and 48% men. Looking at stereotypes of what

men and women enjoy reading, this suggests that this newspaper may have become
more sports/politics involved, and less celebrity gossip, as well as news. The Daily

Mail provides supplements for both men and women but readership figures for men

have increased so this implies that the City and Finance supplement and the
Travelmail, may be something that is attracting more men to read this newspaper,
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instead of women being attracted by the YOU magazine supplement. This may be
due to there being many magazines available to women on the market that may
appeal to them more, so they do not have to buy the newspaper specifically for YOU
magazine. Whereas there are not many magazines available for men that can
provide City news and details on the London Stock Exchange so they will have to
buy the Daily Mail to be providing with this information.

From the data we can see for the age range reading the Daily , we can see that '|L.‘(
it is mainly people 65+ that are reading it. This suggest that '
are retired so they have more time to read through the ngwSpaper and also may
have more disposable income to spend, unlike younger people. Inside the
newspaper there are also puzzles and quizzes which suggests that it is aimed at
people who have time to do these things. Younger people may be more inclined to
buy other tabloids, such as the Sun because it has more celebrity gossip in it, rather
than news and this is what they are likely to be more interested in. They are also
likely to buy magazines rather than a newspaper and the supplements inside would
not appeal to a younger audience.

Social Class

AB Adults 1360 9.92 3036
ABC1 Adults 2895 10.46 B4.62
ABC1C2 Adults 3816 0.84 B5.18
C1 Adults 1535 10.89 34.28
C2 Adults 921 8.30 20.56
DE Adults 664 5.24 14.82
AB Men 703 8.20 15.69
ABC1 Men 1449 10.79 32.34
ABC1C2 Men 2024 10.42 45,18
C1 Men 746 11.78 16.65
C2 Men 575 950 12,83
DE Men ao4 5,35 6.79
AB Women 656 9.92 14.64
ABC1 Women 1445 10.15 3225
ABC1C2 Women 1781 9.26 39.98
C1 Women 789 10.34 17.61

C2 Women 348 678 b);/ |"‘ _
DE Women 380 5.15 —8.04 /;b L
From the data we can see the majority of people that read the Daily Mail are in social

class ABC1C2 Adults, this is one of the highest social classes so as it involves adults

of both genders who are mainly in the upper middle class, middle class and the

lower middle class. From this you would expect to pay more for this newspaper and
the adverts inside to be aimed at people that would be able to afford fairly expensive
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things. However, this newspaper only costs 60p during the week so it is allowing for
larger targeting as most people would be able to afford this. Also, there are often
freebies advertised on the front of the newspaper, so it may attract more people as
most people desire to have freebies if it is something they are interested in.

Advertising
Source - http://www.mailconnected.co.uk/uploads/files/Daily-Mail-Ratecard. pdf

To advertise in the Daily Mail it costs £46, 116 for the front half of the first page on a
Monday to Wednesday, for the same amount of advertising, on a Thursday and
Friday it costs £49,392 and on a Saturday it costs £50,652. Advertising in the Daily
Mail, is significantly more expensive than one of their competitors, The Sun. This is
due to the Daily Mail's readership having more people in higher classes buying their
newspaper, unlike the Sun which has a higher amount of the lower class. As the
Daily Mail is generally aimed at people that are older and of a higher class, it
provides various adverts but chooses them specifically so their target audience will
be interested in them and may be able to afford them, for example, weekend breaks
and home insurance. This implies that their audience may have time on their hands
and are able to afford weekends away and need insurance for their home,etc.
Whereas, their competitorthe Sun is more likely to advertise more budget holidays

and offers, because it is more suited to their audience.
M 2
Supplements
¢ You Magazine
s \Weekend
e« City and finance
e Travelmail

From the supplements you are able to see that the Daily Mail is trying to broaden
their target audience and offer things that may interest people with different
psychographics and demographics than their average readers. They have
recognised that their main audience is men, so they are trying to encourage more
women that are 65+ in social class A/B to read the newspaper, so this has led them
to provide extra supplements, such as You magazine, which is specifically targeting
women that are 50+. Another supplement that is provided is the Weekend, which
offers the tv listings, reviews, puzzles, etc, this suggests that their target audience is
likely to have the time to watch tv and do puzzles as they may have retired for
example. However, the other supplements convey that the Daily Mail are also
offering things for other people that may be different ages with different interests .
The City and Finance supplement is the business part of the Daily Mail that provides
city news and the results from the London Stock Exchange. City news can appeal to
many different people, because people working/living in the city may be interested
but also older people, so it can attract younger people as well as their 65+ audience.
This conveys that the Daily Mail are trying to broaden their audience so they ar
offering things for different ages/genders. The Travelmail reflects the class'
situation as it is implying that the people reading this newspaper are likely t
time on their hands and money, to travel and go on holiday.
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LM This is an example
: Mail. The masthead of this newspaper is
] I ] i ( l \‘\"ﬂl( always at the tog of the page in bold clear font
[1‘( }“ () I []\ ]) 2 which was speciﬁcallyi designed for the Daily
' Mail. As the font is quite old fashioned, it
suggests that it is aimed at an older audience
because this is what they may prefer to see,
rather than something that may be seen on a
younger newspaper. This immediately conveys
to the reader that this magazine could be quite
conservative and formal. However, the mode of
address contrasts this because it is qui
colloquial, for example, rhetorical guéstions, A-*-'La—dﬂf(

etc.

The text that is on the page is in a large bold
font which would immediately stand out. This
conveys that they are trying to attract readers by giving them an insight of what is
going to be inside this newspaper. You can see instantly from this front cover that
the Daily Mail is not only about the news, but there is also gossip inside, so this may
attract a younger audience also, as Beyonce is a worldwide celebrity that people
may aspire to be like. Having Beyonce as one of the main features on the page, is
also a use of celebrity endorsement as people may see her on the e and be
encouraged to buy it because they are a fan of her. This may alse’increase the
amount of women reading the Daily Mail because stereotypigally, women prefer ,v’) C
reading gossip than men. This allows for larger targeting because this newspaper is
mainly aimed at people 65+, so having young celebrities on the front cover, may
attract a different and younger reader.

front cover of the Daily
ML

Another main feature on this page is the word 'FREE’, this may instantly attract /7L—‘&j
people to this newspaper because most people aspire to have something freg/ dit
a natural instinct to look at it because it jumps out on the page. As they are offering a
'FREE CLASSIC POIROT DVD' this is something that stereotypically the older
generation would enjoy, compared to younger people. This implies that they are
trying to aim their newspaper at people aged 65+ because this is what they would be
interested in and may be encouraged to buy it because of this. Another thing that
they are offering, which is prominently placed next to the title is a ‘free bird feeding
Kit', this also suggests that the target audience is people that are older because they
have more time to feed the birds, unlike a younger person that may be working or
have young children.
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The colour scheme is fairly plain and does not use particularly eye-catching colours.
This could be due to them not needing to attract their audience as much or make it
stand out because this is an everyday newspaper that the target audience may buy
anyway, without knowing the contents, so they do not need it to stand out. Also,
because this newspaper has been around since 1896, the réaders may have been
buying it for years, so they automatically buy it every day, without the need to be

encouraged. .
& (\% . (7




nedia

The

The Independent is a British

national morning newspaper

published in London. It was published in 1986 and is one of the youngest UK
national daily newspaper. In 2004, the daily edition was named the National
Newspaper of the Year at the British Press Awards.

Genre of Paper: Culture/Politics/economic issues

Founded: 1986

Current Editor: Amol Rajan

Owner: Alexander Lebedev

Publisher: Independent Print Limited

Cost of Paper: Monday-Friday £1.40, Saturday £1.80

Format: Originally a broadsheet but has been published as a tabloid since 2003.

Circulation: 68,696
Readership: from survey in March 2013, 443,000 adults

Demographics

Daily readership

Readership
0o0s

Source:
NRS Jan 13 -Jun 13

Cover % Profile %

All Adults 391 0.76 100.00
Men 254 1.01 654.96
Women 137 0.52 35.04
Age

15-24 61 0.76 15.60
25-34 70 0.g2 17.90
35-44 68 083 17.39
45-54 78 0.89 19.95
55-64 47 0.67 12.02

65+ 66 0.61 16.88
Ao lc
From the demographics we are able to see that the Independent’s main audience is

men that are 45-54. This suggests that this newspaper is aimed more to the male
audience that are business men, which also gives the impression that they will be
able to afford to pay for a newspaper that is £1.40 on weekdays. The type of content
in the Independent is mainly business/political issues, which also implies that they
are trying to target business men/women because this is what they may be
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interested in as they may be surrounded by it. The supplements that are inside the
Independent are stereotypically mainly aimed at men as they are Sport and
Motoring, so this implies that they are trying to attract a more male audience and
they have identified their main readers.

From the data we can see for the age range, you can identify that this newspaper is
mainly aimed at business men/women because people of this age range are likely to
be doing this and may be at their highest point in their career. This enables them to
be able to afford this newspaper every day as they may have a high income. There
is also not many sports or motoring magazines on the market, unlike women's
magazines, so they may feel they are able to get what they want to read from the
Independent, unlike other newspapers that do not offer supplements like this.

Social Class

AB Adults 216 1.57 55.24
ABC1 Adults 312 1.13 78.80

ABC1C2 Adults 375 0.97 95.91

C1 Adults 98 0.69 24.55

C2 Adults 63 0.57 16.11

DE Adults 15 0.12 3.84

AB Men 141 1.89 36.06

ABC1 Men 205 1.53 52.43

ABC1C2 Men 247 1.27 63.17

C1 Men 64 1.01 16.37

C2 Men 42 0.70 10.74

DE Men 7 0.12 1.79

AB Women 76 1.15 19.44

ABC1 Women 108 0.76 27.62

ABC1C2 Women 129 0.67 32,99

C1 Women 3z 0.42 8.18

C2 Women 21 041 537

DE Women 8 0.1 2.05

From the data we can see the majority of people that read the Independent are in

social class ABC1C2 Aduilts, this is one of the highest social classes so as it inv?g?/ {
adults of both genders who are mainly in the upper middle class, middle class a £

the lower middle class. From this you would expect to pay more for this newspaper
as these people are likely to be able to afford it. This is quite an expensive
newspaper at £1.40 so you can see that they have identified their target audience
and charging the appropriate amount for it, as they will be able to afford it. The
Independent offers a magazine inside of the newspaper, which has small adverts,
recipes and home interior. The types of adverts inside the magazine are typically
suited to this particular audience as they are meals that would be quite expensive to
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make and home interior that would be very expensive to buy/design, so they are
trying to aim it to what their target audience would like to see and be able to afford.

The Independent total readerthip, surveys ending Mar 2010 to Kar 2013 From the graph you
— are able to see that
readership figures
580 000 have significantly
5 SO = = _ decreased since
é swom § 3 == — \\ 2010. This could be
I i due to many social
- Coc_= > impacts, such as the
el = = recession. People

Mar Jun Sep Dec Mar Jun Sep Dec Ma Jun Sap Dec  Ma
20 200 2010 200 2011 201 2011 01 W12 W2 2 22 wn Y h?‘"’e been
losing jobs so they

may not be able to
afford to buy the Independent on a regular basis because it is quite expensive. It
may have also led to people having less disposable income to spend on newspaper
so they are not buying it on a regular basis. Another reason why figures may have
dropped could be that the content of the newspaper. The Independent used to have
a banner on the front page stating that the newspaper was ‘free from political bias,
free from proprietorial influence’. This banner was taken off the newspaper in 2011
and their political alignment is more Liberal since this. Their audience may not agree
with these views and may support other parties so they have stopped buying this
newspaper.

Advertising

Source - hitp://www.independent.co.uk/advertising-quide/rate-cards-and-s < &
1955869.html reA K

To advertise in the Independent it costs £14,000 for the inside of the front cover, this
is a lot less than a lot of the newspapers, for example, the Daily Mail. This is due to
the Independent having a lot smaller audience as it only offers certain things,
politics/business. The Independent's readership has a lot more people in the higher
class reading this newspaper because they are more business people and people
with a higher income. As the Independent is aimed at people aged 45-54 that are in
a high class or business people, a lot of the adveris inside the newspaper are
airlines, holidays or insurance because their target audience may have to travel
around a lot for their job and also, holidays because they may have a family, so in
their time off, they can afford to go on holiday. Whereas, in newspapers like the
Sun/Star, their target audience may not be from as high a class so they would not
advertise as expensive things.

Supplements
Sport and Motoring

Art and Books '
Food and drinks
Games and gadgets ¢

Health and Wellbeing



Unit 1.1 AS media

From the supplements you can see, the Independent is specifically trying to target
their supplements to their original audience who read the newspaper. They have
recognised that their main audience is men aged 45-54 so they have specifically
tried to aim their supplements at these people. There are not many magazines
available for men that offer information on sport and motoring, food and drink or art
and books, so they are trying to attract more people to buy the newspaper because
they can't get this anywhere else. Despite their main audience being men, they do
also have to offer something for women because women do also make up 35% of
the readership. Health and Wellbeing, Art and Books and Food and drinks, are more
stereotypically read by women so this may encourage them to buy the newspaper.
The supplements provided also suggests that their target audience has time to do
these things, like cooking, playing with games and gadgets, and getting fit, so it may
also attract people that are retired or only work part time. Despite the Independent
trying to offer supplements for their main target audience, they have broadened their
audience slightly as they offer things that may attract to the older generation and the
younger generation.

“mm § ONT STWIPRMA COLEMN TH EAD BEFN rnui“l'li ThIS IS an Exﬂmple cf a fru,n over nf the.

Independent. The mastheéd of this
newspaper is very bold"and is always
placed at the top of the page. The font is
very standard so it does specify the
gender of this newspaper and also does

World “"‘"'Fﬂu" "‘"‘

=z very formal and the tasters on the front
“ cover are all politics/business involved so

BT Mastin it gives the consumer an idea of what

L i they can expect of the whole newspaper.

irtme clasal

[
et schlgy [homrenng “aree diwint

S Eeeene . W) The main text on the page is fairly large,

|-‘I'n”.l.l'lllmdh-'lk:_l

- so it is giving the consumer an idea of
e I what's inside the newspaper and trying

: . Hshce §  to attract them. Despite this, this

newspaper would not particularly stand

out compared to other newspapers in a shop because the colour scheme is very
basic and the text is not as large as others. This implies that they do not particularly
need to attract their audience, because this is a paper that they may buy on a regular
basis so they know what to expect from it. The main image on the page also stands

braces ?T?"""."!'u Rﬂt ;s]uggest;t is dfnr a c:‘:artain agemgmup.

: e A8 the masthead is not very exciting, it
ltselffor i implies that this newspaper is very formal_
Gl‘ﬂﬂk [ and would not appeal to the younger

M

riee . generation. The mode of address.is also "%J"?

r
out, which relates to an article on the ‘Leveson Inquiry’, which was a very big issue at f“"""{f

the time when this paper may have been released. This would attract their target
audience as these people are likely to watch/listen to the news on a regular basis, so
articles like this would interest them. Despite the Independent being mainly aimed
people ages 45-54, it is also trying to target the younger generation, for example,
people in their early twenties. An example of this is the HSBC advert-at the bottom of
the page which is using statistics like 'We've helped 10,000 first tirle buyers since
January'. This conveys that the Independent is always providing/adverts/news for
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people younger people, because this may interest them as they are likely to be first
time buyers. This is also backed up by the age readership statistics which conveys
that people aged 25-34 are the second most popular age group to read this
newspaper.

The colour scheme of this newspaper is not gender specific or age specific. Despite
this, they have made it very plain and formal which implies that it is not particularly
trying to attract the younger generation, as bold/bright colours would attract them.
The layout is also very formal and is the stereotypical layout for a newspaper, so
they are not trying to be fancy which implies that this newspaper is mainly about the
content, instead of the appearance.
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Tokenism

Tokenism is used in media when companies are adver;islfig, as they try and attract all
different types of people so it creates maximum appeal and allows for larger targeting. It is
when the minority is highlighted within the majority of people, so it used to create a false
impression of society, to make the viewer think it is fair. For example, if an advert was
particularly highlighting the women in a male dominated environment. Tokenism is used in
all different areas of the media as they will often use it in politics, the news, films and TV

shows. Other examples would include, Glee.and Pitch-Perfect, as they both have a small iy

group of people that are of all different races, genders and have different hobbies. By doing '/

this they are trying to attract everyone as the viewers may feel they have something to
relate to and they everyone in society is being included. The news is also a good example, as
in the past, newsreaders would stereotypically all be yhit_ié and talk in a certain way,
however, nowadays, newsreaders are of all ages, ge,ndérs, races and ethnicities, so by doing
this, they are not discriminating against anyone, so people believe it is fair and will be more
inclined to watch it. Tokenism can also be used in pnl]'t'ics because nowadays, they will often
highlight how many women are involved, because they are not usually associated with it.

Tokenism is generally a positive thing for audiences as they are involving everyone in society
s0 they are not discriminating against certain groups because they are the minority. Despite
this, this can sometimes be seen as a negat"i:.re thing as they are highlighting a certain group

in society and portraying them in certain way due their stereotype, which can sometimes be
wrong. So by doing this, it could appear quite offenswe to certain groups of people. ':15245"

A good example of tokenism would bej?ltl:ﬁ Perfect. This
film highlights the different groups in a university, and
brings them all together, so it doesn't just highlight the
popular groups, it involves the minority groups also. The
group that is created which you are able to see in the
example on the left, is made up of all the different types of
people so they are showing that there isn’t just
stereotypical groups and involving everyone highlights that
they are trying to attract everyone. This will appeal to the
audience as the different types of people may attract
GET PITCH SLAPPED audiences as this is not always what is portrayed in other

1k S films. It may also suit the needs and wants of the audience
because there are different types of people in it so it allows
for larger targeting. This could be seen as positive tokenism
because they are not discriminating against any groups. This could also be seen as negative

o= Hﬂ;l" AMER

tokenism because this is creating an unrealistic group in society as it is not necessarily like
this. They have also used representation and stereotypes in this film to create this token

Ilj':;. ol
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group, because they have created an image of these people that the audience will recognise
and they will get an understanding that the group is different to what society is actually like.
They are almost showing an example of what society could be like, as they are not just
showing one group of people, they are meeting the needs of more than one audience
because they have used all different types of people. You can also clearly see by the film
poster that they are a group made up of diﬂerent’pe'é-pie, so this may intgrfe%t people and
attract them to watch the film.

Other examples of tokenism could be the Dove
advert. Instead of using skinny models which are
stereotypically used, they have used normal
people that are all different sizes.-As they are
doing this in an advert, they have created a
minority within adverts because this is not what
you expect to see and by highllgbtirig normal
people it is what people want to see. They have
also used people that are different ages and
races so they are not discriminating against any group of people. They are not highlighting a
particular token in the advert so they are including everyone, conveying that they believe
everyone is the same, no matter what they lDﬂkJiké+ This is generally what people would
prefer to see on adverts because there has been a certain image created for the type of
people being used in the media, and they are going against this stereotype which makes this
a token advert. It is also a more re?_!_istﬁ: image so people are likely to be able to relate to
this, instead of skinny models who have been airbrushed that are almost unrealistic. This is
what people in society would prefer to see as they do not have to aspire to false images that
the media are creating. Despite this, this may not be a very positive thing because these
people may not want to feel like a minority and they could be quite offended by this. As this

is not what you usually see on adverts, people may think that audiences do not want to see
this so this is why they have not used this type of tokenism in the past.

8“7 Another example of this could also be in Glee.

4 They have gathered a group of people that

~ contains all different types of people that have
different hobbies and interests, races/ethnicities
and genders. By doing this they are not

. discriminated against anyone and they are
highlighting, not only the popular people, but also
y the minorities. This is going to attract the auﬂience
because it is meeting the needs of all audiences as

the*.-' are |r1=:1ud|ng Sc:methmg ﬁ::r evervﬂne which allows for larger targeting. As you can see
from the picture, they have also used representation, as they have created these people,
using the stereotypes of what they are like and how puar:q:-h\»a'r view them so the audience can
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get an understanding that they are using tokenism. It creates almost an unrealistic group of
people because this is not what it is actually like in society, however, this is setting an
example and showing that all groups of people can be involved so they are not
discriminating. This is an example of positive tokenism because they. . .

Representation

Representation is something that represents an element or an audience, so it is what the
audience expect from something. It is an image that the media creates to stand for an entire
group of pegple”br an object that they are trying to portray. It is often seen as visual
shorthaq,d"ﬁs certain things are used to display this certain image. An example of this could
be that generally perfume/aftershave adverts gives someone the impression that it can
make you more sexually appealing. Representation can either be positive or negative, for
example, teenagers wearing tracksuits could be portrayed as criminals which would be
negative representation. Representation is linked with technical and symbaolic cudgs:’ff Es a
way of constructing reality, so it is supposed to contain a simplified view of life, for example,
everyone knows that students should sit behind desks at schoal. It is about understanding
the choices that are made when it comes to portraying something or someone in mass
media text. Constructing representation can be hard as you can portray every feature of a
photograph or a film, so certain features of their personality and appearance can be
highlighted of enhanced tocreate the representation of this person. TV shows and films will
often use the nuclear, family which highlights stereotypical families as having, 2 parents and
2 children and often a pet, for example, in the Simpsons. Certain paradjgmfére encoded
into texts and others are left out to get a preferred representation.

When representing someone, media texts will often look for:

s Age

e Gender

¢ Race/ethnicity

e Financial status

* Job

s Culture/nationality

Signs and symbols can also be used as visual shgrthand to represent these characteristics.
We can often pick out features of things to make assumptions of the personality of
someone or something that is seen as a stereotype in society. An example of this would be if
a man had white hair and a walking stick, we would naturally assume that this was an old
frail man, or if a man was wearing a suit and carrying a briefcase, then we would assume he
was a wealthy business mah: Whereas, not all old men have white hair and a walking stick
and wealthy business men, don't always wear this, we have created quick and easy ways of
5igﬁiﬁying information about a permn,qbv c‘-!'-. Ct:) :

J
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An example of where representation is
used is in the Big Bang Theary. They
have used representation to create the
different typesof people. As you can
see from the picture, they have the
stereotypical ‘geeks’ as wearing
glasses, studying science and
constantly talking intellectually. This is
- so people are able to make quick
assumptions of what these people are like and what they are interested in, whereas, not all
people that study science and wear glasses are like this. They have also got the stereotypical
pretty girl that they all fancy, as being skinny '.ﬂth' blonde hair, as this is what people
generally associate with someone being pretty, and people find generally attractive, so they
have used this to create representation for this character, so the audience know what she is
like. She is also less smart than the others, implying she may be more laid-back, which may
not always be the case. This is also representative of the audience because they are very
much like the people that watch this E_rng'rhmme so they will be aﬂatu relate to it as they
may have similar humour or features. Penny provides the tokgn of this programme because
she is different to the others, so they are highlighting her as she stands out against the rest
of them. She is also friends with them all which is not necessarily the case in society as she is
popular, so they have used positive representation to convey that popular people are
friends with ‘geeks’ also.

-~
Other examples could include the Wmié’a advert,
Wonga are advertising loans for everyone,
however they have used elderly people in their
adve[;,f'f'hey have created an image of elderly
people that people will recognise and know the
image that is trying to be created. They have
created the representation by giving them glasses,
grey hair and falling asleep’ This is obviously not
what all old people are like but people would
stereotypically think of old people as looking like
this and this is the image they are trying to create. This can either be positive or negative

representation because some old people could be foer'l,d&(d!by the stereotype that has been

created of them because as they are advertising loans, they could imply that all old people
are likely to need a loan for some reason, or the image they are creating implies that they
are frail, which is not the case for a lot of old people. Despite this, this may also be positive
representation, as they are portrayed as being very happy, so they may just be using this
representation so the audience will understand the image they are trying to create. It could
also be beneficial for the company by using this representation as it conveys that these
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people are happy with having a loan, so the audience may feel that they will be like this if
they get one. Some old people are likely to understand that they have just exaggerated the
image of elderly people so the audience understand the image are they are trying to get
across.

The Only Way is Essex is another example of
representation as people will now assume that everyone
from Essex uses fake tan, has plastic surgery and
generally quite false: This programme has created this
stereotype of people from Essex because it is a reality TV
show so these people are actually like this, even though
a lot of people from here are not. The people in this
programme show the extreme of what Essex people can
be like, so now this image is what pePpIe assume as it is
like it is being exaggerated. The media will now use this
rEpresentatinr\,as" they have created a certain image from this stereotype. This can be seen
as positive because these people in the programme can appear to be very glamorous and
wealthy which is what these people want to be conveyed as, so it is showing a fairly good
image of what people in Essex may be like. Also the title of the programme saying ‘The Only
Way Is Essex’ implies that this is how people should want life to be, so they are trying to
convey it as being a good place that people will want to live, Despite this, it could also be
negative representation as a lot of people from Essex are nqt,aii't'ﬂarlly fake, and may not,
want to be categorised like this due to where they live. vd ane) 15 Chraky — \ e
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Stereotypes are generalised images that people have created of a certain type of person,
group or object. They can often portray negative or false images of what reality is actually
like as they are often based on tradition or what the media has conveyed something to be
like. Everyone interprets things differently so stereotypes are there to create a general
image of something so everyone interprets them in the same way, Stereotypes and codes
and conventions can often change as the media will often change people’s interpretations
of things or the ways groups dress, or act may change. Stereotypes are also used to create a
certain image, so it is not only people. For example, the stereotypically image of a school
would be to have classrooms with numerous amounts of desks and chairs behind them
because that is what you expect to see.

Stereotypes can often be created by:

s Age

* Gender

e Behaviour
e Soclal class
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e Ethnicity ,\‘\\l"
s Friendship groups

e« What the media portrays

* What you normally see

Stereotypes can either be positive or negative, as not everyone who fits in with the
stereotype may be like the interpretation of them, For example, if someone is wearing a
tracksuit, they are not necessarily a chav and may have criminal intentians. As people build
an image of a group or person from what they are wearing and their behaviour, people tend
to generalise and assume everyone in this group is the same. Despite this, they can often be
positive because it may send a good impression of what a person is like as their stereotype
may be good. For example, business men would stereotypically be wearing a suit, have a
briefcase and possibly wealthy.

An example of stereotyping is when fashion magazines
use stereotypically fashionable attractive celebrities or
madels on the front of magazines to make them
aesthetically pleasing to the audience. This is what the
audience expect to see from fashion magazines, so it is
the stereotypical front cover because they would not
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expect anything different. It also provides all the codes
and conventions of a fashion magazine, for example, the
masthead and tasters and teasers. These are the codes
and conventions of a stereotypical magazine so this has
created an audience expectation because they would not
expect anything different. Théy have also used all the
technical and 51,rmhnllc-mﬂes to create this image that the
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audience will want to see. They have created this
stereotype because it would attract the audience and appears aesthetically pleasing for
them as it is what they want to see, as most people will desire to be like the
models/celebrities on the front. It will also encourage people to buy the magazine because
it appears like this: The person placed on the front of the magazine is generally portrayed to
be very glamorous and wearing expensive clothing so it implies the target audience as they
may be trying to attract an audience that generally have more money so they would be able
to afford expensive clothing. This is also stereotyping because they are trying to attract a
sterectypical audience as they may believe that people who can afford expensive clothing,
will always want to be fashionable and wear what the celebrities do, when this is not

’OL’ \( necessarily the case for a lot of people. The price of the magazine is also generally quite
d—"'“ expensive which backs’ up this point further because they may be targeting people that are
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- of the higher clasé This could be positive stereotyping because it is attractive to the
* audience, but also could be negative because people want to see normal people that have
not been airbrushed on the front of the magazines because it would appear more realistic
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and also does not give them a false image to aspire to because they may not be able to look
like they do.

In this magazine they have also used colours that are stereotypically assg_ciated with women
as they are highlighting the type ;.'_-f audience they are trying to attract. They have also used
colours which connote things that women will want to see, for example, the red on the page
will connote love and passion, which is very feminine thing to talk about which is likely to be
inside the magazine, so this is what they will want to see. The other colours used on the
page, for example, what Gwen Stefani is wearing is black, which is stereotypically quite a
glamorous colour which implies who the target audience may be as she is likely to be
wearing something quite expensive, and the target audience may aspire to wear glamorous
clothing.

You can immediately tell by looking at this magazine that their audience is women in their
20s.and above because they have also used tasters and teasers such as the ‘Cave-woman
diet’, which is more aimed at women that are older because they are more likely to be
dieting. As this is a fashion magazine, they have also used stereotypical tasters and teasers
such as, ‘what to wear now’ which is what the audience will want to see from the fashion
magazine, so they are meeting the audience’s expectations. The audience are likely to éspire
to wear the latest fashions so thewI will want expecl:fﬁet this frum readmg the mafzme

I/ oD e C_Jut» e 1\ u[:—t bﬂ

Another example of where a
stereotype has been created is in
Geordie SHore. The media has shown
people an image of what some Geordie
people are like, and now the audience
will assume this to be a stereotype of
what Geordie people are like, when
most uj them are not like this. This is
negat'i've stereotyping because these
Geordies are portrayed in a bad way, as
they go and get drunk every night and behave in a very unpleasant way, so people may
assume that a lot of Geordies are like this, when they are not. This is-an exaggeration of how
some Geordie people may act, so the media may also use representation to create this

stereotype so people will interpret Geordies in this way. Audiences are likely to understand
this stereotype and make quick assumptions about what they may be like. People would
also not aspire to be like this so this is not what they necessarily want to see, they would
anly watch it because it may appear humerous for them.
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Other examples of stereotypes could be Little
Britain. They have useq_.stéfeot?pes here to create
the majority of their characters so the audience
can get an understanding of the comedy they are
trying to get across to the audience. Little Britain
take stereotyping.to the extreme to make it appear
humorous to the audience, for example, they have
chosen to have one of the characters as being a
chav, so they have dressed them in a tracksuit,
. overweight, and a generally humorous appearance,
but the audience would know by the
representation they have used, that they are trying to create a stereotypical chav. They have
also chosen to use a mentally disabled person and showing them as being funny and
unEmplnyemT}\ig could appear to be negative stereotyping because it implies that all
mentally disabled people are like this, when they are not. It could also appear to be negative
as they have created a comedy programme around these stereotypes so they are implying
that people laugh at them, which is likely to be offensive to a lot of people because they are
discriminating. Despite this, this is positive stereotyping as people are likely to understand
that the stereotypes have been heavily exagger@ed'fs.ﬂ they will understand the Ec-medic
side to it. They have used a significant amount of stereotyping here as it is a comedy
programme, so they are using all different types of people which conveys they are not
discriminating, but it also makes it funny because they are taking it to the extreme.
{ \ecw X L |
fewvtigl o ol e-L 9
Semiotics is the study of signs which creates meaningi}nd also covers symbolic icons which
we use in society. They are broken down into three distinct part;

Semiotics

* |cons — physical representation, e.g a drawing or an image of
something-

¢ |ndex —these refer to the cause and effect signs which we
recognise in social circumstances. These are similar to connotations of something,
for example, a skull and cross bones. Another example of this
could be if you see a wet road then you know it has been raining
recently.

» Symbolic —these are an arbitrary set of signs which refer to the languages or
symbols which we have made up as a society but we've all agreed the
meaning of, for example, we all know the item of furniture we sit at
when at school is called a desk but there is no reason why we think

T = 1 [\C\.-“\-'-C s ML 5{ (en E-i
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this, it is just what we have created in society.

Signs relates to what you think about when you see something, for example the connotation
and denotation of them. An example of this could be when you see a pair of glasses, the
denotation would be eyes, sight, vision, etc, but the connotations would be intelligence,
geek, scientist, etc. It is signs and symbols that we have created in society so everyone has
the same meaning and understanding of what something is.

Saussure created a two-part model of a sign. He thought that it was

slgn
composed of 2 things: ‘

slgnlﬁed

Signifier: the label we put on a sign.
Signified: the mental association that we have when we hua? orseea
sign.

An example of Saussure’s theory would be that if we see an open sign on a shop, that would
be the signifier and signified would be that we know the shop is open for business.

.-"-’

Another example of semiotics would be the Apple log6. This is an icon that everyone
recognises as it is a well known brand. The logo represents what the
company |5 as this is their company name and it also represents the ﬁ
products's 50 they have used symbalism 50 people will recognise it and know
exactly what company it is linked to. It is symbolic as it something in society
that we recognise and everyone knows it as being the Apple logo. It also
has a good company reputation so if people see the logo they will know to
trust it because this is the mental association that we have when we see this logo.

Another example of a semiotic is when we see film rating onDVDs. This is
symbolic as when we see this, everyone in society knows that in this film
there will only be adult eontent and people under 18 are not allowed to
watch this. It has no actually logical meaning but we have created an
understanding in society that this is what is meant when we ser-_:ft_hig sign.
Using Saussure's theory, the signifier here would be the num_l;er"iS, and the
signified would be that we know not to watch this film/programme unless you are over 18,
so it is the mental association we have when we see this sign.

Seeing signs on the side of the road would also be an example of this.
Because when we see a sign like this for example, we automatically
know to do as the sign says, so in society we have agreed the meaning
of this sign. The connotations of this would also mean that there is
danger ahead, so we would know to slow down for our own safety. The
writing saying ‘sfow down’ would be the signifier and the signified
would be that we know to act upon this sign, by slowing down.
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Technical and Symbolic Codes \

There are two different types of codes that are used in the media — technical and symbolic.
Media codes are used to communicate non-verbal information to the audience, for
example, who the target audience is and things that are likely to attract them. We are likely
to be aware of these codes but not conscious of them because they will appear to be
normal for us and what we expect to see. Technical codes are what equipment we use to
create a certain image in the media, for example, the lighting, camera angles, font, ete.
Symbolic codes reflect the non-verbal communications we use in everyday life. They link to
what we see on the page and the reasons why the producers have used them to create a
certain effect.

Here is an example of where the media have used
technical and symbolic codes. One of the technical
codes of this magazine would be the fant that they
have used for the masthead. They have used a very
bold but simple font which appears quite classy to the
audience: This is the type of image they are trying to
convey as the magazine is quite expefsive and
generally aimed at an audience that are likely to be
upper class that can afford to buy expensive things and
will look for them. By using a classy font it is likely to
attract their audience as expensive brands are
generally known to be glamorous and what people
aspire to be like so they are likely to be bought by
people that are a higher social class. The colour of the
font s the symbolic code. The colour of the masthead
is often changed due to the colour scheme of the

- magazine so it attracts the audience and makes the
magazine look aesthetically pleasing. As there is a lot of competition within the fashion
magazine industry, they have to make it bold so it stands out against the other magazines,
The colours that are used generally imply who the target audience is as pink and red are
stereotypically associated with women, so this is what they will expect to see. Vogue is also
a very well known magazine, so the audience will have created an expectation of what they
expect the magazine to be like,

The main image on the page is a also a mid-shot and is conventional to a fashion magazine;

this is the technical code. They have used this type of shot because the fashion magazine

genre is fashion, so they are focusing on the beauty of the celebrity on the front and what

she is wearing, instead of just the celebrity endorsement. What she is wearing is likely to

link to the taster on the page, ‘must have fall looks’ as she is likely to be wearing the most

fashionable clothing at that time and that is what the audience want to see. The colour red

that they have used also connotes love and passion which could imply that Emma Watson

may be talking about her love-life ‘after Hagry Potter’. She is also pulling quite a seductive

face so this may imply this further, and this creates the mode of address because she is B

looking directly at the audience so she is making it more personal. C‘ N oL 1' O~ A Ll"{lhl{}.
|
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The tasters on the page are a technical code of the magazine. They are used to attract the
audience as it gives them an insight into what the content /ﬂj-tﬁ'e magazine is. All the tasters
on the page link to fashion and beauty so it is providing the audience with the content that
they will expect to see. This is what the audience will want from a-fashion magazine so by
seeing this, it is likely to attract them to buy the magazine. Vdgue has also been around a
long time so the consumers are likely to be aware of the content already so they may buy
the magazine without looking more into the tasters. The anchorage text on the page links to
the main image so they will not only see the celebrity on the front; they will also see that
there is an article about them inside which may attract them because they may particularly
like that certain celebrity.
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Task 1

AS Media Studies

Owner of the tabloid newspaper The

lohnston Press

Unit 1.2

Chronicle and Echa.

Circulation of 17,483,

A

Managing Director

v

Editor

y

y v

Y
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T ¥
Classified l Supplements A ‘l’ J’ I J’
Sub Editor Sub Editor Sub Editor Sub Editor
Full Page Adverts
W
Telesaﬂ:: : \L' J, L 4
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W W 4 popular male
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Printi
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Unit 1.2

Task 3
Editor:

Newspaper editors are in charge of deciding what the content of the newspaper is going to
be and which articles they feel are best to go in the newspaper to suit the needs and wants
of their target audience. The editor will have a space budget; this is the total number of
pages that are printed, divided between advertising and news articles. They will assign the
advertisements to the newspaper first as they are the main income of the newspaper as it is
takes up 60% of the newspaper. After they do this, they will then work out how much space
they have and allocate the specific stories to the key editors. The cover stories are simply
based on the editor's preference and professional judgement. They will choose the most
‘Newsworthy’ stories, which are the ones that offer the most information with the most
urgency to the people. The Chronicle and Echo editor is now likely to have a harder job than
previously because the paper is now being published weekly instead of daily, so they will
have to ensure they are choosing the most important stories for the week,

The Editor will have numerous sub-editors that report to them, for example, news editor,
sports editor, etc. They will provide the Editor with the articles and then the Editor will have
the final say on what is published in the newspaper. They will also be in charge of ensuring
the whole production process runs smoothly, so they will have to set certain deadlines for
the sub-editors and ensure that they are sticking to it so everything is printed correctly and
they are providing the readers with the best articles. They would also be in charge of
recruiting staff and liaising with the production and advertising departments.

Being an editor is one of the highest jobs you can have within the industry so they could
have much career development within the Chronicle and Echo, despite this, they could look
for other jobs that could be the Editor for a national newspaper, instead of local. This would
be career development as they would have a lot more articles to work with and a larger
team of staff because they would have to write more articles and decide which ones are the
best for readers nati ﬁ'alln,r. The average salary for an editor for a local newspaper would be

16-25k.
kel §

gather all the information about current events so they are able to write a story
on it. They will compile all the information needed to create the story and then edits the
article to fit a specific news page or bulletin. Working for the Chronicle and Echo they have
separate editors for each subject that needs to be written about, and there is generally
weekly or daily journalists. As the newspaper is weekly, they will have to collate all the
stories from the week, write them and then the editor decides which ones they think are
the most important from the week. One of their main aims is to entice the readers to want

Journalists:
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to read the article so it is important that they ensure that the stories they write are
ENgaging.

Most journalists start working at their local or regional newspaper, or example the Chronicle
and Echo. After a few years as a general reporter they are likely to move on to become a
senior or chief reporter, or a specialist writer such as regional or topic specific writers. Other
career development could include working on the page layout and headlines, for example
being a sub-editor of the newspaper. Their career development would simply depend on
their performance within their initial role, and the skills that they would learn will be
relevant within other types of journalism so they would be able to easily adapt their skills.

Most journalists as initially it is a way of building up experience and contacts. There is also a
high demand for freelance journalists, especially for feature writing. The average salary for
a local newspaper journalist could be 12-25k.

Trainee journalists

A trainee journalist is like}y to shadow senior journalists for the first few weeks of the
scheme. They are likelyto work on a 12 month fixed term contract and have a regional
salary of around £19,281. They will have to undertake many tasks, such as:

* To find andresearch news stories and programme items

e To prepare and present important local or national articles

» To preparer online and interactive stories

# To develop and maintain contacts and to respond professionally to enquiries from
the public.

* To operate technical equipment for all media to required standards

Companies will train the journalists to become of a high standard so they are able to
compete for opportuni iés against other journalists. They will be able to gain all the
knowledge and skills they need to be successful in this industry.

Part-time work

A part-time wgrker is someone that works fewer hours than someone full-time, there are no
specific hours that someone part-time will work but it generally means either a few days a
week or alféw hours each day. The number of hours that they work is simply down to the
needs of the job and the needs for the employer. They can increase the flexibility of worked
hours, for example, in peak hours or times of the year, they can work more hours that may
do normally. Part-time workers should get the same treatment as people working full time,
for example, they must get the same pay rate, holidays, pension opportunities, training and
career development and selection for promotion.

Part time workers within a newspaper are likely to be journalists and photographers. This is
beneficial for the company as they are likely to save money as they do not need to pay this

M 5
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person full-time, when they don't necessarily need them too or do not have any work for
them. This is also beneficial for the employee as well as it gives them flexibility with their
work so they are able to work just when the company needs them. They may also work for
other companies at the'same time so part-time work may be more convenient for them.

Full-time work

There are t
permang

types of full time work, you can either work for the company full time

ly or you can work for the company full time temporarily. Permanent full time
work is when you are permanently employed by the company so you are able to work there
until you leave or get sacked. Full time temporary employment is when you are hired for the
company full time but you are on a contract so you will only work there for a certain period
of time. Full time temporary employment will often occur when a permanent member of
staff goes on maternity leave, or long term sick leave and seasonal times when there is a
busy period, for example, companies will often hire Christmas temporaries.

Full time work is often when you work over 30-40 hours per week. The majority of the staff
working for the Chronicle and Echo are likely to be full time as the editors for the newspaper
will be the same as they need to stick with the same house style and also because the
newspaper is only local, they do not need a particularly large amount of staff. The staff will
generally know everything about the paper so it is the most practical thing to have people

#
.

wurkingy full time permanently, instead of part time.

Freelan

FreeJance work is when you don't have a permanent place of work but you are contracted

by companies when they need work. They will often work for more than one employer
and may work full or part time. They are not considered employers to a particular company
because they are allowed to work for as many companies as they and are may only work for
a company for a short period of time, depending on how long they are needed. Freelancers
will often become freelancers before they start off self-employed.

Newspapers such as the Chronicle and Echo would have freelance photographers and
journalists as well as permanent ones, as they may need certain other staff to report certain
stories. The freelance workers will write articles for the newspaper and they will buy the
articles of this person if they like it. This also works for the paparazzi, newspapers will often
by their photos or information off them. A career opportunity for a freelancer could be that
they could bec?ue self employed. Their average salary will depend on how much they work

and what companies they work for.

to take photos or videos related to the story. The photographer may also go out on their
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own for certain projects that do not require the journalist to be there as well, some
photographs will even work freelance. Once the photo has been taken the photographer is
responsible for processing them and making them ready to print. News photographers must
stick to strict ethical standards as some things may not be allowed to be shown.

The main job of a news photographer involves getting the correct photo to go along with
the article. The idea of the photographer is to tell the story to the reader with the most
compelling pictures possible. The news photographer should push for which image they
believe is the best, despite this, the ultimate choice is down to the editor.

The Chrenicle and Echo use freelance workers for their newspaper as they do not need a
particularly large amount of photos taken for the paper. By doing this they are also able to
get access to different photographers that may specialise in a certain photography, for
example, someone may be able to capture sports photography better than someone who is
able to capture nature photography, so they are able to choose the best person for each
section of the newspaper..As they employ freelance photographers their salary will vary.

Sub-editors:

A sub-edit ill specify in a certain part of the newspaper, for example, the Chronicle and
Echo has a sports editor, news editor and a features editor, etc. This person will go aver
every article that has been written for their section before it finally goes to the editor who
will have the final say in what articles will go inside the newspaper. They will look for
inconsistencies of facts, spelling errors, grammatical errors and also possible libel problems
so when each article is sent to the editor it is completely ready to be printed.

r

Other responsibilities of a sub-editor would be ensuring that the article that has been
written fits the publication style of the newspaper, so they would check that it is presented
in a way that fits in with the rest of the newspaper. Newspapers will often have certain rules
that the sub-editors have to stick to, for example, the date should be formatted in the same
way, certain preferred ways of spelling things and if numbers should be written in letters or
numbers. Each page of the newspaper should stick to these rules and this is what the sub
editor is there to ensure it happens. They would also need to ensure that their journalists
are meeting their deadlines, this is vital as, for example the Chronicle and Echo is published
every week so the articles will have to be written in time because they want to be ahead of
their competition

organising the staff to find the adverts. This is a vital part of the Chronicle and Echo as 60%
of the newspaper is made up of adverts. The advertising editor would have a team of people
made up of someone in charge of the supplements, someone in charge of the telesales and
someone to find the classified and full page adverts. All these people would report back to
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the editor, ensuring they have stuck to the deadline that they have been given, and the
advertising editor would choose the layout of the adverts. Once they have done this, the
newspaper would be sent to the editor for the final say.

Printing and Distribution

The Chronicle and Echo was originally printed in Northampton, however Johnstons Press
have now changed it so the printing of the newspaper is now done in Peterborough. Due to
this, the newspaper is now printed on a weekly basis, instead of daily. Johnstons Press will
have changed this as it would be less expensive for the company to print somewhere,
despite this, they are now only able to sell the paper weekly because they would not be able

to distribute the newspaper quick enough to provide readers with that days news.
F
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Appendix 1: Examples of how the newspaper appeals to the audience

= As you can see from this

Mrth

Py y— ' you:
editor@northantsnews.co.uk '] 4-”-;.‘ article it has been written by

07 .
Gangs of children aged a3 young as 10 have been throwing one of the editors from
objects at cars travelling along the A45
Thveet Northants News.
Folice said there had been faur intidents in the past menth, with the ge1

latest taking place on (e A4S near Earls Barfon arabout Spm on

TP B roearm The article also contains many
Thie igtim, wid was traiveiling tnvands Wellingbomough with hes :
Mssband, S2id: “We dkdnT See amything on the trigge and belore we

different quotations of what

knw i there was they piec? of congréte IMothng towands ot thE 10.: EI pEﬂpIE hav Said as ff(
= hit the bonnet first and then noocheted over. it dented and scratched the Bonnet, iFs £ 9 J-'
damaged the wipers and damaged the sereen, thEY hEUE wit Ed What 15

=Wie were very shocked end the noae was intredible. We were 10 shotbed and thers are 5o E’Diﬂg Dn, Which mEkES thE

many bridges along that stretch.” She reportid the modent to poloe, but added: = dar think

thete's an awful lot the palice can do, Irs mndless and they dont appreciate what they have mode of address very

dane

personal as the readers will
feel that because people local

“ITS Dty DECHLTSE 15 SUCN 8 FODUST CAr, bR & BREVY, ERal Theve wildn mone .:l.lrr..\gt E

Poboe went oul 10 the Dllﬂgt near e Mill Lene Bridievy aftsrvaindd, bt ihe :_.-.‘.utns. Fad Ned

Theey were alve calied out the day befare far two similas modents on the AsS at Rversde, near to them have witnessed this,

Northampron, and one on ihe A4S near Stanwick on February 18, Police went out on each . . .

OCeavon after motonsts reported chidren aged between 10 and 14 wers thiowing obiects st it makes it more eye-opening

e for them as they may feel it

will happen to them. They

have also used specific place/street names as the local people are likely to know where
these places are. This article is going to attract the reader’s attention as it is specifically
happening in their local area, they are likely to be wary of it and concerned so they.will want

to know more.

Here is another example of an article Northa mptonrs Bﬁd ge Street

from the Chronicle and Echo website.

Journalists and Editors have made the  third worst road in UK for theft
headline particularly large as this is

something that is likely to attract d nd rObber}’

their local audience as it is something | nEeE 1T

that they need to be aware of and ]
possibly quite concerned about. The
street is also one of the main streets
in their local town so it is likely to
appeal to them to read it as it
somewhere where they are likely to
go. They have also included a picture
which is going to attract the readers
further as they are likely to recognise '

the street and the policemen in the ﬁb‘lﬁ

picture, makes it more eye-opening for the readers. They are likely to want to know more
about this article so they are likely to read further,

A '.-Pﬂkt‘:l"'lﬂl'l for Northamgptonshre Polioe saldt "Throwing olpeoty from brdges on 1o vehces
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Task 3 — Newscorp

Media ownership is term that is used where progressively fewer people or
organisations have control over increasing shares of the mass media. Newscorp is
an example of a conglomerate, which is the second largest media group in the world
in terms of revenue. Newscorp is an American multinational mass media corporation
which was created in 1979 by Rupert Murdoch. Newscorp are one of the largest
conglomerates in the world. They own a number of different large corporations which
engage in entirely different businesses. They own a number of different large
corporations which engage in entirely different businesses.
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Horizontal Integration

Horizontal integration is a type of ownership and control. This type of ow ’éhip is
usually used by large businesses that sell the same kind of product jaa number of

different markets, for example, if a company just sold newspapers’ It is often used /LKC
when a company takes over or is merged together with anathér company in the '
same market. Usually the company being merged together will mainly be at the

same stage of production as the other firm.

An example of horizontal integration would be within Ne . Rupert Murdoch
created Newscorp in 1979 when his father died and left Rupert the inheritance. With
the inheritance he started to buy newspapers in Australia, which then turned into a
multi-national company. Rupert Murdoch continued to buy different newspapers in
different countries, including the UK. Murdoch then started to buy newspapers in the
UK, for example, The Sun, The Times, News of the World and went on further to buy
many different media companies, for example, film studios and magazines. This is
an example of horizontal integration as he owns different businesses in different
markets that are at the same stage of production. -

The advantage of horizontal integration in Rypert Murdoch's case is that he can

produce newspapers and aper price which is beneficial to the

consumers and they wi to buy them. He can do this because he /i_é
will have high advertising power, which means he will benefit from the newspapers

being cheaper as the newspapers are not costly the company to produce.

Vertical Integration

Vertical integration is where there is a common owner of a selection of businesses,
but they produce different products. It is the combination in one company QL;/
more stages of production normally operated by separate firms. An examp this
within Newscorp would be that Rupert Murdoch owns many companies of different

types, for example, he owns magazines companies, TV companies, magazine
companies, etc.

The advantages of this are that the company can benefit from cross promofiof. This ;E:
means that can create a product with one company and then advertise roduct /ﬁ" bl
with a different you own, which allows you to access your target audience further.

For example, if they advertised one of their internet sites and radio stations, in one of

their magazines. This will also benefit them because they will not have advertising

costs, because it is all done within one company. An example of this would be Apple,

they have design and software is all created by themselves, instead of by other

companies, so by doing this they are also setting the pace for other companies

because often other companies will be involved in the production process.



Unit1.1 AS media

Conglomerates

A conglomerate is where there are two or more corporations owned by the same
person, that are separate businesses in different markets. Conglomerates are
usually multi-national companies, for example Newscorp owns large businesses in
all different countries and has shares in different businesses.

Advantages of conglomerates would be that if one of the companies that Newscorp
owned took a down turn, there will still be many other companies that can subside
this. So, for example, if The Sun newspaper was unsuccessful and was taken off the
market, then it would not mean that Newscorp had to close down, because the
plenty of other businesses keeping the company successful. A conglomerate“Creates
an internal market if the external market is not developed enough. An example of this
would be id someone owned a newspaper company and a television station, then
they can internally promote each other so they help each others development.

Conglom s are very successful companies but despite this, they can appear to

be bias;as you are only getting a couple of people’s views on so many large

companies, you may not reach out to other people all around the world. They are all

simply owned by one company so the way the business is managed and handled

may not be what is best for all the companies, so it doesn't have the chance to be

something better than it already is. For example, the phone hacking scandal that

happened with the News of the World, meant that all of the newspapers ow by /‘?D ’(CJ
Newscorp had to be investigated, because they are all run by Rupert och. .

The disadvantages of a conglomerate would be that there would need to be extra
layers of management so the company would run efficiently, so this would increase
costs. They would need management and staff for every company that they own, so
Newscorp would have thousands of people working forthem because they are a
very large company. They can also trade at dis d prices to the individual
market of their business. Another disadvantage of a conglomerate would be that
there will be complex accounts, which makes it harder for managers and investors to
analyse.

Conglomerates will often have a good affect on the audience because as it is a very
large and successful company, they are likely to trust it because they will understand
their success. They may also feel like they are getting good quality products out the
companies that are owned because they know that they are part of a large
organisation so they will be able to afford to create good quality products for the
consumers.

Synergy

This is where there is cross promotion of companies. It is where companies
advertise their own products or companies in their own media. Newstorp are a
company that do this, as they own newspapers, HarperCollins bogkmakers and
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many other things, they can advertise each others products in their products so they

are able to reach different target audiences. For example, if HarperCollins publish a

new book, the Sun newspaper will promote it for them so they are able to advertise

to different types of audiences which will potentially increase sales. After this, they -

can then make the book into a film with 20" Century Fox, and once again the ?p/ /01% /C.d
can promote the film with a good review.

Size and Scope

Size and scope is the success of the business and how many people it reaches, for
example, the Sun newspaper has 7 million readers, 20" Century Fox has made 3 out
of the 6 largest selling films in the world and Harpercollins sells the most popular
book in the world, the Bible. This allows the companies then sell their products for a
cheaper price because they are so large scale and successful and they will benefit
from the economic scale, so they can buy large amounts of resources for a cheaper
price. This will also increase the rate of sales because it allows the company to sell
their products for a cheaper price. It will also make the company more competitive on
the market.

There are many advantages to size and scope of Newscorp. Firstly, they can use

cross promotion to ensure that their products are popular within the market and 2
promoted within each other. It also means that they are hittirig a wider target /QD @k
audience and they are not just reaching out to a njc arket. However, there is also
disadvantages to this because Newscorp is an organisation and owns all the

companies, it means that only certain people's views are expressed, meaning that

their products may not appeal to everyone.
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Action Plan

Action How When Achieved | Contingency Notes
Write Action Create a table outlining 11/2/14 Look into Make sure | am
Plan the different things | will different parts always
need to do for my Unit of the unit. organised and
2. stick to the
dates.
Produce a Skills Create a table stating 14/2/14 Research. Decide on
Audit what my current levels which skill |
of skills are. would like to
develop the
maost, and
ensure that |
am constantly
trying to
develop it.
Analysis of Strengths and 24/2/14 Use the Look at
Research Weaknesses of internet to find secondary
Methods secondary research. out which will research on
be the most the internet
effective ways and analyse
of completing the
my secondary | effectiveness
research. of it.
My own Research into the 3/3/14 Use the Look at what
Research making of my media internet to my target
Methods product. look into the audience are
content of my interested in
magazine — and look at
Youth Culture. current e-
magazines.
Existing Research other e- 12/3/14 Ask teacher. | Study at least 2
Products magazines as | am not magazines and
currently aware of any. look at their
Look into how they are design and
made and the content of layout so | am
them. Also, ensure | look able to create
at the layout and design the most
of the magazines so | am professional
aware of how to do it for magazine
mine. possible,
Analysis of Compare strengths and 14/3/14 Use the Ensure | look at
equipment weaknesses of my internet, or ask | the analysis
available equipment compared to people already between
what professionals use. in this professional
profession. equipment and
- my own as
/ there will be
some
/ differences.

mzo




ACS

Research Look more into how | am 18/3/14 Use the Ensure | know
going to do my final internet. how to develop
product and explore my skill.

different layouts.
Take photos Get all equipment ready 14/3/14 Use the Make sure |
far my to take my photos and Photoshop use my
magazine edit them, skills | have Photoshop
from my skills, so | can
previous skills make my
development. photos look
professional.
Layout Start the layout of my 18/3/14 Use the Make sure my
magazine, drawing examples that | layout is
sketches for each page. edited to get aesthetically
an pleasing and
understanding. | will appeal to
the consumer,

Context Add in the context of my 21/3/14 Look at existing | Make sure the

magazine, ensuring it magazines for content is
has a high literacy level. ideas and also | related to the
my secondary | magazine and
and primary easy to read.
research.
Photos Add in my photos once | 26/3/14 Ask the Make sure they
have edited them. teacher. look good on
my layout,
Design Ensure my design and 30/3/14 Relook over my | Look over my
layout is the way | want work, could ask | final piece of
it, make final teacher and work and make
improvements and class members any
adjustments ensuring | for their view adjustments.
have developed my skill as the genre is
fully. youth culture,
Evaluation How have my skills 5/4/14 Ask teacher. Look at how |
improved over the have improved
process of my creating my skills.
my product.
Evaluation Show my improvements 8/4/14 Ask teacher, Make sure |
skills audit in creativity and look at have looked at
technical skills previous skills all aspects of
throughout my creating audit. my work

of my magazine,

S~

stating what is
good and how |
can improve.,

//

dolCed
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Strengths and Weaknesses of secondary research

One of the main ways of researching is secondary research. This is when you research
current sources of information, for example, from the internet, books, companies, etc.

Secondary Research

There are many advantages and disadvantages of secondary research. One of the
advantages of this is that the information is very easy to access, as you are able to use the
internet and books to find out as much information as possible. There are many websites
available online that you are able to find out information about companies or media
products, for example you are able to look into companies sales figures that may be your
competitors, etc. There is also so much information online that you are able to access so you
are able to carry out numerous amounts of different types of secondary research. Itis also
does not have to be very time consuming as you are able to find out information quickly and
easily, and it can be carried out in your own time. You are also able to find out internal
information on products and business’, such as their target audiences intentions and what
they would like to see. This is very useful when you are trying to research your target AEZO\
audience as you are able to find out their expectation and what you feel would be necessary
for your product or business. The use of secondary research generally does not cost
anything, so businesses and researchers have been able to access information for little t:ur/ru{
cost that can be extremely useful to them.

Despite the many advantages, there are also disadvantages. An example of a disadvantage
would be that the internet and other sources may have unreliable information on it, for
example, Wikipedia, which everyone is able to update. This could lead to you having
unreliable results and potentially could lead to an unsuccessful product or business. The
information may not be of the best quality as it may have been sourced from lots of
different places; therefore the information may be mixed. The information that you
research may also be outdated as the majority of the time information does not deleted
from the internet and books still contain the same information. Also, depending on how
much information you need to find out, it may take a lot of time to find all the correct
information you need. This could be due to their being lots of different information online
that may be different and unnecessary. Also, some secondary research costs to get access
to, for example, finding out internal business information.

Books are good sources of secondary research as you know they will be genuine and reliable
sources of information. However, you are not able to update books so some of the data and
research you find may be out of date so you have to ensure you check the publishing date
50 you can get accurate information. /



The internet is a good source of research as it has such a diverse range of information and
the majority of research you need to will be found on the internet. It is also easy to access
and is mainly kept up to date. However, for popular websites such as, Wikipedia, anyone
can publish the information so sometimes it may be unreliable. It can also not provide you
with direct opinions, unlike questionnaires, etc.

If you are researching adverts or television programs, it is important that you look at the
ones that have been successful, or if you look at ones that have failed, you need to
understand why they have. By looking at showing times, the channel and programs around
them, you are also able to get an idea of the target audience. Despite this it could take a
long time to carry out this research and it is hard to show your examples in your analysis.
This is the same for radio research.

The overall advantages of secondary research are that it's not as time consuming as you
don’t have to rely on others. You must find the information and results myself and | am not
able to rely on other people to provide me with the information, so | am not let down or
given false results. You are also able to find internal information on products/businesses
when you are analysing. It also allows you to find information, like statistics, so you can find
potential gaps in the market which helps you decide on your product.

However, the disadvantages are that they can often be reliable sources, or the information
found may be out of date or irrelevant. The information you research may also be from an
unsuccessful company so you are analysing something that would not work,

Depending on the types of secondary research you do, it can also be quite costly. If you have
to buy several magazines to analyse, it could cost a lot and it also may be quite time
consuming because you have to look at a wide range to make your research worthwhile,

pla
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Gender: fu{ﬂlﬂu : Age: LY ng

This questionnaire is about an e-magazine with the genre of youth culture.
Please tick the appropriate box that applies to you..

1. What are your hobbies and interests?

Social Networking & Travelling B
Sport E/

Socialising with friends [
Fashion [OJ
Celebrities [~
Gaming [J

2. Do you think there is a gap in the market for magazines with the genre of
youth culture?

Yes IQ/

No |

3. What would you expect to see in a magazine with this genre?

4. Would you prefer to look at an e-magazine, rather than buy a print
magazine?

Yes Qf no O

5. Would you prefer to have celebrities, models or ordinary people inside the
magazine?

Celebrities [~ Models O Ordinary People [J
6. How often would you want this magazine to be released?

Weekly [J Monthly [J Bimonthly [0—"



7. What adverts would you like to see in the magazine?
Specific clothing shops [~ Sports B Social networking 3

Hair 0  Fitness O oOther O If so, please specify

Finally, please make a few comments about what irritates you the most
about magazines in general and why?

A AN DAL QOO A4 k:c,u%a#
audloQpy . :

Thank you for taking part in my questionnaire.



Gender: flALL Age: [Lr-

This questionnaire is about an e-magazine with the genre of youth culture.
Please tick the appropriate box that applies to you..

1. What are your hobbies and interests?

Social Networking [ Travelling O

Sport E/ :
Socialising with friends El/

Fashion OJ

Celebrities [B/

Gaming [J

2. Do you think there is a gap in the market for magazines with the genre of

youth culture?
Yes E///
No O

3. What would you expect to see in a magazine with this genre?

4. Would you prefer to look at an e-magazine, rather than buy a print
magazine?

Yes [ No EH/

5. Would you prefer to have celebrities, models or ordinary people inside the
magazine?

Celebrities =l Models [J Ordinary People [J
6. How often would you want this magazine to be released?

Weekly [ Monthly E]/ Bimonthly [J



7. What adverts would you like to see in the magazine?
Specific clothing shops E/ Sports IE'/ Social networking =

Hair L Fitness [ oOther O If so, please specify

Finally, please make a few comments about what irritates you the most
about magazines in general and why?

dmdt knaw

Thank you for taking part in my questionnaire.



Gender: [\ (_L_{ Age: ]

This questionnaire is about an e-magazine with the genre of youth culture,
Please tick the appropriate box that applies to you..

1.

What are your hobbies and interests?

Social Networking [ Travelling O
Sport [B/
Socialising with friends m/
Fashion [J
Celebrities E/
Gaming O

Do you think there is a gap in the market for magazines with the genre of
youth culture?

Yes E\/
No O

What would you expect to see in a magazine with this genre?

Would you prefer to look at an e-magazine, rather than buy a print
magazine?

Yes IB/ Ne O

Would you prefer to have celebrities, models or ordinary people inside the
magazine?

Celebrities EV/ Models [J Ordinary People O
How often would you want this magazine to be released?

Weekly IE/ Monthly [ Bimonthly [J



7. What adverts would you like to see in the magazine?
Specific clothing shops [ Sports E/ Social networking E”/

Hair LJ  Fitness O oOther OJ If so, please specify

Finally, please make a few comments about what irritates you the most
about magazines in general and why?

adveric oo P o Ly Ok {Y\uﬂat_kﬁe

Thank you for taking part in my questionnaire.



Gender:gew\o\\e’ Age: \7

This guestionnaire is about an e-magazine with the genre of youth culture.
Please tick the appropriate box that applies to you.,

1,

What are your hobbies and interests?

Social Networking E/ Travelling O

Sport O
Fashion B
Celebrities E”/

Gaming [J

Socialising with friends ¥

Do you think there is a gap in the market for magazines with the genre of
youth culture?

Yes =
No Ll

What would you expect to see in a magazine with this genre?

?ﬂ...... ‘h:) Lot e el kf......

|
Gl TrerD e
3¢KJP

b‘r

Would you prefer to look at an e-magazine, rather than buy a print
magazine?

Yes ¥ No [

Would you prefer to have celebrities, models or ordinary people inside the
magazine?

Celebrities Q/’.Mﬂdels ] Ordinary People [
How often would you want this magazine to be released?

weekly [ Monthly &~ Bimonthly [J



7. What adverts would you like to see in the magazine?
Specific clothing shops IE/Sp;rts O Social networking [J

Hair [0  Fitness [1 Other I If so, please specify

Finally, please make a few comments about what irritates you the maost
about magazines in general and why?

‘oo (vay adverts  abod e [tereShag

uuq;nﬁ Vol éetezf:n hes boluing Calte -

Thank you for taking part in my questionnaire.



Gender: FEM{}LL{ Age: r—7

This questionnaire is about an e-magazine with the genre of youth culture.
Please tick the appropriate box that applies to you..

1. What are your hobbies and interests?
Social Networking E'/ Travelling Q/

Sport [

E/ Socialising with friends E/
Fashion
Celebrities @/

Gaming [

2. Do you think there is a gap in the market for magazines with the genre of
youth culture?

Yes EI/

No O

3. What would you expect to see in a magazine with this genre?

Cnkeesting. dcoves. o Hhot ol O
1 ™ O 7157 MO

4. Would you prefer to look at an e-magazine, rather than buy a print
magazine?

Yes [ No E/

5. Would you prefer to have celebrities, models or ordinary people inside the
magazine?

Celebrities El/ Models [J Ordinary People [J
6. How often would you want this magazine to be released?

weekly [] Monthly E/ Bimonthly [J



7. What adverts would you like to see in the magazine?
Specific clothing shops B/Sports O Social networking [

Hair E/FitnESS [0 oOther O If so, please specify

Finally, please make a few comments about what irritates you the most
about magazines in general and why?

Whewn (¢lepy

howe  peen  phdkG sheped. fov GO
mucin - ;

Thank you for taking part in my questionnaire,



Gender: rE’Fﬂﬂit’ Age: ‘1_1"

This questionnaire is about an e-magazine with the genre of youth culture.
Please tick the appropriate box that applies to you..

1. What are your hobbies and interests?

Social Networking EK Travelling O]

Sport [ E,}/
E( Socialising with friends

Fashion

Celebrities J

Gaming [J

2, Do you think there is a gap in the market for magazines with the genre of
youth culture?
Yes

No ]

3. What would you expect to see in a magazine with this genre?

ADLEICAN.... EQL. . OA0ST. oL QQES..... ...

4. Would you prefer to look at an e-magazine, rather than buy a print
magazine?
Yes B/ No wdj\‘

5. Would you prefer to have celebrities, models or ordinary people inside the
magazine?
Celebrities E‘/ Models [1 Ordinary People []

6. How often would you want thi;n?zine to be released?

Weekly [] Monthly Bimonthly [J



7. What adverts would you like to see in the magazine?

Epecif?\hing shops
Hair Fitness

Sports [J Social networking [

Other [ if so, please specify

Finally, please make a few comments about what irritates you the most
about magazines in general and why?

QAN CT\semMent

Thank you for taking part in my questionnaire.



fem ad
Gender: W age: | Y

This questionnaire is about an e-magazine with the genre of youth culture.
Please tick the appropriate box that applies to you..

1. What are your hobbies and interests?

Social Networking El'/ Travelling O

sport O

Fashion Q/
Celebrities D’/

Gaming [J

Socialising with friends - gl

2. Do you think there is a gap in the market for magazines with the genre of
youth culture?

Yes E/

No O

3. What would you expect to see in a magazine with this genre?

SOU ALK 0. AL DAR o SR e

8 R T U RN AR S R R

4. Would you prefer to look at an e-magazine, rather than buy a print
magazine?

Yes No O

5. Would you prefer to have celebrities, models or ordinary people inside the
magazine?

Celebrities EJ/ Models O Ordinary People OJ

6. How often would you want this magazine to be released?

Weekly E/ Monthly [J Bimonthly [J



7. What adverts would you like to see in the magazine?
Specific clothing shops D'/ Sports B2 Social networking E'/

Hair OJ  Fitness D/ﬂther O if so, please specify

Finally, please make a few comments about what irritates you the most
about magazines in general and why?

t0¢ _ma oy advexes

Thank you for taking part in my questionnaire.



Gender: VE’J'Y‘WC:&_LE_ Age: VS

This questionnaire is about an e-magazine with the genre of youth culture.
Please tick the appropriate box that applies to you..

1. What are your hobbies and interests?

Social Networking E/ Travelling O
Sport ]
Socialising with friends =
Fashion E/
Celebrities []
Gaming [J

2. Do you think there is a gap in the market for magazines with the genre of
youth culture?

Yes E/

No O

3. What would you expect to see in a magazine with this genre?

o= o (e N AV EICCTTH ' & e B IR < Y <A Lt.\.:g. ......
@c::ri:a&ap ,

4. Would you prefer to look at an e-magazine, rather than buy a print
magazine?

Yes [ No B

5. Would you prefer to have celebrities, models or ordinary people inside the
magazine?

Celebrities E|/ Models E/ Ordinary People [J
6. How often would you want this magazine to be released?

Weekly (] Monthly 3 Bimonthly [



7. What adverts would you like to see in the magazine?

Specific clothing shops Ei'/ Sports [J Social networking [

Hair B/Fitness Eéher [ if so, please specify

Finally, please make a few comments about what irritates you the most
about magazines in general and why?

100 _many aQueesS  (Nor specyyic
10 tasgey ound.en co)

Thank you for taking part in my questionnaire.



Gender: FEMALE Age: [T

This questionnaire is about an e-magazine with the genre of youth culture.
Please tick the appropriate box that applies to you..

1. What are your hobbies and interests?

Social Networking B/ Travelling O

Sport [J E{
Socialising with friends

Fashion JZ(

Celebrities [

Gaming [J

2. Do you think there is a gap in the market for magazines with the genre of
youth culture?

Yes E/
No O

3. What would you expect to see in a magazine with this genre?

SOU QL. NLLW.INNG....Colebity.. qoSSIPy
EE B EaEEE BT BAEE au-luu.-- edTiss s sTasnsassansana snha seasuan wa s u ad aeWike san shadflasse u uq:jquu--

4. Would you prefer to look at an e-magazine, rather than buy a print
magazine?

ves [J No Q/

5. Would you prefer to have celebrities, models or ordinary people inside the
magazine?

Celebrities D/ Models [J Ordinary People [J

6. How often would you want this magazine to be released?

weekly ] Monthly lﬂ/ Bimonthly [



7. What adverts would you like to see in the magazine?

Specific clothing shops Q/Spurts O Social networking Eﬂ/

Hair JZ/ Fitness [J Other [J If so, please specify

Finally, please make a few comments about what irritates you the most
about magazines in general and why?

10 many  wrlevant ddiers.

Thank you for taking part in my questionnaire.



Gender: Female Age: | &

This questionnaire is about an e-magazine with the genre of youth culture.
Please tick the appropriate box that applies to you..

1. What are your hobbies and interests?

Social Networking E'/ Travelling O

Sport [

Fashion &~
Celebrities E’I

Gaming [l

Socialising with friends [

2. Do you think there is a gap in the market for magazines with the genre of
youth culture?

Yes E/

No O

3. What would you expect to see in a magazine with this genre?

b SR e JOUSNEER: oo et s
M - TS e
~RANGRCMENE..LOL. NIQNSLICLE.. R.oands. (oo LeRsnap.)

4. Would you prefer to look at an e-magazine, rather than buy a print
magazine?

Yes No [J

5. Would you prefer to have celebrities, models or ordinary people inside the
magazine?

Celebrities [] Models &~ Ordinary People [
6. How often would you want this magazine to be released?

Weekly & Monthly [J Bimonthly []



7. What adverts would you like to see in the magazine?
Specific clothing shops [~ Sports [J Social networking [

Hair B Fitness [J Other O If so, please specify

Finally, please make a few comments about what irritates you the most
about magazines in general and why?

Advects Foc ;Jr*mgweﬁ‘ brands because

theﬂ arfe  npt avalnbie  Ffoec  strudents
s als, WOUTAS as ue cannot atforel

Elhem

Thank you for taking part in my questionnaire.



Questionnaire results

What are your hobbies and

interests?
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From this you are able to see
that the most popular hobby
is socialising with friends.
This links to the genre of
youth culture as youth
culture involves what peers
think of each other and how
young people follow what
other people do in order to
do what they feel is right in
society. The second most
popular hobby is social
networking. This is a very
important as nowadays the
majority of my target

audience is likely to be involved in some form of social networking and a lot of what they do
will invalve this. | am going to incorporate this into my magazine as | will have a twitter and
Facebook page linked to my e-magazine and also | will include this by linking it to celebrities
and things they have done via social networking. My target audience is likely to relate to this
as this is what they are doing already. Celebrities is also another thing that | am going to
incorporate into my magazine, as you can see my target audience is interested in this as this
can be suitable for all ages and also both genders. By doing this | am allowing for larger
targeting as this is what the whole of my target audience will be interested in. | will also link
celebrities with fashion as a lot of people in my target audience are going to desire to have
similar style to what celebrities have as this is often the latest fashions.

Do you think there is a gap in
the market for youth culture?

W Yes

m| No

J

From this you are able to see
that my target audience
believe there is a gap in the
market for media products
with the genre of youth
culture. Due to this, | have
decided to create a print
version of an e-magazine as |
think that there are no general
magazines around that are
specifically targeting people of

this age; the majority usually have a specific genre, such as fashion or music. | think because
| am going to make the magazine general to both male and female teenagers, | think there
will be a gap in the market for this and also my target audience think so to which is



/b

important. Due to this | think my target audience are likely to be enticed to buy this
magazine as it provides them with lots of different content.

After doing my
Would you prefer to have questionnaires | found

celebrities, models or ordinary out that the majority of

o . my target audience
people inside the magazine? T

celebrities inside the
magazine. As my target
audience is 12-18 year

m Celebrities | olds this is likely to be

m Models due to them desiring to
be like the celebrities,
therefore wanting to see
them throughout the

magazine. Linking to my
first graph also, one of the main interests was celebrities, therefore portraying that this is
clearly a main interest for my target audience and this is one of the main things that is likely
to persuade the target audience to buy the magazine. | am also going to incorporate the
photos of celebrities into other parts of the content therefore making it interesting and
aesthetically pleasing for the target audience.

Would you rather look at From this you can see that e-
an e-magazine, rather than MIAGERNICH S Desoming More

= . 5 popular as 6 out of 10 people said
a print magazine: they would prefer to look at an e-

magazine. This is good for the target
audience as looking at e-magazine
does not cost anything, so as the
target audience are between 12-18,
they may not be able to afford to
buy magazines as they are generally
guite expensive. This conveys that
Yes No they may be more persuaded to

0 = KW oS o ;o
— e s 4.}

look at an e-magazine as they do
not have to pay for it. They may also prefer to look at something online as nowadays a lot of
people’s lives revolves around technology and they always have access to it which is what
the target audience may be looking for as they may have to travel, etc.



Analysis of e-magazines

of an e-magazine.

This magazine

AUTUMMANINTER 200818
Milan Fashion Week contains ch/ 0
stereotypic C{/ w
IF s 2 codes and
CBosgls Arman]
DSgieared?
Heabimean Simulation
MEGA

Salvatore Fernigamo

conventions of an
e-magazine, for
example, the

Marco ds Vingenio
Mz

Trunsard|
Dolew & Gablbuna

Al

Bailly
CO-TE

S masthedd. From
GIORGIO\ARMANI [RERTSRP-ANSREI  [&
i = to see that the
todav's neivs layout of this e-

magazine has some of the conventional features of a magazine, for example, the masthgéd,

cover photos, the date and an insight into what is going to be inside the magazine. DéSpite C;l/\ﬁ
this, there are unconventional features of the magazine that are included due to it being an
e-magazine. As this e-magazine has the genre of fashion it is only likely to interest a certain
audience, young adult girls. The images and text on the page immediately links to the target
audience as women are likely to recognise these brands and the models on the front are

purely based on fashion, which is something that men would not be attracted t

E-magazines still use the stereotypically media theories, for example, Al irstly this M FC/“'
magazine creates action through the navigation tools on the side of the page, these acts as TT’""““)
the tasters that are on the page as readers are able to navigate to the different areas of the
magazine. As they are able to see the different features of the magazine immediately, they

are able to decide whether they want to read further if somethingtn the magazine interests

them, which is likely for the target audience. The main tasterenh the page is also the main

article on the page which is ‘Milan Fashion Week' so the féader is immediately aware that

the rest of the magazine is likely to be based around this. This article is also an

unconventional feature of the magazine as they have used two main images on the page to

attract the readers attention, so they are able to get a further inside into ‘Milan Fashion

Week' compared to what they would on a print magazine. Secondly, interest would also be "’H:EY
created through the tasters and main image of the page, this is due to the main taster as the (
target audience is likely to desire to have all the latest fashions so by looking further into

this article, they may feel they will be able to see this.




Throughout this e-magazine they have also used celebrity endoggément and have used M
brands that the target audience are likely to recognise and desire to have. For example, on

the front page they have clearly highlighted the designer brands that both these models are
wearing, this is likely to attract the reader’s attention as they will probably desire to have

wear these brands as they are the latest fashions and are seen at Milan Fashion Week. This

also links to the hypodermic needle as the target audience are being told these are the

latest fashions and they are immediately going to believe it because Vogue is known for

being one of the leading fashion magazines and the audience will trust this,

They have used VOGLE

celebrity il i People and Partics
endorsement — Sew fushivin's most elebrmtd perasiiidits bere
further here asthey [ v gl

have used the

Oscars as an ﬂm :mmm
opportunity to - 2014
portray the latest masazm o 2044 by Award
fashions to the o

target audience.

This is something

that they are likely m
FEBRUARY T044

as celebrities are i .-

known for wearing their best outfits at the Oscars so the target audience will want to see
what they're wearing as they are likely to desire to be like this and also wear similar things
to what they are. The use of this celebrity endorsement will also allow for larger targeting as
even people that are not interested in fashion particularly are going to be interested in the
Oscars as it is related to films. The sub-heading they have also used is going to relate to the
target audience as parties are what they are likely to be interested in so the \
see celebrity ones also, this would also link to youth culture as this is th
teenagers are interested in and will want to read about. The strap)i ere is also ‘see Q bﬂc
fashion’s most celebrated personalities here’, this implies that by reading this article, you
are going to find out more about the celebrities and their personalities which is likely to
interest the target audience as they will probably desire to be like them and live the
celebrity lifestyle that they do.

want to
pe of thing that

The model’s outfits also show maturity, femininity and efass. This is shown through the
material, style and celour. The colour scheme that they have used will immediately make VQ{S{‘S
the reader think of elegance, grace and femininity, which the target audience is likely to

aspire to be. The photography and layout and design also clearly convey that they have
taken extra time and care into the magazine and they have particularly chosen models and



outfits for the front cover that is likely to attract the audience. This also conveys that
females take pride in their appearance.

Medyc

They have also used Maslow’shierarchy here as the option to "T'-
‘SUBSCIRBE NOW' is also pfaced on every page, which is allowing m
the reader to feel part of something. For example, it implies that if

they subscribe they will feel part of the magazine and feel like they L.f:’
are being constantly updated on the latest fashion which they are

SUBSCRIBE NOW : ; 5 e
10 ssmeen foe amiy £16.55 + FREE Hhm e |IK@lY to want. They are also offering a ‘Free’ gift which is going to

g<. REFE42 . ;
interest the target audience as everyone will desire to have a free

gift which is expensive. They have also stated it in capital letters to attract the reader’s
attention so they are tempted to subscribe due to the free gift. ‘SUSCRIBE NOW' is also an
imperative so the reader will feel like they have to do it and also may feel that if they do
they are going to be able to keep up with the latest fashions which is what they will aspire to
do.

The main colour scheme of the magazine is black and white. These colours are quite bland
however it suits the magazine well as it allows the different images on the page to stand out
which are the most important features, so they do not draw the reader’s attention away
from the main focal points. They are also contrasting colours so the black text clearly stands
out on the page against the white background. This also makes it easier for the readers to
read as it is clear on the page, which is what they will want to see as the target audience are
likely to have full-time jobs so they may only have time to read in the evening when they are
likely to be tired. Black and white are also seen as very professional colours so it looks stylish
on the page which links to the magazine genre as the target audience will want to see an
aesthetically pleasing page that is linked to fashion.

The links on the side of the page act as the tasters on the page as it gives the reader an Mﬁ
insight into what is inside the magazine. They also act as the contents page of this magazine

as it shows the reader how to access the different pages and what is on each page of the

magazine. This highlights uses and gratifications as the reader has the choice whether to

carry on reading the magazine or not, which is what they will want to see. The tasters on

the page are also displayed with images so it makes it more aesthetically pleasing and

interesting for the reader.

B ol



Analysis of e-magazines

il s reee- @, Here is another

fashion e-
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E :"mﬁ.r&;':“' -‘ﬂz '& é g AR online version
of the magazine so people are able to access it easier and it also allows fur larger targeting.
Similarly to the Vogue e-magazine, it contains the stereotypical codes and conventions of a
magazine, for example, bold masthead and tasters about what is inside the magazine.
Despite this, as it is an online version, there are many features that are different to the
stereotypical print magazine, for example, no barcode, no contents page, etc. Asthisisa
fashion e-magazine, it is likely to only interest a certain audience, being women aged 18-40.
The images and text on the page will immediately make the audience aware of this, as they
have used specific clothing items and they are also likely to recognise the brands and
people’s names on the front, which is something that would not attract men to the
magazine. Although this is a large age range, the magazine offers content for everyone, as
they have celebrity news and also hair and beauty tips which can apply to any women.
Offering a varied content therefore allows for larger targeting as more people are likely to
be interested in the magazine.

An unconventional feature of this magazine is that it does not have a stereotypical front
cover as It does not have any models or celebrity endorsement to try and entice the reader
to look at the magazine. Despite this, they have used clothing items and also tasters on the
page, such as celebrity gossip to try and attract the reader to the magazine. They have used
a bold title for main article on the page which is 'GORGEQUS SPRING DRESSES’, this is likely
to attract the reader as they will think that by reading the latest fashions magazines, they
are likely to keep up to date with the changing fashions which is what they are likely to
desire to do. By making the content stand out and clear on the page it is likely to draw the
reader in and they may prepared to spend a reasonable amount on the magazine. Also, the
use of the word ‘gorgeous’ is likely to attract them as this is what all women will want to
feel, so they may feel that by reading this they are going to achieve this. The dresses that
they have also used clearly convey the spring/summer season which will clearly make the
reader aware of what month issue this is and also they will know the colours that are in
fashion for spring which is what they will want to see,



Furthermore, another taster on the page includes '"NEWS AND OPINIONS'. This is likely to
attract the audience as it is providing the reader with information and gossip about
celebrities which the target audience is likely to be interested in. The information provided
also has a time underneath of when the news was posted which will make the reader feel
like they are constantly up to date with the latest news about what is going on which is what

like they would in a print magazine. This is the uses and gratifications megid theory as the C
reader will feel like they are not pressured into looking into any article§and they have the Qv
choice what they want to read about. They have also offered a range of different articles ™ Lp-rj
that is likely to suit all ages, for example, ones about Simon Cowell and also about Rihanna,

therefore conveying that they are aware of what everyone will be looking for and interested

& e + FREE acoess to digital editionsl -

Glamour has also used Masln'fa’ hierarchy as they have incorporated a deal for the reader
and telling them to "'SUBSCRIBE’, which is placed on every page of the magazine. This links to
Maslow as it allows the reader to feel part of something as they will feel they are able to be
constantly updated on the latest fashion and news which is what the reader is likely to want.
As they are also offering a deal ("12 issues for £12 + FREE access to digital editions') they are
likely to be more persuaded to subscribe as they will be getting something free, which
everyone will desire to have. They also have the option to look online and also a print
version of the magazine so it is suiting the needs of everyone, as different people may
prefer different things. They have stated this in capital letters to attra e reader’s
attention and have also placed it on each page under the masth o the reader will be G’ L\BC-
constantly aware of it and are likely to see it straight away which may encourage them to
read further. The button to subscribe is also black which is contrasting to the mise en scene,
therefore making it stand out more.

Similarly to the Vogue magazine, the main colour scheme of this magazine is black and

white. Although these colours are quite bland, they are contrasting therefore making the

important text stand out and also the colourful images on the page, so it does not draw the

reader’s attention away from the main focus points. Black and white are also seen as quite
professional and mature colours, so the reader may think that these colours reflect their

magazine as they will want it to be neat and professional so it is aesthetically pleasing. They

also look stylish on the page as they are simple which links to the genre of the magazine asit _—v
is fashion. White also<onnotes purity and femininity which is what the target audience will &.
aspire to be so they may feel that by reading the magazine they will be able to be like this.

The masthead 6f the magazine ‘GLAMOUR' has been placed in bold black writing so it 5
immediately’stands out to the reader, therefore making it the denotation of the page. It is Q) ) C_
also contrasts to the mise en scene so it clearly stands out as the main text on the page. As



e-magazines are fairly new compared to print magazines, they have clearly put the title at
the top and in the middle of the page so the audience is likely to recognise the font and also
name of the magazine straight away so they are aware that it is Glamour magazine, whereas
in a print magazine they may have part of the title covered as the audience is already likely
to know the stereotypical layout and features of the magazine without having to look at the
masthead to much. The name of the magazine being Glamour is also likely to attract the
reader as the target audience may desire to lead a glamorous lifestyle and they may feel
that by reading this magazine, they will be able to do this.

The internal links on the page act as the contents page of the magazine as it gives the reader
an insight into what the magazine has to offer. It also gives them the option to look into the
different things on the magazine, so they will feel like they have a choice. They have us
generic links for the magazine underneath the masthead which they will offer eve
and then they also offer specific links to the latest articles that they are providing above the

reader. As they have placed it above the masthead and below the mast , it is one of the éPLQQ
first things that you notice on the magazine, so the reader may be immediately persuaded

to look further into the magazine. They have offered a range of different things so they are

clearly aware of their target audience and are trying to offer things for everyone, such as

‘Detox Tips' and ‘Sexiest Men’, so this may appeal to 2 different age groups.

They have also used the media technigue AIDA throughout the magazine which is very
effective. Awareness is simply made through the magazine being available in both shops and
online so everyone will have access to it in various different places. Also by highlighting the
content of the magazine it makes the reader aware of what they will be expecting. Interest
is shown through the way that the editors have clearly chosen specific words that they think
are going to attract the reader to look further into the magazine, such as ‘'NEW TREND
ALERT’, as this is what they will be looking for. Desire is also shown through uses and
gratifications as it lets the reader have the choice whether they want to read further on
through the magazine as they may desire to be like/have what they see in the magazine.

have been covered the viewers have either bought the magazine or will regret not doing so.

roiee @ Atthe top of the magazine they also offer the option to follow the
magazine on various social networking sites. This is effective as the
majaority of the target audience is likely to be on a social networking site

Twitoer as they have become increasingly popular over the years. Particularly
Facenack for the younger generation they will be able to relate to this as it may

tagazira allow them access to the magazine via their phones, etc. This also ﬁ%’
Bl e

allows for larger targeting as there are millions of people who use social
networking sites so they will be able to advertise and also make their
followers constantly aware of the latest fashions and news which is what they will want.



Comparison between professional equipment

One of the main industry standards software
that is used for publishing and layout and
®Qua rkXpreSS 10 design is Quark. It is the world's most widely
Love Print. Live Digital. used professional page-layout software and is

used by designers and also large publishing
houses. It enables publishing to create professional designs and layouts to ensure that it suits the needs of
the consumer and is aesthetically pleasing for the target audience. Professionals are able to produce a
variety of layouts from single page flyers to large multimedia projects, such as magazines, newspapers and

catalogues. There are many different features that are available to professionals that enable them to
create the best layout possible using this software.

With this software you are able to Aa o[

synchronise pictures so all pages may

contain the same pictures, background or FEld ol

information. This means that professionals

are able to keep the same house style TS it~ s s

throughout documents and also prevents

inconsistency throughout their products

which is vital for it to look professional. .

There are also design and typography @ IIII
features which ensures that all work is up to

industrv sta"dardgl PfoESSiﬂnﬂE will OﬂEﬂ Pawiinian Typagraphy §piart AaEoms bn Wabalde Pl Dl
create the articles and pictures and then edit them, and then finally place them onto a Quark document.

Photoshop is also seen as industry standard software when creating
media products like magazines. Professionals will often use this
initially when they are editing their photos to make them look as
aesthetically pleasing for the audience as possible. This will make the
magazine look professional as they are able to edit and put effects on
photos to enhance them, clear up imperfections in photos, remove
and change backgrounds and merge photos together. This is an
effective software to use as it is easy and is one of the leading editing

software for photography as it has the most features. ,?51{?_, ~

Professionals will also have access to professional
camera equipment to enhance the layout and design of
their media products. For example, for a fashion
magazine, one of the main features that is likely to
attract the audience are the photography images in on
the front cover or inside the magazine. This is a vital part
of media products as they have to incorporate the
photos into the layout of the magazine to ensure it loo)s
as aesthetically pleasing to the readers as possible.




Research of Youth Culture

Youth culture refers to the way in which teenagers live

their lives. Youth culture can be seen as two different

elements. The first element refers to culture which can be \I/t I TH‘

defined as the symbolic systems and processes that R :

people share within society. The second element is youth,

which makes the culture specific to adolescents and C [| i e

differs at least partially to the older generation and also L_ I l j%

other cultures. Youth culture became particularly popular /
when it became more popular for adolescents to gather

together as teenagers wanted to fit into society and wanted to follow what everyone else of
their generation was doing.

Youth culture can be perceived in many different ways, both as good or bad thing. Youth
Culture can pertain to interests, styles, behaviours, music, beliefs, vocabulary, clothes and
sport. The concept behind youth culture is that adolescents are a subculture with norms,
mores, behaviours and values that differ from the main culture of the older generation
within society, giving them what many believe is a distinct culture of their own. This can be
seen as a good and bad thing, as it can sometimes be seen as “conflict with those of the
adult world”. However, in my magazine | am going to portray the good side of youth culture,
being young people’s interests and captivate them into learning new things and having new
interests.

http://en.wikipedia.org/wiki/Youth culture M C
Examples of youth culture could be:

» Teenagers wearing band t-shirts as they are following are certain music group.

* Hairstyles that exhibit lack of conformity such as brightly coloured hair, spiked hair,
etc.

* (ertain interests or hobbies that is stereotypically associated with the younger
generation.

* A change in clothing, for example, wanting all expensive brands as this is what peers
are doing.

* A change in the types of media that adolescents prefer, for example, magazines over
books.



Equipment | will use

One of the main software | will have
access too to create my magazine will be
Microsoft Publisher. As the skill that |
am developing is layout and design, it is
vital to ensure that my magazine looks
aesthetically pleasing to the reader so
they are encouraged to look further into
the magazine and are immediately
attracted to it. The codes and
conventions of an e-magazjre are
different to the stereot
. magazines that you s

L e
l

;_J e T TR N YA AL TN L) |

ical print
in shops, so as

o . A o - e-magazines are fairly new, people may
feel a bit apprehensive to look read them at first, 50 | need to ensure that the layout is clear and
what the reader will want to see so they are persuaded to read them again. Microsoft Publisher will
enable me to vary the layout of the magazine and moves things around easier on the page, this will
be helpful when creating the magazine as | will need to look into different designs to ensure |
choose the most suitable one. | will be able to design and create the different codes and
conventions of an e-magazine using this software as | will need to create internal and external links
and also decide the basic things of my e-magazine such as the colour scheme and masthead, etc. It
also allows you to publish your work and will give me a better guideline on how to create a print
version of an e-magazine as it has features that professionals are likely to use. This is the most likely
software that | will use to create my e-magazine as it has a wider variety of features to ensure my
magazine looks as aesthetically pleasing as possible.

N

Software that | will also have access to @ da-w s PmLL - W Wb —mw
; ;
is Microsoft Word. This softwarewill | = "™ e LNt g Retew Waw paiee @

i Frabuicaionm -t - pfEis CE-E L &,& "l
enable me to crop and editthe photos | =8 © & r i & x <15 w = -i‘il s
that | will use for my e-magazine and mi."“" o 15—’ E:rﬂ-lhi SRR
also give a simple A4 layout so | am ) : L REIAT S

able to create the base of my
magazine. | will also be able to create
backgrounds on this software and also
use different fonts to make the
magazine look attractive to the reader,
this will be helpful when creating the
masthead of my magazine and also the
different fonts for each section of the e-magazine. | will be able to edit some features on the
magazine using this software and then also copy and paste items to and from it so | am ensuring |
use the most suitable software at all times so | ensure it looks as professional as possible. As | am
developing my layout and design skills, | will able to use this software to create a basic design of my
magazine so it will provide the base of my magazine and will enable me to edit the different
features of my magazine.




developing my skill but it will ensure that the layout and design
of the magazine is overall aesthetically pleasing to the reader.

This will enable me to edit and create some of my photos to
ensure they suit the house style of the magazine and also they fit
in with the layout. It will also make the magazine look very
professional as this is often what professional editors will use
when creating their products. It is vital that the magazine looks
professional so it will encourage readers to use e-magazines
more often as they are fairly new and may prefer to have a print magazine, so it will encourage
them to use them again.




Professional Practitioners - layout

Before | designed the layout of my magazine, | looked into some current e-magazines so |

would be able to see the layout of them so | would ensure | would-be meeting the needs of

Here is an example of an e-magazine
layout. As you can see this uses
some conventional features of a
magazine, for example the
masthead is bold and clearly stands
out to the reader so it is one of the
first things that they notice on the
page. They have also used white
which is contrasting to the
background of the magazine, so it
clearly stands out. They have placed

—

) &
m,“nhmmu;*mﬂm“w, . tonthe left hand side as people
generally read from left to right so
this is going to be the first thing they see when they look at the magazine. As e-magazines
are fairly new, they need this to stand out as the readers are likely to recognise the

masthead of this magazine. | am going to place the masthead of my magazine at the top of
the page for these reasons.

The layout they have used is very effective as they have clearly stated the main articles on

the page that are likely to attract the reader to look further into the magazine. They have

used the words ‘Today’s Hot Stories’, as this implies that these are going to be really

interesting and they must read them. Also the reader will feel that they able to find out the

latest information here before anywhere else as it is specific to the day, so this obviously

very recent gossip or stories. This is a conventional feature of a magazine as they have

clearly got a couple of main articles inside the magazine so they act as the tasters of the

magazine, and also the title provides the denotation of the page as this is what stands out to

the reader immediately. As | am creating a print version of an e-magazipe;, | will be able to

provide tasters on the page but will not have the external links for tie reader to access. M(_“_

The layout they have used
is also very clear so it is
easy for the reader to
understand and use which is what they will want to see. They have used specific internal
links which acts as the contents page of the magazine so they have the option as to what
they want to read. People are also likely to read magazines after a long day so they will use
them to relax, so an easy layout is what they will want and expect from a magazine.




Here is another example of an e-
magazine layout. Similarly to the

| covomt e socu e e | Sien el previous magazine, they have

4o A Chosse Lyon Alrpert N placed the masthead at the top

and get good vibrations!
gelg
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left hand side of the page so this is
the first thing that the reader will
see. They have also placed it in
white so it contrasts the
background of the magazine so
this is one of the main features of
the page and will immediately
stand out to the reader so they will recognise it. This seems to be a conventional feature of
e-magazines so | am going to use this when | create my own magazine.

The layout they have used is similar to the previous one as they have placed the main
stories in the middle of page so it clearly stands out on the page. They have also used
images on the page to support the articles which makes it aesthetically pleasing to the
reader and also the reader may recognise the people, so they may be attracted to look at
the magazine. They have also selected various main articles so the reader has the choice
which ones they want to look at which allows for larger targeting as different pe
looking for different things from this magazine. These also act as the tasters,ef this
magazine, as they selected main articles that are going to attract the reader to look at the
magazine. As this is a conventional feature of an e-magazine, | am also going to use this so |
am meeting the needs of the readers as this is what they will expect to see.

may be

They have also used internal links that act as the contents page of the magazine as they
have selected certain main topics that they will use every day for the magazine. They have
done this so the reader will always know what to expect and they have various different
options as to what they can read or look at. As this is a magazine set to a specific sport, it is
likely to have a fairly small target audience so by offering different things throughout the
magazine, it allows for larger targeting as there are more things to read about.

From looking at these layouts | am able to see the conventional and unconventional M-L
features of magazines and how to differ when they are online. | am going to use the C
stereotypical features so | will ensure to meet the needs of the target audiengé as this is

what they will want and expect to see from an e-magazine,



Project Brief

Product

My product is a youth culture magazine, focusing on elements such as, fashion, social
networking, celebrities and sport. The target audience for my magazine is adults 12-18
years.

skill

The skill that | am developing is layout and design. | am going to use a range of different
software, such as Microsoft Publisher, Microsoft Word and Photoshop. By using a range of
different software it enables me to develop my skill to my best ability and see which
software is the best to create the best design. | have carried out a range of secondary
research to enable me to get an understanding of the basic layouts of an e-magazine, by
doing | am able to ensure my magazine will suit the target audience and entice them to buy
the magazine. As | have done previous work creating magazine, | have already used layout
and design at a beginner’s level, therefore, by doing this, | am hoping to develop my skill as
much as possible.

Ai

I am aiming to create a youth culture magazine that is going to be aimed at both men and
women aged from 12-18 years. | am will create a front cover and a 2 page spread so | can
clearly convey how | want the magazine to look overall. As the genre of my magazine is
youth culture, it is aimed at both men and women as this genre involves both genders. Due
this, | am going incorporate a range of different things in my magazine, such as, sport,
fashion, social networking and celebrities. As | am including a range of different things, | am
allowing for larger targeting as it is likely to interest more people as they may be particularly
interested by all of these things. After | carried out my primary research it was evident that
people prefer to see celebrities on the front of magazines so due to this | am going to use a
celebrity photo on the internet so it will attract the target audience as much as possible.
This will also make the magazine look professional as current magazines generally use
celebrity endorsement to entice the reader. Also, as my magazine is a print version of an e-
magazine, some of the codes and conventions are different, therefore meaning that | may
include a few different celebrities as this is what general e-magazines look like. My
magazine will also use a specific colour scheme that will not be gender specific so it will
attract the whole of the target audience and is cbvious that it does not suit a certain person,
Throughout the magazine there will be small advertisements as after doing my primary
research the target audience said that they would like to see some clothing, sport and
fitness advertisements so | will incorporate this into the magazine briefly to suit the needs of
the target audience. Despite this, | will not include to many adverts, as this is the main thing
that came up in the questionnaires that annoyed people in magazines.
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Experimenting with different designs

YOUR TIMES, YOUR LIFE

Here is one of the fonts and colours that | experimented with. The fant is Accent 5F. |
decided not to choose this font as | thought that it could make the magazine look a bit
unprofessional. | also do not think that using red would be very effective as it does not
contrast with the background so it would not stand out as much on the page, which is what |
would want it to do. Despite this, | thought that red would be quite appropriate for target
audience as it suits both genders and also appears guite informal. Red also connotes gossip
so the target audience are likely to have an idea of the genre of the magazine. It is also quite
a round font which could appear quite friendly to the audience, which is what they will want
to see,

YOUR TIMES, YOUR UFE

The font here is Adamsky Outline SF. | quite liked this font as it appears quite informal to the
audience which would suit the genre of the magazine as it is youth culture. | chose to place
it in black as it would contrast the background and as the font is not very bold, it would
need to stand out as much as possible. Despite this, some parts of the text are faded which
does not make it very clear to the audience and may not stand out very much as it is not
very bold, which the masthead needs to be. As the font also appears quite computer
generated, some may not be aware of the genre of the magazine and may be encouraged to
pick the magazine up.

Yo~ fime, Yo ife

Here is another font that | experimented with which | selected from the website
www.fontspace.com. | thought this font appeared guite youthful and fun which is what |
want my magazine to portray as my target audience is both genders between 12-18. | think
it would attract the audience as it also appears quite informal so it is likely to grab the
attention of a younger audience because it does not look boring. The colour that | used
however could appear quite gender specific as blue is stereotypically associated with men.
This is one of the factors that stopped me from using this as | want the magazine to stand
out to both genders. | also decided against this as | thought it would look too busy on the
page along with the rest of the images and text.




Evidence of layout development

The first thing | decided to do was create

YOUB 'I'IM Es'l _ the masthead of my product as this
would be one of the first things that the
Wf YDUR I_l FE reader would see on the page so it was
important to ensure it looks aesthetically
pleasing. | tried out various different
logos and decided that this would be the
best one for my product due to the colours included and also the image itself. | also tried
out various different fonts for the masthead which you are able to
YOUR TIMES. / see below. | decided to go with the font above as | thought it would
YOUR LIFE attract the reader’s attention the most as it is clear and bold so will

NEWS WHAT'S HOT CELEBRITIES SHOPPING SPORT FASHION

YOUR TIMIES stand out compared to other magazines. | also edited the internal
¢ links on the pa:e as | originally h:d the links placed down the left
YOUR LIFE

hand side of the page. | decided to edit this as | believed it looked to
much like a website and | would also be able to fit more images and tasters on the page if |
moved it, so it gave me the opportunity to attract readers further, The subscribe option is
also placed at the top so it is one of the first things that the reader can see.

The second thing that | placed on the
page was the first taster of my magazine. |
chose this as | thought it was very current
and also suitable for both genders. To
ensure that it fit the page, | cropped the
image so it fit % of the width of the page
so | was able to show the social

EP0000 rzrveees.
210000 fowcurite

U LA LU TS networking link. Despite this, before | cropped it, the image was
P TRS EF SRS MOPE I U originally placed out over the full width of the page (as shown
~ v on the left) with the social networking link underneath.
However, | decided to change this as it did not allow me
enough room for all the tasters on the page as it took up too
much space. After doing this, | then added in the title of ‘chﬂ\1

' n'nm FITLY T,

taster. | varied the font of the title but once
again went with something that is bold and is
likely to attract the reader. | also changed the colour so it did not make the page look boring
and made it stand out more as it looks more interesting.

HOLLYWOOD STYLE SELFIES
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The final part of my front page was also
showing the varying genre, of fashion and
i Wi Bt social networking, as well as the first part,

- S s i i celebrities, | did some research into some
, you find mot ivation to be successhul doing celebrity quotes so | would be

something you dislike?” - Eharmell Wiltiams able to incorporate it into the

magazine, and | thought this one was quite appropriate for the target
audience as they are likely to be at the stage of their life where they are
deciding what they want to do as a career and in the future. The photos that |
included on ‘THIS WEEK'S BEST DRESSED’ were also originally placed on the
right hand side of the page, but it restricted me with the amount of space
that | would have for other articles. After changing this, | decided to add
arrows onto the side of the images so it shows there are more images

available. \

AT T P PR B PSP BB For my double page spread |

used Microsoft Publisherso |

changed my page so it would

be a double master page, so |

was able to place the image

over both pages so it looked

like one whole article. After

doing this, | selected which

image of Taylor Swift | would

like to use and set the

background of it as transparent so it would have the same background as the rest of the

pages. | placed the image mainly on the left hand page as | wanted it to be the focal point of

the article, but made sure part of the image was on the right page so people would know it

is one whole article. | then added the background to " EEEEIREEEERIIRIERI R s
the pages which was chosen based on the colours of
her outfit so it would create the house style of the
page. | then added the text to the page. | wanted to
place her name to the left
of her as people read
from left to right so thisis
the first thing that they
would see on the page. |
tried it out with various
different fonts but chose this one as it appears quite feminine. |
also added the twitter logo and her twitter account below her

R




B

name so people would immediately see this also. What she is wearing is also placed at the
bottom in small letters as | did not want it to a main feature of the article but would be
there for people to know.

i | then wrote the main article on the right hand
side of the page. | decided to place the first
letter of the article in a bold large font as |
thought it looked professional and also a lot of
current magazines do this already. | also
decided to make 2 columns for the writing so
it looks more interesting and aesthetically
pleasing for the readers. The quote that | have
placed in the middle of the article is also for
this reason and | have seen it often used in
magazines nowadays. | think this becomes the focal point of the article and it likely to grab
the attention of the readers as it is about her love life. | think the overall layout of this page
looks very professional and something that you would see in a magazine containing a
double page spread. | ensured that | edited everything so it suited the layout that | planned
for this page and also so it included the main codes and conventions and suited the genre.
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870,000 retweets,
210,000 favourites
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“It’s important to love what you do; how do
you find motivation to be successful doing

something you dislike?” - Pharrell Williams




':I’aylorwears:

Dress - Miy My i

Jewellery- Chanel A




ince the age of 14, when she
persuaded her finance exec-
utive parents to move from
suburban Pennsylvania to
Nashville to pursue her Country-singing
dreams, she’s been musically blessed.
Her second album, 2008’s Fearless, won
her Best Country Album at the 52nd
Grammy Awards in January 2010, and
also crowned her the youngest-ever
winner of the Album of the Year, aged
just 20. this was also just four months
after she was handed the Best Video
gong at the VMAs, where an interloping

Kanye West stormed €

W

rT

on the stage,

" I’'m not going

has to say about you, like ‘Yeah, but |
hear she’s crazy’ or ‘Yeah, but | hear
she’s been on a lot of dates’, people can
never be fully satisfied with your suc-
cess. Nowadays, | can’t go for lunch with
my guys friends because people will say
we're dating, it’s a tricky one!”

But why should she? In 2013, Tay-
lor Swift is the most successful young
pop star on earth - 12 record-breaking
entries in the just-released Guiness
World Records 2014 , including fastest-
selling single in digital history for Never
Ever Getting Back Together - she's been
the face of CoverGirl, is a
‘brand ambassador’ for Di-

snatched the microphone fo Sﬂy I’m et Coke and Forbes esti-

and declared that Ee?nncé never gOil’lg mated that she earned $57

was the more deserving million between June 2012
to date

winner. In just a few
months, Taylor’s fame sky-
rocketed and the world
couldn’t be happier!

Rather unfairly, she’s
also known in tabloid quar-
ters as a serial dater, due to
her dating Jake Gyllenhall, Taylor
Lautner, Conor Kennedy and Harry
Styles (but who can blame her). At the
Golden Globed this year, Tina Fey made
fun of her, stating: “Taylor Swift, you
stay away from Michael J Fox’s son!”.
But does this reputation bother her?

anyone high
profile again
but, it's just
less chaos!

-June 2013 alone.

She reads no inter-
net entertainment news
whatsoever, or blogs, and

bans herself from
29 Google alerts.

“You can be obsessed with
bad things people say and the good
things, either way you're obsesses with
yourself and I'm not—you can become
unhinged so easily.” she says. “Vanity
can apply to both insecurity and ego-
tism, so | distance myself because | feel

everything.” - Gemma Jones



Focus group to test my product

Once | had created my product, | decided to test it to see whether it meets the needs of my
target audience and also what they think are the pros and cons of my magazine. | am going

to use both girls and boys between the age of 13-18 as they are in my target audience and
will also be the people viewing my magazine.

People | interviewed:

Ellie Jones: aged 18, employed
Harry Winters: aged 14, full-time education
Lucy Davies: aged 16, full-time education

Front cover:

El: | think the range of different articles on the front act as tasters to the magazine, and look
very appealing to the target audience, It also really suits the audience as they have used
social networking references, which is what the audience will want to see as this is their
interest.

HW: | also think that the tasters are the page are very suited to the audience and is what the
audience will want to see so they are likely to look further into the magazine.

LD: | think the masthead looks really good on the page and really stands out which is good
so the audience will recognise it, it is also a conventional feature so this is what they will
expect. The colours used are also not gender specific which is good as both men and women
will be attracted to it and understand that it is aimed at both genders. The tasters are also
what both genders will be interested in.

Double page spread:

EJ: | think having the article over both paged really works as it makes it more detailed and
also aesthetically pleasing for the audience. By using Taylor Swift also it can be seen as
appropriate to both genders because she is similar age range and a lot of young people will
desire to be as successful as her at this age. The colour scheme is also not gender specific
meaning it is likely to attract everyone.

HW: | also think that using Taylor Swift is good use of celebrity endorsement as the target
audience is likely to recognise her immediately and may be interested in reading the
magazine further. Placing the article on one page and the image on the other is also really
effective as conveys that this is the main article and looks aesthetically pleasing.

LD: The links to social networking is once again very good here as this is what the audience
will want to see and relate to. Also stating the clothes she is wearing is good as it links to
fashion and this is what the target audience will be interested in. Despite this, the clothes
she is wearing would not be affordable for the readers which could be seen as a
disadvantage. The article overall looks very effective and informative.



Final Skills Audit

s

Skills

Skill level at
beginning

Skill level at the end

How | have improved

(Juestionnaires

Advanced - |
have created a lot
of media
questionnaires in
the past at this

Advanced - | have
conducted a good
range of open and
closed questions as
I have carried out
questionnaires and

I have produced focus
groups and also
questionnaires and ensured
I had a range of different
open and closed
guestionnaires so |

the previous skill
I was developing
was photography,
| have had a lot of
practice
developing the
skill.

level.
a focus group. | gathered the correct
then analysed them information that was as
to gather my detailed as possible.
results so they are
clear.
Research Advanced - | Advanced - [ have | have done primary
have researched conducted a good research and also
different range of both researched existing
magazine primary and magazines to see how they
audiences inthe | secondary research | are produced. | have also
past for previous in this unit. looked at the different
units, and media theories involved in
analysed my making these. I looked into
research. how professionals work
and how | will work.
Planning Intermediate - Advanced - [ have | have planned the whole
when doing tried to plan as outline of my project,
previous unit, | much as possible, breaking it down and
carried out a but sometimes setting myself deadlines for
range of different things don’t go to each part of the product. |
planning plan, therefore produced a production
techniques to affecting your schedule and created a time
ensure | met timings. plan. I stuck to the plan as
deadlines. much as possible allowing
time for any contingencies.
Photography Advanced - As Advanced - | had to As | did not use

consider different
aspects of
photography and
different effects |
could use on the

angles, shutter

cameras, so | have
experimented with
the zoom, camera

photography when creating
my magazine, | was not able
to develop any further,
however, | have edited
photographs for this
magazine.

speeds, etc.




I
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Layout and design

Intermediate - |
have created a
magazine in the
past so | have
experimented
with different

L4

Advanced - |
researched how
other magazines
were laid out so |

could get the best
layout and design

I used Publisher and Word
to make my magazine, as |
thought these were the best
software to use as they are
easy and good for using
both images and text.

layouts and possible. | ensured
designs. there is a good
balance between
the amount of
writing and also
pictures.
Use of ICT Intermediate - Advanced -  have | 1used the Apple Macs so |
after creating my | experimented alot | could use software such as
previous with different Photoshop to enhance the
magazine, | had a softwares, such as development of my skill
range of different word and and also my magazine. |
skills that | was publisher, and also | specifically improved my
able to use on the used the Apple ICT skills on Publisher as |
laptops and also Macs to ensure my | discovered all the different
Apple Macs. product looks as features you could use.
good as possible.

Editing Intermediate - | Advanced - | have I have carried out some
have edited a lot used a range of editing on photos to ensure
of photos for my different editing | they looked as aesthetically

previous software so | feel | | pleasing as possible. | also
magazine and know have good | did this to ensure they fitin
also edited knowledge on how with the layout of the
layouts, however, to use them and magazine, for example,
| think I could create the different cropping and using the
edit designs effects that | want. transparency tools.
further.
Analysis Advanced - | Advanced - | have I have analysed a range of
have had to had to carry outa difference things

analyse a lot of

different media

products in the
past.

range of different
analysis, such as,
questionnaire
results, existing
magazines, other
photographers and
also of my product.

throughout this unit. |
researched media theories
that would enable me to
conduct reliable analysis
and also created graphs to
back up my analysis.

Time Management

Intermediate - |
am used to
having deadlines
setso | have to
always stick to
my plans.

Advanced - | have
been able to stick to
the due to previous
deadlines and plans

I set myself

I set myself deadlines
which enabled me to
ensure | was also using my
time management correctly
and ensured that | got all
the work done on time.




Magazine Evaluation

The magazine that | decided to create was a print version of an e-magazine with the génre
of youth culture. | was originally unaware of what this genre contained as | was creating a
magazine from the brief | was given. Due to this, | had to carry out some primary and
secondary research so | was able to choose the content of my magazine and what | thought
the target audience (being male and females aged 13-18) would be most interested in. | was
also not aware of the main codes and conventions that e-magazines had so | had to look
online at existing e-magazines. As my magazine was being aimed at both genders and young
people with different interests, | had to ensure that | was able to provide the audience with
content that a lot of people would be interested in so it would allow for larger targeting.

The aim of the brief was to create a front cover and a double page spread. As the genre of
my magazine is youth culture | had to ensure that | created my front cover so it would
immediately attract the whole target audience and be suitable for both men and women
aged 13-18. | was able to do this by using a colour scheme that was not gender specific, for
example, grey. By doing this it ensured that it did not particularly attract one gender and the
audience were immediately made aware of who it was being aimed at. | was also able to do
this by the fonts and images that | used, for example, | did not use curled fonts that could be
seen as feminine and also | did not use a large amount of feminine or male images, such as
cars or models, etc.

As the skill that | was developing was layout and design | had to ensure that | used the
appropriate software so | was able to develop
look professional. After doing some rese | decided that the best software to use would
be Microsoft Publisher and Photoshef. Microsoft Publisher enabled me to create the main
layout of my magazine and Photoshop allowed me to edit my photos so it would suitably fit
the layout that | designed and also look as aesthetically pleasing as possible. /

i As | was creating an e-magazine, the stereotypical codes

uch as possible and make my magazine
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and conventions are different to that of a normal print
magazine, Despite this, some of them are similar so it
would be recognisable to the audience and they would be
able to identify it as a print version of an e-magazine. |
have chosen to put the masthead in black so it would suit
the entire target audience as black is not stereotypically
associated with either gender. It also contrasts with t
white background which makes it stand out an ikely to
attract the attention of the readers. The font is also bold
so it will stand out on the page, so it may start to become
recognisable to the consumers if #fey want to read the
magazine again. The logo o
next to the masthead so

e magazine is also placed
is is one of the first things that

KoL



the reader will see. This is effective as they will immediately s€& it and recognise the
magazine, which will be quick and easy for them. The logg“is also multi-coloured so it clearly
conveys that the magazine is aimed at both genders; this links to the younger target
audience also as bright colours are likely to attract them. The name of the magazine ("Your
Times, Your Life’) uses personal pronouns which makes the magazine seem personal to the
reader which is what they will want to see as they will feel the magazine is being aimed at
them. Also, as the content is celebrities, fashion, etc, they may feel that if they read the
magazine they will be able to get the latest fashions and have the latest news on celebrities,
which is what a lot of people this age will desire to have. | have chosen the masthead to be
one of the main features of the page and clearly stand out so that the reader will be able to
recognise it again and also this is a main code of an e-magazine.

The colour scheme of my magazine is mainly black and white and grey, with the exception

of the images. | have chosen to do this so that it is suitable for both genders and the use of

the contrasting colours allows the main features of the page stand out. Despite this, | have
varied the colours used for the titles so it makes the page interesting and does not look

boring to the consumer. | have also chosen to change the background of the front cover

and double page spread so the colour scheme is varied so the magazing-% aesthetically

pleasing to the readers. The use of the black writing in contrast to#ie backgrounds also 0{
makes the magazine appear professional as it provides consi cy throughout the ﬁbr?
magazine which is what the readers will want to see and edect. | have also placed the main
article in black so it is clear that this is the main article of the magazine and will attract the
audience. A convention of the magazine is also the pictures being related to the genre of

youth culture. These pictures will generally be appealing to the target audience and they

may aspire to be like the celebrities and fashion in the images.

The content of my magazine is very appropriate for the target audience as | have
incorporated social networking into the magazine, which is what the majority of the target
audience will be able to relate to and also look for. This is effective as the readers may see
something that they particularly like and will be able to follow this person on Twitter so they
will be able to look into it further. The majority of the target audience will also use social
networking so by making this one of the main features they will feel like they can relate to it
and will also make it more personal if they are able to follow this person themselves as they
will like they are closer to that celebrity.

As | have created an e-magazine | have not included one of the main codes of a print
magazine, being the barcode and price, as this will be available online, Despite this, one of
the main codes of an e-magazine is the option for a reader to subscribe to the magazine. |
have placed this option at the top of the page next to the masthead so this is one of the first
things that the readers will see. Giving them the option to subscribe is also an example of
the media theory uses and gratifications as it gives the reader the option whether they want
to subscribe or not, depending on whether they like the content or not. This is always



effective as it may make the reader intrigued but what is going to be in the other issues of
this magazine.

The internal links at the top of the page also conveys uses and gratifications as it is giving
the reader the different options on what to read inside the magazine. This acts as a contents
page of the magazine as it conveys to the reader what the content is and what it will be
every week. The hypodermic needle is also used on this page by providing images after each
subheading on the page so the reader has a small insight into what the rest of the magazine
will contain, for example, ‘This week's best dressed’ has three images underneath it but
inside the magazine there will be a full article on this. This is important for the niche market
as they will want to immediately know what is inside the magazine so they are able to
decide whether they want to read further. This also provides the magazine with a clear and
simple layout which is i rtant as younger people may lose interest easily if the page is
too busy and hard tos2ad, therefore by making it clear, it will keep them interested and will
be tempted to read further.

The mode of Address of the magazine is also very suited to the target audience so they are
likely to few like they can relate to the magazine and will be immediately aware that the
magazine is aimed at young people. For example, the use of the word 'selfie’ and ‘what's
hot’. The readers are likely to be attracted by this as this will feel that the magazine is quite
informal which is what they will expect and want to see. This is also effective as magazines
are usually read when relaxing so they would not want to read anything that is to hard or

created a double page
spread on Taylor Swift. |
have chosen to use this
celebrity as sheisof a
similar age to the target
audience so they may feel
like they can relate to her

and also they are likely to
desire to be like her as she
is so successful. | also felt
that even though it could
appear to be more suited
to girls, men could be
interested in it also as she
attractive and extremely successful. | have chosen to use a plain light grey mise en scene as |
wanted all the information to clearly stand out on the page as the black writing clearly
stands out against the light background. | decided to use this colour as it is not specific to
either gender and also | wanted variation with the background colours so it does not appear




boring to the reader and also looks aesthetically pleasing. The font that | have used for the
main article is quite feminine which | thought would be appropriate as her clothing also
appears quite feminine and conveys to the reader that she is likely to be a girly girl which is
what the target audience could be interested in and girls may desire to be like. It is also in
large bold writing allowing it to be the denotation of the page which is what the readers will
want to see immediately so they are able to decide whether they want to read the rest of
the article.

| have placed a quote in bold text in the middle of the article so it appears as one of the
main focal points of the page. | have particularly written this quote so it conveys that one of
the main themes of the article is her love life, which is likely to attract the target audience as
they may feel that they could get relationship advice, etc, which is what the older readers
could be interested in. They may also be very interested in this also as a lot of young people
will desire to be like celebrities and a lot of people desire to constantly know about celebrity
lives,

| have also linked fashion and social networking into the article so it would also interest
more people. | have stated at the bottom of the first page what she is wearing as a lot of
girls this age will desire to look like her and she is likely to be wearing the latest fashions
which are what they will want to see. The social networking link will also allow for larger
targeting as the majority of young people nowadays have some link to social networking
and they will feel that they will be able to get closer to this celebrity if they are able to
follow them on Twitter which will make it more personal to them.

This article uses f:l A firstly by simply allowing the readers to find out more about Taylor
Swift's life and how to follow her on Twitter, etc. This is likely to apply to the market that |
am trying to attract as they are likely to desire to want to know more about celebrity
lifestyles and also they may feel like they can relate to her as she is a similar age to the
target audience. Secondly my article creates interest through the embedded bold quotation
that is placed in the middle of the article, this is likely to attract the audience as they will
feel they will find out about her love life and may think that they will be able to get advice
from it which is what the older readers may be interested in as they will be at the age that
they may start having relationships also. Having a large image of Taylor Swift is also likely to
interest the reader as she is attractive and looks aesthetically pleasing to the reader. They
are also immediately made aware of whom the article is about so they will be able to decide
whether they want to read the article or not. This also links to desire as they are likely to
desire to be like as she is attractive and extremely successful for her age. Also the mode of
address appears quite personal as she is looking directly at the reader, making it almost
appear quite seductive, which relates to the article as it is about her love life. Action is the
final part of A.I.D.A, this is a personal thing as it is up to the reader whether they want to
take action and read the article, whether they like Taylor Swift or not. However, | think that

AR



the target audience are likely to want to take action as this is the type of content they would
be interested in as teenagers are very often interested in celebrity lifestyles.

Uses and gratifications technique is also conveyed here as it gives the reader the choice
whether they want to purchase the product or not as the article does not force them. This is
effective as they do not want to feel pressured into reading the magazine. | also think this is
appropriate for this article as they may not necessarily like Taylor Swift, which they probably
already have an opinion on. Despite this, they may be interested in the rest of the magazine,
they so are able to choose whether they want to read further or not.

Overall, I think that my magazine suits the genre well and it meets the needs of the target
audience, which | found out from my focus group. Despite this, | was unable to take any
photos myself as | feel | was not able to take any professional looking photos that would
particularly suit this genre. However, even though | was unable to do, | think my magazine
looks professional and would appeal to my audience well and they are likely to be attracted
to it. | also decided that | did not want to go by what | drew out in my sketches as after
creating my layout | did not think that it looked professional enough so | decided to change

them. / Wi (—)
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Action How When Achieve:il/ Contingency MNotes
Write Action Create a table outlining | Week Look into Make sure | am
Plan the different things | will | Ending different parts always
need to do for my Unit | 20/09/13 of the unit, organised and
2. stick to the
dates,
Produce a Skills | Create a table stating 25/08/13 Research. Decide on
Audit what my current levels which skill |
of skills are. would like to
develop the
most, and
ensure that |
am constantly
trying to
develop it.
Analysis of Strengths and 3/10/13 Use the Look at
Research Weaknesses of different internet and | questionnaires,
Methods research methods. ask others internet and
what are the focus groups
ways of ensuring | look
researching. in detail at all
the strengths
and
weaknesses,
My own Research into the 14/10/13 Use the Look at fashion
Research making of my media internet and | magazines, and
Methods product. look at other see how they
magazines in are produced.
shops.
Existing Research into other 18/10/13 Ask teacher. | Study at least 2
Products products, and compare magazines and
what other magazines look at their
are like. photography
and see what
features | can
use in my own
magazine.
Analysis of Compare strengths and 25/10/13 Use the Ensure | look at
equipment weaknesses of my internet, or ask the analysis
available equipment compared to people already between
what professionals use, in this professional
profession, equipment and
my own as
there will be
some
differences.




Mj’

Research Look more into how | a | 29/10/13 Use the Ensure | know
going to do my final internet or ask | how to develop
product and the type of the teacher, my skill.
photos | want to take.
Take photos | Get all equipment ready 7/11/13 Research how Make sure |
for my to take my photos and to us know how to
magazine edit them, photoshop. use photoshop,
so | can make
my photos look
professional,
Layout Start the layout of my 15/11/13 Ask the Make sure my
magazine, drawing teacher. layout is
sketches for each page. aesthetically
pleasing and
will appeal to
the consumer,
Context Add in the context of my | 21/11/13 Look at existing | Make sure the
magazine, ensuring it magazines for content is
has a high literacy level, ideas. related to the
magazine and
easy to read.
Photos Add in my photosonce | | 26/11/13 Ask the Make sure they
have edited them. teacher. look good on
my layout.
Design Ensure my design and 29/11/13 Relook over my | Look over my
layout is the way | want work, could ask | final piece of
it, make final teacher for work and make
improvements and their view. any
adjustments. adjustments.
Evaluation How have my skills 6f12/13 Ask teacher., Look at how |
improved over the have improved
process of my creating my skills.
my product.
Evaluation Show my improvements | 12/12/13 Ask teacher, Make sure | |
skills audit in creativity and look at have looked at
technical skills previous skills | all aspects of
audit. my work

throughout my creating
of my magazine.

stating what is
good and how |

can improve,
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Strengths and Weaknesses of primary and secondary research

There are two types of research: primary and secondary. Primary research consists
of questionnaires, focus groups and interviews whereas secondary research entails
looking on the internet, reading through books or articles, and finding statistical
information.

Primary Research

Primary research takes many form, the most common type is questionnaires. They
are quick and easy to create and not very time consuming to fill out, especially if
there is a suitable amount of questions. From the questionnaires, you are able to
analyse your target audience's preferences and opinion on your product. The
advantages of this are that the information is coming first hand from my target
audience, so it is a reliable source of information and it has not been manipulated in
any way unlike secondary research may have been. Questionnaires can also be
anonymous, so people often feel they can give more honest results rather than what
they feel is socially acceptable. They are also quick and easy so you are able to gain
information needed, because you are able to ask open and closed questions. This
allows you to gain statistics and opinions which will help you decide what you want to
create. One of the main advantages is that you can tailor the research to your exact
needs and find out all the details needed.

Despite the advantages of primary research, there are also disadvantages. One of
these is that the questions asked on them may be too closed, so | may not get
detailed and people may feel they cannot express their specific views. They may
have a low response rate and | could find it hard to distribute my questionnaires to
the correct audience as my target audience is large as it is teenage girls.

Other ways | could do primary research are, focus groups and interviews. There are
two ways which you can do this, structured or unstructured. Structured interviews are
useful as you will be asking exactly the same information to everyone, in exactly the
same way. This mean you will get reliable results because people can't answer
different questions and distort the results. The advantages of unstructured interviews
are that over structured ones ask specific questions so you may not get people's
actual opinion because it is not an option for them. The advantages of both of them
are that you can collect information from people, as well as building a rapport. These
can be more reliable as you can see the people's reactions face to face and you
have time to ask any other open questions so you can get the exact responses and
feedback that you want/need. You are also able to go off on a tangent which may
help you develop your work further and get more interesting results.

Despite the many advantages, there are also disadvantages. Things like this can be
time consuming and it may take lot of planning to find a time when the intepviewees



are all available. It will also take up a lot of time to type up a transcript or the notes
that you have gathered from the interview. You may also get more dominant people
in the group so their opinion may come across stronger and other people's opinions
may be overshadowed.

Focus groups are very useful if you already know your target audience and how to
gain extra information from them. But they are very good for collecting detailed
information and people's personal opinions, perceptions and viewpoints. They can
save time compared to individual interviews with each person. They also provide a
wider range of information. However, they are not very good at collecting general
research because they can get out of hand and you may go off on a tangent
because there can be disagreements in viewpoints. However, this can be overcome

by ensuring there is not too many people in the group at each time.
Secondary Research /

The main type of secondary research is analysing existing products. Types of
secondary research include; books, internet, television and radio.

Books are good sources of secondary research as you know they will be genuine

and reliable sources of information. However, you are not able to update books so
some of the data and research you find may be out of date so you have to ensure
you check the publishing date so you can get accurate information.

The internet is a good source of research as it has such a diverse range of
information and the majority of research you need to will be found on the internet. It
is also easy to access and is mainly kept up to date. However, for popular websites
such as, Wikipedia, anyone can publish the information so sometimes it may be
unreliable. It can also not provide you with direct opinions, unlike questionnaires, etc.

If you are researching adverts or television programs, it is important that you look at
the ones that have been successful, or if you look at ones that have failed, you need
to understand why they have. By looking at showing times, the channel and
programs around them, you are also able to get an idea of the target audience.
Despite this it could take a long time to carry out this research and it is hard to show
your examples in your analysis. This is the same for radio research.

The overall advantages of secondary research are that its not as time consuming as
you don't have to rely on others. You must find the information and results myself
and | am not able to rely on other people to provide me with the information, so | am
not let down or given false results. You are also able to find internal information on
products/businesses when you are analysing. It also allows you to find information,
like statistics, so you can find potential gaps in the market which helps you decide on
your product.

However, the disadvantages are that they can often be reliable sources, or the
information found may be out of date or irrelevant. The information you research may



also be from an unsuccessful company so you are analysing something that would
not work.

Depending on the types of secondary research you do, it can also be quite costly. If
you have to buy several magazines to analyse, it could cost a lot and it also may be
quite time consuming becau..rl/seffn;.l have to look at a wide range to make your
research worthwhile.
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Name: Age: [6 L

This guestionnaire is about magazines with the genre of fashion.
Please tick the appropriate box that applies to you..

1. When you see a magazine, what is the first thing that you notice on
the magazine?

The masthead (title) El/

The main image on the front [

The colour scheme [

The freebie L[]

The tasters (writing around the outside) [

2. What would you like to see most in a fashion magazine?
Rank order in preference, 1 being the highest..
The new trends _L_

Celebrity outfits 2

Wedding fashion S b

How to get the best make-up 4=
Accessories S

Celebrity stories 6

Hair _2

Relationship help L'

3. Would you prefer the magazine to be in A4 or A5 size?

Ad EI/ A5 [



. Would a freebie/competition encourage you more to buy the
magazine?

Yes E/ No O

. Would you prefer to have celebrities, models or ordinary people
on the front cover?

Celebrities [ Models B/ Ordinary People O

. How much would you be prepared to pay for this genre of
magazine?

1+ O g2+ [0 3+ E/ g4+ 00

. How often would you want to buy to buy the magazine?

Weekly O Monthly @ Bimonthly OJ

. What adverts would you like to see in the magazine?
Specific clothing shops E“/ Perfume [ Accessories [J

Hair O Other U If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articles?

Allwomen O Men related articles E/
Finally, please make a few comments about what irritates you

the most about magazines in general and why?
1o i"ukﬂlﬂ\lj advev s

Thank you for taking part in my questionnaire.



Name: Age: | §

This questionnaire is about magazines with the genre of fashion.
Please tick the appropriate box that applies to you..

1. When you see a magazine, what is the first thing that you notice on
the magazine?
The masthead (title) O
The main image on the front
The colour scheme [
The freebie [
The tasters (writing around the outside) [

2. What would you like to see most in a fashion magazine?
Rank order in preference, 1 being the highest..

The new trends 1

Celebrity outfits —=-

Wedding fashion J—

How to get the best make-up S
Accessories _1

Celebrity stories _3_

Hair £

Relationship help &

3. Would you prefer the magazine to be in A4 or A5 size?

Ad iﬂ/ A5 O



. Would a freebie/competition encourage you more to buy the
magazine?

Yes O No &

. Would you prefer to have celebrities, models or ordinary people
on the front covere

Celebrities [ Models E/ Ordinary People [l
. How much would you be prepared to pay for this genre of
magazine?

£1+ O £2+ O £3+ O £4+ 7

. How often would you want to buy to buy the magazine?

Weekly &~ Monthly O Bimonthly O

. What adverts would you like to see in the magazine?
Specific clothing shops [ Perfume EI'/ Accessories [

Hair O Other L If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articles?

Allwomen O Men related articles

Finally, please make a few comments about what irritates you
the most about magazines in geperal and why?

Maoce adaiedds Unabh athielog

Thank you for taking part in my questionnaire.



Name; Age: 11

This quesﬁahnaire is about magazines with the genre of fashion.
Please tick the appropriate box that applies to you..

1. When you see a magazine, what is the first thing that you notice on
the magazine?

The masthead (title) [

The main image on the front [

The colour scheme [

The freebie [l

The tasters (writing around the outside) IE/
2. What would you like to see most in a fashion magazine?

Rank order in preference, 1 being the highest..

The new frends 2=

Celebrity outfits —L—

Wedding fashion _1_

How to get the best make-up _"}:

Accessories 3

Celebrity stories 6

Hair S

Relationship help _?_

3. Would you prefer the magazine to be in A4 or A5 size?

A4 O ASE’/



. Would a freebie/competition encourage you more to buy the
magazine?

Yes E&/ No O

. Would you prefer to have celebrities, models or ordinary people
on the front cover?

Celebrities [J Models & Ordinary People [J
. How much would you be prepared to pay for this genre of
magazine?

£1+ O £2+ O £3+ v £4+ 0

. How often would you want to buy to buy the magazine?

Weekly U Monthly O Bimonthly E/

. What adverts would you like fo see in the magazine?
Specific clothing shops O Perfume U Accessories [

Hair IE]/ Other O If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articles2

Allwomen [ Men related articles
Finally. please make a few comments about what irritates you

the most about magazines in general and why?
Aokl 0g

Thank you for taking part in my questionnaire.



Name: Age: | o

This questionnaire is about magazines with the genre of fashion.
Please tick the appropriate box that applies to you..

1. When you see a magazine, what is the first thing that you notice on
the magazine?
The masthead (title) O
The main image on the front E/
The colour scheme [J
The freebie [
The tasters (writing around the outside) [
2. What would you like to see most in a fashion magazine?
Rank order in preference, 1 being the highest..
The new trends j_
Celebrity outfits i
Wedding fashion g_
How fo get the best make-up l
Accessories b
Celebrity stories |
Hair i

Relationship help A

3. Would you prefer the magazine to be in A4 or A5 size?

A4 !3/ A5 O



. Would a freebie/competition encourage you more to buy the
magazine?

Yes D/ No O

. Would you prefer to have celebrities, models or ordinary people
on the front cover?

Celebrities E( Models U Ordinary People [
. How much would you be prepared to pay for this genre of
magazine?

£1+ £2+ [ £3+ [ £4+ 01

. How often would you want to buy to buy the magazine?

weekly O Monthly Iﬁ/ Bimonthly O

. What adverts would you like to see in the magazine?
Specific clothing shops D/ Perfume O Accessories [l

Hair O Other O If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articles?

All women EJ/ Men related articles O

Finally, please make a few comments about what irrfitates you

the most about magazines in general and why?
aQvereesements Qe eafn) pade
O _NON-celép SLOreef wnidh 7

axeNr ;‘Lﬂﬂﬁjqrﬁpnﬂt’u“}t' |

Thank you for taking part in my questionnaire.



Name: Age: (#

This questionnaire is about magazines with the genre of fashion.
Please tick the appropriate box that applies to you..

1. When you see a magazine, what is the first thing that you notice on
the magazine?
The masthead (title) [
The main image on the front m/
The colour scheme [
The freebie O
The tasters (writing around the outside) [J
2. What would you like to see most in a fashion magazine?
Rank order in preference, 1 being the highest..
The new frends _2_
Celebrity outfits —L—
Wedding fashion _L_
How fo get the best make-up 3_
Accessories S
Celebrity stories 4
Hair &

Relationship help £

3. Would you prefer the magazine to be in A4 or AS size?

Ad E/ A5 U



. Would a freebie/competition encourage you more to buy the
magazine?

Yes E/ No OJ

. Would you prefer to have celebrities, models or ordinary people
on the front cover?

Celebrities [ Models [E/ Ordinary People O

. How much would you be prepared to pay for this genre of
magazine?

£1+ 0 g2+ O £3+ EJ/ £4+ [

. How often would you want to buy to buy the magazine?

Weekly & Monthly [ Bimonthly O

. What adverts would you like to see in the magazine?
Specific clothing shops E'/ Perfume [ Accessories [J

Hair O Other O If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articles?

Allwomen [ Men related articles E/
Finally, please make a few comments about what irritates you

the most about magazines in general and why?
Tah m_ljf adAofts

Thank you for taking part in my questionnaire.



Name: Age: 32 .

This questionnaire is about magazines with the genre of fashion.
Please tick the appropriate box that applies to you..

1. When you see a magazine, what is the first thing that you notice on
the magazine?

The masthead (title) Iﬂ’/
The main image on the front [J
The colour scheme [
The freebie [
The tasters (writing around the outside) [l
2. What would you like to see most in a fashion magazine?
Rank order in preference, 1 being the highest..
The new frends _L_
Celebrity outfits —<-
Wedding fashion 2
How to get the best make-up T
Accessories >
Celebrity stories 1

Hair _6_

Relationship help X

3. Would you prefer the magazine to be in A4 or AS size?

A4 [ AalD/



. Would a freebie/competition encourage you more to buy the
magazine?

Yes EU/ No [J

. Would you prefer to have celebrities, models or ordinary people
on the front cover?

Celebrities [D/ Models [ Ordinary People [J
. How much would you be prepared to pay for this genre of
magazine?

£1+ O £2+ 0O £3+ E/ £4+ 0

. How often would you want to buy to buy the magazine?

weekly O Monthly E;l/ Bimonthly O

. What adverts would you like to see in the magazine?
Specific clothing shops [ Perfume III/ Accessories [J

Hair O Other O If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articles?

All women Men related articles [
Finally, please make a few comments about what iritates you

the most about magazines in general and why?
Pointiess  ocdn@Gs .

Thank you for taking part in my questionnaire.



Name: Age: |+

This questionnaire is about magazines with the genre of fashion.
Please tick the appropriate box that applies to you..

1. When you see a magazine, what is the first thing that you notice on
the magazine?
The masthead (title) [
The main image on the front [
The colour scheme [
The freebie O
The tasters (writing around the outside) ET/
2. What would you like to see most in a fashion magazine?
Rank order in preference, 1 being the highest..
The new trends 3_
Celebrity outfits —=
Wedding fashion 1
How to get the best make-up A
Accessories ﬁ
Celebrity stories )

Hair _i

Relationship help .?:_

3. Would you prefer the magazine to be in A4 or A5 size?

ﬁ4"€|/ A5 O



. Would a freebie/competition encourage you more to buy the
magazine?

Yes [ﬂ// No O

. Would you prefer to have celebrities, models or ordinary people
on the front cover?

Celebrities [ Models [ Ordinary People E/

. How much would you be prepared to pay for this genre of
magazine?

£1+ 0O L2+ EJ/ g3+ O £4+ ]

. How often would you want to buy to buy the magazine?

Weekly [ Monthly E( Bimonthly O

. What adverts would you like to see in the magazine?
Specific clothing shops 0O Perfume I]/ Accessories [

Hair O Other U If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articles?

All women B/ Men related articles [
Finally, please make a few comments about what iritates you

the most about magazines in general and why?
Lots o oadyeyts

Thank you for taking part in my questionnaire.



Name: Age: \ 6

This questionnaire is about magazinés with the genre of fashion.
Please tick the appropriate box that applies to you..

1. When you see a magazine, what is the first thing that you notice on
the magazine?
The masthead (title) [
The main image on the front ol
The colour scheme [
The freebie O
The tasters (writing around the outside) [

2. What would you like to see most in a fashion magazine?
Rank order in preference, 1 being the highest..

-

S

The new frends —

Celebrity outfits l

Wedding fashion E{:

How to get the best make-up j_
Accessories i

Celebrity stories _2-_

Hair é

Relationship help \

3. Would you prefer the magazine to be in A4 or AS size?

A4 BT A5 O



. Would a freebie/competition encourage you more to buy the
magozine?

Yes O No EG//

. Would you prefer to have celebrities, models or ordinary people
on the front cover?

Celebrities B//Models O Ordinary People [

. How much would you be prepared to pay for this genre of
magazine?

£1+ O g2+ & g3+ O £4+ 0

. How often would you want to buy to buy the magazine?

Weekly B Monthly [ Bimonthly BR~"""

. What adverts would you like to see in the magazine?
Specific clothing shops & Perfume O Accessories [J

Hair [ Other O |If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articlese

All women E/ Men related articles [

Finally, please make a few comments about what imitates you

the most about magazines in enerql
CNe  cole hrtt4 d QLZU‘&* feq Ua~

O&omaf ol [m Not  ioderetied

N .

Thank you for taking part in my questionnaire.



dosqu- .

This guestionnaire is about magazines with the genre of fashion.
Please tick the appropriate box that applies to you..

Name: Age: |£

1. When you see a magazine, what is the first thing that you notice on
the magazine?

The masthead (title) [

The main image on the front 13/

The colour scheme [

The freebie [

The tasters (writing around the outside) [

2. What would you like fo see most in a fashion magazine?
Rank order in preference, 1 being the highest..
The new trends 2
Celebrity outfits 3
Wedding fashion d_

How to get the best make-up 1
Accessories —

Celebrity stories _é_.

Hair 2

Relationship help 4

3. Would you prefer the magazine to be in A4 or A5 size?

A4 7 A5 O



. Would a freebie/competition encourage you more to buy the
magazine?

Yes O No &

. Would you prefer to have celebrities, models or ordinary people
on the front cover?

Celebrities O Models & Ordinary People [J
. How much would you be prepared to pay for this genre of
magazine?

£1+ 0O g2+ O $3+ & g4+ 0]

. How often would you want to buy to buy the magazine?

Weekly cd Monthly O Bimonthly [

. What adverts would you like to see in the magazine?
Specific clothing shops [~ Perfume O Accessories [l

Hair O Other O If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articles?

All women &~ Men related articles [

Finally, please make a few comments about what irritates you
the most about magazines in general and why?

b ) {
(Wﬂ. vereemevit
af .Jumrmj {smau ceieh ﬂcu)‘i;i.bur‘u.atd Cartho [

JuLmaf'_Euu_pag.g_Lmd;j_oﬂmu&mm__

Thank you for taking part in my questionnaire.



Name: Age: go

This questionnaire is about magazines with the genre of fashion.
Please tick the appropriate box that applies to you..

1. When you see a magazine, what is the first thing that you notice on
the magazine?

The masthead (title) [

The main image on the front E/J

The colour scheme [

The freebie [J

The tasters (writing around the outside) [

2. What would you like to see most in a fashion magazine?
Rank order in preference, 1 being the highest..
The new frends _L
Celebrity outfits A:

Wedding fashion _5

How to get the best make-up _%
Accessories 5

Celebrity stories j

Hair _(1

Relationship help i

3. Would you prefer the magazine to be in A4 or A5 size?

A4 h’,]/ Asp"‘fk



. Would a freebie/competition encourage you more to buy the
magazine?

Yes O No ['é}’/

. Would you prefer to have celebrities, models or ordinary people
on the front cover?

Celebrities [ Models IE/ Ordinary People JE/

. How much would you be prepared to pay for this genre of
magazine?

g1+ O £2+ O £3+ E’]/ £4+00

. How often would you want to buy to buy the magazine?

Weekly O Monthly o Bimonthly O

. What adverts would you like to see in the magazine?
Specific clothing shops & perfume O Accessories [

Hair O Other 0 If so, please specify

. Would you like the whole magazine to be based around women
or would you like there to be some men related articles?

All womnen EJ/ Men related articles [

Finally, please make a few comments about what iritates you
the most about magazines in general and why?

Thank you for taking part in my questionnaire.



Results from my guestionnaire on magazines with the genre of
fashion

Would you prefer to have celebrities, models or ordinary people on
the front cover?

Number of people
O 4 MW A O S

Celebrities Models Ordinary Peaple /4
Type of person V’

One of the questions on my questionnaire was ‘would you prefer to have celebrities,
models or ordinary people on the front cover’. The result of this was that people would
most like to have models on the front cover. | think this is mainly due to the fact that
models are stereotypically attractive so it would grab their attention. Also the majority of
the target audience would aspire to look like a model so they may be persuaded to buy
the magazine as they think it may help them to look like this. Although the majority of
people wanted models on the front page, some people said they would like celebrities
or ordinary. | think that people said they would like celebrities on the page because this
implies that inside the magazine there will be an article about them. If they particularly
like the celebrity on the front then would be persuaded to buy the magazine. This links
in to Maslow's hierarchy of needs as it shows respect by others because the target
audience will look up to them. For ordinary people, | think people would like to see this
as it would show people that are actually similar to themselves instead of people that
have been made to look perfect. The target audience will be interested in this as they
can relate to the person.

F g

7

Would you like the whole magazine to be based around women or &
would you like there to be some men related articles?

Number of people
O = M WA B~

All Women Men related aricles
Type of articles

Another question that | asked was about fashion magazine articles and whether people
would like to have 'men related’ articles or ‘all women'. My results convey that the
majority of people would like to have ‘all women' related articles. | think this is due to



fashion magazines being aimed at women and stereotypically it would only be women
reading them so they would not want/need to have 'men related articles'. However there
was a minority of people that said they would also like to see ‘men related’ articles. |
think this is due to the fact that it can give women ideas for presents or they may be
interested in things or their partners, etc. After seeing these results | created an ad

for my magazine that was just related to women.

What is the first thing you notice on a
magazine?

From this graph you are
able to see that the first
thing that consumers notice
on a magazine is the main
image that is presented on
the front cover. As | am
developing my
photography, | need to
ensure that the image | am
taking for the front cover

— looks as aesthetically
Masthead Main Image Tasters pleasing as possible and
also appeals to the
consumers as much as possible. | will also need my photo to connote fashion as | want
the consumers to notice that it is a fashion magazine as soon as they look at it. The
masthead and tasters are also important features of the page, so | need to make this
suit the target audience, by ensuring the colour scheme and articles relate to fashion
and also using colours that are stereotypically associated with women. D

Would a freebie encourage you to buy the magazine? MM

&

— As you can see from these
3 results, a freebie would
encourage people to buy a
magazine, From seeing
these results | am going to
include a freebie on my
magazine, | will place this
at the top so it is one of the
first things that the reader
will see so they will be
encouraged to buy it.

Yes No

These results convey that consumers must desire to have free gifts so they
may be more encouraged to buy the magazine. | will just state on the front
that there is a free gift inside so the consumer will have to read the magazine
and hopefully see something like they and buy the magazine.



Focus Group Questions

Date:

1. What are the common fashion magazines that you are aware of?
*Yeque o Companyy
¢ ins W
e E UL .

2. What features of these magazines persuade you to buy them?
« Tee E’rLL_f.[.
o Thi wWioon Laage
o Taskers o s int covey

3. What are your favourite fashion or beauty brands? eg. Topshop, Maybelline,

etc.
« Topshof o Mox =actor.
v b o » No . F.

e Lwey (Sland

4. What would you say makes a fashion magazine interesting?

~Cuarent
. TLOVQSCapes .

o dut ferens fveur el pu.;m.cﬁf
o dakferend orticles ongl adw (S
5. What would you particulary like to see in fashion magazines?
e ALWIESE fatThions

M {:Q!{.E{L\H gafhnidn |
© MaL - up

6. Is there anything that you would like to improve about fashion magazines?

« Wss adverts



Focus Group Results

As other primary research | carried out a focus group so | was able to ask more
open questions compared to my questionnaires. I decided | would make my
focus group unstructured as [ wanted people to give me their actual opinions so |
was able to gather reliable results. | gathered together 8 different girls ranging

from 16 - 20 so I was able to get a range of different opinions from a few
different age ranges.

As you can see from the first question, people are aware of the main and most
popular fashion magazines in the market; this conveys that | am going to have a
lot of competition so I need to make my magazine stand out against others. I will
also have to use my other secondary research to see what type of content is

inside these magazines, so | am able to see what seem to be the most popular
features.

For the second question you can see that people are clearly attracted to
magazines if there are free gifts inside the magazine. From seeing these results, |
think I should include a free gift in my magazine because this will entice people
to look at my magazine and also may be encouraged to buy the magazine. The
main image also seems to be an important feature of the magazine so [ will have
to ensure that the photography for my front cover looks professional so it will
attract the consumers and make them feel encouraged to buy the magazine. The
tasters on the front cover also seem to be an important feature so 1 will have to
make sure they are current to what is going on in the fashion world and also
make sure they stand out to the consumer to encourage them to buy it.

[ thought I would ask what people’s favourite brands are so | know the type of
products and brands to advertise in the magazine. The brands that have been
suggested are ones that seem to be very popular currently in the fashion
industry and brands that I would advertise anyway. There has been a lot of
make-up brands suggested which conveys that | should also advertise make-up
and beauty brands, as well as clothing.

The content of the magazine seems to the most interesting thing for the reader
so I need to ensure that the articles and adverts are current and are what the
consumers will want to see. Although my magazine is fashion related, from my
focus group, I can see that people also think that horoscopes are an interesting
feature. This is a very general thing so it will suit my audience as some people
will find this interesting. [ also need to vary my adverts and articles so it is not
all the same information, also so it is an interesting read for consumers.

For the next one, I thought that an important question to ask would be what
people particularly like to see inside in fashion magazines, so | ensure [ include
all the important features so [ am meeting the needs of my consumers. As it is a
fashion magazine, consumers would expect to see the latest fashions inside the
magazine so | need to ensure that this is the main content of the magazine.
People also like to see celebrity fashion inside magazines because celebrities are
stereotypically known to be fashionable so consumers may desire to look like



them and wear the same clothes, so they will be interested in seeing what they
are wearing. Hair and make-up is also something they would like to see as these
are other elements of fashion.

I also wanted to see what people would like to improve about fashion magazines
because [ wanted to meet the needs of the consumers as much as possible. As the
only thing that people said was less adverts, | need to ensure | only include
adverts that are relevant to the consumers and what they will be interested in.

o suwasy £ ik
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Magazine Analysis
Gemma Jones

The magazine | have chosen is ‘InStyle’,
Fashion magazines. These only interest a
certain market, teenage/ young adult girls.
As the niche market is fairly large, they have
made parts of the magazine, which will
attract them, stand out. The use of the well
known actress/model will attract the niche
market as they are most likely to recognise
her. A man would not be attracted to this
magazine because of the confent. The
provocative picture may attract their
attention but the text on the page will not,

cad 'InStyle' isn't the most obvious text on the page, but as it is

at the top of the page people are most likely to recognise it first. The word /\

'SEXY' provides the connotation of the magazine as it jumps out to the
reader to make them more interested in the magazine. Using words like
this will attract the niche market as they may aspire to be this and they
are led to believe that the magazine will help them be this. By making the
content more obvious than the title it draws people in because they will
immediately now what the magazine is about and would be willing to
spend a reasonable amount of money on the magazine., It gives the
reader a taster of what is inside. Therefore the uses and gratifications
allows the reader to decide whether they want to purchase the magazine
or not.

The use of celebrity endorsement is shown through the main picture on
the page being 'Diane Kruger'. This provides the denotation of this
magazine. As people will recognise her it will attract them as they may be
interested in why she is on the magazine. As her name is also written on
the page it conveys that she has a story in the magazine 'On fashion,
Hollywood & being in love'. This shows that she is one of the main topics of
this issue. The niche market may aspire to be like her as she is young,
professional and pretty; aesthetically and intellectually. They reader may
feel an affinity with her as she is all these things.

The colour scheme that has been used here is different shades of pink;
pastel and bold. The bold colours have been used for the main subtitles to
make them stand out and the pastel shades have been used for less

as it is clearly aimed at the reader. 1/ L
y

&



relevant information which doesn’t stand out as much. Using these colours &

clearly conveys the niche market as pink is stereotypically associated with f&"

girls. This will automatically draws their attention to this m zine as these
colours are the colours that the niche market will be lodking for. As they

n the page against
the white background. Linking to Maslow's Hidrarchy of Needs, the @
model's outfit does not match the colour scheme but it still uses a pastel
shade which links in with the rest of the page. The model has clearly @L\lc
chosen her outfit to match the different colour shades on the page. This

shows creativity., Putting the model in a different colour makes tand
out on the page against the classic white backgro

The model's outfit shows maturity, femininity and s. This is shown
through the material and the colour. The colour scheme will immediately
make the reader think of elegance, grace and femininity. The design
shown on the model's dress shows that extra time and care has been
taken in the magazine so the reader may think that this attitude will be
taken throughout the magazine. Also this conveys that like most females,
they take pride in their appearance.

The phrase ‘NEW FASHION TRENDS' is the strapline of this magazine. This
phrase implies that inside the magazine it is going to show you the |atest
fashion trends before anywhere else. The niche market will be very
interested in the new fashions as they would aspire to be up to date with
the trends.

A.LD.A is a technique that has been used for this magazine. Awarenéss is 76:“7
the first part of AIDA. This is shown through the strapline and other text on .
the front cover, this makes the reader aware of the content of the
magazine. Interest is the second part of A.lLD.A, celebrity endorsement
makes the reader interested as they may be interested in the life of the
celebrity on the front cover. On the cover it has the text ‘DIANE KRUGER,
On fashion, Hollywood and being in love'. This willimmediately attract the
niche markets attenfion as people would aspire to be able to talk about
all these things, like she is. The phrase 'Whats SEXY now' will also interest
the reader and people would want to know what is 'sexy now' and may
aspire to be sexy.
The niche market will desire to have all the top trends and to look good.
The editors have chosen o highlight this as this is what the niche market
will want to see so they will desire to be up to date with all the new
fashions.
Action is the final part of A.LLD.A, the uses and gratifications allow the
reader to have the chose whether they would want to buy the magazine,



but after using all the e6des and conventions it will persuade the reader ;
@5¢L-

enough to buy the magazine.

The mode ddress uses personal pronouns such as 'your' and 'you'. {‘7&
They have used these to draw the reader in as it makes it personal to
them and they will feel involved in the magazine. As the niche market is
teenage girls it is appropriate that they have used informal language or
slang. If you read a magazine cover which uses the pronoun 'you’, you
automatically feel like it is being dimed at you. When the magazine has a

more personal approach, people believe that the magazine is perfect for
them and will encourage them to buy it. ry’ﬁ'
R

At the top of the page it claims that the magazine is 'YOUR OWN
PERSONAL STYLIST'. This makes the magazine very personal to the reader
as they have used personal pronouns. People would be interested in this

as it implies that inside the magazine there will be different styles for
everyone. Most of the niche market would aspire to have their own
personal fashion stylist so this would be the cheaper option as most
people would pot be able to afford one. This will make the reader
diately attracted to buying the magazine.

A code and ggnvention of this page is that the price is in the fop corner in
small font, making it less noticeable. This is done so that it will not put the
readers off, so they become attracted to the magazine and want to buy

it, before they see the price. If they saw the price first and are not
interested, they may not bother to read the rest of the front cover.

| chose to use fashion as my magazine genre because | love fashion and
reading about the new frends and gossip. Even though the products

inside the magazine are usually out of my price range, | find it inferesting

to look at all the different and unusual celebrity styles. Magazines like are

very useful to the niche market as it is "Your Own Personal Stylist' and a lot
of people will get their fashion inspiration from magazines like this. The

content is very interesting and as each issue there is a different celebrity to
read about there is always new and exciting things to read about. The

content fits the niche market perfectly.



Magazine analysis

P

TN
The second magazip€ that | have chosen is
‘ELLE". The genre of this magazine is also /’/7(_
fashion and only interests a minority of people,
teenage/young adult girls. The cover of the
magazine automatically attracts the niche
market through the bright, colourful fonts and
the use of the well known actress/model Emma
Watson. As Emma Watson is at the same age
as the majority of the niche market they will be
attracted to the cover as they may aspire to
be like her as she is young, beautiful and very
SRR | B [ | successful. Also she is very well educated and
intelligent. The niche market would aspire to be
like this also, as they are young and may strive to be this successful. As most
people would only know her from modelling and acting this will persuade them
to buy the magazine as they may be interested in what her life is like outside of
her profession. This conveys celebrity endorsement. Making 'EMMA WATSON'
the main focus of this magazine it conveys that the magazine is classier than
most gossip/fashion magazine and this will attract the niche market. The
provocative picture may gain the attention of a man, but they would not be
interested in looking any further into the magazine as the content that is ~ (‘
conveyed is clearly for women/girls. The magazine is known for its use of picture@’ W
and modelling throughout, so this would appeal to the niche market who are

Tnferes:d/ finding out about celebrity styles and the latest frends. A Z e

The masthead of the page is the title, ‘ELLE". Similarly to my other chosen
magazine, this is not the most obvious text on the page but it is the thing that J?g
people are most likely to recognise first as they will be looking for it. The word -
‘NEW' is in the same colour as the title and stands out as it is in a large, bright

font. This provides the denotation of this magazine. The word 'NEW' immediafely
attracts the attention of the niche market as it implies that they will get all the
newest frends inside the magazine, before anyone else. Also showing this
conveys that the content of the magazine of the magazine will mainly be based
on fashion and this is what the niche market will be interested in. By making the
content more obvious than the title it draws people in because they will
immediately now what the magazine is about and would be willing to spend a
reasonable amount of money on the magazine. Every young woman is
concerned about looking aesthetically pleasing so they may feel that this
magazine could help them be this. It gives the reader a taster of what is inside,
therefore the uses and gratifications allows the reader to decide whether they
want to purchase the magazine or not.




The word 'FREE!" immediately stands out as it is at the top of the page, next to
the fitle. It has been put in the same bold, bright colour as the title because it will
immediately atfract the reader's attention because this is what people will be
interested in as everyone likes the idea that you can get something for nothingl
The writing below informs the reader that the free gift is a 'STYLISH MAN & PEDI,
for every reader’. This is what the niche market will be interested in, especially as
it is free. This will interest the reader as some readers that will be young cannot
afford some products.

The colour scheme that has been used automatically sets the niche market. F}-‘?/Q
Similarly to my other chosen magazine, this colour has been chosen as pink is
stereotypically associated with girls. As it is a bold, bright colour is stands out
clearly against the white background. Also as there is black text on the page it B
matches the models outfit and also clearly stands out against the white ]
background. This will automatically draw their attention to this magazine as M\ 2/
these colours are the colours that the niche market will be looking for. The
variation of fonts is used for details that are less relevant to the page. This ;%M
conveys creafivity. Also it shows the reader that there has been a lot of fime and U™
care taken fo give the reader as much information as possible. This will imply
that this attitude will be taken throughout the magazine. Linking to Maslow's
Hierarchy of Needs, the model's top does not fit the colour scheme but it has
been carefully chosen to make it stand out against everything else on the page:
This conveys creativity.

The denotation of this magazine is Enma Watson. The way she is being
portrayed on the page is conveying a masculine side to her as her pose is not
very lady-like. As most people would recognise her from her role in ‘Harmry Potter'
they would automatically assume that she is a shy, innocent girl like her
character. Her clothing, pose and make-up immediately conveys a rebellious
side and people will be interested in this as they will be interested in what her life
is like and her personality. As her top is glittery it also shows femininity and this &bﬂ/
provides a contrast to the page.

Using the technique A.L.D.A in this magazine is very effective. Awareness |
conveyed by the magazine simply being on the shelves and using bold, bright
fonts to attract their attention. Also by highlighting the content of the magazine
makes the reader aware of what they can expect when reading the magazine.
Interest is shown through the way the editors have picked out words that the
niche market will be attracted to and have highlighted them to gain their
interest. An example of this is the word 'TRENDS'. This willimmediately attract the
niche markets attention as this what they would be looking for. Also celebrity
endorsement will get them interested as they may want to read about the life of
the celebrity on the front cover and aspire to be like them. Desire is the third
part of A.LLD.A, this helps to encourage the reader to buy the magazine. The
uses and grafifications let the reader decide whether they want to buy the
magazine or not. Making ‘Emma Watson' the main feature of the magazine is
appropriate for the niche market as they may feel they can relate to her as she



is at a similar age. Also as she is famous and beautiful they may desire her and

this will encourage them to buy the magazine. The niche market will also desire
to have the top frends and this is what the magazine highlights that it does,

when it says 'THE NEW TRENDS'. The magazine has created enough persuasive
to make the reader take action and buy it. The use of the catchy words and

phrases convinces the reader to purchase it as they know what it is going to be
like. If all the codes and conventions have been covered, the viewers have

either brought the magazine or regret not buying it.

Similarly to my other chosen magazine, the mode of address uses personal
pronouns, such as "your'. They have used words like this to address the reader
and make it personal to them. It makes it sound like the content is aimed at you
so the magazine has a more personal approach, The informal language suits
the niche market. This will interest them as they may be put off if the language is
complicated and formal. They want to relax after a hard day at school/ work, so
they would not be interested in anything fo strenuous.
The price is displayed at the top of the page in small font, This makes it | C@
noticeable to the reader. This is one of the codes and conventions of this page.
The technique is used for many magazines so the reader does not get put off by

the price and the content will get them interested first. If they saw the price first
and they do not like it then they may not even bother to look at the content.

| think that this magazine attracts the atftention of the reader similarly to 'Instyle’
magazine. They have both used the same techniques to do this; celebrity
endorsement, bold bright fonts and words that the niche market will be
interested in. | personally find that the 'InStyle’ magazine looks classier, more
feminine and elegant. Both magazines highlight the fact in bold fonts that the
content is full of the 'NEW TRENDS'. This is effective as they are highlighting the
content that the niche market wants to see. /
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Comparison between professional equipment p' (C

Professional  publishers have  many
resources and facilities available to them to
make their magazines look professional and
aesthetically pleasing. Photo-shoots are vital
to fashion magazines as they generally :
provide the denotation of the front cover and /
is one of the main things that attract a
consumer to the magazine. They have
access to the latest fashion items and often
use celebrity endorsement on the front cover.
Their magazines are going to be a lot better
quality than something that we are going to
produce because they have better quality
technology and all the correct resources to
be able to produce something that their
target audience are going to buy. In school we are only going to be able to produce
photos using the people around us and for a fashion magazine, trying to dress the
person in what you feel are the latest fashions and what your consumer will want to
see. This may still appear to be aesthetically pleasing to your audience but you are
unable to use features such as, celebrity endorsement. This will limit us slightly with
what we are able to produce and how we can attract our audience as much a
professional magazine could.

Professionals have access to professional studio lighting
that can make the photos look a lot better and more
aesthetically pleasing. When | take my photos | am
going to be at a disadvantage as | will not be able to
create the right lighting and lighting effects that
professionals will be able to. | will be able to edit my
photos using Adobe Photoshop, which is what
professionals use but | will not have the initial lighting
effects that professionals would have. This will cause
my photos to look less aesthetically pleasing to the
audience and also | will not be able to airbrush the
model, like other magazines are able to. Despite this,
when | edit my photos | will be able to create different effects so it looks al‘tractwe to
the target audience.
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Professionals are able to use
| _software such as, Quark to
create the magazines. In
school we only have access
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to Microsoft Publisher and
| Microsoft Word to create the
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make it look professional and
pleasing to the audience. As the main image provides the denotation of the front
cover, we are able to use Photoshop to make it look aesthetically pleasing, however,
for the rest of the magazines layout, we are unable to make it as professional as
magazine companies would be able to.

What equipment | will use

In school we have access to SLR professional
cameras. This is going to help me with taking
my pictures for my magazine as they are going
to look clear and professional. Photography is
also the skill that | am developing so it will help
me further because | will be able to use
equipment that is similar to what professionals
use. | will able to experiment using the camera
to see which type of shot | prefer the most and
looks most effective on the front of my

magazine.
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be able to crop and edit my
photos to make them look
aesthetically pleasing for the
consumers. | will also be able to
add text to my photos and copy
and paste parts of my magazines
to and from this software. This will
help me as | will be able to use
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additional software to edit my magazine and may even use this software to create

my full magazine.
W__F‘V.ln
gus ez iR _ Fe eV ';.?'L'.' na) * Microsoft Publisher is another
' : * resource that | will have access
to when creating my product.
This will allow me to do very
similar things to Microsoft Word
but it is easier to use when
producing a magazine because
it allows you to vary the layout
of the page and also move
things around on page easier. It
also allows you to publish your
work, and has features that
professional publishers may
use when creating their magazines. This is the most likely software that | will use to

create my magazine because it is easy to use for layout and design.

O O S 1
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Photoshop is the most important software that | will have
access to for my skill development. As | am developing
my photography skills, this also includes editing the
photos so they look aesthetically pleasing to the
consumers. Professionals will also often use Photoshop
so | will have access to some similar software that they
have, so my final product has the opportunity to look
very professional.

Photoshop will give me the opportunity to edit my photos
and crop parts out to make it look more aesthetically
pleasing and also, change the colours of parts of the
image and change the wzuy the Image Iﬂoks completely. As my skill being developed
A - . is photography, | do not want to have to
change the image to much as | want it
to look as professional as | can when |
initially take the photo.
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Nick Knight q,-c,g(:u

Nick Knight is one of the most current fashion phutogra"bﬁ'ﬁmf this era, he has

recently been described as ‘changing the face of fashion photography’. He has

shot photos for magazine projects and also catalogues for designers and brands,

such as Alexander McQueen, Calvin Klein, Christian Dior, etc. As well as doing

fashion photography, he also has also been approached to direct music videos, ]/\32 i
with one his most recent being Lady Gaga's, Born this Way video.

As you can see from his photography, he tends to
generally use plain and simple backgrounds so the
main image on the page stands out as being the main
focus. Knight tends to come up with new and more
creative ways of positioning the models that makes
his work particularly stand out compared to others.
He also mainly focuses on trying to capture the detail
of what the model is wearing by using effective
lighting and camera angles. As you can see from this
image, he has used lighting to clearly convey the
pattern and detail of the dress that this model is
wearing, and then used different lighting on the front
of the model, so it creates an almost silhouette effect,
which puts extra emphasis on the clothing.

Here is another photograph taken by Nick
Knight. As you can see he also uses contrasting
and bold colours for the model’s clothing, so it
stands out and looks very aesthetically pleasing
to the viewer. Knight has once again used a plain
background so the colours of the clothing stand
out and you can clearly see the detail of it.
Despite their being a few different elements that
make up ‘fashion’, he particularly focuses on the
clothing aspect of it as you can tell from his
photos. You can also see from this photo that he
has cleverly edited this photo at the bottom to
create the look he is wanting, and also makes the
image look professional. He also mainly takes
long-shots which backs up the point of him
focusing on the clothing because then the viewer
is able to see the full style that he is trying to create.

P




Research for my photography

current magazines to see what type of poses and
colours that are used on magazine front covers, |
have chosen this magazine as | particularly liked
the pose that this model is doing because by
having her arms up, it highlights her jewellery as
well as her dress and make-up which conveys the
all the different elements of fashion.

| also particularly like the photo being a mid-shot
as we are able to see the detail of what the model
is wearing and also her hair and make-up as well
which is what the consumer would also be
interested in. | think that this image will also
attract the consumer because you are able to see
the direct eye-contact that the model is making with the audience, which makes the
magazine seem more personal to the reader and may attract them to the magazine.

The colour of her dress is also creating the colour scheme of the magazine so | think
| will have to choose the outfits for the model before | decide the colour scheme. The
clothing that the model wears also clearly conveys the season so | will also have to
choose which season issue | want my magazine to be before | take the image and
the choose the colour scheme.

Here is another example of a mid-shot. In this photo as
well, she is also doing a similar to pose to the previous
one as she is putting her hands up so we are able to
see all the detail of what she is wearing. As her outfit is
different it is good that they have used a mid-shot
because you are able to see the detail of it and also the
detail of her make-up and hair. | think that this image will
attract the consumers because it is different to what
other magazines may choose to do, and also it portrays
Lady Gaga's personality because she likes to be
different.

T gy

BROWS.
TOBLEACH Hewr
The colour of her hair is also contrasting the other E&“ﬁfo i o

colours on the page which makes the image stand out v

compared to others. This is good as will attract the
consumers to look at it and if they do this, they may see something they like and be
encouraged to buy the magazine.



Project Brief
Product

A women's fashion magazine, focusing on all the different elements of fashions, so it
appeals the my target audience.

skill

The skill that | am developing is photography. | am going to use an SLR camera so my photos
are up to the highest standard as possible. | am also going to use photo editing software
such as, Photoshop, Digital Photo Professional and ZoomBrowser DK. This is going to help
me develop my skill further as | will be able to edit them so they look as professional as
possible.

Aim

| aiming to create a magazine that is going to be aimed at women around 18-28, as there are
currently not magazines out there that are trying to aim their magazines to such a broad age
range. By doing this, | will be hitting different audiences which is allowing for larger
targeting. After | did my research and guestionnaires, it was evident that people prefer to
see celebrities on the front of magazines, but as | am not going to have access to celebrities,
| am going to use a phgto and try to make it look as professional as possible and act like | am
using celebrity endpfsement. My magazine will also use a specific colour scheme that it
associated with 1uf.ru:rrn-?m, so that it looks effective and also eye-catching to the audience. My
magazine is going to be A4 sized as my target audience said this is what they would prefer
magazines to be as they are easier to read. | also found out that the main image on the front
cover is the feature that my target audience notice the most when they look at magazines,
so therefore | will have to take my photos so they particularly appeal to the target audience
and look aesthetically pleasing. My magazine will include a range of different
advertisements, such as perfume, clothing brands and make-up, however, | am just going t
create one advert, which will be for perfume. By doing this | am showing different
different elements that make up a fashion magazine. My magazine will cost £3.50 as in my
questionnaires people said they would be willing to pay £2 - £3+4, due to this, | have decided
on this price because my magazine is going to include some quite expensive clothing, so |
am trying to aim it at people that may be able to afford some expensive things. This is
similar to magazines such as Vogue and Elle magazine that are currently extremely popular.,

I am aiming to create a front cover, contents page, article and advert to clearly convey how |
want my magazine to look and all the layout and design of my magazine.
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Photo Editing
R R | [ — s — +; AS | us_ed my ﬂwn
laptop for my photo
¢ editing, | had access
to other editing

. software, such as, . J j

Digital Phate, Z. 0! ~
Professional and ¢ pet
ZuumBmstr/DK L U “"’/ {
This software is ,J'L v
especially for editing
. andlamableto ¢~
" airbrush and add
effects to the photos
that | have taken. As the skill I'm developing is photography, | wanted to edit the
photographs that I'd taken as little as possible because | wanted to create the best
effect | could from just simply taking the photo. | originally took a number of different
images so | could decide which ones | thought would look best on my magazine front
cover, and also on the other pages of my magazine. Above are the different images
that | have taken and experimented with to try and create the most professional
locking photograph for the main image on the front cover of my magazine.

.f
..?L.,ﬂ,i e

After | had taken my
photos, | chose two
photos that | believed
would be the best ones
for my magazine front
cover. Here is one of the
images that | decided to
edit. | chose this image
as | thought it would be
goo to edit because |
would be able to
enhance the colours of 2 . s - = .
the lipstick against the ﬁmﬂ; ——— _ﬂﬁ
background and also the
different shades of blue on her clothing. | feel that this made the image look very
professional and also stood out because | am highlighting different features of the
photo. By using this editing software | was able to airbrush the photo so | removed
any blemishes or imperfections on the photo to make it look more professional. As |
was able to use similar software to what professionals would use, | think that this
makes my magazine look like current magazines that are on the market already,




/fb/(';'_

because they always make the m
aesthetically pleasing as possible’

Is look perfect as they want them to lock as

ol G\

The second software | used enabled me to
change the brightness and contrast of the
images, so they look aesthetically pleasing
and also stand out against other
magazines. This is the software that | used
to highlight the different features of the
image to make certain parts stand out. |
was also able to crop the images so they
would be the right size for my magazine. |
think this was the most effective part of my
editing as | think it made the photos look
more professional and aesthetically
pleasing. | think after editing my photos,
they started to look like something you

would expect to see on a fashion magazine, because there was emphasis on the
clothing and also make-up in the photos.

The photo on the left is the original image that | toock, and on the right is the photo
once | had edited it. As you can see, | brightened the image because it originally
looked quite dull, by doing this, it makes it stand out more against the background
and also makes her skin look brighter and more appealing for a magazine front
cover. The image has to look bright as it needs to stand out on the page and this is
also the first thing that consumers will see, so they need to be attracted to by it. |
then changed the contrast of the image so it emphasised some of her features, for
example, the dark lipstick with dark eye make-up and also dark sleeves on her
dress. | think that this highlights the fashion element of the photo as it conveys the
different colours put together in the image so they all go together and also creates a



14
colour scheme for the magazine. Finally, | cropped the image so it would fit on my
magazine front cover.

Here is the second image that | chose to edit, the photo on the left is the unedited
one and the phto on the right is after | have edited it. As you can see, | once again
brightened the image to make it look clearer and more defined because the photo
originally looked quite dull. | did not need to change the contrast of this picture very
much because | decided for this image that | would use more pastel and natural
colours, so they did not need to be emphasised. Despite this, as | brightened the
image, it creates a contrast between her dark eye make-up and the pastel colours,
which highlights the beauty of the image and different combinations of colours used
in fashion. | also, cropped the image so it would fit the front cover of my magazine.
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'GET THEL®+K
FOR 2014' &

Women's fashion is forever changing and evolving, each day, each year-:

ASHION experts are suggesting that 2014 is going to bring back a lot of
the older styles that were once popular. At first they may not seem so
appealing but in later months you will see them all over the place. In the
fashion industry some trends with last just a mere second but others will
make monumental history. It's just up to you how you wear it and what makes you

look attractive.

One noticeable style that is already becoming popular is fringes on top
of tights, tops, skirts, dresses and most women'’s clothing nowadays.
This was last fashionable during the 80's and is one of them fashions
were it will look great on person and not so good on the
next. Despite this, it's a great hit with all the popular high
street and designer shops.

Fringe Dress, £280,

Hats off!

Get ahead in the fashion world

'Fashion is a way of life, Il
karen Milen  NOt just what you wear'

-Vivienne Westwood

Coloured Jeans,
£40, Topshop

Don't miss..
MUSIC

with a bespoke headpiece.. Contrast hat, T
Want a good tip for this season’s £120, Hg:; 3: o

top hat? Stephen Jones — whose  Stephenlones

celebrity clients include Vivienne
Westwood and Dior — predicts
black and white block hats with a
classic shape. He says 'Think
dramatic headpieces that make a

statement without being too fluffy’.

For more *how to wear’ tips and
designs, visit
www.stephenjonesmillinery.com

Following on from his 2012
record-breaking album Long
Way Down, Tom Odell has
come back with an amazing
chart topping album, Hold Me.
Modele particulary loves track
3, Grow Old With Me.

Also worth a listen... Miley
Cyrus, Wrecking Ball
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Skills

Skill level at
beginning

Skill levelat the end

How | have improved

Questionnaires

Intermediate - |
have created a lot
of media
questionnaires in
the past at GCSE.

Advanced - | have
conducted a good
range of open and
closed questions as
I have carried out
questionnaires and
a focus group. |
then analysed them

| have produced focus
groups and also
questionnaires and ensured
| had a range of different
open and closed
questionnaires so |
gathered the correct
information that was as

to gather my detailed as possible.
results so they are
clear.
Research Intermediate - | Advanced - | have | have done primary
have researched conducted a good research and also
different range of both researched existing
magazine primary and magazines to see how they
audiences inthe | secondary research | are produced. | have also
past for GCSE in this unit. looked at the different
media. media theories involved in
making these. | also looked
into how professionals
work and how | will work.
Planning Beginner - | have Intermediate - | | have planned the whole
not used a range have tried to plan outline of my project,
of different as much as braking it down and setting
planning possible, but myself deadlines for each
methods before sometimes things part of the product. |
so | need to don't go to plan, produced a production
ensure | plan therefore affecting | schedule and created a time
thoroughly. your timings. plan. I stuck the plan as
much as possible allowing
time for any contingencies.
Photography Beginner - | have | Advanced-1hadto | When taking pictures for

done a small
amount of

photography on
the past but not
at this level for a
magazine that is
trying to attract

an audience.

consider different
aspects of
photography and
different effects |
could use on the
cameras, so | have
experimented with
the zoom, camera
angles, shutter
speeds, etc.

my magazine | had to
ensure that they looked as
professional as possible so
they would appeal to my
target audience. I also had
to make sure | got all the
lighting correct, because
otherwise it would take a
lot of editing to get them
how | want them to look. |
also had to ensure my
camera was on the right
setting.




Layout and design

Intermediate - |
have created a
magazine in the
past so | have
experimented

[V Advanced - |

researched how
other magazines
were laid out so [
could get the best

| used Publisher and Word
to make my magazine, as |
thought these were the best
software to use as they are
easy and good for using

with different layout and design both images and text,
layouts and possible. | ensured
designs. there is a good
balance between
the amount of
writing and also
pictures.

Use of ICT Intermediate - | Advanced -1 have | [used the Apple Macsso |
did ICT at GCSE experimented a lot | could use software such as
so I am aware of with different Photoshop to enhance the

the basic features | softwares, such as development of my skill
thatl am able to word and and also my magazine. |
use on laptops publisher,and also | specifically improved my
and computers. used the Apple ICT skills on Publisher as |
Despite this, | am Macs to discovered all the different
not very clear on features you could use.
how to use the
Apple Macs.

Editing Beginner - Advanced - | have | did not originally know
despite me using used a range of how to use Photoshop, and
photography in different editing now | am able to use the
the past, | have software so | feel | basics of it to create the

not edited my know have good effects | wanted. | also used
photos using this | knowledge on how | Digital Photo Professional
software before. to use them and which enabled me to
create the different | change the contrast of the
effects that [ want. | images and airbrush any
parts of the photo that I did
not want to make it look as
professional as possible.
Analysis Intermediate - | Advanced -1 have | [have analysed a range of

have had to
analyse a lot of
different media
products in the
past for GCSE
media.

had to carry outa
range of different
analysis, such as,
questionnaire
results, existing
magazines, other
photographers and
also of my product.

difference things
throughout this unit. |
researched media theories
that would enable me to
conduct reliable analysis
and also created graphs to
back up my analysis.




Y 7/24

Time Management

Intermediate - [
am used to
having deadlines
set so | have to
always stick to
my plans.

Intermediate - |
have been able to
stick to the
deadlines [ have
made, but
sometimes other
factors affect my
timing which led
me to go off the
plan and time plans
1 had set myself.

I set myself deadlines
which enabled me to
ensure | was also using my
time management correctly
and ensured that | got all
the work done on time.

Clogs evdlamee g

sl
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Focus Group to test my product

Once | had created my product, | have decided to test it to see whether it meets the needs
of my target audience and also what they think are the pros and cons of my magazine. | am
going to use women aged 18-28 as this is who my target audience are, and this is who will
be buying my magazine,

/

People | interviewed:

Issy Jones: aged 17, unemployed
Mary Cooke: aged 19, part-time employment
Lorna Butler: aged 21, full-time employment

Front Cover:

Uz | think the colour scheme works really well as it is the summer issue, and you can
immediately tell the magazine is for women. | also really like the image on the front as her
pose is different so it stands out to the audience.

MC: | really like the main image on the front and also | think the black text on the page really
stands out and highlights the main articles on the page which is what the reader wants to
see. The page also has a good layout as all the information is clear and does not look
overcrowded, | also really like how the colour scheme is the same as the colours of the
model’s clothing.

LB: The tasters are the page are really current to what is currently going on and what the
reader will want to see so | think people would be attracted to the magazine. | also think the
date and price are prominently positioned as this is important information that the reader
will be looking for.

Contents Page
U: | think the images on the contents page really conveys the genre of fashion which is what

the consumer will be looking for. | also think it is clear and the layout looks very creative but
clear.

MC: | like the font that has been used as it look feminine and the text is very clear and easy
to read. The background being plain white also makes the writing stand out as the text
colour contrasts this. The picture of the word ‘FASHION’ also conveys that the magazine is
clearly focusing on fashion, as this is the genre.

LB: | like the layout of the page as it is clear and easy to read. | also like how that there are
images related to the articles which shows what the main articles are in the magazine. The
subtitles on the page makes it very clear to the reader what the content and also format of
the magazine will be.

Perfume Advert

11: | think the layout looks really effective because it is very simple and clearly conveys what
it is advertising. The photo/quote at the top always works really well because it implies that
the perfume is more than just something you wear.

MC: | also think the layout works really well. As Chanel is a very well known brand it is good
that the brand name is clear so it stands out and people will recognise it. The quote/photo
at the top is also very effective.




LB: | like how the perfume bottle is positioned in the middle so people will know which
bottle of perfume it is, as Chanel do a range of different perfumes, so it is clear to the reader
which bottle it is.

Article

l: I really like how there is 3 different parts to the article, so it is not just telling you about
fashion but it is telling you about the fashion lifestyle as well. It is also good that it is telling
the reader about the latest fashions because this is what they will want to see.

MC: | really like the layout because it is not the stereotypically layout for a magazine articles
so it conveys that the magazine is different which may portray the fashion in 2014 is going
to be different. | like how it is giving the reader an idea of the fashion lifestyle as well,
because people may desire to live this life.

LB: | like how there is a range of both designer and high street clothing being used as
examples because it allows for larger targeting because people may be able to afford
different things. The layout is also really creative. The eyes as the ‘oo’ in LOOK also looks
really effective and very creative.,
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Magazine Evaluation

.z

The g | chose for my magazine was fashion. | decided to choose this genre as this is what |
am most interested in and quite often purchase this myself. | went round local supermarkets
to try and find out what the main codes and conventions of a fashion magazine are. After
finding this out | decided that | was going to create a magazine suited for young female
adults, focused on an age range of 18-28. This is a fairly wide audience so it will appeal to lots
of people, and allows for larger targeting.

The aims of my magazine were to create a front cover, contents page, article related to my
magazine and an advert. As the genre of my magazine was fashion | had to make my
magazine as suited to women as possible so it would suit the niche market. | did this by using
colours that are stereotypically feminine and womanly, such as; pink. This would attract the
attention of the niche market as these are colours that they would be looking for when
buying a magazine. '

I had to use the approgriate software to create my magazine and for this | used Microsoft sé(/%
Word and Micr Publisher. To edit my pictures and writing | used Paint Shop Pro and

FotoFlexer which enabled me to remove backgrounds and change the colours of the pictures.

| chose to put my magazine in A4 based on my guestionnaire results, The majority of people

said that they prefer an A4 sized magazine because it is easier to read and more clear.

My front cover (s n on the left) contains the main
codes and entions of magazine front cover. | have C/ Q_
chosenapastel colour for my masthead asitisa
summer edition, so | wanted it to look bright and
summery, so it was clear to the consumer, what season
issue it is. As | have used pink as well, these colours are
stereotypically associated with women so it will be
immediately recognisable to the audience who the
magazine is aimed at. The text is also bold so it stands
out on the page, so it may start to become
recognisable to consumers if they want to buy the
magazine again. These colours also connote purity and
summer, so they will As the name of my magazine is
‘modeéle’ it is quite clear to the reader that the genre of
the magazine is fashion because fashion is the
connotation of the word model. Also the connotation
of the French term ‘modéle’ is sophistication and
glamour. This is appropriate for my magazine as the genre is fashion. Originally | chose to put
the title behind the picture but | thought that because the picture is black and white the bold
pink writing would stand out and attract the reader’s attention. Although the masthead is
very important, it should stand out so that the reader can remember for next time what it is
called, if they are planning on purchasing the magazine again.

The front cover is also a codesf my magazine. This is my own photo that | have used and then
edited it using a range of different software’s, such as Photoshop, Digital Photo Professional
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and ZoomBrows K to make the image look more professional. | chose to take the picture
as a mid-shot so | would be able to portray the different elements of fashion, such as the
clothing, make-up and hair. | experimented with changing the image to have a white
background but decided that it looked more professional when using this background, as
although it is not completely plain, the model still stands out clearly and you still find yourself
focusing on this. | thought the picture looked more effective like this as it shows the detail of
the model but also has some background to make the image look more interesting. The close-
up provides the denotation of the front cover as her facial expression conveys her opening
her mouth slightly and looking directly at the audience. This makes the photo look almost
seductive and it partly creates the mode of address because her looking directly at the reader,

makes the magazine look more personal.

The colour scheme of my magazine is light pink, whitaﬁ«ﬁﬁue chosen this colour
scheme as pink is stereotypically associated with women and black is very bold and will stand
out. | have varied the shades of pink so that some parts of the front cover stand out more
than others. This is also effective as it makes it interesting and does not look boring to the
consumer. | have chosen to keep the background colour different as it provides a contrast to
the other colours which makes the photo appear classy. Also as the majority of the tasters are
in white writing, so they stand out against the background. | have also placed the main taster
in black so it is clear that this is one of the main articles so it will attract the audience. A

convention of my magazine is the picture being related to fashion, which is the genre. This
picture will be generally attractive to the niche market and they may aspire to be like her as

she is very pretty. / f'
| have chosen the name ‘modéle’ as it means ‘model’ in French: 1 chose to change the word tw&

French instead of English because Paris is stereotypically Known for being the ‘chic capital of
the world’. Also the word ‘modéle’ sounds a lot more elegant compared to ‘model’. This
makes the magazine sound unique as it is in French but being sold in England. | chose to use
this word as my magazine name as it relates to the genre of fashion. Also fashion magazines
are historically known for containing beautiful women and using models to show off the latest

fashions.
| have made sure that | have inctude@?mlg the price and barcode on the front

cover. | have placed these at the bottom so they do not stand out to the audience and are not
immediately put off by the price. | have included a freebie which is clearly conveyed on the
front cover. | have chosen to just state that there is a freebie inside, instead of showing it on
the front, so it will create interest and the reader will feel intrigues to know what is inside the
magazine. | chose do this as my questionnaire results conveyed that people would be more
persuaded to buy the magazine if there was a freebie offered. As it states this next to the
masthead it is something that the reader will immediately see, This will draw the consumer in
as they think that they are getting something for nothing and the majority of people will
naturally desire ave something free.

ine of my magazine is on the left hand side as this is the first thing we will read, as
we read from left to right. This is one of the main features of my magazine so | want it to
stand out to the consumer immediately, This is also what the niche market, who are
interested in this genre, will be looking for. As | have used the words ‘TO DIE FOR' this implies
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that the outfits in this magazine are going to be amazing and will be exactly what the niche
market will be interested in, The niche market will aspire to have only the best outfits and
that people would look at and would ‘die for’. This hyperbole exposes the importance of
looking good for young women.

I have also included other tagters on my front cover so the reader can decide whether they C,ZQ
want to buy the magazine or not and what they should expect inside the magazine. For one of

my tasters | have included the word ‘exclusive’ when it mentions a certain style of make-up. |

have used underlined bold letters so it stands out. This will grab the reader’s attention as the

word ‘exclusive’ implies that you are only going to see an article in this magazine and

nowhere else. This will encourage people to buy the magazine as they will feel like they are

reading a unique article. Another taster that | have included when talking about ‘RACHEL

SMITH' is saying that she is talking about how to ‘GET A BEACH-READY BODY'. This is what the

niche market will be interested in as most young adults aspire to have the perfect body for

going to the beach. 7?::&'—7

The hypodermic neéEITé'lTechnique is used in one of my tasters which is, ‘GET A BEACH-READY
BODY". This taster instructs the reader to do something and it makes them feel like they have
been given a direct instruction, so they must do it. This is effective as they will feel like they
need to buy the magazine as they have been told to do something that is inside the magazine.

My contents page shows what is featured inside the
magazine and which page each article is going to be
' | on.lhave incorporated a range of different images to

S0 <o

BEAITY

REAITYCRUSE ' | give the reader an insight into types of things they will
33 = S Wy Fwiliee'l lash Epsi i i a

sz see in the magazine, and also, it makes it look more
B - G tha daes et gl aesthetically pleasing as there is more visual things on
s i the page which makes it interesting for the reader. |

58 U have chosen to make 2 particular articles stand out on
- this page as these are the 2 main features of the

- ::':: fubindeat= | magazine and | want this to be clear to the reader,
&P & ~ S Aot ik Also the page that these articles are going to be on is
- & !

e in a large bold font so it stands out against the rest of

THAVIL

& 2t i e o the page. As the articles are both fashion related, this
A is what the reader will be looking for and expecting
. | inside the magazine, so if this immediately grabs their
‘ | * attention then they may be persuaded to buy the
' magazine. | have chosen to use pictures that are a
- - medium-shot camera angle so the reader can see

what the model and celebrity are wearing, this is appropriate in my magazine as the genre is
fashion.

I chose to use this font for the writing on the page as | thought it looked quite feminine but
also easy to read. As | have varied all the other fonts on the page | think that it makes the
page interesting and the more important pieces of information can stand out against others
on the page. | thought that | would use black for the majority of writing because it stands out
against the white background as it is a contrast, also peoples’ eyes adjust to black and white



iyt

the most so by using both these colours they will find it easy to read. This may persuade them
to buy the magazine as they do not want something that is hard to read after a long stressful
day, which is when most people would rea agazine. | chose to use these colours so that
my colour scheme throughout the m ne is consistent.

My contents page uses A.l n many ways. Awareness the first part of A.ID.A, is used on the : )

contents page as it simply makes people aware what they are going to be reading about in
this issue. The second point of A.|.D.A is interest, this is shown here through the pictures
because this is what the consumers will want to see inside the magazine and they will be
interested in what the content of the magazine is. The pictures that are used here are what
the reader will be interested in as the genre is fashion. | have also used a picture of the model
on the front of the contents page as it is one of the main features of the magazine. The
consumer may aspire to be like her as she Mcun so they will be encouraged to buy
the magazine. Desire is the third part of A.LBTA. This is shown through the reader simply
desiring to be like the models shown throughout the magazine. The whole contents of my
magazine may also create desire as all the articles inside are what the reader will be
interested in and they will be reading about things they desire to have and desire to be like.
This technique of desire will encourage action. Action is the third part of A.l.D.A. This is simply

implied by the contents page provoking the action of reading through the pages that are
available.

The uses and gratiﬁtéme shown on the contents page by giving the reader a :h:-iceﬂ:'-g

whether to actually read the pages that are shown on the contents page, or to select one that
they actually favour more. The hypodermic needle is used also on this page by giving
information after each sub-heading on the page. This is important for the niche market
because they would want to immediately know what is in the magazine. This also conveys a
clear and simple layout which is important because this is what people expect from a
magazine, as they want it to be easy to read.

There are various mnﬁ(ﬁz within my contents page. Firstly the word ‘beauty’ is f“?{_

constantly repeated. This word creates the connotation of instant gratification which is what
the niche market will be looking for. This is effective because then the reader will be aware of
what they are expecting inside the magazine. My contents page also includes denotation, for
example, the picture of the models will immediately make the reader think of fashion and the
new trends. This is appropriate as the genre is fashion.

'GET THE Ls s K | The main part of my article is about the new trends and

| i 5 , §
FOR 2014' & | what to WEEIF in 2914. | decided to base my article on this
s ek e g hif kg, ik g - as my questionnaire results revealed that people would

A mrie o revpeming o 1 e s b ok o most likely to see articles about the new trends in a
fashion magazine.

My article has plain white mise en scene as | wanted all
the information on my page to stand out because there is
a lot to take in. Also | wanted it to stand out to the target
audience as this is what the target audience will be
interested as they will aspire to ‘GET THE LOOK FOR 2014'.
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Also this is one of the main tasters of the front cover so this is what they will want to see
straight away. | used a bold simple font so that it is easy to read and is bold on the page. On
the word ‘LOOK’ | chose to put eyes as letters ‘O’ so that it would make the page interesting

and unique. This is also effective on the page as people like to have an all round ‘Good Look’
and they will want people to look at them.

I have chosen to place quite a few pictures on the page as there is not just one article on the
page. All the pictures that | have used are related to the articles on the page and shows
people how to get the all round good look that they will aspire to have. The article not only
just has pictures but is gives the reader information about where they can purchase the
products that they are reading about and how much they will cost. | have chosen to use
products from both high street and designer shops so it appeals to everyone; people who are
willing to pay a lot and people wi;@_,are not.

My article uses A.l.D tly by simply telling them the new fashions so that they are aware j

of what to wear in 2014. This applies to the market that | am trying to interest as this is what
they will want from a fashion magazine. Secondly, my article creates interest, this is down to
the celebrity endorsement on the page. Having the celebrity on the page wearing the product
that | am talking about in the article, it will interest the target audience as they will aspire to
have the latest trends that the celebrities are wearing. Also all the products on the page will
interest the target audience because this is what is in fashion at this time and for 2014. Desire
is the third part of A.LLD.A, | have incorporated this in my article as the target audience will
desire to have the best ‘LOOK for 2014’ and they will aspire to have the same trends as the
celebrities. The quote that | have conveyed on the page is by 'Vivienne Westwood' as she is a
fashion icon and extremely well known in the fashion industry, the target audience will desire
to be as well known as her in the fashion industry. Action is the final part of A.L.D.A, this is a
personal thing as it is up to them whether they want to take action and purchase the products
on the page. However | think that my magazine would make the target audience want to take
action and purchase the magazine as this is article is what they would be interested in.

— M

On my advert | have once again used a plain white mise en scene to
make it look professional make the information on the page stand
out. It is important that the information is clear on the page
otherwise the reader will obviously not want to purchase the
product. | think that the page looks very elegant as the perfume
bottle is very sleek and feminine and the writing is very bold and
not too fancy. The statement picture at the top of the pageis a
picture that | have taken myself. | took this picture from another
magazine so | took a picture of a picture. | thought that this
statement would be appropriate for this page as it gives the reader
CHANEL the impression that this product is better than the rest and it is
doesn’t just make you smell nice but it is more than that. The
colour scheme is the same as the rest of my magazine; white and black. | did thissoitis
consistent throughout my magazine and makes the magazine look more professional. Also if
my magazine consists of the same colours the whole magazine will be cheaper to produce.

wnamt
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| have chosen to make my advert quite simple as | do not think this product necessarily needs
lots of information as the product simply speaks for itself. The brand name ‘CHANEL’ is a very
expensive well known brand thatthe target audience will aspire to have so when they see the

brand name they will im ately be interested. /%/

ons technique is conveyed here as it gives the reader the chose whether
they want to purchase the product or not as it does not force them. This is effective as they
do not want to feel pressured by the magazine. | also think that it is appropriate for this
product as it is very expensive and some people may not be able to afford something of this
price.
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“It’s important to love what you do; how do

, you find motivation to be successful doing

something you dislike?” - Pharrell Williams




Taylor wears:
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ince the age of 14, when she
persuaded her finance e@c-

utive parents to move from

suburban Pennsylvania to
Nashville to pursue her Country-singing
dreams, she’s been musically blessed.
Her second album, 2008’s Fearless, won
her Best Country Album at the 52nd
Grammy Awards in January 2010, and
also crowned her the youngest-ever
winner of the Album of the Year, aged
just 20. this was also just four months
after she was handed the Best Video
gong at the VMAs, where an interloping
Kanye West stormed €6

on the stage,

I’'m not going

i

Ao X~

has to say about you, like ‘Yeah, but |
hear she’s crazy’ or ‘Yeah, but | hear
she’s been on a lot of dates’, people can
never be fully satisfied with your suc-
cess. Nowadays, | can’t go for lunch with
my guys friends because people will say

IH

we're dating, it's a tricky one

But why should she? In 2013, Tay-
lor Swift is the most successful young
pop star on earth - 12 record-breaking
entries in the just-released Guiness
World Records 2014 , including fastest-
selling single in digital history for Never
Ever Getting Back Together - she’s been
the face of CoverGirl, is a
‘brand ambassador’ for Di-

snatched the microphone fo say I'm et Coke and Forbes esti-

and declared that Be?roncé never going mated that she earned $57

was the more deserving million between June 2012
to date

winner. In just a few
months, Taylor’s fame sky-
rocketed and the world
couldn't be happier!

Rather unfairly, she's
also known in tabloid quar-
ters as a serial dater, due to
her dating Jake Gyllenhall, Taylor
Lautner, Conor Kennedy and Harry
Styles (but who can blame her). At the
Golden Globed this year, Tina Fey made
fun of her, stating: “Taylor Swift, you

!IJ

stay away from Michael J Fox’s son

But does this reputation bother her?

anyone high
profile again
but, it’'s just

less chaos! 99

-June 2013 alone.

She reads no inter-
net entertainment news
whatsoever, or blogs, and
bans herself from
Google alerts.

“You can be obsessed with
bad things people say and the good
things, either way you're obsesses with
yourself and I’'m not—you can become
unhinged so easily.” she says. “Vanity
can apply to both insecurity and ego-
tism, so | distance myself because | feel

everything.” - Gemma Jones
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Edit Log F

‘ The first thing'| decided to do was create {1 L,{E i

YO“H TIMES _ the masthéad of my product as this
! would be one of the first things that the
mf' Youn Ll FE reader would see on the page so it was
{ important to ensure it looks aesthetﬁi’c/allyﬁ
pleasing. | tried out various differen
logos and decided that this would be the
best one for my product due to the colours included and also the image itself. | also tried
out various different fonts for the masthead which you are able to
YOUR TIMES. l/ see below. | decided to go with the font above as | thought it would
_ -5(/ YOUR LIFE attract the reader’s attention the most as it is clear and bold so will

NEWS WHAT'S HOT CELEBRITIES SHOPPING SPORT FASHION

stand out compared to other magazines. | also edited the internal
Vours m‘ , links on the page as | originally had the links placed down the left
YOUIR MIFE hand side of the page. | decided to edit this as | believed it looked to
much like a website and | would also be able to fit more images and tasters on the page if |
moved it, so it gave me the opportunity to attract readers further. The subscribe option is
also placed at the top so it is one of the first things that the reader can see.

The second thing that | placed on the
page was the first taster of my magazine. |
chose this as | thought it was very curr
and also suitable for both genders.
ensure that it fit the page, | cro
image so it fit 34 of the width of the page
so | was able to show the social

WHTAY fvvn wo e networking link. Despite this, before | cropped it, the image was
news wwrs v camame worrns worr s originally placed out over the full width of the page (as shown
~<y on the left) with the social networking link underneath.
However, | decided to change this as it did not allow me dj
enough room for all the tastérs on the page as it took up too ﬁ{;&' .
much space. After doingthis, | then added in the title of the \O\.QC,

o R o 2R
taster. | varied the font of the title but once
again went with something that is bold and is
likely to attract the reader. | also changed the colour so it did not make the page look boring
and made it stand out more as it looks more interesting.

HOLLYWOOD STYLE SELFIES




THIS WEEES BEST DEESSED

The final part of my f;c;t/pa(ms also

showing the varying gepre, of fashion and @L
agterond R social networking, as well as the first part,

ik ey celebrities. | did some research into some

you find motivation to be successtul doing celebrity quotes so | would be
SomuNing you G~ TR Wikicma able to incorporate it into the
magazine, and | thought this one was quite appropriate for the target
audience as they are likely to be at the stage of their life where they are
deciding what they want to do as a career and in the future. The photos that |
included on ‘THIS WEEK'S BEST DRESSED’ were also originally placed on the
right hand side of the page, but it restricted me with the amount of space
that | would have for other articles. After changing this, | decided to add
arrows onto the side of the images so it shows there are more images

available. \

S R G L T LT T ER

Y] e

Viesnas Whia

RSB For my double page spread |
| used Microsoft Publisher so |
A changed my page so it would
75/ | be a double master page, so |
| was able to place the image
over both pages so it looked
like one whole article. After
doing this, | selected which
image of Taylor Swift | would
~ like to use and set the
background of it as transparent so it would have the same background as the rest of the
pages. | placed the image mainly on the left hand page as | wanted it to be the focal point of
the article, but made sure part of the image was on the right page so people would know it
is one whole article. |then added the background to *“* s Ly
the pages which was chosen based on the colours of
her outfit so it would create the house style of the
page. | then added the text to the page. | wanted to
place her name to the left
of her as people read
from left to right so this is
the first thing that they
would see on the page. |
tried it out with various

different fonts but chose this one as it appears quite feminine. |
also added the twitter logo and her twitter account below her

—

/




name so people would immediately see this also, What she is wearing Is also placed at the
bottom in small letters as | did not want it to a main feature of the article but would be
there for people to know.

BB | then wrote the main article on the right hand

e e side of the page. | decided to place the first
SEE :;..‘.'_:._..::'-.. : letter of the article in a bold large font as |
_ S Eemme thought it looked professional and also a lot of
EEeT »:.:r.':.m_:_ current magazines do this already. | also
W =SS SERSE== | decided to make 2 columns for the writing so
=== "'F""_...':.""' . it looks more interesting and aesthetically

pleasing for the readers. The quote that | have

placed in the middle of the article is also for
* this reason and | have seen it often used in
magazines nowadays. | think this becomes the focal point of the article and it likely to grab
the attention of the readers as it is about her love life, | think the overall layout of this page
looks very professional and something that you would see in a magazine containing a
double page spread. | ensured that | edited everything so it suited the layout that | planned
for this page and also so it included the main codes and conventions and suited the genre.

polt
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Once | had created my product, | decided to test it to see whether it meets the needs of my
target audience and also what they think are the pros and cons of my magazine. | am going
to use both girls and boys between the age of 13-18 as they are in my target audience and
will also be the people viewing my magazine.

Focus group to test my product

People | interviewed:

Ellie Jones: aged 18, employed
Harry Winters: aged 14, full-time education
Lucy Davies: aged 16, full-time education

Front cover:

EJ: | think the range of different articles on the front act as tasters to the magazine, and look
very appealing to the target audience. It also really suits the audience as they have used
social networking references, which is what the audience will want to see as this is their
interest. r
HW: | also think that the tasters are the page are very suited to the audience and is what the
audience will want to seg’so they are likely to look further into the magazine.

LD: | think the ma d looks really good on the page and really stands out which is good Z) C
so the audience will recognise it, it is also a conventional feature so this is what they will W
expect. The colours used are also not gender specific which is good as both men and women

will be attracted to it and understand that it is aimed at both genders. The tasters are also

what both genders will be interested in.

Double page spread:

EJ: | think having the article over both paged really works as it makes it more detailed and
also aesthetically pleasing for the audience. By using Taylor Swift also it can be seen as
appropriate to both genders because she is similar age range and a lot of young people will
desire to be as successful as her at this age. The colour scheme is also not gender specific
meaning it is likely to attract everyone.

HW: | also think that using Taylor Swift is good use of celebrity endorsement as the target
audience is likely to recognise her immediately and may be interested in reading the
magazine further. Placing the article on one page and the image on the other is also really
effective as conveys that this is the main article and looks aesthetically pleasing.

LD: The links to social networking is once again very good here as this is what the audience
will want to see and relate to. Also stating the clothes she is wearing is good as it links to
fashion and this is what the target audience will be interested in. Despite this, the clothes
she is wearing would not be affordable for the readers which could be seen as a
disadvantage. The article overall looks very effective and informative.



Evaluation

The brief | was given was to create a print version of an e-magazine with the genre of youth
culture. The target audience for this magazine would be both male and females aged 13-18.
As | was unaware of what the genre youth culture entailed | carried out some primary and
secondary research and decided that | would base my magazine on celebrities, fashion and
social networking as this would suit youth very well as these are some of their main
interests. | was also not aware of the main codes and conventions that e-magazines had so |
had to look online at existing e-magazines. As my magazine was being aimed at both
genders and young people with different interests, | had to ensure that | was able to provide
the audience with content that a lot of people would be interested in so it would allow for
larger targeting.

The aim of the brief was to create a front cover and a double page spread. As the genre of
my magazine is youth culture | had to ensure that | created my magazine so it would
immediately attract the whole target audience and be suitable for both men and women
aged 13-18. | was able to do this by using a colour scheme that was not gender specific, for
example, grey. By doing this it ensured that it did not particularly attract one gender and the
audience were immediately made aware of who it was being aimed at. | was also able to do
this by the fonts and images that | used, for example, | did not use curled fonts that could be
seen as feminine and also | did not use a large amount of feminine or male images, such as
cars or models, etc.

To the left is the front cover that | created for my e-

YOUR TIMES. | sascras | magazine. In order to suit the brief | ensured that the front

f YOUR LIFE cover would be suitable to both men and women and |
Niws WiaTs HoT crusams smoems wonr saon | NAVE Used images and colours that would immediately m.l_,( " /
| attract the younger and also older readers. To attract the p

; younger audience | have ensured that | have used bright
bold colours, especially on the logo and throughout the
front cover as these are the things that are likely to attract
them as it will grab their attention. By varying the colour
scheme also it makes the magazine more interesting which
is effective as a lot of young people lose concentration

A B iy A i easily, so by varying the colour scheme throughout, it is
g AT SR Wt likely to hold their attention. To attract the older audience

however, meaning 16-18 year olds, | have constantly used

social networking links as the majority of both male and females this age would be using

some sort of social networking sites and possibly even people younger. This is effective as

the readers may see something that they particularly like and will be able to f Ifow this

person on Twitter so they will be able to look into it further. The main tasters on the page C{]@C



are not gender specific and are likely to be things that everyone will be interested in so the
audience will not think that they are particularly aiming the m azine at a certain gender.

The subscribe option that is placed next to the masth s particularly suited to the target LaLg
audience as it conveys the uses and gratifications theary as it gives the readers the choice

whether they want to sign up to the magazine or not. | have chosen to give the readers a

choice as some people this age may feel that they only want to read the magazine

irregularly as they may not have time to read it every week due to school work and work

that they are likely to have. Whereas, younger people who do not have exam stress may feel

that they want to subscribe and read it every week. By giving them the option they do not

feel pressured which is also effective as they are likely to read magazines in their down time

when they are relaxing.

The mode of addréss of the magazine clearly conveys the genre of this magazine as | have -t

used words such as ‘selfie’ which the target audience are likely to recognise and feel like

they can relate to. Using words like this also is not likely to attract an older audience so

younger people will feel like it is specifically aimed at them, which is what they will like as it

is more personal to them. This is also effective as magazines are usually read when relaxing

so they would not want to read anything that is to hard or tiring. _ .
F":' \_./\frCI

The hypodermicrieedle is also used on this page by providing images after each subheading—

on the page so the reader has a small insight into what the rest of the magazine will contain, 5 G—Cﬁ
for example, ‘This week’s best dressed’ has three images underneath it but inside the '
magazine there will be a full article on this. This is impartant for the niche market as they

will want to immediately know what is inside the magazine so they are able to decide

whether they want to read further. Young people may also lose interest easily so providing

them with pictures is likely to hold their attention as they would not be attracted by lots of

words and if they see something they like, they will be tempted to read further.

£/

e | have fiirstly worked to the

il S e T B brief here as | have chosen to
Temmmeeewe | do an article about a celebrity

| Tommemm smememem==w | hich is what the majority of

e e e e the youth are interested in as a
e g sy s lot of young people desire to

| s et paing T S

| o e—mwws | |ive celebrity lifestyles and

T LY TN R ———
i ppyar gelng e w7

e o dam meeeesem | know about celebrities. The
T profile agein = ee——— celebrity that | have chosen is
sty B e b e also only slightly older than my
: S, e | target audience so people may
e v | mummmeesewe | think they can relate to her and
2 ' also desire to be like as she is
so successful at such a young age. It could also be suited to both genders as even though it




could appear to quite a feminine article, Taylor Swift is very attractive which is likely to
attract boys and also the article clearly conveys that it is about her love life which is what a
lot of young people will be interested in as they are probably of that age where they will

start having relationships.
Bm/ DA
I have also suited the article to the gerre and the specific topics in youth culture that | have Cy L~

chosen as | have incorporated social networking and also fashion into the article. | have

placed Taylor Swift’s Twitter account underneath the masthead so readers are likely to see

it and feel like they can get closer to her by following her account. | have also linked it to

fashion as | have stated at the bottom what she is wearing, for people that are interested in i Q
fashion. She is also likely to be wearing the latest trends so they may feel that by looking at ﬁ_[:-(('c
what she is wearing, they will be able to keep up to date with the fashions as most young

people desire to have the latest fashions.
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Action Plan

A C.-QC\

Action How When Achieved | Contingency Notes
Write Action Create a table outlining 11/2/14 Look into Make sure | am
Plan the different things | will different parts always
need to do far my Unit of the unit. organised and
2. stick to the
dates.

My own Research into the 3/3/14 Use the Look at what
Research making of my media internet to my target
Methods product. look into the audience are

content of my interested in
magazine - and look at
Youth Culture. current e-
magazines. |

Existing Research other e- 12/3/14 Ask teacher. | Study at least 2

Products magazines as | am not magazines and
currently aware of any. look at their
Look into how they are design and
made and the content of layout so | am
them. Also, ensure | look able to create
at the layout and design the most
of the magazines so | am professional
aware of how to do it for magazine
mine. possible.
Analysis of Compare strengths and 14/3/14 Use the Ensure | look at
equipment weaknesses of my internet, or ask the analysis
available equipment compared to people already between
what professionals use, in this professional
prafession. equipment and
my own as
there will be
some
differences.
Layout Start the layout of my 18/3/14 Use the Make sure my
magazine, drawing examples that | layout is

sketches for each page. edited to get aesthetically

an pleasing and

understanding. | will appeal to
the consumer.
Context Add in the context of my 21/3/14 Look at existing | Make sure the

magazine, ensuring it magazines for content is

has a high literacy level. ideasand also | related to the
my secondary | magazine and

and primary easy to read,

research.

Design Ensure my design and 30/3/14 Look over my Look over my

layout is good, make work, ask final piece of
final improvements and teacher and wark and make
adjustments ensuring | class for their any
have developed my skill view. adjustments,

fully.




Edit Log Show the different 2/4/14 Doitas|go Look over my

stages of how | have through so 1 do | final piece of
edited my magazine and not have to | work and make

suited it to the brief redo all my any

work. adjustments.

Evaluation How have my skills 5/4/14 Ask teacher. Look at how |
improved over the have improved

process of my creating my skills.

my product.

#~
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magazine.
Glamour offer
the magazine in
both print form
and have also

e R L
-np.-dsur
k‘ bought out an

Fomanrs Tarcand
EL-’.L".&E“ ~ online version

of the magazine so peuple are abie to access it easier and it also allows for larger targeting.
Similarly to the Vogue e-magazine, it contains the stereotypical codes and conventions of a
magazine, for example, bold masthead and tasters about what is inside the magazine.
Despite this, as it is an online version, there are many features that are different to the
stereotypical print magazine, for example, no barcode, no contents page, etc. As thisis a
fashion e-magazine, it is likely to only interest a certain audience, being women age;_i‘ 13-40.
The images and text on the page will immediately make the audience aware of this, as they
have used specific clothing items and they are also likely to recognise the brards and
people’s names on the front, which is something that would not attract meén to the
magazine. Although this is a large age range, the magazine offers content for everyone, as
they have celebrity news and also hair and beauty tips which C;l"l"appl‘f to any women.
Offering a varied content theref—:::-re allows for larger targv;lé as more people are likely to
be interested in the m g‘azlne

L-.rr-'h- il T

An unconventiopal feature of this magazine is that it does not have a stereotypical frant
cover as it do€s not have any models or celebrity endorsement to try and entice the reader
to look at the magazine. Despite this, they have used clothing items and also tasters on the
page, such as celebrity gossip to try and attract the reader to the magazine. They have used
a bold title for main article on the page which is ‘'GORGEOUS SPRING DRESSES’, this is likely
to attract the reader as they will think that by reading the latest fashions magazines, they
are likely to keep up to date with the changing fashions which is what they are likely to
desire to do. By making the content stand out and clear on the page it is likely to draw the
reader in and they may prepared to spend a reasonable amount on the magazine, Also, the
use of the word ‘gorgeous’ is likely to attract them as this is what all women will want to
feel, so they may feel that by reading this they are going to achieve this. The dresses that
they have also used clearly convey the spring/summer season which will clearly make the
reader aware of what month issue this is and also they will know the colours that are in
fashion for spring which is what they will want to see.



Furthermore, another taster on the page includes 'NEWS AND OPINIONS’, This is likely to
attract the audience as it is providing the reader with information and gossip about
celebrities which the target audience is likely to be interested in. The information provided
also has a time underneath of when the news was posted which will make the reader feel
like they are constantly up to date with the latest news about what is going on which is what
they may want. This almost acts a contents page as the reader has the option to look further
into the article, so they have a range of different things that they can choose to read, just
like they would in a print magazine. This is the uses and gratifications media theory as the
reader will feel like they are not pressured into looking into any articles and they have the
choice what they want to read about. They have also offered a range of different articles
that is likely to suit all ages, for example, ones about Simon Cowell and also about Rihanna,
therefore conveying that they are aware of what everyone will be looking for and interested

in. Z
aﬁ 12 s for £12 - endy £1 80 mawe + FREE actess to digital editioml _ L//‘lj ‘q" é{

Glamour has also used Maslow's hierarchy as they have incorporated a deal for the reader
and telling them to ‘SUBSCRIBE’, which is placed on every page of the magazine. This links to
Maslow as it allows the reader to feel part of something as they will feel they are able to be
constantly updated on the latest fashion and news which is what the reader is likely to want.
As they are also offering a deal ('12 issues for £12 + FREE access to digital editions’) they are
likely to be more persuaded to subscribe as they will be getting something free, which
everyone will desire to have. They also have the option to look online and also a print
version of the magazine so it is suiting the needs of everyone, as different people may
prefer different things. They have stated this in capital letters to attraetthe reader’s \/
attention and have also placed it on each page under the masth so the reader will be /M (':if:j‘-

constantly aware of it and are likely to see it straight away wifich may encourage them to o

read further, The button to subscribe is also black which is contrasting to the mise en scene,
therefore making it stand out more.

Similarly to the Vogue magazine, the main colour scheme of this magazine is black and
white. Although these colours are quite bland, they are contrasting therefore making the
important text stand out and also the colourful images on the page, so it does not draw the
reader's attention away from the main focus points. Black and white are also seen as quite
professional and mature colours, so the reader may think that these colours r
magazine as they will want it to be neat and professional so it is aesthetically pleasing. They
also look stylish on the page as they are simple which links to the genrv.l’uf the magazine as it
is fashion. White also connotes purity and femininity which is what the target audience will
aspire to be so they may feel that by reading the magazine they will be able_td’f:le like this.

The masthead of the magazine ‘GLAMOUR' has been placed in bold blagk writing so it
immediately stands out to the reader, therefore making it the denaotation of the page. It is
also contrasts to the mise en scene so it clearly stands out as the main text on the page. As



e-magazines are fairly new compared to print magazines, they have clearly put the title at
the top and in the middle of the page so the audience is likely to recognise the fqntf‘:-ind also
name of the magazine straight away so they are aware that it is Glamour magazine, whereas
in a print magazine they may have part of the title covered as the audience is already likely
to know the stereotypical layout and features of the magazine without having to look at the
masthead to much. The name of the magazine being Glamour is also likely to attract the
reader as the target audience may desire to lead a glamorous lifestyle and they may feel
that by reading this magazine, they will be able to do this.

The internal links on the page act as the contents page of the magazine as it gives the reader
an insight into what the magazine has to offer. It also gives them the option to look into the
different things on the magazine, so they will feel like they have a choice. They have used
generic links for the magazine underneath the masthead which they will offer every month
and then they also offer specific links to the latest articles that they are providing above the
reader. As they have placed it above the masthe&d;and below the masthead, it is one of the
first things that you notice on the magazine, so the reader may be immediately persuaded
to look further into the magazine. They have offered a range of different things so they are
clearly aware of their target audience and are trying to offer things for everyone, such as
‘Detox Tips' and ‘Sexiest Men’, so this may appeal to 2 different age groups.

They have also used the media technique AID éuut the magazine which is very | o
effective. Awareness is simply made through fh} gazlne being available in both shops and
online so everyone will have access to it in various different places. Also by highlighting the
content of the magazine it makes the reader aware of what they will be expecting. Interest
is shown through the way that the editors have clearly chosen specific words that they think
are going to attract the reader to look further into the magazine, such as ‘NEW TREND
ALERT’, as this is what they will be looking for. Desire is also shown through uses and
gratifications as it lets the reader have the choice whether they want to read further on
through the magazine as they may desire to be like/have what they see in the ma
Finally, the magazine needs to ensure that the magazine is persuasive enough
reader want to take action and read on or subscribe. If all of the codes a
have been covered the viewers have either bought the magazine or wi

ine.
make the
tonventions

regret not doing so.

rawe @ Atthe top of the magazine they also offer the option to follow the
magazine on various social netwarking sites. This is effective as the
majority of the target audience is likely to be on a social networking site
as they have become increasingly popular over the years. Particularly

Facebook for the younger generation they will be able to relate to this as it may
CHegaTne allow them access to the magazine via their phones, etc. This also
Rt iees allows for larger targeting as there are millions of people who use social

networking sites so they will be able to advertise and also make their
followers constantly aware of the latest fashions and news which is what they will wa
H[tf E (0






Analysis of e-magazines

\;’9 (}[_J_E Here is an example

of an e-magazine.
This magazine

ALTUMN WINTER 201415

Milan Fashion Week contains the
stereotypical

il ik - codes and

N conventions of an

Salraroge Fermegamo
Mlarco de Vincenze

bars and a

masthead. From
GIORGIO ARMANI this you are able

e Pl

to see that the
today's nees layout of this e

magazine has some of the conventional features of a magazine, for example, the masiil)e/d A K
cover photos, the date and an insight into what is going to be inside the magazine. Despite

this, there are unconventional features of the magazine that are included due to it being an
e-magazine. As this e-magazine has the genre of fashion it is only likely to interest a certain
audience, young adult girls. The images and text on the page immediately links to the target
audience as women are likely to recognise these brands and the models on the frontare

purely based on fashion, which is something that men would not be attracted

E-magazines still use the stereotypically media theories, for example, AIPA! Firstly this M L‘*"-ﬁ"
magazine creates action through the navigation tools on the side of the page, these acts as
the tasters that are on the page as readers are able to navigate to the different areas of the
magazine. As they are able to see the different features of the magg_zine immediately, they

them, which is likely for the target audience. The main taster.dn the page is also the main

article on the page which is ‘Milan Fashion Week’ so the réader is immediately aware that

the rest of the magazine is likely to be based around this. This article is also an

unconventional feature of the magazine as they have used two main images on the page to

attract the readers attention, so they are able to get a further inside into ‘Milan Fashion

Week' compared to what they would on a print magazine. Secondly, interest would also be

created thrﬂugh the tasters and main image of the page, this is due to the main taster as the '4 f
target auduen“ce is likely to desire to have all the latest fashions so by looking further into
this article, thn?,.r may feel they will be able to see this.

are able to decide whether they want to read further if 55,;:_.? g on the magazine interests

fif[’i‘/z A



ment and have used

sire to have, For example, on

the front page they have clearly highlighted the desi brands that both these models are

wearing, this is likely to attract the reader’s attention as they will probably desire to have

wear these brands as they re‘the latest fashions and are seen at Milan Fashion Week. This .

also links to the hypodermit needle as the target audience are being told these are the ,J"*’, ﬁ/y
latest fashions and they‘are immediately going to believe it because Vogue is known for =

being one of the leading fashion magazines and the audience will trust this.

Throughout this e-magazine they have also used celebrity endo
brands that the target audience are likely to recognise and

They have used // VOGLE

celebrity _ . People and Parties
endorsemery o _ e fomadidn's ociobrterd pormmalithan e «
further here as they Wi e s

have used the

Oscars as an _ The Oscars
opportunity to e 2014

portray the latest vara e 304 At A
fashions to the o
target audience.

This is something

that they are likely m
FEERLARY I0%4
to be interested in  sancansvom "

as celebrities are L

known for wearing their best outfits at the Oscars so the target audience will want to see

what they're wearing as they are likely to desire to be like this and also wear similar things

to what they are. The use of this celebrity endorsement will also allow for larger targeting as

even people that are not interested in fashion particularly are going to be interested in the

Oscars as it is related to films. The sub-heading they have also used is going to relate to the

target audience as parties are what they are likely to be interested in so they will want to

see celebrity ones also, this would also link to youth culture as this is the type of thing that , ,\2{
teenagers are interested in and will want to read about. The strapline here is also ‘see M\v de
fashion's most celebrated personalities here’, this implies that by reading this article, you

are going to find out more about the celebrities and their personalities which is likely to

interest the target audience as they will probably desire to be like them and live the

celebrity lifestyle that they do. ) "
{1’“ [ﬁV&l S

The model’s outfits also show maturity, fei"hininit-,r and class. This is shown through the
material, style and colour. The colour scheme that they have used will immediately make
the reader think of elegance, grace and femininity, which the target audience is likely to
aspire to be. The photography and layout and design also clearly convey that they have
taken extra time and care into the magazine and they have particularly chosen models and



outfits for the front cover that is likely to attract the audience. isalso conveys that
females take pride in their appearance.

i
They have also used Maslow’s rchy here as the option to M
‘SUBSCIRBE NOW' is also placed on every page, which is allowing
the reader to feel part of something. For example, it implies that if
they subscribe they will feel part of the magazine and feel like they
are being constantly updated on the latest fashion which they are

SUBSCRIBE NOW ¢ i
10 seuns fie anly £15.95 + FREE Bls e |IKElY to want. They are also offering a ‘Free’ gift which is going to

gl BRP 542
interest the target audience as everyone will desire to have a free

gift which is expensive. They have also stated it in capital letters to attract the reader’s
attention so they are tempted to subscribe due to the free gift. ‘SUSCRIBE NOW' is also an
imperative so the reader will feel like they have to do it and also may feel that if they do
they are going to be able to keep up with the latest fashions which is what they will aspire to
do.

The main colour scheme of the magazine is black and white. These colours are quite bland
however it suits the magazine well as it allows the different images on the page to stand out
which are the most important features, so they do not draw the reader’s attention away
from the main focal points. They are also contrasting colours so the black text clearly stands
out on the page against the white background. This also makes it easier for the readers to
read as it is clear on the page, which is what they will want to see as the target audience are
likely to have full-time jobs so they may only have time to read in the evening when they are
likely to be tired. Black and white are also seen as very professional colours so it looks stylish
on the page which links to the magazine genre as the target audience will want to see an
aesthetically pleasing page that is linked to fashion.

The links on the side of the page act as the tasters on the page as it gives the reader an
insight into what is inside the magazine. They aléo act as the contents page of this magazine
as it shows the reader how to access the different pages and what is on each page of the
magazine. This highlights uses and gratificati

5 as the reader has the choice whether to 7?'-%/'
is what they will want to see. The tasters on

the page are also displayed with images so it makes it more aesthetically pleasing and

interesting for the reader,

carry on reading the magazine or not, whic



Questionnaire results

From this you are able to see
What are your hobbies and that the most popular hobby
interests? is socialising with friends.
This links to the genre of
youth culture as youth
culture involves what peers
think of each other and how
young people follow what

- E other people do in order to
' ' J do what they feel is right in

<& ¢ /sxi'etv. The second most
popular hobby is social

networking. This is a very

& important as nowadays the

majority of my target

audience is likely to be involved in some form of social networking and a lot of what they do
will involve this. | am going to incorporate this into my magazine as | will have a twitter and
Facebook page linked to my e-magazine and also | will include this by linking it to celebrities
and things they have done via social networking. My target audience is likely to relate to this
as this is what they are doing already. Celebrities is also another thing that | am going to
incorporate into my magazine, as you can see my target audience is interested in this as this
can be suitable for all ages and also both genders. By doing this | am allowing for larger
targeting as this is what the whole of my target audience will be interested in. | will also link
celebrities with fashion as a lot of people in my target audience are going to desire to have
similar style to what celebrities have as this is often the latest fashions. ff-'iz:/_-f‘ =
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From this you are able to see

Do you think there is a gap in that my target audience
the market for youth culture? believe there is 2 gap in the
market for media products

with the genre of youth
culture. Due to this, | have
mvyes | decided to create a print
version of an e-magazine as |
think that there are no general
magazines around that are
specifically targeting people of
this age; the majority usually have a specific genre, such as fashion or music. | think because
| am going to make the magazine general to both male and female teenagers, | think there
will be a gap in the market for this and also my target audience think so to which is

B Mo




important. Due to this | think my target audience are likely to be enticed to buy this
magazine as it provides them with lots of different content.

After doing my
Would you prefer to have questionnaires | found
CElﬂbritiES, models or nrdinarv out that the majority of

my target audience
would like to see
celebrities inside the
magazine. As my t

people inside the magazine?

® Celebrities | olds this isdikely to be
| Models due to them desiring to
o be like the celebrities,

therefore wanting to see
, them throughout the

magazine. Linking to my
first graph also, one of the main interests was celebrities, therefore portraying that this is
clearly a main interest for my target audience and this is one of the main things that is likely
to persuade the target audience to buy the magazine. | am also going to incorporate the
photos of celebrities into other parts of the content therefore making it interesting and
aesthetically pleasing for the target audience.

Would you rather look at From this you can see that e-
an e—magazine, rather than magazines are hecoming more

. - ?/ popular as 6 out of 10 people said
apr nt magazine they would prefer to look at an e-

magazine. This is good for the target
audience as looking at e-magazine
does not cost anything, so as the
target audience are between 12-18,
they may not be able to afford to
buy magazines as they are generally
quite expensive. This conveys that
Yes No they may be more persuaded to

B o= R Bl
| T

look at an e-magazine as they do
not have to pay for it. They may also prefer to look at something online as nowadays a lot of
people’s lives revolves around technology and they always have access to it which is what
the target audience may be looking for as they may have to travel, etc. f‘[r}‘ g



Research of Youth Culture

Youth culture refers to the way in which teenagers live

their lives. Youth culture can be seen as two different

elements. The first element refers to culture which can be YQI"&
defined as the symbolic systems and processes that

people share within society. The second element is youth,

which makes the culture specific to adolescents and 3 | Il I
differs at least partially to the older generation and also CAJI_ I-E
other cultures. Youth culture became particularly popular

when it became more popular for adolescents to gather

together as teenagers wanted to fit into society and wanted to follow what everyone else of
their generation was doing.

Youth culture can be perceived in many different ways, both as good or bad thing. Youth
Culture can pertain to interests, styles, behaviours, music, beliefs, vocabulary, clothes and
sport. The concept behind youth culture is that adolescents are a subculture with norms,
mores, behaviours and values that differ from the main culture of the older generation
within society, giving them what many believe is a distinct culture of their own. This can be
seen as a good and bad thing, as it can sometimes be seen as “conflict with those of the
adult world”. However, in my magazine | am going to portray the good side of youth culture,
being young people’s interests and captivate them into learning new things and having new

interests. -~
http://en.wikipedia.org/wiki/Youth cu1tur’/ /% BKZD

Examples of youth culture could be:

e Teenagers wearing band t-shirts as they are following are certain music group.

® Hairstyles that exhibit lack of conformity such as brightly coloured hair, spiked hair,
etc.

e Certain interests or hobbies that is stereotypically associated with the younger
generation.

s A change in clothing, for example, wanting all expensive brands as this is what peers
are doing.

e Achange in the types of media that adolescents prefer, for example, magazines over
books.



Comparison between professional equipment

One of the main industry standards software

that is used for publishing and layout and
QUEI I"kxpress 1 0 8 o 'ﬂesign is Quark. It is the world’s most widely
Love Print. Live Digital. " jsed professional page-layout software and is

used by designers and also large publishing
houses. It enables publishing to create professional designs and layouts to ensure that it suits the needs of
the consumer and is aesthetically pleasing for the target audience. Professionals are able to produce a
variety of layouts from single page flyers to large multimedia projects, such as magazines, newspapers and
catalogues. There are many different features that are available to professionals that enable them to
create the best layout possible using this software.

With this software you are able to Aa 2
synchronise pictures so all pages may @’
contain the same pictures, background or & @ Fd ol
information. This means that professionals

are able to keep the same house style e ,x' T e | T
throughout documents and also prevents -/

inconsistency throughout their products

which is vital for it to look professional. . ﬁ

There are also design and typography llll
features which ensures that all work is up to

industry standards. Professionals will often Pridulan Trnemrsphy T Ay PR T et

create the articles and pictures d then edit them, and then finally place them onto a Quark document.

e

Photoshop is also seen as industry standard software when creating
media products like magazines. Professionals will often use this
initially when they are editing their photos to make them look as
aesthetically pleasing for the audience as possible. This will make the
magazine look professional as they are able to edit and put effects on
photos to enhance them, clear up imperfections in photos, remove
and change backgrounds and merge photos together. This is an
effective software to use as it is easy and is one of the leading editing
software for photography as it has the most features.

-

-

/JL}& 1

Professionals will also have access to professional
camera equipment to enhance the layout and design of
their media products. For example, for a fashion
magazine, one of the main features that is likely to
attract the audience are the photography images in on
the front cover or inside the magazine. This is a vital part
of media products as they have to incorporate the
photos into the layout of the magazine to ensure it looks
as aesthetically pleasing to the readers as possible.




Equipment | will use

One of the main software | will have
access too to create my magazine will be

DR e b b e s e
L T X LT TN S NN gt 1.5 7 IR ¥ |

. oAy 5 IR A e ERT S
- i Microsoft Publisher. As the skill that |
E;:'..: am developing is layout and design, it is
- vital to ensure that my magazine looks
§ — aesthetically pleasing to the reader so
;ﬁ_— = they are encouraged to look further into
§ Useidars the magazine and are immediately
:deite attracted to it. The codes and
conventions of an e-magazine are
e different to the stereotypical print
prissem

. : _ magazines that you see in shops, so as

' ' e-magazines are fairly new, people may
feel a bit apprehensive to look read them at first, so | need to ensure that the layout is clear and
what the reader will want to see so they are persuaded to read them again. Microsoft Publisher will
enable me to vary the layout of the magazine and moves things around easier on the page, this will
be helpful when creating the magazine as | will need to look into different designs to ensure |
choose the most suitable one. | will be able to design and create the different codes and
conventions of an e-magazine using this software as | will need to create internal and external links
and also decide the basic things of my e-magazine such as the colour scheme and masthead, etc. It
also allows you to publish your work and will give me a better guideline on how to create a print
version of an e-magazine as it has features that professionals are likely to use. This is the most likely
software that | will use to create my e-magazine as it has a wider variety of features to ensure my
magazine looks as aesthetically pleasing as possible.

Software that | will also have access to
is Microsoft Word. This software will
enable me to crop and edit the photos
that | will use for my e-magazine and
also give a simple A4 layout so | am
able to create the base of my
magazine. | will also be able to create
backgrounds on this software and also
use different fonts to make the
magazine look attractive to the reader,
this will be helpful when creating the
masthead of my magazine and also the
different fonts for each section of the e-magazine. | will be able to edit some features on the
magazine using this software and then also copy and paste items to and from it so | am ensuring |
use the most suitable software at all times so | ensure it looks as professional as possible. As | am
developing my layout and design skills, | will able to use this software to create a basic design of my
magazine so it will provide the base of my magazine and will enable me to edit the different
features of my magazine.




ASS
Photoshop is also editing software that | will use when creating
my magazine. This is not going to be particularly helpful when
developing my skill but it will ensure that the layout and design
of the magazine is overall aesthetically pleasing to the reader.
This will enable me to edit and create some of my photos to
ensure they suit the house style of the magazine and also they fit
in with the layout. It will also make the magazine look very
professional as this is often what professional editors will use
when creating their products. It is vital that the magazine looks
professional so it will encourage readers to use e-magazines
more often as they are fairly new and may prefer to have a print magazine, so it will encourage
them to use them again.
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Experimenting with different designs

YOUR TIMES, YOUR LIFE

Here is one of the fonts and colours that | experimented with. The font is Accent SF. |
decided not to choose this font as | thought that it could make the magazine look a bit
unprofessional. | also do not think that using red would be very effective as it does not
contrast with the background so it would not stand out as much on the page, which is what |
would want it to do. Despite this, | thought that red would be quite appropriate for target
audience as it suits both genders and also appears quite informal. Red also connotes gossip
so the target audience are likely to have an idea of the genre of the magazine. It is also quite
a round font which could appear quite friendly to the audience, which is what they will want
to see.

YOUR TIMES, YOUR IFE

The font here is Adamsky Outline SF. | quite liked this font as it appears quite informal to the
audience which would suit the genre of the magazine as it is youth culture. | chose to place
it in black as it would contrast the background and as the font is not very bold, it would

need to stand out as much as possible. Despite this, some parts of the text are faded which
does not make it very clear to the audience and may not stand out very much as it is not
very bold, which the masthead needs to be. As the font also appears quite computer
generated, some may not be aware of the genre of the magazine and may be encouraged to
pick the magazine up.

Yo imes, you™ ife

Here is another font that | experimented with which | selected from the website
www.fontspace.com. | thought this font appeared quite youthful and fun which is what |
want my magazine to portray as my target audience is both genders between 12-18. | think
it would attract the audience as it also appears quite informal so it is likely to grab the
attention of a younger audience because it does not look boring. The colour that | used
however could appear quite gender specific as blue is stereotypically associated with men.
This is one of the factors that stopped me from using this as | want the magazine to stand
out to both genders. | also decided against this as | thought it would look too busy on the
page along with the rest of the images and text.
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