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PREFACE

Exemplar Use

Please note, that use of this exemplar material is restricted to your sole use
in connection with your delivery of an Edexcel Limited qualification and
programme.

You may not sell, copy or distribute the exemplar material without express
consent from Edexcel. Edexcel disclaims all liability in connection with any
claims which may be brought against you for your unauthorized use of the
work.

Registering for the Exemplar Material Exercise automatically binds you to the terms
and conditions stated above.

Notes on the Exemplar
Please note that:

e The original portfolio work has been reformatted and condensed to
reduce the file size and document downloading time.

e The portfolio exercises are original candidate work and may contain
grammatical errors and spelling mistakes.

e Some items may have been removed altogether, please refer to the
notes by the Principal Moderator for specific references.

Principal Moderator’s Notes on the Exemplar:

It must be emphasised that these examples of student work are from a real centre and
students and, as such, are neither exemplar materials, nor examples of “perfect” work.
The publication of these materials is intended to give centres an idea of how students
were able to meet the criteria. The commentary below refers to the Assessment Criteria
level rather than grades. Grade boundaries for all subjects are set each year based on
the achievement of the cohort however the Assessment criteria and therefore the
Standard remain constant.



AS Media Production: Demographics Lecture

Name: Date completed:
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4. How might knowledge about your audience’s behaviour patterns help
you as a media producer?

\/0\4 com  alker Yo med to saib fe  behuniew
puﬁ’mb c;F vao—v-r ’h‘f% ondience . Th\; mu\,\@/
o }uf%aﬂ' avchence m()wd move Yoy medic
s H’lf\g ll‘-%bl. &ow\e_Ttuhs l1) rejét(-é "o [},




5. What problems are there with the socioeconomic model for segmenting
audiences?
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6. How does Young and Rubicam’s system solve these problems?
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8. Who is the tribe model particularly effective for and how does the tribe
model segment audiences?
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Channel 4 and Segmentation /

Task One
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| found that there are more female viewers than male on Channel 4, E4 and More4 and more male
viewers than female on Film 4, which suggests the programmes that Channel 4 and the sister

channels are broadcasting, are targeted towards females and contain content that interests females
more. Film 4 most likely is targeted towards men, because men generally enjoy watching films more o?y\ :

than females.

channels

Age Profile of Channel 4 and its sister
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I found that Channel 4, More4 and Film4 are shown to be aimed at the 55+ age group; this may be
because people of 55+ have more time to watch television than younger people, and these channels



Channel 4 and Segmentation

feature shows which interest them such as game shows and documentaries. This is strange as many

of the shows on these channels are definitely seen to suit a younger audience. E4 was aimed clearl
aimed at 16-34 year olds; this is because the programmes shown on E4 are directly targeted at a M )
younger audience, with shows that show issues in which younger audiences have to deal with.

Social Grade Profile of Channel 4 and its
sister channels
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| found that Channel 4 and its sister channels are aimed at the A, B and C1 groups. This is most likely
seeing as these groups have the most money, therefore can contribute to the channels profit more.
Channel 4, E4, More4 and Film4 are all channels not funded by license fees, therefore are not
guaranteed to have money. This forces them to make as much money as they can from the viewers
through advertisement and sponsors. Seeing as A, B and C1 socioeconomic groups have a highe .
status of job they generally make more money, which is primarily what Channel 4,and sister %(/(
channels need from viewers. \'/

Task Two
Channel 4

Target Audience: The target audience for Channel 4 is aimed at the socioeconomic groups A, B and
C1. This is because they generally have more mon y than the other groups. This is important
as channel 4 makes its money from advertising”Therefore they are going to want to attract
the people with more money to watch their programmes. They are aimed at the female
gender. This is generally because most of the programmes featured on channel 4 are nyf
interesting to the female audience, such as soap operas like Hollyoaks. Also channel 4 |
aimed mainly at the age group of 16-34, this is noticeable from the various shows directed at
teens and young adults such as friends.

Key Programmes: Hollyoaks — Aimed primarily\tyﬁards females and 16-34 year old audiences, this
reinforces the gender and age profiles. y\
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Friends — Aimed primarily towards females and 16-34 year old audiences, this
reinforces the gender and age profiles. 2

Peep Show — Aimed towards the 16-34 year old audience, this reinforces the age W
profile.

Location, Location, Location — Aimed towards the socioeconomic groups ABC1,
this reinforces the socioeconomic group profile.

Channel 4s target audience show: Hollyoaks, this programme is a key example of how channel 4 is
aimed at females; it is a soap opera, which are watched primarily by females. This is also the\/’\l}
case with this soap opera. Hollyoaks is also a good example of how channel 4 is aimed at 16-
34 year olds, seeing as the characters in the programme are of this age and they deal with
the problems that this age group deals with. Hollyoaks also covers the socioeconomic grouV
of ABC1, as the show includes families and lifestyles of people from those groups.

E4

Target Audience: The target audience for E4 is aimed at the socioeconomic groups A, B and C1. This
is because they generally have more money than the other groups. This is important as E4
makes its money from advertising. Therefore they are going to want to attract the people
with more money to watch their programmes. They are aimed at the female gender. This is
generally because most of the programmes featured on E4 are more interesting to the
female audience, such as soap operas like One Tree Hill. Also E4 is aimed mainly at the age
group of 16-34, this is noticeable from the various shows directed at teens and young ad\ty{s
such as skins. “/f/‘

Key Programmes: Skins — Aimed towards 16-34 year old audiences, this reinforces the age profile.
Scrubs — Aimed towards 16-34 year old audiences, this reinforces the age profile.'/

)
Smallville — Aimed towards the 16-34 year old audience, this reinforces the age \W '
profile.

Ugly Betty — Aimed primarily towards females, 16-34 year old audiences and the
socioeconomic groups ABCI, this reinforces the age, gender and socioeconomic group
profiles.

E4s target audience show: Skins, this programme is a key example of how E4 is aimed at 16-34 year
olds; the 9 main characters of the show are all teenagers and the main storyline is based
around college/teenage life. Skins accommodates for females as females generally enjoy
soap/dramas and like to see romance and relationships, which are presented thoroughly in
Skins. The show also covers the socioeconomic group of ABC1, as it includes the lifestyles -
and behaviours of people with slightly more money, such as going to clubs and buying the
“trendy” clothes.
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More 4

Target Audience: The target audience for More 4 is aimed at the socioeconomic groups A, B and C1.
This is because they generally have more money than the other groups. This is important as
More 4 makes its money from advertising. Therefore they are going to want to attract the /
people with more money to watch their programmes. They are aimed at the female gender.
This is generally because most of the programmes featured on More 4 are more interesting
to the female audience, such as Brothers and Sisters. Also More 4 is aimed mainly at the ag(
group of 16-34, this is noticeable from the various shows directed at teens and young adults
such as Without a Trace.

Key Programmes: Brothers and Sisters — Aimed primarily towards females and 16-34 year old
audiences, this reinforces the gender and age profiles. /

socioeconomic groups ABC1, this reinforces the age and socioeconomic group profiles.

Without a Trace — Aimed towards 16-34 year old audiences and the

Curb your Enthusiasm — Aimed towards the 16-34 year gld audience, this
reinforces the age profile.

ER — Aimed towards 16-34 year old audiences, this reinforces the age profile.

More 4s target audience show: Without a Trace, this programme is a key example of how More 4 is
aimed at females; the main storyline is based around a murder and investigation plot, which
favours the females. Without a Trace shows interest for 16-34 year olds, as the murders and
crimes committed play to younger audiences’ likings in terms of action. Without a Trace
covers the socioeconomic group of ABC1, as the main job line is of an upper class, where a
person from ABC1 could have the same job as they do, but someone from DE wouldn’t.

Film 4

Target Audience: The target audience for Film 4 is aimed at the socioeconomic groups A, B and C1.
This is because they generally have more money than the other groups. This is important as
Film 4 makes its money from advertising. Therefore they are going to want to attract the
people with more money to watch their programmes. They are aimed at the mzll,e(gerﬁer.
This is generally because most of the programmes featured on Film 4 are films, which is
generally what males want to watch. Also Film 4 is aimed mainly at the age group of 16-34,
this is noticeable from the various shows directed at teens and young adults such as Blade II.

Key Films: Night at the Museum — Aimed primarily towards males and 16-34 year old audiences, this
reinforces the gender and age profiles.

I, Robot — Aimed towards 16-34 year old audiences and the socioeconomic grou BC1,
this reinforces the age and socioeconomic group profiles.

Night Watch — Aimed primarily towards males and 16-34 year old audiences, this
reinforces the gender and age profiles. _/
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Austin Powers in Goldmember — Aimed primarily towards males and 16-34 year old
audiences, this reinforces the gender and age profiles.

Film 4s target audience film: I, Robot, this film is a key example of how Film 4 is aimed at males; the
main storyline is based around robots going out of control from being common household
helpful robots, to attacking civilians and a cop trying to stop them, this is action packed
therefore male orientated. I, Robot shows interest for 16-34 year olds, as there is high action
scenes and futuristic machines. I, Robot covers the socioeconomic group of ABC1, as the
main job line is a cop, which lies in the group of B. Also there a high tech and futuristic
weapons and machines, which refer to large amounts of money and research.

Task Three
E4

Skins

Skins is a soap drama based around 9 teenagers who attend a college. This is significant as the
audience they are trying to attract are from the same age range at 16-34 and also go to college. The \Wk
problems that the characters face attract the target audience, as it may be problems that they have | G0 2 (]
to deal it. The variation of different characters featured in skins have different personalities and W
appearances, this attracts their target audience as they can relate to one of the characters that most

/ \ resembles themselves.
9»55 The characters:

o~

Examples of how the characters have varied personalities:

Effy — “Enigmatic and elusive, Effy’s the queen bee - attractive to all =
around her, utterly in control of herself and totally independent”. As ‘ M '

quoted by E4 (http://www.e4.com/skins/the-gang/series3.html)
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1) — “Master illusionist JJ's got a huge imagination, with child-like { W\A 2
excitement, he dreams up entertaining schemes”. As quoted by E4 ’
(http://www.e4.com/skins/the-gang/series3.html)

They attract their female audience from the basis that females generally like to watch shows with an
aspect of drama or soap. This is a part of skins with its interesting storylines based around issues that ?W

the audience may deal with. $
/O{V\AL&W i

It tries to capture the socioeconomic groups A, B and C1, from featuring the houses the characters
live in, the lifestyle the characters go through e.g. further education (collgge) and the possessions
the characters own. /

Editing: Skins has a fast paced style of editing where by the opening scene has about 50 shots in
under 30 seconds. This appeals to the audience as younger audiences thrive on action and fast faced
visuals. The first scene in series 3, episode 1 starts slow, but builds into a fa%éce when the
character realises he has a problem of being late.

Presenters and Characters: The characters in Skins show stereotypes of teens of the audience. It
shows the characters in ways in which teens behave in real life, which gives an element of realism
and gives the audience a way to connect to the show. The audience is also connected to show
through these characters as they may see one that most resemblt‘e}/fhemselves.

Setting: The setting of Skins is based in an urban area. It is a common representation of where
college students talk to each other and engage in activities. This urban setting is a real setting which
allows the audience to relate to the characters more as they could see themselves interacting with
friends in the same area.

Programme Content: The stories and content on Skins show the lifestyles and behaviours of
teenagers that go to college. With the issues of relationships, parties, jobs and homework, show the
lifestyle of teenagers. The behaviours of teenagers are shown in Skins from the frequent change of
moods of the characters and immature/independent attitudes.
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More4 N‘WWM

Without a Trace S)C
Without a trace is a drama involving 5 characters. The storyline is based around a detective tedm Mﬁl/&
that are trying to uncover the mysteries of crimes and murders around there city. This app#als to 16- 7<

higher end because of the thriller and problem solving aspect. The cast is mainly people in théir30s,
which relates to the target audience and all have a successful job, which gives the audience %A
something to aspire to.

The Characters:

Examples of how the characters have varied personalities:

Jack Malone — “Growing up in Pittsburgh, Pennsylvania,ZL Jack's mother

committed suicide when he was 16.” She attempted once before but Jack caught

her and made her promise not to try again. She agreed but asked him not to tell

his father. He has suffered intermittent guilt for not preventing her death and \ M 7 N
wishes he had told his father. “As quoted by Wikipedia

(http://en.wikipedia.org/wiki/Jack Malone %28Without a Trace%29)

Samantha Spade — “She was raised in a poor, troubled home in the town of

Kenosha, Wisconsin and as a result is particularly empathetic to kids in troubled 5
situations. She was very unhappy as a teenager and tried to run away when she \ W\M)' ¢
was sixteen, but was stopped by her mother and a policeman.” As quoted by

Wikipedia

(http://en.wikipedia.org/wiki/Samantha Spade %28Without a Trace%29)

Uy s W’
S
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Without a trace attracts 16-34 year olds with action scenes and interesting plot lines with may twists
and problems. For people 20-34 the aspect of problem solving may be more of an interest and 16-20
can enjoy the actual crime side of the story/ Y

v ?rf/
It captures the interest of the socioeconomic groups A, B and C1 as it depicts the job roles of the
characters to be of high class and to be successful also to pay well. All these things being associated

with the top end of the social grade groups. /W

Females can be interested in Without a Trace, as it features a female lead role in which she has a
successful job and in respected amongst the males. Also that the Drama style of this programme
resembles that of a soap opera, in which the story develops over time, and new piot twists help keep
interest to the storyline. This in general attracts the female viewers. \/‘IA — W (myﬂ Vi

Editing — Some slow shots are used when the characters are involved in dialogue but it increases as a
crime develops and becomes very fast in a flash back of the crime. Although a younger audience
thrives on a more fast pace editing style, this vari‘a/t'on nd increase over time gives a build up to an
important part of the crime and suits the scene. fvfj\

Presenters and Characters — The 5 main characters show a stereotype of their job role, but not of
different youth groups. Although this is lacking, there background history and personalities differ
greatly. The colours used are generally dark, but when not focused on a crime will be colourfuf. The
language reflects how work colleagues would talk to each other. This relates to the audier\eééjs
many of them have jobs.

. Setting — Its set in a city area, therefore the urban feel plays on the younger audience as urban areas

are more likely to be occupied by them. Typical crimes are committed in the city in areas which
could be seen in real life; this adds realism to the show and gives meaning to the/plot. This increases
viewer’s interest.

Programme Content — the behaviours and lifestyle of 16-34 year olds have been hit in without a
trace as the successful job aspect is a large part of the lives of younger people. Also crime is a very
visible thing to see in society in real life, therefore it is understandable to have these issues in a
show. The behaviours of 16-34 year olds may be shown in the characters of Without a Trace, as they
show how the viewers would want to act to a situation and try to help even if they don’t think they
would at the moment.
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BBC Public Purposes

Introduction

The BBC is a major Public Service Broadcaster (PSB) of the UK. The BBC contains 8 national TV
channels, 10 national radio stations, 40 regional radio stations and a website. These are used to
cover a large amount of viewers to keep a mainstream audience watching.

The BBC is funded directly from the TV license fee, which is present in nearly everyone’s house; this

gives it a constant and guaranteed supply of money, which therefore it can use to create a wide and (5\1/\
varied selection of programmes, “free of adverts, independent of advertisers, shareholders or
_political interests”.

W Ué&v) /

The BBC has a mainstream audience, and tries to accommodate its large audience with its many TV
channels and radio stations. To backup this fact “92.5% of the UK population used the BBC every
month in 2006/2007".

The Purposes

There are 6 public purposes that the BBC says they try to achieve with their channels/programmes.
They are as follows:

1. “Sustaining citizenship and civil society

2. Promoting education and learning

3. Stimulating creativity and cultural excellence

4. Representing the UK, its nations, regions and communities

5. Bringing the UK to the world and the world to the UK

6. Delivering to the public the benefit of emerging communications technologies and services”

Sustaining citizenship and civil society tries to show news, current affairs with factual content to a
high standard to the public. Also to inform the public about important issues and political changes, in
a way that is more interesting than normal.

Promoting education and learning is a big part of the BBC trying to help children and stud(\epté to
learn useful information from within their shows. g

Stimulating creativity and cultural excellence is where the BBC can feature shows which may be
slightly different to the normal. These programmes have unique and original content, which appeals
to the audience of people who enjoy new and interesting concepts of arts and drama.

Representing the UK, its nations, religions and communities basically shows that the BBC cares about
the many varied groups of people with different beliefs, faiths and backgrounds. They want'to show
people from different groups that they can all enjoy the BBC. ‘/

Bringing the UK to the world and the world to the UK means that the BBC will show programmes
with information about the world and what is happening, such as international news/a'hd
programmes about how other people live and work.



@

Delivering to the public the benefit of emerging communications technologies and services gives the
viewers of the BBC an insight to what the newest technologies around at the moment are and what
could come in the future. This appeals to many viewers who interact with technology such as mp3
players and computers.

In comparison to other companies such as ITV and Channel 4, the BBC is the only company out of

them that actually has a dedicated set of Public Purposes that they achieve. | believe this is because

the other companies aren’t forced to have such a wide audience, as not everyone has to pay for %/

their company. From the BBCs side, as nearly everyone in the UK is paying the license fee, therefor

the BBC. They feel that they must provide a vast amount of content for all of these payers. By havmg

the public purposes they cover all aspects of what viewers want to see. ITV and Channel 4 for ’OM "f/
example don’t need to try to accommodate for every person in the UK, therefore they don’t need V{///

the public purposes to cover all areas.

Promoting education and learning /\
Although the BBC wants to entertain the public, they also need to educate and informﬁ.xl{\dany
children and students who watch the BBC and could gain knowledge from watching TV if it contains
learning material. With this in mind the BBC has shows which contain aspects of education; these
include shows such as Bab the Buijlder. This programme can engage young children with the happ
and friendly environment, but at the same time teach new words and a valuable insight to working,‘/f ’i
jobs, friendship, worklng as a team and how you should behave around others. For teenagers there Y
rs ‘ A\Bllood sweat and t-shirts. This :\,C/
rogramme shows how the whole process of treating t-shi undertaken. Showing how hard and
”’ﬁ: /i long some people have to work and what theirtivi itions are like. With the teenagers being
Wv" () able to relate to the teenagers featured on the show, alongside with pact paced editing and popular
music, they can give relevance to the show and how the teenagers on the show feel abodt the issues
there. For older viewers and those who don’t watch politics, panel shows such as Mokgcﬁhe Week
can teach the audience about politics and issues in the news and around the world through comedy.
As people generally like to have a laugh, they will watch the show for the comedVdi at the same
time they may pick up on what the issues they comedians are talking about. ThisYs a great way to
get people to learn and know more about impgrtant issues in politics and the news as a lot of
younger to older adults enjoy the jokes. /0

Representing the UK, its nations, its religions and communities

As the BBC is paid by nearly everyone in the UK directly from the license fee, they must try to
provide programmes which suit all groups of people. This can be seen in a number of shows featured
./on the BBC, for example: In sports the show Match of the Day contains discussion about many
n, different teams. They have to make sure to talk about a lot of teams even if the team isn’t as popular
Jﬁ as others. This is so viewers who support the smaller teams feel as if they and their group has been
" included into the show. For news the BBC has Regional news, this gives information to each of t
regions of the UK, therefore each region can feel as if their own region is being accounted for when

are programs agers the
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gaining information on current events, with the bonus that each regions news, will share the same
accent as the region itself, giving the audience a sense of relevance. In terms of different cultures/’
the soap Eastenders features a cast with different backgrounds and ethnicities. With a range of
different jobs from brackets of E-A on the socioeconomic grades. Speaking for different faiths the /
BBC tries to incorporate them into programmes such as Songs of Praise, where the songs and musi
reflect and contain the ideas from different faiths and religions. Finally BBC Radio can be used for
those who would prefer to listen than to watch, or wish to listen to the varied shows whilst driving

or partaking in an activity. With the radio and the vast amount of television programmes, the BBC

can account for everyone or at least relate somehow to everyone in one of their shows.

il appud /



PM!O’IC

Seruue; Br()acjc&b’)‘e'f

____________________________________________________________

#

”\cm 23 fee /40‘\'

F Hhere o PWV‘JQQ

Vel s b
:' am eo{\f\v(jt‘:;:u\.q‘ TLEE)

--Q.,7-.zk---s».!:r.;a--_g,g_tzd__-fff;sa.\a.c'&-sf_q-___-______-____-;__

COW\WJ’)’M(-A‘

wonld b{, e GBCJ’H—c\a need ) P

; \ﬁulf: 6&VV1L(.4 Lrou\o’l’ms*‘(/ré are weled ’H’lm\“@"‘ T’-e _E/

rM«JL adyerhsduten bs- The PSR s /:

u  service ot o (3“"75:(". Bn

ws Q,Mfdraw’—(f‘

EF\;;‘—J“A ]O\a adver foevmenk Commercia (OW!,’J&_w»?!o are

: W‘rf/t\g r Mo“% 5 % W O‘H;C/ Con Pa-f\la‘o EI
: r v f)m(ammw i
:%.i"‘a lf: "LMA wd  hety fhene such  as TV M recd V!
.«v\c'.}"{~ a ,o""ﬁ}' 50 ‘H«O }'78 o etmd o mur;
;wwltw\u. b Guil,  wmore m«.m,é
‘7'/\"":1/6 (?yow\ u% f&ﬁ‘:ﬁ:ﬁ (F;\_;L ‘ffkt:qi— J(Dm ey, |

QR e frn wemihe Tud A wedie

%)

C"(. 5\4(»\ us

.........................

: wnd Seyuice
éngoh evilerfs mnent | (M’;:rmqhov\

ez :
. M alto mule m:wa S ml/.:/

_________________

lkesc

mu by
—fu v

______________________

1:55W;|(l;'r fo  comrmriul  com wures Ml - S B -:
oy R T o ek
\"er*v wd.a».cc,,»‘twfv& Ay ) mulbiole miowl soure 5\/?«”/\
:.I,:mn akts need e pregravs fo be tmalf cully, (-E
Bk T S el

:. uM,M Mu gm ‘ﬂ;;g}«m—- .:!MMMB' A ina TV  hut = Ui o ‘/,4";//
QIS el mer e ) bee cdhomed| I



&

ITV Overview

Introduction

ITV or Independent Television is the biggest commercial broadcaster in the UK. It holds 15 regional
licences and has numerous channels such as ITV, ITV2, ITV3, ITV4 and CiTV. ITV is currently based in
the UK with no operations outside; this is because of government legislation, meaning no companies
from other countries can take over companies from the UK.

How it is funded (/ Qﬂ.{,«ﬂ

ITV is funded through advertising, by selling advertising space to other companies. To do this they
must create popular mainstream television based on escapist and entertainm/nt values only,
without needing to incorporate things such as education as the BBC does. W\,C'c'/@ M};\/ w/\

Content

Due to the lack of finance the ITV features programmes of low quality with easily repeatable

storylines and sets. The main programme ITV uses are soaps. Soaps are very cheap to make, the b
actors have a fixed salary, they can film up to 30 minutes a day compared to 2 minutes a day for '%Jﬁw
films and they use the same settings/scenery. Soaps also gain high amounts of viewers due to their
addictive nature. They use multiple storylines, plenty of confrontation, a range of different ""//
characters in age and give the viewer an omniscient view over the actors. This creates a loyal \,/ i /\
audience as they are shown year round with viewers who watch more having more knowledge than Uf
others. \r\r%m 0’“‘%(44(%
Another type of show featured on ITV that is cheap to make are format shows, such as 60 Minute
Makeover and Dickinson’s Real Deal. These shows only use 1 camera (possibly handheld) and use /5}/
the own persons home as the set. Another example are studio based shows such as Loose Women W

and The Jeremy Kyle show, these shows use the same set, the same cast, the programme schedules
and fixed shooting locations, which all reduce cost.



BBC and ITV Comparison

BBC - The One Show

The genre of The One Show is a topical magazine show.

In the first magazine segment to do with teen pregnancy and where someone can go, the public
purpose of promoting education and learning, with its inform%n on the options for teenage mums
in the past and the options available now.

In the second segment featured about chess boxing the public purpose of promoting education and
learning is hit again as it explains this sport and shows how the sport is played and won. Also
stimulating creativity and cultural excellence is being used as it shows how unique and different to
the mainstream a segment can be.

For the third segment about owls and ensuring there safety from birth is Representing the UK, if/
nations, regions and communities as it shows the wildlife that is present in that region, also Bringing
the UK to the world and the world to the UK as it shows the world that ave regions in which
owls are present and that we are trying to help them.

In the fourth segment about online shopping the public purpose of Delivering to the public the L\aSLS \'\/"

benefit of emerging communications technologies and services as it gives the viewers an ificite jnto
technology and how it can be used to shop. Also the downsides of shopping online are seen from the
customers seen who didn’t realise they were paying monthly.

With the fifth segment about the autumn season, Bringing the UK to the world and the world to the
UK is presented easily as it can be seen how the autumn season effects our wildlife, nature and how

»

we feel about it.

In the sixth segment about Peter Sellers and how his daughter grew up with a celebrity as a father.
This segment promotes education and learning as viewers can learn how life was like back then, how
films looked like, what the film sets look like and how people dressed.

In the seventh segment which talks about super ants and their effects on plants, once again 1/\,
promotes education and learning as it teaches viewers about these ants where they came from and
the damage they can cause. Also it represents the UK, its nations, regions and communities in terms
of where these ants are, but also to the people who are fans of nature and animals.

For the eighth segment featuring Phil Tufnell and strictly come dancing, bringing the UK to the world
and the world to the UK is seen within the programme itself, where viewers can learn about and
understand the show. The public purpose of representing the UK, its nations, regions and
communities is also shown as fans of dancing or the dancers themselves are being thought about.

Finally for the seventh and last segment about umami, the often missed flavour/taste, public
purposes such as Promoting education and learning, representing the UK, its nations, regions and
communities and Stimulating creativity and cultural excellence are provided. With teachings of what



B

umami is and where it was originally used, how much the UK public know about umami and how
unique the content is itself, these purposes have been hit well.

/ :f\

Guests on The One Show bring a lighter side to each story, with comedy in between segements,
either about the segment or about themselves. Also having a famous face to listen to about their
opinions on the matters, means the audience are more likely to agree and listen in comparison to 2
people who are unknown. With the quests on the show, viewers who are fans m:a/ also tune in to ’
listen to their views and feelings, brining a larger audience to the programme. e &’Uzﬁ@ '(ZK\A'WL(/Z&)

Ok

, : (,w%v

The set of The One Show is colourful and modern, although the audience may not be aware fully, it '(VWW"’W
does give more eye candy to the programme and give it a warmer and more relaxed feel. With this it ‘
shows how the programme can be more casual and more inviting than just a news set in where each
issue is read out formally and seriously. This can also come across from the presenters, not only in t/ /
there costumes but in there speech. Where they can joke around an issue or mak{a/f‘}r(ny remarksto wbw/ A

guests. This lightens the mood and makes the show seem more relaxed. A/Y.«W
ITV - Emmerdale

The genre of Emmerdale is a Soap Opera. It helps ITV create a profit as it gains a large, onai audienc 4}11@//\
to the show. Soaps have the following characterises: they are addictive, locations are re-used, th

actors are salaried, episodes are cheap to make, large amounts of filming can be accomplished in a

day and storylines are repeated. From these they create a show which ig’cheap and easy to make, 9

with a large audience, therefore profits are made. / §° 1
The narrative structure of Emmerdale is one of the ways in which viewers find it so addict\é. Itis
presented with the numerous storylines involved within each episode. As one story is started it skips

to another, then another then the next part of the first, then the next part of the second and so on.

With this structure viewers will find it hard to tune away, as they haven’t seen the end of the stories

that were started. With the stories only being resolved at the end of the episode viewers will still

have to watch the show until it has finished. With this in mind the end of the story is generally in the
form of a cliff-hanger so when people expect to find out the end of the story they now have to wait

until the next episode for more information on it. .~~~ W Ww A -{—Ww GMJ v ?

The content of the stories create compulsive viewing as they award viewers who have watched the /
show longer than others as those viewers have deeper knowledge of the characters and what they

are truly like, but also how they have changed. Another major way the content is compulsive is that

the issues in which the characters face are similar or relevant to issues the viewers face, therefore

they feel they can relate more to the show and it feels more interesting. Viewers can also feel more
interested to the storylines and confrontations of characters as they have a god like position where
they know information about a character with a character in the shoVMesn’t, therefore %i]ing

M gy

Along with the storylines and story content, compulsive viewing is also achieved from Emmerdalel/
featuring multiple characters. The audience is able to relate more to show as they can see one of the
characters to suit them the most. Old or young viewers, or viewers from different culturesyéuse
they feature in Emmerdale it appeals more to a larger audience.

them an Omniscient type view of the characters and issues.



Another way the viewers are kept hooked on the programme is at the end of the show and
throughout ad breaks. At the end of the show it is nearly guaranteed that there will be a cliff-hanger.
Although this is a common ending for a soap opera it is an effective one. The viewer will feel
compelled to watch the next episode as the previous episode hasn’t been fully resolved or has _
released anew twist to the story. Adverts through the breaks try to keep the viewers entertained By
showing adverts with family life and family style products, this appeals to Emmerdale fans as i
relates with soaps multiple family stories.

As Emmerdale is a Soap Opera and has been explained earlier how there profits are made froA/
cheap reusable resources, the set in which the show is featured in continuously is poor. The sets are
very plain and uninteresting. Although this suits the village it can become boring to the viewer.

(oldd howid wacdl o ( Asewpe!
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News Corporation

The News Corporation is a multi-national company. It could be classed as a parent as it has many
subsidiary companies (child companies). The subsidiary companies are more beneficial to News Corp

than employing separate people to do separate jobs for them as it cuts down costs and cuts down "‘//
on time to look for the correct person for the job.

Seeing as the divisions are all in the same company, News Corporation can advertise/market,
produce and distribute a programme by thems:e/lles. Giving their company and programmes a good
look and an impressive front in all areas. 5’71;{/*’

Examples of subsidiary companies within News Corporation are as follows: ,
2

Sky is a leading television broadcaster. It gains its funds from monthly

payments that must be paid by each user. From this the user gains a much

larger range of programmes to watch by expanding their channels from 1-5 to

1-999. Due to the vast amount of international customers, sky has very higv

quality TV and can suite its mainstream audience with its vastly different

channels. ‘/M’{/M’ﬁ

Fox benefits from Sky as many of Fox’s shows are broadcasted using Sky. This increases the public
awareness of Fox and money so Sky can show their franchises. w// (

20™ Century Fox is a major film studio, in which movie production
and distribution. They have worked with many famous films such as
Star Wars, X-Men, Die Hard, X-Files and Predator. 0,?‘ . /{

It benefits Fox as it gives them more reputation, popularity and
connections to important people and companies.

\2 aloe puwm ol sliv W;ﬁ\« [vi C/L\,{

A
The National Geographic Channel hosts a variety of programmes 4?‘/ i "‘/Wl— C@W Wi ?

that feature the nature of the world, from each animal to the

world and universe itself. With this channel it shows how the

News Corporation, Sky and Fox show appreciation to the viewer's\/
who enjoy nature and geography. This gives a nice front to these
companies as it shows they are trying to help in education.



®

Vertical Integration
News Corporation uses a vertical integration system, in which the processes of making a programme
are done in a vertical fashion from top to bottom. From production, to advertising then to
distribution. Advantages to vertical integration is that it gives a degree of control over
vert ents and distribution, as well as what the press say about your company. It captures the
ﬁi:m downstream profit margins, therefore taking all of the profits compared to a company

.—_——-——/—' . .
B 'WL \.g,vq/ with separate divisions from separate companies. Using this integration increases the entry barriers

y’l,éw to potential competitors, therefore making it harder for them to rival with them. Such as if the firm

it gain sole access to a limited resource. \ \¢/
i

Sports and news channels especially are affected by this, where Sky has dominated these genres due

W\LM * to their high amount of money. As the profits made go into the programmes there quality increases
and with this the competitors decrease. With thig’it is very hard to rival with sky spots and news as
they already have such a large audience.

Horizontal Integration

This is where a Media Company owns several businesses in the same sector of the industry. Also
known as Synergy (where different companies work together for advantages to both —share
resources, money, actors and sets etc.) News Corporation uses Synergy in its company to give it
advantages with resources and money etc. at it can share with other companies. An example of how
horizontal integration can increase profits is with Economies of Scale. This is for example when
printing costs are lowered by using a large range of titles. This gives more money as there is a higher
production number.

This can be easy for a company to be more productive as wikipedia says “it requires only minor

/ changes of format and information to use in multiple media forms.” For example content used in
television would be used in radio as well. Or content used in newspapers would be used in an online
newspaper website.

M/uw/% &WQ/ M’l dasomss bea/ﬁj/ a/h,@md@
& NCt VL’W\%@AM W W /
Aﬁ?&éw«lf@f} FoxX v i Fmn

\/



(&

Fox and ITV Comparison

Fox - House M.D.

House is a show in the genre of a medical drama. Produced by Fox and broadcasted with Sky, House
a large quantity of money for each episode. With this money the quality of the show is much than
that of Harry Hills TV Burp, therefore more expensive.

Houses misc en scene such as costumes and make up are expensive and detailed. The costumes used
in House are appropriate to the job of the actor and make up to suit the occasion. Many locations
are used whether they be indoor or outdoor, which can be expensive when stuntmen and health
and safety regulations are needed. House uses chiaroscuro lighting insvhere spotlights and spe ific
areas are lighted more than others, which can be very expensive. 0}(@6( [5\/(/% (3(,%4/(

f;,%otg/f(wvfé
The camera work used in House gives many shots, from many different angles, with differences in W

depth of field, this can be time consuming when filming and can cost more money. In comparison to G’M'V/K
Harry Hills TV Burp, rarely is the shot moved from being static looking at the presenter, which shows
the budget of each taking effect.

The editing of House is fast paced; it also uses ramping in which the editing changes from slow to } W'LW 1S
fast pace, this increases interest and shows detail. This isn’t present with TV Burp in which the shots hng
are only changed from presenting to clips, with no real variation in speed. é)(,{)t‘(;v}bd_ )

The title sequence in House has heavily used CGI and CPIA effects, in which very well illistrated and
animated imaged are shown with shots of programme content. This would have cost very large

amounts for the length and detail of the title sequence. There is also a helicopter shot featured

which would be hard for ITV to get in a programme as it an expensive shot to make. Ccyéring it to

TV Burp it is clear the animated title sequence is very simple and not very detailed, which shows a 64;%/\
much lower budget and lower quality for ITV.

For diegetic and non-diegetic sounds the music used throughout the first scene is consisten;}u/
brings a feeling of action and suspense. The music is written specifically for these scenes an

matches them perfectly. With TV Burp the same into music will be played in every episode and it
features no diegetic sounds. With House the diegetic sounds can be heard from the tennis game and
boxing match etc.

ITV - Harry Hills TV Burp

Harry Hill is a comical clip show in which funny clips are watched and commented about with whit
and humour from Harry Hill. The show only uses 1 camera throughout an episode; which is stati
and is placed directly at the presenter. This is a large contrast to Houses range-of multiple cameras
at various angles. It shows how ITV doesn’t have the same money for thygéramme as Iyx(does,
due to the size of companies. \



As the content in TV Burp is primarily clips, they don’t need to create their own footage, which saves

them money. This wouldn’t be seen in House as it is higher quality and has more money to spend, so
all content will be there own.

As said earlier the animation in TV Burp is co@rably lower quality and less detailed compared
with the animation in House. The animation lacks detail, animations are simple with only few objects

moving, colours are simple and no significant illystrations are shown
W,/ 44/0

The music used in TV Burp is cheap and sinple to make, althou h it adds a humorous value and gives

a relaxed and enjoyable feel about the show, it simply cannot have the same quality as House

because of the issues in money. This music will be repeated in every episode, so new music doesn’t

have to be created, thus saving money. / 4
W

The programme is studio based, therefore no location changes are made and only one set is needed.
This does make it easier to film than House as all equipment is already set up for each episode, such
as lighting and camera position. This really is to save money ce again, as multiple locations means
transporting equipment and actors, which is fynsive.

Only one actor is used in TV Burp, being Harry Hill. This saves costs in hiring actors, but also ease as
he always knows how the show will go and therefore the structure. In House there are multiple
actors, in which new ones can come and go. This adds more depth to the show as new faces lead to
new storylines and plot twists. That being said TV Burp only really needs one actor to presentdnd
comment around the clips shown. But given the money | am sure ITV would have more than one

person. \/Lu /\

The set used in TV Burp is cheap. It uses very simple designed and simple coloured backgrounds,
with no differences between episodes. This repeating set usage saves money and saves time. In
House the sets are very detailed (made to mirror hospital and surgical scenes) and the sets may
change, especially when changing location e.g. from inside to outside. The differences in sets are
based around budget and resources, in whicyﬂse has the advantage

For TV Burp there is only one costume, Harry Hill wears the same coéme throughout every

episode. Although this gives consistency to the show, it lacks detail and can seem effortless. With

House, there are a numerous costumes just from the amount of people on film, but with each

episodes outfits change, and are also suited for different times throughout scenes. This comes down «—-.
to not only lack of money on ITVs part but also lack of any change in the scenes, as the structure in N

TV Burp is kept the same. g:’
)

Finally as the last comparison between the shows on Harry
real for TV Burp but is most likely volunteer. This suggesjs a lack in money also as they are not forced
to pay them for clapping and laughing etc. Although

ills part is the audience. The audience is

re is no active audience in audio for House,
from previous comparisons it would most likely be better quality or more authentic than TV Burp,
simply due to the advantage Fox has in resources and money. O
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Dene Films is a Media Production Company who creates Films, Commercials and Documentaries.

Their art facilities are based in the North East of England and their office is based in London. As Dene

Films is a regional company it faces problems that international companies may not have to face. 0

This mainly includes the lack of money and staff. Due to it having a lack in finance and the social

problems of the recession, the company can’t afford to make a commercial for themselves. With the

lack in staff, only having 20 people in the whole company each member of the staff will at some

point he:}e to multitask, in which they take on more than one role so they can get the job done in :

. < Y | N A, "
~ lvw an/‘w/f' ‘E;’fo ik oS t&*aif’ﬁ woviC \ %"’ie’z,il’{'/'“s"l

When a client asks Dene Films to make a Commercial or Documentary etc, there is a process in (
which most clients go through to find the correct business for the job. Firstly they will narrow down

the companies they know in the media industries to a few practical choices. Secondly they will

contact companies which they are thinking of using. The companies will then give them an invitation

to go to the company and talk about the project in mind. The company will then suggest a budget for

the ideas the client has given. Next the company will arrange a‘scgrft (pre-production stage) and

show it to the client. Finally the company will generally try ty/(eep the client off the set even though

many would like to, this is important as it ensures the end product is made professionally and

time.

correctly.
The Key Managerial Personnel of Dene Films are as follows:

Producers — Jonny Swales/Claire Storey Lambert/Elaine McMahon/Richard Lee/Chris Chapman: The

_producers are needed to buy all of the relevant equipment needed and put them in the correct

place, ready for people to use. The producers are the top roles of the media production company;

therefore they are the key creators for products. N Lﬂ V\LMW '
‘_/—Q._.\w/

Directors — Steve Salam/Jonny Swales/Chris Chapman: The directors will take the equipment fromits
place and use it in shoots, The directors bring the script to life, after firstly reading the script thg
will make a shooting script in which the different shots for scenes are worked out. They also work
out the order of the shoots, trying to make it most efficient in terms of location and time and not
necessarily in the storyline order."l"}ey may also create a storyboard, to visualise and help them see
the order of the story. ‘/

Art Directors: The job of the art director is to ensure that all the costumes and props needed for the
shot are present and that they are in the correct place. They need to make sure the actors and the

. set are ready for shooting in terms of specific items needed for the scene. When working with clients

the art director will try to give them an image or basic idea of what the clients ideas could become
when on’set. For instance when the client gives the company a script the art director will try to
change the concepts/words into something/yiéﬁal by working with designers.



Key jobs and processes within the stages of production:

Pre-Production, this is the most lengthy stage of the production process. Processes in this stage are

as follows:

Casting/Crew Planning
Scripting/ Storyboarding
Location Surveying

Financial Planning W/{

Costume + Set Planning
Health + Safety Planning
Production Schedule Planning

Jobs involved in this stage are as follows:

Producer
Scriptwriters
Location Managers

Finance
Admin

Production, here is the list of processes in this stage:

Rehearsals

Set Creation
Lighting rig set ups
Filming

Sound Design

Jobs involved in this stage are as follows:

Producer

Art Director

Director

Assistant Director

Camera Operators s
Technical Crew

Make up

Lighting crew

Post Production, the lists of processes for this stage are:

Sound Editing
Post Production Editing ¢
CGl & Effects Creation

Researchers &JD("N\A WW\W .



Titling
Publicity & PR Work
Distribution Marketing & Sales

Jobs involved in this stage are as follows:

Producer
Editors

Costume Editors
Finance

Admin

Dene Films uses these staff, but not necessarily one person doing one job or role. Due to their small
staff size of 20, they often have to multi-task when it comes to finishing a project. If the Company is
pushed for time or there is a lot to do for a project, the crew members may have to take on more
than one role to be able to get the project done on time. Because of this the Production Personnel
are known as Production Assistants, due to them nearly always have many jobs to do, or are
involved with many rples in p{gﬂuction. Such as a Came&a’éperator may have to help the Technical
Crew or the Lighting Crew, or whichever role needs staff.

The Production staff are most likely employed on a freelance basis, where by Dene Films hires them
for a project when needed and when they have finished, they will leave. This is because they only
need the production staff for a short amount of time, because the gap between making new
adverts/commercials depends on when a client goes to them and asks for something or they find a
client who wants one of their ideas made. Some companies have programmes or on going television
shows in which filming and pro@éé:;n is continuous and is constantly needed. For them it is cheaper
for the production staff to be on salary, but for Dene Films it’s cheaper to use freelancers.

Concerning staff, some jobs that are very important to the company are often overlooked. The

support staff, these include Accountants, Facilities Manager, Finance and Admin. They are important
to the company not directly in what they produce for their customers but without them, the !\
company wouldn’t run. The Accountants are needed to make sure the income and outcome of the
company is how it should be, therefore giving the company a profit on each project, without them it
could comprise the company in terms of profit, meaning they lose money. The Facilities Manager is \/
there to ensure the facility its managing is working as it should and that everything is running \/
smoothly, without them, the facility would simply be unorganised and may miss deadlines or miss

out details. The Finance department is important to the company as they are needed when working
out the costs of a project, how much it will cost in each stage of production and how much they plan
on returns. As Finance is closely linked to accountants, they carry the same losses to the company if
not present. The final support staff are the Admin’s, they make sure all computer related processes

are running smoothly and all of the company’s data is correct and secure. Without Admin’s, the
security of the companies data could be at risk and the possibility of users corrupting the

files/network is slightly higher. \/1



7

uay3 aSpajmou| diseq yum

poon -juawdinba Suipiodal punos

*Aj303.1100 Supiom st Juawdinba punos

\&&.Etma% punos uononpoud H3ip pue sauoydoudiw ‘saju011239 \% 2INS BN "SPUNOS PSjUBMUN OU 3Je I3y} 120npoud
UIYUM S|2A3] J9MO| 1B 1IN0 LIe]S \ﬁu_pm:Sm J0 a3psimoud| poos paap /BULINSUS 1S|Iym papaau spunos |je Suipioday punos
"J28euel\ uoldNpoad ’ *303[04d 8y 1ns 01 398pnq ay3 Ja3je ued
‘198e uolonpoud Juelsissy/ "PAOM 1JOSCIIIIN SB YINS 21eMYOS SN | pue PaJanod s| A1ajes pue yijeay 399y) 1994109
J01euIpJ0-0) UoIdNPO.d 0} AM|Iq€ ay3 pue Sunaspnq yum poos 2Je sa0]oAul pue pied aue s|jiq ‘quswdinba
Jo J93eue|A uonoNpold | aq 03 pasN "8uluueld pue uoneziuesio u $1500 3upjoaY) *S1500 pue ddueUl e SuIOo) Ja8euely
‘10308417 1weIsISSY T / puT | SIIPIS YUM ‘uonanpoud wiyy o j1elap 1ealn \.>__m3m: aJe Aayy uononpoud jo saels e uj | uonNpouy
‘[te1ap 1ea.8
' %@ N ul sawil Suppiom 8uoj Asaa aunpus o0y ,,\xm *8unysi| pue punos ‘sesawed
*4030241Q ‘4010341 JURSISSY 9]qeded aq 0} pue S||1)s UOIIBIIUNWIWOD |  SE yaNns JudwW Inba Jeaiuyasy aSeuew osje AsyL
T 1010341 Juelsissy ouC \ poos paap ‘s||»js diysiapes| poos .m:owmuo_ pue Bmgu\w,f se yons s3ujyl uo apiaap
‘4012311 JURISISSY o€ 4BUUNY YHM dl3SiIe pue 9A11eaJd 30 01 paaN | Aay3 ‘N uoIssIwWOod Jo 1d1dS By} 83IM ued AayL 10100410
*19Jnpoud aur e se ‘auop 109foud ayy
4ons 430npoud Jo pury awos se | 1338 03 sayel yfeym op 03 uoljleAllow ayl
pax4om pue Ansnpur wiy e yum | pue ‘uaddey Asyy 210)3q swa|qo.d anjos “ldom Jo 9291d |enioe ue ojul seapl
9ouauadxa snoiaaud aney o1 pue 98s 0} 3jqe aq ‘SDIIBUOISIA 3AI1EDID uJn} 03 s 3|04 ulew Jiay| "pjnoys 3 se Suluuny
paau noA ‘Ausiaaiun Jo aga)jj0d pue sio1enosau ‘siojeaijow ‘sysiganedls si SuiyiAs Jnsua Aay3 a1aym uononpo.d
B Ul 9S1Nn0J 193.1p OU YU % )\ ‘Uswssauisng poos aq 01 pasu Asyy ﬁwxmwuumw UIYLM PBAJOAUI 1€ Asyy 132npo.d
Aemypeq 19a1e) |/ Popaau S[yS _~\_ 21BN qolay3 jo seniqisuodsay a[M1 qo
904 e yans Sujutes 03NoA pes| JySiw 1ey) shemyied Jaa.1ed a|qissod Aypuap; e
3]0 3unde uou Yoes JoSal|IqIsuodsal pue $3]0. Y] ‘SPIOM UMO JNOA ui ‘Ajpuspy e
Auedwod noA ulyum punoy jsuuos.ad pue sqof |yl 9jejos| e
ﬂi.,. y .
gl 3 ,__W,LN, i\
N A A . Q_.,\« |
[N w..ﬁa Al

oFew] SUIAOIA oIeasay] So[0y
Apmg ase) 001 T JU[) UONINPOIJ RIPIN SV




pre

20

1SOA 10| e d|ay uondnpoud

AL pue w4 ‘elpsy ui seaidaq
91enpe.s1sod/1sii4/uoizepuno
Juswde|d e Sunies
/a2uaiiadxa yiom SuineH

"M3J2 pue S1SIJe Yy1m AJAIISUIS

/% puejuswanow pue aandadsiad
mmom "dnous e uj 10 saAjPsWIaY) Ag yiom
01 3|qe ag ‘ASojouy2s) Buisn Ananeasn
'PpUE UOIIEDIUNWIWIOD POOS aARY 0} PISN

0] S9UIS 1UAIDYIP 40J S3|Suk JUIBYIP 3sn

Jed Asyl moy pue esawed ay) Aq Uaas aq Jouued
%“ pue ued 1eym 39s 01 S1019. 3y} YHUm Ajasold
X Vn_,,o>> "S2)e] pue S100ys ||e 10j SulAoW J0 J11el1S
‘, Jayiaym sio12e ay1 Suiwiiy pue sa|Sue 1ysu

"$9S.4N0J 3ululeu) 10} SJooYds 'seJawied AAeay ay3 punoJe sAow 0} | 3y) 0} SesdWEd 3y} Sulas sIIseq uj "uondnpoud Jojesado
Wyl 01 03 s||Bjs dIseq 104 | uoneulpaood pue yiduas [eaisAyd paaN Jo uononpoud-aud jo pus ayj 1e ylom uiSag eJjawe)
*9suUd|| S JOALIP N3 %Wu, N/ ) "J32UB[93.) B Se dUO|B }JOM 01
uea|d j|n4 'sdjay os|e a8euanod w_n\&n pue s1diios peau 01 3|qe ag ‘jilews
Sunum pue sAejdusalds “pue Suissadoud piom se yons a1emiyos /\u
Suipead ul aousiadxy \\ asn 01 Aljige yum siandwiod yum
.mw_‘w: Juawuedaq uondnpold | Poos aq 03 paap s||s JuawaSeuew awny "SJUBAS pue s3uileaw ‘sanssi ySAdoo yum
/ J0 UO112241Q 1UB)SISSY pue uonedUNWWOoI Poos "uoileziuesio 1sisse 01 paysy ‘9jdoad Suimainiaiul pue sjjea
UlM 2ouatiadxa Adasnpul pue 3uiuueid yym pooo ‘sousuadxs | suoyd Supjew ‘Sunlim Suipnjoul sanjiqisuodsal
‘wnwiuiw se ysij8u3 Jo saipnis aJow uies o3 1a8ea ag "Supjewwy w3yl saAid 42onpoud sy "uolIeJASIUIWPE YUM 1Ue]SISSY
Wwii4 Ul g e aABY 0} patiajald JO ssauisng ay ul1saudnul YsiH | uondnpoud ul sadess |je ul Jadnpoud ay3 SuidjaH | uoionpoud
‘doud ay3 01 Jueaa|al syjiys a1erdoidde
‘'Sjuswedsq Uy X UM paules) 9q 01 pasu sio1de Isile sojydess Vﬁ
40 douaLIadXa i0M B)e] "ISI1) "9A11e340 9 0] pasu 3yl Aq paieaud doud ay) yum 3Jom [jIm siojoe
ugisaQ Qg 40 Joudu| ‘@13e3Y L pue sjielap 01 uoiuaiie ysiy pasN °ojos 41 ‘8uissaup 404 sdoud snosawinu uo sporiad ISIMY
‘2in1281Yyday ‘WY ‘sdlydess | Jo wea) e ujl J4om 03 ANjIge 3yl Yyum ‘s|jijs Hoys 104 yiom Jo doud adAy 018y, swes ayy sojydesn
U] 92439p B dAeY 03 AjaX1| IS0 | uonedunwwod pue Aydessijes Jusjja0x3 40 s31d0d M3y e uo 3w} Jo syunowe Suo| puads UOION
A *S10US YHM |[OM S11} I OS
%k. p) 3 XIw 0} puno$ pye disnw uo MaJd uoidnpoud
\\\: *'sa4npadsoud \mmmmm pue yijesay ayy mouy puNOS YUm 3I0A\ pPasn S| S100Ys 4O 13s T [13un
"uoldNPOId 40 §31YyD | 01 pasN “Japes| wes) e 3q 03 Aljige yum | Suneadas 4ay1a8ol wayl Ind pue s100ys ayi jje
‘J0}P3 JOIUS 9 01 SANUNUOD |  S||BYS UOIIEIIUNWIWIOD POOD "UoeUISEW] |  WOJ) SAHE) 159q 31 199|9S "Wl ay3 jo |enualod
J01Ip3 “1011p7 JuUelSISSY ‘dauuny po03 e aAeYy pue 9AI1B3ID 3 01 PaaN 1IN} BY1 Yaeau 01 10303.IP YUM sAep Apies u o Joup3

'SISXIAl pUNOS UOoINPO.d Se
yoans sjans) 1aysiy o1 dn anow

*S||}S UOIIRIIUNWIWOD

ik




N =

pue Ay e 4o uonelaidiaiul
awn1so) ul ewoldip yoaLg
10 92189p suouoy g pasu Ae\/]

»n 01 paaN "Suissasisip/Suia8e awn}sod
yum asipiadxa pas -usissp pue unojod

JO 95Uds POOS e YUM ‘DA11RDID 3q 01 P3N

9U3 Y1IM 1143N0 103.400 9y] 91340 0} WdY3 3sn
siaqew aylsuonesyioads pue sSuimelp pa|ieiap
Ajum siausisap swiniso) Aq Ja1iq e uanI

(22uej2a.y)
2Wn1so)

1ueyiodwi e gof

] ) Ajjjeuossad pue spnuny
*asua21| Sulap N3 |4 'sdsy
m\._w»mE so119Y3s04d 40 sasieayl
ul 9ouaLladxa yJom SuineH
‘[nydjay oq Aew $8san0d 1I0Ys
panosdde Arsnpul ‘sijerdads

10 €/T |9A8] 1. $3SIN0D

10ys ‘2ouaiadxa |euoissajold

. 10 siealh § aney p|noys
\“.%,\.wv_ms_ RIPIAl Un JudjeAinba
J0 uoiyediyljenb |eUOIIBIOA

7 |9A97 B dARY PINOYS

*1] YUM poo8 ¢ 01 pasN "Wea) e ul |[am
3}40M 0} 3|ge 3q B\mmwz ‘uonejuasaid
pue co_ﬁ_ﬂmm‘_o ‘uoizedIUNWWOd

po08 paaN °s10948 uing pue

aseasip upjs Suileaud pue soonel ‘diey
|e1oey Buissaup ‘Buia8e ‘unowe|S se yons
papaau aJe s||1xs d1410ads dn-axew [njesn

\\.
‘paues)d
pue panowsaJ st BulylAians ains axyew 01 pasau
Aay3 paysiulj aJe S10ys 8yl UBYA S18S Uaamiaq
10943d Supjoo| dn-axew ay3 daay 01 18s Uo
10198 3y Ym sheis 1sine ay3 Ajjensn dn-axew
SuiAjdde a1042q suonipuod upjs Aue aney sioyoe
\/mﬁ J1}23yd 01 pasN ‘dn-a)ew s,4012e Jid3yl
40 984eyo ui aue Asy) Jsusisap dn-adew syl wouy
Ja1q e uaAId ySnoyie 4019e 1.yl YUM YoM
\gco [I'™ Asy} jeuos.ad si 1si1ae 3y) §| "100Yys
a1 40} dn-ayew 1081400 3Y) SeY Ydea ains ayew
01 paau Aay) ‘s1010e may e Jaye Suiyool Ajjensn

(auejaaly)
dn ayeN

*131sea s| noA Aojdwia
01 sajuedwod 8u11198 paysiuly
A By 954N02 3y} UBYM 0S

~s191sedpeo.q pue sajuedwod

uononpoud ‘si0393.1p Sulised
‘syuase yum syui| Suouis aney
Asya ‘ewesp yoeay Ajjeaiyidads
18U S8T JIA0 104 S|O0YDS

\».mmmm__Ou 34 pue 3H 'sjooyds

1sije10ads 21e1S ‘S1uapNIs
Jo} salwapese 3unoe awi ||n4
_A431p|iyo Joj sassejd dwiy Led

‘9jdoad

13410 JO Ju0Jy ul Sujoe USYM 3|qeHojW0d
aJe Aay} 2Jnsua Isnw pue Juspyuod

3Q Wnwiuiw e Sy ‘awl} ul pies aq ysnw
saul| se awiy daay| 01 9|qe ag ‘Sunysy
40 Suialp ‘Buduep aainbaus Aew sajou
awos se ||am Aj|eaisAyd 'sind 103d841p
01 aNp SaW} J91I0YS Ul SaWIIBWOS pue
1se} s3d1I0s uJes)| 01 d|qe ag "saul|/sdjos
198104 pue uiea| 0} Al|jiqy ‘suoiypne
10} wiopad pue asedaid 01 3|qe 29

\\M
*114/699s 420npo.d/1012341p 3y}

yaiym shem uj agueyo o3 ajqe 3q pue 3|qerdepe
, 2401 Aujiqisuodsay "yoea 10} Ja10eieyd
E\\ﬁum 0] 9|qe 3 pue s3|oJ snoJawnu 3y} Aed
0] 9| 3q WNWIUIW B Sy "Pazidnid suidq Is|iym
$10102.41p 3Y3 01 seapl anquuod o1 djaH *Aed
[IIM ASY3 9|04 B} UO Yd1easal swios ax ey dgAeN

(9ouela3uy)
S1010Y

7 -s9aualiadxa ylom |eanoesd

Y1IM 1UIe3)| 2JE S||I)S BJdWEeD

*SUOIIOWS 1UDJIBHIP ssaldxa




"9sUdI| BUIALIP N3 |INd "S|IS
wiiy pue ngmhmowo:a se yans
3}40M JO o__\owﬁoa e daoy 01
paaN ‘sdjay Hmmum_mm,q 2Wn1so)
B SE }JOM SNOIADId '|elIudSSD

S| @oualiadxa |edioeld

L. Bupjeiy Juswien ul sping

‘Wwea) e uj J0 0|0S
SUPOM 1S|IYM S[|I)S UOIIBIIUNWWOI POO3
pasN "om aAlstalul pue sinoy 3uoj 4oy
eujwels pas Hdom Sim pue Suimas puey
‘Buideup ‘SBuimelp se yons sjuajel d1ds
J3Y10 Mouy| 0} PaaN °SH4/s1nd Suiylol
pue saiyjenb dLiqe) Se |[am Se J3Isoy pue
AJ19s102 “OWwiN1S0d porad YyHm Juapluod

"pPapaau i syuawilsnipe a1nuiw 1se| ayew ued
Aay3 os ‘1030 33 10O} 9|(e0JWOI S| BWNISO
ay1 JO Su1l1l} 1s41} 9Y) 24NSUS 0] PadU sijew
\wﬁ paysiuly uaym “Auedwod ayy Aq usaig
aw1awWos aJe salged ‘} Supjew uidaq uayl
3WN1s02 3y} 404 3500 pue awil e djewiisa AayL
"SJ14ge} 1094400 BY) ASN pue S|ie1ap 1084100 Y3
918290 01 SaWINS0J poliad 0lu] Yyd4easal 01 pasu

va_mc\_ 2WN1S0J ay] ‘Sluawainsesw 1334100




How are women represented within the media?

The representation of women starts with the ideas the media text give us about masculinity and
femininity. They are created through the media and they form the view of how males and females
should behave and look. In television it can be seen in adverts with colours, boys are always shown
with colours such as blue and red where as girls are with pink, purple, yellow. These colours give
people preconceptions about genders. The content of the adverts usually depicts boys playing with

toys whether they be soldiers or action figures of cars, girls will have to play with dolls, babies and i t«\
domestic style toys. This really creates a divide between masculinity and femininity at an early age t:im "‘4
which creates a gap of what is to be expected from each gender. In reality the parents should&v g
the children decide what toy they would like, but because of media texts it comes as a negative M o/ _‘

consequence if there was a feminine boy or a masculine girl.

e . . . ot NS )
e 3 major types of representation of women in the media made of women are as follows: ' ~ W

Traditional (Housewife) up to 1960s — This was the basic view that women should only do domestic

where, they would simply cook, clean and take care of the house and the children. Women had no

control over there bodies, therefore they wouldn’t question having children.

2"% wave Feminism after 1960s — With the rise of Feminism and the birth control pill, women had
-3¥ —1 control over their bodies. With this they also tried to get equal rights to males, in which they could

(’) wﬁ,\p vote and have equal jobs.

[\
00’ 3" wave Post Feminism after 1990s — The Post Feminism stage can be seen as a mix between

g\}."‘ Traditional and Feminist representations of women. Where women gain high standard jobs, but can

\N\pg still look after the house and family, or share the role with the husband. With this representation
~~(’m\ women have are focused on there career can still use there looks to there advantage ::?/as Cheryl
\@\V\;g Cole who has a focus on her career in X Factor but knows the power of her body within‘her music.

\x)},q. g«'\w\!\ In 1975 Laura Mulvey investigated how women were represented in the cinema. She found that the
(’,N‘iﬁ cinema showed women from a male’s point of view, and that they were objectified. She found that

women’s bodies were used simply to gaze at for the male audience with rendered the women as a
passive object for men to have voyeurism over. Simply something that the males can have control
over. By deploying techniques such as using eye lines, frame rate and composition the women could
seem to be passive. By having the eye lines looking down on the women, they would seem to be less
of a threat, by having the frame rate slowered at points where the women seem passive or

Ma}f"‘ \ objectified, the men have more time to look a them. With research such as what Laura Mulvey
provided it is easier to understand why feminists were criticizing how they were represented. They‘ /\

Pl believe society is unequal and that of a glass ceiling in which they cannot get into senior position Y

jobs. They say the society is a Patriarch in which male dominate, in which socialisation is telling

people how to behave and act, causing this negative view on women and their rights.

With Margaret Thatcher being in power the closing of steel works, coal mines and shipyards caused
mass amounts of men to lose there jobs and become unemployed. As Feminism was at its highest,



[Ui : 's :W\\ )
A @ . \,{/\IV\' ‘ d&"?\“ .

these 2 large events combined together and made men fegl less important. From this came the
Feminist backlash in which the men tried to bring backpower to the males, but failed.

In a second attempt in the 1980s and 1990s ‘Lads Mags’ were being produced. They show images of

women with barely any clothing if at all, and with stories about sex with a clear male point of view.

This is also present in today’s society with Magazines such as “Zoo”. This magazine shows women C(W"( the
wearing barley any clothes if any, whilst the women are happy and give a look of invitation for the S?L VVJS 2
curiosity of the male reader. This is a clear way in which women are objectified, by saying that oAy
women simply just want sex and want to invite males all the time. In Zoo many tactics have been
implemented to show women to be passive and objects for sex. The use of Lighting to light the

breasts, hips and face, whilst having the breasts in the middle of the picture gives a focal point to

men that tells them they are the most important areas. The camera is tilted down towards the

women whilst there eye line is lower than camera, these 2 tactics give the women a less confronting

look and makes her seem more passive. The language uses terms such as “Boobs” instead of

women, saying that is all they’re about and in the stories talks about how if she doesn’t want to have

sex and she doesn’t get her drunk or take her to you friends so that he can get her in the mood. Also

that when having sex it talks about increasing the comfort for the males as the females don’t matter.

These two examples are clear representations how women are talked in a way that shows them as

passive sexual objects. —7* Wﬂh Wlx:«/i’ Oa'w o M{M .

Another example of women shown as sexual objects in the media would be from another similar Or\/w'-
Magazine called “Nuts”. The images of the women themselves use lighting to accentuate the S‘Pa/ﬂb
woman’s ‘assets’ and face. The colour of their clothing usually yellow pink or light blue, giving them OM’F/@ ¢
a more feminine look. The camera is usually at a medium distance away from the model to show

from her head down to her waist but sometimes her legs as well. The camera is usually pointed

down towards the woman giving her a more submissive look and pose.

The mise-en-scene in most Nuts magazine pictures, play to the male’s fantasies of women in

/diﬁerent scenarios. By using erotic text they can also for fill to the males fantasies such as using

gud\"

st

words like ‘sexy’ and ‘slim’.

An example that counters the Feminist Backlash would be “Sex and the City”. In which 4 strong
women are shown to be in control of there own lives and have very successful jobs. It brings a post
feminist view back to women as they also have many relationships and know how to use there
bodies and looks. All of them seem to be able to have fun and laugh amongst themselves with no
pressures from males or housework all day. This programme cuts out the view of objectiﬁca%: by
showing their careers and showing how they are individuals in control of what they do, how they
behave and what they wear.



How is disability represented in the media?

Absent Representations
In this context absent representations is the lack of people with disabilities in the media. The absent

representations are present for 3 reasons. Firstly advertising perfection sells, having adverts and
people who are “perfect” in the media will actually sell well and companies won’t want to take the
risk of making adverts with disabled people as they may not sell. Secondly television tries/t; give
escapism from the real world, with this when people come back from work/school they want to

have just done. Fmally in the media industries people with disabilities are no Gatekeepe s, meaning L\cﬁ

avc
bad representation of them. ‘fc\ b i(,u"“ .
The effect of these absent representations to society’s understanding and perception of disabled

groups is that society see these groups as a lower scale to the rest of the public. This meaning that

they are limited to what they can do and so have lower jobs, D, E areas of the socioeconomic table.

With this they are less able and looked down upon by the public, giving them a very neg\}K/

prejudgement.

Disabilities in television/film

Disability used to drive plot and character in television/film drama is a lazy shortcut. People with |
disabilities can be shown to give the character an appeal of sympathy, or give others a sense of IIXW .
entertainment as they feel good about themselves, because the persons lack of something gives

them an excuse to forget about the persons problems. The representations shown in the dramas are

not accurate of the real experiences that disabled people face. The stereotypes shown in the dramas

simply reinforce negative attachments towards disabled people and show ignorance towards the

nature of disability.

People with disabilities are often used as villains in films because of their indifference to other
people. Here is a list of examples of how disabled people are used as villains:

e To convey badness or evil

e Used to create a heroes weakness/ fallibility L 6) 7
e Used to repulse audiences or stop them from identifying the character '

e Disability can provide humour to the character

e Provides antagonists with justifications for irrational behaviour e.g. an axe murderer

As a result from absent representations and all the negative representations, including villains in
films, disabled people have been given 9 distinct stereotypes which are used in the media. They are

as follows:
e Pitiable or Pathetic 3
e Curiosity/Violence towards them < i) '

e Sinister/Evil



e The Super Cripple

e laughable

e Own worst enemy

e ABurden

e Nonsexual

e  Being unable to participate in daily life

Examples of these stereotypes used in television and film can be seen in “The Wizard of 0z” (1939),
where the munchkins are shown to be unable to solve their own problems, by needing Dorothy to il

defeat the witch and as if they are from a different world. This is stereotyping against people with use
dwarfism, where by they are Pathetic in terms of not being able to at least make a plan to kill the J""W(
witch, and they are laughable as always seen as happy. Another example is in the movie “Batman

Returns” (1992) in which the villain “The Penguin” is seen to be physically disabled, therefore u(txw‘?l 0

deploying the Sinister/Evil and Nonsexual stereotypes.

Positive Representations

Channel 4’s Cast Offs creates a positive representation of people with disabilities, as it shows it
through their eyes with their perspective. The show achieves this ‘self-representation’ by showing
them as people who break the stereotypes. In the opening sequence where their jobs are shown,
they each have successful jobs with the exception of one who is unemployed. This breaks the
stereotype that they cannot participate in daily life,.One of characters ‘Gabriella’ is pregnant but is
deaf, which breaks the stereotype of Nonsexual.

In episode 6 of Cast offs where it follows Carrie. She is seen to be engaging in many daily tasks, in
which the stereotype is broken. She is seen buying food from a shop, walking around town, engaging
with friends and she lists of many previous jobs she has had and even a past boyfriend. This cl&arly
shows how dwarfism has not hindered her in a way the media would say, which is being pat_f?k(c,
being sympathetic and unable to do anything. She seems to be very confident and intelligent in the
way she interacts with responses from people.

In episode 5 of Cast off where April is followed, the beginning sequence shows Will running like a
regular runner breaking the stereotype of being pathetic or unable to participate in daily life. April is
shown in this episode with a successful job as a Research Scientist; she has friends and partakes in
brave new things each week as a challenge to herself. Although she doesn’t like dating she
accidentally ended up going speed dating where she got on well with someone. She is also found out
to be previously married. All of these break the ne/gatlve stereotypes of being unable to participate

in daily life, being non sexual and being pathetic. 1 l‘\.‘ uhgd Cﬂ&'4 Ll/bw TK7

Through these episodes and breaking negative stereotypes commonly associated with disabled
people, we can see that they have been represented positively and in a way in which informs the
public of how they really are in real life situations.

Here are some quotes from the Channel 4 website about how Cast Offs was made:

“a genuine un-pricked taboo” — Oww,‘"l 7,



“shake up preconceptions about disability and perhaps - just perhaps - change the way some people
view disabled people.”

“Muddy forests, steep hills, sand dunes and boats are not the best places for disability access, so it
was all hands on deck”

“The whole thing was a wonderful experience. Exhausting, but wonderful.” N w&

“Together, we created something truly worthwhile and that is a fantastic feeling.” (]Ms (;M’qu

After looking at the show “Little People, Big World” (a show featured solely on people with dwarfism
and their lives) and comparing it with Cast Offs | can see how the shows portray the people in
different ways. Although Little People, Big World does show them as being able to )
and relationships | think the show on a whole is based on entertainment value and doesn’t include WM ’
the real struggles and problems they face. It also doesn’t show any appearances of people saying

negative things about them. This may seem to be a positive thing, but in reality it doesn’t show how N LUG

it is in normal day life, as it does in Cast Offs. As a final point about the comparisons between the

shows, Cast Offs to me seems to show a more real scenario of how people react, where as Little &
People, Big World tries to only emphasise on the positives, which can make it seem more for A )
entertainment than education. SYU’ gwf‘/’o

As a second comparison | looked at the programme “The Boys Whose Skin Fell Off”. This programme
follows a 36 year old man called Jonny Kennedy who suffers from Dystrophic Epidermolysis Bullosa 2
(EB). Although this programme shows how he is intelligent and knows what he wants, it shows him WA -
in my opinion as something to see and simply s similar to the previous show | co d wi,\um 4
with Cast Offs | think this show is also looking for entertainment value and sympathy rather than

showing how this condition isn’t a problem. With this in mind it does show how he can live out all his i W}éﬁ
dreams within his last 4 months of life, therefore this programme isn’t that much of a negative look ~ § ()CU"(’]L

compared to Cast Offs. SC/(/V‘"S /
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Independence

when you want it,
help when you need it
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Age Concern Leaflet Analysis / M

The Age Concern Leaflet from my point of view shows how the personal alarm pendant brings
happiness to its users and how it is easily useable. | feel that some people who read the leaflet could
come away with aberrant readings, such as thinking the product is a kind of tagging device. This is
unlikely however due to the Anchorage used with captions and text to follow the pictures. q/‘i

The Lighting used in all images is butterfly lighting as no shadows are present. | think this has been
used firstly because all of the images feature women, especially the main image, which is
complemented the most by butterfly lighting due to its softer, glamorous and happier Io?lf. This may
also be used as it makes the model clearer for the audience, who might have poor eyesight.

| have found there are no Generational Triggers is this advert, but it does play on Emotional Triggers
by trying to show security through the younger women around the older women and happiness
through the expressions of joy on numerous faces. /

Misc en Scene for the costumes includes colours such as green, blue and red. These symbolise the l %
colours used for the age concerns logo, giving the models are more professional appeal. The skin is

yellow toned, which along with the contrasts of bold clothing colours are easier for the audience to

make out. The poses carried out by the models show emotion through their proximity to each other,

showing a close possibly relative position between them. Mainly this pose shows the ywrity and \

caring emotions, which will surely make the target audience feel better about the product. The body y{
language and facial poses give a serious yet relaxes approach to the product, where they are not YV

overly happy and are looking at the camera. As they are looking out the corner of their eyes, this Is

less confrontational, which the audience will sul/rely feel is a more comforting and welcoming look.

In terms of Colour they are using a 3 palette rule. They have used white for the background, blue for
the foreground and pink for the accent colour. These colours represent the colours of the age
concern logo, which make the leaflet seem branded and more official. These colours also contrast
well, so the text is easy for the audience to read. In terms of meanings, pink is a young colour
bringing an appeal of youth back to the audience. The blue it}Calming colour which is neutral to
both genders, giving a calm and relaxed look for the leaflet. _ Sans Sevh F Fawf ?,

The Font/Text chosen is a nice rounded edge font, where it is easy on the eyes. Although | personally
think the text should be larger and have slightly more space between letters, just to make it easier
for the poor sighted readers to see. The text-to-image ratio is about 60:40, which appeals to the
audience as older people like to read./

?
g Ce 6 A
Language used in the leaflet i§ persuasive b} trying to make you feel like buying this product will

simply make everything easier; re and happier. The“language is a direct address narrative
voice, meaning they are specifically trying to talk to “You”. This gives the product a personal,
inclusive and active feel. They have used testimonials in the leaflet to show the audience how the
product has affected people like themselves, and that they could be like them if they buy the
product.



For the Primary Images in the leaflet the Imagery is formal and the models are posed. For the
secondary images they are candid, where they are not aware of the camera. For the product th

have gone for an image that just shows the product itself, rather than the product in use. This shows
they know the target audience prefers to see just the product, as it’s easier for them to work out
what the product is. They have chosen to use identifiable imagery as well, where you can see t
product and the people around it (the background around the image is showing); this plays to the
audience as they like to relate to the people within the image.

| think this leaflet is Functional, as it shows that the product is meant to be used by more mature

adults, to help them in case they need assistance at a given point. With this the leaflet has also

created a very effective “Window to the ideal self” in which the person who reads it will feel that if /

they use the product they will become like the women from the primary image (seen to be a perfect W
women of that age in terms of looks and health). Frem this | believe this is very effective advertising

and plays to nearly all the ideals of the target alyéce.

MJW
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Hovis Advert Analysis W -

Adverts try to deploy triggers for thie audience to relate to and take more interest in, the Hovis
advert is no exception. For Emotional Triggers they have used the journey through the child’s eyes
for 122 years of Britain to relate to how long Hovis has been produced for. This will bring memories
back to any of the customers that have been buying it for along time. The Generational Triggers the
advert shows can be seen through the events and memories such as the war and women’s vote. For
people who lived through these times they will associate Hovis with pride of Britain’s achievements.

The Misc en Scene used in the advert in terms of lighting is high key lighting. This is to make sure the
audience can see clearly what is going on as they may have poor vision. The child walks slowly “l'(
through the sad parts too give more time for the audience to remember the event. The clothes and

setting change throughout the generations, which is most apparent when looking at the 60’s A Wf
costumes. The advert is seen through the eyes of a child at the working class, which represents the l o ‘
majority of the audience, as they would have been in this category at this time. QJ M
Colours used in the advert are predominantly browns. Brown represents things that have aged; it 6”;
shows a link to the bread due to the earthly colour and bread originating from the earth. Brown is a

neutral colour to both genders and reye)sents the working class. It can mean comfort, reliability, M
warmth and appetite. All the above factors relate to the target audience. W‘W L

The Font/Text used in the Hovis advert is easily readable from the use of gontrast between the white
text and darker background. The text is all uppercase and in the centre of the screen, making it the
focal point after looking at the bread. The font is simple and easy to read, as also portrayed by the
bread (being simple and easy). The space between the letters can also be noted as it helps the
audience to read it. The font is gender neutral and gives off the impression of being timeless, which
is what they are also trying to portray in the bread. Many factors of the text/font u;e{i help the
audience to read as the majority will have poor vision.

The Language that is used generally sends the message that Hovis bread is as good as it always has
bee, which links to them suggesting that Britain is as good as it always has been. These are seen as a
statement not as a question. There is a strong British accent used (northern), which is usually linked
with being friendly and the working class accent. With these statements and northern accents, the
advert really tries to speak to the audience on their level.

Y

Sounds present in the advert reflect the situation correctly, the music is sad at times where the
advert shows depressing times, and happy at good times/events. The sounds/music doesn’t clash
with the speech, which is a useful factor, as the audience may have poor hearing. The music matc‘hjs
the generations throughout and the tempo increases as the advert gets closer towards our time,
until the climax at the millennium fireworks, before residing back to the original simple piano whilst
] . . )
looking at the final simple slide of the bread. — Ao 7““40 2’% 7LVIL M am M

Editing within the Hovis advert is generally slow paced. This is so the audience has enough time to
absorb the information for each generation Although the editing does speed up when getting to the
fireworks scene, but this is to build suspepSe/excitement. The shots are connected as they use

8" ‘



continuity editing, shown best at the scene where the can is kicked from the car scene into the scene
with destroyed houses and aftermath of bombings. This gives the advert a greater appearance when
they are trying to send the message that each generation can relate to Hovis.

The Cinematography contains long shots which allow us to see the entire background image, such as

in the bombings and the WW2 march. There are low angle shots to the figures that hold pride such

as the soldiers. But also many medium and close shots so the target audience can clearly see the“y

image. With the various ranges of camera shots, this gives depth to the scenes and shows how all ' (,r!AL“

ages are considered. abo 1

| believe this advert can be perceived as a functional, symbolic and/or an experimental advert. For ‘/M :
functional it is showing that the product is food, and that we are meant to consume it. For symbolic
it shows that if you eat the bread, you are more British and hold more pride in previous
achievements. Finally as experimental it shows that as Hovis has always been the best bread for
Britain, it will still be as good as it was and still taste as good as aIwayW
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