edexcel

advancing learning, changing lives

ResultsPlus

Examiners’ Report
January 2010

GCE Economics 6EB04

www.resultsplus.org.uk

A PEARSON COMPANY
in England and Wales No. 4496750
London WC1V 7BH — —~



Economics 6EB04

_

Edexcel is one of the leading examining and awarding bodies in the UK and throughout the world.
We provide a wide range of qualifications including academic, vocational, occupational and
specific programmes for employers.

Through a network of UK and overseas offices, Edexcel’s centres receive the support they need to
help them deliver their education and training programmes to learners.

For further information, please call our GCE line on 0844 576 0025, our GCSE team on 0844 576

0027, or visit our website at www.edexcel.com. If you have any subject specific questions about
the content of this Examiners’ Report that require the help of a subject specialist, you may find
our Ask The Expert email service helpful.

Ask The Expert can be accessed online at the following link:

http://www.edexcel.com/Aboutus/contact-us/

Alternatively, you can speak directly to a subject specialist at Edexcel on our dedicated Business
telephone line: 020 7190 5329

Result

ResultsPlus is our unique performance improvement service for you and your students.
It helps you to:

e Raise attainment - by providing in-depth analysis of where your class did well and not so
well, enabling you to identify areas to focus on/make improvements.

e Spot performance trends at a glance by accessing one-click reports. You can even choose to
compare your cohort’s performance against other schools throughout the UK.

e Personalise your students’ learning by reviewing how each student performed, by question
and paper you can use the detailed analysis to shape future learning.

e Meet the needs of your students on results day by having immediate visibility of their exam
performance at your fingertips to advise on results.

To find out more about ResultsPlus and for a demonstration visit
http://resultsplus.edexcel.org.uk/home

January 2010
Publications Code UA022730

All the material in this publication is copyright
© Edexcel Ltd 2010




Economics 6EB04

General Comments

Pre-release material provides a focus to teach to and enables candidates to enter the examination room better
prepared. This was indeed borne out by candidate performance on this paper and clearly very good use had
been made of the pre-release in the classroom. Teachers and candidates are to be congratulated. The UK and
European regulatory framework is indeed a broad field, but candidates made excellent use of the pitch.

The theme this year certainly proved to be one that candidates could readily identify with. A significant
amount of media attention was given to the topic over the Christmas period and indeed initiatives were
introduced by the Scottish parliament. The majority had some familiarity with this and used it to good
effect. Good toolkit was seen. Several synoptic elements were tested where appropriate. Nonetheless, the
paper discriminated well with a maximum raw mark of 74 and minimum of 8.
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Question 1

Examiner Tip

On definition questions, always give a brief example if you are less than certain to show the examiner
you really do understand it. If the question refers you to a piece of evidence, use it.

Plus

Examiner Comments

Good Answer scoring 2 marks

1 What is meant by the term ‘buyer power’ (see Additional Evidence J, line 5)?
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Examiner Comments

Poor answer scoring O marks (ignores evidence and out of context)

1 What is meant by the term ‘buyer pawer’ (see Additional Evidence J, line 5)?
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Question 2

Plus

Examiner Comments

Good Answer scoring 2 marks

2 What is meant by the term ‘competitive prices’ (see Additional Evidence J, line 9)7
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Plus

Examiner Comments

Weak answer scoring 0 marks (candidate possibly understands, but fails to explain clearly).

2 What is meant by the term ‘competitive prices’ (see Additional Evidence ), line 9)7
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Question 3

Examiner Tip

Examiners never ask the same question twice in the same paper. There were two valid
approaches here, the first relating to the significant buyer power the pubcos have over the
breweries, the second relating to the lack of buyer power of tenants due to the practice of
tying.

Plus

Examiner Comments

Good Answer scoring 4 marks

3 Explain the impact of buyer power on pubcos.
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Plus

Examiner Comments

Weak answer scoring O (candidate confuses “brewer” and “tenant”).

3 Explain the impact of buyer power on pubcos.
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Plus

Examiner Comments

Answer with just some merit for 1 mark, but thinks buyer power is about consumers

3 Explain the impact of buyer power on pubcos.
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Plus

Examiner Comments

Answer with no merit, candidate completely fails to use the evidence.

3 Explain the impact of buyer power on pubcos.
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Excellent answer, despite being brief, using both approaches for 4 marks.

3 Explain the impact of buyer power on pubcos.
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Question 4

Plus

Examiner Comments

Good answer for 5 marks

4 Briefly explain two externalities of alcoholic drinks consumption.
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Plus

Examiner Comments

Slightly weaker as no real context (fails to use evidence). Still worth 4 marks

4 Briefly explain two externalities of alcoholic drinks consumption. \
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Question 5

Examiner Tip

The command word examine usually indicates the need for some element of evaluation. This was rarely
seen in responses to this question. The likely consequences were that Punch and Enterprise would use
their market power against the consumer interest resulting in higher prices and less choice. Possibility of
a cartel or tacit agreement. This could also result in more tenancy failures, but might not be sustainable
in a recession. Weaker candidates assumed a merger.

us

Examiner Comments

Good one sided answer for 7 marks.

Punch and Enterprise, the two leading pub companies, together own more than a
quarter of Britain's 56,000 pubs.

5 Examine the likely consequences of this combined market share for the UK pub

industry,
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Plus

Examiner Comments

Some valid points, but fails to connect with UK pub industry for 3 marks.

Punch and Enterprise, the two leading pub companies, together own more than a
quarter of Britain’s 56,000 pubs.

5 Examine the likely consequences of this combined market share for the UK pub
industry.
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Question 6

To score well here, it was necessary to identify the relative price inelasticity of alcohol. The evidence gave
some figures which meant a calculation was needed to support, rather than a bald statement.

Examiner Comments

Good answer for 7 marks.

6 Using this and other evidence, to what extent do you agree with this statement?
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Plus

Examiner Comments

Weaker answer for 3 marks

Taxation and pricing of alcoholic beverages are the most effective methods for reducing
alcohol misuse and its consequences. (Evidence E)

6 Using this and other evidence, to what extent do you agree with this statement?
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Question 7a

This question was very well answered. The marks in Section B come from Analysis (using the evidence
to support arguments) and Evaluation (pros & cons plus a supported conclusion).

Plus

Examiner Comments

Much irrelevance and inaccurate use of data 5 marks

*7 (a) Assess the case for taxpayers' money being spent on initiatives such as free flip flops,
lollipops and bubble blowers.
(20)
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Plus

Examiner Comments

Thinner answer for 15

*7 (a) Assess the case for taxpayers’ money being spent on initiatives such as free flip flops,

lollipops and bubble blowers.
(20)
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Question 7b

Plus

Examiner Comments

An excellent answer , well evaluated. 28 marks

(b) Evaluate the case for government regulation of promotions as a means of reducing
the social costs of alcohol consumption.
(30)
e Swel st g pleckol, vamp,[hw ot He regpbive ertgnnbibier
st prvde Oaks. Lo lvsinessed ... Governmen:. tegulabion. o€ presobios

S e ey o c/';ﬂ-rl:"‘).; st Hese Codeore

Promdtiions . on. aleoholde  cAmnh B I Y bbb, .

ambice Vbl Consemocs ovt oF  Heir bheme€ 1§ Wy Spob e cadeh

My ore  bogeg  Srwn o Supormcchek . Regelebion ot Yoe by He
Pﬂw.eﬁ.‘h&«*...,..mu hove  S4ne 'mpndz on b vk ek b ..o'ﬂee—v._..pw.ﬂe,_

bug dnohs ok il Hetkee,  decreae  Hl

leotol pmisse . Evidince B Sugambs reabnding, Hu. oy alectol if

(e chechot ¢ b ootrmmonl (ere b [ola PR T nmh»ﬁ_ﬁﬁﬂf
""““L"l"”'? fen Lve Lvevlh  See (o sempbyon. . o Hosture, Seanl  Caby
Fll -

Gompehe, Wk SvrﬂvaL”L";vW,ﬂMw.uMLfmlkﬂﬁ clackng,

.. {?{"r’v" "“LVS""'\E ook il Lﬂw&anejnbrw myack  om Senthy
o ‘““"'ﬂ\n Sobe o5 el og M'ﬂrﬂ"f’wrof» lfwl‘to\fr'a [y L'éf»«#".

Gevearomb ke mebe  Some very

Pee  regulabiong or b amape e Hun L £ Su,/u‘w Sued e
A sw(w““‘ ) e Ve e oty to. el beer wpe, o




Economics 6EBO4

_

L Tedkion, Labonsiay los oo st dibier bue b be lo s by Ko
govtnt o5 Suhir Veps ke redee Mo Ok Go Gleobel Cos sotmpbios

M*‘*ﬁ’-’i@fﬂf(ﬂg’wtﬁmh%lw@ﬁaﬁ Hu[)”‘ffﬂrfmmrlﬂd"ﬂ
- Gor Muir_donhs . Gvidenee 5 b Sapn bl 0B peale lae  Goum ot

less. sine te bonsio ok of 2000, Hue it clo bl ol Luwo® of
Goled sheate | bking (s police ok buprbal dive od, fotGor. rodisng

S L S e s

Gocorg. ¥ Iaekes WG Sease. for M. gosecmank, a0 e gl
ol ofber lwraessos o€ woll er Cmsumer, . be Ui pobaer

opprepmike, For He govermnonk fo  Shess Mo rSpoasialily  Ma  bvivsser

Overcll . repltion o Fwﬂ«a.l;;uﬂ.... g 6 Skl mebod  Sor  redpiny

M. Socel... Goskeof ml.aa‘.-utvc'*s;mr&”"’ e gien (QLGL%Gﬂd“w‘
it nesds ko Loy Uied i wnisen, Wit b ek hiomeing leer. W,

el o ko reluge ook ok g pwaghe meckscke  drnbing,
Ibooic kime Mo prvermosk nbeenek o Shew. bvaressec  [he Bsde .

st hnmwuaﬁy{,;?"’mﬂhmﬁﬂm P“-‘gfmqu'w“ve,fww{
leptel a Has ierespengll ol U "Hﬂ“"‘-mg ......... MERAGE o _




Economics 6EB04

Plus

Examiner Comments

Largely unsupported argument and misses point. 7 marks

(b) Evaluate the case for government regulation of promotions as a means of reducing
the social costs of alcohol consumption.
(30)
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Grade Boundaries

Paper No. A B C D E
6EBO4 54 48 43 38 33
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