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1. Introduction 

1.1 About this booklet 

This booklet has been produced to support teachers delivering the new AS Business 

specifications. The booklet looks at questions from the Sample Assessment 

Materials. It shows real student responses to these questions and how examiners 

have applied the mark schemes to demonstrate how student responses would be 

marked. 

The responses are part of a small sample only and have not gone through the 

standardisation process. Therefore, all comments and marks are provided for 

guidance only. 

1.2 How to use this booklet 

Following each question you will find: 

● Student responses to the question (one or two responses for  

each question) 

● Examiner commentary on how the mark scheme has been applied and  

marks given 

● Extracts from the mark scheme for levels based questions 

● Comments relating to common errors for this style of question. 

1.3 Further support 

A range of materials are available to download from the Business page of the 

Pearson website to support you in planning and delivering the new specifications. 

Our subject advisor team, led by Colin Leith, are also here to help. You can contact 

Colin with any questions in the following ways: 

E-mail: TeachingBusiness@pearson.com 

Phone: 020 7010 2182 

Twitter: twitter.com/PearsonEconBus 

Subject page: Business subject page 

 

mailto:TeachingBusiness@pearson.com
http://twitter.com/PearsonEconBus
http://qualifications.pearson.com/en/qualifications/edexcel-a-levels/economics-b-2015.html
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2. Paper 1: Marketing and people 

This section includes student responses, marks and commentary for AS  

Paper 1 8BS0/01, Marketing and people. A summary of the questions and marks for 

each response is provided in the table below. 

 

Question Response 1 Response 2 

Section A   

1a (2) 1 2 

1b (2) 1 2 

1c (4) 3 4 

1d (4) 2 2 

1e (8) 4 5 

1f (10) 4 7 

Section B   

2a (2) 1 2 

2b (2) 1 2 

2c (4) 0 4 

2d (4) 2 4 

2e (8) 4 6 

2f (10) 4 6 

Section C   

3 (20) 8 15 
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Section A 

Question 1a 

Response 1 

 

 

 

Examiner’s comment 

This response identifies that brands differentiate or distinguish a product but does 

not state what a brand is; for example, “A brand is a characteristic, name or 

symbol”. 

This response therefore gained 1 mark. 

 

 

Response 2 

 

         
 

Examiner’s comment 

This response provides a definition of a brand and understanding is evident through 

the description of differentiation. 

This response therefore gained 2 marks. 
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Question 1b 

Response 1 

 

 

 

Examiner’s comment 

In this response the student has identified one feature of a niche market as one 

“with little or no competition”. However, this definition is not detailed enough for 

two marks to be awarded. 

This response therefore gained 1 mark. 

 

 

Response 2 

 

         
 

Examiner’s comment 

This response includes two elements of niche markets; “small part of an overall 

market that has certain special characteristics” and “specialised or luxury product 

or service”. 

This response therefore gained 2 marks. 
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Question 1c 

Response 1 

 

 

Examiner’s comments 

In this response the student has not identified the consequences of the shift on the 

quantity bought and sold (sales volume) so the diagram is incomplete. 

This response therefore gained 3 marks. 
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Response 2 

         

 

Examiner’s comments 

This student has accurately constructed the supply and demand curves (1), labelled 

the axes (1), manipulated the shift in supply to the right (1) and showed the 

original and new equilibrium and consequences on the quantity and price axes (1). 

This response therefore gained 4 marks. 
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Question 1d 

Response 1 

 

         

 

Examiner’s comment 

The response attempts to show an understanding of primary market research and 

does just enough to gain 1 mark for the definition. The student has explained why 

this would be of value to YOTEL for another mark but there is no application. 

This response therefore gained 2 marks. 

 

Response 2 

 

          
 

Examiner’s comment 

This response has a clear definition of primary research “the gathering of 

information first hand from an original source that has not been collected before” 

for one mark. The student also demonstrates application to the context of YOTEL 

for another mark. However, there is no analysis to explain how YOTEL might use 

this data. 

This response therefore gained 2 marks. 
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Question 1e 

Response 1 

 

 

Examiner’s comment 

This response demonstrates the student’s knowledge and understanding and there 

are examples of application to the business context in the second reason; for 

example the reference to Hampton by Hilton. However, there is no balance in the 

response even though there is an attempt at assessment.  

This response therefore gained Level 2 and 5 marks. 

8-mark assess questions require students to assess two factors which must be 

“balanced” for a Level 3 response. Balance could be in the form of analytical points 

for and against each factor. For example, a student could: identify and explain 

factor X and analyse its relevant importance (why and why not important); and 

identify and explain factor Y and analyse its relevant importance (why and why not 

important). See page 47 for a model answer. 
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Response 2 

 

 

Examiner’s comment 

This response is stronger than Response 1 in terms of application and analysis. 

However, the response lacks balance so cannot reach Level 3. 

This response therefore gained Level 2 and 5 marks. 

8-mark assess questions require students to assess two factors which must be 

“balanced” for a Level 3 response. Balance could be in the form of analytical points 

for and against each factor. For example, a student could: identify and explain 

factor X and analyse its relevant importance (why and why not important); and 

identify and explain factor Y and analyse its relevant importance (why and why not 

important). See page 47 for a model answer. 
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Question 1f 

Response 1 
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Examiner’s comment 

There are elements of knowledge and understanding demonstrated in this 

response; for example, the first sentence attempts to define flexible working but 

does not refer to the different types of flexibility.  

There are some effective uses of the context in the second paragraph but the 

chains of reasoning are weak, with general assertions rather than analysis. 

A better answer would link the analytical points together; for example, relating to 

the range of services offered by YOTEL and the need for flexibility from staff to 

offer these to customers. 

An accurate assessment might suggest that in a relatively low-skilled occupation 

like hotel working, time flexibility is more important than task flexibility; for 

example,  more potential employees might be attracted to work the otherwise 

relatively low paid and known to be ‘unsocial’ hours. 

This response therefore gained a Level 2 and 4 marks. 
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Response 2 
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Examiner’s comment 

This response demonstrates effective application of the context and coherent chains 

of reasoning. There is more than “an attempt at an assessment” in the third 

paragraph but the student does not go far enough to demonstrate the significance 

of competing arguments so the response is not wide-ranging. The student has done 

just enough to reach Level 4. 

This response therefore gained Level 4 and 7 marks. 

To improve this response the student could have ensured a well contextualised 

assessment to reach a supported judgement; for example “YOTEL prides itself on 

being a 1st class hotel experience, if flexibility comes at the cost of customer 

service then it will not be beneficial. Flexible working may mean a lack of regular 

staff on specific days/for same hours, so regular business customers may not enjoy 

being treated as familiar by staff, customer service may therefore be perceived as 

poor, loyalty (repeat purchases) may therefore suffer.” 
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Section B 

Question 2a 

Response 1 

            

Examiner’s comment 

This response demonstrates some knowledge and understanding but “groups of 

customers” and the example given are not explicit enough for both marks. 

This response therefore gained 1 mark. 

 

 

Response 2 

   

 

Examiner’s comment 

Although this response also refers to a “group of customers” the example given 

goes further than in response 1 and is strong enough for both marks. 

This response therefore gained 2 marks. 
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Question 2b 

Response 1 

 

 

 

Examiner’s comment 

The example given in this response is not required as it does not support or 

enhance the definition. 

This response therefore gained 1 mark. 

 

Response 2 

 

            
 

Examiner’s comment 

This is a clear response with a good use of an example to support the definition 

given. 

This response therefore gained 2 marks. 
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Question 2c 

Response 1 

 

             

 

Examiner’s comment 

This is an inaccurate response. The lack of formula means the student could not 

gain a mark for demonstrating knowledge.  

This response gained 0 marks. 

Students are advised to show their working so they can gain marks for 

demonstrating knowledge and application. If the student wrote the formula in this 

response they may have gained a knowledge mark. 

 

Response 2 

 

    

 

Examiner’s comment 

This response shows the student’s workings and a correct response. The correct 

answer is “-12%” so writing “12% fall in demand” ensured the student gained the 

final mark. 

This response therefore gained 4 marks. 

Students should be careful when expressing figures to include values, negative 

signs as well as decimal places where appropriate. 
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Question 2d 

Response 1 

 

            

Examiner’s comment 

There is repetition in this response. The student gained one mark for “calculated 

risks” and another for applying this to the context. 

This response therefore gained 2 marks. 

 

 

Response 2 

   

Examiner’s comment 

This response states one entrepreneurial characteristic and includes contextualised 

examples which are explained in the final sentence. 

This response therefore gained 4 marks. 
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Question 2e 

Response 1 

           

Examiner’s comment 

This response demonstrates accurate knowledge and understanding applied to the 

context of Sims’ Salt Pipes. However, the response is unbalanced and does not 

show the significance of competing arguments. 

This response therefore gained a Level 2 and 4 marks. 

8-mark assess questions require students to assess two factors which must be 

“balanced” for a Level 3 response. Balance could be in the form of analytical points 

for and against each factor. For example, a student could: identify and explain 

factor X and analyse its relevant importance (why and why not important); and 

identify and explain factor Y and analyse its relevant importance (why and why not 

important). See page 47 for a model answer. 
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Response 2 

 

 

 

Examiner’s comment 

There is balance in this response but this is brief. The student has done just enough 

to show an awareness of competing arguments and reach the bottom of Level 3 

This response therefore gained Level 3 and 6 marks. 

8-mark assess questions require students to assess two factors which must be 

“balanced” for a Level 3 response. Balance could be in the form of analytical points 

for and against each factor. For example, a student could: identify and explain 

factor X and analyse its relevant importance (why and why not important); and 

identify and explain factor Y and analyse its relevant importance (why and why not 

important). See page 47 for a model answer. 
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Question 2f 

Response 1 

 

           

 

Examiner’s comment 

There are inaccuracies in the first paragraph and there are incomplete assertions 

that are not related to Anthony and the given context. The response is strongest in 

the second paragraph and this is where the response gains marks. 

This response therefore gained Level 2 and 4 marks. 
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Response 2 

 

 

Examiner’s comment 

This response has balance, includes analytical points and is supported by relevant 

use of the business behaviour. However, the points need further development to 

ensure the assessment is wide-ranging and well contextualised, and to demonstrate 

awareness of competing arguments. 

This response therefore gained Level 3 and 6 marks. 
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Section C 

Question 3 

Response 1 
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Examiner’s comment 

The first paragraph discusses cost plus pricing strategies but there is no evidence in 

the extract or rationale given in the response to suggest that cost plus pricing is 

being used. There are elements of knowledge and understanding applied to the 

business context and chains of reasoning are presented. A judgement is attempted 

but this does not relate back to the impact on the finances of a business. 

This response therefore gained a Level 2 and 8 marks. 
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Response 2 
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Examiner’s comment 

This initially appears to be a strong response, with clear knowledge of pricing 

strategies, coherent chains of reasoning and contextual awareness in the early part 

of the response. However, beyond the second paragraph the student has not 

focused sufficiently on the impact on the finances of the business for a high 

Level 4 response. The response does not show full awareness of the validity and 

significance of competing arguments and does not lead to “balanced comparisons, 

judgements and an effective conclusion that proposes a solution and/or 

recommendations”. 

This response therefore gained Level 3 and 14 marks. 

The 20-mark questions in Section C will require students to make links across the 

full course (Theme 1 and Theme 2) and students must focus on the concepts being 

asked for in the question. 
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3. Paper 2: Managing business activities 

This section includes student responses, marks and commentary for AS 

Paper 2 8BS0/02, Managing business activities. A summary of the questions and 

marks for each response is provided in the table below. 

 

Question Response 1 Response 2 

Section A   

1a (2) 1 2 

1b (2) 1 2 

1c (4) 2 4 

1d (4) 1 4 

1e (8) 4 5 

1f (10) 6 7 

Section B   

2a (2) 1 2 

2b (4) 3 4 

2c (2) 2 2 

2d (4) 2 2 

2e (8) 1 4 

2f (10) 4 6 

Section C   

3 (20) 8 15 
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Section A 

Question 1a 

Response 1 

 

 

 

Examiner’s comment 

This response is a partial definition of cost of sales and the student gains one mark 

for “cost of materials”.   

This response therefore gained 1 mark. 

 

Response 2 

 

 

Examiner’s comment 

This is an accurate response. The student did not need to write the additional part 

of their answer! 

This response therefore gained 2 marks. 
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Question 1b 

Response 1 

 

 

Examiner’s comment 

The definition “total money gained from sales” is not precise enough for two marks. 

This response therefore gained 1 mark. 

 

 

Response 2 

 

Examiner’s comment 

This is an accurate response. 

This response therefore gained 2 marks. 
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Question 1c 

Response 1 

 

Examiner’s comment 

The student has made some mistakes in their response but by showing their 

working they have gained marks for using the right formula and for substituting the 

right numbers in this formula. 

This response therefore gained 2 marks. 

Students are advised to show their working so marks can be awarded for these 

calculations. 

 

Response 2 

 

 

Examiner’s comment 

This response shows the correct workings and answer. If the student had simply 

given 76.9% then 4 marks would have been awarded. 

This response therefore gained 4 marks. 

Students are advised to show their workings, including identifying the formula.  

If the student substitutes the wrong numbers in their calculations, writing the 

formula will enable them to gain marks for knowledge and understanding. 
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Question 1d 

Response 1 

 

 

Examiner’s comment 

There is some analysis in this response (“will increase their overhead costs and 

overall costs”) but there is no identification of what buffer stocks are or application 

to the context of Whitakers.  

This response therefore gained 2 mark. 

 

Response 2 

 

Examiner’s comment 

This response demonstrates understanding of what buffer stocks are and develops 

contextualised examples. There are a number of individual points which are not 

necessarily linked but there is a linked point to gain the one mark available for 

analysis. 

This response therefore gained 4 marks. 
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Question 1e 

Response 1 

 

 

 

Examiner’s comment 

This response attempts to assess two factors. However, there is no application to 

Whitakers or to the manufacture of chocolate. The response implies a comparison 

to job production but this is not explicit and the response is generic. The student 

has demonstrated accurate knowledge and understanding so has done enough to 

reach Level 2. 

This response therefore gained Level 2 and 4 marks. 

Students must relate their responses to the context given in the question to access 

higher levels. 
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Response 2 

 

Examiner’s comment 

This responses considers two factors (addressing specific customer needs and 

responding to seasonal demand) with well contextualised examples. However, the 

response lacks balance so does not reach Level 3. 

This response therefore gained the top of Level 2 and 5 marks. 

8-mark assess questions require students to assess two factors which must be 

“balanced” for a Level 3 response. Balance could be in the form of analytical points 

for and against each factor. For example, a student could: identify and explain 

factor X and analyse its relevant importance (why and why not important); and 

identify and explain factor Y and analyse its relevant importance (why and why not 

important). See page 47 for a model answer. 
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Question 1f 

Response 1 

 

 

Examiner’s comment 

This is a well written response but is lacking in application to a chocolate 

manufacturer such as Whitakers. This has led to a rather superficial assessment. 

Balance does exist within this response but it is brief. 

This response therefore gained Level 3 and 6 marks. 



Paper 2 8BS0/02 

 

© Pearson Education Ltd 2015. This material is not copyright free. 

 

34 

Response 2 

 

 

Examiner’s comment 

This response is supported throughout by effective use of the context, with 

balanced analysis and developed chains of reasoning. A supported judgement is 

attempted at the end but this is a little weak. 

This response therefore gained Level 4 and 7 marks. 

This response is difficult to follow because it lacks a clear paragraph structure. 

Students should be encouraged to structure their responses in paragraphs to 

ensure there is a logical and coherent flow to the points they are making.  
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Section B 

Question 2a 

Response 1 

   

 

Examiner’s comment 

This response identifies that a sales forecast estimates “how many products will be 

sold over a time period” (1) but does not develop this to identify what this estimate 

is based on (such as market research or past sales data).  

This response therefore gained 1 mark. 

 

Response 2 

   

 

Examiner’s comment 

This response demonstrates clear knowledge and understanding of sales forecasts. 

This response therefore gained 2 marks. 
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Question 2b 

Response 1 

 

    

Examiner’s comment 

This response has the correct formula (1) and the correct substitution of figures 

within the formula (2). However, the student should have presented the answer as 

132,232 to recognise the need to achieve full units for break even. 

This response therefore gained 3 marks. 

Although this student made a mistake presenting the answer to the calculation in 

this context, they gained three marks for showing their workings. 

 

Response 2 

   

 

Examiner’s comment 

Although the student has not shown their working in full (the formula has not been 

identified in the response), the workings and final answer are correct. 

This response therefore gained 4 marks. 

Students are advised to show their workings, including identifying the formula. If 

the student substitutes the wrong numbers in their calculations, writing the formula 

will enable them to gain marks for knowledge and understanding. 
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Question 2c 

Response 1 

    

 

Examiner’s comment 

Fixed costs do not vary with the output produced so the example of “rents” gained 

one mark. Utilities can be regarded as either fixed or variable. Both examples have 

been awarded. 

This response therefore gained 2 marks. 

 

Response 2 

 

    

 

Examiner’s comment 

This response correctly identifies “salary” and “renting” as examples of fixed costs. 

This response therefore gained 2 marks. 

When students are asked to ‘give’ or ‘identify’ they do not have to write long 

answers to gain two marks. One student wrote just two words – “rent” and 

“salaries” – in their response and gained full marks. 
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Question 2d 

Response 1 

 

   

 

Examiner’s comment 

This response has two analytical points (the impact of more equipment and 

employee motivation on productivity) but there is only one mark available for 

analysis in a 4-mark explain question. The response does not define productivity or 

provide contextualised examples so does not gain further marks. 

This response therefore gained 1 mark. 

 

Response 2 

   

 

Examiner’s comment 

This response achieves one mark for application (can work 24/7) and one mark for 

analysis (more output per hour).  

This response therefore gained 2 marks. 
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Question 2e 

Response 1 

 

 

Examiner’s comment 

Although two reasons in this response are considered the assessment of these is 

weak. There are generic assertions and no relevant application to the business. 

This response therefore gained 2 mark. 
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Response 2 

 

Examiner’s comment 

This response considers two reasons and has balance; for example the limitation of 

how useful break-even analysis is in determining a suitable price is discussed. 

However, the context is weak and references only “Fox’s biscuits” which is given in 

the question. This limits the response to Level 2. 

This response gained Level 2 and 5 marks. 
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Question 2f 

Response 1 

 

Examiner’s comment 

This is a one sided response that lacks balance. There is no relevant application to 

the business example and assertions are incomplete. The student correctly 

identifies an advantage of internal finance in the first paragraph so demonstrates 

elements of knowledge and understanding. The second paragraph is not adding to 

the response. 

This response therefore gained Level 2 and 4 marks. 
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Response 2 

 

 

Examiner’s comment 

This response considers one type of internal finance, retained profit, and considers 

the advantages and disadvantages of this, providing balance in the response. There 

are chains of reasoning but the analysis is not strong enough to reach Level 4. 

This response therefore gained Level 3 and 6 marks. 
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Section C 

Question 3 

Response 1 
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Examiner’s comment 

This response is balanced and makes good use of the context and qualitative 

information given. However, despite the strong start, the response drifts and loses 

focus, moving away from capacity utilisation to discuss piece rate and motivation. 

The question ask students to evaluate the impact on employees. The response 

does not include well-developed arguments. 

This response therefore gained Level 2 and 8 marks. 
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Response 2 
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Examiner’s comment 

This is a well written answer supported throughout by contextualised examples. 

There are developed chains of reasoning and a good balance of assessment. To 

improve further, the student could have linked more to Lindt and finished with an 

effective conclusion and recommendation. 

This response therefore gained Level 4 and 15 marks. 
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Model answer 

The students in the sample struggled most with the 8-mark assess questions. 

Below is a student-style model answer to Paper 1, question 1e to demonstrate how 

these questions can be answered. 

 

Assess two factors that might cause a decrease in the demand for YOTEL’s 

cabins.  

If a competitor hotel chain entered the market, YOTEL might lose customers causing a 

fall for Yotel’s occupancy rates. For example, the competition may come from an existing 

hotel brand such as Formule 1 developing a micro offer near airports.  

However, YOTEL might have an advantage being the first in the market, so will benefit 

from customer loyalty. Also, if the market is growing in size YOTEL might actually 

maintain its share, in spite of the new competitor. 

A second factor might be recession. Most of the demand for YOTEL’s rooms comes from 

corporate travellers. Business travel tends to decrease during a recession as businesses 

aim to cut costs and so YOTEL, which relies on business travel for its revenues, might see 

this income fall.  However, the small and practical nature of YOTEL's rooms could mean 

that demand for them will fall when the economy is growing, as customers can afford more 

expensive competitors such as Hilton. 


