
 

 

  

 

Endorsed resources for 
Pearson qualifications 
policy 
 Document summary  

This policy is intended for publishers, content 
creators, and organisations seeking endorsement 
of teaching and learning materials for Pearson 
qualifications. If you want your teaching or learning 
materials to be endorsed, this policy explains 
exactly how the process works. It covers both print 
and digital resources and sets out the principles we 
use when reviewing material for endorsement.  

You’ll also find guidance on how endorsed 
resources can be promoted at Pearson events. If 
you’d like to apply for endorsement, please email 
publisher.relations@pearson.com 
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Pearson Education Ltd – our mission and 
values  

Our purpose is simple: to help people realize the life they imagine through learning. We 
believe that every learning opportunity is a chance for a personal breakthrough. That's why 
our c. 18,000 Pearson employees are committed to creating vibrant and enriching learning 
experiences designed for real-life impact. We are the world's lifelong learning company, 
serving customers in nearly 200 countries with digital content, assessments, qualifications, 
and data. For us, learning isn't just what we do. It's who we are. Visit us at pearsonplc.com. 

We are regulated by the UK qualifications regulators Ofqual (England), CCEA Regulation 
(Northern Ireland) and Qualifications Wales (Wales). Our regulatory policies are integral to 
our approach and articulate how we meet regulatory requirements. These policies are 
designed to support centres and students and set out clearly our approach to the design, 
delivery, and award of Pearson qualifications and services.  
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1. Policy statement 

1.1 High quality teaching and learning materials support effective teaching, learning, and 
assessment beyond exam preparation. They help teachers1 create rich, engaging 
experiences that inspire students to go further and achieve more. We ensure our 
qualifications are supported by high-quality print and digital materials, developed by 
expert partners and content creators. We will consider for endorsement materials that 
align with qualification requirements, support delivery, and contribute to effective 
learning outcomes. 

1.2 We endorse supporting materials that align with and support our specifications and 
meet our expectations of quality, which are set out in our endorsement principles. We 
take an open, non-exclusive approach. We consider all suitable products and services 
submitted for endorsement, whether they are produced by Pearson or by third-party 
organisations. Every organisation follows the same endorsement process, including 
Pearson itself. An endorsed resource acts as a clear quality mark, helping teachers and 
learners choose materials that clearly align with the specification and support high-
quality teaching and learning. 

1.3 Pearson is a global company with strong values and a wide range of products for many 
audiences. We are committed to being an inclusive organisation that reflects the 
diversity of the people we serve. That means showing and promoting representation 
from a variety of backgrounds and characteristics across all our content – from 
textbooks to digital and marketing materials. We also work to provide equitable 
access to our products and services so that every learner can fully participate and 
succeed. Our standards and expectations for achieving this are set out in our internal 
Pearson Global Quality Standards Framework. There is a Global Quality Standards 
Framework (business partner version) via  MyHelp that can be downloaded by Pearson 
teams and shared with external parties. 

1.4 Endorsement means that a resource has been checked for relevance, 
appropriateness and accuracy against the specification it supports. This includes 
reviewing any assessment-related content to ensure it aligns with sample assessment 
materials and the qualification’s design principles. Endorsement does not mean the 
resource is required to achieve the qualification, nor that it is the only suitable material 
available. Providers must never suggest that an endorsed resource is ‘official’  or the 
sole option for supporting the qualification. 

 
 
 
 
1 This also includes other terms such as ‘lecturer’. 

https://pearsoneducationinc.sharepoint.com/sites/CSTQualityStandardsHub/SitePages/Standards.aspx?csf=1&web=1&e=CGtzH5
https://pearsonnow.service-now.com/esc?id=kb_article&sysparm_article=KB0058928
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2. Endorsement principles 

2.1 An endorsed resource includes teaching and learning content that supports the study 
of a course leading to our qualifications, offering accurate, relevant and appropriate 
material aligned to the specification. 

2.2 High quality resources give teachers and learners the chance to explore a subject in 
richer and more meaningful ways, going beyond the strict boundaries of the 
specification and its assessments. 

2.3 An endorsed resource must fully reflect the teaching and learning content of the 
specification, or the specific part of the specification it is intended to support. It 
should provide an appropriate balance between helping learners build subject skills, 
knowledge and understanding, and preparing them effectively for assessment. 

2.4 For example, a textbook will typically place greater emphasis on developing subject 
skills, knowledge and understanding, while a revision guide is more likely to focus on 
supporting effective preparation for assessment. 

2.5 An endorsed resource should include questions or tasks that clearly relate to the 
content of the specification and are set at the right level, helping learners practice and 
apply their knowledge with confidence. 

2.6 Endorsed resources display the Pearson endorsement logo, making it easy for 
teachers and learners to recognise them and distinguish them from materials that have 
not been endorsed. 

2.7 Publishers submitting resources for endorsement must follow Pearson’s diversity, 
equity and inclusion guidelines. This means ensuring that all materials: 

• Present content that is free from discrimination and actively anti-bias. 

• Reflect Pearson’s commitments to diversity, equity, and inclusion. 

• Provide learning support that is grounded in evidence and factual accuracy. 

• Uphold high ethical standards and meet all relevant legal requirements. 

2.8 If we identify any diversity, equity or inclusion concerns during the review, publishers 
must address them and ensure their resource fully complies with the Pearson Global 
Quality Standards Framework before endorsement can be confirmed. 

https://pearsoneducationinc.sharepoint.com/sites/CSTQualityStandardsHub/SitePages/Standards.aspx?csf=1&web=1&e=CGtzH5
https://pearsoneducationinc.sharepoint.com/sites/CSTQualityStandardsHub/SitePages/Standards.aspx?csf=1&web=1&e=CGtzH5
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3. What does endorsement mean? 

3.1 A resource carrying the Pearson endorsed resources logo has been reviewed to 
ensure it is relevant, appropriate, and accurate in relation to the specification it 
supports, and suitable for its intended audience. As part of this process, reviewers 
check that any assessment related content aligns with sample assessment material 
and the design principles of the relevant assessments. Reviewers do not provide 
guidance on specific content areas unless an error has been identified or the 
information is misleading. 

3.2 Providers of endorsed teaching and learning materials must not suggest that a 
Pearson endorsed resource is 'official', or that it is the only resource that can 
appropriately support the qualification. 

3.3 An endorsed resource must never suggest, either directly or indirectly, that examiners 
have contributed to its content or that any guidance reflects examiner judgements, 
'tips' or feedback. 

Can anyone author resources?  

3.4 Our Assessment Associates as Authors Policy sets out how we manage potential 
conflicts of interest when assessment associates are involved in creating commercial 
resources. It explains the circumstances in which an examiner may be prevented from 
contributing to a related resource, helping to protect the security of confidential 
assessment materials and maintain public confidence in our examinations. 

Are Pearson endorsed resources used in assessment?  

3.5 Endorsed resources are designed to support effective teaching and learning, but they 
are not required to deliver our qualifications. To protect the integrity of assessments, 
examiners are strictly prevented from using endorsed resources when writing 
assessments or from being involved in their development. This separation ensures no 
learner gains an unfair or inappropriate advantage based on the learning materials they 
use. 

How to apply for endorsement of resources 

3.6 To apply for endorsement please contact the Publisher Relations team. 

https://qualifications.pearson.com/en/support/support-topics/understanding-our-qualifications/policies-for-centres-learners-and-employees.html
mailto:publisher.relations@pearson.com
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4. Attendance at events 

4.1 Organisations with endorsed resources, or those awaiting endorsement, will receive 
information and invitations about relevant events linked to the qualifications they wish 
to market. These events may include launch sessions, getting ready to teach events, 
and other opportunities where information about endorsed and pending 
endorsement resources is shared. 

Launch events and getting 
ready to teach events 

Non-qualification specific 
events 
 

Other marketing 
opportunities 

Presentations at these events 
always include information 
about third-party resources 
that have been endorsed, or 
are in the process of being 
endorsed, regardless of 
whether the third-party 
organisations themselves are 
present. 
 

Third-party organisations will 
not be invited to market 
materials at, or attend, events 
that are not directly linked to a  
specific qualification. This 
includes centre networking 
events and wider ‘topic’ based 
sessions that may span multiple 
qualifications or focus on 
broader areas such as a 
particular Key Stage. 

All endorsed resources 
are listed on the 
subject pages of our 
website. While cover 
images are not shown, 
each listing includes a 
direct link that takes  
customers to the 
relevant organisations’ 
websites. 

Third-party providers who 
have, or who are seeking, 
endorsement for their 
materials will be invited to 
attend by the relevant Product 
Team either directly or through 
the Pearsons Publisher 
Relations team. 

 We may provide 
centre information to 
third-party 
organisations if they 
request it, although 
we’re not required to 
do so. Any information 
provided will be in line 
with data protection 
requirements. 

Where venues allow, we’ll do 
our best to accommodate 
third-party organisations that 
wish to bring  marketing or 
promotional materials. The 
Pearson Product teams will 
confirm whether this is 
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Launch events and getting 
ready to teach events 

Non-qualification specific 
events 
 

Other marketing 
opportunities 

permitted, and, if so,  what 
format is appropriate – for 
example, whether an 
exhibition stand or banner can 
be included. If 
accommodation isn’t 
possible, third-party 
organisations are still 
welcome to attend as 
delegates. However, if places 
are limited, customer 
bookings will be prioritised. 
Attendance at any event is 
dependent on the 
organisation registering and 
receiving a confirmed 
booking. 

Marketing Pearson published resources 

4.2 We reserve the right to: 

• Promote Pearson teaching and learning materials - whether endorsed or not - at 

any event where our qualifications are being discussed. 

• Market Pearson published resources - whether endorsed or not - in ways that 

may differ from how we present resources from other providers. 

4.3 Publishers must clearly show when a resource is endorsed by using the Pearson 
endorsement logo. 

4.4 When we promote or market Pearson resources – whether paid for or free - we make it 
clear where the materials come from and whether they’re essential for delivering the 
qualification or simply optional, additional support. 

4.5 We won’t suggest that any ‘paid for’ Pearson resource - endorsed or not - gives 
teachers or learners privileged insight into our qualifications or any kind of advantage 
simply because it is produced by Pearson. 
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4.6 We take an open, ethical approach to marketing teaching and learning materials, and 
we review our marketing carefully to ensure we protect customer choice and never 
imply that endorsed resources must be purchased to pass an exam. 

5. Feedback and complaints 

5.1 We welcome your feedback as it helps us to improve the products and services we 
provide. If you’d like to share feedback or you’re unhappy with the service you’ve 
received,   please email us using our online form. 

6. Regulatory references 

6.1 UK regulators require all awarding organisations to establish and maintain their 
compliance with regulatory conditions and criteria. As part of this process, policies 
and guides that relate to Pearson’s status as an awarding organisation will reference 
any conditions and criteria that they address. 

6.2 This policy addresses the following regulatory criteria and conditions: 

Qualification regulator 
or relevant governing 
body 

Regulatory rule or guidance document Regulatory 
condition or 
criteria 

Ofqual General Conditions of Recognition  A4; C3 

Qualifications Wales Standard Conditions of Recognition A4; C3 

CCEA Regulation General Conditions of Recognition  A4; C3 

7. Policy review date 

7.1  This policy will be reviewed in June 2027. 

https://qualifications.pearson.com/en/support/feedback-and-complaints.html
https://www.gov.uk/guidance/ofqual-handbook
https://www.qualificationswales.org/english/our-work/our-regulatory-documents/conditions/
https://ccea.org.uk/regulation/information-awarding-organisations/general-conditions-recognition


Author: Team Manager – Compliance and 

Operations (Regulation) 

Page 10 of 10 Version: 1.9 

Approver: Lead – Government Relations      Classification: DCL 1 Date: 30.06.26 

 

8. Useful contacts 

8.1 For more information, please contact publisher.relations@pearson.com. 

9. Version control 

Version Changes Date 

1.9 Updates:  
Dates and footers updated. Plain English updates 
throughout. 
Revised links to the Global Quality Standards 
Framework. 

30th April 2026 

1.8 Updates dates and footer only. 28th March 2025 

   

   

 
 

mailto:publisher.relations@pearson.com



